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A Mixed Picture For Global Music Biz In '98 

Int'l Retailers Jake Stock U.S. Music Industry Marks Strung Rebuund In Yr. u.s. latino Sales SetRecori 



BY TOM FERGUSON 

LONDON — It may have been happy 
holidays for I'.S. music merchants 
(Billboard. Jan. 9). but Christmas 
1998 found major retailers in other 
key international markets content to 
have simply avoided a predicted sea- 
sonal sales disaster. 

One black spot was Japan, the 
world's second-largest music market. 
Label sources there say that while 
sales in the first three weeks of 
December were on a par with those 
in the same period of 1997, they fell 
iCwtlnit" il on ggflg ggj 




Brooke Goes 
'Live' On Own 
Label Bad Bog 

BY MICHAEL PAOLETTA 

NEW YORK— With the Feb. 16 
retail release of the self-pro- 
duced "Jonatha Brooke Live," 
Brooke joins such sisters-in- 
song as Jane Silierry and Wendy 
& Lisa in having departed a 
major record company to helm 
her own label 
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BY ED CHRISTMAN 

NEW YORK— The U.S. music busi- 
ness has just concluded one of its 
strongest years since an industry 
slump began in the mid-DOs, with 
199S album sales jumping 11.1' ; to 71 1 
million units, as 
compared with 
861.8 million units 
rung up in 1!)!I7. 

according to SoundScan. Total sales 
in 199.N, however, were up only l. i r < 
to S21.3 million, due to an 18* drop 
in singles sales, to 1 10.4 million. 

While singles sales have suffered 
a dramatic decline, label executives 
say that they are not worried be- 
cause they do not consider singles a 
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profit center. In fact, one of the main 
reason singles sales are down is be- 
cause more labels have not been 
making radio hits available commer- 
cially in the singles configuration, in 
an attempt to spur greater album 
sales. Retailers, 
however, bemoan 
the downsizing of 
the singles mar- 
ket liecause they enjoy high margins 
on the configuration. 

The 9.19r increase builds on the 
li.7'f gain chalked up between 1997 
and 1990 and eclipses the 0.W in- 
crease |x>sted between 1990 and 1995 
and the ().3<7r increase posted be- 
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BY JOHN LANNERT 

After posting a sharp decline in 
1997. the I'.S. Latino music industry- 
soared into uncharted territory last 
year as sales of Spanish-language 
product hit a record 15.9 million units. 

The 214 spike in sales in 1998 
from the 1:1.2 million pieces sold the 
previous year was tabulated by 
SoundScan, which compiled the fig- 
ures from Dec. 29, 1997, to Jan. 3. 
1999. for its 199s Latin distributor 
market -share re|>ort. 

The third edition of SoundScan's 
(Cmitiiinvd on ;h»/c ,s.~>) 



Nettwerk, EMI In Joint Venture 

New U.S. Mktg. Company Is Part Of Pact 



BY MELINDA NEWMAN 

U >S ANGELES — In a multifaceted 
deal. Vancouver-based Nettwerk Rec- 
ords has inked a , 

live-year pact with 
EMI Recorded 
Music N o r t li 
America that calls 

for the extension of its distribution 
deal with EMI Music C anada and the 
formation of a marketing joint ven- 
ture called Nettwerk America. 



Additionally. EMI's worldwide 
affiliates will distribute future Nett- 
werk Canada releases outside of 

North America. 

jl "Nettwerk 
(NJETTWERK America is not a 

I 1 label in that we're 

not signing acts — 
all repertoire will come from the 
existing Nettwerk and EMI ros- 
ters," say - Ni I 1 v, erk Product ions 
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Diverse Grammy 
Noms Encourage 
Retailers, Labels 

BY MELINDA NEWMAN 

LOS ANGELES — Boasting the 
most diverse slate of acts in the 
new -artist category in its 41- 
year history, the 1999 edition 
of the Grammys 
has already 

struck a respon- 
sive chord with 
retailers, who 
WYAWftRK are expecting 
benefits for all 
the nominees. 

"What this shows is that peo- 
ple are listening to a broad spec- 
trum of music today — they 
aren't locking themselves in. 
And the artists that are most 
successful are crossing over into 
fContiiitiftl nit tKiijt' SO) 
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JUST RELEASED 
THE 2ND TRACK + VIDEO 

"Body Moum"' 

THE FOLLOW-UP TO 
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ROLLING STONE- 
CRITICS POLL / READERS POLL - 

Artist Of The Year 

READERS POLL - 

Album Off The Year 

"Hello Nasty packs enough sampling 
thrills and three-way word-spill to keep 
you dizzy until 2001 . Nasty is a career- 
defining record." 

SPIN- 
Band Off The Year 
"The Beasties turn everything they touch 
into cool." 

THE NEW YORK TIMES- 
"The Beastie Boys have developed 
something much better than flavor: taste. 
Flavor fades but taste is a lifetime trait." 

THE LOS ANGELES TIMES- 
"There's an endearing honesty and lack 
of guile along with sheer entertainment 
value. It's hard not to get swept up in 
the momentum of the slamming tracks 
and fiery raps." 

ALTERNATIVE PRESS- 
"Aces: A hands down classic." 

NME- 

"Never have they been cleverer, funnier, 
more radical or more thrilling. Earth 
couldn't ask for a better ambassador." 
O M AG AZIIME- 

"The Beastie Boys are an object lesson 
in how pop groups should grow up, 
proving that you can start to care about 
Tibet and develop a reasonable attitude 
to women without losing your artistic edge." 



Produced by Beastie Boys and Mario Caldato, Jr. 

Management: John Silva for GAS LLC 



OtM9 Cap*to< Ractxd*. Inc. 
tww.beailic boys. con 
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Chrysalis Music Teams Up With CAA 



BY IRV LICHTMAN 

NEW YORK — Chrysalis Music, the 30- 
year-old independent global publisher, has 
finalized an arrangement with powerhouse 
talent firm Creative Artists Agency (CAA) 
that allows it to take on co-publishing or 
administration deals where available from 
CAA's stable of songwriters (Billboard- 
Bulktin, Jan. 5). 

Heralded as the first long-range associa- 
tion between a major music publisher and 
talent agency, the Chrysalis/CAA ties are 
likely to soon realize three or four deals that 
are now in "various stages of finalization," 



EC Plans Action 
Over Copyright 
Exemptions In U.S. 

This story was prepared by Jeff 
Clark-Meads in London, KenStewart 
in Dublin, and Bill Holland in Wash- 
ington, D.C. 

A spokesman for the U.S. trade rep- 
resentative (USTR) in Washington, 
D.C, confirmed Jan. 6 that the Euro- 
pean Commission (EC) has notified the 
USTR that it intends to file a trade 
complaint alleging that non-American 
composers and songwriters will suffer 
huge losses in licensing income due to 
a new U.S. law that gives "homestyle" 
music licensing exemptions to many 
restaurants, taverns, and retail shops 
across the U.S. 

ASCAP, BMI, the National Music- 
Publishers' Assn., and other U.S. 
groups that lost the two-year fight on 
Capitol Hill last fall to have the con- 
troversial provision stricken from the 
Copyright Extension Act say that they, 
too, will lose millions in royalty income 
and have gone on the record as still 
opposing the exemption (Billboard, 
Dec. 6, 1998). 

The USTR official said that once the 
complaint is filed this month, the U.S. 
will follow World Trade Organization 
(WTO) procedures that begin with a 
60-day-minimum bilateral consultation 
between the parties and then shift to 
a three-judge arbitration proceeding if 
the matter isn't resolved. 

If the U.S. loses its hearing before 
the arbitration panel — with arguments 
(Continued on page 79) 
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says Leeds Levy, president of Chrysalis 
Music. Both companies are based in Los 
Angeles. 

Although the likelihood is that Chrysalis 
Music will tap mostly newer or developing 
writers, Levy says established talents could 
be part of the arrangement, although he 
concedes that talent of 
this type usually has its 
songwriting relation- 
ships set. "We've got two 
offers out on established 
acts," he notes. 

He says there is a 
strong element of "flexi- 
bility" in the CAA ar- 
rangement. "The busi- 
ness of an independent publisher is 
flexibility. Whatever we come up with [that 
relates to CAA] we'd share with them." 

For example, Levy says, if a writer 
agreeing to a co-publishing deal with 
Chrysalis has his or her own publishing 
setup, Chrysalis would be that writer's re- 
publisher but would still share its co-pub- 
lishing earnings with CAA, just as it would 
in an administration arrangement 

"The deal requires no special publishing 
company to be formed by CAA, yet their 
position with us is the same with regard to 
ASCAP, BMI, SESAC income or royalties 
from any other source," Levy says. "In this 
regard, we consider ourselves married, 
joined at the hip." 

It is Chrysalis, however, that will shell out 
advances in co-publishing and exploit mate- 



rial even if it is part of an administration 
deal. 

For its part, CAA is obligated to give 
Chrysalis Music first refusai on rights to 
any talent that has publishing available in 
one form or another; CAA can shop the 
writer elsewhere if Chrysalis passes. 

It is with such "flexibility" in mind that 
Levy says he is not restricted from having 
a publishing relationship with other talent 
agencies, although he clearly sees the CAA 
association as the object of his focus in this 
area. Levy says, for example, that if acts he 
signs to Chrysalis Music are looking for a 
talent agency, he would "out of courtesy 
bring it to CAA's attention." 

"In fact," he says, "we recently brought 
a musical property, that we have grand 
rights to, to CAA's theatrical division." The 
property, in a "developing" stage, is a show 
based on the music of Paul Anka. Another 
musical stage project in development is 
"Paris" by Malcolm McLaren. (Chrysalis 
Music itself has a 50% interest in Air-Edel, 
a leading theatrical agency in the U.K.) 

Levy says the seeds of its CAA re- 
lationship were sown in 1997 at Country 
Music Week in Nashville, where Chrysalis 
Music has opened an office. 

"I met with Tom Ross, head of music at 
CAA for 20 years before his recent depar- 
ture [he has been replaced by Rob Light]. 
We started kibitzing about people we knew 
in common in the entertainment business. 
Maybe, I suggested to him, we could come 
(Continued on page 79) 




Legendary Collaboration. With a four-song EP pairing legendary musicians Joey Ramone 
and Ronnie Spector due this month from the U.K.'s Creation Records, Specter's annual 
Christmas party was the place to be. Held in December at the New York club Life, the event 
included Spector duets with her old friend Keith Richards on "Run, Run, Rudolph" and "Be My 
Baby" and another duet with Ramone, as well as a set by Spector and her touring band. 
Spector is set to record her Creation solo debut in spring of 1999. Shown at the party, from 
left, are Ramone. Spector, and Richards. 



Pete Jones Eets Expanded Me At BMG 



BY DON JEFFREY 

SAN DIEGO— BMG Entertainment's pro- 
motion of Peter Jones to president/CEO of 
BMG Distribution and 
Associated Labels (Bill- 
boardft/i/efin, Jan. 6) 
comes at a time when ■ 
BMG has set an aggres- 
sive sales goal — an 18% I 
share of the current 
albums sold. In 1998, 
according to SoundScan, jones 
BMG's North American 
current album share was 14.4%, its highest 
in six years. 
Strauss Zelnick, president/CEO of BMG 




Entertainment says sales in North Amer- 
ica have increased 41.4% during the past 
four years and operating income has grown 
from "a loss to a significant profit." BMG 
Distribution's annual sales are more than 
$1 billion. 

Jones' promotion, announced during the 
company's annual convention, held the week 
of Jan. 4 here, gives him authority over some 
of the company's labels for the first time. 

"BMG Distribution has always been and 
continues to be a company that is intimate- 
ly involved with and supportive of its labels," 
says Jones. "This new responsibility for me 
is just an extension of what I love to do, and 
I hope to achieve even more success for this 



wonderful group of companies." 

Jones has been given oversight of three 
BMG label ventures — Loud Records, Rob- 
bins Entertainment, and CMC Interna- 
tional — but executives indicate that other 
affiliated labels could come under his 
purview later. 

Jones, who has been president of BMG 
Distribution for 1 1 years, now also has 
oversight of BMG Special Products, the 
catalog development arm of BMG Enter- 
tainment that includes the newly formed 
reissue label Buddha Records. Special 
Products and Associated Labels had pre- 
viously reported to Zelnick, to whom 
Jones reports. 
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THIS WEEK THIS WEEK THIS WEEK Billboard THIS WEEK THIS WEEK THIS WEEK 



Top Df Thi Han: 

8 The introduction ot the euro 
will make it easier to evaluate 
Europe's diverse record market. 

Abtuti 6 Mbsic 

1 0 Executive Turntable: Ger- 
ald Courtney, Penny Bennett, 
and Steven Singer are upped at 
PolyGram Classics & Jazz. 
1 3 Irish foursome B'Witched 
hopes to duplicate its double- 
platinum U.K. success stateside. 

1 3 The Beat: N Sync is 
among several big-name groups 
set to release albums in '99. 

1 4 Boxscore: Celine Dion 
grosses more than S5 million at 
the Moison Centre In Montreal. 

1 6 Soundtracks and Film 
Score News: 1999 stands to 
be another watershed year (or 
the business of tilm music. 

17 Popular Uprisings: Coun- 
try singer Shannon Brown burns 
up the charts with "I Won't Lie.' 
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REVIEWS S PREVIEWS 



N SYNC: P. 13 



1 8 Reviews & Previews: Paul 
Winter, Smalltown Poets, and 
Lee Williams & the Spiritual 
Q.C.'s share the spotlight. 
21 R&B: An onslaught of 
R&B and rap albums may cause 
some problems tor retailers. 
26 The Rhythm Section: 
George Michael & Mary J. Blige 
benefit from the inclusion of 
radio-only singles on Hot R&B 
Singles & Tracks. 
28 Dance Trox: Disco queen 




Andrea True reflects on her past 
and future in the music biz. 
30 Country: Kenny Chesney 
follows up two gold albums with 
'Everywhere We Go ' 
34 Higher Ground: Execu- 
tives at Christian labels survey 
the Industry landscape. 

34 In The Spirit: Soaring 
sales and multimedia opportuni- 
ties dominated gospel music 
news in 1998. 

35 Classical/Keeping Score: 

Longtime EMI violinist Kennedy 
turns to Sony Classical for his 
upcoming album of Jimi Hendrix 
arrangements. 

36 Jazz/Blue Notes: The N Y. 

Hardbop Quintet" s latest set, 'A 
Whisper Away,' moves from the 
traditional to the abstract. 

37 Songwriters & Publishers: 

Almo/lrvlng Music strives to sup- 
port writers and maintain flexibili- 
ty. 

38 Pro Audio: New media 
school Expression offers Inten- 
sive programs In sound arts and 
digital visual media 

40 Latin Noras; The Latin 
market looks poised to break the 
1 6 million unit sales barrier in 
'99. 



share dips to its lowest level in 
10 years. 

44 Hits ot the World: Spice 
Girts don't say "Goodbye' to the 
No. 1 spot in Canada. 

45 Global Music Pulse: 

British Christian band Delirious' 
new album, "Mezzamorphis," is 
stated for April release in the 

U.S. 

48 Canada: Singer/songwriter 
Paul Grady keeps his day job 
while creating music. 

MmCHANU S MABKETIME 

63 Shape CD makes strides in 
the world of novelty disc sculp- 
tures. 

66 Retail Track: 

Shopping.com causes a stir with 
ultra-low 'in your face' pricing. 
68 Child's Play: Music lor Lit- 
tle People otters "Toddlers Sing," 
a chorus of very young singers 
performing children's classics. 
70 Home Video: The arrival of 
DVD gives a lit! to music video. 
72 Shelf Talk: The VSDA 
rings in the new year with two 
new member benefit programs. 



74 1998 brought many 
changes to the top 1 0 radio met- 
ros. 

76 AlrWaves: After 20 years 
in the business. Full Force is still 



CLASSICAL. KEEPING SCORE 



42 Japan's foreign music 




producing hits. 

77 The Modern Age: Orgy 
finds success with a remake of 
New Order's "Blue Monday.' 

78 Music Video: The 24-hour 
music channel in Austin, Texos, 
adds new programs and 
staffers. 
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The 
finest in 
jazz since 

1939 
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Features 

62 Update Lifelines: The 

Crown Royal Untamed & True 2 
tour will benefit the anti-hunger 
organization Share Our 
Strength. 

85 Hot 100 Singles Spot- 
light: Brandy and Atlantic prove 
that aggressive sales pricing 
Isn't necessary to top the 
charts. 

89 Between the Bullets: The 

usual atter-Christmos slump is 
evident on this Issue's charts. 

90 Chart Beat: Prince's mil- 
lennium-ready hit "1999' 
scdles the Hot 100 for the third 
time. 

89 This Week's Billboard 
Online 

60 Classified 

90 Market Watch 

90 Homefront: Billboard 
releases two new books: "Rock- 
ers, Jozzbos & Visionaries' and 
"Hollywood Hoopla.' 



[-Commerce Tops Industry Agendas For 106th Congress 



BY BILL HOLLAND 

WASHINGTON, D.C.— Although the 
myriad issues surrounding electronic 
commerce will be debated by the record- 
ing industry and federal lawmakers dur- 
ing the 106th Congress, which convened 
Jan. 6, few legislative issues thus far are 
on the agenda of industry groups for 1999. 

Performing right groups and music 
publishers will also be working to imple- 
ment the changes brought about by the 
1998 passage of the copyright-extension 
bill and U.S. ratification of the World 
Intellectual Property Organisation 
treaties. 

"We don't have a proactive legislative 
agenda," says Hilary Rosen, president/ 
CEO of the Recording Industry Assn. of 
America (RIAA). "We have a lot of work 
to do [in the private sector] in the tech- 
nology and music-marketing areas, but 
the big thing on Capitol Hill is the over- 
all E-commerce policy and privacy and 
liability and commercial practices. And 



we'll be involved." 

Adds Rosen, "I think we may see some 
debates over privacy issues. We may see 
some [debate] over consumer-credit 
kinds of issues and E-commerce com- 
mercial liability — you know, like if I were 
selling music online, and somebody's 
computer crashes. Those kinds of issues 
will probably be discussed. I'm not sure 
how many specific legislative proposals 
we'll see. We don't have a list of 'needs.' " 

COPYRIGHT PROTECTION 

Officials at ASCAP, BMI, and the 
National Music Publishers' Assn. also say 
their groups have not yet outlined any 
legislative agenda for the first session of 
Congress, but, like the RIAA, they will 
be monitoring hearings on E-commerce 
to make sure copyright protections for 
their members aren't impaired. 

"You can bet there'll be some group 
trying to get something for free," says 
Fred Cannon, Brill's VP of government 



relations. 

The groups also have to continue major 
private-sector fence-patching with their 
European counterparts. Societies across 
Europe are angered by an amendment to 
the U.S. copyright-extension bill that 
gives restaurants, taverns, and some 
retail outlets an exemption from paying 
royalty fees to play so-called background 
music (Billboard, Oct 31, 1998). 

TRADE COMPLAINT 

A spokesman for the U.S. trade repre- 
sentative (USTR) said Jan. 6 that the 
European Commission has notified the 
USTR that it intends to initiate a trade 
complaint about the loss of general 
licensing income in the U.S. that the 
amendment could spur, affecting Euro- 
pean collection societies and their song- 
writers (see story, page 5). 

Although the industry will lose some 
key Democratic supporters as a result of 
(Continued on page 62) 
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SHOWCASE NIGHTCLUB 




WIS 



WE DON'T USUALLY LIKE TO NAME-DROP, BUT WITH A 
LIST AS IMPRESSIVE AS THIS, WE COULDN'T RESIST. 



ALABAMA 


THE COASTERS 


MILA MASON 


FABULOUS THUNDERBIRDS 


PETER NOONE 


RAY CHARLES 


THE ROBERT CRAY BAND 


DAVEY JONES 


MARTINA MCBRIDE 


KOKO TAYLOR 


BOBBY SHERMAN 


VINCE Gia 


TRACY NELSON 


THE COMMODORES 


BLACKHAWK 


MARCIA BALL 


TIM MCGRAW 


FAITH HIU 


HUEY LEWIS & THE NEWS 


SHA NA NA 


MEUSSA MANCHESTER 


MARTY STUART 


RANDY TRAVIS 


THE FOUR TOPS 


RICOCHET 


DAN SEALS 


CHUCK BERRY 


BOOKER T & THE MG'S 


TAYLOR DAYNE 


WILSON PICKETT 


THREE DOG NIGHT 


PERCY SLEDGE 


PAM TILUS 


BO DIDDLEY 


AMERICA 


RIGHTEOUS BROTHERS 


JOHN ANDERSON 


CHICAGO 


RONNIE MILSAP 


JUICE NEWTON 


WADE HAYES 


GREGG ALLMAN & FRIENDS 


LITTLE ANTHONY & THE IMPERIALS 


NEIL SEDAKA 


LOU RAWLS 


LEE ANN WOMACK 


BRITISH ROCK SYMPHONY W/ ROGER DALTREY 


THE 5TH DIMENSION 


JOHN KAY & STEPPE NWOLF 


EEUX CAVAUERE'S RASCALS 


STEVE WARINER 


SAWYER BROWN 


GEORGE THOROGOOD 


THE BEACH BOYS 


JO DEE MESSINA 


JOSE FELICIANO 


KENTUCKY HEADHUNTERS 


JOHNNY RIVERS 


T. GRAHAM BROWN 


DOUG STONE 


FRANKIE VALU & THE FOUR SEASONS 


EDGAR WINTER & RICK DERRINGER 


BLOOD SWEAT & TEARS WITH 


CHRISTOPHER CROSS 


JUUO IGLESIAS 


DAVID CLAYTON THOMAS 


KANSAS 


DAVID GATES OF BREAD 


LEE ROY PARNELL 


CREDENCE CLEARWATER REVISITED 


PATTY LOVELESS 


KENNY WAYNE SHEPHERD 


NITTY GRITTY DIRT BAND 


JOAN JETT & THE BLACKHEARTS 


BUDDY MILES 


BILLY DEAN 


STARSHIP FEATURING MICKEY THOMAS 


LEVON HELM 


DICK CLARK 


JOE COCKER 


BUDDY GUY 


THE SHIRELLES 


THE SPINNERS 


OLIVIA NEWTON-JOHN 


FREDDY CANNON 


GEORGE BENSON 


GEORGIA SATELLITES 




CLASSIC ROCK ALL STARS 





In celebration of our first anniversary, we would like to thank all of IfflBt'Pt'lfAV 
the artists who have graced our stage over the past year. And if you AUlfMUllilUU 

think last year was exciting, wait'll you see what we do for an encore. e -*° CASINO HOTEL<^' 




62GA-JSA-C3CD 



aterial 



For more information call Randy Wright, Integrity Events at 615-777-5766 
Horseshoe Casino & Hotel • Tunica, MS 
(Just 12 miles south of Memphis, TN) 



MIDEM Has Net Agenda 



BY JEFF CLARK-MEADS 

LONDON— New media for dis- 
tributing music will once again be 
a central plank of this year's 
MIDEM — and will be an even big- 
ger element next year. 

Xavier Roy, chief executive of 
organizer the Reed-Midem Organ- 
isation, says the management of the 
trade fair remains acutely aware of 
the impact that the Internet is hav- 
ing on business and on the changes 
it will bring in the future. 

Because of that, this year's con- 
ference program will hare a num- 
ber of panels that address the issue, 
and next year's show will have a day 
dedicated to electronic commerce. 



"On the eve of MIDEM 2000," 
says Roy, "we will hold MIDNET, 
where the music industry and its 
representative bodies can talk to 
the Internet 
industry." 

Though MID- 
NET details are 
still being dis- 
j -4^h cussed, he antic- 
ipates the orga- 
n i z a t i o n s 
roy involved will be 

those now par- 
ticipating in the Secure Digital 
Music Initiative, which aims to de- 
velop a security standard 
(Continued on page tr-l) 




Euro To Simplify Sales Comparisons 

Common Currency To Get Gradual Introduction; Retailers Start Adjusting 



BY JEFF CLARK-MEADS 
and TOM FERGUSON 

LONDON— The battle to present an 
accurate picture of Europe's large 
and diverse record market becomes 
one degree easier this month. 

The introduction of the single 
European currency, the euro, has 
removed one level of complication 
from the task of the International 
Federation of the Phonographic 
Industry (IFPI) when evaluating how- 
much music sales here are worth. 

IFPI presents its world sales data 
in terms of U.S. dollars. Historically, 
this has meant converting each of 
Europe's national currencies into dol- 
lars. Now, however, only the euro will 



Indie Unrest 
Spurs Eves' 
VSDA Exit 



BY EILEEN FITZPATRICK 

LOS ANGELES— The search is on 
for a replacement for Video Software 
Dealers Assn. (VSDA) president Jef- 
frey Eves, who submitted his resig- 
nation Jan. 4 in the wake of growing 
dissatisfaction among independent 
retailers (BillboanUfa/fenn, Jan. 5). 

Eves will remain at the trade orga- 
nization until April 1, and an execu- 
tive search committee is expected to 
be in place this week to find a suc- 
cessor, according to VSDA chairman 
Mark Vrieling. 

Eves was appointed as VSDA's 
first president in 1994 and was given 
a five-year contract by the board in 
1996. Financial terms of the depar- 
ture settlement were not disclosed. 

"Jeff wasn't getting the support of 
the membership, and it became im- 
possible for him to do his job," says 
Vrieling. "He realized he had done all 
he could." 

The VSDA board, which is made 
up of 10 elected members from the 
independent retail sector and eight 
appointed members from major 
chains, accepted Eves' resignation 
during a Jan. 4 conference call. 

For the next six months, though, 
(Continued on page 79) 




Lucky Star. Following his recent standing-room-only performance at Madison 
Square Garden, Sony Music International artist Ricky Martin joined Sony Music 
executives from around the world for a reception commemorating worldwide 
sales of more than 5 million units of "vuelve," Martin's current album. Shown at 
the reception at New York's Sony Club, from left, are Angeto Medina, artist man- 
ager; Frank Welzer, president of Sony Music International Latin America; Don 
lenner. president of Columbia Records; Martin; Robert M. Bowlin. president of 
Sony Music International; Thomas D. Mottola, chairman/CEO of Sony Music 
Entertainment; Paul Russell, president of Sony Music Europe; and Richard 
Denekamp, president of Sony Music Asia. 

DVD Demand Lifts Sales 
Of The Divx Alternative 



BY SETH GOLDSTEIN 
and EILEEN FITZPATRICK 

NEW YORK— A rising tide does lift 
all ships. 

Consumer demand for DVD 
helped the DVD alternative, Divx, 
amass impressive fourth-quarter 
sales. Circuit City Stores, which has 
bankrolled the limited-play concept, 
and the Good Guys! chain report that 
they sold 62,000 Divx machines in 



Warner U.K. Acquires China 



BY TOM FERGUSON 

LONDON— Warner Music U.K., the 
British affiliate of Warner Music 
International (WMI), has acquired 
London-based label China Records. 
WMI took a 50% share of China in 
1994; it has now bought the remain- 
der from label founder/chairman 
Derek Green for an undisclosed sum. 

According to a WMI statement, 
Warner Music U.K will now assume 
responsibility for China's current 
roster — including (in the U.K.) Mor- 
cheeba, Rialto, and the Levellers — 
and catalog, "with a view to incorpo- 
rating China into the current Warner 
Music U.K. structure with WEA 



Records and East West Records." 

Manfred Zumkeller, president of 
Warner Music Europe, says, "By 
acquiring the label, we will in the 
future be able to market and promote 
those artists signed to China Records 
from within our own structure." 

Green founded China Records in 
1984, prior to which he served as 
senior VP and U. K. managing direc- 
tor of A&M. He will continue to act 
as China's chairman until a new 
structure is confirmed, reporting to 
newly appointed Warner Music U.K. 
chairman Nick Phillips. 

John Benedict, China's managing 
(Continued on page 85) 



December. 

A total of 87,000 units were pur- 
chased by consumers from mid-Octo- 
ber through year's end, the first three 
months of national availability, accord- 
ing to the retailers. During the same 
period, the volume for so-called open 
DVD players likely topped 400,000 
units, which means upstart Divx 
accounted for better than a 20% share. 

Divx's quick start has been antici- 
pated (Picture This, Billboard, Dec. 
26, 1998), but then so had the positive 
results for DVD. As expected, the 
DVD Video Group (DVG) announced 
at the International Consumer Elec- 
tronics Show, held Jan. 7-10 in Las 
Vegas, that a total of 1 million play- 
ers were purchased by consumers 
last year from the 1.4 million shipped 
to retailers. 

It's further proof that "DVD Video 
is the fastest-growing new packaged 
media format in history," according 
to the DVG announcement The trade 
group estimates that hardware sales 
will double to 2 million in 1999, aided 
by a steady decline in prices. 

According to market researcher 
Intelect ASW, the average DVD unit 
sold for $428 in November, down 21 % 
from $541 earlier in the year. By 
(Continued on page 79) 



be used when producing a dollar 
value for each of the 11 European 
Union nations using the new curren- 
cy. Not only does this provide ready 
comparisons between the states; it 
hugely reduces the distortion of the 
figures produced by exchange-rate 
fluctuations. 

An IFPI spokesman notes, "The 
big advantage for us is that four of 
the world's top 10 record markets are 
now using the euro — Germany, 
France, Spain, and Italy." He adds 
that IFPI will no longer work with 
any of the national currencies in the 
1 1 participating states on the basis 
that "they're only denominations of 
the euro." All future IFPI figures for 



the territories will be expressed only 
in euros and dollars. 

The euro became a real financial 
entity Jan. 1, when 11 EU nations 
irrevocably tied together the ex- 
change rates of their national cur- 
rencies (Billboard, Aug. 8, Sept. 19, 
and Oct. 17, 1998). Record stores 
across the European continent are 
now gearing up to price goods in both 
national currencies and in euros. 
Customers may pay in euros with a 
check or credit card, but cash trans- 
actions will be conducted in local cur- 
rencies until the first euro notes and 
coins are issued in mid-2002. 

For record retailers, the first week 
(Continued on page 85) 



Columbia's C2 Imprint 
Kicks Oft With Mclntyre 



NEW YORK— With the radio release 
of the budding top 40 hit "Stay The 
Same" by former New Kid On The 
Block Joey Mclntyre, the Columbia 
Records Group has launched C2, an 
imprint that will initially draw its 
releases from the group's pre-exist- 
ing labels ( Hi I IboardZ&fle tin, Jan. 6). 

Jerry Blair, senior VP of the 
Columbia Records Group, will over- 
see C2's promotional efforts, with 
Columbia execs handling key mar- 
keting and A&R duties. 

"We have a lot of great artists and 
music signed to this label," Blair says 
of the imprint's formation. "C2 pro- 
vides us a better opportunity to 
expose them. Ideally, this will prevent 
a great recording from slipping 
through the cracks." 

The C2 staff consists of a coast-to- 
coast promotion team of 12, helmed 
by head of promotion Dennis Reese, 
recently VP of promotion at the 
Work Group. 

Among the other key appointments 
is Geordie Gillespie to VP of promo- 
tion. He was previously VP of alter- 
native promotion at the Work Group. 

Many C2 staffers are reassigned 
Columbia staffers. Blair expects to 




make additional staff appointments to 
the imprint in the coming months. 

Produced by Walter Afanasieff, 
the Mclntyre single went to radio in 
late December, and it's already the 
most-requested 
track on WXKS 
(Kiss 108) Boston. 
"Stay The Same" 
is the title track of 
an album due 
March 2. It will 
also appear on 
Columbia's forthcoming soundtrack 
to "Dawson's Creek." 

C2 singles due for radio release 
this month are "All 'Bout The Money" 
by Meja and "Level On The Inside" 
by Dovetail Joint. Albums will be 
issued over the next two months. 

Subsequent single releases include 
"Life's A Bitch" by Shooter and 
"Helpless" by D Generation; both are 
set for February. Additional artists 
and projects will be announced at a 
later date. 

C2's roster will continually evolve, 
and the decision to release a particu- 
lar Columbia Records Group artist 
through C2 will be made on a project- 
by-project basis. LARRY FLICK 



CRTG Amends CanCon Rules 



BY LARRY LeBLANC 

TORONTO— An amendment 
altering Canadian-content (Can- 
Con) requirements took effect 
Jan. 3, despite a request by the 
Canadian Assn. of Broadcasters 
(CAB) to the Canadian Radio-tele- 
vision and Telecommunications 
Commission (CRTC) for a delay in 
increasing the domestic music 
quotas for commercial radio. 

The CRTC amended the 1986 
Radio Regulations on Dee. 17, 1998. 

Except as otherwise provided 
by condition of license, commercial 
stations in Canada must now 
ensure that at least 35% (up from 
30%) of the popular music selec- 
tions they broadcast fits Canadian- 



content rules. 

The CAB had lobbied for 
unspecified percentage incentives 
and the modification of content 
qualifications, arguing that such 
measures could lead to increased 
exposure of new Canadian-gener- 
ated music. However, there had 
been stiff opposition to any tinker- 
ing. Gary Slaight, president/CEO 
of Standard Radio Inc., who is 
spearheading the broadcaster 
group's efforts to create incentives 
and reconfigure criteria, remains 
optimistic about changes, however. 

"The CRTC declined to give us 
a delay but said they were open to 
reviewing both [criteria] and new 
music incentives," he says. 
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Billboard & Fox Television would like to thank 
the hosts, performers, presenters, winners, 
The MGM Grand Hotel, The Hard Rock Hotel, 
and all the wonderful people working behind 
the scenes for making this year's 
show a huge success. 

See you at the 
1 0th anniversary show. 
December 1 999 




Bob Bain Productions, Inc. 



New Site Raises Webcast Issues 



Studio Scene Consolidates 

Nashville Sees 2 Big Mergers 



BY DAN DALEY 

NASHVILLE— The recording stu- 
dio landscape here — overbuilt dur- 
ing country music's boom years of 
1990-94 and stretched thin by stat- 
ic rates, competition from personal 
recording, and spiraling equipment 
costs — has begun to experience a 
forecasted consolidation. 

In late December 1998, two sig- 
nificant mergers occurred: Emer- 
ald Recording, the No. 1 country 
music studio of 1997-98, according 
to Billboard's Production Credits 
chart — concluded negotiations to 
purchase the assets of one of 
Nashville's other top facilities, Mas- 
terfonics, which entered Chapter 
1 1 bankruptcy protection in Janu- 
ary 1998. 

Simultaneously, two-room studio 
Seventeen Grand Recording an- 
nounced that it had acquired the 
technology and business assets of 
Love Shack Studios, a facility 
owned by songwriter/publisher 
Vern Dant 

The two transactions reflect 
what many consider to be an 
inevitable reaction to a studio base 
under considerable pressure. Since 
the mid-"90s, Nashville has grown 
from a country music hub to a glob- 
al powerhouse with an estimated 
300 facilities that cater to a wide 
range of music, film, broadcast, and 
multimedia clients. 

Among those studios are new 
world-class facilities like Ocean Way 



Nashville, Masterfonics' Tracking 
Room, Starstruck Entertainment, 
and East Iris Studios; established" 
mainstream studios such as Mas- 
terfonics' mastering rooms, Em- 
erald, Music Mill, Sound Emporium, 
and Sound Stage; and an increasing 
number of personal studios owned 
by artists, publishers, producers, 
and label heads, including a full-ser- 

'We're building a 
bridge between 
broadcast and the 
record industry' 

vice home facility recently built by 
Virgin Records Nashville president 
Scott Hendricks. 

While many entrepreneurs built 
new studios or expanded existing 
ones, Emerald focused on growth 
through such ancillary markets as 
broadcast 

Milan Bogdan, who once part- 
nered with former Masterfonics 
owner Glenn Meadows at that facil- 
ity and is now GM at Emerald, says, 
"Studio rates [in Nashville] simply 
didn't justify participating in a 
technology 'arms race.' Instead, we 
developed alternative means of 
enhancing revenues, such as 
building a broadcast business 
(Continued on page J'J) 



Blockbuster Video Moves 
Mead With Buy Of HPS 



BY SAM ANDREWS 

LONDON — Blockbuster Video has 
completed the purchase of some of 
the assets of bankrupt Hong Kong 
rental chain KPS Retail Stores Ltd. 
for an undisclosed sum. 

Until it fell victim to the Asian re- 
cession, KPS was the largest video 
rental chain in Hong Kong, with 38 
outlets and 480 staffers. The sale of 
its assets was handled by liquidator 
Ernst & Young. The deal, due to have 
been finalized before Christmas, had 
been stalled temporarily while Block- 
buster negotiated with Hong Kong 



RECORD COMPANIES. PolyGram 
Classics & Jazz in New York pro- 
motes Gerald Courtney to VP of 
sales, Penny Bennett to VP of cre- 
ative services and production, and 
Steven Singer to national director 
of catalog sales and field market- 
ing. They were, respectively, na- 
tional director of sales and field 
marketing, director of creative ser- 
vices and production, and director 
of product management. 

BMG Classics in New York ap- 
points Carolyn Wright VP of sales. 
She was regional marketing direc- 
tor, Northeast, at Arista Records. 

Sony Music Latin America in 



landlords over rental agreements. 

"We are delighted to officially 
announce Blockbuster's entry into 
Hong Kong," says Blockbuster pres- 
ident of worldwide operations Nigel 
Travis. "We believe it is an excellent 
market for Blockbuster." 

The video market in Hong Kong, 
according to analyst Screen Digest, 
was worth about $95 million at the 
consumer level in 1997. Travis says 
Blockbuster, which has more than 
6,000 stores worldwide, will open 15 
of the former KPS stores "no later 
than the Chinese New Year" (Feb. 16). 



COURTNEY BENNETT 

Miami names Rodrigo Vieira 
senior director of special market- 
ing and Carlos Tabakof Columbia 
label director of English-language 
product. They were, respectively, 
senior director, Columbia label, 
Sony Music International and 



BY DOUG REECE 

LOS ANGELES— SHOUTcast, a 
new World Wide Web site launched 
by Nullsoft on Dec. 31, 1998, provides 
a free and easy tool for hobbyist 
Webcasters to compile playlists and 
broadcast them online. 

However, in its larger context, the 
service also frames some of the chal- 
lenges ahead for rights organizations 
and trade groups making an effort to 
license Webcasters and collect 
mechanical royalties online. 

SHOUTcast, which lets users 
stream audio in the MP3 format, is 
free for "general nonprofit use" but 
charges $299 per server for a com- 
mercial license. 

At press time, there were more 
than 200 "stations" Webcasting 
everything from electronica to dirty 
jokes to stations featuring the music 
of one or two artists (Billboard- 
Bulletin, Jan. 5). 

Other companies, such as Talk- 
NetRadio.com, are also initiating 
programs designed to accommodate 
individual Webcasters. The TalkNet 
site, which is currently registering 
users, will let them broadcast for free 
to a set number of people. A similar 
service, Destiny Broadcast Network 
(www.radiodestiny.com), launched a 
few months ago. Destiny, which 
requires a proprietary streaming 
technology, had 12 stations stream- 
ing at press time. 

"Our goal is to do for would-be DJs 
what free home pages do for would- 
be publishers," says Nullsoft direc- 
tor of online strategies Rob Lord. 
"All you need is a WinAmp, and 
you're in the streaming business." 

WinAmp is Nullsoft's popular 
desktop MP3 player, which can be 
downloaded from Nullsoft's Web site. 

Most stations listed at the SHOUT- 
cast site can accommodate no more 
than 32 simultaneous listeners. 

ASCAP senior VP of new media 
Marc Morgenstern says the per- 
forming right society has begun dis- 
cussions with Nullsoft and is assess- 
ing the situation. 

As with other rights organizations, 
ASCAP already has several classes 
of Webcasting licenses in place. Its 
lowest-end license costs $250 a year. 

Asked whether ASCAP might help 
develop a new class of license for these 
nonprofessional Webcasters, Mor- 
genstern says, "We need to get a lot 
more information first but we have a 
very open mind toward figuring out 
something that fairly reflects the use 



SINGER WRIGHT 

director of music and talent/pro- 
gramming at MTV Networks Latin 
America. 

Zomba Recording Corp. in New 
York names Christine Washing- 
ton director of business affairs. 
She was director of business 



of the music. We recognize that this is 
pretty scaled-down usage." 

Tools such as the BMI Bot and 
ASCAP's EZ Seeker scour the Inter- 
net for unlicensed Web sites stream- 
ing music. 

As John Parres, author of digital 
technologies Web site the Geek 
Report, points out, determining 
exactly how many people are ulti- 
mately hearing these Webcasts can 
be tricky. 

"It's sort of a pyramid distribution 
scheme," says Parres. "The first 
computer may have the ability to 
send out about 30 streams, but 
maybe 20 of those streams are 
picked up by 20 other computers that 
can send out 20 streams each." 

Additionally, SHOUTcast Webcast- 
ers may be held accountable by the 
Recording Industry Assn. of America 



BY CARLA HAY 

NEW YORK— The executive editor 
of Spin magazine, Craig Marks, filed 
a multimillion-dollar lawsuit Jan. 4 
against rock singer Marilyn Manson 
and several Manson associates over 
a Nov. 23, 1998, incident in which 
Marks was allegedlv assaulted (Bill- 
board, Dee. 12, 1998). 

The lawsuit — filed in New York 
Supreme Court, County of New 
York — also names as defendants 
Interscope Records and Nothing 
Records, the labels associated with 
Manson; Aaron Dilks and Steve 
Miller, identified as Manson body- 
guards; and Doe Agency, which 
employs the bodyguards (Bill- 
boardBulletin, Jan. 7). 

Marks claims that he was threat- 
ened by Manson and physically 
attacked by the two bodyguards. He 
is seeking a maximum of $4 million 
in compensatory damages from each 
defendant and a minimum of $20 mil- 
lion each in punitive damages for, 
among other things, false imprison- 
ment and emotional distress. In 
court documents, Marks states that 
he believes the incident happened 
because Manson was upset about not 
being featured on the cover of Spin. 

The alleged attack took place 
backstage in a dressing room after a 
Marilyn Manson concert at New 
York's Hammerstein Ballroom. 



VIEIRA TABAKOF 

affairs at Zomba Music Publishing. 

RELATED FIELDS. Universal Studios 
in Universal City, Calif., promotes 
Brian C. Mulligan to executive 
VP of operations and finance. He 
was senior VP of corporate devel- 



(RIAA), which was able to secure — 
as a provision in the recently passed 
Digital Millennium Copyright Act — 
the right for sound recording holders 
(i.e., record labels) to charge Web- 
casters a compulsory licensing fee 
(Billboard. Aug. 15, 1998). 

Much of the programming gener- 
ated by SHOUTcast hobbyists clear- 
ly does not qualify for this compul- 
sory license, which has strict 
guidelines regarding the degree of 
interactivit- repetition of songs, and 
other factors. 

For example, stations dedicated to 
indhidual artists such as Oasis or Pink 
Floyd, as well as those that provide a 
playlist of offerings, would not qualify. 

Still, fees for the compulsory Web- 
casting license, and the manner by 
which Webcasters may negotiate for 
{Continued on }Hi(je 82) 



Marks claims that after Manson 
shouted threats at him, Manson's 
bodyguards grabbed the Spin edi- 
tor's neck and chest and severely 
choked him. 

Court documents say that other 
individuals who were present during 
the incident were Marilyn Manson 
manager Tony Ciulla, Nothing pres- 
ident John Malm, and Interscope 
publicist Jenny Boddy. 

Marks tells Billboard that he 
spoke with Boddy after the incident. 
"She said she was appalled and apol- 
ogized for what happened." Boddy 
had no comment. 

Marks was treated at a local hos- 
pital for soft-tissue injury. He filed a 
criminal complaint shortly after the 
incident for assault and harassment. 
No arrests have been made, and 
police are still investigating. 

Manson, whose real name Ls Brian 
Warner, issued a statement shortly 
after the incident saying, "I had a 
conversation with Craig Marks 
expressing I was tired of Spin's 
immature business behavior and the 
series of deals they had broken with 
me ... I simply no longer want to 
work with him or his magazine that 
obviously has a lack of respect for 
musicians or their fans." 

All parties involved in the lawsuit 
were unavailable for further com- 
ment. 




WASHINGTON MULLIGAN 

opment and strategic planning. 

Howard Sherman is promoted 
to VP of production, creative/mar- 
keting services, at Showtime Net- 
works in New York. He was direc- 
tor of production and strategic 
planning, creative services. 



EXECUTIVE TURNTA 






Spin Editor Sues Manson 

Labels, Others Named In Multimillion-Dollar Suit 
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Tuvan 'Throat Singer 3 Meets U.S. Roots Acts On WB Set 



BY JIM BESSMAN 

NEW YORK— Country music from 
two widely separated but surprising- 
ly related cultures comes together 
Tuesday (12) when Warner Bros, 
releases "Back Tuva Future" by 
Tuvan throat singer Kungar-ol Ondar. 

The cross-cultural undertaking 
was co-produced by David Hoffner 
and Jim Ed Norman. It mixes the 
preternatural]}' simultaneous multi- 
note vocalizing of traditional singers 
from the remote Central Asian, 
southern Siberian republic with sim- 
ilarly rootsy American country mu- 
sic styles. 

Ondar is joined by guest artists in- 
cluding Willie Nelson, Randy 
Scruggs, and Bill Miller, as well as by 
the late Nobel Prize-winning physi- 
cist and Tuva enthusiast Richard 
Feynman. The disc, which ends with 
a lengthy hidden track explaining the 
music and Ondar's vocal techniques, 
is also marked by extensive techno 
wizardry from Hoffner. 

There are several types of throat- 
singing, which is also known as over- 
tone or harmonic singing. Ondar, who 
won UNESCO's first International 
Festival of Throat-Singing in 1992, 
specializes in the sygyt (suh-gut) 
whistle-like style, which splits the 
vocal line into distinct melodic and 
drone threads. But he can sing as 
many as four notes at once and accom- 
panies himself on doshpiduur (Tuvan 
banjo) and khinrms (Tuvan jaw harp). 

Ondar has two previous U.S. al- 
bums — "Echoes Of Tuva" and 
"Genghis Blues," with San Francisco 
bluesman/fellow throat-singing cham- 
pion Paul "Earthquake" Pena; both 
were released on TuvaMuch Records. 

The seeds for the new album's 
novel fusion were planted some 10 
years ago when Hoffner, a former 
keyboardist for Michael Martin Mur- 
phey and frequent sideman in ses- 
sions produced by Warner/Reprise 
Nashville president Norman, hap- 
pened upon a PBS special on Feyn- 
man, the adventurous physicist who 



died in 1988 and whose achievements 
included solving the mystery of the 
space shuttle Challenger disaster. 

"I was casually watching, and they 
mentioned he had an interest in Tuva 
and played a bit of throat-singing, and 
I popped off the couch," says Hoffner. 
After eventually obtaining a few Tuvan 
music CDs, he gave one to Emmylou 
Harris, for whom he was doing session 
work. Harris mentioned the music in 
interviews, copies of which were even- 
tually forwarded to Ralph Leighton, 
author of "Tuva Or Bust!— Richard 
Feynman's Last Journey." 

Leighton, associate producer of 
"Back Tuva 
Future," was a 
friend of Feyn- 
man's, a fellow 
drummer, and 
geography buff. 
He is founder of 
the Pasadena, 
Calif. - based 
Friends of Tuva, a 
clearinghouse for 
all things Tuva; having met Ondar in 
Tuva in 1991, he acts informally as 
his manager. 

Hoffner recalls that after he 
struck up a phone friendship with 
Leighton, Leighton sent Ondar and 
Pena to perform in Nashville during 
Ondar's next U.S. trip, in 1995. While 
there, Hoffner recorded Ondar's 
vocals, and in his studio electronical- 
ly created a dance tune around them. 
He later played this for Norman, who 
was, coincidentally, another Feyn- 
man fan eager to work with Ondar. 

That tune, "Tuva Groove," is now 
the lead track on "Back Tuva Fu- 
ture" and is based on an ancient Tu- 
van folk song. As Norman notes, 
though, Ondar's lyrics for it relate to 
Feynman, whom Ondar knew about 
and whose chants and hand drums, 
via 20-year-old recordings made with 
Leighton, were slowed slightly and 
bridged into the track via Hoffner's 
specially composed chord structures. 

"Richard Feynman discovered 



Tuva, not only for America but for 
the whole world," says Ondar, by way 
of a translator. "And Friends of Tuva 
put his dreams into reality. All Tuvan 
people are grateful for that." 

Feynman, in fact, had dreamed of 
going to Tuva for the last decade of his 
life, but researching the Challenger 
explosion and cancer got in the way. 

"If s like he finally got to go to Tuva 
and play with the Tuvans," says Hoff- 
ner of Feynman's posthumous contri- 
butions to "Tuva Groove" and several 
other "Back Tuva Future" tracks. 

Ondar returned to Nashville in 
June 1997, and Hoffner again sampled 




his traditional vocals and subject mat- 
ter, then built album tracks around 
them — always minding the idiosyn- 
crasies of throat-singing and Ondar's 
preferred keys of "between D and E- 
flat" and "just south of G-flat" 

Norman then called in guest musi- 
cians, including American Indian 
singer Miller, who recorded "Two 
Lands, One Tribe" with Ondar. The 
song is based on an ancient Tuvan 
melody and American Indian chants 
and features Miller playing wood- 
land flute. 

"It's believed Tuva may have been 
where Native American tribes 
passed through from Siberia to 
North America," says Leighton. "At 
least there are cultural similarities 
in the beating of large drums and 
shaman chants — and the idea that 



everything has a spirit." 

Norman notes, too, that since the 
project was to meld Tuvan traditional 
music with American sounds, blue- 
grass was an obvious genre of choice — 
hence the presence of Scruggs and 
mandolinist Sam Bush on the ancient 
Tuvan folk song "Good Horses." 

Nelson's participation came about 
when the producers thought of his 
interest in cowboys and the plight 
of the American farmer. 

"Tuva's land has been divided, and 
the Soviet farm collectives there were 
disastrous," says Norman. "So there 
was the farming connection [with Nel- 
son], and the 
Tuvan people have 
been horsemen for 
2,000 years." Nel- 
son recites the 
English lyrics of 
"Where Has My 
Country Gone?," a 
lament about the 
effects of collectivized farms. 

MARKETING CHALLENGE 

But there is also a rap tune on 
"Back Tuva Future" — "Kargyraa 
Rap," which alternates Ondar's 
Tuvan tongue-twisters with Feyn- 
man's storytelling — prompting Nor- 
man to report his marketing depart- 
ment's initial dismay with the project. 

"There's bluegrass one minute, 
disco the next, so from a marketing 
perspective it's a difficult thing," says 
Norman. "So the focus is on the 
singer and his art form of throat- 
singing and all that can be done with 
it in the context of American music." 

Consequently, there will be a 
dance mix for "Tuva Groove" and 
possibly "Kargyaa Rap," designed to 
generate club play. 

Chris Palmer, VP of progressive 
music for Warner Bros. Nashville, ac- 
knowledges that the album "won't be 
an easy one to work," but says that 
the presence of Feynman, along with 
the stellar guest musicians, ensures 
at least "a worthwhile media story." 



The label also is targeting eclectic 
noncommercial radio. "We think sta- 
tions like WXPN in Philadelphia, 
KCRW in Los Angeles, and KERA in 
Dallas can play tracks like "Good Hors- 
es,' 'Where Has My Country Gone?,' 
and even "Tuva Groove,' " says Palmer. 

Indeed, Bruce Warren, PD of 
WXPN and producer of its "World 
Cafe" syndicated show, describes 
"Tuva Groove" as "Tuvan techno." 

"It's an exquisitely produced al- 
bum that will surprise a lot of people 
who may not be familiar with this 
kind of music," adds Warren. 

Palmer expects to work both ma- 
jor retail accounts and the smaller 
ones that make up the Coalition of 
Independent Music Stores. 

Randi Mayrent, world music buyer 
for the Borders chain, says that the 
album is "by far the most accessible 
that I've heard in this genre" but 
questions whether it can reach a 
mainstream audience. 

That question may have been 
answered, however; in June 1997, 
Ondar, who was in Nashville re- 
cording vocals for the album, visited 
the Grand Ole Opry and performed 
the opening of "Two Lands, One 
Tribe" followed by the medley of 
throat-singing styles that he record- 
ed on Ellipsis Arts' 1996 CD/book 
"Deep In The Heart Of Tuva— Cow- 
boy Music From The Wild East" 

Norman recalls Ondar's emergence 
on the Opry stage in full traditional 
Tuvan regalia and the audience's rapt 
attention: "A lot of people thought it 
was bizarre, but I thought it made 
sense because Ondar's just singing 
country music from another country 
about the same things: love and the 
land, sweethearts, and one of his 
favorite subjects is horses, so it's both 
cowboys and Indians, with a nomadic 
lifestyle similar to Native Americans." 

"It's the same as Tuvan music," 
says Ondar of American country mu- 
sic, "and a special experience for any 
musician to perform at the Opry with 
the [legends] of country music." 
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B'Witched Targets Youth Market 

Epic Aims To Translate Foursome's U.K. Success To U.S. 



BY DOMINIC PRIDE 

LONDON — B'Witched, four young 
women from Ireland who have cast 
a double-platinum spell on U.K. 
buyers, is getting a chance to work 
its magic on U.S. audiences in 
advance of its self-titled album 
debut, due Feb. 23 there on Epic. 

The act, signed to Epic U.K. by 
managing director Hob Stringer, is 
in the U.S. supporting 'N Sync on 
the first leg of its world tour, which 
started in late December and runs 
until Jan 17. 

With a look and sound that 
appeals directly to a teen audience 
and younger, B'Witched has 
become a sales and media sensation 
in the U.K., forming part of a wave 
of young pop that includes such 
acts as Innocent/Virgin's Billie or 
WEA's Cleopatra. 

B'Witched's denim "uniform" 
and energetic, unique dancing style 
has picked it out from the pack, as 
has its sound, which member 
Keavy Lynch describes as "Irish 
hip-hop/pop." Flutes, fiddles, and 
drum'n'bass rhythms mesh with 
strong hooks, producing a rare mix 
in the pop world. 



"We never wanted it to be about 
drum'n'bass or pop music," says 
Lynch, the twin sister of Edele in 
the band and sister of Shane from 
Irish superstars Boyzone. 




Their image is their own cre- 
ation, says band member Sinead 
O'C'aroll, noting. "When the record 
company talked to us, they were 
never heading for a certain age 
group." 

Adds Keavy Lynch, "Our music 
and style has progressed, but they 
never changed us in ourselves. This 
is who we are." 

Their young image belies their 
ages: Lindsay Armaou is 18, Edele 
and Keavy Lynch have just turned 
19, and 0 ; Caroll is 20. 

Says Armaou, "The image por- 



Snakefarm Turns To Traditional 
Folk Songs For Debut Set On RCA 



BY MICHAEL PAOLETTA 

NEW YORK— Since 1984, Anna 
Domino has released four albums, 
two EPs, and a "greatest hits" col- 
lection (1996's "Favorite Songs From 
The Twilight Years") on the Belgian 
label Les Disques du Crepuscule. On 
Feb. 16, Domino enters a new phase 
in her career with the Kneeling Ele- 
phant/RCA Records release of 
"Songs From My Funeral." 




Domino, along with her life/music 
partner Michel Delory, is now using 
the moniker Snakefarm. And "Songs 
From My Funeral" finds the pair 
exploring traditional folk songs — 
albeit in Domino style. 

"This project started out as an 
exercise," explains Domino. "1 want- 
ed to make music with a heavy drum 
'n'hass feel. It's something I always 
wanted to do, but my melody-driven 
and verbose music didn't take kind- 
ly to such things. But these tradi- 
tional songs did." 

Steeped in Sneaker Pimps-style 
industrial-strength beats, songs like 
"St. James," "Banks Of The Ohio," 



"Laredo," and "Rising Sun" bask in 
Delory's downtempo, lounge-ready 
rhythms and Domino's wicked vocal 
delivery. (The group's songs are pub- 
lished by Light of Dav, administered 
by Bug.) 

"The traditional songs Anna and 
Michel have chosen deal with death 
and dying. That said. I see Snake- 
farm like a Portishead-meets-Nick 
Caw," says Marc Geiger, co-owner/ 
co-CEO of Encino, Calif.-based 
Kneeling Elephant, an A&R and 
marketing outlet. 

Geiger became aware of Snake- 
farm when an artist he manages — 
Matt Johnson (aka The The)— gave 
him Snakefarm's demo tape. He re- 
members finding the music funky, 
ultra cool, and trip-hoppy. 

"I immediately thought of groups 
like Esthero, Massive Attack, and 
Morcheeba. Basically, it was a no 
brainer. I knew I wanted to sign 
them," says the executive, who 
signed Frank Black, Skinny Puppy, 
and the Jesus & Mary Chain when 
he was at American Recordings and 
signed the Pixies and the Sugar- 
cubes when he was at L. A. -based 
Triad Artists. 

Because of Kneeling Elephant's 
P&D deal with RCA, "Songs From 
My Funeral" has already been li- 
censed to BMG Australia and BMG 
Italy. 

RCA views the album as a definite 
lifestyle project and will promote it 
accordingly, sal's Cliff O'Sullivan, VP 
of marketing at RCA In addition to 
(Continued on next page) 



trays our personalities, rather than 
being marketed at an age group. 
Maybe later we'll be wearing 
grown-up things." 

Epic U.K. licensed the act from 
Glow Worm Records, an imprint 
run by Ray Hedges — who co-wrote 
and produced the act's self-titled 
album — and manager Kim Glover. 

Released in the U.K. in October, 
the album has gone double-plat- 
inum, with more than 700,000 units 
sold. The third single, the slower 
ballad "To You I Belong," debuted 
{Continued on page l.'i) 




Boys In Action. Howie D.. second from left, ol the Backstreet Boys congratu- 
lates Trans Continental/Logic act Lyte Funky Ones (LFO) after a recent gig at 
Disney's Pleasure Island. The act is currently promoting the single "If I Can t 
Have You" from its forthcoming eponymous album. Pictured with Howie, from 
left, are LFO's Brad Fischetti, Brian Gillis, and Rich Cronin. 



Headed For Stores In 1999: New C N Sync, 
Waits, Imbruglia; 35 Years Of Whisky A Go Go 



In THE STUDIO: We had barely finished hanging our 
1999 calendars when word came streaming in about a 
number of new releases slated for this year. 

'N Sync will return to the studio early this year to 
work on its new album, which the group hopes will 
come out in August. Says group member Lance Bass, 
"We want to start early [on the record] because we 
have an arena tour in March, April, and May. 

'N Sync's Justin Timbcrlake adds, "We've been 
working on songs on the road. We will be working with 
many of the same writers and producers, although we 
are talking to some new ones also. 
We have a process when we 
record. We write a bunch of songs, 
throw them all in a pit, and then 
pick and choose the ones we like 
the best. It will be a nice mix of 
ballads and party songs. We just 
want to have fun." 

Natalie Imbruglia, who is writ- 
ing her follow-up to "Left Of The 
Middle," says she expects the new 
effort to be "more focused. I'd like 
to use just one producer who can fulfill that for me 
instead of a lot. The ballads will still be there, but 
there'll be other stuff. I might funk it up a bit" . . . Tom 
Wails has wrapped his first studio album for Epitaph. 
The project, called "Mule Variations," comes out April 
20. He produced the album with Kathleen Brennan 
. . . Tom Petty & the Heartbreakers' new Warner 
Bros, album will come out in April. Petty is producing 
the album with Rick Rubin and Mike Campbell. 

RCA has signed Kevon Edmonds, formerly of After 
7, to a solo deal. Edmonds' older brother Kenny, bet- 
ter known as Babyface, is writing and producing a 
number of tracks for the fall release . . . Joey Mcln- 
tyre, best known for his stint in New Kids On The 
Block, will release his solo debut March 2. The first 
single, title track "Stay The Same," is already being 
worked at radio by the Columbia Records Group's new 
imprint, C2, and Mclntyre has club dates scheduled 
for his hometown of Boston, New York, and Providence, 
R.I. The album was produced by Joe Carrier. 

StRANGE BEDFELLOWS: Metallica and com- 
poser/conductor Michael Kamen are joining forces 
with the San Francisco Symphony for two nights of 
Metallica music. The concerts will be held April 21-22 
at Berkeley, Calif's Community Theater. Metallica and 
Kamen, who will conduct the orchestra, worked togeth- 
er previously when Kamen provided orchestration for 
the track "Nothing Else Matters." 

The group, which declared it will put out an album 
a year in 1996, is still discussing whether it will release 
the project on audio and video. Tickets are $40. 




by Melinda Neimnan 



On THE ROAD: The Nu Nation 1999 tour kicked off 
Dec. 26, with headliners Kirk Franklin and CeCe 
Winans, at the Kiefer Uno Lakefront Arena in New 
Orleans. The 60-city arena gospel outing also includes 
Trin-I-Tee 5:7 and will be sponsored by Kmart, Hon- 
eynut Cheerios, Pro-Line Corp., and Church's Chicken. 
The Jan. 2 Washington, D.C., concert was taped by pro- 
ducer/director Debbie Allen, for a later network spe- 
cial . . . Alanis Morissette starts a world arena tour Jan. 
30 in New Orleans. Liz Phair will open the first eight 
shows and then will he replaced by Garbage . . . Lauryn 
Hill will start a tour in February. 
"It's going to be something small 
and a lot more intimate than peo- 
ple are expecting so I can get to 
know the audience," she says. 

OOUTHPAW: Ex-En Vogue 
member Dawn Robinson is look- 
ing for distribution for Leftside 
Entertainment the new label she's 
started. Serving as an outlet for 
her own music, the label will also 
be the home to a number of artists she's signed, includ- 
ing female rapper Kelli and male solo rapper Twist. 

Robinson is working on her album with a number of 
producers, including Allen and Kenny Anthony, bet- 
ter known as R&B act Christion. "This record will 
have some of the same feel that En Vogue had as far as 
the class we had, but it will be a little more street," 
Robinson predicts. She's hoping for a spring release. 

She had been signed to Dr. Dre's Aftermath Records, 
but she and Dre split before any album was released. 
"Dre had other commitments with the Firm and King 
T. I said, 'It's been a year, and I don't want to wait any- 
more.' " As for her former En Vogue mates, she says she 
wanted to pursue both a solo and group career, "like Phil 
Collins and Genesis, but it didn't work out that way." 

MaKE OURS A DOUBLE: Venerable Los Angeles 
nightspot the Whisky a Go Go is marking its 35th 
anniversary with a weeklong celebration starting Sat- 
urday (16) that will feature a number of the acts who 
made it the historic spot it is. Among those returning 
to the club are Johnny Rivers, Nancy Sinatra, the 
Grass Roots, Edgar Winter, Rick Derringer, Black 
Oak Arkansas, Jan & Dean, and former Three Dog 
Night member Chuck Ncgron. Tickets are $35 per 
night, with proceeds going to the National Multiple 
Sclerosis Society. Each evening will be broadcast live on 
the club's anniversary World Wide Web site, 
www.whiskey35.com. 

Assistance in preparing this column wax provided by 
Carrie Hell. 
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After Finnish Success, 550's Janita Brings Her Soulful Sounds To The U.S. 



BY CHARLES R. BOULEY II 

LOS ANGELES— As Janita eyes 
the Feb. 23 release of her epony- 
mous 550 Music debut, she can't 
help but feel like she's outlining the 
script for a Cinderella-like movie. 

Two years ago, on the heels of 
three successful albums in her 
native Finland, the 18-year-old pop 
ingenue bid goodbye to a growing 
career and loving family and 
hopped on a plane for New York 
with her beau. 

Upon landing, they asked the cab 
driver for advice on where to live in 
the city, and he recommended the 
Brooklyn Heights neighborhood. 
She now lives there. Once settled, 



Janita dove into the music scene, 
making the necessary connections 
for an American record deal. 

One day, producer Jimmy Doug- 
lass happened to be in the same 
room as Janita; after hearing one of 
her tracks, "Getting Over," he felt 
compelled to introduce himself. A 
few months later, on April Fool's 
Day, Janita got a call from Michael 
Kaplan, senior VP of A&R at 550 
Music; he made her an offer. It's a 
story a screenwriter would love, but 
it was forged in hard work for this 
now 20-year-old industry veteran. 

"I was working very hard in Fin- 
land, hut I wanted more," Janita 
recalls. "Leaving was a gamble. But 



it all worked out so well. Even I 
can't believe it." 
Janita's self-titled 550 Music 
debut is not a 
compilation or 
rehash of previ- 
ously released 
songs. Kaplan 
insisted upon 
fresh material, 
teaming her 
with several pro- 
janita ducers, including 

Tyrese Jones 

and Douglass. 

"I haven't been this excited about 
an act since I signed Ginuwine," 
Kaplan says. "I was intimately 




SNAKEFARM TURNS TO TRADITIONAL FOLK SONGS FOR DEBUT SET ON RCA 

(Continued from previous page) 



servicing advance copies of the CD 
to independent and major music re- 
tailers, the label is targeting art gal- 
leries, coffee shops, hair salons, and 
boutiques. 

As for radio, O'Sullivan finds it 
encouraging that "NPR stations are 
already playing the record." 

For street-level promotion, RCA 
has aligned itself with tastemaking 
New York-based Giant Step Records 



for a two-month period this past fall 
to assist in setting the stage for 
Snakefarm. 

Giant Step made sure the set's 
first single, the promotional-only "St. 
James," released Sept. 14 — with re- 
mixes by Gus Gus, Hypnogaja, John 
Tejada, and Skylab — was serviced to 
influential club DJs. 

According to Maurice Bernstein, 
president of Giant Step, DJ response 
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has been mixed, with remarks from 
DJs ranging from "Enough of the 
Portishead rip-offs" to "She has been 
the spearhead for ail singers of the 
trip-hop scene, like Hooverphonic 
and Portishead." 

For David Shebiro, owner of New 
York independent music shop Rebel 
Rebel, the latter comment hits the 
nail right on the head. 

"Who knows where bands like 
Portishead would be today if it 
weren't for the early work of Anna," 
Shebiro remarks. "She definitely 
laid down a great portion of the 
foundation for many of today's 
artists." 

Shebiro confirms that fans of 
Domino are a loyal and devoted 
bunch. "We've always done well with 
Domino's albums. She definitely has 
her following. And from what I can 
tell, they won't be disappointed with 
Snakefarm. In fact, this project has 
the potential to bring new fans into 
the Domino camp." 

While the seeds for Snakefarm — 
managed by Los Angeles-based 
Queenpin Management and booked 
by Kneeling Elephant — were plant- 
ed t hree years ago, the idea of rein- 
terpreting a standard was not for- 
eign to Domino. She injected new 
life into Tennessee Ernie Ford's 
"Sixteen Tons" on her 1984 EP, 
"Rythm." 

Domino was born in Tokyo and 
raised in Ann Arbor, Mich.; Flo- 
rence, Italy; Ottawa; and New York. 
Delory was born and raised in 
Ottignes, Belgium. These days, they 
call Borrego Springs, Calif., home. 

Originally, Snakefarm w T as to be a 
non-touring act. "Too many ma- 
chines," Domino has said in the past, 
referring to the act's reliance on 
technology. Apparently, though, she's 
had a change of mind. 

"Oh, we'll be touring," says the 
singer. "The band will consist of 
[bassist] Paul Dugan and [guitarist) 
Stephen Ulrich, Michel, and myself. 
And the more I think about all the 
possibilities, the more excited I get." 

She continues, "My job truly is 
fun, and this music [on the new al- 
bum] is such great stuff to dig into. 
Rhythm is so liberating. In fact, it's 
hilarious." 



involved in the A&R process. The 
pairing of Jimmy with Janita's 
longtime collaborator, Tomi Sach- 
ary, was incredible, because their 
sensibilities really complement 
each other. Tyrese, who is from the 
Boyz II Men camp, is also a natur- 
al choice for this project." 

What Janita, Kaplan, and the 
producers at hand created is an 
album steeped in soulful vocal 
sophistication that is beyond the 
young artist's years. How did Jani- 
ta get so funky? 

"In Finland, I listened to soul 
music exclusively — people like 
Diana Ross, Michael Jackson, and 
Stevie Wonder," she says. "When I 
came to New York, I knew I had to 
be a part of that sound, that expe- 
rience." 

Janita is quick to dismiss the 
genre-defining labels musicians 
face in this country. 



"Music should be — and through- 
out the world usually is — a diverse 
medium," she says. "People should, 
and do, listen to a variety of things. 
In this country, I have found the 
labeling is important only to people 
behind the scenes. The fans, the 
public, they want a variety of 
sounds." 

Kaplan agrees, adding that he 
"wouldn't characterize this as 
R&B. It's sophisticated urban pop, 
or 'SUP' as I call it." 

While good fortune has helped 
Janita's career up to this point, the 
artist and the label aren't leaving 
anything else to chance. Janita will 
spend much of the first quarter of 
'99 trekking across the U.S. visit- 
ing radio and retail. 

Janita is managed by Larry 
Mazer at Entertainment Services 
Unlimited, and she is booked by 
Creative Artists Agency. 
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ROXSCORE 
TOP 10 CONCERT GROSSES 



ARTIST(S) 


Venue DjWs) 


Gnu Attendance 

Ticket Priced] Capacity 




CELIHI DION 

ANDRE-PHILIPPE GAGNON 


Molsun Centre Dec 7-8. 
Montreal 11-13,17- 
1B 


S5.070.J8I 142.483 

(t7.8H.902 sew* 
Canadian) setkwtj 
M2.SO/119 14 


MO'Umveriai Con- 
certs Canada 


BUCK SABBATH 

PANTERA. 

MEGADETH 

SLATER. 

SOULFLT 


Bank On* Ballpark Dec 31 
Prioenii 


Sl.53fi.178 34 389 

W: V"l UllDUt 


DeiwnerSlalr 
Enterprises 
Evening Star Prods 


SHAN1A TWAIN 


Amenc* West hem Dec 31 
Phcertn 


SWUM 18.128 

J7W5<W35 11.135 


Ewmrtg Star Prods 


SHAN! A TWAIN 


MGM Grand Garden tin. 2 
Las Vegas 


$872,210 11,169 

SlM)/S7yt4Q 15,95] 


Evening Star Prods 


SHJNIi TWAIN 


Marine Midland Arena Dec 15 
Buflaw. N l 


S606.67] 16.759 

$39 50/829 50 21,451 


Belkin Prodi 


JIMKT BtlFFETTt THE 
CORAL REEFER BAND 


Orlando Arena Dec 8 
0tlar*3D. Fla 


$598.5.7 16,239 

$48421 1/.032 


Cellar Door 


DAVE MATTHEWS BAND 
NUCE0 PARKER 


United Center Dec. 19 
El : v ■ 


$592,020 19,734 

130 sellout 


Jam Prods 


USS 

CAROLINE S SPINE 


Rnsemort Horiion Dec 29 
Rosemont. HI 


$547,763 10,774 

t7VW5/137 50 12,100 


lam Prods 
Rosemont Honrtn 


BACKSrKtn BOYS 


kt Palace Dec 30 
Tampa, Fla 


$515,734 12,659 

$54.137 75432 75 14,587 


Farrtasma Prods 


SHANIA TWAIN 


Bryce iordan Center. Dec 19 
Ptnn State Unr»«rsity 
Unnierwly Part, Pa. 


$506,375 15.100 

Ml 15.274 


DuCesare Engler 
Prods 

V* Part Entertain- 
ment 



Copyrighted and compiled by Amusement Business, a publication of Billboard Music Groui 

Boxscores should be submitted tut Bob Allen. Nashville, Phone: 615 321-9171. 

Fax: 615-321-0878. For research information and pricing, call Bob Allen, 615-321-9171 
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B*WITCHED TARGETS YOUTH MARKET 

(Continued from page Id) 



at No. 1 on the "official" U.K chart 
for the week ending Dec. 19. 

To date, all three singles ("C'est 
La Vie," "Rollercoaster," and the 
current offering) have been No. Vb 
here, and they have also topped 
charts in Australia and New 
Zealand. To date, the global album 
sales — excluding North America — 
total 1.1 million, according to the 
label. 

In continental Europe, where 
B*Witched will be doing promotion 
in the first quarter, the act has 
notched gold album status (30,000 
units sold) in Belgium, and 14,000 
have sold in Italy. 

But Sony U.K. is reserving its 
firepower for the U.S. in the early 
months of 1999. 

Brian Yates, VP of international 
for Sony Music U.K., says support 
on the 'N Sync tour is the perfect 
vehicle for breaking the act in the 
world's largest market. However, 
the major is not relying on that 
alone and is also organizing a tie-in 
with Hello Kitty and the Fetish 
cosmetics brand. 

B'Witched posters will be dis- 
played in the windows of Hello Kit- 
ty's 125 free-standing stores, most- 
ly based in malls. Some 115,000 
three-track B'Witched cassettes 
will be given away with purchases. 



"It's encouraging that they've 
got a teen audience. We've always 
dealt with 1 1 - to 1 6-year-olds when 
marketing music," explains Yates. 
"With this we're also looking at the 
'tweenie' market," he adds, refer- 
ring to the 5- to 11-year-old and 
below age group. "Those tweenies 
are becoming fashion conscious 
much earlier than we realize." 

The co-promotion deal with 
Fetish involves B'Witched appear- 
ing on point-of-sale material and 
cross-promotion of the music and 
the product. 

As in its European and Aus- 
tralasian promo jaunts, the act will 
target shopping malls on days 
when it plays U.S. locations. 
Trucks will visit the location in 
advance of the act's appearance 
and distribute B'Witched-branded 
cosmetics. 

Epic U.K.'s Stringer is keen to 
see whether "C'est La Vie" sticks 
at U.S. radio. "With acts like the 
Backstreet Boys and 'N Sync, 
there's more radio formats to take 
on this kind of record," he says. 

Andrew Jave, PD/music director 
of WEOW Key West, Fla., agrees. 
"They have a freshness that radio 
needs right now, but they're also in 
the pocket of current trends," he 
savs. 



B'Witched is managed by 
Tommy Jay Smith and Kim Glover 
of International Management. 
Smith says he saw the act in Dublin 
two years ago before it had a label 
or management deal. "What was 
there was very raw, but they had 
written their own songs and rou- 
tines," he says. "They had styled 
themselves. More to the point, they 
had huge ambition and drive." 

Mark Wood, singles product 
manager at the Our Price chain, 
says the act has a good chance of 
consolidating its position in the 
U.K. market. "I think they're in for 
a good year," he says, noting the 
act's appeal to a new generation. 

"The Spice Girls and All Saints 
are perhaps becoming a bit distant 
from the very young kids," Wood 
says. "They're becoming more 
sophisticated — married to foot- 
ballers, pregnant, etc., and I see 
B'Witched as being their natural 
heirs. They're very much an 
upcoming 'just won the talent 
show' sort of band, and kids really 
like them." 

The appeal is broader than just 
kids, says Wood, whose chain has 
250 stores and some 15% of the 
U.K. retail market, according to 
the British Phonographic Industry. 

(Continued on next imge) 



Ex-Strangler Has 2nd Solo Set 

Cornwell's 'Black Hair' Due From Velvet 



BY DAVID RICHARDS 

SILVKi: SPRING, Mil.— On Feb. 
23, former Stranglers guitarist/ 
vocalist Hugh Cornwell issues his 
second U.S. solo collection, "Black 
Hair," on Velvel Records. 

"Black Hair" is a reconfigura- 
tion of his fourth U.K. 
solo album, "Guilty," 
which was released in 

1997 on Snapper 
Records and received 
critical acclaim in 
Europe and the U.K. 
The U.S. version (reti- 
tled after one of that 
set's standout tracks) cop 
drops one track ("Five 
Miles High") and adds two brand- 
new cuts: the stunning ballad 
"Jesus Will Weep" and the rock- 
edged "Not Hungry Enough." 

Cornwell left the Stranglers in 
1990. By that time, the band had 
become a British institution. They 
released their debut album four 
months before the Sex Pistols and 
survived the U.K. pop scene for 
the next 13 years, racking up 
more than 30 chart hits. In the 




U.S., the band had its biggest hit 
with the modern rock staple 
"Always The Sun," from the 
album "Dreamtime." Cornwell 
left the Stranglers in 1990, much 
to the disappointment of many of 
the band's fans. 

"The new album is a 
chance for me to come 
clean from all the bag- 
gage, the rumors, and 
innuendo I accumulated 
while with the Stran- 
glers," Cornwell says. 

After spending the 
'90s on a variety of pro- 
ell jects, including several 
solo albums and working 
on music for several U.K. televi- 
sion shows, Cornwell, who is man- 
aged by David Fagence, decided 
to go hack on the road with a four- 
piece I land last year. 

"The album's producer, Laurie 
Latham, wanted to get me back 
to a rockier sound, using real 
drums, playing guitar," he says. 
"1 really liked what came out of 
it." 

(Continued on next />iigi>) 



THE DEMON FAMILY ALBUM 

Demon is actively seeking 
masters and catalogue 
from existing established acts, 
for all territories world-wide 




Elvis Costello 
Nick Lowe 
Ai Green 

Marc Bolan & T Rex 
Crazy Cajun 
Hi Records 
Brunswick Records 
Orbison Records 




To see the full picture, 
contact Pete Macklin at 
Demon 
6 The Green 
Richmond 
Surrey 
TW9 1PL 

Tel: +44 (0)181 948 0011 
Fax: +44 (0)181 948 1698 

or see him in person at MIDEM, 

stand no 09.08 

Teh 0033 4929 98091 



Demon is represented in the USA by John Umax III 
Fax: 001 615 356 4666 



THE BIGGEST AND BEST DEMON CATALOGUE 

TO DATE IS OUT NOW 
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When the show hits the road, the 
music industry turns to the premier 
reference guide...The International 
Talent & Touring Directory. 




Over 17,000 listings in the U.S. and 22 
countries worldwide complete with key 
names, addresses, phone numbers, 
e-mail addresses, and web sites! 

Agents & Managers Sound & Lighting Services 
■ Venues Clubs Hotels Instrument Rentals 

• Book & Agents Staging & Special Effects 

* Security Services Charter Transportation 

Merchandisers 



YES! Please send me Billboard's 1999 International Tjlent & Touring 
Directory. I am enclosing SI 09 per copy plus S6 shipping and handling 
(t14 tor international orders) MY, NJ. CA, TN, MA, IL. PA, OH, VA ■ DC 
please add applicable sales tax. 

# ol copies . Check enclosed (or $ . 



Charge $_ 
Card* 



. to my: ! ] American Express □ MasterCard □ Visa 
Exp. Date 



Signature (required) 



Cardholder (please pnnt) 
I Name 



Address 



City. State, Zip 



| Company 
I 

| Please note: Orders are payable In U.S. lunds drawn on a U.S. bank only. All sales final. 

■ Mail coupon to: Billboard Directories. P.O. Box 2016, Lakewood. NJ 06701. 

For fastest service call 1 -800-344-7 1 19. Outside the U.S. 

call 732-363-41 56. Or fax your order to 732-36341338. 
Now available on diskette and mailing labels for rates call 
Mike Sisto at (212) 536-5017 

■ Advertise In the Directory — call Jill Carrigan at 323425-2302. 

www.billboard.corn 

BDTT3169 | 
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CORNWELL 

(Continued from previous page) 

Ironically, the album's most rock- 
oriented track, "Black Hair, Black 
Eyes, Black Suit," was written and 
recorded in the studio, Cornwell 
notes. "When we came back, we 
ended up arranging a couple of the 
songs in the studio, like 'Black Hair' 
and 'Torture Garden.' " 

Booked by Little Big Man, Corn- 
well is eager to tour the U.S. this 
spring. "I'll do a press tour, just 
me, alternating on acoustic and 
electric guitar. Then in April I'll 
come back with a full band. I look 
forward to playing all sorts of 
stuff — my solo work and plenty of 
Stranglers." 

Cornwell will come to the States 
with built-in recognition, not only 
from his first solo album, 1988's 
"Wolf" (which was released on Vir- 
gin), but also from the large and 
rabid fan base the Stranglers still 
have. Last year saw the release of 
the Stranglers tribute album, "No 
More Heroes" (Elevator Music 
Records), and the band is a peren- 
nial fixture on '80s compilations, 
most recently on Rhino's forthcom- 
ing "Post Punk Chronicles" set. 

And, Cornwell notes, the Inter- 
net has allowed him to keep those 
fans informed of his new work. "My 
Web site was listed as one of the 
world's top 1,000 music sites. The 
sheer amount of E-mail and posting 
it gets is amazing." 

Velvel plans to work the album 
via a multifaceted World Wide Web 
presence, an extensive street-level 
marketing campaign that includes 
a series of shows, and radio/retail 
visits. 

"I realized the other day I've 
been recording for 20 years now, so 
it will be nice to tour the U.S. and 
look back," he says. "But at the 
same time, I am ready to move for- 
ward. I think this record does a lit- 
tle bit of both for me." 



BEWITCHED 

(Continued from premous page) 

"There's obviously a lot of people 
buying these records; they can't 
just be from that young age group. 
There just aren't enough of them. 
So they're obviously appealing to 
several different age groups." 

As for breaking in the U.S., the 
band members are determined to 
continue with their diligence. Their 
visibility will be aided by 30-second 
commercial running in movie the- 
aters showing "Babe: Pig In The 
City" and "Prince Of Egypt." 
There will be a half-hour special on 
the Disney Channel in February. 

They've also been actively pro- 
moting the project in malls across 
Europe and the U.S., which has 
been hugely successful. Says 
Armaou, "We had one in-store 
promo in Australia in a mall, and 
6,000 people turned up, and we 
were going, 'Are you sure there's 
no one going on after us?' " 

Assistance in preparing this story 
teas provided by Tom Ferguson in 
London. 



AND I- I I S< 



BY CATHERINE APPLEFELD OLSON 

Top THIS: After Sony Classical's "Titanic" plowed through virtually 
every existing sales record, and several weeks passed when you couldn't 
think of breaking into the top of The Billboard 200 unless you were a 
soundtrack, it's hard to imagine that 1999 could top the year gone by 
for soundtracks. Then again, that's what most of us have been saying 
every year for some time now. 

Let this soundtracks writer go on the record to say that 1999 will be 
yet another watershed year for the business of film music, albeit — we 
hope — with more discretion about which soundtracks get released and 
a cooling of the soundtrack-artist bidding wars, which were going 
through the roof at the end of 1998. 

The good news for labels large and small is that soundtracks (final- 
ly) are no longer considered poor stepchildren to films. And if a record 
company hits pay dirt during that ultra-limited window in which a 
soundtrack can break, soundtracks can be excellent profit centers. 

The bad news is that some studios and labels are still gun-shy about 
taking chances with soundtrack music, instead competing for a handful 
of artists. This process brings budgets and IOUs to levels that some 
independent labels with great ideas simply can't handle. It's too early 
to say whether the crop of first-look distribution deals — such as Mira- 
max's arrangement with Capitol and Universal comrades Jersey Films/ 
Jersey Records' pact with MCA — are helping or hurting the situation. 
Perhaps in 1999 the powers that be will seek to expand the soundtracks' 
gene pool a little bit After all, where was Marcy Playground before Jay 
Karris decided to put "Sex & Candy" on Mammoth/Capitol Records' 
excellent little "Hurricane Streets" soundtrack? 

Of course, big names usually sell, and judging by the biggest sound- 
tracks of 1998, the more the merrier was definitely the case. R&B/hip- 
hop-driven soundtracks continued to prove that they can sell big, regard- 
less of the niche nature of some of the films from which they're culled. 
Witness Interscope's red-hot "Bulworth." Country artists also claimed 
a big share of the film-music scene, particularly with the success of 
Capitol's "Hope Floats." But it was the turbo-charged pop and rock 
soundtracks — Warner SunsefReprise's "City Of Angels," Columbia's 
"Armageddon," and Epic's "Godzilla" among them — that led the way 
with loads of star power and killer singles. 

TV soundtracks came into their own in 1998, as did soundtrack sequels. 
This is despite the fact that both concepts hare generally had only luke- 
warm success. On the TV side, one of the more inventive and targeted 
soundtracks is American/Columbia's "Chef Aid: The South Park Album." 
The number of TV soundtracks released last year was staggering. 

Same goes for "soundtracks" to computer games and other peripher- 
als, such as books. Although Virgin should be commended for trying 
something a bit different, the flat sales of its soundtracks to the cult 
video games "Myst" and "Riven" should be enough of a warning light for 
labels to keep their eyes on the silver screen, not the computer screen, 
for the near term. 

Sequels fared a little better, particularly given that motion pictures 
continue to pack more music cues than can be accommodated on one 
album and that the race to secure album rights often isn't completed 
by the original soundtrack's release date. The "Boogie Nights" follow- 
up is an excellent example of a sequel done right — as are Maverick 
Records' "The Wedding Singer, Vol. 2" and Mercury's sequel to "The 
Full Monty." DreamWorks Records' decision not to string out its "Prince 
Of Egypt" albums, but rather release three soundtracks at the same 
time, seems to be faring well for that label. 

One exciting trend that picked up steam in 1998 and should continue 
this year is that of a single artist or act contributing all of the music to 
a given film. Current film music darling Shudder To Think had a two- 
play last year with its Velvel Records soundtrack to "High Art" and 
Epic's "First Love, Last Rites." (For the latter film, the band called on 
a string of collaborators, including Billy ("organ. Liz Phair, Nina Pers- 
son, and Robin Zander.) Public Enemy returned to the scene to do 
all of the non-score music for Spike Lee's "He Got Game," released by 
Def Jam Records and less well-received than we think it should have 
been. The Red Elvises wrote and performed all the songs in Palm Pic- 
tures' "Six-String Samurai," and director Richard Linklater called on 
Austin, Texas, act the Bad Livers to write a good chunk of the music 
for "The Newton Boys," released by Sony Music Soundtrax. 

On the industry front, there were few state-of-the-business confer- 
ences that didn't at least include discussion of soundtracks. Film music 
even got a conference of its own in the Sound of Film industry panels 
and showcases created by New York-based KnitMedia. Here's to anoth- 
er powerful year in soundtracks. 
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LL2. 


6 


14 


TYRESE RCA 66901* (9 98/13.98) 


TYRESE 


■ 1- 


10 


15 


ORGY CLEMENTREE/REPRISt 46923/WARNER BROS. (7.98/1 1 .98) 


CANDYASS 


3 


2 


£3 


FIVE ARISTA 19003 (10.98/16.98) 


FIVE 


4 


4 


19 


THE FLYS DELICIOUS VINYL 74006/TRAUMA (10.98/16 98) 


HOLIDAY MAN 


5 


3 


10 


DIVINE PENDULUM 123Z5/RED ANT (10 98/16.99) 


FAIRY TALES 


6 


7 


15 


SHAKIRA SONY DISCOS 82746 (10 98 EQT5 981 DONDE ESTAN LOS LADRONES? 


7 


8 


8 


TO. CLOCKWORK 694317EP1C (11.98 EQ/16.98) THEY NEVER SAW ME COMING 


CD 


15 


11 


FATBOY SLIM SKINT 662-7-/ASTRALWERKSI10.98/16.98I YOU'VE COME A LONG WAY, BABY 


■ JL 


19 


9 


KID ROCK LAVA/ATLANTIC 831 19/AG (7.98/1 1.98) 


DEVIL WITHOUT A CAUSE 


10 


5 


19 


TATYANA ALI MJJ.WOftK 68656'EPIC ! 10 98 Ed'16 981 


KISS THE SKY 


11 


9 


21 


THE WILKINSONS GIANT (KASHVruD 24699AVARNER BROS INASHVILLEI (109B/16.9S) NOTHING BUT LOVE 


12 


16 


38 


ELVIS CRESPO • SONY DISCOS 82634 18.98 EQ/14 98) 


SUAVEMENTE 


13 


20 


11 


GODSMACK REPUBLIC 53190/UNIVERSAL (8 98/12 98) 


GODSMACK 


14 


12 


21 


JENNIFER PAIGE EDEL AMERICA 162171/HOLLYWOOD (10 96 ECY16.98) 


JENNIFER PAIGE 


15 


11 




CLEOPATRA MAVERICK 46926/WARNER BROS. (10 98/16.98) 


COMIN' ATCHA! 


16 


18 


53 


SEVENDUST TvT 5/3C (lo.'/f- 1 ; b.^Hl 


SEVENDUST 


OD 


32 


15 


TRICK DADDY SLIP n SLIDE 2802/WARLOCK 110 98/16.98) 


WWW.THUG.COM 


18 


17 


25 


TRIN-I-TEE 5:7 B-RITE 90094/INTERSCOPE (10.98/15.981 


TRIN-I-TEE 5:7 


19 


22 


10 


SARA EVANS RCA INASHVILLEI 67653/RLG U0.98/16.9B) 


\C PLACE THAT FAR 


20 


14 


15 


LEE ANN WOMACK decca 7O04o/mca nashville (10.98/16.98) 


SOME THINGS 1 KNOW 


21 


27 


46 


JAGGED EDGE • SO SO OEF &818),C0LUMB(A 1 10.98 EO/16 98) 


A JAGGED ERA 


22 


13 


11 


REBECCA ST. JAMES FOREFRONT 25 189 (10.98/1 5.981 


PRAY 


QD 


44 


2 


EMILIA ROOEO 53238/UNIVERSAL (10.98/16.98) 


BIG BIG WORLD 


24 


35 


3 


JUAN LUIS GUERRA 440 KAREN 5302 lE-'POL^GRAM LATINO is EO'16.99) 


Nl ES LO MTSMO Nl ES IGUAL 


25 


26 


1/ 


SUSAN TEDESCHI TWEO30L/ROUNHR471]64/MERCURril0 98EO7169B) 


JUST WON'T BURN 
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26 


23 


26 


EVERYTHING BLACKBIRD 38003/SIRE (10.98/14 98) 


SUPER NATURAL 


27 


29 


8 


T.D. JAKES WITH THE POTTER'S HOUSE MASS CHOIR immtmm milAK in * KM » LIVE FROM THE POTTETf S HOUSE 


28 


30 


13 


HEATHER NOVA BIG CAT/WORK 679S3/EPIC (10.98 EQT16 98) 


S'REN 


29 


34 


9 


CHAYANNE SONY DISCOS 82869 (8.98 E0/13.98) 


ATADO A TU AMOR 


3d 


37 


9 


OLGA TANON WEA LATINA 25098 (9.98/15 98) 


TE ACORDARAS DE Ml 


<3D 


RE-ENTRY 


JESSE POWELL SILAS 11789/MCA(10 98/16.98) 


'BOUT IT 


j/ 


RE-ENTRY 


LATHE DARKMAN WU-TANG 3O07*/SUPREMETEAM(l! 98/16.98) 


HEIST OF THE CENTURY 


33 


« 


* 


FULL BLOODED NO LIMIT 50027*/PRK)RITV (10 98/16 98) 


MEMORIAL DAY 


Of) 


RE-ENTRY 


PLACEBO HUT 4653 l/VIRGIN 11 1.98/16 98) 


WITHOUT YOU I'M NOTHING 


35 


31 


23 


THE W'S 5 MINUTE WALK 25204/SARASClLUM (10.98/16.98) 


FOURTH FROM THE LAST 


36 


33 


11 


BURLAP TO CASHMERE SQUINT 541013/A&M (8.98 EQ/12.98) 


ANYBODY OUT THERE? 


QD 


RE-ENTRY 


ELLIOTT SMITH DREAMWORKS 50048*,£EFFEN [8 98/12 98) 


XO 


38 


21 


5 


BOB & TOM BAT 65O01/BIG MOUTH (17.98/25.98) 


BACK IN '98 


39 


50 


43 


COAL CHAMBER ROADRUNNER 8863 (10.98/15.98) 


COAL CHAMBER 


(40) 


RE-ENTRY 


GHETTO MAFIA RAP ARTIST 2061/FULLY LOADED (10 9a i5 98) 


ON DA GRIND 


41 


41 


14 


WILL DOWNING I GERALD ALBRIGHT II mt l »KA» x.vj.*m . 1 D 96 tai6- 


81 PLEASURES OF THE NIGHT 


42 


24 


19 


KEB* MO' OKEH/550 MUSIC 69376/EPIC ( 10.98 ECV16.9B) 


SLOW DOWN 


QD 


RE-ENTRY 


GRUPO MANIA SONY OISCOS 82S78 (8.98 ECs 1 14 98; 


THE DYNASTY 


44 


28 


52 


AVALON SPARROW 51639 (10.98/15.981 


A MAZE Or GRACE 


45 


NEW ► 


THE WAITING SPARROW 51679(15.98 00) 


UNFAZLD 


46 




52 


8UENA VISTA SOCIAL CLUB WORtOCIRCUITiNONESUCH 79t78'AG I10.9B/I79S) 


BUENA VISTA SXIAL CLUB 


47 


39 


46 


DIANA KRALL IMPULSE! 233/GRP (10 98716 98) 


LOVE SCENES 


48 


25 


27 


RICH MULLtNS AND A RAGAMUFFIN BAND ™»wo»o 6930KBC i: 3 98 E» 19 961 THE JESUS RECORD 


f 49: 


RE-ENTRY 


ZEBRAHEAD COLUMBIA 69155 (10.98 EQ/16.98] 


WASTE OF MIND 


50 


RE-ENTRY 


BLACK EYED PEAS INTTRSCOPl 90157* (10 98/16.98) 


BEHIND THE FRONT 
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BILLBOARD'S WEEKLY COVERAGE OF HOT PROSPECTS FOR THE HEATSEEKERS CHART * BY CARLA HAY 



d HANNON SHINES: 
Country singer Shannon 




Rapper/teacher. L.A.- 
based rapper Defari Is the 
newest member ot the Lik- 
wit Crew, which includes 
King T, Tha Alkaholiks, 
and Xzibit. But Defari, 
whose real name is Duane 
Johnson, isn't a typical rap 
artist: He's also a history 
teacher at Inglewood 
(Calif.) High School. His 
debut album, "Focused 
Daily" (Black Label/Tommy 
Boy), is due Feb. 9, and 
the video for "Likwit Con- 
nection" has been played 
on the Box and BET. Even 
with his budding hip-hop 
career, Defari says that for 
now, he's not giving up his 
day job. He notes, "Even 
though I have two [col- 
lege] degrees ... so what? 
Once you get out of class, 
people are still struggling, 
a homeless man still needs 
money, and my rent is 
due." 



Brown developed her craft 
singing at nightclubs and 
restaurants in her native 
Iowa. After moving to 
Nashville in 1994, she 
signed a deal with Arista/ 
Nashville, which released 
her debut album, "Tour Of 
My Heart" in 1998. Her "I 
Won't Lie" single has made 
inroads on the Billboard Hot 
Country Singles & Tracks 
chart, peaking at No. 58. 
The video has been in medi- 
um rotation on 
CMT. 

Brown could be 
considered some- 
one who's suffered 
for her art ... lit- 
erally. During the 
video shoot for "I 
Won't Lie," her 
hair caught on 
fire. Luckily, she 
wasn't seriously 
injured, and we 
can hope that the 
only burning up 
Brown will do 
from now on is on 
the charts. 

I NDIGENOUS 
BREAKTHROUGH: The 
rock band Indigenous is a 
family affair: The group 
consists of two brothers 
(Pte and Mato Nanji), one 
sister (Wanbdi), and their 
cousin (Horse), who are all 
members of the Nakota 
American Indian tribe. The 




Techno Upstarts. Mankind 
Liberation Front's brand of 
electronicaAechno music can 
be found on the L.A. duo's serf- 
titled debut album, due Feb. 9 
on Sol 3/BMG. The group's 
Herwig Maurer and Ran Pink 
met while at Boston's Berklee 
College of Music and recorded 
the album at their recording 
studio, Alphastate. 



REGIONAL HEATSEEKERS NO. Is 




NORTHEAST 
Godtmock, Godsmacft 



EAST NORTH CENTRAL 
Tyrese, lyrwe 



A 




IE KM 



WEST NORTH CENTRAL 
Orgy, Canity oss 



T 



MIDDLE A ( T j L ^ NTIC 



PACIFIC 
TS. They Never Sew Me Cwnirtg 



7~ 



SOUTH ATLANTIC 
ShaHfo, Dorxfe Iston Los lodrones? 



N 



SOUTH CENTRAL 
Tyrese, tyres* 



THE REGIONAL ROUNDUP 



Rotating top 10 lists ot best-selling titles by new and developing artists. 


MOUNTAIN 

t. Orgy Cancty MS 

2. The Ftys Holiday Man 

3. TQ They Never Saw Me Corning 

4. Frw five 

5. The WUkinseni Nolhing Bui Love 

6. Cleopatra Comin Alcha< 

7. Fatboy Slim You've Come A Long Way, Baby 

8. Jenniftf Paige Jennito Paige 

9. Divine Fairy Tales 

10. Suian TedeMhl Jus! Wor t liVn 


NORTHEAST 

1. Godsmack Gcxtsmjc* 

2. Kid Rock Devil Without A Cause 

3. The Flyi Holiday Man 

4. Sevendusl Sevendust 

5. Five Five 

6. Orgy Candyass 

7. Tatyana All Koa The Sky 

S. Susan TedescM JuM Won 1 ! Burn 

9. La The Darkman Heist Ot rue Century 

10. Falboy Slbn You've Come A Long Way. Batty 



family members grew up in 
South Dakota and released 
three independent albums 
before signing to the fledg- 
ling Pachyderm label. In- 
digenous' latest album, 
"Things We Do," features 
the single "Now That You're 
Gone," which has been get- 
ting spins on mainstream 
rock stations such as KLOS 
Los Angeles; KMOD Tulsa, 
Okla.; and WZZR West 
Palm Beach, Fla. 

Raze the 

ROOF: RAZE is a 
new contemporary 
Christian group 
from Tulsa that 
may draw some 
comparisons to dc 
Talk. That's be- 
cause the group's 
fresh-faced, multi- 
cultural image 
could find mass ap- 
peal with fans of 
contemporary 
Christian music. 

RAZE's "That's 
The Way" EP 
(ForeFront) was 
released in December, and 
the group's music features 
singing and rapping set to 
melodic pop beats. RAZE's 
mission, according to the 
band's bio, is "unencum- 
bered ministry and outreach 
to the unchurched world at 
large, especially among 
youth." The group mem- 



bers — Ja'Marc, Mizzie, 
J.d., and Donnie, all in their 
early 20s — have already 
played concerts in the U.S. 
and U.K. Upcoming RAZE 




Solo Wilson Sister. 

Nancy Wilson, a founding 
member of Heart, has 
taken a temporary leave of 
absence from the group 
and is stepping out as a 
solo artist. Her debut 
album, "Live At McCabes 
Guitar Shop" (due Feb. 2 
on Epic), was recorded at 
the Santa Monica, Calif., 
music store that doubles 
as an intimate perfor- 
mance venue. The veteran 
rocker will launch a solo 
acoustic tour in support of 
the album, and on Jan. 24, 
VH1 will premiere a 
"Behind The Music" 
episode on Heart. 



concert dates include Aug. 
26-28 at Kingdom Bound in 
Darien Lake, N.Y. 



BILLBOARD JANUARY 16, 1999 



17 



Reviews & Previews 



ARTISTS & MUSIC 



ALBUMS 

EDITED BY PAUL VERNA 



ROBERT CURY 

Sings Irving Berlin & Yip Harburg 

PRODUCERS: Robert Clary. John Rocfty 
Original Cast 8806 

In many ways, this is the best of Robert 
Clary's recent surveys on Original Cast of 
the masters of show music. Irving Berlin, 
of course, wrote with Berlin, and lyricist 
Yip Harburg collaborated with the likes of 
Harold Arlen, Burton Lane, Arthur 
Schwartz, and Vernon Duke. On this stu- 
dio recording, Clary showcases his breezy 
style, well-suited to many of the songs 
here. While he can certainly put over a 
ballad — take his deeply felt medley of 
Berlin's "How Deep Is The Ocean" and 
"How About Me?" as two of many exam- 
ples — the album's one mistake is "Happi- 
ness Is Just A Thing Called Joe," a great 
song that isn't right for Clary. But there 
are 19 other reasons — plus a cozy jazz 
combo, the John Rodby Trio— to expose 
this album to theater/cabaret fans. 

ALBERT HAGUE & RENEE ORIN 
Still: Young & Foolish 

PRODUCER: none Usied 
LML Musk 105 

Albert Hague is the composer of the 
melodies of two fine Broadway scores: 
1955's "Plain & Fancy" (the source of his 
best-known song, "Young And Foolish") 
and 1959's "Redhead." He is also familiar 
to movie and TV buffs from his role as a 
music professor in the film and TV series 
"Fame." His wife, Renee Orin, is an 
actress and singer. Together in a February 
1998 performance at the Los Angeles 
nightspot Cinegrill, they sang with a nice, 
informal air and offered amiable chitchat. 
But for musical theater fans, the evening 
also served as a rare, winning reprise of 
Hague's work on Broadway, along with a 
haunting blues number, "Early Blue 
Evening," that he wrote with poet Lang- 
ston Hughes. Also of note are songs 
Hague wrote with the late comedian Allan 
CMuddah, Faddah") Sherman for a 1968 
show, "Fig Leaves Are Falling," that never 
made it to Broadway. Whatever other fail- 
ings hung over that musical, the songs 
presented here indicate that the score 
wasn't one of them. An entertaining and 
edifying cabaret performance. Contact: 
323-856-9202. 

PAIGE O'HARA 
Drum With Me 

PRODUCERS: Phillip Randall. Stephen Jay, Michael 
Ptontek 

Intersound 3723 

As befits the Beauty of Disney's "Beauty 
And The Beast," cabaret star Paige 
O'Hara has the right youthful and gentle 
touch singing songs mostly associated 
with children's fare, such as "Peter Pan" 
(the Broadway version), "Rainbow Con- 
nection," and "Pinocchio." These sources 
and others make for some fine material, 
which is just the way it should be for 
O'Hara's tender way with tender material. 
Songs include "Never Never Land," 
"Count Your Blessings," "Tomorrow," 
"Dream," and "Look To The Rainbow." 
O'Hara is assisted on two tracks by Jodi 
Benson and Savannah True Randall. 



DANCE 



★ CASSIUS 
1999 

PRODUCERS: Philippe Zdar, Boombaw 
Astralwetks 6249 

For the better part of this decade, Philippe 
Zdar and Boom bass (Hubert Blanc-Fran- 



SPOTLIGHT 

p\aL OliNTeR 




GelTic SoLsrice 



PAUL WINTER AND FRIENDS 
Celtic Solstice 

PRODUCERS Paul Winter. Dixon Van Winkle 
Living Music 81529 

A musical journeyman who has com- 
posed, recorded, and performed 
authoritatively in genres ranging from 
hossa nova to jazz to new age, Paul 
Winter assembles a group of talented 
friends to join him in a celebration of 
Celtic music — another style he has 
explored extensively over the years, 
most recently in his 1998 Summer Sol- 
stice and Winter Solstice concerts at 
New York's Cathedral of St John the 
Divine. A soprano saxophonist with a 
supple touch and an ear for enchanting 
melodies. Winter shines alongside the 
likes of uiUeann pipes masters Davy 
Spillane and Jerry O'Sullivan, whistle 
and flute player Joanie Madden, fid- 
dler Eileen Ivers, vocalist Karen 
Casey, harp player Carol Thompson, 
bassist Bakithi Kumalo, bodhrun play- 
er Austin McGrath, guitarist Zan 
McLeod, percussionist Jamey Had- 
dad. and keyboardist Paul Halley (a 
mainstay of the Paul Winter Consort). 
Material ranges from new originals 
written by Winter, Spillane, Halley, 
Madden, and others to new arrange- 
ments of traditional Celtic tunes, 
including "Golden Apples Of The 
Sun," a musical adaptation of W.B. 
Yeats' poem "The Song Of Wandering 
Aengus." A wonderfully produced and 
uplifting alhum. 



card) have been creating some of the sassi- 
est sounds around. Whether recording 
under the La Funk Mob moniker or pro- 
ducing and remixing for the likes of MC 
Solaar, Depeche Mode, and Bjork, the pair 
has most definitely experienced the ebb 
and flow of French club music. Now known 
collectively as Ohrhuih, Zdar and Boom- 
bass are joining fellow Parisians Air, Daft 
Punk, and Dimitri From Paris in finding 
that perfect (dancefioor) beat. But by 
instilling their musical landscape with 
cheeky nods to '60s funk, '70s disco, '80s 
electro/freestyle, and '90s house, the pair 



SPOTLIGHT 



SlU.tllt 




SMALLTOWN POETS 
Listen Closely 

PRODUCERS: John Hampton. Dana Key 
ArdcnVForeffXMil 5206 

Their self-titled Ardent/Fore Front 
debut made the Smalltown Poets one 
of the new acts to watch in Christian 
music, netting them Grammy and 
Dove nominations and a Billboard 
Music Video Award. This thoughtful, 
finely crafted sophomore album should 
continue the Georgia band's career 
momentum. Group members Miguel 
DeJesus (bass), Kevin Brewer (lead 
guitar), Danny Stephens (keyboards), 
Michael Johnston (lead vocals/guitar), 
and Byron Goggin (drums) meld innov- 
ative rhythms with direct lyrics. Song 
titles like "Call Me Christian," "The 
Gospel Is Peace," and "Garland Of 
Grace" leave no doubt that the band is 
using its musical gifts to share its faith. 
In a time when some Christian bands 
are tempted to sing about their beliefs 
in vague terms, the Poets' straight- 
ahead approach is admirable and 
enjoyable. Though lyrically direct, the 
musicianship and song quality make 
this an album any fan of good music 
should make time to hear. 



gives its electronica peers a run for their 
money. Infectious tracks like "Somebody,'" 
"Foxxy," "La Mouche," "Crazy Legs," and 
the set's first single, "Cassius 1999," enter 
the inner depths of the subconscious — and 
don't leave. 



COUNTRY 



VARIOUS ARTISTS 

Real: The Tom T. Hall Project 

PRODUCtRS: Vinous 
Sire 31039 

Tom T. Hall remains one of the most pro- 
lific of country songwriters, though he has 
not been as active in recent years. Now 
this tribute album introduces his material 
to a generation of young alternative coun- 
try and rock artists, some of whom 
weren't even alive in 19»>i, when his song 
"Harper Valley PT.A." was a huge hit. 



VITAL REISSUES* 



HERBIE HANCOCK 

The Complete Blue Note Sixties Sessions 

ORIGINAL PRODUCER Mired Uon 
REISSUE PRODUCER- MkpmI CuKuna 
Blue Note 95569 

The VOi were a heady time for Herbie 
Hancock, then a young pianist who had 
left his Chicago home to pursue h career 
in t he thriving New York jazz scene. 
While he was busy collaborating with 
the likes of Donald Byrd, Miles Davis, 
and Wes Montgomery, and comiiosing 
music for such groundbreaking films as 
Michelangelo Antonioni's "Blow-Up, " 
Hancock was also nourishing his solo 
career, which liegan with the 19(12 Blue 
Note release "Takin' Off." The entirety 



ofhis output for Blue Note — predomi- 
nantly as a bandleader, but also as a 
sideman fur Byrd. Jackie McLean. 
Wayne Shorter, and Bobby Hutcher- 
son — is collected on this six-CD set, 
which is augmented by an engrossing 
essay by Bob Belden and liner notes 
from the original releases. The set also 
includes previously unreleased alternate 
takes of such tunes as "Empty Pockets." 
"Blind Man, Blind Man," "Mimosa." 
"itiot," ami "Watermelon Man." A com- 
prehensive overview of the formative 
years of an artist who went on to blaze 
trails in genres beyond jazz and remains 
one of the most adventurous and accom- 
plished figures in any genre. 



SPOTLIGHT 

SpvuiualQC A 

lilt IIU (I III TIf 111 




LEE WILLIAMS AND THE SPIRITUAL QC's 
Love Will Go All The Way 

PRODUCER: George Dean 
MCG 7004 

Based in Tupelo, Miss., for their 35 
years together, Lee Williams & the 
Spiritual QC's make a terrific, head- 
spinning, long-overdue major-label 
debut Eleven strong songs, all but 
one written by Williams, are done in 
timeless vocal-quartet style with bass, 
drums, electric guitar, and keyboards 
adding all the musical punch required. 
Interestingly, Williams and his part- 
ners — At Hollis, Leonard Shumpart, 
and Roger McKinney — mix a good 
dose of blues and even a flavor of 
country to their sound, and it works 
beautifully, giving the group a distinc- 
tive sound. From the solid, irresistibly 
rocking first single ("I've Learned To 
Lean") to stirring gospel anthems ("I 
Do," "1 Can't Give Up," "Don't Wait") 
and a kicking. Gospel-lyric update of a 
'60s soul classic ("In The Midnight 
Hour"), Williams and the QC's revel in 
the quartet tradition that is the back- 
bone of American pop, rock, and R&B 
music. Distributed by Navarre; con- 
tact 770-821-5433. 



Although Johnny Cash and Ralph Stanley 
make appearances (the latter supporting 
his son Ralph II), by and large the 17 per- 
formers here are from the young alt.cou.n- 
try crowd. Syd Straw and the Skeletons 
take "Harper Valley" and rev it up to 
about 300 mph. The Mary Janes convert 
"I'm Not Ready Yet" into a sultry bar- 
room blues. Other standouts on this oddly 
effective album include Mary Cutrufello. 
Whiskeytown. and Iris DcMent 



LATIN 



* FLACO JIMENEZ 
Said And Done 

PRODUCERS; Mlcti»<M Morales, Rco Morales 
Barb WlrtVirgm 46530 

Renowned accordionist Flaco Jimenez 
returns with an inviting package featuring 
foot-stomping conjunto narratives of amor 
("Siempre Quiero Estar Contigo," "De 
Bolon Pin Pon") balanced by an ear-pleas- 
ing assortment of romantic songs ranging 
musically from cumbia ("Te Amare") to 
country-Mex (the title track). The proper 
label push could make the touching 
bolero/rancAera ballad "Recuerda" a hit at 
Latin pop and regional Mexican radio. 



CLASSICAL 



♦ PIANO MUSIC OF JOHN ADAMS ft TERRY RILEY 
Gloria Cheng- Cochran, piano 

PRODUCERS; Michael Fine, Gloria Q>eng Cochran 
TeUrc 80513 

Recorded more than three years ago, this 
disc presents a world-premiere take on 
Terry Riley's "The Heaven Ladder," along 
with his playful John Lennon tribute, 
"The Walrus In Memoriam," and two 
early pieces by John Adams, "China 
Gates" and "Phrygian Gates." Pianist Glo- 
ria Cheng-Cochran handles these distinct 



minimalist compositions with aplomb, and 
she is abetted by a lovely piano sound that 
helps show off this music's expressive 
range. This is contemporary music for 
people who don't think they like contem- 
porary music, with a combination of virtu- 
osic wit and simple beauty that can appeal 
to those drawn to populist piano styles. 
Moreover, this album — which comes with 
excellent notes from the composers — 
makes one wish Riley and Adams wrote 
more often for the keyboard. 

★ LEONARDO LEO: SIX CELLO CONCERTOS 
Anner Bylsma, cello; Tafelmusik Baroque Orches- 
tra, Jeanne Lamon 

PRODUCER; Greg Pastic 
ATMA 2126 

One of the leading composers of the 
Neapolitan Baroque, Leonardo Leo ( 1694- 
1744) was renowned for his sacred music 
and operas. But these six cello concertos, 
some of his rare instrumental work, are 
utterly beguiling and deserve wider cur- 
rency. Anyone enamored of Vivaldi's popu- 
lar cello concertos would warm to Leo's 
pieces, which are often more reflective. 
Anner Bylsma and Tafelmusik are ideal 
advocates, with their period instruments 
and poetic technique making the most of 
Leo's honeyed tones. Recorded in 1986, 
this disc is seeing its first wide release via 
the budding French Canadian early music 
label ATMA — distributed in the U.S. and 
U.K. by Harmonia Mundi. 



CONTEMPORARY CHRISTIAN 



*k THE WAITING 
Unfaied 

PRODUCERS. Brian MacLeod, Brent Milligan 
Sparrow 1679 

On its latest album, the Waiting seems to 
be hitting its musical stride. "Unfazed" 
possesses the same endearingly quirky 
charm of the group's 19% indie release, 
"Blue Belly Sky," but builds on the matu- 
rity displayed on its self-titled 1997 Spar- 
row debut Composed of lead vocalist 
Brad Olsen, guitarist Todd 01.se n (his 
brother), bassist Clarke Leake, and drum- 
mer Brandon Thompson, the band has a 
gift for marrying thought-provoking lyrics 
and memorable melodies. Brad Olsen's 
voice is an engaging instrument that 
breathes life into these well-crafted tunes, 
which share the band's faith in terms that 
will invite others to explore the Gospel. 
Among the highlights are the title cut, "I 
Am," "I Need You," "Easy lb See," and 
"So Much Of Me." The Waiting's live 
shows and previous albums have earned 
this talented outfit an enthusiastic legion 
of fans that should find its ranks growing 
when audiences hear this terrific release. 



GOSPEL 



t> THE JACKSON SOUTHERN AIRES 
Warrior 

PRODUCER: Uelvm Williams 
Malaco 4498 

As an institution, the Jackson Southern- 
aires have existed since 1940. And while 
none of that first aggregation's members 
is alive today, the classic quartet fire they 
lit is still carefully, and formidably, tended 
by the group's current lineup. The South- 
ernaires rock hard on the album -o|>ening 
title song, serving immediate notice that 
neither their message nor their musical 
muscle have softened over the years. 
"Lifting Up Holy Hands" is a swinging, 
bluesy shuffle with terrific counterpoint 
vocals between lead singer Robert Bryant 
and the ensemble. On the strong, radio- 
ready "Out Of The Rain," sweet strings 
evoke a dramatic, soul-drenched perfor- 
mance from the group's Huey Williams, as 
the Southemaires ably show the power of 
a pop ballad built on solid gospel ground. 
Though steeped in honorable tradition, 
the Jackson Southernaires are still as hot 
and tasty as a tray of fresh-baked biscuits. 



■ I DIIUQe SPOTLIGHT: Releases deemed by the review editors to deserve special attention on the basis of musical merit arKtfor Billboard chart potential. VITAL REISSUES: Rereleased albums of special artistic, archival, and commercial interest, and outstanding collec- 
HLDUfflUa tions of worits by one or rnore artrsts. PICKS (►): New releases predicted to hit the top half of the chart in the corresponding format. CRITICS CHOICES (*): New releases, regardless of chart potential, highly recommended because of Iheir musical ment. 
MUSIC TO MY EARS ( J3): New releases deemed Picks which were featured in the "Music To My Ears" column as being among the most sjgnrficant records of the year. All albums commercially available in the U.S. are eligible. Send review copies to Paul Vema, Billboard, 1515 
Broadway. New York, N.Y 10036. Send country albums to ChetFHppo, Billboard, 49 Music Square W., Nashville. TN 37203. Send Latin albums to John Lannert, 1814 Fern Valley Road, Louisville. KY 402 1 9 . Other contributors: Irv Lkhtman (Broadway/cabaret'N.Y ), 
Brad Bamberger (classicaVN.Y); Steve Graybow (jazz/N Y); Deborah Evans Price (contemporary ChnstiarVNashville); Gordon By (gospel); John DHiberto (new age). 
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P- MAR I AH CAREY I Still Believe \m,t* not uui 

PRODUCERS: Steven "Slevw J.' Jordan. Mike Mason. 
Manah Carey 

WRITERS: A. Armato, B Cantarelli, L. Bncusse, A. Newly 
PUflllSMERS: Tom SturgeVChrywIrVColgems-EMI, 
ASCAP; Taradam, 6MI 
Columbia 41802 icd promo) 
Lifted fresh from Carey's flawless u #l*s" 
collection, this new track will warm the 
hearts of those who recall Uremia K. 
Starr's original version from 198S, since 
Carey recorded the track as a tribute to 
Starr. (Followers will remember that she's 
the one who gave Carey a lead in the music 
biz all those years ago.) Friendship aside, 
this track features one of the most relaxed, 
breeziest vocal performances Miss Marian 
has ever served up, alongside a simple 
arrangement that allows her voice to shine 
through. The track also ably walks the line 
between K&B and pop: For listeners who 
may have lost the faith with Carey's ven- 
tures into hip-hop, this will reel them back 
into the fold. But it's also no step back- 
ward. Newer fans will love the less-glossy 
production and the soulful grip that Carey 
puts around this song of yearning and 
ache. The commercial single is set to come 
with some fiery remixes, too, including a 
Stevie J. mix featuring Mocha and Amil. a 
Damizza edit with Krayzie Bone and Da 
Brat, and a radio-ready uptempo David 
Morales remix that's cool enough to work 
in any daypart. Gel ready, this one's gonna 
tear up the charts like tissue. 

k* BLONDIE Maria 14:09) 
PRODUCER: Oaig Leon 
WRITER: J. Desjri 
PUBLISHER: not listed 
Beyond 78040 '.CD promo) 

Blondie is back on the radio in a big way 
with this delectable track, a skillfully 
arranged array of passionate Debbie 
Harry vocals, great guitar and drum 
thrusts, and neat harmonica passages that 
climb into the toll of cathedral bells. Alt 
these touches are in the service of a cool 
rock/pop intelligence powered by the 
street smarts that are the Blondie trade- 
mark. It's a hit, yes, but just a tantalizing 
taste of the forthcoming "No Exit," which, 
just between us, is quite simply the best 
Blondie album ever. 

RM. DAWN Faith In You am 

PRODUCERS PM Dawn 
WRITER A CoonJcs 
PUBLISHER: MCA Music. ASCAP 
REMIXER: J.J. Rons 
Gee StreeW2 33548 ice drama:. 
Radio hasn't been a cozy partner with this 
once-on-top act of late, but this track has 
the potential to turn top 40's head and get it 
nodding again. The duo's dreamy sound is 
instantly recognizable, the beat and melody 
comparable with past works, and the mes- 
sage typically positive and spiritually uplift- 
ing. EM. Dawn ups the ante here with a 
Backstreet Boys-style smooth-and-breezy 
mix by JJ. Flores and a slightly trippy, 
more beat -heavy radio edit that pushes the 
vocal to the front; the latter probably repre- 
sents its best shot for radio action. All is 
pleasant enough here, and dedicated fans 
will be pleased. But to push "Faith In You" 
above the crowded realm of today's top 40, 
FM. Dawn might just have to press itself to 
the next level in terms of creativity 

MELISSA JOAN HART One Way Or Another < | :~- 

PRODUCER: Rndurd GotteHrer 
WRITERS: N Harmon. D. Harry 

PUBLISHERS: Chrysal-vMonitt-i Island, ASCAP Chrysalis 

Sounds. BMI 

Getfen 1245 ICD promo) 

Yes, she did go there. The star of ABC's 
"Sabrina The Teenage Witch" takes on the 
classic 1979 Blondie hit with a fairly true-Lo- 
the-original arrangement, but boy, the con- 



text sure feels different. Hart's pop-attuned 
voice carries the song fine, though its appeal 
certainly rest* primarily within its familiari- 
ty. Given proper exposure on the show, "One 
Way Or Another" could click with younger 
audiences who missed the song the first 
lime around. But as far as serious radio 
action, there seems little reason to stray any 
farther from the definitive original version. 



R & B 



► FAITH EVANS (FEAT. PUFF DADDY) All Night 

Long (3 541 

PRODUCERS- Ron *Anwn-ra" Lawrence. Fa<t« Evans. 
Sean "Putty Combs 

WRITERS: F. Evans. R. Lawrence, S Combs, S. Crawford. 
T. Russaw, T. Gaitter, G. Underwood, 8 Reed 
PUBLISHERS: Baby/Janice Comb*. BMI, Justin 
Comtrv'Bmmei 4 Brothe». ASCAP 
Bad Boy 9193 ICO promoi 

Faith Evans is about as close as these let- 
ters are pressed together to breaking bad 
as the next really big thing in R&B and 
pop, With each effort, her star seems to 
shine a little brighter, thanks to strong 
material from mentor Puff Daddy and an 
increasingly assured demeanor, both 
musically and visually. "All Nighl Long" 
trips along with beautifully layered har- 
monies and a sensual, commanding vocal, 
all about finding the vibe and taking time 
to make it all feel right. It's wholly invit- 
ing, really, and an effortless add for con- 
temporary radio. For Evans" next step 
forward. Combs should realize that she 
can do it for herself and let the woman 
sing her heart out without his distracting, 
disconnected rap posturing. Puff, baby, 
you stamped her star, now let's see her 
blaze her own trail. From the extraordi- 
nary album "Keep The Faith." 

► TLC SiHy Ha 

PRODUCER: Cyptran 
WRITER; D. Austin 
PUBLISHER, not latee 
LaFaeeArista 4368 iCD promoi 

Times have certainly changed since the 
release of R&B/pop trio TLC's last album, 
1994's 10-times-platinum "CrazySexy- 
Cool. M "Silly Ho," the first single from the 
forthcoming "Fanmail," is precisely mod- 
eled after Aaliyah's recent smash "Are You 
That Somebody?," simply replacing the 
baby giggle with the signature lower-reg- 
ister — and in this case completely unintel- 
ligible — vocals of T-Boz. This song is about 
only the beat — there's no detectable 
melody here — and hence it will likely gar- 
ner massive airplay on the R&B side. But 
w hile it may be a hit, one has to wonder 
where this will ultimately take TLC. Cer- 
tainly not in the forward direction of won- 
derful tracks like "Waterfalls" and 
"Creep." The real question here is whether 
this is a throwaway track to stir interest 
before we find out if T-Boz, Left Eye, and 
Chilli have made any true progress. Sure, 
you can catch a little booty groove here, 
but this is a bizarre choice for a first single 
for an act in need of redefining itself as it 
starts its next musical chapter. 



COUNTRY 



»> GEORGE STRAIT Meanwhile 13 30) 

PRODUCERS: Tony Brawn. George Strait 

WRITERS: F. KnoWoch. W Hotytald 

PUBLISHERS. J. Fred KnoWwrvWayvyieyuerun/lngram 

Songs. ASCAP 

MCA 72084 ICD promo) 

Strait possesses the longest streak of hit 
singles at country radio — starting with 
1981's "Unwound" and continuing through 
to his last release, "We Really Shouldn't 
Be Doing This." This lilting ballad looks 
sure to continue that winning streak. 
Penned by two of Music Row's master 
tunesmiths, Wayland Holyfield and Fred 
Knobloch, the lyric offers an unusual twist 
on a familiar theme. Though enjoying a 
new relationship, the man involved can't 
help but keep flashing back to his former 
lover. The use of the word "meanwhile" to 
signal the shifts in his emotional focus 
makes the song almost feel like an episod- 
ic TV romance with an unresolved lovers' 
triangle, And through it all, Strait's voice 



sounds like he's lived every word — the 
pleasure, the nostalgia, the wistful long- 
ing. It all adds up to a great song that will 
have couples swirling around a sawdust- 
covered dancefloor and melting with 
delight. 

> FAITH HILL Love Ain't Like That jwi 

PRODUCERS: Byron Gftlhmore, Faith Hill 
WRITERS- T Gaetano. A J Masters 
PUBLISHERS: LaLuna Tunes/EMI Black woooTMark A'an 
Springer. BMI 

Warner Btos. 9607 (GO promo) 

The latest single from Hill's strong-sell- 
ing and forward-stepping "Faith" album 
is a powerful ballad that evokes the 
artist's gospel roots. The lyric is a rich 
tapestry exploring the complex nature of 
love, and Hill's vocal oozes soulful emo- 
tion. This single marks one of her most 
stirring performances to date. She's 
alternately vulnerable and passionate, 
with her voice containing revival-like fer- 
vor on the chorus. The production per- 
fectly accents her strong performance. 
Byron Gallimore and Hill have concocted 
a sturdy musical framework to support 
the lyric, with harmonica, keyboards, 
steel guitar, and fiddle melding into an 
intoxicating blend. It's an overall sonic 
delight that programmers and radio lis- 
teners should find instantly appealing. 
(Note: For those interested in hearing 
Hill raise the roof even higher, don't miss 
her stellar appearance on Sony/550 
Music's "Touched By An Angel" sound- 
track with "When You Cry.'*) 

CLAUDIA CHURCH What's The Matter With You 
Baby &29I 

PRODUCER- Rodney Crowdl 
WRITERS: B. Nielsen, A, Robofl 
PUBLISHER: Almo Musk Corp.. ASCAP 
Reprise 9531 ;cd promo) 

Newcomer Claudia Church previews her 
forthcoming Reprise album with a bouncy 
uptempo number about the sometimes- 
fickle quality of love. The production has a 
'fiOs girl group kind of effervescence that's 
appealing, but sometimes Church sounds 
as if she's trying hard to hold her own 
against the bubbly background vocalists 
and all those snappy hand claps. It's fun 
and frothy, which could catch the attention 
of programmers looking to liven up post- 
holiday playlists, but stations with a more 
traditional bent will likely pass. 



NEW & 
NOTEWORTHY 

JOEY MclNTYRE Stay The Same (3,48) 

PRODUCERS: Joe Camer. Walter Afanasieff, Dan 

Shea 

WRITERS: J Mclntyre. J Camar 
PUBLISHERS Bowen Arrow/Cnslfen Musk. BMI 
C2 CRG 41833 ICO promo! 

The timing couldn't be more perfect 
for ex-New Kid On The Block Mcln- 
tyre. as youth-oriented acts continue 
to ride a rising tide at top 40 radio. At 
2*i. the youngest member of that one- 
time champion of the boy liand world 
has become a striking young man, 
complete with the boyishness that 
could make a new generation of teens 
swoon and sing along. Fortunately, the 
chops are there to Itack the image and 
carry off this super-sweet track, which 
Mclntyre co-wrote. Thematically, it 
could have come right from the Mari- 
ah Carey songbook, imploring listen- 
ers to believe in themselves, that lov- 
ing oneself will leave you "better off 
by fur." Musically, the bombastic, soar- 
ing bridge a la R. Kelly is enough to 
warm the heart* and hands of even 
those in sub-zero Minnesota. "Stay 
The Same" is already popping in the 
New Kids' hometown of Boston, with 
other major-market action right on its 
heels. Just a few weeks into the new- 
year, this could already be one of the 
big breakthroughs of 1999. No need to 
hesitate on this one — the kid's got 
himself a hit. 



DANCE 



f> CEVIN FISHER (You Got Me) Burnin' Up [3:13] 

PRODUCER: Cevin Fetter 

WRITERS: C. Fisfier; D Haflman 

PUBLISHERS: Evd Free Musk. ASCAP; EMI Musk. BMI 

REMIXER: T.Total 

Silver LabeVTommy Boy 348 icq sine)*) 
You best get ready for this one. One of 
clubland's more revered producers, Cevin 
Fisher — who scored a massive hit last year 
with "The Freaks Come Out," which 
reached No. 1 on the Hot Dance Music' 
Club Play chart — appears poised to finally 
make the hig jump from the underground 
club scene to the world of pop. And, thank- 
fully, he's doing it on his own terms. For 
"(You Got Me) Burnin' Up," Fisher has 
fashioned a wicked track that unites hard- 
etched beats with a very recognizable sam- 
ple: Loleatta Holloway's "Love Sensation," 
which many will recall was the same 
record sampled to good effect on Black 
Box's late- '80s song "Ride On Time" and 
Marky Mark & the Funky Bunch's 1991 
pop hit "Good Vibrations." For a deeper 
and darker excursion, go directly to T- 
Total's Hot Flush mix, which is currently 
burnin' up many a club DJ's playlist 




t> ELTON JOHN ft LEANN RIMES Written In The 

Stan (4:171 

PRODUCERS: Peter Collins, Wilbur Rtmcs 
WRITERS: E. John, T Rice 
PUBLISHER: not listed 
Curb Rixket lsUnd 7913 ICO promo) 

This eagerly anticipated pop anthem is an 
AC outlet's dream come true, combining 
the format's most enduring mainstay with 
one of its brightest and most talented new- 
stars. This ballad goes right where you'd 
expect it to, soaring to the far reaches of 
the musical galaxy, trading off diva-esque 
notes between the two with aplomb, while 
sending forth a sweet message of missed 
love, Its success here is a given — in fact, 
its potential to reach the top of the adult 
contemporary chart is pretty much a no 
brainer — but despite potential accusations 
of an ooey-gooey center, this track 
deserves its due at top 40 as well. Taken 
from the forthcoming theatrical staging of 
Walt Disney's "Aida," the Elton John/Tim 
Rice-written track matches a pair of voices 
that are so natural together, you'll wonder 
what took this long. Schmaltz at its best 



ROCK TRACKS 



k» MARILYN MANSON I Don't Like The Drugs 
(But The Drugs Like Me) 14 321 

PRODUCERS: Michael Beoihorn, Marilyn Manson 
WRITERS Manson, Ramirez. 2um 
PUBLISHER: not listed 
Nothtng/intcrscopc 6500 (CO promoi 

Following the massive breakthrough suc- 
cess of the Grammy-nominated "The 
Dope Show-," Marilyn Manson was des- 
tined to further direct his tongue at 
detractors who doubt his authority over 
serious rock-heads out there. This track, 
the name of which alone is enough to draw 
you in, offers dazzling production, layer- 
ing Manson's vocal with a warbling under- 
layer that is as creepy as the visual that 
comes to mind with the mere mention of 
this highly imaged artist's name. Musical- 
ly, there are multiple layers of weeping 
guitars, blasts of air, grimacing percus- 
sion, and background vocals that come 
straight from the depths of you know 
where. Appropriately, parents of Manson's 
intended audience will be most alarmed 
by this aggressive phantasm of a rock 
track. That should make Marilyn Manson 
and company grin broadly, huh? 

*> FEAR OF POP In Love [4*49] 
PRODUCER: Ben Folds 
WRITER: rot listed 
PUBLISHER: not listed 
REMIXER: Marti Saonders 
550 Music 41772 (CD promo) 
Ben Folds' first single from his new splin- 
ter project. Fear Of Pop, is a glittering 
best-ease scenario in a world where side 
projects are often all self-indulgence, no 
substance. This is a tasty morsel of 



trance-inducing new wave, a track featur- 
ing not only an unsullied pop refrain, but 
also the spoken-word vocals of William 
Shatner. While Folds riffs on a light love 
ballad, Shatner tells a star-crossed love 
story, increasing in vocal intensity as he 
moves from a couple's first meeting to 
their climactic breakup, and the hass gui- 
tar provides a heartbeat-like beat. A 
prominent but laid-back slow -dance beat 
underpins the whole affair, while a sheer 
curtain of strings and buzzing organ 
envelopes the listener. This is an ironic 
opus magnum reminiscent of the best of 
Dub Narcotic Sound System, revealing 
Folds' oft-masked sense of humor. The 
remix, which adds some speed and 
Depeche Mode-esque pep to the track, is 
also a treat, 

CRACKER The World Is Mine o «i 

PRODUCER Don Smrtfi 

WRITERS: David Lowery, Hickman 

PUBLISHERS: Bicycle Spaniard Musk, BMI: Bid Mat 

Boy Musk. BMI 

Virgin 13672 ICO promo) 

With the release of the latest Cracker 
track, "The World Is Mine," front man 
David Ix>wery has found his wank-guitar 
inner child and taken it out to play. 
Whirring power pop chords and effects 
compete with a 7.7. Top-like wall of hastily 
composed guitar sound, while an 
onslaught of cymbals and low-balanced 
bass speeds to the song's finish line. 
Lyrics, usually a selling point for I^owery, 
are not much of an issue on this track. The 
song title is repeated ad nauseam with 
tired Steve Miller-type harmonies, inter- 
spersed with occasional verses offering no 
immediately discernible information. 
While "The World Is Mine" is inoffensive 
and its rock ideals are intact, it seems a 
lazy swing at the slow and wobbly pitch 
modern rock is hurling of late. 



RAP 



|> METHOD MAN FEATURING D'ANGELO Break 
Ups 2 Make Ups (4 «) 

PRODUCERS: Poke. Tone, Quran Goodman 
WRITERS: C. Smith, J C. Oliver. S. Barnes, D'Angeto. Q. 
Goodman 

PUBLISHER: not listed 
Del Jam 307 iCD promo) 

Wu-Tang Clan's Method Man slows the 
pace here but still packs the punches with 
the third single from his superb sopho- 
more solo release, "Tical 2000: Judgement 
Day." On "Break Ups 2 Make Ups," 
Method bumps into an ex-girlfriend who 
played him, and he bluntly tells her off. 
Coming on hard but tactful, he explains 
why he's not with her anymore: "You ain't 
want me when you had me and now you're 
on your third baby daddy." This tale of the 
jilted male lover's perspective offers a 
novel point of view against the usual 
female lead with male rap backdrop. 
D'Angelo, meanwhile, stops hy to back up 
the Wu-Tang boy and adds his smooth, 
heartbreaking vocals to the mix. Radio 
programmers looking for a break in the 
monotony should take delight in giving 
this a whirl. 

NAUGHTY BY NATURE Dirt All By My Lonely 

13:14) 

PRODUCERS: Naughty By Nature 

WRITERS: K. Got. V. Brown, A. Criii, L McCann 

PUBLISHER: WB Muut, Naughty MuSic/T Boy, ASCAP, Irv 

inj[ Musk. BMI 

Arista 3598 (CD promoi 

Could we be seeing the start of a new 
trend? First, the Beastie Boys did it with 
their ingenious hit "Intergalactic," and 
now Treach and the Naughty gang take it 
on with "Dirt All By My Lonely" from the 
group's forthcoming Arista debut, "Na- 
ture's Fury." What's going on here is the 
sampling of a single from the act's own 
catalog — its 1992 single "Uptown 
Anthem." The group shows that it can still 
be clever lyrically and, as always, offers 
great delivery. Still, from an act that 
helped usher in the mainstream accep- 
tance of hip-hop with classics like 1991 a 
"O.PP" and 1993's "Hip Hop Hooray," this 
"Dirt" seems less than certain to clean up 
at rap radio. 
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BRIAN WILSON: IMAGINATION 

Wwrter Reprise Video 
60 minutes. S19. 98 

The good news for the legions of Brian 
Wilson fans is that the elusive pop genius 
talks more candidly and coherently in this 
performance-cum-documentary tape than 
he has in many recent public ap|)earances. 
Wilson shares insights about his current 
musical vision, the therapeutic gift of 
some of his newer songs, and what life It 
like now living outride Chicago with his 
wife and two young daughters. He also 
shares wonderfully detailed stories behind 
Beach Boys classics such as "Surfer Girl," 
"God Only Knows," and "Little Deuce 
Coupe." The video, a complement to the 
Giant Records album of the same name 
and a PBS television special, also features 
Peter Buck, Jimmy Buffett, Diane War- 
ren, Sean Lennon, and Glen Campbell, to 
name a few paying homage U> Wilson. 
There's also lots of footage of Wilson and 
his most recent tour members, including 
Christopher Cross, Timothy B. Schmit, 
and fellow Beach Boy Bruce Johnston, 
performing old and new music. 

IMAGES OF LIFE 

CBS Video 

47 minutes. $14.98 

This video alternative to the coffee-table 
book celebrating Life magazine's fiOth 
anniversary is a vibrant and touching sou- 
venir of some of the most important 
events of the 20th century. Both still and 
moving pictures combine to document 
man's first trip to the moon, the civil 
rights movement, the Vietnam War, the 
Tiananmen Square massacre, and AIDS 
in America's Bible Belt, among other top- 
ics. And in many cases it's the subjects of 
the photos themselves who share their 
stories. Buzz Aldrin, for example, looks 
back on what it was like to take those first 
steps on the moon, and the parents of the 
young man who died of AIDS-related 
complications in a hospital where doctors 
wore protective gear akin to space suits 
relive their son's last painful months. The 
program, which originally aired as a TV 
special, is hosted by Candice Bergen and 
also includes commentary from Maya 
Angelou, Walter Cronkite, Spalding Gray, 
and George Plimpton. 

OUR FRIEND, MARTIN 

CBS Vioeo 

60 minutes, $14.99 

20th Century Fox offers one of the hippest 
history lessons around in this direct-to- 
video recounting of the contributions of 
Dr. Martin Luther King Jr. rolled into a 
contemporary animated story. Its excel- 
lent plot line and vocal cast, which 
includes Danny Glover, Angela Bassett, 
Whoopi Goldberg, James Earl Jones, and 
Susan Sarandon, make it the best kind of 
"edutainment" for its targeted youth audi- 
ence, as well as adults. A sixth-grade Held 
trip takes on gargantuan proportions for 
two friends, one African- American, the 
other white, when they are magically 
transported back in time. They meet up 
with King at critical junctures along the 
time line, including the Montgomery, Ala., 
bus protest, the riots in Birmingham, Ala., 
and the march on Washington. For all of 
these event*, real archival film footage 
and speech excerpts cleverly blend into 
the animated story, which takes a "Back 
To The Future" turn toward the end. 

BEAV1S AND BUTT- HEAD: HARD CASH 

MTV Home VidetvSMV 
50 minutes, $14.98 

Couch potatoes who miss catching the 



inane antics of Beavis & Butt-head on 
MTV will find this a comforting video 
memory. This collection of eight 
shorts, which previously aired on MTV, 
centers on the concept of the two scor- 
ing some quick cash. The shorts are 
intercut with classic B&B rants and 
raves over four music videos, including 
the Beastie Boys' "Pass The Mic," 
Rancid's "Nihilism," and MC 900 Ft. 
Jesus' "If I Only Had A Brain." The 
cartoons themselves are some of the 
more clever commentaries around. In 
one episode, the two try their hand at 
telemarketing but find they lack the 
proper phone etiquette. In another, 
inspired by "The Beverly Hillbillies," 
they decide to drill for oil in their own 
backyard, and in still another they 
hawk furniture and other stuff that 
doesn't belong to them. 



PHOTOGRAPHY 101: TRAVELS WITH YOUR 
CAMERA 

Panacea Learning Systems 
30 minutes, $14.95 

This tape is the fourth in a series of suc- 
cinct and straightforward photography 
instructions for beginners and intermedi- 
ate hobbyists, following "Mother Nature's 
Studio," "Landscape Country," and "Tro- 
phy Shots." A Canadian-based profession- 
al photographer and his assistant discuss 
the best ways to document a vacation and 
put their theories to the test during a 
short trip to Niagara Fulls. The tips in- 
clude basics like the importance of bring- 
ing a spare set of batteries along and more 
complex issues such as "framing" a monu- 
ment, capturing moving targets, personal- 
izing photos, shooting in inclement weath- 
er, and the best uses of a tripod. More 
than just talk, this video is filled with de- 



monstrative photos of what works well 
and not so well, and it makes an excellent 
primer for any excursion. 

FIRESTORM IN DRESDEN 

Discovery Channel VkJdcVBMG Video 
52 minutes. $14.98 

The role of the B-17 bomber in some of the 
most pivotal Allied victories during World 
War II is the focal point of this video, which 
is part of Discovery's "Wings Collection." 
The B-17 heralded the concept of "preci- 
sion homhing" and became the catalyst for 
some of the most elite and important mis- 
sions of the war, including a deadly raid on 
Berlin. Missions are recalled by some of 
the survivors of the 100th Bomb Corps who 
flew the B-17s, as well as a handful of sol- 
diers who were fighting on the other side. 
While some 12,000 were built during World 
War II, fewer than 12 still fly today. Also 
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GENERATION ECSTASY: INTO THE WORLD OF 
TECHNO AND RAVE CULTURE 
By Simon Reynolds 

Utile. Brown and Co. 
454 pages $25 

As Simon Reynolds notes in 
"Generation Ecstasy," the rampant 
categorization of music is a neces- 
sary evil in order to understand 
each form of electronic dance 
music, despite the fact that all the 
labeling has gotten way out of hand 
and awfully annoying. 

After all, the world of techno and 
electronic dance music spans a 
plethora of genres and sub-genres 
and has more subdivisions than 
rock. Included in this massive sonic 
mix is the rhythm-heavy, bassy 
music known as jungle; the spacey, 
downtempo style of trip-hop (found, 
for example, in the moody tunes of 
Tricky and Portishead); the speedy, 
brittle sonic formats known as 
hardcore (including gabba, the 
ultra-fast gnarly version spawned 
in Holland); and the recently popu- 
larized big beat (breakbeat-driven 
rave'n'roll created by the Chemical 
Brothers, Fatboy Slim, and others). 

In this book, Reynolds digs deep 
and intelligently into the compli- 
cated history of techno and its 
accompanying (and drug-fueled) 
rave dance culture. 

The genre's crucial outlet at the 
outset was all-night dance parties, 
or raves, held in the U.S., the U.K., 
and other countries in the early 
'90s. Often illegally organized, 
these parties — often attended by 
tens of thousands of club kids — 
took place in remote outdoor set- 
tings as well as in trendy inner-city 
clubs. 

Reynolds — a senior editor at 
Spin, the author of "Blissed Out: 
The Raptures Of Rock," and the co- 
author of "The Sax Revolts: Gender, 
Rebellion, And Rock'n'Roll" — has 
titled his stylishly written and 
somewhat scholarly (but not 
stodgy) study after the drug Ecsta- 
sy. Combining the sensory intensi- 
fication of marijuana and low-dose 
LSD with some effects of speed and 
alcohol. Ecstasy has been the drug 



of choice in rave culture. 

"In the rave environment. Ecsta- 
sy acts as both party-igniting fun 
fuel and the catalyst for ego-melt- 
ing mass communion," Reynolds 
writes. But while enhancing social 
bonding (which is why ravers say 
they're "loved up") and making 
music sound especially vivid, "E" — 
like any drug — can be physically 
and psychologically dangerous 
when abused. 

Reynolds writes of "the Utopian/ 
dystopian dialectic running through 
Ecstasy culture, the way the hun- 
ger for heaven on earth almost 
always leads to a 'dark side' phase 
of drug excess and paranoia." 

Early in the book, Reynolds dis- 
cusses rave's origins, including the 
Detroit techno and Chicago house 
scenes of the 1980s. While Detroit 
techno was dominated by instru- 
mental tracks, Chicago house often 
featured disco-style diva vocals. 

Early house music also flaunted 
just what the straight-laced disco- 
phobes of the upper Midwest 
dreaded most — mechanical repeti- 
tion, synthetic textures, and deca- 
dent drugginess. The genres born 
in Detroit and Chicago, along with 
the deep-house garage sound of 
New York, would mutate into other 
styles on the other side of the 
Atlantic by 1990. The distinctively 
British sound of hardcore — which 
melded raw futurism, coded lingo, 




and blatant drug references — is 
one example. 

In fact, the proliferation of indie 
record labels and cheap computer- 
based home studios encouraged 
many hardcore British techno prac- 
titioners to embrace a do-it-yourself 
ethos that resembled the punk-rock 
scene of the late 70s. 

British ravers also tried to imi- 
tate the rawness of their punk 
predecessors by deliberately mis- 
spelling and mispronouncing hard- 
core as 'ardkore, thus accenting 
the music's uncouth essence. But 
despite its shocking and anti- 
establishment vibe, many veteran 
punkers weren't impressed, call- 
ing it "soulless, machine-made 
noise devoid of poetry," Reynolds 
writes. 

Over the years, techno/electron- 
ic music has embraced sonic styles 
that have extended well beyond the 
borders of dance music. Reynolds 
notes that one of trip-hop's pio- 
neers, U.K.-based Massive Attack, 
distanced itself from the "party- 
minded functionalism of dance cul- 
ture"; the band was influenced by 
album-oriented artists as diverse as 
Pink Floyd, Public Image Ltd., and 
Isaac Hayes. Massive Attack creat- 
ed music that was for listeners most 
of all. 

As for American trip-hopper DJ 
Shadow, the inspiration came from 
soundtrack-music composers like 
John Williams and Jerry Gold- 
smith. Reynolds writes, "Shadow's 
music offers the listener what some 
call 'deep time' — the kind of tran- 
quil, spellbound immersion that you 
experience as a child when you're 
lost in a book." 

Like Shadow's soundscapes, 
"Generation Ecstasy" is a book 
you'll want to immerse yourself in; 
that is, if you're ready to tackle a 
remarkably comprehensive and 
thought-provoking study. Reynolds' 
book is rigorous and certainly not 
light reading. But stay with it. The 
author's understanding of tech- 
no/electronic dance music culture is 
something to rave about. 

JEFFREY I. I'ERLAH 



new from Discovery/BMG for history buffs 
are "The Valiant Few" and "Target Berlin." 
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BV DOUG REECE 



CYBORG 3D JOYSTICK 

MM 

Windows 95 

Many PC game controllers try to be 
everything to everybody, hut Cyborg suc- 
ceeds in accomplishing both tasks. In 
addition to 24 programmable actions, 
Saitek includes a pilot -style hat switch, 
heavy-duty throttle control, and a helpful 
twist function that lets users rotate the 
stick from side to side to swivel the play- 
er's viewpoints. The latter feature is 
extremely helpful in :JD shooters. But the 
kicker with this great stick is its attention 
to left-handed gamers. There are actually 
adjustable pieces on the stick that allow 
customization not only for lefties but also 
for younger players' smaller hands. Mean- 
while, an included wrench lets gamers 
tweak thumb angles. Like others, Saitek 
bundles its stick with several PC games. 

BLOOO II: THE CHOSEN 

GT Interactive 
PC CD-ROM 

Like its predecessor, "Blood II: The Cho- 
sen" transplants its heroes and villains 
into a different time setting but expands 
its original premise by introducing new 
weaponry, characters, and, most obviously, 
settings. Here, we find "Blood" hero 
Caleb again facing an evil cult, the Cabal, 
in 2028, 100 years later than the original 
game environment. In a somewhat cliched 
but still effective plot twist, the Cabal has 
managed to go legit, putting on a corpo- 
rate face (Cabalco) to hide its dastardly 
intentions. This is nightmare material — 
not for the young or weak-stomached but 
just what the doctor ordered for carnage- 
hungry gamers. Tons of surprise attacks 
and exquisite gore keep "Blood II" mov- 
ing at a brisk and demanding pace. Graph- 
ics are fluid and clear. 



AUDIOBOOKS 

BY TRUDI MILLER ROSEN BLUM 



I AM JACKIE CHAN 
By Jackie Chan 
Read by Daring Zhang 

Dove Audio 

3 hours (abridged), $18 
ISBN 0-7871-1801-X 

As this fast-paced, entertaining autobio- 
graphy proves, the life of action movie star 
Jackie Chan would itself make an excellent 
film. It's a rags-to-riches story full of 
action, drama, humor, poignant moments, 
unci man romance. The son of Chinese 
refugees, Chan was placed in a boarding 
school/academy that trained children in 
the art of Chinese opera, which included 
acrobatics, martial arts, swordplay, dance, 
and singing. Upon arriving at the academy, 
the young boy with boundless energy was 
thrilled at the idea of learning martial arts. 
But the school was straight out of a Dick- 
ens novel; the children were forced to train 
12 hours a day, allowed only five hours of 
sleep a night, and were severely beaten 
whenever they made the slightest mistake. 
In a cruel twist of fate, the teenaged Chan 
left the school after 10 years of rigorous 
training only to find that the audience for 
Chinese opera was dwindling and that it 
was no longer a viable career. He then 
became a movie stuntman, eventually 
achieving worldwide stardom as an actor 
with his unique blend of action, comedy, 
and death-defying stunts. Reader Daxing 
Zhang does an excellent job with the mate- 
rial and is nothing short of adorable telling 
the story of Chan's romance with a popu- 
lar Taiwanese actress, whom he later mar- 
ried. Chan was amazed that this beautiful 
and demure star could like an uneducated, 
rough-and-tumble guy like himself, and as 
Zhang reads their dialogue, Chan's 
overeager, schoolboy enthusiasm comes 
through in his voice. 



HOME VIDEO: All new titles released at sell-through prices are eligible. Send review copies to Catherine Applefeld Olson, 622 Oakley Place. Alexandria. Va. 22302. ENTER'ACTIVE: Send review copies to Doug Reece, Billboard, 5055 Wilshire Blvd., Los 
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Myriad Of Obstacles For R&O Stores 

Overabundance Of Releases Among Problems For Retailers 



NBA Rap. Chris Webber of the NBA s Sacramento Kings, who is also CEO of 
Humility Records, signed a distribution deal with Light Year Entertainment, which 
is distributed by WEA. The rapper/basketball star will be the first artist released by 
the label. Shown, from left, are Light Year president Arnie Holland and Webber. 



BY DAVID NATHAN 

LOS ANGELES— Faced with an 
altered musical landscape, R&B and 
rap music retailers are predicting 
that recent industry changes may 
cause some music merchants to shift 
their buying patterns. In addition, 
retailers are hoping that labels will 
cut back on the amount of releases 
by new artists and work on recap- 
turing the adult R&B audience. 
Other retailers that primarily focus 
on hip-hop and R&B are also con- 
cerned about how the Internet will 
affect business. 



Columbia's Michael Mauldin To Depart; 
Celebrating Teddy Riley's Sweet 15 



A GOOD MAN GONE: Following weeks of specula- 
tion, on Jan. 5 sources confirmed that Michael 
Mauldin, Columbia's president of black music and 
senior VP of the Columbia Records Group, will in fact 
be leaving the company. Producers Tone & Poke, from 
the production company Trackmasters, will oversee 
some of Mauldin's responsibilities. Mauldin was named 
the label's president of black music in October 1997. He 
is also the father of producer Jermaine Dupri, whose 
imprint So So Def is distributed through Columbia. 

At press time, Mauldin could not be reached for com- 
ment. A spokesman for Columbia had no comment 



H 



Rhythm 



APPY 15: Grammy-winning vocalist/songwriter/ 
producer Teddy Riley was honored Jan. , r > at New 
York's Spy Bar by ASCAP and Hennessy Cognac for 
his 15 years of contributions to the music industry. 
Riley, who is also a member 
of the Interscope band 
BLACKstreet, is best 
known for his development 
of new jack swing, a sound 
that permeated radio air- 
waves in the '80s. The genre, 
which encompassed image, 
vocal style, and music, was 
initially heard on songs such 
as Keith Sweat's "I Want 
Her" and the newly solo 
Bobby Brown's "My Pre- 
rogative." Once firmly rooted, the sound took off and 
was further embellished by then virgin acts such as 
Jodeci, Mary J. Blige, and Guy, a trio that included 
Riley. 

The event w-as hosted by Bad Boy Entertainment con- 
sultant Andre Harrell and former Uptown senior 
VP/MCA rapper Heavy D. A number of artists per- 
formed at the celebration, among them Case, Zhnne. 
Allure, Divine, and Rudy. 

In 1 993, Riley was named ASCAP's Songwriter of the 
Year. 

A WORLD OF MUSIC'S 'ART': On Feb. 1-3, PBS 
station WNET-TV New York will premiere the series 
"I'll Make Me A World: A Century Of African-Amer- 
ican Arts." The show, which kicks off the network's cel- 
ebration of Black History Month, will highlight a num- 
ber of African-American writers, poets, painters, 
sculptors, musicians, dancers, filmmakers, and actors 
who helped shape American culture in the 20th centu- 
ry. 

The six-hour series was produced by the indepen- 
dent documentary film company Blackside, founded 



by An ita M. Samuels 



by the late Henry Hampton, and is narrated by vocal- 
ist/actress Vanessa L. Williams. Hampton was the 
creator and executive producer of the documentary 
series "Eyes On The Prize." Hampton also executive- 
produced other Blackside film projects, including "The 
Great Depression: America's War On Poverty," "Mal- 
colm X: Make It Plain," and "Breakthrough: The 
Changing Face Of Science In America." 

The program will include commentaries and analy- 
ses from scholars, critics, and artists such as Bill T. 
Jones, Cornel West, Spike Lee, Wynton Marsalis, and 
Ben Vereen. 

The first segment, "Lift Every Voice"/"Without Fear 
Or Shame," will in part chronicle the role that jazz 
played in American history. Among those profiled are 
Louis Armstrong, bandleader/trumpeter Buddy Bold- 
en, trombonist/bandleader Edward "Kid" Ory, and 
bandleader James Reese 
Europe. 

The second night's pro- 
gram, "Bright Like A Sun"/ 
"The Dream Keepers," fol- 
lows the creative process of 
African-American artists 
through the Great Depres- 
sion and World War II, when 
the late vocalist/actor Paul 
Robeson began to use his 
craft for the benefit of social 
justice both in the U.S. and 
abroad. The broadcast features, among others, the con- 
tributions of jazz greats such as trumpeter/composer/ 
bandleader Dizzy Gillespie and saxophonist/compos- 
er/bandleader Charlie Parker. 

"Not A Rhyme Time'V'The Freedom You Will 
Take," the third night's show, will discuss the Motown- 
dominated '60s era, as well as the efforts in poetry and 
art by the likes of Gwendolyn Brooks and Romare 
Beardcn, who captured the essence of the African- 
American community. Those featured in that night of 
the series include composer/songwriter Oscar Brown 
Jr., Quincy Jones, poet/playwright/activist Amiri 
Baraka, visual artist Kaith Ringgold, poet/activist 
Sonia Sanchez, and novelist/poet Alice Walker. 

Blackside will present an educational World Wide 
Web site (www.hlackside.com) to coincide with the 
series. It will feature, in addition to a chronology of 
African-American art, profiles of artists featured in 
the series and descriptions of dance, film, literature, 
music, theater, and visual arts programs for grades K- 
12. The site will also offer videoclips from the series 
and classroom activities for middle and high school 
teachers and students. 




Sonya Askew, urban buyer for the 
498-store, North Canton, Ohio-based 
Camelot Music, says, "Distribution 
companies have to be realistic that 
[retail] buying will be slimmer this 
year due to too many releases, the 
consolidation of chains, and the 
importance of chains managing their 
inventory. No one is trying to have a 
lot of product in their warehouses." 

For Violet Brown, urban buyer for 
the 597-store, Torrance, Calif.-based 
Wherehouse, a heavy flow of prod- 
uct requires stricter scrutiny when 
buying for the chain. "Every year we 
say there's too much product, and 
this year there was even more," 
Brown says. "I listen to the music 
first, I do testings in certain stores, 
and then I look carefully at how the 
label is spending money on a new re- 
lease, who produced it, if the act is 
associated with an existing best-sell- 
ing artist, and what kind of radio re- 
action the label expects. The bins get 
more and more crowded each year." 

George Daniels of the independent 
George's Music Room in Chicago, 
says the large amount of R&B and 
hip-hop releases have caused much 
of the music to be "underexposed" to 
consumers. "People are less likely to 
even buy singles because they are 
being exposed to less music [on the 
radio]," Daniels says. 

Retailers are expressing concern 
not only over the amount of albums, 
but how releases are positioned. "It 
really concerns me how artists will 
be marketed and promoted in '99," 
Askew says. "The R&B consumer 
needs to know that [artists such as] 
D'Angelo are still coming. Labels 
and distribution need to make a big 
to-do and advertise [product] in the 
proper media in order to get people 
into the stores. More focus and time 
has to be put into working every re- 
lease. It's that much more important 
that buyers stay on the job and exe- 
cute the plan." 

1998'S BIG SELLERS 

Despite their cautious approach 
for 1999, a number of retailers note 
that '98 sales were stellar for a num- 
ber of R&B/hip-hop acts. 

"We had some albums that sold 
year-round, like Will Smith's 'Big 
Willie Style' and Usher's 'My Way,' 



Janet Jackson's record 'The Velvet 
Rope,' which kept building as she 
toured, and all the No Limit titles," 
says Wherehouse's Brown. Accord- 
ing to SoundScan, "Big Willie Style" 
has sold 4.31 million units, "My Way" 
3.65 million units, and "The Velvet 
Rope" 2.71 million units. 

"But in terms of bringing traffic 
into the stores [on the day of 
release], I'd say the Jay-Z album 
'Vol. 2 . . . Hard Knock Life,' Lauryn 
Hill's [solo] debut Snoop Dogg's 'Da 
Game Is To Be Sold, Not To Be Told,' 
and OutKast were big," Brown adds. 
According to SoundScan, "The Mise- 
ducation Of Lauryn Hill" has moved 
2.89 million units,"Vol. 2... Hard 
Knock Life" 2.78 million copies, "Da 
Game Is To Be Sold, Not To Be Told" 
1.67 million units, and OutKast's 
"Aquemini" 1.11 million copies. 

Ish, urban buyer for Bondy's, an 
independent retailer in Manhattan, 
adds that fourth-quarter releases by 
Busta Rhymes, Method Man, and 
DMX were "major draws for people 
to come into the store." 

Askew says that Camelot fared 
well in '98 with strong sales of al- 
bums from such artists as Hill, 
DMX, Kelly Price, and the "Rush 
Hour" soundtrack. Daniels says his 
store fared well with sets from such 
artists as R. Kelly and Jay-Z. 

According to SoundScan, DMX's 
"It's Dark And Hot As Hell" has sold 
2.28 million copies, Method Man's 
"Tical 2000: Judgement Day" 1.01 
million units, "Rush Hour" 1.01 mil- 
lion units, Kelly's "R." 951,000 units, 
Price's "Soul Of A Woman" 706,000 
units, and Busta Rhyme's "Extinc- 
tion Level Event" 550,000 copies. 

INTERNET: HELP OR HURT? 

While pundits predict that online 
sales of music will substantially in- 
crease in the next decade, both 
Wherehouse's Brown and Bondy's 
Ish agree that buyers of rap in par- 
ticular will continue to make pur- 
chases in record stores. 

"Most of the people who buy rap 
want it immediately," says Ish. 
"They don't want to hare to wait for 
something to arrive in the mail, and 
they're saving the cost of packing 
and postage by coming into the 
(Continued on page -?6V 




Z. 

Musically Speaking. Author/critic and former Billboard R&B editor Nelson 
George, right, and Arista president Clive Davis go one-on-one during an informal 
chat about Davis' career at New York University. 
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O Albums witrr the greatest sales gains this week •Reccing Industry Assn, Of America (RIAA) certification for shipment of 500.000 album units. A RIAA certification far shipment of 1 million units, with multiplatinum titles indicated by a numeral following the symbol. For boxed sets, and 
double albums with a running time that exceeds two hours, Ibe RIAA multiplies shipments by the number of discs and/or tapes. 'Asterisk indicates LP is available. Most tape pores, and CD prices lor 8MG and WEA labels, are suggested lists. Tape prices marked EQ, and all other CO prices, an* 
equivalent pnees, which are projected from wholesale prices Greatest Gainer shows chart's largest unit increase Pacesetter indicates biggest percentage growth Heatsecker Impact shows albums removed from Heatseekers this week fl indicates past or present Meatseeker title C 1999, 
BiltboardVBPI Communications, and SoundScan. Inc. 
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BILLBOARD JANUARY 16. 1999 



Black Promoters Association of America, Inc. 



TO ALL ENTERTAINERS , MANAGERS AND 
PEOPLE OF RIGHTEOUSNESS 

A grave injustice is being done in an industry that we all love so well. As you all may 
know, the nation's black promoters and business communities have been involved in a 
struggle for justice and equality. The injustice and discrimination that we are enduring 
comes from the hands of our booking and talent agencies and many pop promoters. 

In this country where all men are created equal and endowed by the creator, black 
promoters are not allowed or given the privilege to present white artists like Elton John, 
Celine Dion or the Spice Girls. However, white promoters are allowed and given the 
privilege to promote any and all acts, be they black or white. 

This is not only an insult to black people, but also an insult to people of all races. In a 
country as great as ours, and with the greatest entertainment industry on earth, how 
can we sit idly by and allow this type of racial injustice? 

For years, our children as well as our business communities have felt the financial pain 
and suffering of this racist behavior. While other aspects of American life have moved 
beyond this type of segregation, the enterta inment industry continues to live with the 
discriminatory policies of the past. This is clearly a repulsive vestige of another era. 

There is no place for racial exclusion in an industry that enjoys and benefits from the 
talents of both black and white artists. Giving way to racism anywhere in our industry 
gives way to racism everywhere in our industry and our nation. As we pray daily asking 
for divine intervention, we have also asked the courts to enforce the law and put an end 
to these discriminatory practices. We desperately seek the help of all people, both black 
and white, that believe in justice, equality and the constitution of this nation, to stand 
up with us against this racist and deplorable act. We ask that you confront your agency 
and ask them to please abort and change all ways and practices that may be considered 
discriminatory. If they refuse to change, may we suggest that you change agencies. 

WE HUMBLY THANK YOU FOR YOUR SUPPORT 
Leonard Rowe, President 

THE BLACK PROMOTERS ASSOCIATION OF AMERICA, INC. 
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Nominated For Two American Music Awards: 



MCA 



Favorite Soul/Rhythm & Blues Band, Duo or Group 



& 



Favorite Soul/Rhythm & Blues Album, "Love Always' 



Copyrightec 



R&B 




Greenthumb' Rap. Cypress Hill takes a break during the filming of "Dr. Green- 
thumb," the trio's latest video. The clip was shot on location in Los Angeles and 
was directed by Estevan Oriol. Shown, from left, are B-Real of Cypress Hill, 
Oriol, and DJ Muggs and Sen Dog of Cypress Hill. 




'HAT YOU SEE IS WHAT YOU GET: Until recently, a song had 
to be released as a retail-available single to chart on Hot R&B Sin- 
gles and the Hot 100. In many cases, however, that requirement 
created complications when titles had street-date violations or were 
available only in the 12-inch-only configuration, with the latter sce- 
nario quite prevalent for rap titles. Now, any single with enough 
airplay will hit Hot R&B Singles & Tracks. 

The inclusion of radio-only tracks allows readers to see hits that 
previously would have often been held off the charts. For example, 
George Michael & Mary J. Blige recorded a version of Stevie 
Wonder's 1977 classic "As" (Epic), which is available only as an 
import. According to a source, a station D.J picked up the single 
while overseas and put the song into rotation. Soon afterward, sev- 
eral other stations ordered the import and began spinning it. As 
of this issue, the track is being played on nine R&B stations, enough 
to have a total R&B audience of 5.4 million listeners and debut at 
No. 58 on Hot R&B Airplay. Even more impressive is the song's Hot 
Shot Debut ribbon at No. 77 on Hot R&B Singles & Tracks. Mean- 
while, neither Epic, which released Michael's greatest-hits album, 
nor Blige's label, MCA, is promoting the title to radio, as singles 
rights have not been granted. 

ThIS YEAR'S ANTHEM: If there's one song that is sure to be 
one of the year's most played, it will be Prince's "1999" (Warner 
Bros.), which he recorded back in 1982, when the year 1999 seemed 
a lifetime away. The title charted in October of the year it was 
released and eventually peaked at No. 4 that same year, back in the 
days before Broadcast Data Systems and SoundScan. 

The song is getting enough radio attention to re-enter Hot R&B 
Singles & Tracks at No. 45. The title also enters Hot R&B Airplay 
at No. 38 and Hot R&B Singles Sales at No. 62; it is listed as a new 
entry on the component lists because those charts did not exist dur- 
ing the single's first run. The label and distributor WEA expect 
the single to sell all year, with sales and airplay exploding toward 
year's end. 

DOWNTIME: Considering that the weeks surrounding Christ- 
mas have the year's highest volume for music, this week marks the 
beginning of the post-holiday sales decline. In actuality, it's not so 
much a decline, but the retail market returning to normal sales 
levels. 

Taking the biggest hit was DMX's "Flesh Of My Flesh Blood Of 
My Blood" (Ruff Ryders/Def Jam/Mercury), which saw a drop of 
more than 64% from last issue's 670,000 units. Despite that, the 
title holds down a second week on both The Billboard 200 and Top 
R&B Albums. Since no record gained and the R&B album market 
was down 49%, titles that lost less than 30% of their previous-week 
total earn bullets. The Pacesetter goes to Jesse Powell's " 'Bout 
It" (MCA), which was down by only 5%. 



MYRIAD OF OBSTACLES 

(Continued from jmge 21) 

store. The Internet is useful in let- 
ting consumers know what's coming 
out; we noticed that with new releas- 
es by The Artist [Formerly Known 
As Prince) and Chaka Khan. Cus- 
tomers knew about their albums 
from reading online before they 
came out, so the Web is a good way 
for labels to create awareness for 
new product." 

Askew adds that there shouldn't 
be much competition with online mu- 
sic sales as long as music retailers 
are able to be more aggressive on the 
Net this year. "We have to make our 
Web sites just as enticing as our 
other competitors' online. We'll look 
at it as an extension of our market- 
ing campaign," she says. 

Daniels says he expects to be 
online in the "near future," but adds 
that it's important for retailers not 
to let the "shopping experience" die. 
"You have to stay aggressive and fill 
that niche and create excitement 
around your own shop. It's up to you 
to step up your program." 

Terrence Forbes-Taylor of the 
independent Atlanta-based Rhythm 
Junction also expects to have his own 
Web site up by the summer. "But I 
don't think anything will ever re- 
place bricks and mortar! There are 
always going to be people who will 
not have access to the Internet." 

R&B WOES 

Another underlying theme of '98 
for retailers was that adult buyers 
didn't feel they were being catered 
to. Brown suggests that adult con- 
sumers of R&B are more likely to 
buy online but decries the lack of 
new product appealing to an over-30 
demographic. 

"Frankly, there's not enough tra- 
ditional R&B product to bring adults 
into the stores now. There's so much 
concern about putting music out 
there for the young consumer that 
there's no real push behind the older 
artists, and it's difficult for them 
even to get signed now. The labels 
are signing younger and younger 
acts, and almost the entire urban 
effort is geared toward kids, even if 
the music is R&B-flavored like with 
Ian act like] Next or Total." 

Brown adds that the strong sales 
for "Phoenix Rising," the 1998 re- 
lease from the Temptations, which 
according to SoundScan has sold 
490,000 copies, "shows people are 
still hungry for this kind of music. 
But something like the Regina Belle 
album ["Believe In Me") on MCA, 
people don't even know it's out unless 
they stumble upon it in the bins, 
especially since radio tends to shun 
traditional R&B artists." 

Balancing the emphasis on new 
product by young rap and hip-hop 
acts, Bondv's remains a mecca for 
"R&B oldies from the '60s, '70s, and 
'80s," Ish says. "There's been no 
slowdown in sales of reissues. If 
anything, it's increasing among 
younger consumers who are aware 
of that music because of samples. 
We still do very well with artists like 
Eddie Kendricks; Earth, Wind & 
Five; the O'Jays; the Delfonics; and 
the Spinners." 
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G3 Records with the greatest sales gains this week. ♦Videoclip available. •Recording Industry Association of 
America (RIAA) certification lor sales of 500,000 units A RIAA certification for sales of 1 million units (C) Cassette 
single available. (D) CD single available. (M 1 Cassette rnaxi-single available. (T) Vinyl maw-single available. (V) Vinyl 
single avalLabe (X) CD maxi-single availabe. Catalog number is for (D) * Indicates (D) unavailable, *n which case, 
catalog number o for (C), (X). (T) or (Ml respectively, based on availability. B 1999. Billboard/BPI Communications, 
and SoundScan. Inc 
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Data Systems' Radio Track service 103 R&B station 
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SWEET LADY 
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HAND IN HAND 
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SILLY HO 
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1 DO (WHATCHA SAY BOO) 
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GIMME SOME MORE 
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WHEN YOU GET HOME 
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THE FIRST NIGHT 
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HOT SPOT 

F0X» BROWN .V i.All.t. Ml :F'.I 


66 


5] 


3 


MIAMI 
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LOVE ME 
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I'M ONLY HUMAN 
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GOTTA BE 
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MATRIMONY: MAYBE YOU 
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MONEY, CASH. H*"S 
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WHEN YOU BELIEVE 
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FRIEND OF MINE 

KELLY PRICE <T-NECK/ISLA.NO; 
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1 WILL GET THERE 
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HOWS IT GOIN' DOWN 
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HOLD ME 
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THINKIN' BOUT IT 

GERALD LEVERT ■ - .I .VLST.EEGi 
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SUPERTHUG (WHAT WHAT) 

NOREAGA (PENALTYYOMMY BOY) 
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ALL THE PLACES II WILL KISS YOU) 

AARON HALL MCA! 
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WE CAN FREAK IT 
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NOTHING EVEN MATTERS 
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COME AND GET WITH ME 
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YOU 
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75 


6-3 


2 


DID YOU EVER THINK 

» KLLL- 0 ,L 



CD Records with the greatest airplay gams. ■& 1999 BillboaroVBPI Commuo<atiOf>s. 



HOT R&B RECUR 


REN1 


[AIRPLAY 




i 


3 


ARE YOU THAT SOMEBODY? 
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MONEY AIN'T A THANG 
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THEY DON'T KNOW 

JCN £ - -^D * L M F50 l/JSICEPIC 
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IT'S ALL ABOUT ME 
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CAN'T TAKE MY EYES OFF OF YOU 
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MOVIN' ON 

'."HFFAl (j....-..- ...of ■j.TF-OrOF-'VF.-i 
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NICE t SLOW 
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THE ONLY ONE FOR ME 

BRIAN MCKNIGHT -MOTOWNI 
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TOP OF THE WORLD 

BRAND' IFF AIURiNGMASF lA'LANTIC < 
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STILL NOT A PLAYER 

BIG PUNISHER FEATURING JOE (LOUD) 
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IT AIN'T MY FAULT 

U.MOTIF (J.LJ>£H FTA' O.O , M-FFvAO- 
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THE BOY IS MINE 

BRANDT A MONICA i ATLANTIC 






22 


19 


A ROSE IS STILL A ROSE 

ARL'HA FRANKLIN 1 ARISTA) 
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MAKE IT HOT 

VOli-V "vo .tl'l .1.1^ -. J.OO.70'0 o o- 
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MY WAY 

ISCtF- LAFAIJLAWII-IA 
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ALL MY LIFE 

K CI 4 JDJC (MCA) 
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WHAT YOU WANT 

MASE IFFAT TOTAL) BAD BOT ARISTAi 
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STAY 

--I ItoFUl :(.'; Mol .,vr. 
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BE CAREFUL 

SPARKLE (ROCK LAND INTERSCOPL 
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1 GET LONELY 

:i'.r FF,U EKAO'STftFET OIRGIN 
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BEAUTIFUL 

MART J BLIGF r l 'TF T'Mt MCA 




:s 


17 


ANYTIME 

BRIAN MCKNIGHT ■l/CT'J'A'N 
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HORSE 4. CARRIAGE 
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YOU MAKE ME WANNA... 

U5HER IIAFACE/ARI5TA) 
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R&B SINGLES A-Z 

TITLE (Publisher - Ucensine Ore i Sheet Music Dist 

45 19M (totrcpversj. tXW 

53 Ml NIGHT LONG IDrnta Baby. BMV'larKe Combs. 
BWiVI Blacky. 6l*'*4jsar. BWBMG BMI/'Justin 
Combs. ASCAP/EM April. ASW/Brc»5»Bi-4 tVoifw, 

mem 

23 H±mEPLM2S(l WUUSSTWin-rr/w BMl Twln 

love's. BMIMCA. ASCAP/Jamron, ASDV/BMG, 
A^filackAD.ASCAPJril 

23 ANGEL IN DISGUISE IEMI Blachwd. BML'Ennpi 
BMl'Tomba, BMCPir* iane SESAC1 H,'WBM 

12 ANGEL Of MINE MB ASCAP;Molwn Turw. 
ASCAP/Travon ASf^i'PtiyGrain InlemaDonal, 
ASCAP/T?liirtttfT)iTHi. A3 CAP) HL/WBM 

40 ANOTHER WAV <¥&b ls*ad. ASCAP/Daron larel Carter. 
ASCAP/BttOnBliw.BMII 

T7 «(BlKkBull.ASW/lot^ r ASrCAP] 

72 BOTTOU UNOCR ME OUT ' V.irclswri Pao<t BMl'Tlw 
Musk force. BMUindseyaiwe BMlMusc Corp. Of 
America. BMtyThi Pnce h Right. BMLSlnne, BMl-Wisty. 
NO 

6 C«ilGn'JL..ajlLuLu.BMI,tJIK,BMl.Ja.BMLtMI 
ejackiwood, BMl) a 

62 GAN7 GET ENOUGH [Marw/, ASCAPTirsi Echo. 
ASCAP/Yaur^son BMlEcho Ftrsl, BMII 

64 CHA CHA CHA (T iah 's, BWi,m> Difga. ASCAP.Uitr, 
Ngea ASCAP/1 ma Play Jason. ASW.lJn.cKaopel 

- Ml ^ -^ii BMl) 

16 CHANCES HfisltiiS'sOream HMli'Muyc Co'P OlArnerica 

m-iem tsjiitf m. ascap; hlwbm 

46 COME AND GET WITH ME (Kt*n Sweal, ASCAP.efli Apnl. 
ASCAP/Wtf, BMl) l» 

92 DID YOU EVER THINK Uomba. BMI;R Wly. BMI.Wamer- 
tamertane, BMI.ThmHvo And llncto, BMl^lam U Wd. 
ASCAP] 

86 D0N7 LET IT GO TO YOUR HEAD IRwMd*"i. 
ASCAP/Teiffam.ASCAP/WwrwTanirmaiie, 8MDWBM 

7 DOO WOP (THAT THING) ' krv «V Tunes, ASCAP/TJbverse 
CreabOA ASCAP} ML 

70 DO YOU FEEL ME? I.. . FREAK YOU) (Fred leriuns III. 
BMtiTnsi £ n BWt , ^wr Darwls, ASCAP.TIMI April, 
ASCAP/AKS Muiik. BW^pucka. BMIYenn Babatunde. 
BMl'lR Munc. ASCAP) 

68 (DO YOU) WANNA RIDE ICo-T. ASCAPrCopyr^il Control) 

18 EX-f ACTOR Bcoy/ATV Tunes, ASWiUoverse Creation 
ASCAPAkNgems-EM ASCAP,.Camrs-BMG, BMtVlu-Tarw. 

pn 

17 FJUXD PICTURES Cfomba, ASCAPj-Kitrty. ASCAPA**wt 
Tree, ASCAP/WB ASCAP) WBM 

94 FEELS GOOD rr-farner-ramerUiw, BUI 

26 THE FIRST NIGHT (So So Dei. ASCAP/EMI Aonl. 
ASCAP/Warihai, ASCAP, lobele ASCAP) HL 

35 FRIEND OF MINE (The Prii^ Is R.ef.., BW:Musc Cap 0* 
America. BMiySleven A kmJaa ASCAP/Sony/ATV Tunes. 
ASCAP/Dub s WorW. ASCAP/HGL ASCAP/For Chase, 
ASCAP.'Ht Co South, ASCAP) HL 

21 GHETTO COWBOY tMo Ihugs, ASCAP/SmL ASCAPl^yne 

Bene. ASCAP/EMI Apnl, ASCAP) HL 
34 GIMME SOME MORE {TZiah % BMI/I'ma Play lasoo. 

ASCAP) 

91 GOING HOME WITH ME (So So Del. A5CAP.CMI Aprt 
ASCAP/VVflmef OiappeU, BMkvllarniM. BMivRaydota. 
ASCAP) 

100 GOODBYE TO MY HOMIES :Bir F EMLBjmn Ave.. 
BMl'lobeie, ASCAP/EMI Apnl, ASCAP) HL 

95 GOOD LOVE (EMI Blackwood. BMI^lufcaru. BMllungle 
t-w.W v, .v ., Mjr^ai.ASOFi^Oo-n 
EWlWarrxr- Tamerlane, BMVSecond Decade. AMI) 

41 GOnABEfSoSoOet ASW.tMl Aprt. ASCAP/Them Damn 
Twins, ASCAP/Slack A D ASCAP/WG. ASCAP) HL 

Gl HALF ON A BABY ^unha BM.R Kcly. BW'i 

78 HANOWHAND^ZlJuh.ASCAP/I^MOOTS. 
ASCAP/Wach Boy:. ASCAP/Jarrai. ASCAP/D Songs. ASCAP) 

10 HARD KNOCK LIFE (GHETTO ANTHEM) Ilil Lu lu BMl^MI 
Backviood, BMl,'45. ASCAP/lnslarfliy, ASCAP/WB. 
ASCAP/HdeneBlue ASCAPAIPl CtrrimumcaOOrtt. ASCAP) 
HbWBM 

2 HAVE YOU EVER? I Real songs, ASCAP) WBM 
37 HA (Money Mack. SMI) 

19 HEARTBREAK HOTEL Uingle Few, BMIEMI Blackwood. 
BMI/SoiAarig. BMivMarshai, ASCAP/EMi Apnl. ASCAP) HL 

55 HERE Wt COME (Webster. ASCAP Mfc/est ASCAP) 

24 HOLD ME tPotyGrain International, ASCAP/Cancelled Lunch 
ASCAP.-Slam U Wei. ASCAP/12 4 Under. BMl/Tncky Track. 
BMI/Jety s (aire ASCAP/Jurnping Bean. BMP HL 

25 HOME ALONE IZomba. BML D Mb BMLItw Price h Rtht 
BMl-MCA, ASCAP.Tomba. ASCAP, IHotx ASCAP) HLWBM 

93 HOT BOYS ANO GIRLS IHig P BMR 

36 HOT SPOT (Ul Lu lu BMl'DJ Ir.' BML'EMI BLay)Woo BMl; 

11 HOW DEEP IS YOUR LOVE i Sory/ATV Sonp. BMtMusc 
Everyone Crjves. BMLISortti Awros, ASCAP/tMl Aprt 
ASCAP^aw, ASCAP/Da Ish, ASCAP/TunVy Noble. 
ASCAP^amous, ASCAP) HL 

« HOWS IT GOtN' DOWN (Boomer X. ASLW/Pent-1. 

ASCAP/Dead Game. ASCAP) 
81 I DO (WHATCHA SAY BOO) ISony. ATV Sengs BMl/Yab Yum. 

BMLVibHtert. BMl) 

65 aL BEE DAT (Funky NoWe ASCAP,-T»fflOia. 

ASCAP Dapo 5 Day. Bt/VShwkng vibes, ASCAPIw^irj 
BMLOre«s-BMG. BMtloop Assassns, BMl) 
83 CM ONLY HUMAN (EMI Aprt. ASCAP AfxAt fcjrwe'j. 
ASCAP..TrirllBr ASCAP,WCA ASCAPAJnrwraL ASCAP) 

13 I'M YOUR ANGEL (Zomca. BMl/H Kefy. BWj WBM 

3t I STILL LOVE YOU HJh, Oh ASCAP.lil Tweet. ASCAP/Horwy 
lars And Dapers, ASCAP/Yah Yah, ASCAP/Do What I Gotta. 
ASCAPiYrB ASCAP.'Kear BMLSony/ATV Sotes, BMl) 
HLWBM 

67 ITS NOT RIGHT BUT ITS OKAY FEMI Blackwood. 

BMlfamous. ASCAP.-EMI Apnl, ASCAP/P.nk Jeans, 

SESACvZomba SESAC.'Mk L. ASCAP) 
6S TTS OH (Bocmer X. ASCAP/Dead Game. ASCAP/jormny 

Wilder. BMLTXuo. BMlVi Manatti, BMl) 
39 I WILL GET THERE (Real songs. ASCAP) 
90 JUST THE TWO OF US (»Viti5ia, ASCAP/Bluenig, ASCAP) 
99 THE LADY, HER LOVER AND LORD 0 D Lakes. 

ASMPAtaa<to*sr*tn, ASCAP .TJ. ASCAP,EMI Chrnean, 

ASCAP) 

8 LATELY (Tortf Roy. BMt'&av TuTu Five. BML'Howcoll. 
BMllrvnc BML'Hitco, BMLW Slrwl. BML-VrVidsw^ 
Paofc. BMl) WBM 

27 LEAN ON ME Kill. Mack BIALKemon. BMl) HL 

9€ LET ME RETURN THE FAVOR (Gdd'l Cm" ASCAP/Tjhrtto 
FatxAxrt ASCAP) 

87 LIZARD- LIZARD (LCM Deep Soutn. BMl) 

98 LOST IN LOVE (Marco A Cardenas ASCAP/Upstars. 
ASCAP) 

3 LOVE LIKE THIS (Chyna Baoy BML' Jan k* Combs. BMltMl 
l^li-.'.mici: SMI.'Brr-'uii-l-E-ct-icr ASCAP.'Smckin 4 Lffa. 
BMLBemard's Other. BMI/Warner- Tamerlane, BMLTommy 
Jyirn. BMl) HLWBM 

15 LOVE ME (Rerte ASCAP.^al.nmHi. ASCAP/) usBn Combs. 

ASCAP/TMI April, ASCAP/M. Betha. ASCAP) HL 
80 THE LOVE WE HAD (STAYS OH MY MIND) iChappell & Co . 

ASCAP/BuOer, ASCAP) 

79 MATRIMONY MAYBE YOU (Sony/ATV Tunes. 
ASW/MuswwII ASCAP) 

73 MIAMI areybafl. ASCAP/Ptodii ASCAP^am U Wei. 
ASCAP/Wry sJams. ASCAP/Sony/ATV Tuws. 
ASCAPyPOrlrat Solar, ASCAP.TJPU, ASCAP) HL 

44 MONEY. CASH. H"S (1 - Ui La. BIAEMI BlKkwood, 
BMlBoomer X. ASCAPTJead Came. ASCAP) 

B4 MONEY'S JUST A TOUCH AWAY (WB ASCAP/Real N Rutt 
ASW,TiMCled, BMI;7oiroa, ASCAP/I Dream 01 Beats 
ASCAP,Hard Tn Oppose, ASCAP.'Bosh Bumm ASCAP,,\ICA, 
ASCAP) HLWBM 

50 MORE FREAKY TALES IZofflba , BML Srand BMLOuuvetyne 
mooride. BMl) 

51 MY LITTLE SECRET (So So Dei. ASCAP/EM Apnl. 
ASCAP/Jucy Time, ASCAP/Air Control, ASCAP/Slatt A D 
ASCAP/BMG. ASCAP) HL 

1 NOBODY'S SUPPOSED TO BE HERE <W«cn. 
ASCAP./Tamous, ASCAP) HL 
97 NO OOUBT Rhnv Cbappell, ASCAP.'AI s Street. ASCAP/Mo 

Lovrt, ASCAPWamet-taineMane, BMl) 
49 NOTHING EVEN MATTERS <St>T*vATV Tur« 
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FRIEND OF MINE 
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HAVE YOU EVER? 

FIFFOLO ATLANTIC! 
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THE LADY. HER LOVER AND LORD 
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I'M YOUR ANGEL 
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MY ALL/BREAKDOWN 
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TRIPPIN' 
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JUST THE TWO OF US 
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ENJOY YOURSELF 

A* iktciAF. IfMVERSAU 


S 


5 


19 
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LOVE LIKE THIS 
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MY WAY 
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LOVE ME 
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DOO WOP (THAT THING) 
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DONT LET IT GO TO YOUR HEAD 
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MORE FREAKY TALES 
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ONLY YOU 
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THE REAL ONE 
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LOST IN LOVE 
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1 WILL GET THERE 
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COME WITH ME 
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TALK SHOW SHHH' 
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STRAWBERRY 
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ALL THE PLACES (1 WILL KISS YOUI 

AARON HALL IMCAJ 
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DAYDREAMIN' 
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COME AND GET WITH ME 
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BETTER DAYS 
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CANT GET ENOUGH 
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TIME AFTER TIME 
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IDO YOU) WANNA RIDE 
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GOODBYE TO MY HOMIES 
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WESTSIDE 
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LET ME RETURN THE FAVOR 

ANDREA MARTIN (ARISTA! 
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WHEREVER YOU GO 

VC F.LS OF THEORY IH O L.A.IRED ANTI 
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TAKE IT THERE 
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SUPERTHUG (WHAT WHAT) 

NCREAGA (PENA1 TYTOMMT BOY! 
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1 STILL LOVE YOU 

NEAT IARISTAI 
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YESTERDAY 
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ANOTHER WAY 
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THINKIN' BOUT IT 

GERALD LEVERT (EAST WESJEEG1 
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SAY IT 

.OOF. O ooolo if O, .1 OF j 
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MONEY'S JUST A TOUCH AWAY 
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TELL ME WHAT YOU'RE GONNA DO 

. " ■ i IF MYMANO'H JCtCFMA iNFERNanoNALl 
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NOBODY ELSE 

-iFLF.E RCA 
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THE STREET MIX 

MAG 7 MTV IOMOTOWN) 
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MY LITTLE SECRET 

XSCAPE (SO SO DEF COLUMBJAI 
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TOUCH ME 
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HOW DEEP IS YOUR COVE 
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CROSSTOWN BEEF 

MEDINA GREEN (RAWKUSt 


32 


53 


?8 
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WOOF WOOF 
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DO YOU FEEL ME? 0 freak YOU) 
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1 GET LONELY 
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30 


6 


NO DOUF3T 
MAJIN 




71 


74 


3 


BEAT Of THE DAY '(THROW YA HANDS UP) 

-OVO'FFl htoj :U'-ALKACf.HFAO:MtFt:.l.HV 


35 


38 


34 


THE BOY IS MINE 

BRANDY A MONICA ATLANTIC 




H 




2 


HOT SPOT 

f.CXT (FROWN IVIOIATFJR'DFF JAM! 


.36 


43 


17 


INVASION OF THE FLAT BOOTY B~~S 




a 




2 


TOUSDWYTXSCARSIOjmUIUAXlur 

FtAPEEM (TIGHT 2 DEFl 


37 


42 


70 


SPLACKAVELLIE 

PRESSHA (10NY MERCEDESTJtFACE'Ai'lF ' Ai 




ys. 




5 


TRAVELLIN' MAN 

O. HCNC'A off- IOCS OFF :=F[.ATO I - 



CD RecrjrrJs with the greatest sales gains. £ 1999 BillboardvBPI Communications and SouncIScan, Inc. 



ASCAPAXMna Cnaton. ASCAP) 
88 ONLY YOU (Yekshc BWHrvr* BMl) WBM 
30 PUSHIN' WEIGHT (Gingstn BODg*. ASCAP/WB. 

ASCAP/Trebae ASCAP/Clxcolate Thunder ASCAP) WBM 
20 ROSA PARKS IGnat Bocf, ASCAPjnClirrsens. ASCAP) WBM 
5B RUFF RIDERS' ANTHEM (Bocmer X ASCAP.'Ttesd Game 

54 SECRET LOVE {The Pnce Is Ripl BMiVWusic Corp 01 
Arwica. BMlIMi Apnl. ASCAPillalinmiii. ASCAP.t Sdls, 
ASCAP) 

33 S1UV HO {DA R P ASCAP.EMI AprJ ASCAP) 

52 SOFTEST PLACE ON EARTH (Zombi ASOPj'fcety 
ASCAP/TaiesI Tree. ASCAP/WB, ASCAP) 

42 SO INTO YOU (FVjs 1 ASCAP/)ooete ASCAP Ombrae. 
ASCAPAilxen, ASCAP/Branda ftchie. ASCAP) CLM'HL 

53 SPIACHAVELLIE (Peppenyrve, BMII 

85 STILL A G THANG {M, Own Chrt. BMl Ona ASCAP) 
74 SLPERTHUG (WHATWHAT) ilkirle l?02 BMl tawlus 

Gotcha. BMVThe Waters Of Niwatti. BMlOutse Oad. 

ASCAP/Chrysats. ASCAP, Man sler. ASCAP) WBM 
29 SWEET LADY Kharatroy ASCAP/Wamer Diappei. 

ASCAP.'B Suck MCA- r,,..i,: j-m My CWties, 

ASCAP/Chrysals. ASCAP) 
14 TAKE ME THERE (iorto, ASCAP/EMI Apnl. 

ASCAP.NMarshal ASCAP/IUstin Corrtts, ASCAP^Wadetne 

Netson ASCAP.Msson Befra, ASUP/Mcrud Foster 

ASCAP,Tunes By r^hekidew. ASCAP) HLWBM 
S3 TAKING EVERYTHING (BvukM liMI 'toibj BMLvDOO 

Walts ASCAP.WB ASCAP.Ton Rotx. ASCAP) 
28 TALK SHOW SHHH! (famous. ASCAPjMudson turrjan 

ASCAPi'Mrjnlell Jorrlan. ASCAP) 
76 THATS THE RAPPER (WO ASCAPXold CWIIn 

ASCAP,5on£s 01 Mart. ASCAP/Zorntia, ASCAP.'Boul tl 

ASCAP) 

5 THES£ARETHETlMES:£CAF,Br*l)^is,ASCAP/E2. 



ASCAP/EMI Apnl ASCAP) HL 
33 THINMN' BOOT TT I2C03 Watts ASCAp.WB ASCAp.Tor* 

Rot. ASCAP.'Or^Oed, BML'Zomba, BMII WBM 
57 THIS IS MY PROMISE (A Joyful Nose. ASCAP;Honey 01 An 

-0". ASCAP) 

31 TOO CLOSE (Naughty. ASCAP/Do What I Gotta ASCAP.Uti. 

Oh. ASCAP/Neutr* Gray. ASCAP/Pure Love ASCAP/WB. 

t-2Cf.P '_MI A[jr ASCAP! riL'WBW 
82 TO BOH So-h *TV Tunes ASCAP/'Ob.wse Creatnn. 

ASCAP/Sony/ATV Songs, BMLRodali. BMlTm Girrt*. BHD 
4 TRIPP1H (Mass Cwifuson. ASCAP WB ASCAP/D. 

E«traorden*y. ASCAP, Virpma Beach, ASCAP) WBM 
43 WATCHFORIHEh^fCIe/OnlrlASCAP.'GnaiBootv 

ASCAP/Chrysaks. ASCAPAMco, BMlOrfarK/w) Noue 

BMLWindswpt Pacilic, BMtOiiysaiis, BMWixxlH! Mot. 

BMl) 

89 WE CAN FREAK IT (Kevin Gilliam, ASCAP ,Wil sound SMI All 
For The S ASCAP/Shanxi Hi. BML'AntrapN. BMl) 

56 WESTSIDE fScnyvATV Titnes, ASCAP,SlTicU)i TTJ. 

ASCAP.-tMl r,.s .a.x.1 HM r^trM, Modbrn BMlfemi, 
BMlTouf Knijhts, BMl.'Musc Ccrp O Anwnca BMfNeutral 
Gray. ASCAP) HL 

69 WHATCHA WANNA DO? Qui* Care 01 Business. 

BMLUindcr ASCAP) 
9 WHEN A WOMAN'S FED UP .Znirtia. SMLR KoPf. BMII 
WBM 

71 WHEN YOU BELIEVE fSKG ASCAP/Songs Of SKG 

BMI/ECAF, BMII CLM 
75 WHEN YOU GET HOME (Hudson Jordan ASCAP W'uceri 

ASCAP/Almo. ASCAP/Jobete, ASCAP) 
60 WHEREVER YOU GO (Sure It Hrt ASCAP WB ASCAPrBlack 

PanthW BMl I hi-kiiin A .V ! • f-:P,HM,.Wo..sltsrJ 

ASCAP) HLWBM 
47 TOO lEMI Aprt ASCAP Ya Oft ASCAP.Oiiysal.s ASCAP/To 

The Thrd Power. BMl ; 
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Dance 



True Fans Can Get 'Mure, Mnre, Mere' As Disco Queen Returns 




DANCING QUEEN: During the 
'70s, when the majority of teenagers 
in Cleveland were listening to Peter 
Frampton, Grand Funk Railroad, 
and Jefferson Starship, we could be 
found holed up in our bedroom study- 
ing every early-disco groove and lip- 
smackin' wail of the Honey Cone, 
Love Unlimited, and Gloria Gaynor. 

In 1976, while everybody else was 
celebrating the nation's bicentennial, 
we were rejoicing 
the success of 
Andrea True 
Connection's 
"More, More, 
More," which hit 
No. 4 on Bill- 
board's Hot 100. 
true At the time, not 

much was known 
about the Connection's ringleader, 
Andrea True. Within a short period 
of time, though, we learned of her life 
prior to "More, More, More." 

After majoring in music at George 
Peabody College at Vanderbilt Uni- 
versity in her native Nashville, True 
migrated to New York, where she held 
a variety of jobs, including working 
alongside Gershon Kingsley, com- 
poser of the pop hit "Popcorn," and 
writing TV and radio commercials. 

Her big break came in '74 while 
singing at the Riverboat nightclub in 
the Empire State Building. During 
this time, she also dabbled in the world 
of adult films. How daring and cool, 
we remember thinking. She's ap- 
peared in adult films, and now she's 
making disco music. 

With the success of "More, More, 
More," Time's label, Buddah Records, 
issued the singer's debut album, also 
called "More, More, More," which 
included such club anthems as "Party 
Line" and "Keep It Up Longer." 

In 1977, True received two Gram- 
my nominations: best new female 
vocalist and best new group (for the 
Andrea True Connection). A year 
later, she unleashed her follow-up 
album, "White Witch," which she co- 
produced with disco pioneers Michael 
Zager and Jerry Love. It featured the 
crossover hits "What's Your Name? 
What's Your Number?" and "New- 
York, You Got Me Dancing," which 
peaked at No. 27 on the Hot 100. 
Then she disappeared. Or did she? 
Well, a recent phone conversation 
with the enigmatic singer/songwriter 
proved that she is alive and well and 
living in Florida. And while no longer 
in the center spotlight, True never 
stopped singing, performing, or tour- 
ing. (She's booked by Mitchell Kar- 
duna at New York-based Talent Con- 
sultants International Ltd.) In fact, 
her schedule would prove too hectic 
for many of today's rising stars. 

"I've never stopped doing what I 
love to do," says True. "If that means 
touring the world and doing two 
shows nightly, so be it. I'm a serious 
entertainer who's not afraid of hard 
work and sweat." 

In the past, True would travel with 
14 people. "I insisted on a live band and 




by Michael Paoletta 

dancers," the singer says. "My one- 
hour show was so eclectic. We did it all: 
straight-ahead disco, salsa, Latin, 
rock, and ballads. It was a real show." 

During disco's peak C76-'80), the 
Andrea True Connection played 300 
dates each year. "We traveled every- 
where," she recalls. "Throughout the 
U.S., Europe, Canada, Australia, Cen- 
tral America, and South America." 

Her third album, "War Machine," 
was released in 1980; it merged new- 
wave, disco, and soft rock. Unfortu- 
nately, it was only available in Italy and 
Austria. And although True continued 
performing throughout the '80s, it 
wasn't always in her own backyard. 

"Nobody wanted me then," she 
sadly admits. "The American public 
is fickle, but they've been made that 
way by a record industry that doesn't 
really support the careers of artists. 
In Europe, artists have a much longer 
career span than here. Europeans will 
support and respect an artist for the 
lifetime [of the artist]. And, unless 
you're a superstar, that just won't hap- 
pen in America." 

Bittersweet, perhaps, but the tide 
seems to be turning in True's favor. In 
1994, she, along with many original 
members of her Connection, per- 
formed two sold-out shows at New- 
York's Paramount Theater. 

"It was a total shock for me," she 
admits. "Fans of mine from 1976 
showed up. They all wanted to know 
what I'd been up to. It was such a won- 
derful feeling." 

To satisfy that legion of fans, Right 
Stuff/EMI-Capitol issued "More, 
More, More: The Best Of Andrea 
True Connection" two years ago. 
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CLUI PLAY 



1. 99 CASSIUS ASiMiwtmis 

2. YOU DON'T KNOW ME 
ARMAND VAN HELDEN mmeo 
OBSESSION FUZZY LOGIC 4 play 
POPCORN THE BOOMTANG BOYS 

VIRGIN IMPORT 

GET UP FEEL THE MUSIC 

PM NETWORK sir 



MAXI SINGLES SALES 

1. 1999 HARD DRIVE gossip 

2. FORTIES ON ICE CKNY nervous dog 

3. DU8MASTERS RHYTHM MASTERS 

STRICTLY RHYTHM 

4. 6 MINUTES TRICKY island 

5. CAFE DEL MAR ENERGY 52 

ARCADE AMERICA 

Breakouts: Titles with future chart potential, 
based on club play or sales reported this week. 



Today, the singer, whose songs are 
published through True Crescendo 
Inc. (ASCAP), is putting the finishing 
touches on a demo of original materi- 
al that shell soon begin shopping. 

"When all is said and done, I'm still 
inspired to make music," she says. "To 
live without my music — both the old 
and new — would be impossible." 

French kiss: on Oct. 6, 19%, 

three savvy Parisians — Fred Agos- 
tini, David Blot, and Jerome Viger- 
Kohler — forever changed the land- 
scape of nightclubbing in Paris when 
they debuted the weekly Wednesday- 
night party Respect at the legendary 
Queen club. Little did they realize the 
effect it would have on the French — as 
well as the global — club music scene. 

As word-of-mouth spread, 2,000 
seasoned club crawlers were packing 
the room each week, dancing to the 
latest international house music being 
spun by such French DIs/innovators 
as Dimitri From Paris, Cassius, 
Daft Punk, and Etienne de Crecy. 

To honor the weekly event Astral- 
werks/Caroline issued the essential 
compilation "Respect Is Burning" last 
year. In October, the Respect party 
came to New York's Twilo for a sold- 
out show featuring Daft Punk, Cas- 
sius, and Romanthony. 

More Respect nights are being 
planned in major U.S. markets; the 
only confirmed date is Feb. 19 at 
Twilo. In the meantime, Astrahverks 
is releasing "Respect Is Burning, Vol- 
ume 2" Jan. 26. Like its predecessor, it 
spotlights international house 
anthems inspired by Respect. 

Favorite moments include "Private 




She Moves. On Dec. 1 1 , WKTU New York played host to KTU's Miracle on 34th 
Street at the Hammerstein Ballroom. The event benefited two local charities: 
Toys for Tots and the New York Restoration Fund. Performing to a sold-out crowd 
of 4,000 were Ace Of Base, Jennifer Paige. Deborah Cox, the Trammps, Cher, 
and Betle Midler. Following Cox's scorching set, WKTU presented the singer 
with a plaque commemorating her single "Things Just Ain't The Same" as the 
station's No. 1 song in 1998. Shown, from left, are air personality Bill Lee, music 
director Andy Shane, Cox, PD Frankie Blue, music coordinator Jeff Z.. produc- 
tion director Bill Schultz, and music coordinator Geronimo. 



Number" by Catalan FC & Sven 
Love Featuring Nicole Graham, the 

Dimitri From Paris & Bibi remix of 
"Music Sounds Better With You" by 
Stardust, and the Roy Davis Jr. mix 
of "Where Does Your Mind Go?" by 
Chezere. The 11-song set ends with 
the mid-'80s electro/freestyle classic 
"I.O.U." by Freeez, which sounds so 
at home among these French-inspired 
confections. 

Equally sweet is Globetrotter/Sony 
Music International's "Sun Sun," a 
compilation that intertwines house, 
drum'n'bass, and breakbeat styles 
with French and Brazilian rhythms. 
Released Jan. 5, it includes artists like 



Bob Sinclar Featuring Salome de 

Bah i a ("Eu So Quero Um Xodo"), 
Jazzanova ("Calle Ocho"), Da Lata 
("Beija Flor"), and Ski Featuring 
Valerie Etienne ("Tress-Cun-Deo- 
La"). Tres ban, indeed. 

TOR THE RECORD: There was a 
chart production error on the Hot 
Dance Music/Club Play chart in the 
Jan. 9 issue. Nos. 49 and 50 were omit- 
ted and should have appeared as, 
respectively, the new entry "Activate" 
by That Kid Chris & DJ Mada Pre- 
sent Hardfeelings (Empire State 
0621/Eightball) and "Deep Love" by 
Island Groove (I.C.U. 005). 



Twisted Plots 'Star' For Funky Green Dogs 



BY KURT B. REIGHLEY 

SEATTLE— Since they debuted in 
1992 with "II Got Me" by Intruder, 
life has heated up steadily for Mi- 
ami-based duo Oscar Gaetan and 
Ralph Falcon. 

As producers, remixers, and 
D.Is, the team — sometimes re- 
ferred to as the Murk Boys, hut 
more commonly known as Funky 
Green Dogs — is responsible for 
numerous widely recognized 
underground hits. 

With the Feb. 23 release of 
"Star," the sophomore Funky 
Green Dogs album on New York- 
based Twisted America Records, 
Gaetan and Falcon ho|>e to extend 
their sphere of influence to include 
commercial radio and mainstream 
consumers. 

One spin of the lead single, 
"Body," due in stores Jan. 26 — with 
remixes from Ashley Beedle, 
George Morel, Funky Derrick. 
Peter Rauhofer (of Cluh 691, and 
Gaetan — immediately illuminates 
the subtle but significant differ- 
ences between the two Funky 
Green Dogs albums. 



"After we lived with the first 
album for a while, we weren't so 
sure how cool it was to listen to 
over the span of a couple years, 
which was the time we had to live 
with it," Falcon confesses. "They 
were good club 
l racks, but now 
we wanted 
.something more 
timeless." 

Falcon cites 
Blaze and Ten 
City as influen- 
funky green tial models in 
dogs the duo's efforts 

to fuse under- 
ground rhythms with substantial 
songwriting. 

"I think this album is a good rep- 
resentation of what underground 
house music, the more soulful stuff, 
is," says Gaetan of the 10 tracks, 
which are published via Murk Pub- 
lishing (ASCAP). 

The installation of a new perma- 
nent lead vocalist. South Florida 
club/session veteran Tamara, also 
contributes to the cohesive vibe of 
"Star." 



"We were looking for more con- 
tinuity throughout the album, and 
Tamara's voice really helped that 
aspect," observes Falcon. 

Mark Davenport. GM of Twist- 
ed America, concurs. "Tamara 
lends a more R&B, commercial 
sound to Funky Green Dogs." he 
says. "She has a soulful style that 
lends itself perfectly to house 
music, hut I think we can get 
beyond the stereotypical club 
record with a song like 'Body.' " 

Twisted is also banking on the 
new recruit to help consumers put 
a face with the established Funky 
Green Dogs name and sound and 
plans to spotlight Tamara promi- 
nently. In addition to appearing in 
all promotional artwork, Tamara 
stars in the video for "Body." 
directed by Lisa Crook of Propa- 
ganda Films. 

At press time, the label was 
scheduling a club date tour for the 
act. which is managed by Kim Ben- 
jamin at New York-based Kimco 
Entertainment Benjamin als< t han- 
dles Gaetan and Falcon's DJ book- 
(Continiied on next /hh/c) 
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THIS 
WEEK 


LAST 
WEEK 


2 WKS 
AGO 


z 

gl 


PI HP Dl AV 

ULUd rLAY 

COMPILED FROM A NATIONAL SAMPLE 
OF DANCE CLUB PLAYLISTS 
TITLE ARTIST 

IMPRINT & NUMBER'PROMOTKW LABEL 


CD 


3 


7 


7 


—~m No. 1 

UP & DOWN uR'IOYIUaOUSOettSTflCTLY RHYTHM 1 mA St No. 1 ♦ VENGABOYS 


2 


1 


1 


10 


BELIEVE WARNER BROS. 44576 ♦ S. h F F. 


I 3 ) 


5 


g 


9 


THESE ARE THE TIMES GEFFEN >S3 SQL* BCOG E PURE SUGAR 


( 4 




10 


6 


OUTSIDE EPIC PROMO ♦ GEORGE MICHAEL 


C 5 


9 


12 


e 


BLUE MONDAY ELEMENTREE/F-1 1 1 4«5iW£PRISE ♦ ORGY 


6 


2 


2 


n 


DONT LET THIS MOMENT END EMC 7SI059 ♦ GLORIA ESTf FAN 




12 


30 


4 


IT'S NOT RIGHT BUT IT'S OKAY ARISTA PROMO WHITNEY HOUSTON 




5 


4 


10 


1 LIKE THE WAY '. PLM i :ie DENI HINES 


(T) 


11 


17 


s 


PRESSURE F-RICTLT RHrTHt.' 12SSS ULTRA NATE 


10 


7 


5 


11 


THIS JOY WELCC4IE WAX COl VERNESSA MITCHELL 


7TT7 


16 


23 




POWER EIGHTBALL 121 JOI CARDWELL 


12 


10 


8 


10 


JOIN IN THE CHANT WAVE 50C33 KEVIN AVIANCE 


13 


4 


3 


12 


I'M GONNA GET YA BABY XIRAVAGANZA 437&'ED£L AMERICA BLACK CONNECTION 


(14) 


15 


24 


7 


RELEASE ME interh.it MOjapRORiTY ENGELBERT HUMPERDINCK 


15 


14 


19 


8 


WISHING ON A STAR BLACK CULTURE IMPORT/ATLANTIC RAN DY CRAWFORD 




24 


35 


4 


I'M BEAUTIFUL WARNER BROS, 44586 ♦ BETTE MIDLER 


17 


13 


; 


14 


FIND ANOTHER WOMAN GROOV1LIDOUS 05&5TRICTLY RHYTHM REINA 


18 


20 


25 


7 


UNE VERY STYLISH FILLE ATLANTIC PROMO ♦ DIMITRI FROM PARIS 


(19) 


23 


32 


6 


CONTACT EOEL AMERICA PROMO ♦ BROOKLYN BOUNCE 


20; 


28 


40 


4 


TAKE ME TO THE TOP .E-SiBEU, 25.15 PLASMIC HONEY 


(21) 


26 


,1 


6 


NO NOS TENEMOS (NNT1 M.O.I A, 341079 PROYECTO UNO 


22 


19 


18 


8 


MUSCLES twisted 554SRVCA CLUB 69 FEATURING SUZANNE PALMER 


23 


25 


29 


8 


SUNSHINE DAY JELLYBEAN 2543 MATT BIANCO 


24 


21 


16 


10 


SNOW ON THE SAHARA EPIC PROMO » ANGGUN 


25 


18 


11 


12 


STRONG IN LOVE XTRAVAGANZA 39WEDEL AMERKA ♦ CHICANE FEATURING MASON 


w 


29 


36 


5 


U GOT MY LOVE MO BIZZ MPORT JJ JEAN 


fin 


34 


44 


4 


* Power Pick 

THE REASON "V J'.Th j "ruC'LiiL PROF.'C-COLLMBI- SYLK 130 




31 


38 


5 


THAT ZIPPER TRACK MCOHSHINE i.3 :55 DJ DAN PRESENTS NEEDLE DAMAGE 


29 


22 


13 


13 


GIVE AWAY MY FEAR EIGHTBALL 129 AETHER 




35 


41 




HIGH ISLAND 563349 ♦ LIGHTHOUSE FAMILY 


31 


17 


14 


14 


YOU BETTER MCA 55512 MOUNT RUSHMORE 


32 


27 


20 


12 


TO THE RHYTHM RAi. -..-US DRIVE PEP5TAR 


(33) 


41 




2 


GODSPEED MUSICNOW 19 BT 


© 


NE1 


*> 


1 


■ Hot Shot Debut W 

SKIN NERVOUS 20356 ♦CHARLOTTE 


39 


37 


37 


7 


I'M COMIN' WEST END 1O01 TAANA GARDNER 




44 




2 


SPECIAL MUSHROOM IMPORT ♦ GARBAGE 


37 


30 


26 


13 


WHEN CAN OUR LOVE BEGIN KING STREET 1087 KIMARA LOVELACE 


''38: 


49 




2 


ACTIVATE EMPIRE STATE 062 HIGHTBALL THAT KID CHRIS 4 DJ MADA PRES. HARDFEELINGS 


39 


33 


28 


10 


YOU DONT KNOW STRICTLY RHYTHM 12546 MASS SYNDICATE FEATURING SU SU BOBIEN 


40 


36 


33 


9 


COLD WORLD TANTRUM 1511 LSO L. FJALS 1 SAl Jh: SYRLt, 


3D 


NEW* 


1 | FLOWER DUET '99 GLASSNOTE 5006 JONATHAN PETERS PRESENTS LUMINAIRE 


42 


i] ■■■» 


4 


CUT CHEMIST SUITE ALMO SOUNDS PROMa'INTERSCOPE ♦ OZOMATLI 


(43) 


NEV>> 


1 


I'VE HAD ENOUGH MCA 55526 REGINA BELLE 


(44) 


NEW* 


1 


SOMEONE TO HOLD 1 0 L A PROMO ♦ VERONICA 


45 


45 


■'.6 


5 


YESTERDAY v« 6FS57- motowv 4> DEBELAH MORGAN 


40 


46 


42 


5 


LOOKING FOR THE PERFECT BEAT TQMMT BOY 330 AFRIKA BAMBAATAA & THE SOUL SONIC FORCE 


(47) 


NEW* 


: 


TAKE THE LONG WAY HOME CHEEKY PROMO'ARISTA FAITHI ESS 


(48) 


NEW* 


l 


TOMORROW RERVOus 202^ KIM ENGLISH 


49 


43 


39 


10 


DAYS LIKE THIS COI.LMBIA ♦ KENNY LATTIMORE 


50 


32 


15 


15 


THE FIRST NIGHT Afl.STA PROMO ♦ MONICA 











MAXI-SINGLES SALES 
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LAST 
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gl 


COMPILED FROM A NATIONAL SAMPLE Of RETAIL STORE. MASS MERCHANT, AND INTERNET 
SALES REPORTS COL id-i: ivmpi. -i: -'■{: ""/ir — Ht C nl , n WCr<aiiB 


TITLE i| 

IMPRINT & NUMBErVOISTRIBUTTNG LABEL II K 


■Till 














1 


1 


1 


a 


BELIEVE ':;».- ■■Wii* a^i ; i*&t<i.it 


No 1 ♦ CHER 


2 


2 


2 


34 


THE BOY IS MINE iT" !X! \ ! 8^118-AG 


♦ BRANDY S MONICA 


3 


3 


3 


15 


NOBODY'S SUPPOSED TO BE HERE > t>b £'A I-EE1 


♦ DEBORAH COX 


4 




4 


15 


MUSIC SOUNDS BETTER WITH YOU iX) ROULi 3ab6iMRG N 


♦ STARDUST 


s 


6 


7 


5 


WE LIKE TO PARTY fTUX) GROOVILtCIOUS Oal/STRICTLT RHYTHM 


♦ VENGABOYS 


6 


4 


5 


3; 


MY AUL/FLY AWAY (BUTTERFLY REPRISE) (M) (Tl W) COLUMBIA 7882? ♦ MAR AH CAREY 


7 


7 


9 


24 


THE ROCKAFELLER SKANK (T: ix) SKINT.'ASTRALWERKS t^ZCAROLINE 


♦ FATBOY SLIM 


8 


10 


11 


19 


SUAVEMENTE (XI SONY DISCOS 82795 


♦ ELVIS CRESPO 


9 


11 


3 


6 


WOULD YOU...? IX> OVAL 27558/V2 


♦ TOUCH AND GO 


10 


9 


10 


k 


ONLY WHEN 1 LOSE MYSELF (Tl 1X1 MUTrjREPRiSE 44$6ZWARNER BROS ♦ DEPECHE MODE 


U 


13 


15 


29 


RAY OF LIGHT (T) IX) MAVERICK 44523/WARNER BROS. 


♦ MADONNA 


12 


g 


g 


40 


EVERYBODY (BACKSTREET 'S BACK] (TlWJlVE 42515 


♦ BACKSTREET BOYS 


13 


14 


;3 


32 


PUSSY <V, IX) ANTlER SUBWAY 1031/NEVER 


LORDS OF ACID 


7 14) 


16 


;4 


4 


HORNY fl i (XI AMERICAN 7906&<COLUM&iA ♦ MOUSSE T VS. HOT 'N' JUICY 


19 


18 


17 


9 


DON'T LET THIS MOMENT END/O YE it;, .xi fpic ?M55 


♦ GLORIA ESTEFAN 


16 


15 


16 


31 


STOP 00 VIRGIN 38641 


♦ SFIHFGIRIS 


17 


17 


20 


49 


HOW DO 1 LIVE (Tl (X) CURB 73047 


♦ LEANN RIMES 


18 


20 


23 


43 


FROZEN 4T) GO MAVERICK 43993AVARNER BROS 


♦ MADONNA 


19 
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TWISTED PLOTS STAR' FOR FUNKY GREEN DOGS 

(Conlimted from preceding page) 



ings, while Marc Katz at New York- 
based Renaissance Entertainment 
handles bookings for the Funky 
Green Dogs. 

"Star" will have the added bene- 
fit of increased support from Twist- 
ed's parent label, MCA Records. 
"This is the first time MCA and us 
are working together all throughout 
marketing and radio," says Daven- 
port, who hopes the major-label 
muscle will help push Funky Green 
Dogs to new heights. 



The 1996 project "Get Fired Up!" 
spawned numerous hit singles on 
the Hot Dance Music/Club Play 
chart, including "The Way" and 
"Fired Up!," which peaked, respec- 
tively, at No. 1 and No. 2. According 
to Davenport, the album has sold 
more than 250,000 copies world- 
wide. He also notes that "Fired 
Up!" has sold 50,000 units in New 
York alone. 

Although "Fired Up!" generated 
a modest radio buzz, mostly at key 



East Coast outlets like WKTU New 
York and WIOQ (Q-102) Philadel- 
phia, Davenport anticipates a 
warmer reception for the new mate- 
rial all around. 

Says Davenport, "The great thing 
is that this time, when I speak to re- 
tailers or radio and mention Funky 
Green Dogs, I won't have to explain 
who it is. They know the name, they 
know they sell, and people will take 
a listen to it. And I think they'll be 
really surprised." 



Indeed. Wresch Dawidjan, owner/ 
buyer of Washington, D.C. -based 
specialty retailer 12" Dance Rec- 
ords, is more than surprised. "I 
received an advance of 'Body' and it 
doesn't sound like the Funky Green 
Dogs of past recordings," he says. 
"It's less underground and much 
more commercial. Of course, that 
could work to the group's favor in 
terms of crossing over to a larger 
audience." 

While Falcon and Gaetan are con- 



centrating on a variety of projects 
(remixing songs for Spice Girls and 
lisahall, relaunching their label, 
Murk Records), the duo's main 
focus remains bringing Funky 
Green Dogs to new listeners. 

"We want to pick up where we left 
off," concludes Falcon. "Nobody ex- 
pected the last album to do as well 
as it did worldwide. So now we want 
to expand on that. We want people in 
Illinois or Kentucky to pick up on the 
underground sound." 



BILLBOARD JANUARY 16, 1999 



29 



Country 



ARTISTS & MUSIC 



BNA's Chesney Takes It Slow, Steady 



BY DEBORAH EVANS PRICE 

NASHVILLE— In recent years, 
there have been artists who have hit 
quickly and burned out nearly as 
fast. Kenny Chesney isn't one of 
them. 

For the past several years, Ches- 
ney's career has been building at a 
sure, steady pace marked by two 
^^^^^^^ gold albums — "I 
Will Stand" and 
"Me And You"— 
OP^ as well as the 
BOP? Academy 
'■ Country Music's 

K _ . 1998 best new- 
male vocalist 
accolade. Hit 
chesney singles such as 
"She's Got It 
All" and "That's Why I'm Here" 
have further helped connect Ches- 
ney's name and face with his music. 

"He's always been consistent," 
says WSIX Nashville PD Dave Kelly. 
"I think that's one of the reasons 
why he's still here. He's been con- 
sistent in picking songs and consis- 
tent in the way he's recorded them. 
He's cut through to where now he's 
at a point where when there's a 
Kenny Chesney song on the radio, a 
good portion of the audience knows 



it's Kenny Chesney, as opposed to 
knowing what the song is." 

Chesney and the camp at BNA 
Records are hoping that connection 
will be strengthened with the 
March 9 release of "Everywhere 
We Go," his fourth BNA release. 
Chesney admits he's been through 
a slow and steady building process. 

"When my career first got start- 
ed, there were a lot of people flying 
right by me, having success, selling 
a lot of records, and having a bunch 
of songs on the radio," the 30-year- 
old East Tennessee native says. "I 
was going out on the road, people 
misspelling my name on the mar- 
quee and people thinking I was the 
house band. That's the way it is 
when you get started. 

"There were a lot of people fly- 
ing right past me — and I don't wish 
anything bad on anybody — but a lot 
of those people aren't around today. 
I'm still out here making records 
and building a name for myself. 
With every album we've put out, we 
have built on the previous one." 

Chesney says "Everywhere We 
Go" is a little more adventurous than 
what he's done in the past. "I think 
the whole album is a little more 
gutsy. It's more tempo-oriented. It's 



With Six, Twain Leads Country 
Artists In Grammy Nominations 



BY CHET FLIPPO 

NASHVILLE— Shania Twain con- 
tinues to pace all country artists 
with her six Grammy nominations. 

In addition to country nomina- 
tions for best album, female vocal 
performance, and best song, Twain 
is nominated in the general field for 
record of the year ("You're Still The 
One"), song of the year (that same 
song), and album of the year 
("Come On Over"). 

Dixie Chicks continue 
the country crossover 
trend with a nomination in 
the general field for best 
new artist. 

Randy Scruggs and 
Jerry Douglas find them- 
selves in the unusual situ- 
ation of competing against T 
themselves, each with two 
nominations in one category. 

Vince Gill received four nomina- 
tions, and Twain's producer, Robert 
John "Mutt" Lange, got five. Non- 
mainstream artists BR5-49, 
Emmylou Harris, and the Maver- 
icks all got country nominations. 
Finally, Bob Dylan is up for a coun- 
try Grammy. 

A listing of the country category 
nominations follows. 

Female country vocal perfor- 
mance: Emmvlou Harris, "Love 
Still Remains"; Faith Hill, "This 
Kiss"; Shania Twain, "You're Still 
The One"; Lee Ann Womack, "A 




Little Past Little Rock"; Trisha 
Yearwood, "There Goes My Baby." 

Male vocal performance: Clint 
Black, "Nothin' But The Tail- 
lights"; Garth Brooks, "To Make 
You Feel My Love"; Vince Gill, "If 
You Ever Have Forever In Mind"; 
Steve Wariner, "Holes In The Floor 
Of Heaven." 

Duo or group vocal perfor- 
mance: Alabama, "How Do You Fall 
In Love"; BR5-49, "Wild 
One"; Dixie Chicks, 
"There's Your Trouble"; 
the Mavericks, "Dance 
The Night Away"; the 
Wilkinsons, "26 Cents." 

Collaboration with 
vocals: Clint Black, Joe 
Diffie, Merle Haggard, 
in Emmylou Harris, Alison 

Krauss, Patty Loveless, 
Earl Scruggs, Ricky Skaggs, 
Marty Stuart, Pam Tillis, Randy 
Travis, Travis Tritt, Dwight 
Yoakam, "Same Old Train"; Vince 
Gill and Pattv Loveless, "My Kind 
Of Woman/My Kind Of Man"; 
Faith Hill with Tim McGraw, "Just 
To Hear You Say That You Love 
Me"; Reba McEntire/Brooks & 
Dunn, "If You See Him/If You See 
Her"; Trisha Yearwood and Garth 
Brooks, "Where Your Road 
Leads." 

Best country song: "Holes In 
The Floor Of Heaven," Billy Kirsch 
(Continued on page jg) 



still very country, but it's a little 
edgier than what people may have 
been used to hearing from me. So far 
they've only seen one side of me." 

"He's had tremendous success 
with his last two albums, both of 
them being gold albums," says RCA 
Label Group senior VP/GM Butch 
Waugh. "But when you listen to the 
new album and compare it to the 
last two albums, this is a quantum 
leap. His vocal performances are 
much more intense. His choice of 
songs and the songs he has written 
are more emotional, and he delivers 
them in a more emotional way." 

Chesney agrees. "With every al- 
bum, I've learned something new 
about myself," he says. "My voice is 
getting stronger and deeper and 
wider. It's allowing me to do certain 
kinds of material that I wouldn't 
(Continued on page 32) 




Symphonic Country. RCA recording artist Martina McBride recently hosted a 
holiday special for TNN. She was joined by the Nashville Symphony and guest 
artists K.T. Oslin and Darleno Love. Shown, from left, are Oslin, McBride. 
Nashville Symphony conductor Ron Huff, and Love. 



GMM Hones Marketing At The Stnre Level; 
Johnny Paycheck still In Critical Condition 



UN THE ROW: Nashville labels are continuing to 
fine-tune their marketing operations in hopes of 
finding a silver bullet. 

The latest contender is an 
offshoot of a Los Angeles rock 
marketing firm, Rock n' Retail. 
That company's Country Music 
Marketing (CMM) division is, 
says company president Gale 
Rosenberg, an adjunct to 
record labels' normal market- 
ing operations. Essentially, it 
amounts to calling on retailers at the store level to 
increase or add inventory and displays. 

"This is our tenth year of doing store solicitations 
in rock," she says, "and 




Nashville 

Scene 



by Chet Flippo 



now we're doing it in 
country. The nuts and 
bolts of it is that we 
take the dollars already 
being spent at the cor- 
porate level, and we 
check to make sure it's 
effective. We can make 
sure that the listening 
posts that have been 
paid for are in place, 
that the sale pricing is 
in place. We hone in on 
micro-marketing the tour markets and the airplay 
markets." 

Their first country client was Capitol Nashville's 
Chris LeDoux and his 1998 tour. 

"In Phoenix, for example," she says, "they couldn't 
get airplay but were close, so they had us go in and 
get some sales. And they go back to radio and show 
them some SoundScan numbers. Also, with LeDoux 
and Trace Adkins, we went to retailers and had 
them piggyback LeDoux or Adkins with the Garth 
Brooks displays. That extended the Garth money 
quite a bit for the label. We also send out customized 
materials that the label wouldn't necessarily make 
or have, as well as cross-referenced bin cards. On 
Garth's bin card, we'll add a note that says, 'If you 
like this, check out Trace Adkins.' " 

CMM's current country projects are DreamWorks 
Nashville's Randy Travis and Linda Davis, followed 



by that label's Jessica Andrews' March debut 
release. 

PeOPLE: Johnny PayCheck remains in critical 
condition in Atlanta's St. Joseph Hospital, where he's 
being treated for a lung infection. The 60-year-old 
singer, who has a long history of respiratory ail- 
ments, has been hospitalized since before Thanks- 
giving. 

Comedian Tim Wilson joins the Capitol Nashville 
roster with his first release, "It's A Sorry World," 
due in February. 

Country Radio Broadcasters has scheduled 10 
artists for the New Faces show at the Country Radio 
Seminar on March 13. They are Chad Brock, Gil 
Grand, the Great 
Divide, Keith liar- 
ling, Monty Holmes, 
Allison Moorer, Mark 
Nesler, Jon Randall, 
Shane Stockton, and 
Trini Triggs. 

Club owner Bill 
Bachand has shut- 
tered his famous coun- 
try music nightclub 
Toolies Country in 
Phoenix after 17 years. 
He sold the building — 
which will become a Latin music venue — and plans 
to build a new Toolies elsewhere in Phoenix. 

In addition to the country Grammy nominations 
(see story, this page), Mercury Nashville's "The 
Complete Hank Williams" boxed set got three nom- 
inations: best historical album, best album notes, 
and best boxed recording package. The Warner/Re- 
prise Nashville-Country Music Foundation set 
"From Where I Stand: The Black Experience In 
Country Music" is also nominated in the album notes 
category. 

Los Super Seven's self-titled RCA Nashville 
release was nominated in the best recording pack- 
age category and the Mexican-American music per- 
formance category. And the folk album category is 
Nashville-heavy, with Steve Earle, Lyle Lovett, 
Emmylou Harris, and Lucinda Williams up for 
honors. 
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31 


59 


59 


57 


87 


«™ i 981 Rig "O" BIGA B0¥ »" E VA? V0LUUC - 1 


39 


60 


66 


65 


32 


TY HERNDON EPIC taw/Sony (10.98 EQ/16.981 BIG HOPES 


22 


61 


52 


54 


89 


GEORGE STRAIT A' MCA NASHVILLE 1 1034 1. 10 9616.981 CARRYING YOUR LOVE WITH ME 


1 


62 


61 


60 


83 


R SS RC 1 R i cw, n H0W BIG'A BOY ARE YA? VOLUME 2 


43 


CJ3J 


RE-ENTRY 


20 


GARY ALLAN DECCA 70012,'WCA NASHVILLE (H.M 16 M SB IT WOULD BE YOU 


21 


64 


63 


71 


30 


DWIGHT YOAKAM REPRISE 4691&WARNLR BROS. (10.98/16 98) A LONG WAY HOME 


il 


65 


70 


66 


78 


LILA MCCANN • ASYLUM 6204MEG (10.98/.6.98I BB LI LA 


i 


66 


71 


70 


10 


T. GRAHAM BROWN INTERSOUND 9346/PLAriNUM IIO 9a 16981 WINE INTO WATER 


66 


67 


72 




J' 


JOE DIFFIE £P1C69137/SONY(10 98Eai6.98) GREATEST HITS 


21 


68 


60 


64 


'-: 


CLINT BLACK • RCA67511KLG 110.98/16.98) NOTHIN* BUT THE TAILLIGHTS 


4 


69 


73 




68 


DIAMOND RIO ARISTA NASHVILLE 188« (10 98/16.98) GREATEST HITS 


8 




RE-ENTRY 


67 


M ICHAEL PETERSON • REPfflSE 466 1 SWAfiHEft BROS. 1 1 c 1 *i j6 i S3 MICI IAEL PETERSON 


17 


71 


69 


72 


■ 


TRACY BYRD MCA NASHVILLE 70016 (10.98/16 98) I'M FROM THE COUNTRY 


8 


72 


64 


63 


97 


SSSlSISlKnBi UNCHAINED MELODY/THE EARLY YEARS 


1 


73 


74 


74 


9 


JU| J?,t^^.?*^!^| BANt> nD0LE ""t 25 VEABS 0,7 ,HE CHARUE DANIELS BAND 


52 


74 


67 


68 


15 


RANDY TRAVIS WARNER BROS. 47026 (10.9616 98) GREATEST #1 HITS 


66 


75 


68 


69 


52 


JOHN DENVER LEGACY 65183/SONY (9.98 EQ'13 981 THE BEST OF JOHN DENVER LIVE 


B 



O Albums witn the greatest sales gains this week •Recording IrtrJustry Assn 0' America (RIAA) certification for sales erf 500.000 units. ARIAA certification for sales of 1 million units, with multlmtllton sellers indicated by a numeral following the symbol. For boxed sets, and double albums 
with a running time that exceeds two hours, the RIAA multiplies shipments by the number of drscs and/or tapes. 'Asterisk Indicates LP rs available. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent 
prices, wtiich are projected from wr-olesale prices. Greatest Gainer shews chart's largest unit increase. Pacesetter indicates biggest percentage grawtn. Heatseeker Impact shows albums removed from Heatseekers this week. QEJ indicates past or present Heatseeker title, c 1999. BillboartL'BPI 
Communications, and SoundScan. Inc. 



Biiiboad. Top Country Catalog Albums 



JANUARY 16, 1999 



COMPILED FROM 4 NATIONAL SAMPLE OF RETAIL STORE. MASS MERCHANT. AND INTERNET 

■ i : ■ ■ '?£an» 



THIS 
WEEK 


LAS1 
WEEK 


ARTIST TITLE 

IMPRINT & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 


ii 




1 


GARTH BROOKS A CAPITOL 29689I10 96/5 98 i 35w««3!^ 1 


THE HITS 


176 




2 


SHANIA TWAIN A MERCURY S??886 (10.98 • 


THE WOMAN IN ME 


204 




i 


ALAN JACKSON A' arista NASHVILLE 18801 110 9616 98) 


THE GREATEST HITS COLLECTION 


167 




10 


DEANA CARTER A' CAPITOL 37514 110 9815 981 EH 


DID 1 SHAVE MY LEGS FOR THIS? 


122 




6 


PATSY CLINE A' MCA NASHVILLE 12(7.9612.981 


12 GREATEST HITS 


615 




4 


LEANN RIMES A' CURS 778?1 (10 96T 5 981 


BLUE 


130 




13 


HANK WILLIAMS, JR. A' CURB 77638 (6 969 .98) 


GREATEST HITS, VOL. 1 


239 




11 


HANK WILLIAMS MERCURY 536029 (7.98 EOT 1 981 


20 OF HANK WILLIAMS GREATEST HITS 


64 




22 


CHARLIE DANIELS • EPIC 64187.50NY (5 98 E09 98) 


SUPER HITS 


207 




19 


WILLIE NELSON • Columbia t..i:tvi iOM i jfe -LV-'/a 


SUPER HITS 


226 




12 


TIM MCGRAW A* CURB 77659 19 961 5 981 


NOT A MOMENT TOO SOON 


249 




5 


SHANIA TWAIN • MERCURY 514422 17 98 E0/I1.98) 


SHANIA TWAIN 


114 




24 


THE CHARLIE DANIELS BAND A' epic 38795SONY 17 98 EO/1] 


18) A DECADE OF HITS 


469 



THIS 
WEEK 


LAST 
WEEK 


ARTIST TITLE 

IMPRINT & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 


ii 


14 


18 


GEORGE STRAIT A' MCA Nashville 10651 (10.9&T5 98} 


PURE COUNTRY (SOUNDTRACK) 


324 


15 


25 


TRAVIS TRITT A WARNER BROS. 46001 (10.9616.98) GREATEST HITS — FROM THE BEGINNING 


165 


16 


14 


GEORGE STRAIT A' MCA Nashville 42035 (7 98/12 98) 


GREATEST HITS VOLUME 2 


560 


17 




PATSY CLINE A MCA Nashville 4038 (7.9612.981 


THE PATSY CLINE STORY 


208 


18 


7 


GEORGE STRAIT A 1 mca Nashville 11263(39.90/49.981 


STRAIT OUT OF THE BOX 


152 


19 


16 


CLINT BLACK A RCA6667I/RLG 


THE GREATEST HITS 


113 


20 


5 


GARTH BROOKS A' CAPITOL 98742 (7. 9611.981 


BEYOND THE SEASON 


92 


21 




VINCE GILL A ' mca Nashville - 15.981 


WHEN LOVE FINDS YOU 


229 


22 




JOHNNY CASH Columbia 66773/sony is 98 ecv9 98> 


SUPER HITS 


87 


23 




PATSY CLINE MCANASHVILlE 20265 (2 96'5.98) 


HEARTACHES 


5 


24 


21 


VINCE GILL A 1 mca Nashville 1 1394 (10.98/16 98} 


SOUVENIRS 


145 


25 


I 


JOHN DENVER I THE MUPPETS A laserligm is?6i 3 98.5 « 


A CHRISTMAS TOGETHER 


27 



CWkjg*IL*jrT74«? ^<«d bOe tful rurv* t»l*n beto* Nu 100 w 

lidfi unit*, wllti rrwBlrfttlltOll MBtrt mdlCaWd by I nm.-Fi Ini.-r.irg :hr ',,-irml ■AMci-j ->1.r,»;n Jin/ LP <t »m»iI*01» Mtjrt tap* CWV jrxj CD 31C« for BMG wk WEA MpJ| arr PUJJI I I Ir-V. I.ir* .-nin r-m'kpd EQ. *nd n\l nltw» Ct> firrm jfp pqi. '.alfrt ^nri-, **ncn ,irr nrO|<TlPil t(r/-i wtinlF«.ilr r»irr-. I 

e 1999. B4ttXHWu>'EtPi CornrrMxncaOons tni SoundScan. Inc 
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Country 



ARTISTS & MUSIC 



BNA'S CHESNEY TAKES IT SLOW, STEADY 



(Continued from wae jjjj 

have been able to have done on my 
first couple albums." 

Chesney co-wrote two songs for 
the album. "I wrote 'A Woman 



Knows' with Don Sampson and Paul 
Overstreet," says Chesney, who is 
signed to Acuff-Rose Music. "And I 
wrote 'You Had Me From Hello' 




A Premonition? The members of the Monument recording act Dixie Chicks 
seemed to have award dreams in their eyes when they helped Dick Clark 
announce the American Music Awards nominees. The awards will be presented 
when the show airs Monday (1 1 ) on ABC. Shown, from left, are Natalie Maines, 
Martie Seidel, Clark, and Emily Erwin. 




Winding It Down. Garth Brooks played the final concert of his unprecedented 
three-year world tour Nov. 21 at Texas A&M's Reed Arena in College Station, 
Texas. Shown, from left, are Brooks, Linda and Glenn Smith of Glenn Smith Pre- 
sents, and venue director Steven Hodge. 



with Skip Ewing." 

One of Chesney 's favorite cuts on 
the new album is "Baptism," a duet 
with Randy Travis. "I love that 
song," Chesney enthuses, "because 
back in East Tennessee there are 
still people that get baptized in a 
river. I love that because of the sim- 
plicity of it and the countryness of 
it." 

Chesney says Travis' participa- 
tion also made the record special. 
"Randy Travis has been one of my 
favorite country singers of all time, 
ever since 1 first heard 'Digging Up 
Bones,' " he says. "To be able to haw 
him be a part of my career in a small 
way and for him to respect me 
enough to want to come sing on my 
record just meant the world to me." 

The first single from the album, 
"How Forever Feels," released Dec. 



7, is No. 32 on Hot Country Singles 
& Tracks this issue. "I think the 
song is relatable to the audience," 
says WSIX's Kelly. "I also think 
Kenny does a great job singing it." 

Another song that has recently 
garnered attention for Chesney is 
"Touchdown Tennessee," a tribute 
he recorded for John Ward, the 
announcer for the University of 
Tennessee football team, who is 
retiring after the Fiesta Bowl. 
Though not released as a single, 
the song peaked at No. 64 in 
December. It is available at gro- 
cery stores, pharmacies, and 
other retailers in Tennessee. 
Sales benefit St. Jude Children's 
Research Hospital and the John 
Ward Scholarship Fund. 

Chesney is booked and managed 
by Dale Morris & Associates. In 



GRAMMY NOMINATIONS 

(Continued front page .10) 

and Steve Wariner, songwriters; "If 
You Ever Have Forever In Mind," 
Vince Gill and Troy Seals; "This 
Kiss," Beth Nielsen Chapman, 
Robin Lerner, and Annie Roboff; 
"To Make You Feel My Love," Bob 
Dylan; "You're Still The One," 
Robert John "Mutt" Lange and 
Shania Twain. 

Best country album: "Sevens," 
Garth Brooks; "Wide Open 
Spaces," Dixie Chicks; "Faith," 
Faith Hill; "Come On Over," Shania 
Twain; "Where Your Road Leads," 
Trisha Yearwood. 

Best bluegrass album: "Home 
Sweet Home," Doc and Merle Wat- 
son with Sam Bush, Marty Stuart, 
T. Michael Coleman, and Alan 0'- 
Bryant; "Songs From The Home- 
place," Jim & Jesse; "American 
Beauty," Nashville Bluegrass Band; 
"Bluegrass Rules!," Ricky Skaggs 
and Kentucky Thunder; "Clinch 
Mountain Country," Ralph Stanley 
& Friends. 

Best instrumental perfor- 
mance: "Reuben's Train," Doc and 
Merle Watson with Sam Bush, 
Marty Stuart, T. Michael Coleman, 
and Alan O'Bryant; "The Ride," 



1D99 he'll headline for the first 
time, mostly in 3,000-seat venues. 
Chesney says he plans to connect 
with radio stations in the markets 
he performs in, playing Softball 
games for charity. 

He is also slated to perform on 
George Strait's 1999 tour. "We're 
going to be marketing around the 
Strait tour," says Waugh. "We're in 
place at all the accounts, and every- 
thing is set up. We are also going 
out to hit every branch in every city 
and go over the marketing plan 
with every single distribution cen- 
ter, play them the music, and 
spread the energy that's coming 
from this album." 

The new release will be promot- 
ed on RCA's World Wide Web site 
and via listening posts at retail. 
Waugh says Chesney will also per- 
form at RCA's annual "boat show" 
on board the General Jackson river- 
boat during the Country Radio 
Seminar in March. 



Jerry Douglas with BeTa Fleck; 
"Lonesome Ruben," Randy Scrug- 
gs, Earl Scruggs, and Jerry Dou- 
glas; "A Soldier's Joy," Randy 
Scruggs and Vince Gill; "Get Up 
John," Ricky Skaggs and Kentucky 
Thunder. 



TO OUR READERS 

Country Corner will return 
next week. 




Cookin' With The Tractors. Actor Gary Busey portrays the chef in the video for 
the Tractors' single "Shortenin' Bread." Shown, from left, are Walt Richmond, 
Casey Van Beek, Jamie Oldaker, Busey, Steve Ripley, and Ron Getman. 



COUNTRY SINGLES A-Z 
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC 



TITLE (Publisher - Dcenwng Org ) Sheet Musk Dist 

55 ABSENCE OF THE HEART <EMl Princeton Street 
ASCAP/TM1 April. ASCAP/Windswept Pacific. 
ASCAP/ln The Fairway, ASCAP/Hamstein Cumberland 
BMI/Hardta>l Hits. BMI) HL/WBM 

75 BARLIGHT ( Wa r nil r- Tamer lane. BMM 

64 BEHIND CLOSED DOORS (Warner House of Music, 
HMD WFJM 

65 BETTER MAM {SonyMTV tree. BMIAJary Nicholson, 
ASCAP/MRBI. AS CAP) 

73 THE BIG ONE (Rites 0! Passage BMI) 

31 A BITTER EHO (BMG, ASCAP/Keabo, ASCAP.'Nilenc. 

ASCAP/Loggy Bayou. ASCAP) HL/WBM 
20 BUSY MAN (BMG. ASCAP/Sierra Home. 

ASCAP/Zwnba. BMI/Teren II Up. BMI) HL/WBM 
2B BY THE BOOK (Warner Tamerlane, BMI/EMI April . 

ASCAP/JKids ASCAP) HL/WBM 
M CAN'T GET ENOUGH (Reynsong. BMI, 'Kentucky Girl. 

BMVBayou Boy. BMI/CareervBMG, BMI/ A Hard Day's 

Write. BMI) 

53 CAN'T STOP THINMN' BOUT THAT (Sony/ATV Cross 
Keys. ASCAP/Kim Williams. ASCAP rtuJto Turner. 
BMI/We're Brewin' Hits. BMI) HL 

26 DON'T LAUGH AT ME (Built On Rock. ASCAP/Oavid 
Aaron. ASCAP/Sony/ATV Cross Keys. ASCAP) HL/WBM 

42 DRIVE ME WILD (Travel n Im ASCAF/MyH 4, 
Chuck's Boy. ASCAP/Cal IV, ASCAP/Cooter Moe 

41 EVERT LITTLE WHISPER (Hamstnn Cumberland. 
BMl/KidJuhe. BMI/Steve Wanner. BMI) WBM 

27 FLY (THE ANGEL SONG) (f,:ildc-i P):nnrnx. 



SOCAN/Kiayasongs, SOCAN/Rofy Bourke. BMI) WBM 
8 FOR A LITTLE WHILE lM 8 £natune. SESAC/Famtly 
Style. SESAC/Gtoc.er Park. SESAC/Moraine. 
SESAC/Maiaco, BMI/EMI April. ASCAP/Phit Vassar. 
ASCAP) HL 

7 FOR YOU I WILL (Hamslem Cumbeiland, BMl/Baby 

Mae. BMI/Glilterfish, BMI/Buna Boy, BMI) WBM 
67 FROM WHERE I STAND (Wait No More. BMI/MigMy 

Nice. BMl/Blue Water. BMI/Toni Collins. BMI) HL/WBM 
37 GETCHA SOME (Songs Of PrjlyGram Irtt l, BMI/lokeco 

Tunes. BMI/Wacissa Rrver, BMI/MRBI. BMI) HL 
59 GUILTY (Sony/ATV Tree. BMI/Slarstruck Angel. BMI) 

HL 

52 HANDS OF A WORKING MAN (Warner Tamerlane. 
BMI/Sugar Bend BMI) WBM 

15 HOLD ON TO ME (Reynsong, BMl/Bayou Boy. BMI) HL 
27 HONEY, I'M HOME (Songs Ot PotyGram Int l. 

BML/loon Echo. BMI/Zomba, ASCAP) WBM 
32 HOW FOREVER FEELS (Warner-Tamerlane. BMl/New 
Works, BMI/WB ASCAP) WBM 

16 HUSBANDS AND WIVES I Sony/ATV Tree. BMI! HL 
49 I CANT GET OVER TOU (Sony/ATV Tree BMI/Show- 

billy, BMI/Wamor- Tamerlane. BMI/Constant Pressure, 
BMI) 

12 I DON'T WANT TO MISS A THING (Realsongs 
ASCAP) WBM 

48 I'LL TAKE TODAY (Seven Summits, BMI/Will Robin- 
songs. BMl/lrving, BMI) HL/WBM 

43 I'LL THINK OF A REASON LATER (Harmtem ...jr - 
Ik-mj'ilI. UM.'HjL., M,.i: tWi.'-m P. .■KM»r.- l f RM 1 T, 



Land, BMI) HL/WBM 

39 I'M TOURS (Giavition. SfLSAC/Blakemore Avenue. 
ASCAP/Wmdswept pacific. ASCAP) WBM 

25 IT MUST BE LOVE (Almo, ASCAP/t>aig Bickhardl 
ASCAP/Wagnasong. BMWed Quill. BMI) WBM 

70 IFS ONLY LOVE (Heart Of Hearts. BMI/McLachlan- 
Scruggs Int l. BMWhy Walk. ASCAP) 

35 IT'S YOUR SONG (Gooby BMI/Pan For Gold, 
BMI/Copyrigttl Management. BMI) CLM/WBM 

69 I WON'T LIE (EMI April ASCAP/ Pedal head. 

ASCAP/Famous. ASCAP) HL 
30 KEEPIN UP IMaypoc. BMt/WiWcounlry. BMI/Rotile 

Sit, BMI) WBM 
10 LET ME LET GO (Diamond Mine. ASCAP/Liltle Shop 

Of Morgansongs, BMI/Morgan. BMI) HL/WBM 
61 A LITTLE BIT MORE OF YOUR LOVE (Sony/ATV Tree. 

BMI/McSpadrJen, BMI/lync Springs. BMI/Wandachord, 

BMI/Yankee Clipper. BMI) 
56 LOOSEN UP MY STRINGS (Blackened, BMI) WBM 
61 LOVE AIN'T LIKE THAT (LaLtma. BMI/EMI Black 

wood, BMI/Mark Alan Springer. BMI) 

36 MEANWHILE U Fred Knobtoch. ASCAP, Waysong. 
ASCAP/lrtrun, ASCAP/ln gram. ASCAP) 

51 NO MORE LOOKING OVER MY SHOULDER (Warner 
Tamerlane, BMI/Almo, ASCAP/Daddy Rabbit. ASCAP) 

18 NO PLACE THAT FAR ISony/AIV Tree. BMI/Wenonga . 
BMI/Hamstem Cumberland, BMI) HL/WBM 

38 ONE DAY LEFT TO LIVE (Acuff-Rose. BMI/Thats A 
Smash BMl/Mifce Curb. BMl/CPN, ASCAP) WBM 

40 ORDINARY LIFE (McSpadden- Smith, 8 Ml/Magnolia 
Hill. ASCAP) 

24 POWERFUL THING (MigHTy 'J;c« BVI.'A.nutryji'ii 
BMI/MCA ASCAP/Fire Feather, ASCAP) HL 

58 A RANDOM ACT OF SENSELESS KINDNESS (Dim 
Stars. ASCAP/Josh-Nick. ASCAP/Zomba. ASCAP/Zomta. 
BM^urwover BMI) HL/WBM 



1 RIGHT ON THE MONEY (EMI Blackwood, BMI/Fry- 
bodge. BMI/EMI April. ASCAP/Phil Vassar, ASCAP) HL 

71 SHE'S GOT THAI LOOK IN HER EYES (Maypop. BMI) 
WBM 

60 SHORTENIN' BREAD [Warner Tamerlane. BMI/Boy 
Rocking. BMI/Cninquapm, BMI/CVB. BMI/Atlantic 
Meridian. BMI) WBM 

47 SLOW DOWN (Glitterfish, BMI/Buna Boy. BMI/Ham- 
stem Cumberland, BMI, 'Baby Mai' BMI) WBM 

33 SOMEBODY'S OUT THERE WATCHING (Warner- 
Tamerlane. BML/Puckales»a BMI/Nomad -Noman, 
BMi/Fianne Guide. BMI/Wmdswept Pacific. BMI) 
WBM 

11 SOMEONE YOU USED TO KNOW iMeiame Howard, 
ASCAP/Big Giant. BMlWamer Tamerfane, BMI) WBM 

3 SPIRIT OF A BOX WISDOM OF A MAN (WB. 
ASCAP/Big Tractor, ASCAP/War Bride ASCAP) WBM 

9 STAND BESIDE ME I Hamslem Cumberland. BMI) 

34 TAKE ME (EMI Blackwood. BMI/Singtes Only. 
BMI/Sony/ATV Tree, BMI) HL 

19 THAT DON'T IMPRESS ME MUCH (Songs Of Poly- 
Gram Int l. BMIAoon Echo. BMI/Zomba. ASCAP) WBM 

4 THERE YOU HAVE IT (Warner- Tamerlane, BMI/Ran- 
cbo Belita. BMl/Careers-BMG, BMI/Sontanner, BMI) 
HL/WBM 

45 THESE ARMS OF MINE (Curbsongs, ASCAP, 'Kinetic 

Diamond II, ASCAP/Emilaur. BMI) WBM 
74 TORE UP FROM THE FLOOR UP (EMI Town Street 

BMI/EMI Blackwood, BMI/BMG. ASCAP/Swrra Home, 

ASCAP) 

72 TOUCHDOWN TENNESSEE (Ac uH Rose. BMI) WBM 
13 UNBELIEVABLE (Mighty Nice. BMI/AI Andersongs. 

BMI/Wirtdsweot Pacific. BMI/My Life's Work. BMI) 
HL/WBM 

29 WE REALLY SHOULDN'T BE DOING THIS (Mighty 



Nice BMl/laudursoiigs, BMl/BlM Water. BMI) HL 
66 WHAT'S THE MATTER WITH YOU BABY (Almo. 
ASCAP) 

48 WHEN MAMA AIHT HAPPY !EMI Biackwood. BMLTy 
Land, BMI/Careers-BMG, BMI/Sontanner, BMlUuan- 
tum. BMI) HL 

21 WHERE THE GREEN GRASS GROWS (Song Matters. 

ASCAP/Famous. ASCAP/Almo. ASCAP/Daddy Rabbit. 

ASCAP) HL/WBM 
57 WHERE YOUR ROAD LEADS (EMI April. 

ASCAP/Desmobite. ASCAP/Manoc House 

ASCAP/BMG. ASCAP) HI 
17 WIOE OPEN SPACES (Pie-Lyed Groobee. 

BMI/Groobee. BMI) HL 
44 WINE INTO WATER (EMI Blackwood, BMVRiver Of 

Time. BMI/Burch Brothers. BMI/Ted Hewitt. ASCAPI 

HL 

63 WRITE IT IN STONE (Music Corp Of America. 

BMI/Peinbo. BMI) HL 
2 WRONG AGAIN (Slid Working For The Man. 

BMI/Dyad, BMI) HL 
14 WRONG NIGHT (Warner -Tamerlane. SMVHellmay 

men, BMl/Starstruck Angel. BMI/Oead Solid Perfect 

BMI) HL/WBM 

62 YOU HAVEN'T LEFT ME YET (Irving. BMI/Cofter Bay 
BMI/Neon Sky. ASCAP) WBM 

5 YOU'RE BEGINNING TO GET TO ME (Hamstnn Cum- 
berland. BMI/Sony/ATV Tree, BML/Blind Sparrow. 
BMI/O Tex. 8MI) HL/WBM 

6 YOU'RE EASY ON THE EYES (Mamstem Cumberland. 
BMI/Sony/ATV Tree, BMl/Cnns Waters, BMI/PolyGram 
International. ASCAP/Tem 000, ASCAP) Hl/WBM 

23 YOU WERE MINE (Woolly Puddm'. BMI/Bog. BMI) HL 
SO YOU WON'T EVER BE LONELY (Sony/ATV Tree. 
BMl/Mo Fui/y Dice, ASCAP/Tamous, ASCAP) HL 
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Billboard HOT COUNTRY S 



COMPILED FROM » NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY 
BROADCAST DATA SYSTEMS' RADIO TRACK SERVICE. 1G2 COUNTRY STA- 
TIONS ARE ELECTRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS A 
WEEK. SONGS RANKED BY NUMBER OF DETECTIONS. mr> 



THIS 
WEEK 


— s 


'. - 


il 


TITLE 

PRODUCER 1 SOfiG WRITER) 


ARTIST 

IMPRINT 4 NUMBER'PROUOTION LASEL 


PEAK 
POSITION 










m No. 1 






CD 


4 


J 


14 


RIGHT ON THE MONEY 1 .Mat No. 

h STE&ALL l C SLACK ^ VASSARi 


1 ALAN JACKSON 
iVi ARISTA NASHVilL^ 13136 




CD 


2 


3 


18 


WRONG AGAIN 

IJ P.<:BS OF ' 'T L JAWES 1 Ui>. 


MARTINA MCBRIDE 

10 :D;> OFI RCA 65456 


2 


CD 


7 


10 


15 


SPIRIT OF A BOY. WISDOM OF A MAN 

J STfiOUD.B GALLIMORE.R TRAVIS IT BRUCE. G BURTN M 


♦ RANDY TRAVIS 
DREAMWORKS ALBUM CUT 


3 


CD 


5 


6 


21 


THERE YOU HAVE IT 

M BRIGHT,! DUBOIS FS BOOARD R GILES 


♦ Bl ACKHAWK 

ICXDI (VI ARISTA NASHVILLE 13134 


4 


CD 


3 


2 


22 


YOU'RE BEGINNING TO GET TO ME 


CLAY WALKER 

(CHOKV: Giant ITISJjTKPHSE 


2 


CD 


1 


1 


21 


YOU'RE EASY ON THE EYES 


♦ TERRI CLARK 

Yi MERCURY 566216 


1 


CD 


6 


8 


24 


FOR YOU 1 WILL 

P MCMAMN.A TIPf (N |T MARTIN, tA NESLERI 


♦ AARON TIPPIN 

ICl 10) IVI LYRIC STREET 164023 


6 


CD 


9 


11 


11 


FOR A LITTLE WHILE TIM MCGRAW 

BGALLIMCRLF ST^'OF T I/C3FIAW IP VASSAR.S MANDUE . YANDIYERl CURS ALB JM C'JT 


8 


CD 


10 


12 


15 


STAND BESIDE ME 

3 GALLi WORE, T. MCGRAW S A DAVIS) 


♦ JO DEE MESSINA 

CURS AIDJM " 


9 


(3D 


8 


9 


19 


LET ME LET GO 

D H'JFF. F.HILL FS DIAMOND, D MORGAN) 


♦ FAITH HILL 

1 


1 


(ID 


11 


5 


22 


SOMEONE YOU USED TO KNOW 

C RAYE.P YY0RLE*.B j WALKER.JR R LEE T JOHNSON 


COLLIT. RAVE 

CI'D: EPC 7901 : 


3 


(if) 


13 


14 


9 


1 DON'T WANT TO MISS A THING 

',' WRIGHT ID WARRENI 


MARK CHESNUTT 

ICl ID) [VI DECCA 7207B 


12 


(3D 


14 


IS 


12 


UNBELIEVABLE 

M.D.CLUTC.OIAMONO RIO A. ANDERSON J STEELE) 


♦ A'.:'V'.r; r o 

V AF ':"A NAF;- . LLE '.Y.lb 


13 


(3D 


15 


13 


10 


WRONG NIGHT 

0 MALLOY.R MCENTIRt U.LtO.R.BOWLESI 


REBA 

V MCA NASHVILLE 72D7S 


13 


© 


16 


16 


15 


HOLD ON TO ME 

C.PETOCZ.J.M. MONTGOMERY (B OALY.WRAMBEALA) 


♦ JOHN MICHAEL MONTGOMERY 

;c o; IV 4TLAN1 : tu:9F 


:o 


16 


12 


7 


17 


HUSBANDS AND WIVES 

0 COOK. K, BROOKS. R DUNN (R MILLER 


BROOKS & DUNN 

; Al- F ~ A NASH, .11 ; f:a' 


i 


(3D 


20 


18 


22 


WIDE OPEN SPACES 


♦ DIXIE CHICKS 

ICl IOiIYI MONUMENT 79003 


i 


(3D 


17 


19 


16 


NO PLACE THAT FAR 

N. WILSON ,B CANNON IS FvANS.T SHAP.RQ.T MARTiM 


♦ SARA EVANS 

ICHDHVi RCA 65584 


17 


(3D 


19 


22 


6 


THAT DON'T IMPRESS ME MUCH 

R . .AN'jE F T'/,- N.R ; LANGi 


♦ SHAN1A TWAIN 

v MFRFlFO 


19 


® 


21 


20 


12 


BUSY MAN 

JAELTCN.K.SlEGAiL >H REGAN. G TL REN> 


♦ BILLY RAY CYRUS 

(V) MERCURY 5665B2 


20 


(2l) 


24 


24 


28 


WHERE THE GREEN GRASS GROWS 

8 GALLIMORE. J STROUD. T MCGRAW IJ LEAfiV.C WISEMAN. 


TIM MCGRAW 

CURB ALBUM CUT 


1 


(22) 


22 


23 


13 


FLY (THE ANGEL SONG) ♦ THE WILKINSONS 

T HASEEDEN.R 7AVTTS0N.0 JOHNSON (S WILKINSON. R M BOURKE) iCl (Dl IV) GIANT 1 713I.REPRISE 


22 




26 


32 


1 


YOU WERE MINE 

r- .vORLFy h 1 HANOi Y -: ;R.MN y< FLIOFL 


DIXIE CHICKS 

MONUMENT ALBUM CUT 


23 


© 


23 


25 


8 


POWERFUL THING 

1 EIS:'AVT ,r; <P ' lV x.D A AMI -!P r -. C "J F .A.ilV", 


TRISHA YEARWOOO 

VI MCA NASHVILLE 720B2 


23 


25 


18 


17 


23 


IT MUST BE LOVE 

D JOHNSON tC-dCMHAROI 1 jJNDRUDI 


TY HERNOON 

IV) EPIC 79049 


1 


CD 


28 


28 


27 


DON'T LAUGH AT ME 


♦ MARf vV 1 ; S 

(V! MERCURY 566054 


2 


QD 


29 


30 


26 


HONEY, I'M HOME 

R J LANGI (S TWAIN R J LANGE.' 


♦ SHANIA TWAIN 

(VI MERCURY 566220 


1 


QD 


27 


26 


17 


BY THE BOOK 

R E ORRALL.J.LEO [M.PETEHSON.R E ORRALL) 


MICHAEL PETERSON 

REPRISE ALBUM CUT 


26 


29 


25 


21 


23 


WE REALLY SHOULDN'T BE DOING THIS 

T LWOWN.G STRAIT (J LAUDERDALE' 


GEORGE STRAIT 

VI MCA NASHVILLE 72071 


4 


CD 


31 


35 


; 


KEEPIN' UP 

IOOK. ALABAMA iR OWEN.T GENTRY, G FOWLER.H ROGERS) 


ALABAMA 
■ 


30 


(ID 


30 


31 


19 


A BITTER END 

1= '>•;.;-■_■ : D DOOD K BEARD 


♦ DERYL DOOD 

(C! IDICOLUMBIA 79013 


30 


CD 


32 


36 


6 


HOW FOREVER FEELS 

B CANNON, N WILSON IW MOBLLY T MULLINSI 


KENNY CHESNEY 

BNA ALBUM CUT 


32 


CD 


33 


33 


13 


SOMEBODY'S OUT THERE WATCHING 

• : i '. ■ .' .. ■ ■', i. LERNI ■ GOIDI s BOOK! R) 


♦ THE KINLEYS 

C) Id EPIC 79064 


33 


CD 


34 


34 


16 


TAKE ME 

D HUFF IS SMITH.B OIPIEROI 


♦ LARI WHITE 

LYRIC STREET ALBUM CUT 


34 


CD 


35 


27 


10 


IT'S YOUR SONG 

A REYNOLDS IB H. LL P WOLFE 


♦ GARTH BROOKS 

CAPITOL ALBUM CUT 


l 


CD 


57 




2 


MEANWHILE 

T BROW^i 3 STRAIT .. f l .',D5 k ::i> ,v h/LT-H-LCi 


GEORGE STRAIT 

MCA NASF-. LL: A, DC',' C'J* 


36 


37 


16 


29 


19 


GETCHA SOME 

, STRO:. D T ' E TH <:F >,F GANNON 


♦ TOBY KEITH 

■ V; MERCURY 666432 


18 


CD 


42 


38 


15 


ONE DAY LEFT TO LIVE 

K STEGALL :D OILLON.R BOUDAEAUA.j.NORTHfi JP 


♦ SAMMY KERSHAW 

iCl ID) (VI MERCURY 666062 


38 


CD 


43 


39 


12 


I'M YOURS 

J STROUD J KING IP COLEMAN. C C JOHNSON 


♦ LINDA DAVIS 

.: : iifi : ,-. , ■ aoif 


39 
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TITLE ARTIST 

PRODUCER (SONGWRITERI IMPRINT 4 NOWBERPROMOTION LABEL 


PEAK 
POSITION 


QD 


45 


41 


11 


ORDINARY LIFE 

N.WILSON.B CANNON ;P BAKER 0 HARRINGTON) 


♦ CHAD BROCK 

fCMO) IV! WARNER BROS 17136 


40 


(3D 


46 


40 


14 


EVERY LITTLE WHISPER 


STEVE WARINER 

(V) CAPITOL 58753 


40 


QD 


44 


43 


10 


DRIVE ME WILD 

M.A MILLER.M MCANALLY iM A M LLERG HUBBARD M LAWLERi 


♦ SAWYER BROWN 
CURB ALBUM CUT 


42 


QD 


50 


51 


4 


I'LL THINK OF A REASON LATER 


LEE ANN WOMACK 

FVI DECCA 72076 


43 


QD 


48 


45 


18 


WINE INTO WATER 

:J '..:>: . I j''-H AM iJRC .VN >I G BROWN U ir .. -'IF- T HL.V:T 


♦ T GRAHAM BROWN 

INTERSOUND ALBUM CUT 


44 


QD 


47 


44 


g 


THESE ARMS OF MINE 

W C RIMES U TWEEL.G THOMPSONI 


LEANN RIMES 

CURB ALBUM CUTMCG 


44 


QD 


51 


54 


5 


WHEN MAMA AIN'T HAPPY 

I FIFO V.N "GIF) V GF. OAR 0 " N.---OI F 


TRACY BYRD 

- . 1,'F.l YVFi,. IFF 7 70 A * 


46 


QD 


52 


49 


16 


SLOW DOWN 

. F iT.H-im.: F ,HI. 'iG il,' NF i : v 1 F-AFI" '. 


♦ ■■■--<t 'JtbLt-' 

ASYLUM ALBUM CUT 


47 


QD' 


53 


53 


10 


I'LL TAKE TODAY 

M. WRIGHT, B HILL IK M ROBBINS.W ROBiNSONi 


♦ GARY ALLAN 

CVI DECCA 72079 


48 










■ Hot Shot Debut 


mm- 




QD 




1 


1 CAN'T GET OVER YOU 

0 COO* K H- ',N T lACBRIDE) 


BROOKS 8. DUNN 


49 


(D 


56 


57 


( 


YOU WON T EVER BE LONELY 


ANDY GRIGGS 

(C) D RCA 65646 


50 


QD 


70 


60 


3 


NO MORE LOOKING OVER MY SHOULDER 

BJ.VAlK-FRjR I -fi r FVFIT-RGF'. F F r r.'AN 


♦ TRAVIS TRITT 

VV F F.N F f ffff FIR IM F T 


51 


CD 


75 


68 


4 


HANDS OF A WORKING MAN 

B GALl.MOAE ID.V WILLIAMS.JIM COLLINS; 


♦ TY HERNOON 

EPIC ALBUM CLT 


52 


CD 


62 


56 


9 


CAN'T STOP THINKIN' BOUT THAT 

P -'lATFF r-'--IA'.-F> M FiOFiFON Fi F)FAv : M l 


RICOCHET 

ICl FD: COLUMBIA 79062 


53 


CD 


NEW ► 


1 


CAN'T GET ENOUGH 

E-GORDY.JR (B DALY.W RAMBEAUX.K BLAZY) 


♦ PATTY LOVELESS 

EPIC ALBUM L ^ ' 


54 


m 


69 


55 


17 


ABSENCE OF THE HEART 

C FARREN.D CARTER (D CARTER, C FARREN.C JONES) 


♦ DEANA CARTER 

. FF- IF:. Fd'Fc 


16 


CD 


RE-ENTRY 


20 


LOOSEN UP MY STRINGS 

C BLACK.J STROUD IC BLACK.H NICHOLAS) 


CLINT BLACK 

(VJ RCA 66586 


12 


CD 


RE-ENTRY 


17 


WHERE YOUR ROAD LEADS ♦ TRISHA YWRWCOO (DUET WITH GARTH BROOKS! 

A.REYNOLDS IV SHAW, D CHILD) v M > naSh; ,LE '20: ; 


18 


CD 


RE-ENTRY 


5 


A RANDOM ACT OF SENSELESS KINDNESS 

D KENNEDY A SMITH if MYERS, G BAKER ,J WILLIAMS) 


♦ SOUTH SIXTY FIVE 
(C) ID) (V) ATLANTIC 84)94 


58 


CD 


RE-ENTRY 


20 


GUILTY ♦ THE WARREN BROTHERS 

C.FARREN B WARREN, B WARREN, D BERG) ICl (Dl IV) BNA 65552 


34 


CD 


RE-ENTRY 


8 


SHORTENIN' BREAD 

-.1 ■ W R OH,' iM; .v f ir.,). F-r.r: F F FU , r van BEEK.D Ki 


♦ THE TRACTORS 

IV) ARISTA NASHVILLE 13147 


57 


QD 


NEW ► 


1 


LOVE AIN'T LIKE THAT 

B GALLIMORE. F HILL FT GAETANOA J MASTERS' 


FAITH HILL 

WARNER BROS ALBUM CUT 


61 


62 


RE-ENTRY 


8 


YOU HAVEN'T LEFT ME YET 

1 FIHOA'. G SIRA 1 :o H FFiLESBY.K.ROB&NS) 


GEORGE STRAIT 

MCA NASHVILLE ALBUM CUT 


62 


(3D 


RE-ENTRY 


4 


WRITE IT IN STONE 

W WILSON IK MARLING) 


KEITH HARLING 

IVI MCA NASHVILLE 72081 


63 


CD 


RE-ENTRY 


6 


BEHIND CLOSED DOORS 

J SLATE. J DIFTIE IK O DELU 


JOE DIFFIE 

EPIC ALBUM CUT 


64 


QD 


NEW* 


1 


BETTER MAN 

C FAFFREN IB WARRiN.B WARPS \ 1, f.lFH)' . SF'F. 


THE WARREN BROTHERS 

SNA aifi j',1 F!,' 


65 


CD 


N E W ► 


1 


WHAT'S THE MATTER WITH YOU BABY 


♦ CLAUDIA CHURCH 

REPRISE ALBUM CUT 


66 


QD 


RE-ENTRY 


2 


FROM WHERE 1 STAND 

D CRIOERS 90GGUSS IK RICHLY, I SILLtRSi 


SUZY BOGGUSS 
(V) CAPITOl 58755 


67 


QD 


NEW ► 


1 


A LITTLE BIT MORE OF YOUR LOVE 

F FIFO". j r I.0V.A5FI . KING " GARRETT .J DEEREI 


PERFECT STRANGER 

FLRFJ FlOf'M'FJ- 


68 


69 


RE-ENTRY 


10 


1 WON'T LIE 

H WILSON B TANKERSLEY IB BOUTON H L'NDSEY) 


♦ SHANNON BROWN 

Cl (Di IV) ARISTA NASHVILLE 13144 


58 


70 


RE-ENTRY 


3 


IT'S ONLY LOVE RANDY SCRUGGS (WITH MARY CHAPIN CARPENTER) 

R SCRUGGS IR SCRUGGS M C CARPENTER! REPRISE ALBUM CUT 


67 


QD 


RE-ENTRY 


20 


SHE'S GOT THAT LOOK IN HER EYES 


♦ ALABAMA 

'CI iDl (V) RCA 65409 


21 


QD 


RE-ENTRY 


5 


TOUCHDOWN TENNESSEE 

' F'-FSNFT F FIRAr.l' V '0 D ' 1 1 FN t FHF FNF Y 


KENNY CHESNEY 

BNA PROMO iiNF.LF 


64 


QD 


RE-ENTRY 


7 


THE BIG ONE 

B.BECKETT, P GREENE IJ IMS.P MATTHEWS) 


CONFEDERATE RAILROAD 

ATLANTIC ALBUM CUT 


FF, 


QD 


NEW ► 


1 


TORE UP FROM THE FLOOR UP 

0 COOK IJ.B.RUDD. B.REGAN) 


♦ WADE HAYES 

. ' , :-;lF ALBUM FJ' 


74 


QD 


NEW ► 


I 


BARLIGHT 

l MAINES.C POBISON IC ROBISONi 


♦ CHARLIE ROBISON 

LUCKY DOG ABLUM CUTCOLUMBiA 


7S 



dZ) Records shewing an inoease in (WertiOTSCrver ttw previous week, regardless of chart movement. Airpower awarded to those records wtuch attain 
3000 detections lor the first time. Titles befcw the top 30 are removed from the chart after 20 weeks. ♦Videociip availa&ilrty. Catalog number is lor 
CD single, or vinyl single if CD single is unavailable (C) Cassette single availability. (D) CD single availability. (M) Cassette maii-single availability 
(T) Vinyl maxi-single availability. (V) Vinyl single availability. 00 CD man-single availability, c 1999, Billboard/BPl Communications. 
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No. 1 




1 


2 


2 


5 


I DON'T WANT TO MISS A THING i.-ji.ilu l»i«..INo.l MARK CHESNUTT 


2 


1 


1 


44 


THIS KISS A WATNEFT BS0S 1 7247 


FAITH HILL 


(3) 


3 


4 


! ! 


FLY (THE ANGEL SONG) giant 17131/warnerbros 


THE WILKINSONS 


4 


4 


3 


9 


NO PLACE THAT FAR - ,\ "»F|4 )' :, 


SARA EVANS 


S 


5 


5 


16 


IF 1 LOST YOU WARNER BROS, 17152 


TRAVIS TRITT 


(6j 


8 


8 


17 


SOMEONE YOU USED TO KNOW epic 79oiifsony 


COLLIN RAYE 


(7) 


10 


10 


83 


HOW DO 1 LIVE A' CURB 73022 


LEANN RIMES 


8 


6 


6 


45 


I'M ALRIGHT/BYE BYE • CURB 73034 


JO DEE MESSINA 


(9) 


16 


23 


3 


SOMEBODY'S OUT THERE WATCHING epiCjSONy 


THE KINLEYS 


10 


9 


9 


11 


HOLD ON TO ME Atlantic B4197/AG 


JOHN MICHAEL MONTGOMERY 


11 


7 


7 


28 


26 CENTS GIANT 17197/WARNER BROS. 


THE WILKINSONS 


12 


12 


11 


13 


THERE YOU HAVE IT arista NASW.LLE 13134 


BLACKHAWK 


13 


11 


12 


17 


1 WILL STAND BNA 65570RLG 


KENNY CHESNEY 
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14 


13 


15 


40 


COMMITMENT • CURB 73055 


LEANN RIMES 


15 


15 


14 


10 


GUILTY BNA 65S52/KLG THE WARREN BROTHERS 


(16) 


17 


13 


17 


FOR YOU 1 WILL lyric street i&4023ihouywood 


AARON TIPPIN 


17 


14 


16 


13 


YOU'RE BEGINNING TO GET TO ME GIANT 17I5EVWARNER BROS. 


CLAY WALKER 


(18) 


18 


18 


18 


A LITTLE PAST LITTLE ROCK DECCA 7206a WCA Nashville 


LEE ANN WOMACK 


(19) 


20 


19 


7 


A BITTER END COLUMBIA 79013/SONY 


D E F? Y_ DCDD 


20 


22 


21 


12 


ONE DAY LEFT TO LIVE/HONKY TONK AMERICA mercury bf*052 


SAMMY KERSHAW 


(21) 


25 


22 


11 


STRAIGHT TEQUILA curb 73066 


TRINI TRIGGS 


22 


19 


20 


19 


WRONG AGAIN HAPPY GIRL RCA 65456 RLC 


MARTINA MCBRIDE 


23 


23 


25 


34 


ONE HEART AT A TIME Atlantic 841 17/ag 


VARIOUS ARTISTS 


24 


21 


17 


22 


WIDE OPEN SPACES MONUMENT 79O037SONY 


DIXIE CHICKS 


25 


24 




37 


1 JUST WANT TO DANCE WITH YOU MCA Nashville 72046 


GEORGE STRAIT 



CD Records with the greatest sales gains this week. •Recording Industry Assn. of America certification for sales of 500,000 units. ARIAA 
certification for sales of 1 million units, with multlmillion titles indicated by a numeral following the symbol. C 1999, Billboard/BPl 
Communications and SoundScan, Inc. 
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1 
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—m NO. 1 *• 

SOUNDTRACK A 

DREAMWORKS 5CQ4 1,'PROVIDENT 3 whu at No J THE PRINCE OF EGYPT 


2 


3 


14 


KIRK FRANKLIN GOSPO CENTnGWlOBCOPE 90H1 worn THE NU NATION PROJECT 


3 


4 


7 


SOUNDTRACK • MEwtWflKS mompftovtdent THE PRINCE Of EGYPT-INSPIRATIONAL 


4 


2 


9 


SOUNDTRACK A sso KSDimiRn S7KVBRO TOUCHED BY AN ANGEL THE ALBUM 


5 




11 


VARIOUS ARTISTS A 

swsow lUKWRMni WOW-1999: THE YEAR'S 30 TOP CHRISTIAN ARTISTS AND SONGS 


6 


6 


7 


SOUNDTRACK* mns MMIUG kms»cvccvi THE PRINCE OF EGYPT -NASHVILLE 


7 


3 


15 


DC TALK virgin/forefront 5195,i:h0R[>ant SUPERNATURAL 


CD 


u 


15 


VARIOUS ARTISTS 

time life hcjl: v«c«c» SONGS 4 LIFE — FEEL THE POWER! 


CD 


16 


6 


MXPX TOOTH & NAIL 1 122/CHORDANT LET IT HAPPEN 


10 


1 


14 


VINCE GILL WITH PATRICK WILLIAMS AND HIS ORCHESTRA 

SPARROW lMie.ua Nashville BREATH OF HEAVEN - A CHRISTMAS COLLECTION 


11 


5 


12 MICHAEL W. SMITH reunion iooi^provident CHRISTMASTIME 


(S) 


MEV»> 


VARIOUS ARTISTS hosannaimtecrity [UUHOK SHOUT TO THE LORD 2000 


13 


10 


22 


POINT OF GRACE word 5444 STEADY ON 


<s> 


17 


25 


TRIN-I-TEE 5:7 b-rite 0072WORD ■ TRIN-I-TEE 5:7 


15 


12 


69 


LEANN RIMES A 

om YOU 1 IGHT JP MY UFE NSPIRATIONAl SONGS 


16 


13 


27 


NEWSBOYS STAR SONG 016KMKDANT STEP UP TO THE MICROPHONE 


17 


11 


31 


JACI VELASQUEZ myrrh 70J6WORO JACI VELASQUEZ 


18 


lb 


11 


REBECCA ST. JAMES forefront sibsvchordantpj PRAY 


OD 


23 


1 


T.D. JAKES WITH THE POTTER'S HOUSE MASS CHOIR 

integrity 13I9WORD HB LIVE FROM THE POTTER'S HOUSE 


20 


» 


36 


MICHAEL W. SMITH reunion 10007/provident LIVE THE LIFE 


© 


3? 


9 


VARIOUS ARTISTS T« UFE BM02VADAO SONGS 4 LIFE — LIFT YOUR SPIRIT! 


22 


25 


23 


THE WS 5 MMUTE WAUVSAfiABELLUM S2G40KWMWT pjj FOURTH FROM THE LAST 


23 


26 


11 


BURLAP TO CASHMERE squint/mm 5562/WORO §J ANYBODY OUT THERE? 


24 


22 


53 


AVALON sparrow 163SVCH0RDANI ■ A MAZE OF GRACE 


(25) 


37 


2 


THE WAITING SPARROW I679CHOROAMT UNFAZED 


(2D 


RE-ENTRY 


VARIOUS ARTISTS 

time lite SO404MAOACV SONGS 4 LIFE — RENEW YOUR HEART! 


27 


20 


27 


RICH MULLINS AND A RAGAMUFFIN BAND 

myrrh /034 WORC rjTJ THE JESUS RECORD 


(28) 


NEW*- 


ALL STAR UNITED 

ESSENTIAL pBu, EM INTERNATIONAL ANTHEMS FOR THE HUMAN RACE 


29 


33 


2 


SMALLTOWN POETS FOREFRONT 520«hordant ■ LISTEN CLOSELY 


(3D 


36 


9 


FIVE IRON FRENZY 5 minute WLAFORETSCNTMl&CHOfltlANT B QUANTITY IS JOB HEP) 


31 


29 


16 


CHRIS RICE rocketown 53IOWORO PAST THE EDGES 


OD 


RE-ENTRY 


MXPX TOOTH r. Mli 1 TU- CHCRDANT SLOWLY GOING THE WAY OF THE BUFFALO 


33 


28 


8 


VARIOUS ARTISTS 

REUNION 1 3009 I ROVIOENT AWESOME GOD A TRIBUTE TO RICH MULLINS 


34 


24 


61 


VARIOUS ARTISTS A 

SPARRO* I5290HOHOANT WOW-1998: THE YEAR'S 30 TOP CHRISTIAN ARTISTS AND SONGS 


35 


JO 


33 


CECEWINANS pioneer/sparrow 1628/chordant EVERLASTING LOVE 


3G 


21 


14 


BOB CARLISLE bensonwdem823>zprwident STORIES FROM THE HEART 


37 


19 


9 


CECE WINANS pioneepjsparrow 1674XH0RDANT HIS GIFT 


38 


27 


63 


STEVEN CURTIS CHAPMAN sparrow 1630CHORDANT GREATEST HITS 


3D 


RE-ENTRY 


JENNIFER KNAPP GOTEE 3832/WORD Q KANSAS 




RE-ENTRY 


VARIOUS ARTISTS 

Wl . Fl .-..:-:: MAT x< SONGS 4 LIFE — EMBRACE HIS GRACE! 



Artists & Music 



( ) Records with the greatest sales gams this week. • Recording Industry Assn. Of America (RIAA) certification 
for sales of 500.000 units. A RIAA terWtcation for safes o* 1 million units with each additional million Indicated 
by a numeral following the symbol For boxed sets, and double albums with a running time that exceeds two hours, 
the RIAA multiplies shipments by the number of discs and/or tapes All albums available on cassette and CD. 'Aster- 
isk indicates vinyl available ■ indicates past or present Heatseeker tttJe. C 1999, BitlboaroVBPI Communications. 




by Deborah Evans Price 



< ELCOME TO 1999! It's that time of year when 
everyone spends a few pensive moments reflecting on 
the year that has passed before gearing up for the new 
one. Executives at Christian record labels are among 
those surveying the landscape. "We had an incredible 
year," Word president Roland Lundy says of 1998. "It 
was the best year we've ever had. Our revenues [were] 
up about 11%." 

Many agree that 1998 was a good year. But as 1999 
dawned, many of the same challenges were still rear- 
ing their heads, among them securing prime space at 
retail. 

"The challenge for the industry is to get more space 
and exposure in the general market," Lundy says. "At 
the same time, we need to continue to encourage the 
growth in the CBA [Christian Booksellers Assn.] mar- 
ket. We've had great growth in the CBA market in the 
last couple of years, but the other challenge we're fac- 
ing is the continued consolidation in the CBA market." 

Breaking new acts is another task on most label exec- 
utives' agendas. "I think as an industry we've done a 
good job of introducing some great new artists to the 
marketplace. I'm particularly proud of what our com- 
pany has been able to accomplish," says EMI Christian 
Music Group president/CEO Bill Hearn, citing 
Michelle Tumes, Nichole Nordeman, and Delirious. 

"We've done a great job of introducing new artists, 
but 1 don't think we've broken any new artists. I view 
those two terms quite differently . . . Jaci Velasquez, 



from an industry standpoint, would be the best exam- 
ple of a brand-new artist breaking through in the last 
two to three years. As an industry we need to do that 
once or twice a year, not once every three to fire years." 

Lundy also feels that breaking new acts is essential. 
"New artists are the lifeblood of our business," he says. 
"Every year some well-established artists will sell less 
than they have the previous year, and we have to find 
new artists. Our A&R charge is to find new artists, but 
you can't bring out 20 a year, because it costs so much 
to do it now . . . Am I happy that we found Point Of 
Grace and Jaci? Yes. Am I glad that Nichole Norde- 
man is successful? Yes, because a new artist by any of 
us helps boost the industry." 

Hearn feels the key to breaking new artists is grow- 
ing the consumer base. "The popularity and increased 
awareness of Christian music has attracted a lot of new 
people to our industry, but they are more one-off pro- 
jects like the 'Prince Of Egypt' soundtrack, LeAnn 
Rimes's [inspirational album] 'Touched By An Angel' 
soundtrack, and Vince Gill's Christmas album," says 
Hearn. "These things are selling a lot of records, but 
they are not going to be repeating themselves in the 
future. The mainstream companies have seen that you 
can sell records in the Christian marketplace if you 
have the right product, but I'm not sure if that is help- 
ing us, as an industry, grow. 

"We've got to be able to get our artists on main- 
stream radio and mainstream television . . . We haven't 
really repeated the mainstream radio successes we had 
in '96 and '97. We've got a big job to do. It's not that 
we've gone backward. I just don't think we're made any 
forward progress in the last 12 months in growing the 
consumer base for Christian music." 

According to Lundy, having Christian artists like 
Velasquez and Steven Curtis Chapman on the 'Egypt' 
and 'Angel' soundtracks does help expand the audience 
for Christian music. 

(Continued on next page) 




by Lisa Collins 

In FLIGHT: In 1995, one of the big stories was that 
Kirk Franklin went platinum with "Kirk Franklin And 
The Family." In 1998, just three years later, Franklin's 
"The Nu Nation Project" shipped 1 million, underscor- 
ing gospel's explosive potential at retail and what many 
hope to be its inevitable direction. 

Soaring sales, expectations, commercial interests, and 
multimedia opportunities were the big stories of 1998 as 
the gospel music industry continued to soar, fueled part- 
ly by a desire on the part of mainstream labels to get a 
piece of the action. Interscope formalized its pact with 
B-Rite sister company Gospo Centric Records (whose 
roster includes Franklin), purchasing a majority stake 
in the Inglewood, Calif-based label. MCA launched Pea- 
cock Classics, a gospel imprint boasting its rich catalog 
reissues from gospel's golden age, while Tommy Boy 
expanded into gospel with the establishment of Tommy 
Boy GospeL EMI Christian dove even further into gospel 
with the creation of EMI Gospel, and DreamWorks 
tapped in with its "Prince Of Egypt — Inspirational" set. 

As producers and artists take more creative gambles, 
it is clear the stakes have risen. That, in essence, could 
make for the only rationale behind one of the year's 
most surprising stories: the plug being pulled on Warn- 
er Gospel, considered a key player in the gospel indus- 
try. With an across-the-board rise in costs as well, the 
only assumption to be made is that it was a matter of 
downsizing for greater productivity elsewhere. 

But 1998 also proved to be a year of scandal, with 
ugly accusations traded in the battle over one of the 



hottest new acts to hit the gospel marketplace in the 
last decade. God's Property founder Linda Searight 
filed a $75 million, 1 1-count lawsuit against members 
of the act, B-Rite Music CEO Claude Lataillade, 
Gospo Centric CEO Vicki Mack Lataillade, B-Rite 
Music, and Franklin. With its Grammy-wirming debut 
album, "God's Property," registering sales of nearly 3 
million units, the act emerged from nowhere to become 
one of the most successful groups in the history of the 
gospel music business. 

Aside from rVanklin, 1998's biggest chart successes 
were from God's Property, Fred Hammond & Radi- 
cal For Christ (the first gospel act to release a double 
CD with tlieir release "Pages Of Life"), CeCe Winans, 
John P. Kee, and Donnie McClurkin, most of whom 
have or will surpass 250,000 units in sales. The year's 
biggest surprises were Karen Clark-Sheard, who with 
nearly 150,000 units sold proved she could hold her own 
without the Clark Sisters, and Trin-I-Tee 5:7, whose 
self-titled album debuted in the top five of the Top 
Gospel Albums chart The single "God's Grace," writ- 
ten and produced by R. Kelly, is expected to propel the 
album to gold certification. 

With up to 100,000 units sold for her "Lire In Detroit" 
album, Vickie Winans proved that traditional gospel 
artists could hold their own as well. And judging by some 
of the releases due in the first quarter of 1999, label 
executives are continuing to test the waters. Yolanda 
Adams will make her long-awaited and much-antici- 
pated debut on Elektra; Bishop T.D. Jakes hopes to 
wow them in music, as he has on the evangelistic circuit; 
and it is expected that one of the biggest new names in 
gospel, Tonex, will hare new product Growing interest 
from corporate America will provide even greater 
opportunities for multimedia exposure for gospel. 

Indeed, 1999 looks like an even more exciting year 
for gospel, which, while widening its lead over classical 
and jazz to rank as the sixth most popular musical 
genre, has proved to be more than fertile soil with a 
growing share of commercial blessings. 
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by Bradley Bainbarger 

TAKING WING: Although Kennedy remains rooted 
to EMI for at least his next few classical projects, the 
iconoclastic violin virtuoso has branched out with Sony 
Classical for an album devoted to his arrangements of 
Jimi Hendrix compositions (BillboartUfti/iefin, Jan. 
4). Kennedy's acoustic octet, the Kennedy Collective, 
toured some of this material across the 
U.S. in the fall to generous (if slightly 
uncomprehending) response, with the 
leader interspersing riveting Bach and 
Bart6k solos among the movements of 
an inspired Hendrix suite. 

At a November concert in New York's 
Avery Fisher Hall, Kennedy CoUective's 
Kennedy treatment of such Hendrix totems as 
"Third Stone From The Sun," "Little 
Wing," and "Fire" showed the British violinist's deep 
affection and knowledge of his subject Even with the 
group's tentative playing of the work-in-progress, the 
suite proved to be a thing of rustic, even pastoral beau- 
ty, utterly fresh and free of cliche. Due in June, the Sony 
set will also include Hendrix songs recast in a more elec- 
tronic guise, courtesy of some U.K. programmers. 

Angel/EMI issued Kennedy's inventive jazz/rock solo 
album, "Kafka," in 1996, although the disc's relatively 
lackluster faring in the marketplace made both parties 
wary of future joint forays into uncharted territory. Dis- 
appointed, Kennedy says he longed for more corporate 
''imagination and enthusiasm," and by all reports, EMI 
didn't really "get" the Hendrix project 

According to EMI Classics president Richard Lyt- 
tleton, former EMI UK/Ireland president/ CEO Jean- 
Francois Cecillion "passed" on Kennedy's Hendrix 
project last year. "It isn't good policy to keep an artist 
from doing what he has his heart set on, even if it means 
allowing a record to go to a competitor," Ly ttleton says. 
"That said, would I, personally, have let the Hendrix 
record go? Well, no, certainly not I thought the concerts 
here where Kennedy played Hendrix were very impres- 



sive indeed; he really does play Hendrix with the same 
respect and spirit that he devotes to Bach." 

EMI has a great tradition of long-term commitment 
to artists' careers, and Lyttleton says the company real- 
izes that "an artist doesn't always develop in a straight 
line. So, even though this one record may have slipped 
the net we remain totally committed to Kennedy." 

Long impressed with Kennedy's unique mix of clas- 
sical integrity and populist appeal, Sony chief Peter 
Gelb says his company "leapt at the chance to work 
with Urn. It's an exciting opportunity, artistically and 
commercially." He adds that while Kennedy possesses 
fame of rock-star dimensions in the U.K. and has a high 
profile in the rest of Europe, the Hendrix disc could be 
the ticket to heightening his stature in the States. 

Coming on the heels of a spectacular album of Fritz 
1m t i - 1 it pieces, Kennedy's fall tour of the U.S. was his 
first in five years and included a round of Klgar and 
Brahms concertos from New York to Seattle (Keeping 
Score, Bmboard, Nov. 7, 1998). Due before the end of the 
year, Kennedy's next EMI disc — which has him soloing 
at the head of the English Chamber Orchestra in a set 
of specially arranged classical favorites — is scheduled 
for a major crossover push, as it will be handled by EMI 
Records U.K. And his longhair ambitions still high, Ken- 
nedy has concerts and recording sessions this year fea- 
turing Kodaly and Ravel duos with cellist Lynn Har- 
rell; he also has the Berg concerto in the can. 

The Kennedy Collective tours Europe this summer 
with the Hendrix material, and the group may return 
for U.S. dates in the fall, since Kennedy has a further 
round of concerto dates with orchestras in Philadelphia 
and San Francisco, among others. Gelb rushed a film 
crew to document the Kennedy Collective's recording 
sessions in Vancouver, so the Hendrix album may also 
see some broadcast promotion. 

BaCH AGAIN: With the 250th anniversary of J.S. 
Bach's death coming in 2000, we will be treated to a 
number of recorded tributes — in Lwticular, monumen- 
tal complete editions due later this year from Teldec and 
Hanssler Classic (Keeping Score, Billboard, Dec. 12, 
1998). In the meantime, there are more modestly sized 
testaments to the many-faceted allure of Bach's art In 
its wonderful new book-plus-music "Discovery" series, 
Harmonia Mundi has released "A New Approach To 
Bach," which features a 51-page, weU-illustrated mono- 
graph by Italian musicologist Alberto Basso packaged 
(Continued on next page) 



HIGHER GROUND 

(Continued from preceding page) 

"It's still exposure for our genre 
of music," he says. "I believe that 
things like that open people's eyes 
and open doors that give our 
artists — the Point Of Graces, the 
Jacis, the Steven Curtises — oppor- 
tunities. Any artist on [a main- 
stream album] is getting exposure to 
people who may have not been 
exposed to them before. Sure it 
wasn't generated by Sparrow, Word, 
or Provident, but it was generated 
with the help of our artists." 

Breaking new acts and increasing 
retail presence are concerns for 
Christian labels as the new year gets 
under way. Most all agree that 1998 
was a good year for the industry as a 
whole, but Hearn urges caution, say- 
ing that he thinks it's time the indus- 
try stops believing its own press 
releases. 

"I think we have to just get real 
and look at the numbers and ana- 
lyze," he says. "You can dig through 
SoundScan and say that we're grow- 
ing, but look at all the things that are 
in there, like the 'Prince Of Egypt' 
soundtrack, where 90% of the sales 
are mainstream, or the 'Touched By 



An Angel' soundtrack, where 80% of 
the sales are mainstream. All those 
sales are getting rolled into our over- 
all units. They are being created by 
secular companies with secular 
artists. It's not part of the Christian 
music industry. 

"It's good wholesome product," 
Hearn continues, "and I'm not anti 
that product but we can't look at that 
and say, 'We did 44 million units this 
year. We grew.' We didn't generate 
it. DreamWorks generated it. Epic 
generated it. MCA generated it. I 
think w f e have to be careful not to 
start believing that all that stuff is 
part of what we are doing. 

"There are some good things. I'm 
not speaking doom. I want us all to 
be real. If we can all get real, we can 
make better decisions about the 
future." 

NEWS NOTES: Caedmon's Call's 
Cliff Young is close to finalizing a 
deal with Essential Records for an 
imprint that would focus on grass- 
roots marketing of college-oriented 
acts. Beeson and Young would co- 
manage the new venture, with all 



marketing and promotions going 
through Essential. Look for Bebo 
Norman and Andrew Peterson to be 
the first two acts signed, with prod- 
uct due out in late spring or early 
summer . . . Former Whiteheart 
core member Mark Gersmehl and 
his wife, Brynn, formerly with 
Rachel Rachel, have begun per- 
forming as a duo. Nashville audiences 
can catch their piano-based acoustic 
set Jan. 17 at Christian Activities 
Night at Bellevue Station. 

On Wednesday (11), Word becomes 
the first major Christian label to out- 
source its distribution to a third 
party, when California-based Menlo 
Logistics takes over the label's dis- 
tribution operation. "We're moving 
our warehouse from Waco [Texas] to 
Smyrna ITenn.], and we have out- 
sourced the running of that to 
Menlo," says Word president Roland 
Lundy, adding that a survey 
revealed that the label could reach 
70% of its accounts in two days from 
Smyrna "Menlo is doing our distri- 
bution and fulfillment as a third 
party. They are very professional and 
are going to do a great job for us." 




Men of Standard's ncu> 
release from Muscle Shoals 
Sound Qospel may feel like 
rain, but it's a ray of 
sunshine for all those funs 
who love their 
exciting style of 
gospel music. 

The anticipation 
is ncm> over. 
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N.V. Hardtop Quintet Proves The Power Bf Ensembles 



IAPPY COINCIDENCE: "We 
didn't set out to play this music in 
particular; it kind of found us," says 
Keith Saunders, pianist and leader 
of the N.Y. Hardbop Quintet, 
formed in late 1990. The core band 
members initially came together for 
a one-off gig. They've been working 
steadily in New York ever since. 

"It's really just coincidental," says 
Saunders of the band's combined love 
of jazz from the late 1950s and early 
1960s. "I'm a big fan of [pianist] Bud 
Powell; through him I came to 
Horace Silver. [NYHBQ trumpeter] 
Joe Magnarelli is extremely influ- 
enced by Kenny Dorham, and in 
[NYHBQ saxophonist] Jerry [Wel- 
don], you can hear a lot of Hank 
Mobley." The Quintet is rounded out 
by bassist Bim Strasberg and 
drummer Clifford Barbaro, who 
joined the group in 1995. 



large extent," says the pianist. "Our 
last record, 'Rokermotion' [TCB, 
1995], was recorded with drummer 
Mickey Koker and was somewhat of 
a tribute to Mickey, to what he 
brought to the music. 'A Whisper 
Away' features Cliff, who seems to 
have made the band a bit looser." 






THE N.Y. HARDBOP OUINTET 

According to Saunders, the group's 
new release, "A Whisper Away," 
released Jan. 12 by TCB, was strong- 
ly influenced by Barbara's presence. 

"Our direction tends to be influ- 
enced by our drummer, to a very 



by Steve Graybow 

Barbaro has played with both Betty 
Carter and Marlena Shaw. 

"The Quintet is moving beyond the 
hard-bop tag," notes Saunders. "We 
are experimenting with odd song 
structures, moving away from tradi- 
tional-sounding melodies. I guess 
we're getting a bit more abstract." 

Saunders says that the advantages 
of playing in a working band are 
twofold. "For one, we have a 
rehearsed book of songs that we can 
call up instantaneously to match any 
playing situation we may find our- 
selves in. Secondly, when people see 
us, they are seeing a tight unit that 
rehearses and plays together fre- 
quently: a group of players who know 
each other, musically, very well. This 
is a band that sounds like a band, 
rather than a leader with paid side- 
men who play together on occasion." 

Still, Saunders readily admits that 



CLASSICAL KEEPING SCORE 

(Continued from preceding page) 



O Album wtti the mated sate Rami Itirs wet* • Recording Industry Ajar 01 America (RIAA) H 
untb- A RIAA cartiwation tor lain of 1 miliar- urab wit* each arajrtnnai miltoi rndcated by a 
For Meed Sets, and double albums with a running lime that n 
disa anii'ur tapes All alliums available en cassette and CO 
Heaisnehrrs utter, e 1 999. rtilltxjarct'BPI Communtiallixti and SoundScan. Inc 



.! r - i r : ii-" ! . i - i .--.II ■ -mi - --.- !- 
hours, the RIAA multiplies ■rnrxncrtts try the numhcr ot 
Htrcates . -i,-i avaitabk* B ItrdrcaUs p 



. _ I ,:| | 



with two discs drawn from the label's 
catalog. The musical selections include 
excerpts from Bach's most famous 
works, as well as a complete record- 
ing of the "Trauerode" cantata led by 
Philippe Herreweghe. 

Along with a more traditional exe- 
gesis of the composer's life and works, 
"A New Approach To Bach" includes 
Basso's ruminations on the hermetic 
aspects of such late masterpieces as 
the "Art Of 
The Fugue," 
centering on 
Bach's pen- 
chant for nu- 
merological 
symbolism. 
Carrying the 
arcane inter- 
pretation of Bach further is a new 
album from the Spanish Glossa label 
that features the first vocal setting of 
the famous chaconne from the solo 
violin partita in D minor. 

"De Occulta Philosophia" teams 
lutenist Jose Miguel Moreno with 
early-music star soprano Emma 
Kirkby and countertenor Carlos 
Mena on the "Chaconne-Tombeau," 
as it is retitled. Moreno has set the 
exalted eantus firmus to lyrics of the 
Lutheran chorale "Christ Lay In A 
Shroud, Hallelujah" per German 
scholar Helga Theone, who views the 
piece as Bach's encoded lament for his 
first wife's passing. Whatever the 



verities of this mystical recasting, the 
effect is haunting. 

The balance of "De Occulta Philo- 
sophia" has Moreno playing his tran- 
scriptions of the full D minor partita 
and the G minor sonata in his so- 
norous, if overly deliberate, manner. 
Adding to its allure, the album is 
packaged in a deluxe Digipak typical 
of Glossa's aesthetic-minded produc- 
tions (Keeping Score, Billboard, July 
18, 1998). 




economic conditions aren't favorable 
for a five-man jazz ensemble. 

"In the past two decades, there 
have been fewer and fewer coopera- 
tive bands, because it is not some- 
thing that is economically viable," he 
says. "Touring is difficult, because of 
the logistics presented by transport- 
ing and housing five musicians." 

For this reason, the Quintet's dates 
away from the Big Apple are fre- 
quently limited to quick runs of fes- 
tivals or college gigs. 

Saunders credits the group's label, 
TCB, for "believing in the concept of 
the working band and allowing us to 
discover our music in our own way." 
Based in Switzerland, TCB was 
formed in 1988 by former jazz drum- 
mer Peter Schmidlin. The label 
originally released sessions that fea- 
tured a house rhythm section (includ- 
ing Schmidlin) playing with well- 
known American musicians. TCB 
has since flourished into a full-ser- 
vice label, featuring a mix of up-and- 
coming and classic jazz artists. 

With its strong compositions and 
telepathic ensemble playing, the 
Quintet makes a strong statement 
for the concept of a working band. 
Economics being what they are, let's 
hope that there will always be coop- 
eratives to remind us of the power of 
a true unit 

Together again: After 36 

years apart, vocalese masters John 
Hendricks and Annie Ross are 

singing again. Having made a name 
for themselves as a trio along with 
singer Dave Lambert (who died in an 
accident in 1966), Hendricks and Ross 
recently ended their prolonged cre- 
ative separation with two impromptu 
performances in New York. The duo 
has a string of live dates confirmed 
and anticipates entering the record- 
ing studio early this year. 

AnD: Trumpeter Terence Ulan 
chard inks a deal with Sony Classical; 
his first for the label will be "Jazz In 
Film," a collection of scores for nine 
classic films arranged by Blanchard. 
Included is the trumpeter's own score 
for Spike Lee's "Cloekers." A March 
release date is anticipated. 
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Nashville's Almo/lrving Nurtures Hits 

Publishing Co. Strives To Support Writers, Maintain Flexibility 




BY DEBORAH EVANS PRICE 

NASHVILLE — Ever since senior VP 
David Conrad opened the doors of the 
Nashville office of Almo/lrving Music 
in 1981, the company has had a repu- 
tation for nurturing important song- 
writers and churning out hit songs. 

With a writer roster that includes 
Mike Reid, Annie Roboff, Craig 
Wiseman. Craig 
Bickhardt, Jeff 
Pennig, and Paul 
Kennerly, the 
company has 
been responsible 
for such recent 
chart-toppers as 
Faith Hill's "This 
conrad Kiss," Tim Mc- 

Graw's "Where 
The Green Grass Grows," and Kenny 
Chesney's "She's Got It All." 

Almo/lrving is owned by Herb 
Alpert and Jerry Moss, who founded 
A&M Records but kept their pub- 
lishing operations after selling A&M 
to PolyGram, which in turned has 
been acquired by Seagram Co. 

Conrad says one of the reasons he's 
been with the Nashville company 
since its inception is the approach 
taken by the founding fathers. 

"Any company is a reflection of its 
leadership, and this one is no differ- 
ent," he says. "Their attitudes about 
music, artists, and songwriters trickle 
down . . . There's the attitude of leav- 
ing great people alone to create and 
support what they do. Be there for 
them when things are lean, then cele- 
brate with them when things are 
great" 

In the past year, Almo/lrving 
Music Nashville has known both tri- 
umph and tragedy. After suffering a 
major blow at the end of 1997 when 



Kent Robbins, one of the company's 
best-loved and most successful writ- 
ers, was killed in a car accident, 
Almo/lrving managed to rebound 
with a strong year in 1998. 

"It was a hard thing last year," says 
Conrad. 'As bad as the end of [ 1997] 
was, 1998 turned out to be a really 
wonderful year for us." 

Recent key cuts by Almo/lrving 
writers include Bickhardt's "It Must 
Be Love," recorded by Ty Herndon, 
and Jess Brown's "Cover You With 
Kisses," cut by John Michael Mont- 
gomery. Brown's "A Little Past Little 
Rock" was a hit for Lee Ann Womack. 

Robbins' songs are also continuing 
to garner attention. "He's got the cur- 
rent single by Gary Allan, 'I'll Take 
Today,' " notes Conrad. "He got on the 
first Randy Travis album on Dream- 
Works. He got on the George Strait 
album released in 1998, and he's going 
to be on the new George Strait record. 
It's just delightful It proves the power 
of the songs and a writer who knew 
the craft and was a master." 

Conrad oversees an administrative 
staff of nine people and a songwriter 
roster of 22, including such writer/ 
artists as John Anderson, Beth Niel- 
sen Chapman, Nanci Griffith, Waylon 
Jennings, Lari White, Gillian Welch, 
Max Carl, and Emmylou Harris. 

A native of North Carolina, Conrad 
moved to Nashville in 1971 and began 
his career on Music Row as a gui- 
tarist, doing both session and road 
work. In 1973 he became a song plug- 
ger for the Pi-Gem/Chess companies, 
owned by Charlie Pride and Tom 
Collins. He remained there until 
opening Almo/lrving in 1981. 

"I think you could call us a major 
publisher in impact and resources," 
says Conrad, "but we're certainly not 



the biggest in the world. That's not 
what motivates us. We seem to have 
achieved a pleasant and prosperous 
middle ground in terms of the size of 
publishing companies in Nashville and 
the rest of the world. We have every- 
thing we need to work, but we have a 
staff that's small enough for all of us to 
know each other well and to commu- 
nicate . . . There's not so many that 
one of us can't stop what we're doing 
any time one of these folks are excit- 
ed about a song. That's when we need 
to be there for them." 

In addition to Conrad, Almo/lrving 
has three other song pluggers in 
Nashville — Mary Del Scobey, Scott 
Gunter, and Bobby Rymer. "They 
each have their own constituencies in 
the A&R departments," he says. 

Conrad says his writers frequently 
interact with those from other offices. 

"We're really into cross-pollination 
in terms of having our writers work 
with writers from Los Angeles or 
from the U.K. or other parts of 
Europe," he says. The company has 
three domestic offices* — in New York, 
Nashville, and Los Angeles — as well 
as offices in Hamburg, Amsterdam, 
I >ondon, Paris, and Sydney. It also has 
subpublishing deals in other countries. 

Conrad says the European offices 
have been supportive of Nashville 
writers making inroads in the Euro- 
pean market, particularly Welch. 

Supporting writers in all their 
endeavors — from Welch's current 
album to the play Reid is working on 
to the string of country radio hits 
Wiseman is generating — is what Con- 
rad considers important 

"It all goes back to the time and 
attention paid to the writers," he says. 
"That's the only thing that sets you 
apart and keeps your hits coming." 



Atlanta Publishing Exec Bill Lowery Is Honored 
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Shown onstage, from left, 
are Lowery and his wife, 
Billie. 




Shown, from left, are Don 
Perry of the law firm of 
Greenberg, Traurig Atlanta 
and a trustee of the Atlanta 
chapter of the National 
Academy of Recording Arts 
and Sciences. Michael 
Olsen, Platinum Entertain- 
ment executive VR and 
Buddy Buie. a songwriter 
and partner of Lowery's. 



Pictured, from left, are Jan 
Smith of vocal instruction 
school Jan Smith Studios 
and president of the Atlanta 
chapter of the National 
Academy of Recording Arts 
and Sciences; Joel Katz, 
chairman emeritus of the 
academy and a partner 
with Greenberg. Traurig 
Atlanta; and academy pres- 
ident/CEO Michael Greene. 



More than 250 musicians, songwriters, and executives 
from Atlanta paid tribute to Bill Lowery, an almost-50- 
year veteran of Atlanta music publishing, on Nov. 19, 
1998. The luncheon, organized by the Friends of Bill 
Lowery, included proclamations from the State of Geor- 
gia and the City of Atlanta dubbing the day Bill Lowery 
Day. The event raised some $30,000 for the Bill Lowery 
Scholarship Endowment Fund at the Georgia State Uni- 
versity School of Music. In addition to the guests, more 
than 25 artists made appearances via video with words 
of praise for Lowery. 




ISIO.l SONG CREDITS 



THE HOT 100 

HAVE YOU EVER? ■ Diane Warren • Ron I songs ASCAP 

HOT COUNTRY SINGLES & TRACKS 

RIGHT ON THE MONEY • Charlie Black, Phil Vasser • EMI Blackwood/BMI, Ffybridgei 
BMI, EMI ApnhASCAP Phil Vasser/ASCAP 

HOT R&B SINGLES 

NOBODY'S SUPPOSED TO BE HERE ■ S. Crawford, Montell Jordan • Wixen ASCAP, 
Famous/ ASCAP 

HOT RAP SINGLES 

GHETTO COWBOY • S. House, A. Henderson, K. Greer, J. Burke, F. Lindsey, R. 
Antonio • Mo Thugs ASCAP. Siet, ASCAP, Layzie Bone/ASCAP, EMI April ASCAP 

HOT LATIN TRACKS 

Ml PC • Juan Luis Guerra • KarenASCAP 



Jerry Reed, left, and pro- 
ducer Rodney Mills flank 
Mills' wife. Mary. 



Shown, from left, are Low- 
ery, BMI president/CEO 
Frances Preston, and Low- 
ery's wife. Billie. 



nuke's Music Garners New Attention; 
Lloyd Webber Triumphs In 'Opera' Suit 



I HINGS ARE LOOKING UP for 
Vernon Duke, the largely unher- 
alded composer and sometime lyri- 
cist His canon of standards is not 
big, but it's memorable nonetheless, 
and many of his lesser-known 
songs are also worthy of attention. 
His chestnuts are "April In Paris," 
"Autumn In New York" (his lyric, 
too), '"Taking A Chance On Love," 
"Cabin In The Sky," "What Is 
There To Say," and "I Like The 
Likes Of You." His lyric partners 
were the top of the crop, including 
Ira Gershwin, Howard Dietz, 
E.Y. Harburg, John LaTouche, 
and Ogden Nash. 

Ben Bagley — the late record 
producer and Painted Smiles label 
owner — produced a few volumes of 
Duke's works years ago, in addition 
to Duke's songs 
(with lyrics by 
Nash) heard on 
the "The Lit- 
tlest Revue" 
cast album. 

But for 
Duke, who died 
in 1969 at the 
age of 66, 1999 

is off to a good start in bringing 
attention to his considerable tal- 
ents. The second installment this 
season of the City Center's "En- 
cores!" series in New York contains 
a reprieve of Duke's work in "The 
Ziegfeld Follies Of 1936," with 
lyrics by Gershwin. 

Likely to get more overall expo- 
sure is a new Dawn Upshaw 
album, "Dawn Upshaw Sings Ver- 
non Duke," to be released Jan. 19 
by Nonesuch Records. As fans of 
the concert singer know from her 
previous efforts, Upshaw is 
remarkably at home with such 
material — and this album keeps 
that flame alive. 

Among the set's many delights 
(and particularly relevant to Up- 
shaw's skills) are some items that 
show that Duke — a writer of classi- 
cal works, including a symphony 
and a ballet — could suggest, but not 
completely surrender to, the craft 
of writing art songs. Two ballads 
with a traditional pop air that are 
favorites of Duke song collectors are 
"The Love I Long For" (Dietz) and 
"Words Without Music" (Gershwin). 




by Irv Lichtman 



Duke was born Vladimir 
Alexandrovitch Dukelsky in Rus- 
sia, and his professional name was 
fashioned by none other than 
George Gershwin, a friend who 
also dabbled in concert music (a fact 
noted in abundance in his centenni- 
al year, 1998). 

No REPP OFF: Two months after 
losing in the U.S. Supreme Court, 
Andrew Lloyd Webber wen acquit- 
tal Dec. 15, 1998, from a jury in a 
VS. District Court in New York on 
charges that he plagiarized a litur- 
gical composer's 20-year-old song to 
write the theme to "The Phantom 
Of The Opera." The nine-member 
jury, hearing testimony from Lloyd 
Webber, took about two hours to 
reach its unanimous decision. 

After a fed- 
eral judge 
dismissed the 
original suit, 
filed by Ray 
Repp in 1991, 
the 2nd U.S. 
Circuit Court 
of Appeals re- 
instated it, cal- 
ling attention to the "strikingly sim- 
ilar" nature of both songs. Without 
comment, the Supreme Court 
refused to review the case (Bill- 
IxwrdHulktin, Oct 17, 1998). Lloyd 
Webber's lawyers argued that he 
had used one of his older melodies — 
predating the Repp song, "Till 
You" — to construct the "Phantom" 
piece and that there was no evi- 
dence that Lloyd Webber had ever 
heard "Till You." After Repp's suit 
was filed, Lloyd Webber brought an 
unsuccessful action against him on 
charges that "Till You" infringed on 
a song from Lloyd Webber's 1968 
show "Joseph And The Amazing 
Technicolor Dreamcoat" 

PrINT ON PRINT: Following are 
the best-selling folios from Hal 
Leonard Publishing: 

1. Sarah McLachlan, "Surfacing." 

2. Kenny Wayne Shepherd 
Band, "Trouble Is . . ." 

3. Foo Fighters, "The Colour 
And The Shape." 

4. "Titanic," soundtrack. 

5. Ben Folds Five, "Whatever 
And Ever Amen." 
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New Media School Expression Offers Top-Flight Facilities 



OCHOOL'S IN: After a public 
unveiling at the September 1998 
Audio Engineering Society Conven- 
tion in San Francisco, the Ex'Pres- 
sion Center for New Media — actu- 
ally a school — us open for business. 

The management team of Ex'- 
Pression is made up of Full Sail 
Academy veteran Gary Piatt, who 
serves as president and director; 
CEO Peter Laanen, a Dutch busi- 
nessman who was previously the 
managing director of Arcade Music 
Co. Germany GmbH and presi- 



dent/CEO of UltiFox Europe BV; 
and Dutch entrepreneur Eckart 
Wintzen, who is the principal 
investor in the venture. 

The center offers intensive, 14- 
month programs in sound arts and 
digital visual media. Its capacity is 
36 students in each program — or a 
total of 72 — but the first class, 
which is scheduled to start Monday 
(11), will have 60 students. 

"In a college, you attend classes 
for 18 hours a week," says Piatt. "In 
this world, it's 40-45 hours a week. 



AUDIO TRACK 



LOS ANGELES 

The RECORD PLANT had a busy 
fall, with Sean "Puffy" Combs 
booking several studios for various 
projects, including a remix of the 
Smashing Pumpkins' "Ava Adore" 
for Virgin Records. In other activity 
at the L.A. haunt, Don Henley 
worked in Solid State Logic (SSL) 
Studio 2 on the "Stormy Weather 
'98" collection, which benefits the 
Walden Woods Project; Carole King 
cut a track for the Atlantic Records 
"You've Got Mail" soundtrack in SSL 
3 with producer/engineer Humberto 
Gatica and mixed it in SSL 1 with 
engineer Jan Fairchild and assis- 
tant C J. DeVillar; and Celine Dion 
recorded and mixed tracks for her 
550 Music Christmas album, "These 
Are Special Times," with producer 
Gatica in SSL 4. 

At WESTLAKE AUDIO, Tori 
Amos recorded vocal tracks in Stu- 
dio C for an independent film project; 
Eric Rosse produced and engi- 
neered and Michael Parnin assist- 
ed. Glen Ballard worked in Studio D 
on tracks for a new Java Records 
Lisa Marie Presley album, with 
Chris Fogel engineering and Jeff 
Robinette and Jesse Gorman assist- 
ing. Quincy Jones tracked for an 
upcoming Qwest Records release, 
"From Q With Love," featuring 
David Foster, Tevin Campbell, 
Siedah Garrett, and El DeBarge; 
Jones produced, with Rory Bennett 
and Tommy Vicari engineering and 
Stephanie Gilden assisting. 

SlJGAR RAY recorded and mixed 
its new Atlantic Records album with 
producer David Kahne and engi- 
neer John Travis at Scream Studios 
in Studio City. Also at Scream, MCA 
Records act Mulberry Lane tracked 
its debut album with producer Don 
Gehman and producer/engineer 
Doug Trantow. Both sessions were 
cut to digital through Scream's new 
Solid State Logic 9000J console. 

NASHVILLE 

TrACY BYRD worked on an MCA 
Records album with producer/label 
head Tony Brown at Sound Empori- 



um; Steve Marcantonio and Chris 
Davies engineered the tracking ses- 
sions, and Dave Sinko and Matt 
Andrews engineered the overdubs. 
Also at Sound Emporium, Jim 
Brickman tracked a Windham Hill 
session with producer Tim Lauer 
and engineers Mike Poole and 
Andrews, and Jennifer Day tracked 
for BNA with producer Robert 
Byrne and engineers Steve Ixwery 
and John Skinner ... At Sound 
Stage, Paul Brandt worked on a 
Warner Reprise date with producer 
Chris Farren and engineers Ben 
Fowler and Alan Ditto; Rodney 
Atkins mixed a Curb album with pro- 
ducer Max Barnes and engineers 
Craig White and Jason Piske; and 
Ronnie Milsap overdubbed for 
Warner Bros, with Rob Galbraith 
producing and David Hall and Tony 
Green engineering. 

East iris recording studio 

celebrates its first anniversary with 
completed projects for Shawn 
Mullins. Bare naked Ladies, LeAnn 
Rimes, Pam Tillis. and Plumb. The 
Rimes session — a duet with Elton 
John — was produced by Peter 
Collins and engineered by John Hol- 
brook. Collins also produced a 
Mullins track with engineer Paul 
Hagar. 

OTHER LOCATIONS 

On DEC. 3, 1998, Seattle studio 
Bad Animals — owned by industry 
veterans Steve Lawson and Debbie 
Lawson — was involved in two ses- 
sions that bridged the gap between 
North America and Asia. In the 
morning, Bad Animals recorded a 
spot for ad agency Elgin DDB and 
its client, Nordstrom, that originat- 
ed at Opuz Studios in Singapore and 
was beamed to Seattle via an 
EDNet ISDN link. Later the same 
day, the voice of actor Robert 
Smith was sent from Bad Animals 
to Malaysia for an HBO Malaysia 
project. 

Please send material for Audio Track 
to Paul Verna, Pro Audio/Technology 
Editor, Billboard 1515 Broadway, New 
York, N.Y. 10036; fax: 212-536-5358; 
E-mail: pvernalg.billboard.com. 






by Paul Verna 

The labs are nine hours and the 
classes are three hours, so you put 
in a lot of nine-hour days." 
The school, which is located in the 
Bay Area city of 
Emeryville, 
Calif., was de- 
signed by veter- 
an architect 
John Storyk, 
whose credits 
| l ^^^Bk range from Jimi 
•"^^^^^^ Hendrix's Elec- 
platt trie Lady Stu- 

dios in New York 
to the $12 million Synchrosound 
Complex in Kuala Lumpur, Ma- 
laysia. 

Storyk describes Ex'Pression as 
a "shining exam- 
ple" of a state-of- 
the-art educa- 
tional complex 
for the new mil- 
lennium. Among 
its highlights is a 
studio complex 
that features a 
laanen large tracking 

area that feeds 
six identical control rooms. 

"The students in the six control 
rooms can all see and hear the same 
program material, and the instruc- 
tor can monitor 
any of the six 
control rooms," 
says Storyk. "A 
lot of people have 
flirted with this 
idea, but it's not 
easy to do from a 
technical point of 
wintzen view. This is the 
most exciting 
bunch of sticks and bricks in the 
place, although everything else 
about the school is exciting." 

The 66,000-square-foot complex 
also boasts 5.1-channel monitoring 
in all classrooms; video and audio tie 
lines throughout the facility; a dig- 
ital media group with a dedicated 
machine room and windowed corri- 
dors; three full audio recording stu- 
dios with 5.1-channel monitoring, 
400-square-foot control rooms, pro- 
jection screens, built-in Foley pits, 
and variable acoustics; a digital stu- 
dio centered around a 96-input 
Studer D950 console that resides in 
a 600-square-foot control room; and 
theaters where sound reinforce- 
ment is taught 

One of the school's novelties is a 
"garage studio" that Piatt's wife, 
Debbie, thought up. "It's a miser- 
able place," says Piatt, laughing. "It 
looks like any garage in America." 




However, the garage studio's educa- 
tional value in this age of self-made 
project facilities cannot be under- 
estimated, according to Piatt. 

Besides its core program, Ex'- 
Pression will offer opportunities for 
local high school students to record 
at the school and then sell their CDs 
at shows, with proceeds going to the 
respective schools' music depart- 
ments. 

Ex'Pression Center — whose cap- 
ital investment is estimated by Piatt 
to be between $16 million and $20 
million — is approved by California's 
Bureau for Private Postsecondary 
and Vocational Education. As such, 
it must adhere to the Maxine 
Waters Act, which mandates that at 
least 85% of vocational school grad- 
uates find jobs in the field in which 
they were trained within six months 
of graduation. 

For now, the school offers a diplo- 
ma program. However, once it 
receives accreditation as a college — 
a process that can take two years — 
it can offer a degree program. 

After several years in 

which such established producers as 
Babyface and Don Was dominated 
the Grammy Awards, the voting 
members of the National Academy of 
Recording Arts and Sciences have 
named five candidates for producer 
of the year, non-classical, who are all 
new to the category — including two 
women, Sheryl Crow and Lauryn 
Hill, in a male-dominated field. 

The other nominees are Michael 
He in horn (Hole's "Celebrity Skin" 
and Marilyn Manson's "Mechani- 
cal Animals," which appeared just 
weeks apart); Tchad Blake (Mit- 
chell F room's "Dopamine," Soul 
Coughing's "El Oso," and Bonnie 
Raitt's "Fundamental," which he 
co-produced with Froom); and Rob 
Cavallo (Goo Goo Dolls' "Dizzy Up 
The Girl," Green Day's "Nimrod," 
and the Alanis Morissette track 
"Uninvited"). 



Although 1 feel that the producer 
of the year category should be re- 
served for career producers or 
musicians who produce others' 
music — rather than musicians who 
happen to oversee their own work — 
I must admit that Crow's "Globe 
Sessions" and her self-titled sopho- 
more album, both of which she pro- 
duced, are two of the finest record- 
ings made this decade, and she 
clearly deserves the recognition. It 
would be nice to hear how Crow 
might do producing someone other 
than herself. 

Hill, who is shaping up to be a 
multifaceted music maker in the 
mold of Quincy Jones or Babyface, 
gets the nod for her critically and 
commercially lauded solo album, 
"The Miseducation Of Lauryn Hill," 
as well as for her production on 
Aretha Franklin's "A Rose Is Still 
A Rose" (which Hill also wrote). 

In MEMORIAM: Studio Monitor 
offers its profound condolences to 
the family and friends of Kendra 
Webdale and to the staff of New 
York studio Masterdisk, where she 
was employed as a receptionist. 
Webdale, 32, was killed after being 
pushed onto a subway track Jan. 3. 

Described in a Masterdisk state- 
ment as "an exemplary employee" 
with "a bright smile and sweet 
demeanor," Webdale seemed des- 
tined for success. Had she pursued 
a career at Masterdisk, she would 
have been poised to follow in the 
footsteps of owner Doug Levine, 
who began his career at the studio 
as a mail-room employee; and of 
chief engineer Scott Hull, veteran 
engineer Howie Weinberg, and ris- 
ing engineer Andy VanDette, who 
started, respectively, as an intern, a 
delivery driver, and a receptionist. 

In my many visits and phone calls 
to Masterdisk in the past few years, 
I found Webdale to be cheerful, sen- 
sitive, and graceful under the pres- 
sures of a demanding job. 



0 



Sisters With Voices. The Carmelite Sisters ot Los Angeles tracked their recent 
"Spirit Of Christmas' album at Tom Weir Recording in North Hollywood. Shown 
standing, from left, are Sisters Mary Gabriel, Emma Luz, Madonna Joseph, and 
Gloria Therese. Seated, from left, are Sister Agnes Therese and producers Tom 
Weir and Tatiana Mathenos. (Photo: C.H. Lee) 
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that does satellite artist-promotional 
tours to radio." 

The Masterfonies situation pre- 
sented Emerald CEO Dale Moore, 
who recently sold a stable of radio sta- 
tions, a rare opportunity to expand 
cost effectively. No sale price has been 
divulged. Published reports listed 
Masterfonies' debt totaling $2.9 mil- 
lion, less than the stated $3.2 million 
cost of the Tracking Room alone — 
which is just one of four rooms at Mas- 
terfonies — when that studio opened in 
late 1995. 

Emerald's acquisition of Master- 
fonies makes Emerald the largest such 
entity in Nashville and one of the 
largest in the Southeast. The com- 
bined business will house eight stu- 
dios: Emerald's four rooms, including 
a broadcast studio at its Music Row 
location; and Masterfonies' four suites, 
including the 5,500-square-foot Track- 
ing Room and Meadows' two master- 
ing rooms, which will remain on line. 

Meadows may have the opportunity 
to purchase a percentage of the 
merged facility's stock over time, 
according to Moore. In the meantime, 
Meadows will remain as director of the 
studio's mastering operations. 

The future strategy for the compa- 
ny will be based on economies of scale, 
according to Moore. 

"We'll now be able to offer clients a 
wide variety of rooms at various price 
points, and they can work in whatever 
budget range they want and do all of 



their projects within the same facili- 
ty," says Moore. 

He adds that Emerald's rate struc- 
ture would be revised, with standard- 
ized discounts for extended use of stu- 
dios — a practice that has been the 
informal norm in Nashville and else- 
where but will be formalized and 
adhered to, Moore says. 

Emerald will also emphasize its ver- 
tical services. Moore has promoted 
broadcast director and former KZLA 
Los Angeles and KLAC L.A. opera- 
tions manager Bob Guerra to director 
of marketing. Moore says that clients 
will be offered packages that include 
recording, mixing, mastering, and 
radio promotion via Emerald's 2-year- 
old promotional radio tour satellite- 
broadcasting operation, as well as the 
studio's relationship with in-house 
audio postproduction joint venture 
Digital Audio Productions. 

"We're building a bridge between 
broadcast and the record industry," 
says Moore. 

Both Emerald and Masterfonies are 
anchor facilities for Nashville, literally 
and historically. In 1985, Moore pur- 
chased what was then a one-room stu- 
dio from producer David Malloy, the 
late recording artist Eddie Rabbitt, 
and songwriter Even Stevens. Tom 
Hidley was brought in to renovate the 
control room, and a Solid State Logic 
(SSL) 4000E console was installed. 

In Masterfonies' case, after pur- 
chasing a controlling interest in the 



studio (also designed by Hidley) in the 
'70s from founder Mack Evans and 
later buying out another investor to 
become sole owner, Meadows expand- 
ed his facility, surviving an earlier 
bankruptcy filing in 1984. 

The facility's two mastering suites 
were eventually augmented by a mix- 
ing studio; Studio 6, a midsized track- 
ing studio; and the Tracking Room, a 
very' large, stand-alone recording stu- 
dio that featured Nashville's first SSL 
9000J console. 

While the mastering facilities will 
continue to operate under the Master- 
fonies name, an integration plan for 
the studios at the three locations will 
develop over the next six months. Bog- 
dan says Emerald is also considering 
adding video to its list of ancillary ser- 
vices, and Moore adds that Emerald 
may acquire other studio properties in 
the Nashville area. 

COMPLEMENTARY FIT 

At Seventeen Grand, studio presi- 
dent Dave Cline says the acquisition of 
the main studio at Love Shack two 
blocks away, with its Trident 80-C con- 
sole, would give Seventeen Grand the 
opportunity to keep more revenues 
from projects by providing in- 
expensive overdub facilities that com- 
plement his present studio's two high- 
end tracking and mix rooms, equipped 
with New VR and Euphonix CS3000 
consoles. 

"This gives us ccst-effective overdub 
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capabilities with access to our two 48- 
track digital decks," he says. "That 
lets us better utilize those machines 
and gives clients a good room with 
great equipment at a very competitive 
rate." 

Like Moore, Cline says he expects 
consolidation will be an ongoing trend 
in the studio business in Nashville, as 
it appears to be throughout the studio 
business globally and in other indus- 
tries. 

"Like in other industries, there are 
economies of scale," he says. "The best 
way to expand to meet the demands of 
the business is to acquire other facili- 
ties that fit those needs." 

Part of the strategy, he adds, Ls also 
to provide a level of service that can 
help offset the shift to personal stu- 
dios. "This can give producers a whole 
environment in which to work; they 
can walk down the hall to do overdubs, 
instead of walking across the street or 
driving across town." 

Cline believes that producers' per- 
sonal studios are still something of an 



anomaly in Nashville. The city did not 
experience the same degree of impact 
from project studios as did Los Ange- 
les and New York in the early "90s, but 
those studios have affected the city 
dramatically in the last two years. 

"Producers' studios are still a devel- 
opment tool for them [here], for the 
most part," he says. "That may 
change, though. So while this may be 
something of a hedge against that hap- 
pening, what we're really doing here 
is trying to compete based on service, 
then on price. 

"Competition has been based too 
much on price in Nashville in recent 
years, and that's part of the problem." 
Cline continues. "Nashville is overbuilt 
and there's a glut of supply, which 
drives down price. You can't compete 
on price alone and still maintain and 
expand your facility." 

Cline further notes that he Ls also 
developing plans to further expand the 
studio by future acquisitions, though 
he would not specify which studios or 
other services may be considered. 
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Shown at the dosing of the Emerald Sound Studios purchase of Masterfonies, 
from left, are Milan Bogdan, studio manager. Emerald Sound; Andrew Kautz, 
president. Emerald Entertainment Group; Glenn Meadows, VP of mastering serv- 
ices, Masterfonies; and Dale Moore, CEO, Emerald Entertainment Group. 
(Photo: Nicole Cochran) 
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Will Sales Surpass 16 Million In '99? 



'99 LOOKING FINE: After a 
steep downturn in 1997, the U.S. 
Latino market rebounded nicely in 
1998, according to SoundScan, by 
reaching a record sales level of 15.9 
million units (see story, page 1). 

Can the 16 million barrier be bro- 
ken in 1999? 

For qui no? 

Especially since the hit albums 
will keep on coming this year by top 
sellers such as Luis Miguel, Ale- 
jandro Fernandez, Los Tigres Del 
Norte, Log Tucanes De Tijuana, 
Marco Antonio Soils, Ana Gabriel, 
and Cristian. 

Further, the continued breadth of 
sales of front-line titles — combined 
with the labels' growing prowess at 
extending an album's sales life — 
bode well for 1999. 

Following are profiles of major 
labels, along with each record com- 
pany's year-by-year sales perfor- 
mance on The Billboard Latin 50. 

• BMG U.S. Latin: At No. 19, 
Christian's 1997 hit on Ariola, "Lo 
Mejor De Mi," was the only top 50 
seller for BMG in 1998, as combined 
sales of BMG's Ariola and RCA im- 
prints on The Billboard Latin 50 slid 
to their lowest levels in three years. 

Nonetheless, the quick sales start 
of the eponymous late-December 
release by Juan Gabriel & Banda 
El Recodo seemed sure to jump- 
start BMG in the early going in 1999, 
along with product by Sergio Var- 
gas and Los Tri-O, whose hit Char- 
lie Zaa-style album in Mexico 
prompted Fonovisa to put out a 
sound-alike disc by Los Trios. 

Product is also due in the first 
quarter from Roci'o Diircal and 
Diego Torres. Label VP/GM Fran- 
cisco Villanueva restructured the 
staffs of Ariola and RCA in late 1998 
to bolster BMG's performance. 

1998: 220,000 units (Ariola and 
RCA). 

1997: 386,000 units (Ariola and 




by John Lannert 

RCA). 

1996: 626,500 units (Ariola and 
RCA). 

1995: 161,000 units (Ariola and 
RCA). 

1994: 91,500 units (Ariola and 
RCA). 

• EMI Latin: Though EMI 
Latin's distribution deal with Mexi- 
can indie Disa is bearing fruit — 
Disa's sales soared from 79,000 units 
in 1997 to 129,000 units in 1998— 
sales of EMI Latin product on The 
Billboard Latin 50 dropped for the 
third straight year after posting the 
all-time record for annual sales in '95. 

However, CEO/president Josi 
Behar made sales noise in '98 with 
debut albums by Carlos Ponce and 
Jarabe De Palo, as well as with the 
label bow by veteran rapper Vico C. 
Compilation sets by Los Tucanes 
De Tijuana and Graciela Beltran 
and a new disc by Millie — produced 
by the white-hot Rudy Perez — are 
among the highlights of the label's 
first-quarter release slate. 

1998: 604,500 units. 

1997: 690,500 units. 

1996: 843,000 units. 

1995: 1,727,000 units. 

199-4: 333,000 units. 

• Fonovisa: The Los Angeles 
indie pretty much laid low in '98 as a 
payola investigation involving the 
label seemed to curtail normal pro- 
motion and marketing. However, 
Fonovisa's roster stayed intact 

While label president/CEO Guil- 
lermo Santiso remains mum on the 
investigation, he looks to open 1999 
strongly with first-quarter releases 




BMI's Songwriters Summit BMI recently held a press luncheon In honor of 
Hispanic Heritage Month at El Floridrta restaurant in Los Angeles with some of 
BMI's songwriters. Shown in the front row, from left, are songwriters Adrian Mon- 
roy, K.C. Porter, and Yari More: Delia Orozco, associate director of Latin music at 
BMI; Barbara Cane, assistant VP of writer/publisher relations at BMI; and song- 
writers Eddie Gonzalez and Michael Figueroa. Pictured in the back row, from left, 
are songwriter Jorge "Guiro" Borrego; Javier Diaz, promotion director at 
Tucanes Inc.; songwriter Claudia Brant; Rick Roccobono, VP of writer/publisher 
relations at BMI; and songwriters Angelica Garcia, Sergio Arau, Raul Alberto. 
Eric Rubalcava, and Victor Monroy. 



from stalwart acts Marco Antonio 
Solis and Los Tigres Del Norte. 

1998: 495,500 units. 
1997: 818,500 units. 
1996: 541,000 units. 
1995: 312,500 units. 
1994: 305,000 units. 

• Sony: Sony rung up the second- 
biggest annual sales tally ever on The 
Billboard Latin 50 in 1998, as label 
president Oscar Llord aggressively 
promoted a bevy of front-line prod- 
uct by Alejandro Fernandez. Ricky 
Martin, Shakira, and Elvis Crespo, 
the best-selling new artist in '98. 

Llord stands a better-than-even 
chance to top the label's 1998 num- 
bers by breaking quickly this year 
with first-quarter albums by Fer- 
nandez, Ana Gabriel, recent signee 
Los FugitiVos, DLG, MDO, Ashley, 
and newcomer Jaci Velasquez, cur- 
rently a top star in the contemporary 
Christian market. 

1998: 1,481,500 units. 

1997 : 634,500 units (Sony Latin, 
Sony Tropical, and Sony Discos). 

1996: 492,000 units. 
1995: 418,000 units. 
1994: 472,500 units. 

• Universal Latino: Seagram's 
acquisition of PolyGram in 1998 sent 
seismic shivers throughout global 
record markets as the consolidation 
of staffs at Seagram-owned Univer- 
sal and PolyGram was initiated — 
and la still ongoing. As of press time, 
Universal Music Latino was without 
a director. 

The combined 1998 sales of Uni- 
versal and PolyGram Latino's im- 
print, Rodven, moved Universal from 
seventh to sixth place among the 
biggest majors. Former PolyGram 
acts Grupo Limile and Pedro Fer- 
nandez, each of which recently put 
out new releases, are now Univer- 
sal^ best-selling acts. 

1998 (Universal and Rodven): 
300,500 units. 

1997 (Universal and Rodven): 
313,000 units. 

1996 (PolyGram Latino and Poly- 
Gram Rodven): 201,000 units. 

1995: (PolyGram Latino and Poly- 
Gram Rodven): 221,500 units. 

1994: (PolyGram Latino): 39,500 
units. 

• WEA Latina: In his first year 
as VP/GM, George Zamora broke 
pop albums by Alejandro Sanz and 
Olga Tanon and tripled Maria's 
1998 sales from the previous year, 
thereby helping WEA Latina be- 
come the only label to show sales 
increases on The Billboard Latin 50 
for four consecutive years. A 1999 
release by mega-idol Luis Miguel 
should extend the label's string of 
success to five years. 

1998: 642,500 units. 
1997: 567,500 units. 
1996: 519,500 units. 
1996: 464,500 units. 
1994: 399,500 units. 

STATESIDE BRIEFS: Fonovisa's 
norteno icons Los Tigres Del Norte 
are slated to perform at the Ameri- 
can Music Awards, scheduled to air 
Monday (11) on ABC-TV Los Tigres' 
(Continued on next page) 
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9 FRANKIE NEC-RON 
WLACMiBCWtA J.T:SA PRINCESA 

10 MELINA LEON 1*Qp<KIO\> 
DISCOS ME VOY DE FIESTA . 

11 TONO ROSARIO 
WEACAftieLViTA LATiNA ASI FUE 

12 MILLY QUEZADa WITH ELVIS CRE 
SPO SQV CiSCCS PWU DARTE ML 

13 ELVIS CRESPO . : 
LUNA LLENA 

14 SHAKIRA SONY D'SCOS 
TU 

15 FRANKIE NEGRON 



1 LIMITE «ciDw£\eOL'C.H*u 
LATuno LA OTRA PARTE. , 

2 TIRANOS DEL NORTE : •■• 

3 LOS TEMERARIOS ■■.:. - 
COMO TE RECUERDO 

4 LOS MISMOS EH LATIN 
QUE BONITO 

5 ANA GABRIEL :-s-:cs 

6 JUAN BMBi CON MNMaRECO- 
MAROLABKLtTih ADCRABii 

7 VICENTE FERNANDEZ = 
DtSCOS ME VOY A QUITAR 

8 LOS TIGRES DEL NORTE 
FONOVISA ASI COMO TU 

9 LOS ANGELES A2ULES 
DtSAf mi LATtN QUIERO SER 

10 BANDA ELRECOOO FONO- 
VISA PENATRAS PENA 

11 PEDRO FERNANDEZ *MK«CLi 
GRAM LATINO SIN VERTE 

12 LOS TUCANES DE TIJUANA 
EMI LATIN EL HEREDERO 

13 PEPE AGUILAR M US ART .BAL- 
BOA POR MUJERES. . 

14 PEPE AGUILAR m.*ibt a*: 
BOA DiRECTO AL CORAZON 

15 PRISCILA Y SUS BALAS DE 
PLATA FQSCviJ S08REVVRE 



nutiI«llori» Ir 
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INTERNATIONAL 
LATIN MUSIC 
BUYER'S GUIDE 

The Definitive Resource Guide 
for the Latin Music Community 




Over 3,000 listings from 19 countries: 
record company executives, music 
publishers, wholesalers and 
distributors, Latin music radio 
stations in the U.S., clubs, artists, 
managers, agents and much more! 

To order your copy call toll-free 1-800-344-71 19. 

(International call 732-363-4156.) Or send check tor $75 
plus $6 shipping & handling ($13 for international orders) 
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Lakewood, NJ 08701. 
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To advertise call Marcia Olival at 305-864-7578 
or Daisy Due ret at 213-782-6250 
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NOTAS 

(Continued from /irrcedinu [Hlyt'l 

labelmate Enrique Iglcsias is set to 

appear on the program as a presen- 
ter. High fives go out to the Ameri- 
can Music Awards for featuring a 
live musical performance by a Lati- 
no artist. 

Move over, Doug Flutie. Begin- 
ning Friday (15), Olga Tanc'm will 
appear on boxes of Kellogg's Corn 
Flakes in Puerto Rico. The WEA 
I^atina pop/tropical star is only the 
third boriuca to grace the cover of 
the cereal box, following baseball 
legend Koberto Clemente and Sony 
Discos idol Ricky Martin. 

New York cutting-edge indie 
Grita! is accepting material for pos- 
sible inclusion on a forthcoming Lati- 
no metal compilation titled "MStalo," 
due in mid-1999. For more informa- 
tion, contact 212-736-0783. 

OALES STAT FILE: The Billboard 
Latin 60: this issue: 128,500 units; 
last issue: 231,000 units; similar issue 
last year: 107,000 unite. 

Pop genre chart: this issue: 54,500 
units; last issue: 103,000 units; simi- 
lar issue last year: 43,500 unite. 

Tropical/salsa genre chart: this 
issue: 42,500 unite; last issue: 71,500 
units; similar issue last year: 35,500 
unite. 

Regional Mexican genre chart: 
this issue: 23,500 unite; last issue: 
42,500 unite; similar issue last year: 
23,000 unite. 

Assistance in preparing this column 
wus prodded by Karl Ross in San 
Juan, Pue rto Rico. 



LATIN TRACKS A-Z 

TITLE (PutMtef Licensing Ore ) Sheet Music Out 

24 ADORABLE MENTIROSA (BMG. ASCAPI 

25 ASI COMO TU (Fotvomusic. SESAC/TN Ediciones, BMI1 

27 ASI FUE (Careers BMG, ASCAP) 

36 CASAS 0E CARTON (Un.musica. ASCAP) 

12 CIE6A. SORDOMUDA IF I PP, BMI/Sony/ATY Latin. 
BMI) 

6 COMO BAILA (Sony Discos. ASCAP) 

fl COMO TE RECUERDO (Ma.imo Apwre Musfc/tditora 
Angel Mus.cal SESAC) 

3 CREUPOW . SESAC) 

14 DAME UN BESO iCupyttght Control) 

2 DEJAR1A TODO 11998 Deep Mus«, BMI) 

29 DESPUES DE Tl QUE 7 (JKMC, ASCAP) 
11 Dl RECTO AL CORAZON tEmmusa. ASCAP! 

13 EL CUERPO ME PIOE (Casper. ASCAP) 
35 EL HEREDERO (Flamingo. BMI) 

26 EL PRIVILEGE OE AMAR (Bwhwood BMI) 
5 ESC (Ventura. ASCAP) 

10 ESPERAN2A (EMI April, ASCAP/UmmusiCJ, ASCAP) 

4 LA OTRA PARTE DEL AMOR (Wsmet lamer lane BMI) 

33 LUNA LLEKA (Viorti, ASCAP) 

21 ME EQUIVOQUE CONIIGO (Peer Ml , BMI} 

28 ME HAS ECNADO AL 0LVI00 (JKMC. ASCAP/MCA, 
ASCAJ7Li"i. ASCAP) 

7 ME VOY A QUITAR OE EN MEDIO fiTMMI TMIIIllWI 
BMI) 

23 ME VOYDE FIESTA HOY (Uvu Roia) 

39 mil H6!.: A ■ 

1 Ml PC (Karen. ASCAP) 

40 HI TU N1 NADIE (Copyright Control) 

19 HINA BELLA (EMOA. ASCAP) 

34 NUNCA TE OLVIDARE (EMI April. ASCAP) 

32 PARA DARTE Ml VIOA IW8 Mus< Corp , ASCAP/ 
nambcran) 

30 PENA TRAS PENA (De Luna. BMI) 

15 POR MUJERES COMO TU (Vanitet. ASCAP) 

20 PRIHCESA (Oelinonte. BMI) 
18 GUE BONiro 

16 QUE HABRIA SI0O OE Ml fNe* Edilnjn EMOA, 
SESAC) 

31 QUIERO SER (Copyright Control) 

37 RECUERDO (F I PP. BMI) 

9 SIN VERTE (Ummtisica ASCAP] 

38 SOBREVIVIRE[IWILLSURVIVE|:C^,ngMCnntr^|i 

22 TUIFI.PP.BMI/Sony/ATVUtm.BMl) 

17 TUS OfOS SON 1EMD. ASCAP) 
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ARTIST IMPRINT & N U M BE RO 1ST R 1 BU T 1 N G LABEL TITLE 










i 


1 


15 


SKAKIFtA ■OWf DISCOS S2746 W B weeks aita 1 


30NDC ESTAN LOS LADftONES? 


2 


3 


38 


ELVIS CRESPO • EH 


SUAVEMENTE 


3 


2 


15 


ENRIQUE IGLESIAS r, v .i , ;:r l 


COSAS DEL AMOR 


4 


5 


3 


JUAN LUIS GUERRA440ka&n mti&CMWW iavhojb 


NIESL0MSM0N1ESK5LW. 


5 


7 


47 


RICKY MARTIN • ir.v v- -;on b-b: > 


VUELVE 


t 


4 


13 


LMATAINNL v <- ' fJT3 


AlAUU A 1U AMuM 


; 


6 


li 


OLGA TAN ON wu latina 25098 Qg 


TE ACORDARAS DE Ml 


i 


10 


4 


GRUPO MANIA Sony d=scos b?878 E@ 


THE DYNASTY 


9 


8 


67 


ERJOiAVTSttSOCMLCUJB HU ^ 


■ 8LOW VISTA SOCIAL CLUB 


10 


15 




JUAN GABRIEL ZDS BANOA a RECO00 Dta <s;i«c 


im'i 


ii 


11 


6! 


MARC ANTHONY • f.imi b- it-t 


CONTRA LA CORRIENTE 


12 


12 


21 


SOUNDTRACK EPIC 68905,SONY DISCOS 


DANCE WITH ME 


13 


13 


65 


MANA • WEA LATINA 20430 


SUENOS LIQUIDOS 


14 


l h i 


67 


ALEJANDRO FERNANDEZ • ww discos H2-u& LH 


ME ESTOY ENAMORANDO 


15 


19 


57 


ALEJANDRO SANZ WE a i AT'NA ?a?Rl EH 


MAS 


CTT) 


26 


5 


VICO C CARIBBEAN 9BUCvEMi LATIN BB 


AQUEL QUE HABIA MUERTO 


17 


9 


| ; 


JUUO IGLESIAS COIUMBIA6M77 MY LIFE: THE GREATEST HITS 


© 


29 


C 


JERRY RIVERA SONY DISCOS 82862 


DE OTRA MAM ERA 








-^m Greatest Gainer b>»»»- 


41 


" 


LOS TRIOS- .--in. y , - . ■ -^.i- AVER. HOY Y SIEMPRE...CON AMOR 


(Wj 


32 


29 


OZOMATLI ALUO SOUNDS boo?Q'INterscope SB 


OZOMATLI 


21 


18 


30 


CHARLIE ZAA sonoujx B27cnV5Qny discos Q| 


>H SEG'JNDO SENTIMIENTO 


22 


25 


9 


FEY SONY DISCOS 8?7S5 


EL COLOR DE LOS SUENOS 


© 


36 


>:■ 


VICTOR MANUELLE sc n- wscus «J SB 


IRONIAS 


24 


17 


27 


VICENTE FERNANDEZ Sony txscos 82713 BB 


ENTRE El •'•WOR Y VC 


25 


30 


9 


LOS TEMERARIOS fonovisa 6078 


15 EXITOS PARA S1EMPRE 


26 


21 


; 


LOS TUCANES DE TIJUANA em. latin m." EH 


LOS MAS BUSCADOS 


© 


42 


18 


TONO ROSARIO weacaribe 2«oawiia latina ■ 


EXCLUSIVO 


21 


28 


12 


JOSE FEUCIANO rodven 559002PolyG«am latino SENOR BOLERO 


29 


31 


11 


LIMITE RODVEN bb9ib& POLYG RAM LATINO 


DE CORAZON AL CORAZON 


30 


1 


21 


GIPSY KINGS 


CANTOS DE AMOR 


31 


23 


- - 


Dl BLASIO Afi 31 A 614PO/BMG LATIN 


DESOE MEXICO 


© 


45 


14 


FRANKIE NEGRON WEACARIBE 24712/WEA LATINA 


NO ME COMPARES 


© 


46 


9 


ALABINA AStOR PLACE 40)4 


THE ALBUM II 


34 


22 


11 


JULIO IGLESIAS son* discos siJvi 


Ml VIDA GRANGES EXITOS 


35 


44 


8 


GISSELLE rWOLA 6279QT3MG LATIN 


ATADA 


31 


24 


8 


VARIOUS ARTISTS J4N B2790/SOny Decos 


MERENHITS 99 


© 


RE-ENTRY 


KARIS f ME: tiJ.lfj-i'BMd IATIN 


YO VOY POR Tl 


31 


47 


26 


CARLOS PONCE emi latin 59454 Qj 


CARLOS PONCE 


39 


50 


12 


MILLY QUE2ADA . •■• . 1.: h, h 


VIVE 


40 


21 




LUIS MIGUEL AtA LAIINA2-JW1 


TODOS LOS ROMANCES 


41 


34 


r 


MICHAEL SALGADO WEY B292bGQW DISCOS 


PURO PUEBLO 


42 


43 


28 


JARABE DE PALO emi latin msz 


LA FLACA 


® 


RE-ENTRY 


JOSE LUIS RODRIGUEZ WITH LOS PANCHOS SONY :> 


ixsasm INOLVIDABLE 


44 


33 


16 


LOS SUPER SEVEN RCA inashviilei 67689,-BMG latin LOS SUPER SEVEN 


45 


40 


19 


FRANKIE RUB (woven 55777ifciyg»am i atit-j q 


NACIMENTO Y RECUERCOS 


46 


35 


70 


LUIS MIGUEL A WEA latina 19796 


ROMANCES 


© 


RE-ENTRY 


RAMON AYALA Y SUS BRAVOS DEL NORTE fredoe 177S CASAS DE MADERA 


41 


48 




JENNIFER Y LOS JETZ emi iatin «m 


MARIPOSA 


4S 


49 




LOS TUCANES DE TIJUANA f Mi 1 atin - - i h 


AMOR PLATONICO 


© 


RE-ENTRY 


LAURA PAUSINI WEA LATINA 24720 


Ml RESPUESTA 



1 5HAKIRA SONY DiSCOS 
DONDE ESTAN LOS LADRCMES? 

2 ENRIQUE IGLESIAS FONOVISA 
COSAS DEL AMOR 

3 RICKY MARTIN SONY DtSCOS 
VUELVE 

4 CHAYANNE SONY DISCOS 
ATADO A TU AMOR 

5 OLGA TANON aea LATINA 
TE ACORDARAS DE Ml 

6 MANA AEA LATINA 
SUENOS LIQUIDOS 

7 AlEJANORO FERNANDEZ ■ 

ML ESTOY ENAMORANDO 

8 ALEJANDRO SANZ WtA LATINA 
MAS 

9 VICO C CARIBBEAN/EMI LATIN 
AOUEL QUE HABIA MUERTO 

10 JULIO IGLESIAS COLUMBIA 
MY LIFE 

1 1 OZOMATU -. '■: -:>.■ Mt, -,t:p:, 
OZOMATLI 

12 FEY SONY rj:SCQS 

EL COLOR DE LOS SUENOS 

13 JOSEFILlCUNO%.C.EN(<i'^,V!f 
SENOR BOLERO 

1 4 GIPSY KINGS NONE SjChaUAniiCAG 
CANTOS DE AMOR 

1 5 Dl BLASIO ARIOLABMG LATIN 
DESDE MEXICO 



TROPICAL/SALSA 



1 ELVIS CRESPO SONY DiSCOS 
SUAVEMENTE 

2 JUAN LUIS GUERRA 440 
KAREN POLYGRAM LATINO 

Nl ES LO MISMO Nl ES IGUAL 

3 GRUPO MANIA s..ir.« v..-.. 
THE DYNASTY 

4 BUENA VISTA SOCIAL CLUB 
WORLD GROJI I/NONESUCH AT, 
BUENA VISTA SOCIAL CLUB 

5 MARC ANTHONY RMM 
CONTRA LA CORRIENTf 

6 SOUNDTRACK -rv.^ i-j. pifv ~r. 
DANCE WITH ME 

7 JERRY RIVERA SONY DISCOS 
DE OTRA MANERA 

8 CHARUE ZAA 0 IMW (Y 08X6 
UN SEGUNDO SENTIMIENTO 

9 VICTOR MANUELLE SONY oecOS 
IRONIAS 

1 0 TONO ROSARIO 1 1 .'^aE'AEA LATSA 
EXCLUSIVO 

11 FRAJWJE NEGRON .v^teE'rtE* UTvt 
NO ME COMPARES 

12 GISSELLE -v,i W . .'■ -. A'nl A 

13 VARIOUS ARTISTS awh* ti^ia 
MERENHITS '99 

14 KARIS EMDi'BMG LATIN 
YO VOY POR Tl 

lSMILLVQUEZADA-^..-.-- cVlvt 



REGIONAL MEXICAN 



1 JUAN iABRHl CON BMCA Q RECODO 

AfHOLAjSMG LATIN JUAN GABRIEL 
CON BAN DA.. .EL RECODO!!! 

2 LOS TRIOS PLAT 1 NQ'TONOVISA 
AVER HOY Y SIEX4PRE. . C0N AMOR 

3 VICENTE FERNANDEZ SONY DSCOS 
ENTRE EL AMOR Y YO 

4 LOS TEMERARIOS I nd. 

1 S EXITOS PARA SIEMPRE 

5 LOS T1JCANJES DE TIJUANA fMi latin 
LOS MAS BUSCADOS 

6 LIMITE MTVtNPULYGHAM LATINO 
OE CORA70N AL CORA7QN 

7 MICHAEL SALGADO Jjfr SONY DKOS 
PURO PUEBLO 

8 LOS SUPER SEVEN O •j&r.^t Wljth 
LOS SUPER SEVEN 

9 wauwATmnimKMni 

FRCDOtC CASAS DE MADERA 

10 JENNIFER Y LOS JETZ EM latin 
MARIPOSA 

11 LOS TUCANES DE TIJUANA 1 " '■; r, 
AMOR PLATONICO 

1 2 SELENA EMI I ATTN ANTHOLOGY 

13 TIRANOSDa NORTE SOW DOM, 
F:iWGATr:TAl FR:^ NOiTfJC 

14 PEPE AGUHAR muwht.'EwluOA 
CON MARIACHI 

1 5 CONJUNTO PRIMAVERA TCMMW 
NECESITO DECIRTE 



( ) AiDums wim the gr«stest sales gams tht week * Recofcting Industry Assn Of America (RIAAI certrtteallon lor sales 0* 
600.000 unit! A RIAA c*rtiF>cation tor tales pi 1 million un-tv with mullimiliion Mlltn Indicalad try * numeral following the 
lymboi. For boxd sets, and double albums witn a running time that exceeds two tours, the RIAA multiplies shipments by the 
number of discs »nd/or tapes Greatest Gainer shows chart's largest ur.it increase BB n)icar« wst and present HeaBee*e> 
titles c 1 999, B>!lboaid/8Pi Common ica! •oris and SounrJScao, Inc. 
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International 



THE LATEST NEWS AND VIEWS FROM AROUND THE WORLD 



Foreign Music Hits A Record Low In Japan ' 

Market Share Is Smallest In 10 Years, Thanks To Domestic Product's Popularity 




BY STEVE McCLURE 

TOKYO — Call it the gogakn blues. 

Last year saw foreign music's 
(yogaku) share of Japan's market dip 
to its lowest level 
in at least 10 
years. "Overall, 
for foreign music, 
I don't think this 
was a great year," 
says Tower Rec- 
ords Far East 
managing direc- 
carey tor Keith Cahoon. 

Production of 
foreign music (including CDs, tapes, 
and vinyl records) by the Recording 
Industry Assn. of Japan's (RIAJ) 26 
member labels from January to 
November 1998 totaled 86.5 million 
units, or 20% of units produced, for a 
value of 125.8 billion yen ($1 .02 billion), 
or 23%. These figures include imports 
handled by RIAJ member labels. 

Those totals are down 6% and 4% , 
respectively, from the first 11 months 
of 1997. In contrast, domestic-reper- 
toire production rose 4% and 7% in 
volume and value, respectively, in Jan- 
uary-November 1997. 

The results for foreign music would 
have been worse had it not been for a 



slew of year-end releases by big-name 
overseas acts such as Mariah Carey. 

While December's data should 
boost yogaku's share for 1998 as a 
whole, there's no question that the 
past few years have seen a steady de- 
cline in foreign product's popularity 
in Japan. 

Back in the glory days of 1995, for 
example, foreign music's cut of the 
Japanese music market was 24% in 
volume and 29% of its value, accord- 
ing to RIAJ production data. One rea- 



son for yogaku's strong showing that 
year was that the high yen (the Japan- 
ese currency reached 80 yen to the 
greenback at one point in 1995) made 
imports a steal compared with domes- 
tic repertoire. 

Notwithstanding growing criticism 
here of using production-based fig- 
ures to gauge the industry's health, 
there's no doubt that the RIAJ data 
shows how much foreign music's share 
of the Japanese market is slipping. 

"Overall, if we take this calendar 



year 11998] compared to, say, two or 
three years ago, we have significant- 
ly fewer international acts in the 
HMV chart," says HMV Japan pres- 
ident Paul Dezelsky. 

Some industry observers see 
yogaku's decline as a replay of what 
happened a generation ago, when for- 
eign music enjoyed a 40% slice of the 
Japanese market until domestic prod- 
uct's quality and stylistic diversity in- 
creased. 

(Continued on page 1,8) 




Mega-celebration. Pictured at the 
party to celebrate the 1 0th anniversary 
of Virgin Megastores France, from left, 
are company president Jean-Noel 
Reinhardt; Anne Zamberlane, who has 
been the public face of the chain since 
its inception; and Patrick Zelnik, non- 
executive chairman. 



Russian Music Industry Faces Ma jar Obstacles 



BY VADIM YURCHENKOV 
and ALEXEI KRUZIN 

MOSCOW— Twelve months ago, the 
dawn of 1998 found the Russian music 
industry finally moving out of the sha- 
dow of its state-run monolithic past 
after a decade of rebuilding. Now, in 
the aftermath of last August's finan- 
cial crisis, a much darker picture has 
emerged. 

The crisis, which developed follow- 
ing a dramatic collapse in the value of 
the ruble against the dollar, has 



graphically illustrated the fragile 
nature of the music industry — and 
show business in general — in Russia. 

It has led to hugely 
increased produc- 
tion costs and pro- 
hibitively high retail 
prices for recorded 
music, plus unbearably high admission 
prices for clubs and live shows. Taken 
together, these have formed what 
seems to be an insurmountable obsta- 
cle in the path of the emergent music 




industry. 

The business's landscape in early 
1998 bore little resemblance to that 
which existed in 1988, dominated as it 
was then by the giant state-run Melo- 
diya Records. That organization en- 
compassed all aspects of the business 
throughout the old Soviet Union, from 
studio recording to mastering, pro- 
duction, duplication, packaging, distri- 
bution, promotion, and even retailing. 

However, as with most other aspects 
of Russian business life, the breakup 



PolyGram And Sony Acts Dominate The Charts lo Germany 



BY WOLFGANG SPAHR 

HAMBURG— PolyGram and Sony 
took the lion's share of Germany's 
charts last year. 

According to trade magazine 
Musikmarkt, PolyGram acts had 
20.83% of the albums chart— still a 
market-leading figure even though 
the company's share fell from 25.83% 
in 1997. The figures apply only to 
PolyGram in its own right and not to 
the new Universal Music Group, of 
which the PolyGram companies are 
now a part 



In singles, Sony more than doubled 
its 1997 share to finish last year with 
23.89% of the chart 

The most successful music publish- 
ing companies in terms of singles 
chart share were mi (21.41%), War- 
ner/Chappell (19.93%), and BMG- 
UFA (12.46%). 

National product accounted for 
42.74%. of the singles chart, down 
from 4823% in 1997. In albums, Ger- 
man productions took 27.35%. 

In the albums chart ranking, fol- 
lowing PolyGram were BMG with 



18.82% (19.72% in 1997), Sony with 
18.59% (13.87%), EMI with 18.32% 
(19.54%), Warner Music with 15.61% 
( 1 1 .36% ), edel with 2.55% (225%), and 
Universal with 2.26% (2.59%). 

The top singles companies after 
Sony were BMG with 16.91% (22.50% 
in 1997), PolyGram with 16.42% 
(20.29%), Warner with 15.39% 
(13.68%), EMI with 12.77% (12.03%), 
Universal with 5.58% (5.20%), edel 
with 4.61% (4.25%), Rough Trade 
with 1.65% (4.65%), and Zyx with 
1.32% (2.08%). 



The most successful acts on the 
German albums charts were, in order, 
Celine Dion (Columbia), Wolfgang 
Petry (BMG), Modern Talking (BMG), 
Madonna (WEA), Pur (Intercord), 
Falco (EMI), Westernhagen (WEA), 
Herbert Groenemeyer (EMI), and 
Die Aerzte (Motor). 

In singles, the ranking was Dion 
(Columbia), Die Aerate (Motor), Oli P 
(BMG), Falco (EMI), Madonna 
(WEA), Wes (Sony), 4 The Cause 
(BMG), Loona (Motor), Run-D.M.C. 
(Epic), and Witt/Heppner (Epic). 



of the Soviet Union brought about dra- 
matic change, and by 1996, all the 
basic elements for a genuine private 
sector music business were firmly in 
place. The annual national music 
industry guide published by InterMe- 
dia that year provided listings for com- 
mercially run record labels; tapes, 
LPs, and CDs; distributors and pro- 
moters; and an expanding number of 
retail outlets across the vast country. 

But the impact on Russian record 
labels of the August crisis and its 
ongoing consequences have been dev- 
astating. Few have survived, and the 
continued existence of those is uncer- 
tain in many cases. In the midst of 
economic and political instability, few- 
are brave enough to commit to long- 
term projects. The financial collapse 
has hit the entire sector, from the 
smaller indies to the largest national 
conglomerates, such as Soyuz. 

The indies, generally run with min- 
imal staffing, have lost their modest 
office spaces, leases, and salaries. The 
bigger companies have been either 
completely ruined or severely 
trimmed back. 

It has been — and continues to be — 
a painful process. "It was natural 
(Continued on next page) 
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www.midem.com 
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newsline... 



POLICE IN AUSTRALIA are linking CD piracy with organize crime follow- 
ing recent raids on retail outlets in Cabramatta near Sydney. Investigators 
from the Australian Record Industry Assn. (ARIA), customs authorities, 
and representatives from the Office of Film and Literature Classifications 
joined police in raids on four stores Dec. 22, 1998. The raids netted 10,000 
music and movie discs, including Celine Dion and Bee Gees 
releases, worth a total of around $300,000. According to 
police, premises above the stores appeared to be manufac- 
turing centers, and two of the stores were run by members 
of a known Vietnamese crime syndicate. ARIA has repeat- 
edly claimed that organized crime has brought piracy into Australia fol- 
lowing the lifting of parallel import restrictions last July. 

CHRISTIE EUEZER 



All 



THE SPANISH SOCIETY of authors and publishers (SGAE) kicked off its cen- 
tenary celebrations Jan. 5 with a lyrical gala performance at Madrid's 
Royal Opera Theatre starring soprano Montserrat Caballe, her daughter 
Montserrat Marti, and tenor Alfredo Kraus, among others. The world's 
fifth-largest such society, with 53,000 members in Spain and Latin Amer- 
ica, SGAE was founded in June 1899 by artists from the world of opera and 
zarzuela, or Spanish operetta. "The idea of the event is to recall the spir- 
it of our founder members," says SGAE executive president Teddy 
Bautista. 

SGAE plans a series of special events through 1999, culminating in a 
millennium concert on the Island of Tenerife in the Canary Islands. The 
next centenary concert will be a "gran fiesta of flamenco" Jan. 27 at the 
MIDEM trade fair, held Jan. 24-28 in Cannes. howell llewellyn 

ROBERT RIGBY, managing director of WEA Records Australia for the last 
six years, has resigned his post and will leave in late January. Rigby is 
expected to be appointed managing director of tour promoter Paul 
Dainty's new record label and management company, which will be 
launched next month. Dainty's touring company, Dainty Consolidated 
Entertainment, which operates in Australia and the U.K., is co-partnered 
by billionaire entrepreneur Kerry Packer. Christie eliezer 

BRUNO LION lias been named director of the artistic department of French 
music publishing companies peermusic, Semi, and Meridian, effective Jan. 
18. Lion, who reports to the companies' chief executive, Rene Boyer, will 
supervise the search for new authors and composers as well as the exploita- 
tion of the catalog. He is best known for having l>een the adviser to French 
Culture Minister Jack Lang on rock, chanson, and variety issues between 
1989 and 1993, earning him the moniker "minister of rock." Since 1994, he 
has been director of development for the indie label Declic. 

EMMANUEL LEGRAM) 

THE AUSTRALIAN MUSIC REPORT (AMR) national chart is closing after 25 
years. Its final issue was published Jan. 4. Staffers point to a lack of adver- 
tising support from record companies. 

"Australia now lacks a chart compiled by an independent company," says 
AMR chart manager Kim Grant. The AMR chart surveyed 400 stores, 
and its 50/50 split of data sourcing between chains and independent stores 
was seen by some as more indicative of retail sales than other charts. The 
chart compiled by the Australian Record Industry Assn. (ARIA) is thought 
to rely on chains for 60% of its data. Absent from both the ARIA and AMR 
charts have been data from the Sanity chain, which holds 25% of the mar- 
ket and publishes its own chart. Christie ei.ikzf.r 



SI 



DUBLIN-BASED IRISH MUSIC LABEL Celtic Heartbeat 
has appointed David Caren A&R manager. Caren has 
held marketing and publicity posts at labels in Ireland 
and the U.K. and also worked in music retail. He will 
continue to manage Realworld recording artist Iarla 
O'Lionaird. Celtic Heartbeat — a joint venture set up in 
1994 by Universal Music, U2 manager Paul McGuin- caren 
ness, Clannad manager Dave Kavanagh, and publish- 
er Barbara Galavan — includes on its roster Bill Whelan, Anuna, and 
Frances Black. 

AUSTRALIAN INDIE MUSHROOM RECORDS is expected to appoint Michael 
Parisi as its Melbourne-based A&R director of a newly created imprint, 
Majik Mushroom. Parisi resigned in December from his post as A&R/mar- 
keting manager for Australian artists at Warner Music Australia after four 
years. In that time, he signed up platinum crossover acts the Superjesus and 
Regurgitator, which have released albums in the U.S. on Warner imprints. 
Mushroom last month hired Sydney-based Peter Karpin, former GM of 
A&R at Sony Music (Billboardftiflef/Vt, Dec. 15). Mushroom's A&R direc- 
tor for the last 18 months, Mark Opitz, is retained as a consultant and will 
work with Mushroom acts as a record producer. Christie eliezer 



24 Italian Indies Say FIMI Not AFI 



BY MARK DEZZANI 

MILAN— Twenty-four of Italy's 
independent record labels have left 
indie labels' association Associazione 
Fonografici Italiani (AFI) to join the 
Federation of the Italian Music Indus- 
try (FIMI), the Italian national group 
of the International Federation of the 
Phonographic Industry. 

Many independent companies have 
already signed up with FIMI, but this 
latest development sees the remain- 
ing important pop and dance labels 
joining the body established by the 
major labels in 1992. That was the 
year the majors split from AFI, claim- 
ing underrepresentation for their 
market share. 

FIMI claims the move represents 
reconciliation between the indie and 



major labels, enabling them to lobby 
politically at a national level and be rep- 
resented internationally with a united 
voice. FIMI's membership now stands 
at 90 companies, representing more 
than 90% in domestic market share. 
Two main factors are seen as hav- 
ing led to the exodus 
of the indie group 
from AFI. A revi- 
sion of FIMI stat- 



F.I.M.I 



utes last June (Billboard, July 11, 
1998) gave greater representation to 
smaller companies on its executive 
board, and elections for a new AFI 
president last October divided the 
indie association. 

FIMI president Gerolamo Caccia 
Dominioni, president of Warner Music 
Southern Europe and Italy, will re- 



sign to allow the election of a new 
president in January. HLs tenure was 
extended in June 1998 in order to 
complete FIMI's reorganization. 

"A new era for Italy's record com- 
panies has begun," says Caccia Do- 
minioni. "I will now step aside, as I 
have achieved what I have set out to 
do. To respect the new members, we 
will elect a new president in the sec- 
ond week of January, [a vote] in which 
they will participate." 

FIMI's revision of its statutes last 
June — ratified during a Dec. 21, 1998, 
board meeting, at which the new 
members were accepted — included 
three major changes. 

The first was the formation of an 
extended executive board with 12 
(Continued on page W 



RUSSIAN MUSIC INDUSTRY FACES MAJOR OBSTACLES 

(Continued from preceding page) 



selection that helped us get things 
sorted out to distinguish between real- 
ly dedicated people and just extra staff 
sitting around," says Alexander Tol- 
matsky, VP/executive producer at 
Media Star, one of the most influential 
companies in Russia's music business. 

Putting as much positive spin on the 
situation as he can, he adds, "It 
show r ed us that the salary range was 
set far too high. Now we have the 
same qualified people working for 
much more reasonable money." 

However, other key record labels 
are less optimistic. With huge cut- 
backs in salaries and office space, 
GALA Records/SBA Music Publish- 
ing — the Russian representative for 
EMI — now has the same number of 
employees sharing one-fourth the 
work space. Soyuz, the leading record 
label, undertook mass layoffs during 
the August crisis. 

The general belt-tightening saw 
many recording projects suspended 
or canceled and has left several pre- 
crisis domestic projects or interna- 
tional hits currently "in the air." As a 
result, there are hardly any paying 
clients at the country's recording stu- 
dios, despite extensive price-cutting. 

According to InterMedia's 1998 
music industry guide, published in 
June last year, more than 200 record- 
ing studios with sophisticated modern 
equipment and professional staff were 
operating in Russia at that time. 

Retail has also suffered. Observers 
say the market has been thrown back 
to where it was five years ago, with 
thriving piracy and severely limited 
distribution. The downfall of the ruble 
and rocketing unemployment have led 
to a situation where $20 (the average 
pre-crisis retail price for a legally 
manufactured CD) is far beyond the 
reach of most people's budgets. Labels 
confirm that the legal record market 
has shrunk. Current top albums 
are selling 10,000-15,000 CDs and 
500,000-700,000 cassettes, as com- 
pared with the pre-crisis figures 
of 40,000-70,000 CDs and 3 mil- 
lion-3.5 million cassettes. 

Merchants have responded by cut- 
ting their catalogs dramatically, con- 
centrating on current releases and 



reordering only a few dozen best-sell- 
ing older items. The response of the 
illegal market has been swift: Kiosks 
and street vendors have sprung up 
everywhere, offering a wide choice of 
best-selling current releases and 
pirated "Greatest Hits" sets on CD, 
priced around $2.70, with the cassette 
equivalent at $1. 

The International Federation of the 
Phonographic Industry's 16-member 
Russian group, based in Moscow and 
represented in four regions of Russia, 
has been very active in the fight 
against piracy: However, unlicensed 
production remains a huge problem. 
Before the current crisis, InterMedia 
estimated pirate sales in 1997 at $330 
million (200 million cassettes, 10 mil- 
lion CDs, and 100,000 LPs). InterMe- 
dia claims that national legal market 
sales in 1997 reached $241 million 
(accounted for by 100 million pre- 
recorded cassettes, 8 million CDs, and 
250,000 LPs). 

The nascent publishing market in 
Russia has also had its growth ab- 
ruptly stopped. The ongoing survival 
test to which it is being subjected 
might well lead major publishers to 
reconsider their affmations/adminis- 



trators within the coming months, 
says Georgiy Tolkachev. He heads the 
newly created music publishing oper- 
ation of MixMedia, a national TV pro- 
duction company with an affiliated 
label and concert agency. 

"The current situation shows that 
the publishers less affected by the cri- 
sis were the ones that tried to focus on 
new names and current hits, and that 
is the strategy we are going to follow," 
Tolkachev says. 

Devastating though the immediate 
effects of the current crisis have been, 
seasoned observers insist that the 
music industry in Russia will not be 
totally ruined. It will accommodate 
itself to the new realities, developing 
its own ways in tune with the real 
incomes and potential of Russia's pop- 
ulation, rather than in accordance 
with U.S. or European standards. 

Says Tolmatsky, "The way to be 
present in this market and to gener- 
ate income is to change the perception 
of who your partners should be and to 
rely on those with a profound know- 
ledge and understanding of the mar- 
ket, combined with a different way of 
thinking. Those who have that will 
survive the crisis." 



Russian Blank-Jape levy Due 



BY ERKIN TOUZMOHAMED 

MOSCOW — Russia is set to have a 
blank tape levy as of Feb. 1. President 
Boris Yeltsin has signed the legal 
instrument that enforces the mea- 
sure, although the legislation in which 
the levy is rooted is the Authors and 
Neighboiing Rights Act of 1993. 

The industry here remains doubt- 
ful, however, over whether rights 
holders will ever see any benefit 
from the levy. 

A central problem is the fact that 
the gmernment has vet to decide the 
rate of the levy, which society will 
administer the levy's proceeds, and 
how those sums will be distributed. In 
theory; any one of six organizations 
are capable of handling it, including 
the Russian Authors Society, the 



Russian Neighboring Rights Society, 
the Russian Phonographic Assn., or 
the Russian Performers Society. 

In addition, a new, overarching 
body could be created for the sole 
purpose of administering the levy. 

In any iwnt, the levy will haw t" 
be monitored, enforced, and admin- 
istered by a combination of agencies 
— the collecting society, customs 
authorities, and tax police. Only cus- 
toms and the tax police are capable 
of providing accurate data on how- 
many tapes are imported and man- 
ufactured here. 

It also remains unclear how the 
income from the levy will be appor- 
tioned. One suggestion is that pay- 
ments to publishers should be based 
on radio station playlists. 
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SINGLES 

I HAVE NEVER SEEN NAM IE AMURO avextrax 
LAST CHANCE SOMETHING ELSE ioswelaeui 
BE WITH YOU GLAY unlimiteo 
CAMOUFLAGE MARIYA TAKEUCHI warmer 
HAPPY HAPPY GREETING/CINDERELLA CHRIST 
HAS KiNKI KIDS johnny's entertainment 
AUTOMATIC (MAXI) HIKARU UTAOA toshiba-em 
DEPEND ON YOU AYUMI HAMASAKI AVEX 
TOHKU MADE KOHSHI IN ABA ROOMS RECORDS 
STROBO KOHM1 HIROSE VICTOR 
BOKU WA KOKONI 1RU MASAYOSHI YAMAZAKI 
POLTOOfl 

WHITE KEY AMI SUZUKI sow 

FUYU NO UTA KIRORO victor 

BEAUTIES-BEAUTY EYES FANATIC CRISIS FOR LIFE 

PUFFY DC RUMBA PUFFY epic 

KARAPPO YUZU SENHA t CO. 

GOOD DAY ZARD a GUAM 

AUTOMATIC HIKARU UTAOA TOSHIBA -EMi 

KURIOBOOT SOPHIA lors factory 

SNOW BLIND YAEN av£XTRAX 

OWARI NAKI TABI MR. CHILDREN tots factory 

ALBUMS 

SPEED MOMENT Tors factory 

AYUMI HAMASAKI A SONG FOR XX avex trax 

MASAYOSHI YAMAZAKI DO Ml NO polypc* 

SPtTZ 99 EP polydor 

GLOBE RELATION avextrax 

MARIAH CAREY #1'S SONY 

KOHMI HIROSE HIROSE KOHMI THE BEST LOVE 

WINTERS vktor 

YUMI MATSUTOYA NEUE MUSIK YUMI MATSU- 
TOYA COMPLETE BEST VOL.1 ipswBA tMl 
MISIA THE GLORY DAY bmg 
MIHO KOMATSU KOMATSU MIHO 2ND MIRAI 

AMEMURA 0-TOWN 

MAX MAXIMUM GROOVE avexthax 
VARIOUS ARTISTS MAX 5 BEST HITS IN THE 
WORLD '98 sow 

KIRORO NAGAIADA-KIRORONOMORI victor 
MISIA MOTHER FATHER BROTHER SISTER bmg 

JAPAN 

SOUNDTRACK ARMAGEDDON sqny 

HIDE WITH SPREAD BEAVER JA'ZOO universal vie 

TOR 

B"Z B'Z THE BEST TREASURE rooms records 
LAURYN HILL THE MISEDUCATION OF LAURYN 
HILL SONY 

SOUNDTRACK TITANIC sony 
YUZU YUZU IKKA senhaico 
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SINGLES 

HIJO DE LA LUNA LOONA MOTOR 
BIG BIG WORLD EMILIA universal 
BELIEVE CHER wea 
NARCOTIC LIQUlOO virgin 

GET FREAKY MUSIC INSTRUCTOR FEATURING AB 

EAST WEST 

NO MATTER WHAT BOYZONE polvtjor 
IF YOU BELIEVE SASHA wea 

HARD KNOCK LIFE (GHETTO ANTHEM) JAY-Z ARC 

LA 

FLUGZEUGE IM BAUCH OLI P kansajAricxa 
WHEN YOU BELIEVE MARIAH CAREY & WHITNEY 
HOUSTON COLUMBIA 

RESPECT SPIKE polydor 

THE POWER OF GOOD-BYE MADONNA WEA 

LORDS OF THE BOARDS GUANO APES superson 

IC/GUNVARIOLA 

WE LIKE TO PARTY! VENGABOYS motor 
VATER WO BIST DU? DIE 3 GENERATION rca 
NOMANSLAND D J. SAKIN & FRIENDS MTERCOftO 
GOODBYE SPICE GIRLS virgin 
HOW DEEP IS YOUR LOVE DRU HILL FEATURING 
REDMAN mercury 

I'M YOUR ANGEL CELINE DION & R. KELLY COlum 
EM 

WO BIST DUJETZT? ECHT edel 

ALBUMS 

MADONNA RAY OF LIGHT maveriwwea 
XAVIER NAIDOO NICHT VON DIESER WELT 3P.EP1C 
GEORGE MICHAEL LADIES & GENTLEMEN— THE 
BEST OF GEORGE MICHAEL EPK 
U2 THE BEST OF 1980 1990 islamvmercury 
WESTERNHAGEN RADIO MARIA wfA 
BELIEVE CHER wea 
PHIL COLLINS . . . HITS wea 
METALLICA GARAGE INC. vertigo-mercury 
ALANIS MORISSETTE SUPPOSED FORMER INFAT- 
UATION JUNKIE MAVERICK'WFA 
MARIAH CAREY #1S Columbia 
GUANO APES PROUD LIKE A GOD abiola 
OLI P. MEIN TAG ariola 

HELMUT LOTTI HELMUT LOTTI GOES CLASSIC II 
emi 

BOYZONE WHERE WE BELONG polydor 
SASHA DEDICATED TO . . . wea 
JOE COCKER GREATEST HITS cmi 
DIE ROTEN ROSEN WIR WARTEN AUF'S 
CHRIST KIND eastwcst 

ANDRE RIEU ROMANTIC MOMENTS pcilydoh 

LENNY KRAVITZ 5 VIRGIN 

WHITNEY HOUSTON MY LOVE IS YOUR LOVE 



SINGLES 

HEARTBEAT/TRAGEDY STEPS jive 
GOODBYE SPICE GIRLS virgin 
BELIEVE CHER wea 

CHOCOLATE SALTY BALLS CHEF Columbia 

TO YOU I BELONG B'WITCHED EPIC 

ESPECIALLY FOR YOU JOHNNY & DENISE rca 

BIG BIG WORLD EMIUA universal 

WHEN YOU'RE GONE BRYAN ADAMS FEATURING 

M ELAN IE C. aw 

I LOVE THE WAY YOU LOVE ME BOYZONE polydor 

1999 PRINCE WARNER BROS 

UP AND DOWN VENGABOYS positiva 

MIAMI WILL SMITH Columbia 

ALWAYS HAVE, ALWAYS WILL ACE OF BASE ion- 

OON 

SHE WANTS YOU BILLIE mnocx n t/vwgi n 

WHEN YOU BELIEVE MARIAH CAREY 4 WHITNEY 

HOUSTON Columbia 

END OF THE LINE HONEYZ mercury 

HARD KNOCK LIFE (GHETTO ANTHEM) JAY-Z 

NORTHWESTS IDE 

WILD WOOD PAUL WELLER tSiANO 

I'M YOUR ANGEL CELINE DION & R. KELLY epic 

POSTCARDS FROM HEAVEN LIGHTHOUSE FAMILY 

WILDCARD 

ALBUMS 

GEORGE MICHAEL LAOIES & GENTLEMEN— THE 

BEST OF GEORGE MICHAEL epic 

ROBBIE WILLIAMS I'VE BEEN EXPECTING YOU 

CHRYSALIS 

THE CORRS TALK ON CORNERS m a lava, Atlantic 
VARIOUS ARTISTS NOW THAT'S WHAT I CALL 
MUSIC! 41 EH ■>■!■■ •■ ■■'■>.■ 

U2 THE BEST OF 1980-1990/THE B-SIDES island 
VARIOUS ARTISTS HITS '99 SONY tvwrner ESPtMl 
BOYZONE WHERE WE BELONG polydor 
STEPS STEP 1 hve 

SOUNDTRACK CHEF AID: THE SOUTH PARK 

ALBUM AM E RICAfi.C OLUM BU 

THE BEE GEES LIVE — ONE NIGHT ONLY POLYDOR 
B'WITCHED B* WITCHED epic 
SAVAGE GARDEN SAVAGE GARDEN Columbia 
MADONNA RAY OF LIGHT maverck-warner bros 
M PEOPLE THE BEST OF M PEOPLE upfopil'Mg 
FIVE FIVE rca 

ROBBIE WILLIAMS LIFE THRU A LENS chrysalis 
MARIAH CAREY #1'S COLUMBIA 
CHER BELIEVE wea 

WILL SMITH BIG WILLIE STYLE Columbia 
FATBOY SLIM YOU'VE COME A LONG WAY BABY 
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SINGLES 

BELLE DANIEL LAVOlE & GAROU & PATRICK F10RI 

pomme/sony 

BELIEVE CHER wea 

CHANTER POUR CEUX QUI SONT LOIN OE CHEZ 

EUX LAAM CXMMI 

MAIS QUI'EST LA 8ELETTE MANAU polydor 
S'lL SUFFISAIT D' AIMER CELINE DION columema 
LE TEMPS DES CATH ED RALES BRUNO PELLETIER 

POMME/SONY 

WHEN YOU BELIEVE MARIAH CAREY & WHITNEY 
HOUSTON Columbia 

I WANT TO SPEND MY LIFETIME LOVING YOU 

TINA ARENA & MARC ANTHONY couimba 
ELLE DONNE BARBARA SCAFF polydor 
DIS MOI FAUDEL mercury 

ABDEL KADER KHALED & TAHA & FAUDEL Barclay 
SIMARIK TARKAN ?n(]i^iYr, R w 
KIM KAY LILALI emi 

SPACE MIX MODERN TALKING ariol*bmg 
TU M'OUBLIERAS LARUSSO dia,em. 
I WILL SURVIVE HERMES HOUSE BAND 

SEORPrCvPOLYOHAM 

BYE BYE MENELIK small-Sony 
CRUSH JENNIFER PAIGE edel 
LAMBE EN DRO MAT MATAH Ti<EMA/sONV 
STORM STORM happy MusidSONY 

ALBUMS 

SOUNDTRACK NOTRE DAME DE PARIS poumjsam 
SOUNDTRACK NOTRE DAME DE PARIS (INTEGRAL) 
PCMMDMNr 

MANAU PANIQUE CELTIQUE puna 

CELINE DION S'lL SUFFISAIT D'AIMER oxumbia 

FLORENT PAGNY LIVE mercuhv 

KHALED 1 TAHA & FAUDEL 1 2 3 SOLEILS BAB 

CLAy/RXVGRAM 

VARIOUS ARTISTS ENSEMBLE K/sonv 

JOHNNY HALLYDAY STADE DE FRANCE 1998 M» 

CURT 

LOUISE ATTAQUE LOUISE ATTAQUE <T»05. 
PHEBIOUCS-SONV 

LARA FABIAN PURE eoinjos 

ANDRE RIEU ROMANTIQUE MIUFWOWCMM 

VARIOUS ARTISTS ENFOIRES EN COEUR B£STO DU 

COEURWEA 

ANDRE RIEU ANDRE RIEU EN CONCERT 

PWLIP^POtVGBAM 

MADONNA RAY Of LIGHT UAVDUCKYKA 
MODERN TALKING BACK FOR GOOD ARKX» 
ERA AMENO MERCURY 
PIERRE PERRET LA BETE EST REVENUE 

SMAujSONy 

LAURYN Hill THE MISEOUCATION OF LAURYN 
HILL SMAIUSOOT 

MATMATAH LA OUACHE IRIMA5C«> 

JEAN JACQUES GOLDMAN FN PASSANT Columbia 



CANADA 



(SoundScan) 01/16/99 



NETHERLANDS 



(Stichting Mega Top 100) 01 109/99 



AUSTRALIA 



(ARIA) 1 2/25798 



ITALY 



Mm 



b Drschi/FIMI) 01/04/99 
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GOODBYE SPICE GIRLS virgin,emi 

. . BABY ONE MORE TIME BRITNEY SPEARS 

CANDLE IN THE WIND 1997/SOMETHING ABOUT 
THE WAY YOU LOOK TONIGHT ELTON JOHN MLR 

MUSIC SOUNDS BETTER WITH YOU STARDUST 

ROUtLVIRGIritMl 

SOME KINDA WONDERFUL SKY emi 

FROM THIS MOMENT ON SHAM A TWAIN mercury 

BECAUSE OF YOU 9B DEGREES mot ow n>me rcury 

BELIEVE CHER warner 

SWEETEST THING (PART 2) UP «L«W 

SWEETEST THING U2 island 

THANK U ALANIS MORISSETTE maverick-wahner 

LOVE LIKE THIS FAITH EVANS arista-bmg 

THE BOY IS MINE BRANDY & MONICA 

STICK TO YOUR VISION MAESTRO att ^universal 
NOBODY'S SUPPOSED TO BE HERE DEBORAH 
COX ARlSTABMG 

IF YOU COULD READ MY MIND STARS ON 54: 
ULTRA NATE. AMBER & JOCELYN ENRIQUEZ KM MM 

BOY/WARNER 

THE FIRST NIGHT MONICA aristabmg 

MY FAVORITE MISTAKE SHERYL CROW aim 

LADY MARMALADE ALL SAINTS ij>ndon.WRCURV 

LOVE ME 112 FEATURING MASE bad warstamg 

ALBUMS 

VARIOUS ARTISTS BIG SHINY TUNES 3 m/em 
VARIOUS ARTISTS MUCHDANCE 1999 BUG 
THE OFFSPRING AMERICANA columbwsony 
VARIOUS ARTISTS WOMEN & SONGS 2 warner 
U2 THE BEST OF 1980-1990 island 
MARIAH CAREY #1"S COLumbwwony 
JEWEL SPIRIT aranticwarner 
SOUNDTRACK ARMAGEDDON cou/mBiA,SOny 
GARTH BROOKS DOUBLE LIVE EMI 
BRANDY NEVER S-A-Y NEVER Atlantic, warner 
SHANIA TWAIN COME ON OVER MERCURY 
PHIL COLLINS . . . HITS Atlantic warner 
SOUNDTRACK SABRINA THE TEENAGE WITCH 

GEFFENUNIVERSAL 

CHER BELIEVE warner 

BEASTIE BOYS HELLO NASTY grand royal* mi 

CELINE DION THESE ARE SPECIAL TIMES 550 

MUSXiSONY 

ALANIS MORISSETTE SUPPOSED FORMER INFAT- 
UATION JUNKIE M AVER I Dv WAR NE 1 
GOO GOO DOLLS DIZZY UP THE GIRL warner 
LAURYN HILL THE MISEDUCATION OF LAURYN 
HILL RUFTHOUSEvOOUJMBU/SONY 
JAY-Z VOL. 2... HARD KNOCK LIFE ROC a fellvdef 

JAM/MERCURY 



SINGLES 

BELIEVE CHER warner 

BIG BIG WORLD EMILIA universal 

BOOM, BOOM, BOOM. BOOM! VENGABOYS zomba 

WHEN YOU BELIEVE MARIAH CAREY & WHITNEY 

HOUSTON coiuueu 

GOODBYE SPICE GIRLS virgin 

HARD KNOCK LIFE (GHETTO ANTHEM} JAY-Z BMG 

NO MATTER WHAT BOYZONE polytjor 

WESTSIDE TQ EPIC 

I'M YOUR ANGEL CELINE DION & R KELLY clxum 

BIA 

ARE YOU THAT SOMEBODY? AALIYAH WARNER 
WHEN YOU'RE GONE BRYAN ADAMS FEATURING 
MELANIEC polydor 

PRETTY FLY (FOR A WHITE GUY) 1 HL OFFSPRING 
COUJueiA 

HOW DEEP IS YOUR LOVE DRU HILL FEATURING 
REOMAN mercury 

THE POWER OF GOOD-BYE MADONNA 

MAVIHIC* WARNER 

9 PM (TILL I COME) ATB ic«i 
ZELFS JE NAAM IS MOOI HENK WESTBROEK MER- 
CURY 

MIAMI WILL SMITH Columbia 

UNTIL THE TIME IS THROUGH FIVE bmg 

ZEGGEN-A-OH' TELETUBBIES emi 

VLIEG MET ME MEE TRIJNTJE OOSTERHUIS BMG 

ALBUMS 

U2 THE BEST OF 1980-1990/THE B-SIDES 

ISlANCsVFRCURY 

GEORGE MICHAEL LADIES & GENTLEMEN— THE 
BEST OF GEORGE MICHAEL epic 
BOYZONE WHERE WE BELONG polycor 
VOLUMIA! VOLUMIA! rak 

CELINE DION THESE ARE SPECIAL TIMES Columbia 
DE DIJK HET BESTE VAN mercury 
ILSE DELANGE WORLD OF HURT warner 
MADONNA RAY OF LIGHT mavirick/wakner 
MARCO BORSATO DE 8ESTEMMING poiydor 
DIRE STRAITS SULTANS OF SWING THE VERY 
BEST OF mercury 

EMMA SHAPLIN CARMINE MEO EM 
VENGABOYS GREATEST HITS /omba 

celine dion, gloria estefan, aretha 
franklin. shania twain & mariah carey 

vhi divas uve epic 

PHIL COLLINS . HITS warner 
MARIAH CAREY #1'S Columbia 
ALANIS MORISSETTE SUPPOSED FORMER INFAT- 
UATION JUNKIE M AVE RlCK WARNER 
HELMUT LOTTI A CLASSIC CHRISTMAS WITH. , . 
POLYDOR 

BZN A SYMPHONIC NIGHT II mercury 
DEKAST LIVE cnr 

PAVAROTTI & FRIENDS PAVAROTTI & FRIENDS 

VOL. 5 POLYGRAAI 
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SINGLES 

PRETTY FLY (FOR A WHITE GUY) THE OFFSPRING 
BELIEVE CHER wea 

IF YOU COULD READ MY MIND STARS ON 54 

MUSI I ROOM 1 FESTIVAL 

GOODBYE SPICE GIRLS emi 

CRUSH JENNIFER PAIGE shcck 

FINALLY FOUND HONEYZ ist AvENUtvERCURY 

ROLLERCOASTER B'WITCHED EPC 

REDUNDANT-TIME OF YOUR LIFE (GOOD RID' 

DANCE) GREEN DAY wea 

WHEN YOU'RE GONE BRYAN ADAMS FEATURING 

MELANIE C aam.polyl.ram 

JACKIE B.Z FEATURING JOANNE shock 

FROM THIS MOMENT ON SHANIA TWAIN mercury 

NO MATTER WHAT BOYZONE POIYDOR 

WHEN YOU BELIEVE MARIAH CAREY & WHITNEY 

HOUSTON Columbia 

HORNY MOUSSE T FEATURING HOT 'N' JUICY 

SMOCK 

ZORBA'S DANCE ICO virgin 

ADDICTED TO BASS JOSH ABRAHAMS AND AMIEL 

DAEMION s»<ock 

MUSIC SOUNDS BETTER WITH YOU STARDUST 

MMQ IN 

CAN'T GET ENOUGH OF YOU BABY SMASH 
MOUTH eastwe5T 

I DON'T WANT TO MISS A THING AEROSMITH 



THIS 
WEEK 



SWEETEST THING U2 eslanotolygrav 
ALBUMS 

U2 BEST OF 1980 1990 islanhpolygbam 
FARNHAM. WARLOW, NEWTON-JOHN HIGH- 
LIGHTS FROM THE MAIN EVENT bmg 
SOUNDTRACK CHEF AID: THE SOUTH PARK 

ALBUM AM E RICA NiSON* 

THE OFFSPRING AMERICANA columbu 

GEORGE MICHAEL LADIES & GENTLEMEN THE 

BEST OF GEORGE MICHAEL epic 

VONDASHEPARD SONGS FROM ALLY MCBEAL (TV 

SOUNDTRACK) E*C 

B'WITCHED B'WITCHED epic 

SHANIA TWAIN COME ON OVER mercury 

THE LIVING END THE LIVING END EM 

PHIL COLLINS . HITS wea 

MARIAH CAREY #1'S Columbia 

FIVE FIVE bmg 

ANDREA BOCELLI ROMANZA PHiLiP&MEftCUflY 
CELINE DION. GLORIA ESTEFAN, ARETHA 
FRANKLIN. SHANIA TWAIN & MARIAH CAREY 

VHI DIVAS LIVE epic 

CELINE DION 1 HESE ARE SPECIAL TIMES EPiC 
ALANIS MORISSETTE SUPPOSED FORMER INFAT- 
UATION JUNKIE MAVTRCK/WEA 
JEWEL SPIRIT EAStwEST 

NATALIE IMBRUGLIA LEFT OF THE MIDDLE bmg 
COLD CHISEL THE LAST WAVE OF SUMMER mush 



WHO CARES A LOT? FAITH NO MOf<t LrwDCfvPOLvcflM^ 



LAST 
WEEK 



SINGLES 

BELIEVE CHER wea 

IRIS GOO GOO DOLLS reprise, wea 

GOODBYE SPICE GIRLS virgin 

CRUSH JENNIFER PAIGE EDEuauB tools 

I'M SO EXCITED NINA DANCE EXCESS VITLANO 

WHEN YOU BELIEVE MARIAH CAREY £ WHITNEY 

HOUSTON Columbia 

I DON'T WANT TO MISS A THING AEROSMITH 

COLUMBIA 

THANK U ALANIS MORISSETTE maw.RCK.'WEa 
OUTSIDE GEORGE MICHAEL ENC 
SURRENDER SOUNDLOVERS oo rr YOuRSEU.iwTELrtE 
READY OR NOT DJ DADO & SIMONE JAY time 
SWEETEST THING U2 island'MERCURY 
DOO DAH CARTOONS dance fact ory/em 
IF YOU BUY THIS RECORD THE TAMPERER FEA- 
TURING MAYA IIME 

KING OF MY CASTLE WAMDUE PROJECT air 

PLANEAEVEL ONE 

IF WE TRY KAREN RAMIREZ universal-level cne 

BLU ZUCCHERO polyoor 

SHOCK NEJA NEwiiusroup 

WE LIKE TO PARTY! VENGABOYS time 

FREEDOM BIBlSCHON global net mq 

ALBUMS 

ZUCCHERO BLUE SUGAR polydor 
MINA CELENTANO MINA CELENTANO rti 
RENATO ZERO AMORE DOPO AMORE fonopoliepk; 
U2 THE BEST OF 1980-1990/B-SIDES islandwer 

CUM 

GEORGE MICHAEL LADIES & GENTLEMEN— THE 
BEST OF GEORGE MICHAEL EP»C 
DIRE STRAITS SULTANS OF SWING— THE VERY 
BEST OF MtRDuRY 
PHIL COLLINS . . .HITS wea 
ALANIS MORISSETTE SUPPOSED FORMER INFAT- 
UATION JUNKIE MAVERIOVWEA 
U2 THE BEST OF 1980-1990 tsiAiso-MERCutrv 
883 GUANNI fri<rii 
MARIAH CAREY #1'S Columbia 
CELINE DION, GLORIA ESTEFAN, ARETHA 
FRANKLIN, SHANIA TWAIN & MARIAH CAREY 
VHI DIVAS LIVE epic 

BATTISTI LUCIO PENSIERI EMOZIONI riocmexwg 
CHER BELIEVE wea 

ANTONACCI B Ml FA I STARE BENE mercury 

R.E.M. UP WARNER BROTHERS 

VASCO ROSSI CANZONI PER ME EMi 
GIANNI MORANDI 30 VOLTE MORANDI 

MORMORA'BMr. 

CELINE DION THESE ARE SPECIAL TIMES Columbia 
FIVE FIVE rca 



Hits Of The World is compiled at BillrjoarcVLondon by Dominic Pride, Alison Smitti and Ben Robards. Contact 44-171-323-61386, fax 44-171-323-2314/2316. 



NEW = New Entry RE = Re-Entry 
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HITS OF THE WORLD 



EUROCHART 



BELIEVE CHER wea 

BIG BIG WORLD EMILIA rcoequniversw 

GOODBYE SPICE GIRLS virgin 

WHEN YOU BELIEVE MARlAM CAREV 4 WHITNEY 

HOUSTON Coujmba 

THE POWER OF GOOD-BYE MADONNA mavikk*,. 

HEARTBEAT/TRAGEDY STEPS JlVt 

BELLE DANIEL LAVOIE & GAROU & PATRICK FIORI 

POMMt/SONV <UNJVERS*1 

HIJO DE LA LUNA LOONA ur«n,motc« 
NO MATTER WHAT BOYZONE PCiYDO* 
CHANTER POUR CEUX QUI SONT LOIN DE CHEZ 

EUX LAAM OLA 

ALBUMS 

GEORGE MICHAEL LADIES & GENTLEMEN— THE 
BEST OF GEORGE MICHAEL EPIC 
U2 THE BEST OF 1980-1990/B-SIDES island 
MADONNA RAV OF LIGHT maveriCKWarnef BROS 
CHER BELIEVE wu 
MAR I AH CAREY #1'S Columbia 
PHIL COLLINS HITS vihgis.wia 
ALAN IS MORISSETTE SUPPOSED FORMER INFAT- 
UATION JUNKIE MAVTfhCK WARNER 
CELINE DION THESE ARE SPECIAL TIMES virgin 
BOYZONE WHERE WE BELONG poltoob 
ROBBIE WILLIAMS I'VE BEEN EXPECTING YOU 

CHRYSALIS 



MALAYSIA 



(RIM) 12/29/98 



ALBUMS 

MARIAH CAREY 0VS sew 

VARIOUS ARTISTS EVERLASTING LOVE SONGS 

WHMi 

XPOC SAMURAI life 

KRU THE WAY WE JAM 

U2 THE BEST OF 1980-1990 iSLANLvrtUGiUM 

CELINE DION THESE ARE SPECIAL TIMES SMY 

ELLA EL m 

VARIOUS ARTISTS LOVE HITS SONY 
WHITNEY HOUSTON MY LOVE IS YOUR LOVE BMG 
VARIOUS ARTISTS NANGIS PUNYA! LAGU-LAGU 
TERBAIK EDOIE HAMID BMG 



SWEDEN 



LAST 
WEEK 



SINGLES 

BELIEVE CHER weawarner 

PRETTY FLY (FOR A WHITE GUV) THE OFFSPRING 

COLUMBIA/SONY 

GOODBYE SPICE GIRLS virgin 

WHEN YOU BELIEVE MARIAH CAREY & WHITNEY 

HOUSTON : '.r 

S.O.S. [THE TIGER TOOK MY FAMILY) DR. BOM- 
BAY RED STRIPE, weawarner 
HERE I GO AGAIN E-TYPE Stockholm 
THE POWER OF GOOD-BYE MADONNA UAvEPiCfcVrtRNER 
MIAMI WILL SMITH COllmbuvsonv 
HOW WILL I KNOW (WHO YOU ARE) JESSICA 
FOLCKER jivLVW&N 

HARD KNOCK LIFE (GHETTO ANTHEM) JAY-Z «oc 
AFaLA,tftVS 

ALBUMS 

DR. BOMBAY RICE & CURRY red stripevWEawahnlr 
SARAH BRIGHTMAN EDEN warner 
CELINE DION THESE ARE SPECIAL TIMES epic/sony 
NIKLAS STROMSTEDT OSLAGBARA 1989-1999 

ML 1 ftOVJMt WAR Ntfl 

BO KASPERS ORKESTER I CENTRUM oxumbiawnv 
VARIOUS ARTISTS FRAN WATERLOO TILL DUVEMALA «wr 
E-TYPE LAST MAN STANDING STOCKHOLM 
CHER BELIEVE wawarneb 

VONDA SHEPARD SONGS FROM ALLY MCBEAL (TV 

SOUNDTRACK) epi&wnv 

OFFSPRING AMERICANA columbiasc** 



SPAIN 



(AFYVE/'ALEF MB) 12/3LV98 
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WHAT'S YOUR SIGN? DESREE epic 

WHEN YOU BELIEVE MARIAH CAREY & WHITNEY 

HOUSTON Columbia 

BELIEVE CHER warner 

CUBA LIBRE GLORIA ESTEFAN epic 

DIEZ Y CUARTO SIEMPRE ASI disco de atri^timg 

OUTSIDE GEORGE MICHAEL EPIC 

EVERYBODY GET UP FIVE fit* 

ZAP ATE RO MANOLO GARCIA ariola 

GOODBYE SPICE GIRLS virgin 

THE POWER OF GOOD-BYE MADONNA 

MAVERIOWVARNER 

ALBUMS 

ROSANA LUNA NUEVA uniylrsal 
ALEJANDRO SANZ MAS wamncr 
JULIO IGLESIAS Ml VIDA — GRANDES EXITOS 

COLUMBIA 

CHER BELIEVE warner 

U2 THE BEST OF 1980-1990 island-mercury 

FRANCISCO CESPEDES VIDA LOCA warmer 

LA ORFJA DE VAN GOGH DILE AL SOL ipk 

ELLA BAILA SOLA E PS. Hisnwox 

J ARAB E DE PALO DEPENDE VIRGIN 

MIKE OLDFIELD TUBULAR BELLS III WARNER 



PORTUGAL 



(PrjrtiigaWP) 01/05/99 



ALBUMS 

SILENCE 4 SILENCE BECOMES IT iwGROU 

DAN1ELA MERCURY ELETRICA SONY 

U2 THE BEST OF 1980-1990 islanbwiygham 

RUI VELOSO AVENIDAS [Ml 

PHIL COLLINS HITS yyunl* 

CHER BELIEVE WARNER 

DIRE STRAITS SULTANS OF SWING— THE VERY 

BEST OF VtRTIGOrOLYGRMi 

JOE COCKER GREATEST HITS EMI 

BEE GEES LIVE- ONE NIGHT ONLY gioekvfixygram 

QUEEN GREATEST HITS I • II EM 



DENMARK 
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SINGLES 

BELIEVE CHER weawarner 

BIG BIG WORLD EMILIA universal 

WHEN YOU BELIEVE MARIAH CAREY 4 WHITNEY 

HOUSTON SONY 

BOBBY BROWN ALEX ROSEN SC^D.'PCOWM 

TARZAN & JANE TOY-BOX SONY 

THANK U ALANIS MORISSETTE uavERickwarnd. 

GOODBYE THE SPICE GIRLS vttom 

HERE I GO AGAIN E-TYPE stockholM'POlvgram 

UNFORGIVABLE SINNER LENE MARLIN virgin 

YOU LA CREAM dnrarcade 

ALBUMS 

CELINE DION THESE ARE SPECIAL TIMES sony 
OSLO GOSPEL CHOIR JULENATT StAGtWAv.tiMG 
GEORGE MICHAEL LADIES & GENTLEMEN— THE 
BEST OF GEORGE MICHAEL SONY 
ARVE TELLEFSEN STILLE NATT columewvw 
EMILIA BIG BIG WORLD universal 
CHER BELIEVE wla 
SARAH BRIGHTMAN EDEN warnCR 
DR. BOMBAY RICE & CURRY wea/warner 
ALANIS MORISSETTE SUPPOSED FORMER INFAT- 
UATION JUNKIE MAVEftlCK/WAflhtR 

U2 BEST OF 1980 1990 isiandtolygram 



LAST 
WEEK 



, f? NirI^t MftrW:n R R™rrhl Ol/Oi'99 



SINGLES 

BELIEVE CHER warner 

BIG BIG WORLD EMILIA un-versa. 

TARZAN L JANE TOY BOX EOU 

ROMEO BLAOJNE totusm 

GOODBYE SPICE GIRLS viroin 

HERE I GO AGAIN E-TYPE stockholmpolygram 

WOULD YOU. . . TOUCH AND GO w.'MNw 

NO MATTER WHAT BOYZONE polygram 

PARADOXX 666 remixed 

DANNY DANNY edelspin 

ALBUMS 

OR. BOMBAY RlCE & CURRY warned 

GEORGE MICHAEL LADIES & GENTLEMEN— THE 

BEST OF sony 

EMILIA BIG BIG WORLD universal 

HELMUT LOTTI GOES CLASSIC II cue 

BOYZONE WHERE WE BELONG polygram 

CHER BELIEVE warner 

CARTOONS TOONAGE atXEMwutoixY 

U2 THE BEST OF 1980-1990 olakwolvgram 

STIG ROSSEN JULELYS polygram 

SHU-BI-LAEUM 73/98 SHUBIDUA CMC 



FINLAND 



(Radiomafia'IFPi Finland) 01/04/99 



LAST 
WEEK 

2 



SINGLES 

SACRAMENT OF WILDERNESS NIGHTWISH shne- 

PAKKO PAASTA POIS TEHOSEKOlTlN levy-yhtio 

TEIT MEISTA KAUNIIN APULUNTA levhtio 

PILLITA ELLI PILLITA TEHOSEKOTIN levy yhtic 

ONNESTA SOIKEENA KLAMYDIA *rmiund 

GOODBYE SPICE GIRLS vtxGiNtMi 

HERE I GO AGAIN E-TYPE Stockholm, polygram 

THE POWER OF GOOD-BYE MADONNA 

M " . f v.i- i- 

BELIEVE CHER warner 

MIAMI WILL SMITH columbia,sony 

ALBUMS 

E-TYPE LAST MAN STANDING s i ock hol MiTOly g raw 

VONDA SHEPARD SONGS FROM ALLY MCBEAL (TV 

SOUNDTRACK) epic-sony 

DR. BOMBAY RICE & CURRY warmtr 

JARI SILLANPAA VARASTETUT HELMET veuari- 

TUOTANTQUN'VERSAL 

GEORGE MICHAEL LADIES & GENTLEMEN THE 
BEST OF GEORGE MICHAEL epi&sony 
U2 THE BEST OF 1980 1990 isiandtoiygram 
METALLICA GARAGE INC. vertigo polygram 
SMURFFIT SMURFFIT AVARUUDESSA VOL. 5 em- 
APULANTA AIVAN KUIN KAIKKI MUUTKIN levy- 

DIRE STRAITS SULTANS OF SWING — THE VERY 
BEST OF vERTioomjiYGRAM 



EDITED BY DOMINIC PRIDE 




A U.S. LICENSING deal with Virgin via gospel 
label Sparrow is starting the new year in 
style for British Christian outfit Delirious. 
In the U.K. the band co-owns its label Furi- 
ous? along with GM Tony Patoto, former 
chief of Total Records. New album "Mez- 
zamorphis" will be out in April in the U.S., 
with a British 
release slated 
for April 12. The 
last album, "King 
Of Fools," sold 
90,000 units 
in the U.S. via 
Sparrow, says 
the label, while 
delirious doing 60,000 at 

home, where it 
was marketed by Total Independence and 
distributed by Pinnacle. A separate deal is 
being negotiated for the world excluding the 
U.K. and North America. The unique situa- 
tion of the band as owner of the label made 
discussions with U.S. majors interesting, 
says Patoto. "They were trying to sign the 
band and bypass the label, but the label is 
the band," he says. U.S. appearances this 
summer are being booked by Creative 
Artists Agency. domimc pride 

VETERANS SUCH as Sanne Salomonsen 
(Virgin), TV-2 (EMI-Medley), and Hanne 
Boel (EMI-Medley) will compete with new- 
names like Malk De Koijn (BMG), S.O.A.P. 
(Sony/Pladecompagniet), and Den Gale 
Pose (Warner) at the Dansk Grammy 
Awards Feb. 6. Caroline Henderson (BMG) 
and 0stkyst Hustlers (Sony/Pladecompag- 
niet), who swept the awards two and three 
years ago, respectively, are also in the run- 
ning. A spread of nominations could avoid 
the the tendency in previous years for one 
act to walk off with multiple Dansk Gram- 
mys. Two surprise non-mainstream com- 
petitors for best Danish album are Gin- 
man/Jargcnsen's self-titled jazzy-techno 
fusion album (Sony/Pladecompagniet) and 
the techno set "Stay With" by Future 3 
(April Records). A jury of musicians and the 
music media, with 50/50 weighting, will 
choose the winners. This year the event at 
the Tivoli (Gardens) Concert Hall in Copen- 
hagen is being arranged by MusicMatters 
for the International Federation of the 
Phonographic Industry. Charles ferro 

DOUBLE-PLATINUM artist Cola— alias con- 
struction worker Marco 
Pfeuli — found that no 
one wanted to know when 
he sent out demos to 
Swiss labels. No one apart 
from independent label 
Sound Service, which 
advised him to spend 
more time and money on 
the next recordings. He 
returned with the album "Uf U Dervo" 
(Swiss German for "get up and get away"). 
Sound Service signed him and released a 
radio single, "Keini Trane Meh" (No More 
Tears). After a good reception, a second radio 
single, "Schwan" (Swan), was released and 




golA 



also hit playlists. In August '98 his debut 
album was released, but it shipped only 1,000 
copies, and media interest was low. Sound 
Service, known for its national language cat- 
alog and understanding the word-of-mouth 
effect in this genre, spent little on marketing 
the album. In October the album hit No. 1, 
stayed there for four weeks, and is now cer- 
tified double-platinum (100,000 units for 
domestic repertoire). So far, success has not 
changed Pfeuti, who still labors by day and 
performs by night. Alexander naepflin 

SOUTH AFRICA'S successful contemporary 
export act the Soweto String Quartet 

(SSQ) has released its third studio album, 
the 13-track "Millennia," on the BMG Africa 
label. With its latest offering, SSQ once 
again digs deep into the roots of South 
Africa's traditional sounds, skillfully com- 
bining these with elements of classical music 
to produce an album bound to cement the 
quartet's national and international appeal. 
To date, according to BMG Africa, SSQ has 
sold more than 400,000 units worldwide for 
its first two albums, "Zebra Crossing" and 
"Renaissance," and regularly performs 
across the globe. Says first violinist and 
musical director Sandile Khemese: " 'Mil- 
lennia' is our album of music, created to be 
performed, to take us into the new century 
and the new millennium." An international 
release on RCA Victor is in the planning 
stages, says BMG. diane coetzer 

WITH PUERTO RICAN pop vocal group El 
Reencuentro, which was hugely popular in 
the 1980s as Menudo, and male/female pop 
vocal crew- Timbiriche realizing reunions in 
1998, it was only a matter of time before 
another pop act from the past decade would 
try to get back together. And so female vocal 
trio Flans is slated to put out a double CD 
on Fonovisa in the second quarter of 1999 
that will contain its greatest hits and new 
material. Well-known writers Nacho Cano, 
Pablo Pinilla, and Memo Mendez are pen- 
ning new songs for Ivonne, Use, and Mimi, 
who are slated to embark on a tour of Mex- 
ico that will be sponsored by Mexican TV 
giant Televisa. teresa aci'ileka 

"OUTCASTE NEW BREED," the album by the 
band of same name, due Feb. 16 from Out- 
easte/Tommy Boy U.K., and Joi's "One And 
One Is One" (Real World/Virgin), due March 
8, will show how : deeply some of Britain's 
Asian musicians have imbued their own sen- 
sibilities with breakbeat, drum'n'bass, hip- 
hop, and Western underground dance music. 
ONB, consisting of Ges-E & Usman, Mo 
Magic, and Nir^j Chag, fuses soundscapes 
of sitars, tablas, and exotic Indian vocals to 
create "the new sound of Asian breakbeat 
culture" that can be heard weekly in Lon- 
don's Asian-led clubs, such as Calcutta 
Cyber Cafe, Outcaste, Air Swaraj, and Joi's 
newly launched Mela Night. Joi has been 
rocking danceland with the promo-only "Fin- 
gers" (which includes a spirited remix from 
Lionrock), and its album will be preceded 
by the "Asian Vibes" single, due Feb. 22. 

KWAKL 
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LUE NOTE 



Thanks for 60 years of great Jazz! 



Your friends at 




Blue Note Records 

Hasn't Missed A Beat In 60 Years! 
Congratulations And Our Sincerest 
Wishes For Your Continued Success Into 

The New Millennium! 




Rachelle & Joe Friedman 
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SWiN 

How Alfred Lion's 
Lifetime Obsession 
Came To Be The Model 
Of What A Jazz 
Label Should Be 



ircmismmis 



Nearly 75 years after the fact, one wonders if the 
course of jazz itself might have been irreversibly 
altered had a curious 16-year-old not attended a 
1925 swing-music concert in Berlin. But Alfred 
Lion did make the show by Sam Wooding's 
orchestra, and the event led to Lion's lifetime 
obsession with jazz and to the creation of Blue 
Note Records. 

The label, which celebrates its 60th anniversary this 
year, became the model of what a jazz label should be, 
with its own distinctive look (thanks to the distinctive 
designs of Reid Miles and the photography of Lion's part- 
ner Francis Wolff) and sound (a product of optometrist/ 
engineer Rudy Van Gelder's unique living-room ambi- 
ence). Most of all, Blue Note's astonishing achievements 
grew from Lion's and Wolff's seemingly unerring taste, 
which led them to record an exceptional group of jazz 
musicians who performed in virtually every major style — 
hot jazz, swing, bop, hard bop, soul jazz, free jazz, 
fusion — from the '30s through the '70s. Today, the revi- 
talized Blue Note continues to release albums by contem- 
porary jazz's most important voices under the enlight- 
ened stewardship of Bruce Lundvall. 

BOOGIE WOOGIE STOMPS AND BOPERATIONS 

.Alfred Lion was already an enthusiastic collector of 
.American jazz records, which he had acquired on busi- 
ness trips to the U.S. for an import-export firm, by the 
time he arrived in New York in 1938. Late that year, he 
was spurred to make his own jazz recordings after seeing 
boogie-woogie pianists Meade Lux Lewis and Albert 
Ammons perform at John Hammond's famed "From 
Spirituals To Swing" concert at Carnegie Hall. On Jan. 6, 
1939, he recorded the two pianists, and Blue Note 
Records was born. 

By the time Francis Wolff fled (.Germany to join him in 
1941, Lion had already cut noteworthy sides by pianist 
Earl Hines, the Fort Of Harlem Jazzmen (with saxo- 
phonist Sidney Bechet) and F.dmond Hall's Celeste 
Quartet (with Charlie Christian on acoustic guitar). The 




Smnkin' session: from left, Jackie McLeun, Donald Hyni, Francis Wolff, Alfred Lion 



label's operations were discontinuous in the '40s: lion was 
drafted in 1942, and, in 1946, the label halted recording — but 
not before cutting "Blue Harlem." a memorable performance 
by saxophonist Ike Quebec's quintet. 

Quebec became an important figure in Blue Note's history, 
both as a lush-toned session leader and in the A&R role he 
filled until his death in 1963. He introduced Lion and Wolff 
to the pianists whose Blue Note recordings, released after the 
mid-'40s hiatus, would mark the label's entrance into bebop — 
Thelonious Monk (whom the company recorded into the 



'50s, despite poor sales of his important yet idiosyncratic 
sides). Bud Howell and Tadd Dameron (whose group includ- 
ed the trend-setting hard-bop trumpeter Fats Navarro). 

In the late '40s and early '50s, Blue Note began recording 
the players who would be viewed as architects of the music 
that became the label's stock-in-trade through the '60s — hard 
bop. These included saxophonist Lou Donaldson, trumpeter 
Clifford Brown (whose career was abruptly cut short by a fatal 
car accident in 1956), pianist Horace Silver and drummer Art 
Blakev. In 1954, a session that featured Silver, Blakev, saxo- 
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phonist Hank Mobley, trumpeter Kenny Dorham and bassist 
Doug Watkins was the first to be billed under the handle "the 
Jazz Messengers"; Blakey would productively lead a group by 
that name until his death in 1990, and many of that band's 
greatest albums were released by Blue Note. 

FUNKY ORGAN GRINDERS 

In 1956, bop vocalist Babs Gonzales, who recorded for Blue 
Note, took Lion to Small's Paradise in Harlem to see an ex- 
pianist who was tearing up the joint on his adopted instru- 
ment, a Hammond B-3 organ. The organist. Jimmy Smith, 
came to be one of the label's most prolific best-sellers. 
Moreover, Smith opened the door for an honor roll of funky 
organ grinders who joined the label's roster — Baby Face 
Willette, Big John Patton, Freddie Roach, Reuben Wilson, 
l.onnie Smith and the man who became known as "the 
Coltrane of the B-3" in the '60s, Larry Young. 

SWINGIN' AFFAIRS 

Some of the most famous names in jazz — Miles Davis, 
Sonny Rollins, John Coltrane — cut isolated sessions of great 
brilliance at Blue Note during the '50s. Rut it was the label's 
equally gifted house roster — many of whom stayed on board 
for a decade or more, into the '60s — that established the 
label's astonishing reputation. 

Piano players were Lion's special favorites, and they were 
an unforgettable part ol the label's legacy. Herbie Nichols cut 
many individualistic trio sides that were largely ignored upon 
release but stand today as acknowledged post-bop classics. 
Sonny ('lark contributed both as a sideman (especially in 
company with guitarist Grant Green) and as the leader on his 
own hard-edged sessions ("Cool StruttinV* "Sonny's Crib"). 
Horace Silver was the player who most consistendy struck 
gold for Blue Note, with such funk-flavored compositions as 
"The Preacher" and "Senor Blues" and, in 1965, with the 
Latinized best-seller "Song For My Father." 

A number of brawny saxophonists also served up Blue 
Note's bread and butter. These included Dexter Gordon, who 
cut his most mature albums, including the dazzling "Go!" and 
"A Swinging Affair," tor the label; die redoubtable Hank 
Mobley, a punchy sideman and the leader of innumerable 
classic hard-bop dates; and Stanley Turrentine, who made his 
mark both on his own and in tandem with Jimmy Smith 
("Midnight Special," "Back To The Chicken Shack"). Some 
lesser-known sax men, who made their names on the R&B 
side, also recorded indelibly for Blue Note — Don Wilkerson, 
a member of Ray Charles' band, and Fred Jackson, a gradu- 
ate of Lloyd Price's group. 

SHORTER AND THE SIDEWINDER 

Art Blakey 1 s Jazz Messengers were not only consistent best- 
sellers for Blue Note, but also incubated a couple of the label's 
biggest stars of the '60s. Lee Morgan, the Philadelphia-born 
trumpet player who began his career at the label at the ten- 
der age of 18, flowered as a writer and player in the 
Messengers; in 1 964, he created one of the company's biggest 
pop hits as a leader with his relentlessly tough album, "The 
Sidewinder." Tenorisl Wayne Shorter, who played alongside 
Morgan in the Messengers' 1960 edition, would record such 
memorable Blue Note albums as "Night Dreamer," "Speak 
No Evil" and "Super Nova," maintaining a solo career at the 
label while working in Miles Davis 1 storied '60s quintet. 

MAIDEN VOYAGES 

As the '60s progressed — with A&R man Duke Pearson, a 
noteworthy keyboardist and composer ("Cristo Redentor") in 
his own right, taking over Quebec's duties — Blue Note's 
sound extended beyond its bedrock into more progressive 
realms, as a number of younger player/composers used the 
raw materials of hard bop and kneaded them into their for- 
ward-looking styles. 

Again, piano players took an important role in extending 
Blue Note's reach. Herbie Hancock, Snorter's colleague in 



the Miles Davis group, knew his way around the hard-bop 
sound, as lie demonstrated with his compositions "Water- 
melon Man" and "Cantaloupe Island," but came to excel in 
impressionistic pieces like "Maiden Voyage." Likewise, 
Andrew Hill was schooled in the style but daringly incorpo- 
rated free-jazz elements on his albums "Smokestack," "Black 
Fire" and "Point Of Departure" (the latter of which featured 
saxophone pathfinder Eric Dolphy, who cut the free-swinging 
"Out To Lunch" for the label). McCoy Tyner brought his 
tumbling pianistic attack, honed in John Coltrane's quartet, 
to his Blue Note recordings as a leader. 

Many of the men at the forefront of the decade's most 
visionary (and controversial) music cut dazzling records for 
Blue Note. Ornette Coleman shocked listeners by featuring 
his 10-year-old son Denardo as the drummer on his 1966 
album, "The Empty Foxhole." Coleman's longtime cohort, 
trumpeter Don Cherry, crafted his most extravagant state- 
ments on the Blue Note albums "Symphony For lm- 
provisers" and "Complete Communion" (which introduced 
Argentine saxophonist Gato Barbieri). And Cecil Taylor un- 
leashed torrents of piano on "L'nit Structures" and "Con- 
quistador." Other players with straight-ahead credentials, like 
saxophonists Jackie McLean, Joe Henderson and Sam Rivers, 
extended their stylistic reach as leaders for Blue Note. 

STEPPING INTO TOMORROW 

By the late '60s, operational and staff changes would alter 
the course of Blue Note. Alfred Lion retired in 1967, when 
the label was purchased by Liberty; he died in 1987, as die 
company's commercial fortunes were flowering anew. The 
indefatigable Frank Wolff continued to produce sessions for 
the company until his death in 1971. 

Though tlit* straight-ahead jazz upon u hu h Blue Note had 
built its foundation began to fade in popularity in the late 
'60s, the label continued 10 bring forth hits from new addi- 
tions to its roster, and at least one company cornerstone. 
Trumpeter Donald Byrd, who had played on innumerable 
hard-bop sessions from the '50s on — and created the ground- 
breaking choral set "A New Perspective" in 1964— -became 
one of Blue Note's major pop hitmakers during the '70s with 
such funky fusion-oriented albums as "Black Byrd," "Street 
Lady" and "Stepping Into Tomorrow." Other stars of the era 
included saxophonist Ronnie Laws (brother of Hubert Laws), 
guitarist Earl Klugh, flutist Bobbi Humphrey and violinist 
Noel Pointer. Beginning in 1975, the label's glittering her- 
itage was restated in a series of reissues created by Michael 
Cuscuna and Charlie Lourie (who would later draw exten- 
sively on the Blue Note catalog at their award-winning reis- 
sue label. Mosaic Records). 

GENERATION NEXT 

Liberty was purchased by EMI in 1980, and, by mid- 
decade, the revitalized Blue Note was releasing music by 
artists who would set the key for the label's history. Foremost 
among these were such virtuosi as vocalist Bobby McFerrin 
and guitarist Stanley Jordan, who produced major crossover 
smashes for the company. 

Blue Note is moving toward the millennium with one of 
the most glittering rosters in all of jazz, and one that builds on 
its formidable history with giant steps. Among the key players 
of this rising generation arc saxophonists Joe Lovano, Javon 
Jackson and Don Byron; vocalists Dianne Reeves, Cassandra 
Wilson, Holly Cole and Kurt Elling; pianists Jacky Terrasson, 
Gonzalo Rubalcaba, Eliane Elias and Renee Rosnes; guitarists 
Kevin Eubanks, Fareed Haque and Charlie Hunter; and the 
organ-driven combo Medeski, Martin & Wood. 

Perhaps the most significant Blue Note hit of recent years 
was L's3*s 1994 crossover, "Cantaloop (Flip Fantasia), 1 ' which 
mated a sample of Herbie Hancock's "Cantaloupe Island" to 
hip-hop beats and some on-the-money rapping. This pre- 
scient top- 10 pop entry seemed to summarize Blue Note in 
the '90s, as it spanned both the label's insuperable past and 
what looks to be a blindingly bright future. ■ 
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Zars. Cards and Clubbing Highlight A Year-Long 
Vlusic-And-Mnrhutiny Celmbratlon 

BY JIM MACNIE 

If a winning campaign operates on multiple fronts, Blua 
Mote's 80th-annlversary calabration Is likely to ravel in tri- 
jmph. The label's offensive is a labyrinthfan affair, a com- 
srehensive blend of music and marketing. 

The initiative began Sept. 28 with an acknowledgement 
of roots. The release of five discs under the heading "Hot 
Jazz" reminds just how deep the lebel's archives are. In 
many ways, the music on "Blue Note Swingtets," featur- 
ing Tiny Grimes, Ike Quebec and Benny Morton, among 
others, helped shape the imprint's image back in the 
[1940s. "The Blue Note Jazz Men," is a double CD com* 
rised of work by seminal American improvisers Edmond 
all, Sidney Departs and James P. Johnson. These titles 
present the CD debuts of this historic material. 
Oct. 6 saw the release of "Herbie Hancock: The 
omplete Blua Note Sixties Sessions." The six-disc boxed 
t is a cornerstone of the modern-Jazz canon, represent- 
ng the lion's share of studio work done by the inventive 
ianist/composer during an era when he was also part of 
lies Davis' classic quintet. 

A mere six discs pales when compared to the 14 it 
akes to present a thorough overview of the label's 
iccomplishments. "The Blue Note Years" is a massive, 
imited-edition compendium that features an oversized, 
6-page booklet of rare Francis Wolff photos and Michael 
uscuna liner notes. Two of the 14 discs ere dedicated to 
urrent Blue Note artists such as Eliane Elias, Brian Blade 
nd Diane Reeves performing classic Blue Note compost- 
ions. 

BLUE NOTE TAKES MANHATTAN 

Club dates for label artists will be pert of the ongoing 
celebration, in Manhattan and across the country- A 

nonth-long barrage of Gotham engagements is being 
trumpeted under the heading "Blue Note Takes New 
York." This month, prized venues such as the Village 
Vanguard, Birdland, Blue Note, Iridium, Sweet Basil and 
the Jazz Standard are scheduled to present everyone from 
Jacky Terrasson to Cassandra Wilson. Pete "LaRoca" Sims 
kicked things off at Birdland on New Year's Day. 

In a more ambitious program. Blue Note will bring its 
ound to those for whom New York is just a faint glim- 

ner. An all-star ensemble of the label's musicians, operat- 
ing under the name New Directions Band, is scheduled for 

i 20-city tour of the U.S. during April and May. 

PLATINUM CARD GAME 

Tangential promotions outside the concert and retail 
narkets should also keep the iconic Blue Note trademark 
quite visible. A platinum Blue Note Visa from First USA 
bank became available in November. Use of the Visa gen- 
erates points that can be traded for jazz merchandise, as 
well as a subscription to a jazz newsletter with a column 
Written by Blue Note CEO Bruce Lundvall. 

General Motors is enother label ally for this 60th- 
anniversary campaign; 2,400 GM dealerships across the 
country will have their Envoy sports-utility vehicles outfit- 
ted with a Blue Note sampler CD when prospective buyers 
arrive. Test-drives will be taken to 8lue Note jazz being 
pumped out of high-end Bose sound systems, which are 
stock on many Envoys. Consumers will be able to cus- 
tomize their own CD from many tracks from the Blue 
Note vaults. 

Perhaps most impressive, the January issue of Esquire 
features a 24-page special section covering that month's 
Blue Note club fest, as well as the history of the label, its 
impact on jazz in general and profiles of several artists. A 
Blue Note sampler CD is also included. In addition. 
Esquire will sponsor major-market screenings of a film 
biography that has been made about Blue Note's lineage 
and aesthetic. 

Smirnoff has been chosen as the official spirit of the 
anniversary celebration. Plans are also under way for the 
1999 JVC Jazz Festival to have an evening exclusively 
dedicated to artists from the Blue Note roster. ■ 
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A prez who doesn't blow his own horn, the label's leader 
nonetheless has a long list of accomplishments. And, 
his inspiration to do such good work remains 
the same as it ever was— "the music, always." 

BY JIM MACNIE 

rou could call Bruce LundvalVs 
career a long march, except it has involved as much 
swinging as tmdging. For almost 40 years, the 
genial president of Blue Note has found ways 
to immerse himself in his first love: jazz. 
A two-decade stint at Columbia 
Records took him from office boy to top dog. 
There, during the '70s, he not only signed pop 
giants like Willie Nelson and James Taylor, 
but revitalized the label's once-mighty jazz 
roster with such talents as Herbie Hancock, 
Dexter Gordon, Max Roach and McCoy 
Tyner. When he moved to Elektra in 1982, 
he quickly established a jazz division there, 
as well. He simply doesn't like to be too far 
from the action. 

Just over a decade ago, Lundvall accept- 
ed an offer to rejuvenate the then largely 
dormant Blue Note imprint, weU-knoum 
as one of America's most valuable jazz 
labels. He has called it his "dream job." 
Under his auspices, the company has gone 
from also-ran to champion. With iconic 
masters and impressive newco?ners sfiaring 
space under one roof, it 's currently considered 
one of the world's top jazz imprints. 

(h>er the last several months, the 13 -member 
staff has been working on the numerous spe- 
cial events comprising Blue Note's 60th- 
anniversaiy celebration. In a town littered 
with ho-hum press soirees, the campaign's 
October kickojf at New York's Birdland 
club was an almost impossible ticket to 
score. Lundvall and his team have cre- 
ated a vibe that many people want to 
be pari of. 
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On the holiday-clogged streets below LundvalVs third-floor windows, 
action abounds. Ditto for the exec's sanctum, which is more den than 
meeting room . On the day of our interview, everyone needed a minute of 
his time, ami each hoped to get one of those reassuring Lundvall smiles 
in the process. His domain (which includes the Metro Blue and Angel 
labels) spilled up the stairs and down the hall, and commotion buzzed out 
of each doorway. 

Sometimes, it's hard to square LundvalVs music-zealot persona with his 
rep as one of the industry's sairviest suits. Sure, he talks strategy and mar- 
ket share with the best of 'em. But you often get the feeling he'd rather roll 
you a tape of some hip new session he's come across. Even his fiercest com- 
petitors won't deny the sincerity of his fan-boy approach. In it for the long 
haul, this is one jazz buff whose enthusiasm for the music seems oddly 
unfettered by the travails of doing business around the world. 

Do you feel like Rommel, with all these campaigns taking place simultaneously? 

Well, to be honest about it, Tom Evered, our general manager, did 9098 of thai work. 
Along with the guys front Convergence Marketing, that is. 
What's the cornerstone of the anniversary celebration? 

Well, the Esquire thing is spectacular. If we had to pay for that as advertising, it would 
be.. .well, we couldn't do it, period. Twenty pages, all Blue Note? That's a big statement. 
And getting all the New York clubs to cooperate as well.. .that's a great job done by 
Joanne Jimenez al the Bridge Agency. In a way, it all shows how the elements of the cam- 
paign have a synergy to them. 

What do you hope to accomplish? 

We have a great trademark and a great history. But to have it continue in the way ii 
has been going, I"d like to see some extra validation. I'd like to see all this have an impact 
on our current artist roster. The catalog is great and always will be, but, in a very diffi- 
cult time lor serious jazz music to sell enough records to make a profit, you have to make 
a commitment to some of these young players before you see a return. This should get 
some names out. 

How big a job is it to ratchet things up like this? 

We probably couldn't do this with our own marketing budgets, to be honest. 
We didn't do anything even close to this for die 50th anniversary. Back then, we 
were working for different people, and it wasn't the right time. Now it is. We 
started last fall, wanting to do something major with the catalog and the cur- 
rent roster. And we wanted to do it right. 
f When the dust settles, how do you quantify whether it was all worth it? 

You can't specifically measure it, but you can feel it, sure. We'll check with 
the clubs to see about attendance rates with all the extra advertising. Looking 
W at record sales will take some time, of course, but a general sense can be had. 

How did you design the New Directions band that's going to travel the 
country? 

I thought that some of the younger jazz musicians we've become aware of in the 
last year or two are a bit more adventurous than the generations coming 
before — the whole Young Lions, bop-redux characters of a few years 
ago. These new guys are a bit left of center as writers and play- 
ers, and, over the last year or so, we began to selectively 
sign these people. We missed some, like Mark Turner, 
who 1 think is terrific. But we got some, too, like Jason 
Moran, who's equally great. Mark Shim we got early 
on. And Stefon Harris, who we wanted on Blue Note 
immediately upon hearing him. Brian Blade is anoth- 
er — fantastic. So, this generation is very fertile. Bui it's 
hard for them to go out of New York as leaders. 
Is it easier to promote a young unknown than it is 
an older artist who's too well-known, perhaps? 
YouVe worked with both, championed both. 

Probably. It depends. I would guess that, if it's a 
guv who's been around for a while, the clubs prob- 
ably have an experience rate. How does he draw, 
etc.? That said, some of the clubs, like the Jazz 
Standard or Birdland, will gladly take chances 
on young artists. As far as selling records goes, 
the downside of already having a reputation is 
that each title in your ow r n catalog competes 
with another. Newer jazz listeners say, "What 
album should I buy? There are 25 Freddie 
Hubbard records here!" And that's a problem. 
There's too much available. Ii is true that some 
of the established artists have a more difficult 
time selling records. Right now. Blue Note's doing 
some records as one-oils. There are some masters 
out there who deserve the notice. We currendy 
have Joe Chambers and Phil Woods for one disc 
each. 

You're known as the exec who never really left the 
ranks of fandom — you're often seen in the clubs 
sniffing around for new talent Will that A&R thing 
forever be part of you? 

Well, 1 started going to clubs when I was 14. 
listening to Bird and everybody else. I bor- 
rowed a driver's license from a neighbor so 1 
could dress up in a suit and look old enough to 
get into these places — Birdland, Downbeat. 
Bohemia. 1 took a bus from Ridgewood, N.J.. 
and went to the Colony Record Shop to buy 10- 
inch records and 7Hs. It was me and three 
other guys who were into it, and all our 
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Reissues 
Program 
Keeps 
The Label's 
Rich Past 
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I el us now praise famous men: .Albert Amnions, Meade 
Lux Lewis, Earl Hines, Sidney Bechet, Charlie Christian, 
Thelonious Monk, Bud Powell, Milt Jackson, Horace 
Silver, Miles Davis, J.J. Johnson, Herbie Nichols, Art 
Blakey, Sonny Rollins, John Coltrane. Johnny Griffin, 
Jackie McLean, Lee Morgan, Freddie Hubbard, Dexter 
Gordon, Jimmy Smith, Grant Green, Joe Henderson, 
Wayne Shorter, Herbie Hancock, Kenny Dorham, McCoy 
Tyner, Andrew Hill, Eric Dolphy, Ornette Coleman, Cecil 
Taylor, Joe Lovano, Gonzalo Rubalcaba. T.S. Monk, Tony 
Williams. 

That is a list, far from complete, of people who have record- 
ed for the Blue Note label over the past 60 years, and looking 
at it is like looking at a list of compositions by Gershwin, 
Porter, Rodgers or Kern: It leaves you wondering, for a 
minute, if anyone else ever did anything. 

Let us also praise Alfred Lion and Francis Wolff, who came 
to this country from Germany to escape the ITiird Reich. 
America was jazz to them, ana jazz was .America. Their first 
recording, in 1939, was by the boogie-woogie pianists Albert 
Amnions and Meade Lux Lewis. The repertoire was 
Dixieland and swing until the tenor saxophonist Ike Quebec 
introduced Lion to Bud Powell, Thelonious Monk and Tadd 
Dameron, and the new company became allied with mod- 
ernism. 

PUTTING THE BACKLIST UP FRONT 

In publishing, books that continue to stay in print year after 
year are called the backlist. Blue Note's backlist is remarkable, 
and, for the past 14 years, it lias been the province of Michael 
Cuscuna, who, after all this time, still does not have a formal 
title at the company. 

Two years prior to that, during a slump in the record busi- 
ness, Cuscuna formed, with Charlie Lourie, Mosaic Records, 
a company dedicated to high-quality reissues of jazz record- 
ings, many of them out of print. Since Blue Note had, by that 
time, been absorbed by EMI, which showed no interest in res- 
urrecting the dormant label. Mosaic started with Blue Notes. 
Then, two years after that, CDs came on the market, and the 
entire game changed. Everything old was new again. 

Cuscuna's forays into the Blue Note vaults had revealed 
that Alfred Lion was extremely meticulous about his prod- 
ucts. There were tapes of many sessions he had never put out, 
which, with the passage of time and the fluctuation in reputa- 
tions, seemed to Cuscuna eminently worthy of release. 

RE-BOP McLEAN 

Then, in 1984, Blue Note was reactivated under the leader- 
ship of Bruce Lund vail. The great bop alto saxophonist Jackie 

Continued on page H-8 



mm i Note is one of the very few record companies 
mm whose "look" — label, logo, album-sleeve design, cover 
V photos and typeface chi tices — has been .is much a part 
mm of its overall reputation and regard as the recorded 
mm music of its adventuresome and often pioneering 
mm* artists tucked inside. 

The design aspect of the company began immediately in 
the 78-rpm-single era with founder Alfred Lion's forward- 
thinking choice of the now-famous "clean" blue-and-white 
label back in 1939 (originally lemon-lime yellow and blue sep- 
arated by a thin white stripe) and blossomed in the early '50s 
with the emergence of the long-play album with its 
graphics-display potential. While early album covers — partic- 
ularlv those of John Her- 

mansader — set the tone, „ _ ^_ „ 

it w is tlu prescient hiring jkp V.^-B I L-' 

ol Rtid Miles that thrust 'Ma \ ' 

l he 1;iIh'1 inio its first gold- 
en graphics age. from the 
mid-'50s to the mid-'60s. 

Miles' design toialiu 
came from three main 
palette sources — his excit- 
ing and original use of 
frankly outlandish mod- 
ern typefaces, his uncan- 
ny emplovment of black, 
white and one-color 
choices (which, in lesser 
hands, is usually limiting) 
and his synergistic cou- 
pling into his design of 
co-owner Francis Wolff's 
atmospheric black-and- 
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white session shots, often tinted and oddly but irresistibly 
cropped. The mix knocked the jazz-record-buying public on 
its ear. Not that some of the label's competititors didn't pro- 
duce snazzy covers — but under Miles' eye and hand. Blue 
Note's, release after release, were consistent stunners and are 
prized and viewed as design icons of their time today. 

THE LABEL 

The famous, ever-cool Blue Note label, imprinted on mil- 
lions of records since its debut in 1939, is a bold. Bauhaus- 
inspired design that begins with a pure white circle offset by 
vertical and horizontal slivers of blue on the left and bottom 
edges, upon which the word "BLUE" is 
set vertically and the word "NOTE" set 
horizontally, both in white san-serif type. 
It had flash; it said, proudly, "This is 

today*" 

When the industry shifted to 33'/ 3 - 
rpm microgroove long-play albums, 
the label remained, albeit with more 
detailed multi-track listings and 
company-address information. Col- 
lectors now spend hours noting the 
subtle changes in the label look 
throughout the *50s and '60s onward. 

In 1965, Liberty Records bought Blue 
Note, although Lion and Wolff and 
designer Miles still continued to work on 
releases for a time. Except for small 
modifications, such as the small script 
ownership ID, the original label design 
was carried over intact. However, in 1968, when United 
Artists purchased the Liberty catalog, the continuity was 
interrupted. 

Gone was the blue-and-white label; replacing it was a fairly 
unattractive black label that carried over the Blue Note logo 
at about 10 o'clock on the label. That too changed around 
1973, when a dark blue label was introduced, both on new 
releases and reissues, which carried over to 1978, when the 
label, through a default deal, ended up as an EMI-Ainerica 
property, the same corporation that owned Capitol. 
Coincidental!), those dates marked the doldrums of interest 
in 'straight-ahead" jazz. In 1984, Capitol revived the imprint, 
and the mothballed original label returned with those first 
releases in 1985. 

THE FRONT-COVER LOGO 

Whet) founder Lion made the switch to long-play albums in 
the early '50s, there was not yet a label logo; just simply the 
company name on the front and back. It was designer Miles 
who created it, in 1959, after using a short-lived vertical rec- 
tangle on a few 1958 releases. For the new one, Miles appro- 



priated an apt — perhaps the most apt — musical-staff symbol, 
an eighth note. He stylized the note to its most abstract: ditch- 
ing the vertical staff mark entirely, leaving an oval sitting 
beneath the flag, which he transformed into a single, fat hor- 
izontal bar. The record-release number was usually incorpo- 
rated inside the oval. Inside the bar. he incorporated the 
phrase, again set in san-serif type, and in capital letters, "THE 
FINEST IN JAZZ SINCE 1939." Beneath the flag, and across 
from the oval with its release number, Miles laid in the name 
"BLUE NOTE." 

The stylized note has had more luck than the blue-and- 
white label over the years and was removed from the album 
covers and labels only during the last U.A. takeover, return- 
ing after the label became a Capitol prop- 
ertv and surviving into the CD era, where 
it can been seen, ever so much smaller, on 
all of its current releases. 

FRONT-COVER ART 

Twelve-inch LP album covers, now seem- 
ingly huge, were squares measuring 12V 8 " 
and were the perfect display tableau for 
recorded music, and consumers enjoyed 
their suitable "human" size. During the 
glory days of the LP, Blue Note's Miles had 
a field day with the format and became a 
founding member of the designers who 
raised LP design to an art form. 

It is important to remember that, by the 
mid-1950s, when young record buyers of 
the pre-rock era went searching in shops 
for the hippest of the hip. Miles' LP covers 
were statements of their own. They were 
not just fresh and new--looking but loaded 
with emotionally significant ramifications. 

\Thoughtful Blending Of 
Music And Design Ensure 
That BN Releases Catch 
The Eye As Well As The Ear 



Blue Note covers, with Wolff's 
realistic photos of urban, well- 
dressed black men, coupled 
with the too-cool Miles cover 
designs, were on the cutting 
social edge as well. 



PRO-SOCIAL '60S 

With larger budgets, Miles 
and Wolff worked more in the 
early '60s on full-color covers. 
The experimental use of type- 
faces remained, but, as the 
decade blossomed, the focus 
changed, especially on releases 
by the label's more commercial 
"soul jazz" artists, which often 
featured shots of the well-dressed artists sidling up to expen- 
sive cars. There were also many covers that featured, signifi- 
cantly, black women, which at the time was also a step forward 
for the industry. 

In the soul-music/rock era of the late '60s and early '70s, in 
fact, many of Blue Note's artists were replaced on covers by 
boogaloo babes, black and white. By the '70s, in the U.A. sta- 
ble, and with the original partners and Miles gone, many Blue 
Notes, under the art direction of Bob Venosa and others, fea- 
tured psychedelic gatefold productions (and more hippie 
chicks) in an effort to keep up with the suffocating competi- 
tion of pop-music releases. The releases moved more and 
more toward fusion, but, by '81, the imprint was in limbo. 

'80S RE-EVALUATION 

By the mid-'80s, though, a new generation of record buy- 
ers began to view the classic Blue Notes — both the music and 
the covers — with a new regard, and, as a Capitol imprint , the 
label began to get the respect it surely merited. The design of 
new releases drew upon the Lion-Wolff- Miles tradition, and, 

Continued on page B-tH 
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UNBUR1ED TREASURE 

Conlimted f rom page B-6 

McLean, who signed with Blue Note in 1959, had unreleased 
music issued by Cuscuna, and is a Blue Note artist again 
today, says, "Blue Note, as it was when I signed with them, is 
not the Blue Note that exists today, Times are different, and 
die way they approach things seems to be different, but it's 
still a great company- They still give young musicians a chance 
to record. The only difference is we're not living in the times 
of Frank Wolff and Alfred Lion. It was a much smaller opera- 
tion in the beginning, much more personal. But they're con- 
tinuing on with their quest to put out good music. I think 
Bruce Lundvall does a wonderful job." 

Recently, Cuscuna has inaugurated the Connoisseur Series, 
reissues of classic albums wilh 24-bit remastering by the famed 
Rudy Van Gelder, extra tracks where possible and some of the 
Frank Wolff photographs that did so much to give Blue Note 
its distinctive look. Newly released are some of the earliest 
casualties of the LP era, 10-inch albums (hat w ere phased out 
as 12-inch became the thing and were never recoupled into 
12s. These include some of the swing recordings under vari- 
ous leaderships made as "The Blue Note Jazz Men," record- 
ings by trumpeter Howard McGhee, pianist George 
Wallington with early Quincy Jones arrangements, French- 
lwrn player Julius Watkins and Gil Melle\ later a successful 
film composer. Also forthcoming are a set by pianist Sonny 
Clark with John Coltrane and unreleased Grant Green. 

BIG BOX OF JAZZ 

Of course, reissues mean boxed sets. Already, Blue Note has 
reissued comprehensive boxes by Thelonious Monk. Bud 
Powell, Miles Davis, Clifford Brown (actually in book format), 
Dexter Gordon, Sonny Rollins and. most recently. Herbie 
Hancock, "Four years ago," Cuscuna says, "it wouldn't have 
occurred to us to do a Herbie Hancock box. but now we see it 




Herbie Hancock's Blue Xote work recently received a deluxe boxed-set reissue. 



as a verv deluxe way to present an important artist. - ' In the 
spring, there will be a four-CD retrospective overview of the 
works of Horace Silver, who was with the label from 1952 to 
1980, longer than anyone else. 

And now, there is the most impressive boxed set of all, a 14- 
CD production called "The Blue Note Years," 149 tracks that 
may amount to the most comprehensive best-of collection 
ever seen, and a history of the times. Michael Cuscuna sup- 
plies die notes (Bob Belden for the final volume), and there is 
a collection of photographs by Wolff and Jimmy Katz. 

The collection c ontains some of the greatest jazz recordings 
ever made. There are seven two-CD sets, arranged chrono- 
logically and stylistically, and, in just the first set, you can find 
both Sidney Bechet's "Summertime" and Thelonious Monk's 
original recording of '"Round Midnight." There are records 
I love, such as "Profoundly Blue," made under the aegis of 
New Orleans clarinetist Edmond Hal), with Charlie Christian 
on acoustic guitar (for the only time on record) and blues 
pianist Meade Lux Lewis on celeste. And there are master- 
pieces I had never heard before, like Joe Henderson's exquis- 
ite performance (under the leadership of drummer Pete 
LaRoca) of Jerome Moross' "Lazy -Afternoon." 



The tides of the seven volumes are largely self-explanatory: 
"Boogie Blues & Bop," "The Jazz Message," "Organ And 
Soul," "Hard Bop And Beyond," "The Avant Garde," "The 
New Era" and "Blue Note Now As Then." Included are all 
the famous men mentioned before, and, since limes change, 
some famous women, too — Elaine Elias, Cassandra Wilson, 
Geri -Mien. Holly Cole, Dianne Reeves and Renee Rosnes. 

The last set is produced by saxophonist and arranger Bob 
Belden, who is, like many of us, nostalgic for a past he didn't 
participate in. "We could only imagine," he says of his youth, 
"what it was like to have a choice between a new Blue Note 
and a Prestige and a Riverside record, trying to decide which 
Johnny Griffin sideman appearance to get, and then go home 
and listen to it for the first time." Fittingly enough, Belden's 
set consists of material from classic Blue Note sessions, rein- 
terpreted by the label's roster of today, 

This set comes as close as we are ever likely to get to defin- 
ing the essence of Blue Note. 1 wouldn't attempt to define that 
essence, but perhaps it was done as well as it could be by some- 
thing Miles Davis said into one of Rudy Van Gelder's micro- 
phones after a take of a blues with Can lumbal I Adderley: "Is 
that what you wanted, Alfred?" ■ 
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Sidney Bechet 
Art Blakey 
Donald Byrd 
Ornette Coleman 
John Coltrane 
Miles Davis 
Dexter Gordon 
Herbie Hancock 
Joe Henderson 
Andrew Hill 
Freddie Hubbard 
Jackie McLean 
Hank Mobley 
Thelonious Monk 
Bud Powell 
Sonny Rollins 
Wayne Shorter 
Horace Silver 
Jimmy Smith 
Cecil Taylor 
Stanley Turrentine 




—FINEST-JAZZ SINCE 1939 



BLUE NOTE 



® 



the finest in jazz is still being made 



Bob Belden 
Brian Blade 
Jane Bunnett 
Don Byron 
Bob Dorough 
Eliane Elias 
Richard Elliot 
Kurt Elling 
Rachelle Ferrell 
Tim Hagans 
Everette Harp 
Stefon Harris 
Lena Home 
Charlie Hunter 
Sherman Irby 
Javon Jackson 
Rodney Jones 
Joe Lovano 
Pat Martino 

Medeski Martin & Wood 
Jason Moran 
Greg Osby 
Pieces Of A Dream 
Marcus Printup 
Dianne Reeves 
Max Roach 
Renee Rosnes 
Gonzalo Rubalcaba 
Mark Shim 
Jacky Terrasson 
Chucho Vald6s 
Cassandra Wilson 
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LUNDVALL INTERVIEW 

Continued from page H-4 

friends thought we were mils. This is around 1950, 1953. 
We'd also go to the Open Door on Sunday nights and hear 
Monk, Blakey, Jackie Mac. It was great. 
What was Monk like onstage? 



I was a freshman in college, and I'd meet an older friend, 
and one night we'd arrived early to one of Monk's Open Door 
shows. Monk was there early, too, and he was very upset 
because he wanted the piano moved from the bandstand to 
the floor. No real reason why — the bandstand was only inch- 
es above the Boor. So my friend and I did it for him. And he 
leans toward us and says, "You know, it doesn't take strength 
to move a piano.. .it takes aft." 

Then he starts playing. He finishes his set, and m comes An 
Blakey with his band, and there's a huge back-and-forth 
between the two leaders. "You bastard," Blakey's saying, "I'm 
supposed to be playing here!" and, indeed. Monk wasn't sched- 
uled until the next week. Monk packed up and headed to the 
bar and was very upset, sad in fact. Blakey apologized Liter, I 
think. I was a huge tan of Monk — bought "Criss Cross" as a 78. 

What was your teenage job that got you the loot to spend 
on music? 

The Bel Mar Spring Water plant down the street from my 





RECORD 
STORES 
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house. I'd wash the bottles and fill them. And, inside, I'd have 
on the Newark radio station called the SS Cool. Every day, 
they'd have a contest asking who was playing on the records, 
and every day I'd win. I'd shut off the water, run to the phone 
and call. "That was 'Sippin' At Bells,* and that was Miles!" 
.About a month went by, and I'm called on the carpet by the 
boss. "We don't do any business in Passaic county; why are 
there all these calls to Newark?!" They docked my salary to 
the tune of 10 bucks, but I had my winnings, all these chits, 
and I traded them in at Ozzie Cadena's Savoy Record Shop 
in Newark and got a few r 78s. Apart from girls, music was the 
most important thing in my life, always. 

What was the first jazz record you bought with your own 
money? 

The first record I had was when I was around 1 1 or so. A 
record of 78s with four albums in a sleeve. It was a boogie- 
woogie piano record on a budget label by a guy named Bobby 
Mosley. I'd never heard of the guy, but I was totally turned on 
by the music. And there was a place called Comet, which sold 
radios, appliances and used jukebox records — it was a front 
for the mob. And I'd buy the jukebox 78s: Hamp, Louis 
Jordan. One time. 1 tripped, fell into the records and knocked 
over a whole row of plastic table radios. I thought the guy was 
going to kill me. 



Clifford Brawn 

Has being a fan helped you as you've traversed the industry? 

Mike Berniker and I were roommates in college, and we 
pooled our collections and headed down to Philly to hear 
Clifford Brown and Max Roach. We were so into it. I played 
bad saxophone and booked gigs and did whatever I could to 
Ik in music. IBM and other companies were recruiting col- 
lege kids, but that was miles away from me. I didn't want any 
part of big business. And I tried to get a job at Blue Note 
Records. And, because 1 booked bands at Bucknell, I got to 
meet Willard Alexander. Nothing happened. I wound up 
working in an ad agency instead. In '58. I was drafted. 

We Snipped out to Stuttgart. Over there, we went out all the 
time, t(K>. Horace Silver, symphonies, opera house, Chet 
Baker, Jazz at the Philharmonic — it was all very happening. 
And, yeah, we'd go to Paris to hear Bud and Dexter. The very 
last thing 1 did in Cermany was buy Cannonball's "Something 
Else." Stood outside the shop, looked in the window and used 
m\ last German marks to get it. Then when I got home, on the 
way back from Port Dix, I stopped by Sam Goody's in Paramus 
and bought "Blue Train." Two great memories I had from col- 
lege were being at Birdland when Clifford and Blakey record- 
ed "One Night .At Birdland." Then I was at the Bohemia when 
they made that record. So I've got some odd Blue Note con- 
nections. I got home, and Mike Berniker called. He was work- 
ing as a trainee at Epic, and 1 said. "I've gotta get in there." I'd 
looked into insurance in Hartford — horrible. 

The pressure was on 'cause I needed a job — I was a ner- 
vous wreck. So I called Bill Gallagher at Columbia. 1 told him 
I'd work lor him for nothing, just bus fare into New York. He 
said, 'Til call you back." 1 thought that would never happen, 
but he did. that night: "You start Monday, $80 a week." Best 
moment of my life. I was in. But, had he not said that. I like- 
ly wouldn't be here. A very moving thing. 

Blue Note's seen as a happy family. Does the small staff 
foster that vibe? 

For any jazz label to be successful, you need people who 
love the music. For me, our current cast of characters isn't too 
different from the early days at Columbia records, where all 

Continued mi page H-l-t 
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LUNDVALL INTERVIEW 

CaUuuud from pogt H-12 

these distinct personalities were in it for the same reason. It 
was magical there early on: Goddard l.ieberson, John 
Hammond, Mitch Miller, Teo Macero, Irving To wnsend. Boh 
Cato, Tom Wilson. Extraordinary, These were not business- 
men per se— just guys with a creative flair and creative vitali- 
ty for the music. In other words, John Hammond wouldn't 
know a hit single if he Jell over it. He would never even ask 
questions about sales potential. But he knew a unique artist 
even - time. 




Harem Sihtr 

Was there less obsession with hits back then? 

In this business and every business, it's "I want to see a hit." 
Columbia was the leading record company. Goals for success 
are taken for granted. But the direction was music-centered, 
and that's what I've tried to carry through. We're just middle- 
men — our job is to get to get the artist to the people. Around 
here, it's great: a small group of people w ho like each other. 
And that's important, especially at my age. 

Could Blue Note be the label it is without Capitol, without 
the mother ship? 

No, because the mother ship provides the financing and 
the support in even regard. If you're working for a company 
that's mil interested in ja//, then you cau l possibly win. If it's 
treated like a real second-class citizen, you lose. I've had seven 
bosses shut* I've lx*en here, and each has been supportive of 
the label. Now, we have always made a little profit, which is 
crucial, because these gu\s are businessmen, loo. Some years 
have had 219S return on sales, others 8 f /i. So.. .there's often a 
profit. Bui Capitol has supported us, and that's surprising, 
because I've seen it not happen at other companies. I've had 
the occasional pop successes here — Richard Marx and Natalie 
Cole — so that helps. 

How did it happen? 

I was still at Eleklra, and Bhaskar Menon offered me (be- 
chance to revive Blue Note, and 1 said, "It's my favorite label, 
so it's definitely an interesting proposal." He said he'd let me 
do the pop label Manhattan as well. Klektra wasn't big enough 
to have two CKOs; Bob Krasnow was the chairman, and I was 
the president. We'd turned the label around a bit, we were 

('.tmthiued nti fHigr H-lfi 
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LUNDVALL INTERVIEW 

Continued from page B-I4 

lucky with some of the Solar products and Linda Ronstadt's 
"What's New?," so 1 felt I'd accomplished something with 
Bob. And Bhaskar's offer looked good. I've been here ever 
since. 

Do you have to have runaway successes to balance the 
scales of the roster? Acoustic swing vs NAC or vocalist jazz? 

Well, it always helps to have a Booby McFerrin, US3, Diane 
Reeves, Medeski, Martin & Wood and Cassandra — all these 
artists sold as well as many pop artists. Everett Harp, Richard 
Elliott. There is a pure commercial aspect to this, and that's 
where crossovers take place. I'd seen it happen at Columbia, 
with Herbie Hancock and Return To Forever and Bob James. 
I signed all of them, and they sold like pop artists. It's not the 
order of the day, but it can happen. 




(Cassandra Wilson: Her jazz sells 01 well as pop. 

Cassandra's ascendance was out of the blue. Do singers 
always have an edge over instrumentalists, as far as pop 
appeal goes? 

Well, there's big success for GRP with Diana Krall. And, yes, 
we've done great with Cassandra. But, in general, I'm not 
sure that merely being a singer will get you down the road. 
I'm not sure Verve has had those kinds of numbers with 
Shirley Horn or Abbey Lincoln. Actually, they're having some 
now with the Will Downing record. Bui t here's genera tlx 1 a leg 
up with singers, sure, I agree. 

Bur. I don't make those judgments when 1 sign somebody. 

It's true that we have more piano players than we probabh 

should, but if another one came along who was different. I'd 
go for it. Although, if I had no tenor players, I might sav "Gee. 
let's get one." 

Who is the prime competition for Blue Note these days? 

Verve, without question. EsiKiiaHy when you include the 
impending deal with GRIP and Impulse. Ana then Warner 
Bros., .md then Columbia from time to time. Columbia doesn't 
seem to be as active as the\ once were in terms of new siguings. 

Was it hard to lose John Scofield to Verve a couple of years 
ago? He'd been with Blue Note quite a while. 

Very hard. He had decided he was going CO Staj with us. 
and then, for some reason, he changed his mind. These 
things happen, vou know. He was a very good-selling artist for 
us. His biggest album was the one with Pat Metheny. I'm 
happy to see the success John's having, because he deserves 
it— lie's .i wonderful player and a nice man. 

Conttttueil on page B-1H 
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friends at Blue Note Records 
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JR Rich 
Brad Riesau 
John Rosenfelder 
Ellie Sarty 
Diana Sergi 
Carol Wasilok 

THE FINEST IN JAZZ PR SINCE 1988 

phone (610) 667-0501 fax (610) 667-0502 
email dlmedia@earthlink.net 



Bruce, Tom, Saul, Brian, Andy 
and the entire 

BLUE NOTE 

Staff 

All Our Best, 

RACHELLE FERRELL 

and your friends at 



Blackwelder 



MANAGEMENT 



BILLBOARD JANUARY 16. 1999 



BILLBOARD TRIBUTE 



B-17 



60 


60 


60 


60 


60 


60 


60 
















YEARS 


YEARS 


YEARS 


YEARS 


YEARS 


YEARS 


YEARS 



TO BRUCE, TOM 
AND ALL AT 

BLUE NOTE: 

Congratulatbns on 
60 years of great artistry 
and great success 

Wre yroui to be fart 
of 'the legacy 

Bestwisksfromyour friends at 

SHORE FIRE MEDIA 



i WW «W| WW, WW ', 



mfa dtt&d id (Mid, 





BLUE NOTE, 



LUNDVALL INTERVIEW 

Continued from page B-I6 

Is running a jazz label like running a baseball team — one 
simply buys oneself a roster? 

No. Sometimes there are bidding wars, just like in pop. 
More often, it's about finding people who are not well-known 
and signing them anyway. We've had our competitive situa- 
tions here: Tacky Terrasson, Chucho Valdes... Verve wanted 
Chucho badly, because he was with Roy Hargrove and all. 
That was a bidding situation. Joshua Redman, who we lost to 
Warner Bros., was also a bidding situation. 





Chucho Valdes 



Why did Chucho choose Blue Note? 

My history with him. I think. We go back to 1977 and 
lrakcre, who I signed to Columbia back then. No one had 
ever gone to Cuba to sign an act and all that stuff. Over the 
years, I went down and visited with him, so we had a rela- 
tionship. Chucho came into his own by touring with Hargrove 
and began to play here over the last few years. That's when 
he became a big buzz. 

Let's stop at Cuba for a moment. These days, the music is 
totally chic. You were on the scene decades ago. What drew 
you to it? Do you remember having your ears opened? 

Sure, it was incredible. I'd signed the Fania All Stars at 
Columbia and had heard about Irakere. Jerry Masucci got us 
our visas, and we went down in 76 and saw Irakere in an 
open-air concert and were completely blown away. I vowed 
I'd sign them, one way or another. We found a way and did. 
They actually opened for Steven Stills on a tour back then. 
That's when Arturo Sandoval and Paquito D'Rivera were in 
the band. They were astonishing — polished, interesting, 
fresh. Very powerful music. 

Jazz reissues are everywhere. How many times can one 
tide be revived? 

Catalog is 50% of our business, and it does often bail us out, 
which is true at Verve and true at Columbia, as well. The costs 
are amortized. We've released an awful lot, but it's the back- 
bone of any label. Capitol as well. Not just jazz: Sinatra, the 
Beatles. Incredible sales. 

Blue Note doesn't keep reissues in print for long. 

They go and they come. ..and go again, yeah. Everything 
can be reinstated. I'm finding that artists I signed in my first 
couple of years here have just been reissued! The records run 
their course, they slow down, and you bring 'em back when 
the time is right. Joe Henderson's "The State Of The Tenor," 
for example. We'll keep doing it that way. 

Is there a tide close to your heart that hasn't been reissued 
because it's too obscure? 

Yeah, Serge ChalofT's "Boston Blow Up." That should 
come out, and it will. We finally put out "Blue Serge." Maybe 
some Larry Young tides, too. 

Tell me about your deal with Mosaic. 

We have invested in a joint venture with Mosaic so that 
we're 50% partners, the intention being to develop a mail- 
order expertise through [direct-mail firm] True Blue, which 
Mosaic is part of. Of course, they 'll be doing more boxed sets 
of our archived material, but the rationale is to expand into 
mail-order in a professional way. True Blue has a very active 
mailing list of 50,000 or so. 

Jazz in America: is it getting easier to get the music off the 
ground? 

That's very, very diflicult to answer. But no, 1 don't think so. 
Til tell you this. In the area of smooth jazz, the sales have 



come down — in some cases by half. And making those 
records is costly. So, selling big is required. As far as acoustic 
music goes, it's always been tough selling serious, straight- 
ahead jazz. This new category, whatever you want to call it — 
Medeski, Martin & Wood, and Charlie Hunter — those kinds 
of things have a better commercial chance. But we have a 
long history of straight-ahead acoustic jazz, and it is difficult, 
no doubt, to sell meaningful numbers of that music. We just 
try to make the records economically. It's hard to sustain sales 
on an artist. Say a young listener gets into Joshua Redman 
and goes nuts and buys his first and second records. But then 
they want to explore Coltrane or Dexter, and they move on. 
Stefon will have a real success with his next record. The 
groundswell is real. But can he sustain a strong sales level 
over the years? Tough question. Thai's one reason I love 
Lovano. He sells steadily — all his records sell around the 
same number. Reliable Joe. ■ 



LOOK HERE 

Continued from page B-6 

perhaps because of an additional interest from respectful 
buyers in the Japanese market, reissues were given back their 
original cover designs. 

Today's Blue Note CD covers are more free-roaming than 
their predecessors, since the range of music styles of artists on 
its label roster is wider than those of yore — although the clas- 
sic label and the logo are intact. 

The label designers, of course, "weave through the tradi- 
tion set by those men," says Gordon Jee, creative director for 
Capitol's Blue Note as well as .Angel Records. "You're always 
in their shadow." He cautions that, with too much imitation of 
the golden-era look, "you'll always fall short, and frankly, that 
vocabulary has been co-opted — it really doesn't represent jazz 
anymore. It's a different world now, and so we're trying to 
break out with new looks." 

Whether it's a straightforward color studio portrait of mas- 
ters like Lena Home or Tommy Flanagan, or slightly quirky, 
mosaic-like integrations of photo portraitures, type and 
graphics like the recent Jacky Terrasson, Kurt Ellingor Renee 
Rosnes albums, Jee says, "We're trying to push the image, to 
engage the viewer/listener to look at or get a chuckle or dis- 
cover small things there. It's the kind of freedom you have in 
jazz." ■ 
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As a proud partner, we extend our very best wishes for 
every success in the future to one of jazz music's 
preeminent record labels. 
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"It's always a pleasure 
working on Blue Note 
Projects!" 



From Leon Zervos and 
your friends at 




Absolute Audio, Inc 
Mastering Studios 
N.Y.C 



With profound admiration 

on behalf of everyone at Atlantic 

I salute Blue Note Records 

and our friends 

from Alfred "Stompy" Lion 

to Bruce Lundvall 

on 60 years 

of making great jazz music. 

■Ahmet Ertegun 
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International 



BMG Dazzles Its Directors During Confab In Germany 




Taking it to the top are the members of Another Level. 
Shown, from left, are Bobak Kianoush, Wayne Williams, 
Dane Bowers, and Mark Baron. 
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Reaching for the stars are the members of Innosense. Pic- 
tured, from left, are Veronica Finn, Mandy Ashford, Nikki 
DeLoach, Amanda Latona, and Danay Ferrer. 
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Performing at the Schloss Johannisberg for the BMG 
team are the Chieftains. Shown, from left, are Derek Bell, 
Patrick Fitzpatrick. Paddy Moloney, and Matt Molloy. 




Swedish act Kent rocks out. including, from left, guitarists 
Sami Sirvio and Harri Manty, vocalist Joakim Berg, and 
drummer Markus Mustonen. 



WIESBADEN, Germany— BMG Entertainment International 
recently hosted its annual managing directors' conference in 
this German spa town, and a number of the company's top inter- 
national acts performed for the 80-plus delegates. Among the 
acts showcased were the Chieftains, Kent, No Mercy, Another 
Level, Innosense, and Republica. Among the executives who 
heard and saw the talent lineup were BMG Entertainment Inter- 
national president/CEO Rudi Gassner and BMG Entertainment 
president/CEO Strauss Zelnick. 




The BMG Entertainment International team assembles for the conference scrap- 
book shot, led by Rudi Gassner in the front row. second from right. 
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Relaxing in Wiesbaden, from left, are Rudi Gassner, BMG Entertainment Interna- 
tional senior VP of finance and administration Joe Gorman, BMG New Zealand 
chairman Morrie Smith, BMG Asia-Pacific senior VP Michael Smellie. BMG 
Entertainment VP of human resources Ira Sallen. and BMG Spain president 
Jose Maria Camara. 




Republica*s Saffron, Tim Dorney, and Johnny Male mix it up with the BMG team. 
Shown, from left, are Rudi Gassner, Saffron, RCA Records president Bob 
Jamieson, BMG U.K. and Ireland VP of international Ian Dickson, Dorney. 
Strauss Zelnick, BMG U.K. and Ireland chairman/executive VP Central Europe 
Richard Griffiths, and Male. 




Norwegian vocalist Sissel performs with the Chieftains at 
the conference's closing dinner, held at the Schloss 
Johannisberg. Sissel, left, is pictured with backup singer 
Mariann Lisland. 
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Republica lead vocalist Saffron entertains conference de 
egates at Wiesbaden's Das Kurhaus club. 




BMG Classics president Cor Dubois, left, makes a point to 
BMG Classics Europe managing director Lars Toft, right. 
Lending an ear is Rudi Gassner. 



No Mercy showcases its talent for the BMG managing 
directors. Shown, from left, are group members Gabriel 
Hernandez. Marty Clinton, and Ariel Hernandez. 
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FOREIGN MUSIC HITS A RECORD LOW IN JAPAN 



Music-Biz Dropout Paul Grady Returns 



ICuiithfiirtl t'ruut inuir .}..') 

"The quality of record companies, 
production companies, and producers 
has improved," says King Records 
managing director Sumio Amanuma. 

"Young people are satisfied with 
the music they make without [listen- 
ing to] American or European music," 
Amanuma continues. "Their Japanese 
lyrics communicate well with young 
listeners — people know the singers 
through various media, especially TV 
The lyrics address topics of concern 
to young people. It's natural, while 
Japanese fans of foreign music basi- 
cally don't understand the lyrics." 

Notes Katsumi Nishimura, execu- 
tive director of music publisher J- 
WAVE Music, "Technically, there's not 
that much difference between domes- 
tic and foreign musicians these days. 
The music sound itself has become 
more international." 

A good example of the kind of 
Japanese act that is meeting the inter- 
national competition head-on is female 
vocalist Misia. Her R&B-flavored 
debut album, "Mother Father Brother 
Sister," has sold more than 2 million 
copies since its June 24, 1998, release 
on Arista Japan. 

Paradoxically one reason domestic 
product is doing well is that overseas- 
based retailers Tower, HMY and Vir- 
gin have helped to break down the 
conceptual barriers between foreign 
and domestic music. 

Notes King's Amanuma, "In the 
past, Japanese and foreign pop music 
were different markets. Now, the for- 
eign record stores are selling J-pop. 

"It's not that American or Euro- 
pean music has gotten worse — it's 
because today's Japanese pop music 
suits young Japanese," he adds, citing 
the way many domestic acts use Eng- 
lish catch phrases to give their songs 
an "international" cachet. 

Others say a lot of American prod- 
uct, in particular, just doesn't click 
with Japanese music fans. 

"It used to be that what was popu- 
lar in the Billboard charts affected 
Japan, but since country & western 
and rap started to do well in the 
charts, it's no longer been that way," 
says J-WAVE's Nishimura. 

Notes Tower's Cahoon, "We had 
stores that didn't sell one copy of 
Garth Brooks' 'Double Live' the first 
week it came out" 

Nishimura says the Japanese want 
to hear melodious music. "But these 
days, with most American songs, we 
can't find good melodies," he says. 

Downsizing by Japanese labels is 
another factor behind the yogaku 
blues. Many major labels have cut 
back drastically on their internation- 
al A&K staff (one label is said to have 
gone from 18 to four yogaku A&R 
staffers in the past year), making it 
difficult for them to promote anything 
besides superstar acts. 

"We find it hard to get marketing 
support for all but the biggest inter- 
national acts, partly because we're 
selling the import version that the 
record companies are selling at very 
low margin, and they probably can't 
afford the marketing support," says 
HMV's Dezelsky. "We end up doing a 
lot of stuff ourselves for international 
artists." 



On a more positive note, industry 
observers say some of the interna- 
tional A& R personnel who have taken 
"early retirement" from the majors 
are now starting up independent 
labels. 

Industry observers say the majors 
should give more thought to importing 
instead of licensing foreign albums 
that might sell only 2,000 to 3,000 
copies. And Hiroe Takahashi, an A&R 
staffer at recently established yogaku 
specialty label V2 Records Japan, says 
there's still no substitute for knowing 
your potential market and how to pro- 
mote a given act effectively. 



ITALIAN INDIES SAY FIMI 

(Continued from page jUj 

members (five elected by the majors, 
seven by medium/small labels). The 
second change was a membership 
cost structure weighted to the size of 
each company The third was that the 
adoption of any resolution require the 
support of at least two of the three 
categories (large/medium/small com- 
panies). 

AFI's new president, Franco 
Bixio — elected in October 1998 — is 
president of Rome-based Bixio Music 
Publishing Group, operating the 
Cinevox, Bubble Records, and Music 
Strasse labels. He insists that AFI 
will remain important 

"This situation was brewing prior 
to my election," he says. "It is not a 
happy situation in which to take on the 
AFI presidency, but we will continue 
as a significant representative body 
and seek to attract new members. I 
believe that while the majors and 
indies share some common goals at 
the political level, they each need their 
own representative bodies." 

AFI's membership now stands at 
about 160 members, including music 
publishers, artist-management com- 
panies, and labels. The companies 
joining FIMI include the most suc- 
cessful Italian indie labels, including 
Time Records, Dig It International, 
Do It Yourself, Energy, Expanded, 
IRMA Records, and Ala Bianca. 

Commenting on his company's deci- 
sion to movie from AFI to FIMI, Max 
Moroldo, managing director of Do It 
Yourself, says, "AFI's membership 
included all types of companies. The 
record industry needs a body that 
specializes in issues affecting record 
producers and labels." 

FIMI director general Enzo Maz- 
za says, "The independent labels rep- 
resent a dynamic part of the record 
market, and it has become vital to 
include as many companies as possi- 
ble in the political lobby to define 
new regulations covering anti-pira- 
cy and electronic distribution via the 
Internet." 

He adds that FIMI has provision- 
ally extended it.- contract with mar- 
ket research company AC Nielsen for 
six months — until July 1 — to compile 
its album and singles charts. "We 
anticipate forming a new independent 
company financed by the record, 
radio, TV and market research indus- 
tries to compile a new official chart 
during 1999," he says. 



BY LARRY LeBLANC 

TORONTO— A lifetime passion for 
songwriting is the cornerstone of 
singer/songwriter Paul Grady's ex- 
quisite folk-styled album "Little 
Things," released here Oct. 13, 1988, 
by his label Patient Records and dis- 
tributed nationally by Indie Pool 
Canada. 

Grady, 48, quietly slipped in and out 
of the Canadian music industry two 
decades ago. He is perhaps best 
remembered in Canada for penning 
the Anne Murray tracks "You Can't 
Go Back," "Uproar," and "Another Pot 
Of Tea" in the 1970s. The latter was 
also recorded by Emmylou Harris. 

Today, Grady works as a probation 
officer for the Ministry of Solicitor 
General and Correctional Services in 
Toronto's gritty inner-city region. 

"(My job) deals with people who've 
received probation in lieu of a jail 
term," he says. "I made a little change 
in the [careerl road with no regrets. 
No matter what happens with this 
new album, I'm not going to lose con- 
nection with the counseling, because 
people are in more desperate straits 
today." 

Despite becoming a full-time pro- 
bation officer in the mid-'80s, Grady 
kept an active interest in music, even 
taking a trip to Nashville in 1987 to 
meet with music publishers. "I was 
told if I moved to Nashville I could 
make a living. However, I was married 
and had started working as a proba- 
tionary officer," he says. 

PATIENT RELEASE 

The following year, in talking with 
Lyman Maclnnis, then managing 
director of Balmur Ltd. here, Grady 
learned that the company would be 
aggressively expanding its publishing 
activities. When Maclnnis offered 
Grady a publishing contract, he 
accepted, staying with the company 
until 1994. In the course of assembling 
demos for Balmur with guitar/pro- 
ducer Doug Virgin, Grady decided to 
release an album, "Almost Memphis." 
It was finally released by Patient 
Records in 1997. 

"I wanted to still be a songwriter, 
and [recording] was a way of getting 
the songs into circulation," he says. "I 
didn't really push it. It's a good demo, 
but I knew I could do better. When I 
get rid of the first 1,000 copies, I'm 
going to reconfigure it. I've got about 
500 left." 

Grady had firm ideas about what 
the follow-up, "Little Things," should 
be: tightly focused, less constrained, 
and more of a group effort 

Produced by Rusty McCarthy and 
Bob Doidge at Grant Avenue Studio in 
Hamilton, Ontario, in the fall of 1997, 
the set features superb backing by 
McCarthy (guitars), Carl Rabinowitz 
(bass), Michael Sloski (drums), and 
Matt Horner (piano, organ, accordion). 

"One of the things I wanted to do 
different was to play live," says Grady. 
"I was overdubbed to death on the 
first record." 

Born in Peterborough, Ontario, the 
oldest of four children, Grady moved 
to nearby Lindsay, Ontario, at the age 
of 7 when his parents opened a restau- 



rant there. When he was 12, the fam- 
ily moved to Oshawa, Ontario, where 
Grady, influenced by hearing the Bea- 
tles, began to hang out at such local 
clubs as the Get the Jubilee Pavilion, 
and the Green Door Coffee House. He 
also began playing guitar in the rock 
group the Trayll and with the Cen- 
tennial Bedspread, a jug band. 

While studying English at Trent 
University in Peterborough, in 1968, 
— Grady was a mem- 

^ - bar of the universi- 

■P^- ''^Qh ty's folk music soci- 
HS^^'Bj ety along with such 
jP*' 1 ' f j budding singer/ 

t' ■ - songwriters as Ian 
ft^.\ /jja Tamblyn, Robert 
" 4fp Amies. Christo- 
grady pher Ward, and 
Stan Rogers. 

"In the coffeehouses, people really 
listenedhto performers]," says Gra- 
dy. "You played with your lonesome 
guitar to absolute silence." 

In 1969, Grady dropped out of 
Trent University and moved to Toron- 
to with the intention of becoming 
either a journalist or a singer. Even- 
tually, he teamed up with guitarist 
Peter Craig to form a folk duo that 
played local clubs. 

Grady was soon befriended by sev- 
eral members of Murray's inner cir- 
cle, who were impressed with his 
musicianship and budding songwrit- 
ing talent. They included Murray's 
bassist and group leader, Skip Beck- 
with; her producer/arranger, Brian 
Ahern; and Cape Breton singer John 
Allen Cameron. 

From 1970, when her single "Snow- 
bird" soared up Billboard's Hot 100 
Singles chart, eventually peaking at 
No. 8, until the emergence of Bryan 
Adams in the mid-'80s, Murray 
reigned without rivalry over Canadian 
pop music. Her early recordings, pro- 
duced by Ahern, provided commercial 
breakthroughs not only for Grady but 
for such Canadian singer/songwriters 
as Gene MacLellan, Shirley Eikhard, 
Bruce Cockburn, Steve Rhymer, and 
Brent Titeomb. 

A former singer on CBC-TV's "Sin- 
galong Jubilee" program, Murray 
moved from Halifax, Nova Scotia, to 
Toronto in January 1971. She formed 
Balmur with Ahern and her future 
husband, Bill Langstroth, to oversee 
her career. Helmed by Leonard Ram- 
beau, who later became Murray's per- 
sonal manager, Balmur in its first 
decade handled the management of 
Grady and Canadian singer/song- 
writers Cameron and Robbie Mac- 
Neil, pianist Frank Mills, and Anne's 
brother, Bruce Murray. 

"Brian Ahern and I hit it off right 
away," says Grady. "Brian, God bless 
him, put 'Uproar' on the B-side of 
'Love Song,' which really helped me. 
Another Pot Of Tea' is the song peo- 
ple most comment on because Emmy- 
lou Harris also recorded it" 

Cameron recorded Grady's "Get 
There By Dawn" as the title track of 
his 1971 debut Columbia album, and 
U.S. actress Mary Kay Place also 
recorded three of his songs. 

With Grady enjoying significant 
success with his early songwriting, 



the logical next step was for Balmur to 
secure him a record deal. That, how- 
ever, didn't materialize. 

"Brian got $500 from Capitol 
Records of Canada [now EMI Music 
Canada] to do demos, but they 
passed," recalls Grady "I also record- 
ed with Skip Beckwith in the late '70s, 
but Canadian-based labels [we] 
approached weren't interested. I was 
going to [release] an album indepen- 
dently, but in those days there wasn't 
the same [independent] infrastructure 
in Canada as there is today." 

Discouraged by the lack of prog- 
ress in his career, Grady left Bal- 
mur and eventually dropped out of 
music to become a priest. 

"My period of disbelief was in my 
late teens and early 20s," he says. "As 
time went on, the ministry became 
more interesting to me. Then 1 focused 
in on counseling." 

A Rich Tradition 
In folk Continues 

TORONTO— Despite its recent 
string of international pop successes, 
Canada has long produced an impres- 
sive number of leading contemporary- 
folk performers. 

They include Ian & Sylvia, Gordon 
Lightfoot, Neil Young, and Joni 
Mitchell in the 1960s; Bruce Cock- 
burn, Kate & Anna McGarrigle, and 
Stan Rogers in the 1970s; and, in 
recent years, Loreena McKennitt, 
Ashley Maclsaac, James Keelaghan, 
and Mary Jane Lamond. 

As well, the roots of many of Cana- 
da's children's performers, including 
Raffi, Sharon, Lois & Bram, and Eric 
Nagler, lie in Canada's rich folk-music 
tradition. 

"The interest in roots and tradi- 
tional music in Canada is as strong as 
ever," says Paul Mills, co-owner of 3- 
year-old Toronto-based Borealis 
Records, which is distributed nation- 
ally by Festival Records. 

Roots and traditional music "is part 
of our heritage," Mills says. "It is 
buoyed up by the strength of the 
music scene on the East Coast, and 
the singer/songwriter phenomenon 
continues to be one of Canada's 
strongest suits." 

Today, despite the lack of commer- 
cial radio airplay or major-label sign- 
ings, Quartette, Laura Smith, the 
Whiteley Brothers, John Allen 
Cameron, Heather Bishop, Teresa 
Doyle, Penny Lang, Fred Eaglesmith, 
Roy Forbes, Daisy Debolt Suzie Vin- 
nick, Connie Kaldor, Night Sun, and 
J.E Cormier continue to bloom. 

"There are tons of [folk-styled, 
independent Canadian] releases 
today," notes Mills. 

Says Jack Schuller, president of 
Festival Records in Vancouver, "The 
Canadian folk festival circuit is as 
strong as ever. The festivals that are 
run well are doing well. We're selling 
decent numbers of folk | albums j, like 
the Borealis catalog, and James Kee- 
laghan is aiso doing really well for us." 

LARRY LeBLANC 
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ENORMOUSLY BENEFITING 
from significant shifts reverberat- 
ing throughout the entertain- 
ment industries, Canada has 
become one of the premier 
sources of music in the world. 

"In many ways, Canada is now 
leading worldwide trends," says 
Randy Lennox, president of Uni- 
versal Music Group (Canada). 
"Canadian artists — from Celine 
Dion to Alanis Morissette to 
Sarah McLachlan — are now lead- 
ers in their respective genres." 

There have been striking inter- 
national chart successes and break- 
throughs in the past year by Can- 
adians. Popping the list . of course, 
are Dion, Twain, Morissette and 
McLachlan, but there are also 
Barenaked Ladies, the Wilkinsons, 
Loreena McKennitt, Deborah 
Cox. Diana Krall, the MoHatts and 
Leahy. And, in France, Quebec's 
Lara Fabian. 

Furthermore, there's the con- 
tinuing international success of 
such Canadians as Brvan Adams, 
the Tragically Hip, Sloan, Rush. 
Jann Arden, Holly Cole, Ron 
Sexsmith, Hayden, Bruce Cock- 
burn, Rafii and Susan Hammond (of ( &assical Kids). 

Among Canadians of international Mature Kith albums 
targeted to foreign markets in 1999 are Amanda Marshall, 
Crash Test Dummies, Wide Mouth M.ivm. (!mn II. m. 
Our Lady Peace, Love Inc., Chantal Kreviazuk, Sky, Kim 
Stockwood. the Tea Party. Moist and Dayna Manning, 

IT'S A SMALL WORLD 

The significant trends benefiting < lanadiaiu .il>t i tad 
include global media giants in music, films, television, 
book publishing and cable television; and far-reaching 
technological changes, including e-mail, the ability to pro- 
duce webcasts and satellite broadcasts, and KBNKT, which 
has made it easier to access information and music inlet - 
nationally. 

At the same time, the growth of" foreign market « h.i" 
made artist development in Canada more globall) orient* 
ed. Canada's live multinational affiliates — EMI Music oi 
Canada, Universal Music Group Canada, BMC Music 
Canada, Warner Music Canada and Sum Lntci tainment 
(Canada) — and such Canadian -Owned independent labels 
as Nettwerk Productions, Attic Music Group, IVue North, 
Stony Plain, Iron Music Croup. Analekia. Marquis ( lasstt S 
and Hi-Bias now increasingly look to develop ;ittisi> win* 
Can leap international boundaries. 

"We're watching specific market trends worldwide when 
signing an artist today." says Lennox. 

"[Being more international] lias p.ittialh mine mil of 
necessity," adds Lisa Zbitnew, president of BMC. Music 
Canada, "The funnel [for exposure] has narrowed in 
Americ a. American labels no longer have huge rosters or 
the opportunity to exploit as many acts." 

Manager Bruce Allen (Bryan Adams. Martina McBride, 
Anne Murray) agrees that there are limitations in the U.S. 
marketplace that work against Canadians. "As [American] 
radio changes and some of the older acts battle [for expo- 
sure] in America, you have to remember there are billions 
of people outside of America who also like music." 

According to Al Mair, utilizing a global strategy has been 
part of the Attic Music Croup since he co-founded the 
label/publishing company in 1974. "In the first decade, I 
spent eight weeks of the year in Europe and took numer- 
ous trips to New York, Los Angeles and Nashville," he says. 
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BY LARRY LeBlANC 



"In 191)8, 1 was in Europe four times." Mair emphasizes 
the importance of Canadian-based label executives, pub- 
lishers and managers comprehending what's popular in 
other territories, as well as realizing the limitations of their 
rosters. "Many people in Canada don't want to recognize 
that rock music has become a niche market international- 
ly," he says. 

Zbitnew agrees. Throughout Furope, the most trans- 
portable music is dance and pop," she says. "[Many] terri- 



tories don't have an alternative 
market or a hip-hop market. 
There are 52 BMC markets 
[globally], It*d be ridiculous to 
assume we're going to get a 
release [of a domestic title] every- 
where. With a developing act, 
you have to look at niche markets 
and opportunities." 

No other music center has felt 
the presence of Canadians more 
than Nashville, home for such 
Canuck artists as Terri Clark, Lisa 
Brokop, the Wilkinsons, Michelle 
Wright, Patricia Conroy, Gil 
Grant, Shirley Myers, Chris Cum- 
mings, Lawnie Wallac e and Colin 
Linden; producers Miles Wilkin- 
son, Adam Mitchell and Brian 
Ahcarn; and songwriters Cyril 
Kawson and Eddie Schwartz. 
Canada's most celebrated country 
singer, Timmins, Ont.-born Sha- 
nia Twain resides in upper New 
York state. 

INTERNATIONAL 
BUSINESS 

Other than Canadian artists, 
and such lop Canadian produc- 
ers as David Foster, Daniel 
1 .niois. Boh Rock and Bruce rairbairn, most of Canada's 
managers, publishers, booking agents and distributors are 
now operating in an international context. Also, there's 
Michael CohMteaded The Next Adventure, which han- 
dles global lours for U2 and the Rolling Stones. 

A decade ago, it would have been implausible for 
Ireland's Chieftains, Norway's Sissell Kyrkjelx* or such 
American-based acts as Van Halen, Joni Mitchell, Big 
Wreck and Martina McBride to be managed by Canada- 
based managers. "In the case of Martina, it would have 
been a \ash\ille manager or a Texas manager, at worst." 
jokes Allen. 

I here are more [Canadian-based] managers working 
international!) than ever," says Toronto-based Jake Cold, 
manager of the Tragically Hip and Big Wreck. 

file l ealit) is thai with phones and faxes you can effec- 
tive!) manage from anywhere." says Steve Macklam, head 
of Vancouver-based Mind Over Management, which han- 
dles the Chieftains, Joni Mitchell, Diana Krall and 
kvrkjebo. Mat Uam is also co-director of Wicklow Records, 
a joint venture between BMG Classics, himself. Chieftains 
leader l'add\ Moloney and Vancouver- based manager/ 
booking agent S.im Keldman. 

Adds Macklam. "I'm continuallv on the move, working 
with bands from as far afield as Finland, Siberia, Tuva 
[Mongolia], New York, India and Zanzibar. I'm now 
spending eight months of the year abroad." 

Anothct Vancouverite racking Up frequent-flyer miles is 
Terrj* McBride, head of Nettwerk Management, which 
handles Sarah Mcl.achlan, Moist, the Devlins and Tara 
McLean. McBride estimates he spends less than half his 
time in Canada today. "Some of our managers spend only 
25% of their time here," he says. 

According to Toronto-based manager Ray Danniels 
(Rush, Van Halen), who has spent "five years constantly on 
the road." managing the fast-paced career of an American 
act like Van Halen is a trade-oil. He says, "I'm on planes 
to Los Angeles more often than 1 like. On the other hand, 
I get to live in Toronto. I don't have to be in L.A., con- 
stantly available, and [have] my personal life centered 
around my business life." 
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Busting if All Over 

Canadian Artists And Labels Aim 
For International Success 



At BMG Music Canada, Jim Campbell, VP, international/ 
domestic artist development, has set up two releases: 
Crash Test Dummies and Love Inc. There was a (BMG) 
European marketing meeting for the Dummies at the end 
of January for "Give Yourself A Hand," due March 15 on 
ViK./Arista in most territories. The single "Keep A Lid On 
Things" will be serviced Jan. 25. 

Dance act Love Inc., whose eponymous album is plat- 
inum in Canada, released the "Broken Bones" 12-inch 
before Christmas in the U.K. and at the 
beginning of the year in Europe through 
ViK./RCA- "This started differently," says 
Campbell. "We have an organization within 
the company called DanceNet, which 
includes all the people who work dance 
product in the various territories. Love Inc. 
was previewed at a DanceNet meeting in 
Berlin U ul > 13-16, 1998], and everybody 
made a commitment to release and market 
the record." 



BY KAREN BLISS 

When Canadian majors sign domestic acts, their 
intention is to sell them to their global affiliates. 
Artists can rack up gold (50,000) and platinum 
(100,000) albums at home but still have to dine 
on pasta. Breaking an act internationally is where 
the label and artist both have a shot at making money. 

"Any country trying to break an act, whether it's an 
English-language pop act from Sweden or from Canada, it 
costs us all about the same amount of money to break an 
act globally," says Deane Cameron, president of EMI 
Music Canada. ' Ii might be cheaper for the Swedes to 
break an act in Europe, but it's way more expensive to get 
them over to America. Canadians might save 20% on tour 
costs living next door to America, but trying to break 
Europe will be a little more. Currency fluctuations is one 




UNIVERSAL CONCERNS 

Due to Seagram's purchase of PolyGram, 
it's impossible for Allan Reid, executive VP 
of A&R at PolyGram Group Canada, to speculate on how 
the company will operate in Canada. 

Until now, because its roster contains just a handful of 
acts, A&M Records Canada had utilized A&M Inter- 
national in L.A. to pitch its acts to PolyGram affiliates, a 
relationship that began with the Jann Arden co-venture 
with A&M America and continued with fiddler Ashley 
Maclsaac and, recently, Big Sugar and Matthew Good 
Band. "While they've been pitching Sheryl Crow and 
Sting, they've also been pitching our acts," says Reid. 

Universal Music Canada's assistant marketing manager 
Catonia Whalen hasn't let the buy-out deter her from 
looking to 1999 and sending out mailings for Johnny 
Favourite Swing Orchestra's "Holiday Romance." "There's 
interest [from Universal affiliates] in Australia, New 
Zealand and the U.K.," she re- 
ports. 

Since coming to Universal a 
year ago, Whalen has helped 
secure international releases in 
several territories for MCA 



Clockwise from top left: 
Celine Dion, Wide Mouth 
Mason, Love Inc. 



issue; proximity to the major markets is another." 

According to Cameron, most of the major labels operate 
in 45 countries directly and have about 10 to 15 more 
licensees in exotic but smaller territories, A ballpark figure 
of $1 million (Canadian), between video production, tour 
subsidies and a basic marketing plan, is a "moderate" 
amount of money to try and break a recording interna- 
tionally. 

The best way to motivate a foreign company to release 
and promote a Canadian album is to build a story in 
Canada first, sources at all the Canadian major labels 
agree. International marketing reps here are frequently 
inundating their affiliates with selling points — press pack- 
ages, videos, sales and chart figures — and some create 
EPKs or video presentations for the international market- 
ing meetings. 

SUCCESS STORIES 

Sony Music Canada has the biggest success story — 
Celine Dion, a direct signing that gives the label much 
pride. And clout. Newer signings Our Lady Peace and 
Amanda Marshall are now laying an impressive base, both 
surpassing sales of 1 .5 million units worldwide on previous 
albums. "Nothing matters more than the strength of the 
product," says Sony Music Canada's VP of international 
marketing, Richard Zuckerman. 

Miis time around, Marshall will enjoy a simultaneous 
worldwide release (late March) for her sophomore album 
on Epic. "We'd like to expand our audience in the U.K. 
and break in Latin America," says Zuckerman. Columbia 
U.S. has committed to release pop fiddler/singer Melanie 
Doane, and Zuckerman has just started pitching country 
singer Para Lyn Hart internationally. 



America joint-venture Holly 
McNarland and was instrumen- 
tal in securing a Japanese release 
for Sloan's "Navy Blues" through 
Universal Japan, even though 
the album is licensed from the 
band's own murderecords label. 
The album has sold a quick 
10,000 units, and expectations 
are for 30,000. Universal Japan 
is picking up the back catalog 
and wants to release the next 
album. 

Warner Music Canada's inter- 
national marketing manager, 
Georgia Tsao, took over the posi- 
tion in April and plans to meet 
with the international departments in Europe, Southeast 
Asia and the Pacific Rim early this year about albums by 
Wide Mouth Mason, Colin James, Robert Michaels and 
Jim Cuddy. 

"Warner's never really put a lot of emphasis on interna- 
tional markets, simply because most of our repertoire has 
come from the States and it's done so well for us." says 
Tsao. "We want to shift our gears and focus on interna- 
tional because we have a lot more focus and a lot more sub- 
stance on our domestic roster." 

Tsao believes rock trio Wide Mouth Mason's cultural 
diversity might help "open the doors to these territories." 
Abo, flamenco guitarist Robert Michaels could be as big as 
Bocelli, and Colin James may be able to overcome the 
European backlash against swing. 

During the first quarter of 1999, Karen Klug, director of 
international marketing for EMI Music Canada, is work- 
ing on securing foreign releases for Tom Cochrane and 
Kim Slockwood, but the true departure for the label, 
whose rosier has primarily been comprised of rock bands 
and singer/songwriters, is urban-pop duo Sky. 

"What sets them apart from most pop acts today is that 
they write and perform their own songs," says Klug, who 
led a presentation in June at the MDs in Barcelona and got 
"overwhelming feedback," especially from EMI affiliates in 
Southeast Asia. "Because the feedback was so good, they 
asked for the band to come and perform a showcase at the 
[EMI] Southeast Asian Conference [Oct. 281," she adds. 
The album, "Pieces Of Paradise," is set for a January 
release. "As far as the rest of the world goes, we've cur- 
rently got it planned for March, because we'd like to match 
it with the U.S. release date, which is being negotiated 
right now," says Klug. ■ 
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Some Canadian Superstars 
Can't Get Arrested Elsewhere 

BY BETSY POWELL 



-or Canadian pop artists, cracking markets beyond their 
borders is the key to staying power. Just ask Toronto- 



1 based Barenaked Ladies (Reprise), whose career got a 
t jolt in the U.S. in '98 after stalling at home. 
Surviving here remains a challenge. Canada is a vast country 
with far fewer cities than the U.S. and a relatively small popu- 
lation of 30 million. "It's not like Europe, where you sneeze and 
blow yourself into the next town," says Riley O'Connor, VP of 
Universal Concerts Canada. 

Still, dozens of acts in 1998 generated enough income to earn 
a living on home soil — aided, in part, by the $40 million that 
Canada's major labels invested in domestic artists last year, 
according to Canadian Recording Industry Association (CRIA) 
figures. 

"We're not only putting out better songs and better artists, 
but we're also putting out better-produced material from those 
artists," says Randy Lennox, president of Universal Music 
Canada. 

Universal is home to one of the country's biggest domestic 




Our Lady Peace 

successes, the Tragically Hip, a Kingston, Ont. -based rock out- 
fit that has sales of 5 million over eight albums, including 
"Phantom Power," released last July. 

"One in six Canadians owns a Tragically Hip album." says 
Lennox. "That is a beautifully staggering statistic." This month, 
the group embarked on a 23-date arena tour that stops in small- 
er markets not usually included on cross-country sweeps, 
including Red Deer, Alberta and Sydney, Nova Scotia. Many 
dates are already sold-out. 

BEST-SELLERS 

Another notable Canadian success in 98 is Kevin Parent 
(Tacca). a francophone folk-rock singer from Quebec's Gaspe 
Peninsula. His 1995 record, "Pigeon D'Argile." sold 300,000 
copies; "Grand Parleur Petite Faiseur," to be released in June, 
has sold 200,000 units to date, according to Keely Kemp, 
national promotion manager of Montreal-based Select Dis- 
tribution (of Group Archambault — the country's largest inde- 
pendent distributor.) 

Canada's best-selling hip-hop act, Montreal trio Oubmatique 
(Tox), has sold 100,000 copies ol 1997 s "La Force De Com- 
prendre." Its "Oubmatique" album, released Dec. 1, shipped 
35,000 copies in the first week. 

Quebec artists, such as Bruno Pelletier (a double-platinum 
artist), Daniel Lavoie and Luck Mervil. contributed to the best- 
selling "Notre Dame De Paris" (Chandelle), released in Jan- 
uary. The soundtrack for the Victor Hugo musical, which doesn't 
open in Canada until March, was certified triple-platinum by 
CRIA for sales of more than 300,000 copies. 

Also making solid progress this year were several guitar-rock 
groups. Backing their recent gold record ("Silent Radar"). 
Winnipeg's the Watchmen (EMI Music Canada) and platinum- 
sellers Big Wreck, (WEA, Atlantic) fronted by Torontonian Ian 
Thornley, co-headlined a 17-date. 14-city tour last fall with 
more than 30,000 tickets sold. 
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Rap From Abroad Attracts A Wide 
Audience, Labels Prepare To 
Push Local Heroes 
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BY KAREN BLISS 

"T— -Reality check: The Canadian urban industry is whack. 
i-^^No( one of Canada's top 100-retail albums is a 
■ \ domestic urban release. 

That's not because Canadian consumers aren't buying 
hip-hop or R&B. Recent releases by Jay-Z, Lauryn Hill, 
Method Man, Dru Hill, Outkast, Faith Evans, Cypress Hill, 
Ice Cube and R. Kelly have all been top-sellers. So why isn't 
the homegrown talent? 

Amazingly, only five urban 
artists have Canadian record 
deals — Maestro (Attic Music 
Group), Dream Warriors 
(EMI Music), Rascalz (BMG 
Music), jacksoul (BMG Music) 
and Choclair (Virgin Music) — 
if you don't count grassroots 
indie labels. Saukrates is 
signed to Warner U.S., and 
Whitey Don is on Jive. 

The best-selling home- 
grown hip-hop act to date is 
Maestro. His 1990 debut, 
"Symphony In Effect," which 
Toronto-based Attic Music 
Group licensed from N Y. inde- 
pendent Alomar Records, is 
just shy of double-platinum 
(200,000). Maestro is now 
signed direcdy to Attic, and 
his new album, "Built To 
Last," features the cream of 
Canadian urban music, in- 
cluding Michie Mee, Snow 
(whose 1993 "Informer" was 
the "Biggest Selling Reggae 
Single in U.S. History," 
according to the 1 999 Guiness 
Book Of World Records), 
Choclair, Black-I, In Essence, 
Ghetto Concept and Carla 
Marshall. 

Next in the domestic-sales 
line are French -language act 
Dubmatique (Tox Records), 
which has sold more than 
120,000 copies, mostly in 
Quebec, of "La Force De 
Comprendre," and Vancou- 
ver's Rascalz, whose "Cash 
Crop" (Figure IV) eventually 
went gold after BMG Music 
Canada licensed the album 
and added the "Northern 
Touch" posse cut. Rascalz 
turned down its 1998 Juno 
Award because the genre was 
recognized with only one 
token category in the untele- 
vised portion. 

Now that Rascalz is signed 
direcdy, BMG Music Canada 
president Lisa Zbitnew promis- 
es to put the full machinery behind the next album, due in 
June. "Clearly, urban/hip-hop music, as we predicted a cou- 
ple of years ago, is going to blow up in Canada," says 
Zbitnew. "The domcsuc scene is still fledgling and needs a 
few superstars to lead the charge, and we intend the Rascalz 
to be one of them. Jacksoul is going to be another. That's 
where our focus is right now. While we condnue to talk to 




From top: Maestro, 
Deborah Cox and Carlos 
Morgan 



"Rene has always had a vision and an artist [Celine 
Dion] who shares that vision. It's a real team." 

— Bruce Allen, manager of 
Bryan Adams and Martina McBride 

"Rene's done an amazing job in that he has one artist 
keeping up a very torrid pace of releases without suf- 
fering burn-out. That takes a real skill." 

— Terry McBride, manager of 
Sarah McLachlan and Barenaked Ladies 

Rene Angelil began bis musk-industry career with the popular 
group the Baronnets, which released 21 singles and two albums 
between 1963 aiul 1968. In the mid-1970s, AngMil co-mtinuged 
Quebec kid superstar Rene Simurd. In 1911. Angelil 
founded his men management comtmny and handled 
Elvis-styled Johnny Farago and diva Gmette Reno, 
then the province's most ftopular perf onner. 

Married to Celine Dion in 1994, Angelil has guid- 
ed her careei since 198 1. He heard a demo recording 
of the singer, then 12, sent to him by her brother 
Michel. Failing to get a commitment from a major 
Canadian label to record an entire album, Angelil 
mortgaged his Montreal home for $60,000 
(Canadian] to f inance the recording of not one but 
two albums — "La Voix De Bon Dieu" and 
"Saisons" — which were released on his own indepen- 
dent label, Saison. live further albums by Dion were 
released on Saison. She became a top star in the most- 
ly French-speaking Canadian province of Quebec 
and made significant inroads in France. 

In 1987, Dion's second career Itegan when she 
signed with CBS Records of Canada and released 
"fncognito." The album sold 200,000 units, mostly 
within Quebec. In 1990, Dion kicked of} her English-language 
career with the album "Unison, " which yieUied the international 
hit "Where Does My Heart Beat." 

According to Sons Music, Dion has sold more than 60 milium 
units worlawide. In the past year alone, she released three top- 
selling aBmms: her fifth English-language album "Let's Talk 
About Love," the French-language "S'il Suffisait d'Aiuwr" and 
the Christmas album "These Are Special Times." Additionally, site 
has sungduets on projects wdh the Bee Gees, R. Kelly, Paul Anka, 
George Martin and Luciano Pavarotti and performed at Mil's 
"DixHis Uxie" concert. 

What is the challenge in managing Celine's career now? 

The challenge is to keep her where she is. We made a 
very big derision recently, which is to slop working after 
the end of this year. We don't have any plans after Dec. 31. 
Previously, we have said we had to stop, but, this time, 
there are no plans to record a new album or to do a con- 
cert tour. It s time to stop for a while. We want to try to 
have a normal life. 

What prepared you to handle a career of this magnitude? 

Well, I've been in this business all of my life. Also, the 
bigger Celine's career gets, the easier it gets [managing 
her]. 1 worked harder five years ago. when 1 had to sell the 
idea ( i • everyone that she is the best. We didn't have a team 
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as big as we have now. Today, we're surrounded by the t>est 
people, and we have the full support of Sony throughout 
the world. 

We all try to do what's best lor Celine. Ten vrars a^<>. 
when i didn't have any money, I would get offers, and I 
would make like I had a million bucks in my pocket. I'd 
ask myself. "If I had $1 million, would I say no or yes to 
this [oiler]?" This is how vou know if something is good or 
bad for vour artist. 

Did co-managing French-speaking Canadian superstar 
Rene Simard in the 1970s provide you with the necessary- 
background to handle the early developments of Celine's 
career, particularly moving from the French to English 
markets? 

With Rene, I got invaluable experience 
working in the United States. I lived in Los 
Angeles for six months. At one point, Rene had 
,i chance to break through in the I S , bul 1k- 
couldn't speak English well. I knew what to do 
with launching an artist, bul I needed the right 
artist. 

How did Celine come to speak and perform in 
English? In the 1980s, that was pretty daring 
for a French-speaking Quebccer. 

In 1985, Celine and I were watching Michael 
Jackson on the American Music Awards, and 
she told me she saw herself there. At that point, 
she couldn't say a word in English but sang 
English phonetically. I said, "If you want to do 
that, you have lo learn how to speak English." 
The deal was that, if she could do an English 
interview, I'd get her a [major] record deal. For 
two months, she was at the Berlitz School [studying 
English]. I didn't know what was happening, because she 
was too shv to speak to me in English. Then she tells me- 
sne can do the interview. We booked the interview, and she 
made me cry because we didn't have to [edit] anything. 
She could speak English. Imagine die pressure I then had. 
I had to get her a deal. I went to CBS because Michael 
Jackson was with CBS. 

Uniquely, Celine has two distinct music careers — French 
and English. How do you balance the two? 

It's a different wav of marketing, promoting, touring, 
everything. Usually, an international artist has one show 
when they tour. We have two different shows, which takes 
a toll on Celine, on me and on our people. In Toronto, she 
speaks in English, but, in Montreal, she speaks only 
French. When we go to Switzerland, in Geneva it's a 
French show and in Zurich it's the English show. [Singing 
in two languages is] why she's so big all over the world. 
Everybody thinks Celine is their artist. They feel close to 
her. They love the songs, and they love her as a person. 

Why has it been important for Celine to retain such a 
strong presence in the French market? 

It's a question of our roots. We're French. Celine's earli- 
est fans are from Quebec — L.L. 



other artists, we want to make sure we create huge opportu- 
nities for them by having major success with our artists." 

IN THEIR OWN HANDS 

There are some artists who refuse to wait. 

"What's been going on since hip-hop started up here is 
people not waiting for the majors and putting out inde- 
pendent product," says rapper/producer Kwajo of 
Toronto's GC, which released a I9-track album, "Ghetto 
Concept," on the group's 7 Bills Entertainment. Other 
indie labels, like Capitol Hill, Figure IV, Kneedeep, 
Krescent, Blueprint and Funtrip, are also doing it for 
themselves. Beat Factory, which has released 40 records 
since 1982, has been most successful. 

"That's what developed the scene," says Kwajo of such 
entrepreneurs. "The majors are not really taking notice." 

The "major" dis is a commonly held belief left over from 
the mid-'90s. Truth is, the Canadian multinationals have 
taken crucial steps the past year or two. All have hired 
nationwide street teams to sticker, service vinyl and brain- 
storm cool marketing strategies. Recognizing hip-hop as 
the new youth-driven "pop" music, the A&R departments, 
responsible for signing all genres of music, are all in dia- 
logue with at least one urban act. 

"The way it's looking right now, all the major labels will 
have urban siblings within the next 12 months," predicts 
attorney Chris Taylor of Toronto's Paul Sanderson & 
Associates, who has represented Choclair, Wade O. Brown 
and Stone Poet. He is currently negotiating a deal for the 
Circle, a Wu-Tang Clan-type entity comprised of Choclair, 
Saukrates, Kardinal Offtshall, Solitaire and Marvel. 

"Our sales staff has become more familiar with urban 
music because it's a major part of our sales. You can't sell 



shit you don't know," says Virgin Music Canada A&R direc- 
tor Geoff Kulawick. Four people out of an 18-person staff 
work the label's international urban product and will do 
the same for Choclair, whose May debut Kulawick expects 
to surpass platinum { 100,000). 

NECESSARY PROPS 

What's lacking in the urban infrastructure is media, radio 
and retail support. 

There are cursory articles in dailies and national music 
publications and a few genre-dedicated magazines like 
Peace and Mic Check, but kids are getting the bulk of their 
hip-hop info from Canadian music-video station 
MuchMusic, such American publications as The Source and 
Vibe, and American video channel BET. 

David Bluestein, president of Courage Artists & Touring, 
has booked most of the stellar Canadian hip-hop acts — 
Checkmate, Kardinal Offishall, Maestro, Infinite, Choclair 
and Saukrates. "The next generation of white, male, beer- 
drinking Canadians tend to like hip-hop," says Bluestein. 
"This is the most action I've had for rap [on the universi- 
ty/club circuit] since I started booking it in 1995." 

Hip-hop and R&B, especially domestic releases, receive 
little airplay on only a handful of rhythm-based top-40 
radio stations. "Controlling heads are concerned they won't 
be able to sell commercial spots," says SolRoc Music's 
Tracey Human, manager of R&B vocalist Carlos Morgan. 
"There is a negative connotation that goes along with 
urban music. They think of the curse words, misogynist 
lyrics and violence that may be associated with the lifestyle, 
instead of recognizing that they might not be promoting it 
but bringing it to light. Those are some of the excuses we 

CoJitmued on page 58 
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March 3-7, 1999 Toronto Canada 



CONFERENCE 

• 4 Day Forum 

• Seminars 

• Debates 

• Keynote Speakers 



FESTIVAL 
•Over 350 Bands 

• 35 Clubs 

• 5 Day Music Marathon 



EXHIBITION 

• Over 150 Exhibitors 

• New Technology 

• New Services 



AWARDS 

• Radio Music Awards 

• Canadian Music Industry 

• Rising Star Awards 

• Session & Tour Guide 




Jeff Foxworthy 

One of the biggest draws in 
Standup Comedy left makes 
his Canadian Industry debut 
at CMW'99 
Thursday, March 4 



David Pullman 

Keynote Address 
The Wizard of Wall Street 
and his famous "Bowie 
Bonds" brings his unique 
financial vision to CMW'99 
Thursday, March 4 



Robert Sillerman 

Keynote Address 
North America's biggest player 
in the live Concert and 
Theatre business, brings his 
insight to CMW99 
Thursday, March 4 



Bruce Allen 

Celebrity Interview 
He's the manager of one of 
the most successful singer- 
songwriters in Rock n Roll... 
Friday, March 5 



Ted Nugent 

Celebrity Interview 
He's got a Rock n' Roll 
legacy that stretches back 
30 Years, the original Conzo 
Rocker gets caught in the 
cross hairs at CMW'99 
Saturday, March 6 



David Crosby 

Celebrity Interview 
The Legendary Rocker, 
David Crosby's career is 
filled with enough stories to 
dwarf the CN Tower.. 
Sunday, March 7 




TREBAS 

INSTITUTE 



For More Information: 

Phone: (416) 695-9236 • Fax: (416) 695-9239 • E-Mail: cmw@ican.net 

VISIT US AT OUR WEB SITE 



www.cmuLi.ner 



festival 
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ALAN IS MORISSETTE DID IT LIVE AT MUCHMILSIC. 
NOV. 1/98. DEBUTING HER NEW CD ON TELEVISION. 



/3ZZ3Z7 

www.muchmuiic.con 
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HOMEGROWN HIP-HOP 
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get from radio people." 

Morgan's sales for his indie debut, Teelin' Alright" 
(DTone Records), peaked at an extraordinary 10,000 
copies with only a modicum of airplay and a licensing 
deal with Universal Music Canada. R&B artists like 
Morgan, Glenn Lewis, Jully Black and Wade (). Brown 
have it even tougher than hip-hop acts. Being song- and 
video-driven, and not culture- and community-spurred, 
it requires the highest-calibre production. The only two 
Canadian R&B acts to break in North America — Deborah 
Cox and Tamia — did so out of America, signed to Ameri- 
can labels. 

Warner Music Canada A&R manager Steve Jordan says, 
"If you can get some of these releases through joint deals 
or even direct signings through the States, then you don't 
have to spend a year and a half working a Rascalz record to 
get it to gold, because it will be considered in die same 
breath as the American artists — which it should be." 

Ivan Berry, the president of Beat Factory, says there are 
two issues in Canada beyond the tired old talk of no radio 
support. While the recent implementation of salaried street 
teams at all major record companies is a step in the right 
direction, he feels it again stereotypes urban music. "A 
street team has such a wealth of knowledge, to have them 
out there just stickering and handing out vinyl is a waste," 
Berry explains. "Most labels are not utilizing their street 
teams properly." 

Berry says that, rather than continually running up 
against a brick wall battling retro-minded radio program- 
mers, sales teams should do more than fill orders from 
retailers. "What I think street teams should be doing now 
is educating and selling the floor staff," he says. He calls it 
a "retail triangle": street teams talking to floor staff, the 
floor staff talking to retail buyers, and retail buyers talking 
to the record -company sales people. ■ 




TREBAS 



305-112 East 3rd »ve. 410 Dundai SI. East 



Vancouver. B.C. 
Canada V5I 1C8 
(604) 872-2666 
trebasv@direct.ca 



Toronto. Ontario 
Canada USA 2A8 
(416) 966-3066 
trebasto@total.net 



451 St-Jean St. 
Montreal. Quebec 
Canada H2Y 2R5 
(514) 845-4141 
trebasmtl@total.net 



PARTNERS IN EDUCATION WITH THE LIVERPOOL INSTITUTE FOR PERFORMING ARTS 

Sir Pant McCartney, Ixad Patron 




THEY'RE NEVER HOME 



Generally, Canadian labels 
attempt to nuild impressive sales 
success at home before pitching 
their acts to labels elsewhere. In 
recent years, however, they all 
have become quite aggressive 
about providing financial sup- 
port for their artists to reach 
international ears. 

"While we have an interna- 
tional department here, all of 
us — in A&R, marketing, promo- 
tion, label heads and myself — all 
have international roles [to deal 
with foreign affiliates]," says Rick 
Camilleri, president of Sony 
Music Entertainment (Canada). 
He estimates it takes a $1 million 
(Canadian) investment and a 
two-year timeline to successfully 
launch a Canadian signing inter- 
nationally. "With any interna- 
tional [interest!, the ante goes up 
considerably," continues Camil- 
leri. "Even domestically, that 
includes four videos, two nation- 
al promotional tours and costs 
associated with [co- producing] 
TV specials, radio broadcasts 
and touring." 

One of the most striking examples of international 
career strategizing is Loreena McKennitt, who, with a six- 
album catalog, is popular in North America, Italy, Spain, 
Australia, Brazil, France and Germany. Besides being an 
artist, McKennitt operates Quintan Road Ltd., a label and 
management firm that has 10 full-lime staffers in offices in 
London, England, and Stratford, Ontario, and maintains 
tight control over every aspect of her career. 

"If you stake out a certain territory, you want to protect 
it as best you can," explains McKennitt. "However, at the 
same time, there are cultural allowances you need to be 
able to make. Hopefully, your network of connections can 





Clockwise from top left: Amanda Marshall, Bare naked Ladles, 
the Tragically Hip, Hayden 



show you the ropes and protect your interests. It's a trial- 
and-error process. One of the most invaluable sources of 
information [about foreign territories] comes from road 
managers and production managers who are out in the 
field dealing with the [local] people." 

Two decades after developing Bachman Turner Over- 
drive in overseas markets, Bruce Allen is fully confident 
about his international networking skills. "Today, it's easi- 
er [to reach foreign markets] because what I know from 
being there [previously]," he says. "Early on, the record 
company would say, 'You have to do this,' and we did it. 
The road map was laid out. Now I have the ability to lay 
out our own road map." ■ 



THERE'S NO PLACE LIKE HOME 
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Vancouver industrial-pop combo Econoline Crush (EMI Music 
Canada) also continued to tour last year in support of its second 
full-length album, "The Devil You Know," which is just shy of 
platinum (100,000 units). Another Vancouver rock outfit, 
Matthew Good Band (A M Records Canada) made a sizeable 
breakthrough with its second disc, "Apparitions," now edging 
toward platinum status, while A M s Big Sugar continued to 
build on its success with the reggae-tinged "Heated." 




From left: Mathew Good Band, Jim Cuddy 



Sloan, the Halifax-bred, Toronto-based quartet that releases 
records on its own imprint, murderecords, embarked on a suc- 
cessful solo tour last fall behind "Navy Blues," which earned a 
gold record after its April release. 

Toronto's venerable rock-country quintet Blue Rodeo 
(WEA), which has sold 2 million albums in Canada, didn't 
release an album last year, but frontman Jim Cuddy stepped 
out with a solo offering, "All In Time." A live disc is due from 
Blue Rodeo this year. 

Canada booster Stompin' Tom Connors concluded a 38-city 
trek last fall — his first tour in five years. Thanks to his surging 
popularity with younger audiences, the traditional country artist 
sold some 44,000 tickets and generated $1.2 million in sales, 
according to promoter Brian Edwards. Connors' greatest-hits 
compilation, "25 Of The Best Stompin' Tom Souvenirs," is 
creeping toward gold. 

Tenor John McOermott continues to fill theaters and sell 
records— many at his shows and through infomercials. His lat- 



est Remembrance Day album, "If Ye Break Faith" (EMI Music 
Canada), is almost gold (50,000) after being released in 
November, the label reports. 

And, while they didn't have new albums last year, EMI s 
Moist, which has two quadruple-platinum records (400.000). 
and Montreal-based Tea Party, whose most recent album. 
"Transmission," is almost double-platinum (200,000), head- 
lined the successful EdgeFest guitar-rock traveling festival, 
which touched down in eight Canadian cities last year to under- 
score the power of the domestic market. 
Toronto's Our Lady Peace (Columbia), with domestic sales 
of more than a million for its first 
two albums, mounted Summer- 
sault '98. a multi-act event that 
stopped in four cities. OLP's clout 
secured such international acts as 
Garbage and the Crystal Method 
on the bill. 

Rob Lanni and Eric Lawrence run 
Coalition Entertainment, which 
manages 0LP guitarist Colin 
James, whose "Little Big Band II" 
(WEA) registered gold, and 
Burlington, Ont., rockers Finger 
Eleven. Lanni says 0LP is doing fine 
at home, but an American break- 
through is essential to longevity. 
"You can make a living [in Canada], but there is an end to it. The 
audience just grows up. and that music isn't hip anymore," says 
Lanni. 

"You can make a good living," agrees Universal s Lennox, 
"but you couldn't do that over the life of six or seven albums. 
After two or three, you'd want to spread your wings. There's a 
threshold, in other words." 

Veteran guitarman Colin Linden has been playing music here 
since he was a teenager. "It's damn hard," he says, adding the 
key to surviving is to diversify. "I have to be a songwriter, do 
session work, produce — that's how I survive up here." says 
Toronto-based Linden, whose latest album is called "Raised By 
Wolves" (Columbia). 

"When you do make some headway up here, you invest in 
yourself outside of Canada," says Linden. "Basically, you take 
what you make here and try to spread it around, especially in 
roots music. The audience is so much bigger outside of 
Canada." ■ 
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Call Billboard Classified Today! 

Tracy Walker 1 -800-390-1 489 

twalker@billboard.com 

FAX ALL ADS TO: 212-536-8864 



Get more reach. More impact. 
More results. 

Now, you can reach 200,000 key music business 
decision makers across the country and around the 
world by telling them about your product and 
service in the industry's leading news magazine. 



Billboard 



Classified 



• SERVICE & RESOURCES: $150 per inch/per week, 4 weeks minimum 

• MUSIC INDUSTRy HELP WANTED : $150 per inch/per week 

• RADIO HELP WANTED: S95 per inch/per week 

• BOX REPLy SERVICE: $30 

Classified ads are commissionable when an agency represents an outside ciient. 



DUPLICATION/ 
REPLICATION 



DUPLICATION/REPLICATION 



1 00fjrS L $249| CD Replication 



1 -800-9S20PUS 




CD 

REPLICATION 

BY APD 



THE BEST DISC 
IS ALWAYS AN 
APD DISC 



CALL TODAY 

1-600 APD DISC (273-3472) 
FOR YOUB FREE CATALOG 
InfoOapd-dlsc.com 
wwwjpd-dtac.com 








CD packages 
starting at $59 

SOD raw CD* with Ot-sis 

Wony doc*, age* avoita 
"rr vropft-C Mean 
EiQCf pricing Dolicv'** 

PROPHET 


JSl 


Ml HE ABO on Mt 

CALL t 886-347 2634 



• Retail- Ready Packages with Graphics 

• Bulk Replication (only KM) Min. Order!) 

Vinyl Records 
Cassette Duplication 
CD Glass Mastering 

Why deal with brokers when you can work directly with our factory': 
Best Service... Best Price... Period. 



EUROPADISK.LTD. 



Rrte Catalog or quote: 

(800) 455-8555 



http://www.europadisk.com 

Major credit curds accepted. 



COMPACT DISCS • 75 < EACH 


■IT'S A BETTER DEALil 


Complete CO & Cassette Packages! | 


1 "Add It Up" | 


CALL FOR QUOTE 

HoMir.g Sra-mi ■ Ojrtol Audio CXoi'itonon ■ Cw»p*'« Grappa 


1,000 CD. 750.00 
1 ,000 J.w.l/Wr=p 300 00 
1.000 2-Pn Book/Trav 240.00 
$ 1,290.00 

Ftvm/our CD-Kead/ Mon.r 1 
Fritil-kwdy Film 


NATIONAL TAPE- DISC 


1-800-874-4174 

1 1 10-48lh Av.no. North • Na.hv.ll. TN 37209 | 



www.sadvice.coni f™^"*<! 
1-800-987-6830 — **— ; 

Are you looking lor i CD and cassette 
manufacturer where good customer service is 
not just a department, but more irnportantfr an 

ATTITUDE! 

1,000 CDs replicated $9 SO 00 
1,000 cassettes duplicated $772.00 
100 30 minute CD-Rs duplicated $250.00 
200 IS minute CD-Rs $400.00 
Blank 4i CD-R media 1 00 pieces S 1 .25 each 
100 Maxell XLII C-20 cassettes $35.00 




□□vice E3 ca 

INDIE LABELS AND MUSICIANS 
Discover what the audio publishing, 
radio and broadcast industries have 
known for years about Sound Advice. 
There are three key areas working 
together that set us apart from 
our competition: 

^ Competitive Pricing 
Using Professional Propucts 
And Great Customer Service. 



We Anticipate Your Every Need 

CD REPLICATION 

Cassette Duplication 
Graphic Design & Printing 
Digital Editing & Mastering 



1-800-527-9225 

(7 1 6) 69 1 -763 1 ■ Fax (7 1 6) 69 1 -7732 



46 PRODUCTIONS 

25 CDRs - $100 / 50 CDRs - $175 
100 CDRs - $250 / 200 CDRs - $425 
$5.00 OFF WITH THIS AD 
From CD or CDR mmci Include* CDR K*el hoi 
w, 1 lea praiwt on CD libel. Add S19 tor other dig-ul 
mMcr. s >* for Mokig muter, Order* must he prepaid 

Shippuii". run tactuded. 
Tel (800) 850-5423 Email: infcH^4op.com 
Visit our Web Page ai hi ipjfwwvt. 46p.com 



1 -800-365-8273 



101)0 C D's $699 
100 C D's $299 

0 twin I'll Mi nit 1 

14 years serving Ihv world 

t itv t ... in- QdnUafekitj 

i 'mnm rnk.n,.... a 



1 DUPLICATION/REPLICATION 1 






4 AAA CO PACKAGE: 

1010 $1499 

,.«*.: SIX! 


CD PACKAGE: $975 


Will 

• OIUIIDN • 1 (OtOt 1 PAGE BO0K1EI M 
AMD ll» UltD' • 1 (0101 CD LAtEl' It 
• irotl I0K t SHRINK WRAP" QUICK IUINAROUND ■ 

* liom joui (*uil ttodt ftta f* twabo i ipml ^ 

k-kouh to. *i«i i ussim iino-mc > naioncc 4j|»J 


. INCLUDES: 
i ORIGINATION • 4-PAGE BOOKLH Mh 1 COLOR COltl, 
1 COLOR RACK and 4 COLOR tHH UIO > 
CD LAtEl RIM 1 1 C010II LABEL IMPRINTING • 
IEWI1 101 '. SHRINK mt • OUKK TURNAROUND 
' hmjvirprint mdi fifctfii Au4ol tpm) 

^■^^ iSKKtoutniiinoiuiii 


■^Rainbo Records and Cassettes — 

.JaTftL. im !,*(«, tan v«a ii U M • lllOl mm • In |II0| nuns sft 



COiVIPACT DISCS 

1 000 FOR .98 EACH 



ASSEMBLED IN JEWEL CASE. SHRINKWRAPPED 
YOU SUPPLY PRINT. LABEL FILM, MASTER 



1015 W. Isabel Street 
Burbank, CA 91508 

(800)423-2936 
FAX (818) 569-3718 




PHONE: (615)327-91 14 
1-800-21 1-4689 

ME PJ AWORKS* 

1719 West End Avenue Suiu 100 
Nashville, TN — 
FAX: |6IS)327-MJI 

-tJPE ' 




(212) 252-9300 

Feel the POWER of Excellence 



DI6ITRL FdRCF 

~ www 



1000 CD's 
$799.00 * 

MaMcrtne from dm Inclmlcd 



DELUXE CD PACKAGES 
500 CD'S w/4 panel color..S109S I 
1000 CD's w/4 panel color.. S1495 
Call tor CD/Cassette Package Prices 



Full graphic service as low as S28S ]| 
CD LABS* I i 



(818) 505-9581.. (800) 4 CD LABS | 
www.cdlabs.com 
■Bulk Packed-also 800 CO'8..S599 



TOTAL CD, 
CD-ROM. E-CD.l 
CASSETTE PRODUCTION 



www.digitairorce.com 
J49 MADISON AVENUE NY, NY I00l6> 



CD Replication 



lOOO CD's $1170.00 Vi 



• Conpact Dtsc F*r«ssJng 

CD Audio & CD ROM 
P i ■ lr U»U ring / Short-Run 

• Cassette Dijplrcation 

■Vlngl Pressing 

• DR^n/HWPrlnttng 



W« may tM thi «pspts, 

LrtujF>«nltc 



\ 



but uihtn it co t i m rr to 
gour proj-Kt, uou'q the bossl 



!2MaxDisk 



Frm cjsta*aogu«/cu*torn quotal 

800 681 0708 



1-3 color print 
4 color insert ■ 
tray card • 
jewel case * shrinkwrap 



Bulk CD's SO. 68 

CDR Copies S3. 75 and up 



IF ITS THE MOVERS AND SHAKERS 
OF THE MUSIC INDUSTRy yOU 
WANT TO REACH 
FAX BILLBOARD CLASSIFIED 
212-S3S-8S64 



Premium CDs: As low as $.54 ea. 
Warner Media - Digalog Cassettes 
Creative .Sound 




(HIOIJIVPACK 
http://csoundcorp.com 
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FOR LEASE 



TALENT 



AUDIO/VIDEO STUDIOS FOR LEASE 

Available 13,500 sq ft studios in Montclair, 
NJ divided into four audio/video studios. 
15 minutes from Newark Airport. Long or 
short term rental or tease. 

CALL Mr Mirza: 
973-744-5137 or 973-746-3355 



MUSIC MERCHANDISE 



ZMACHARS, INC. 

MUSIC MERCHANDISE One stop distributor lor 
posters. l-sftrts. sbckers. hats, keyrings, buttons, 
incense, lighis. jewelry, sunglasses, tapestries, 
and much more,, . We are a service based com- 
pany with ail ol the latest merchandise available. 
Get it ai. with just one call... 

NO MINIMUM'S AWE DAY SHIPPING, dealers only 
call for inlo: 1-800-246- 2238 tax: 305-888- 1 924 
wwwjmachars@aol.com 



SPANISH CUTOUTS 

Large Selection of Cassettes & CD's 

Custom Prepacks Available 
TARGET MUSIC DISTRIBUTORS 

7925 NW 66th Sir. Dept. S 
Miami, Florida 33166 
Ph: 305-591-2188 * Fax: 305-591-7210 
DEALERS ONLY 



BUY DIRECT AND SAVE! 

While other people are raising their prices, we 
are slashing ojrs Maicr label CD s. cassettes 
and LP's as low as 5ot Your choice from the 
~ost exlerswe listings available. For free 
catalog call (609) 890-6000 

Fax (609) 8904247 or write 
Scorpio Music, Inc. 
P.O.Box A Trenton, N.J. 08691 -0020 



THE WORLD'S LARGEST SELECTION 

ol "Vintage 1 Oldies" titles on CD at 
the lowest prices. FREE GIANT, 
CATALOGS! Wholesale only. 



GOTHAM DISTRIBUTION CORP. 

1-800-4 GOTHAM • FAX: (610) 649-0315 
2324 Haverlord Road • Animate, PA 19003 



FOR SALE 



♦♦♦ATTENTION*** 
USED CD BUYERS 

Large selection of TOP 100 CD s at 
LOW PRICES! 

WRITE: J, S.J, Dist. Inc. 
6620 W. Belmont Ave 
Chicago. IL 60634 
CALL:773-286-4444 FAX: 773-286-0639 



ELVIS - GONE 4 EVER 

MILLIONAIRES AND MULTI-AIRES 
4 MINT 45'S on RCA 
VICTOR - RARE - ELVIS 
WRITE: VALLEY WEST APTS. 
Apt. 2288A ASTER RD. 
Bethlehem, PA 18018 



FOR SALE 

Sealed CD's & Videos SI 
Cassettes $.50 
Top Titles Also Available 
CALL: 1-877-USED CDS 
(1-877-873-3237) 

"World's Laregest Music Recycling Co" 



REACH YOUR AD 
COMMUNITY IN 
BILLBOARD MAGAZINE 



KOOL & THE GANG 

IS SEEKING A MALE VOCALIST. AGE RANGE 20 - 40. 
SEND DEMO TAPE & PHOTO TO: 



ENTERTAINMENT I IMC 

PO BOX 1383 
LIVINGSTON , NJ 07039 



PROFESSIONAL 
SERVICES 



STORE 
SUPPLIES 



NEED CASH? BALKY BANKERS? 

We buy A/R, residuals, royalties & 
participation, feature distribution 
contracts, retail installment 
contracts & bad debt. 
CALL NOW: 
Synergy Business Solutions 
818-631-2576 



PLASTIC 

DIVIDER CARDS 

BLANK OR PRINTED 

800-883-91 04 

AIL MAX* CREDiI CARDS ACCEPTED 



DISPLAY UNITS 



320 VIDEO TITLES in just 2 SQ. FT.! 

complete line of count er, wall, and floor displays. 

0j ,r . f ^^jy^jj^^ ^ ^jj ^ ' " 'e today lor FREE sample Pafc 

I ^ vIi^^^Bk M rkrdP ^lW'^^ ffi 'IWdj-^ 401 Wen Superior ■ Chtugo. IL 60*10 
pi W ^"^RflW M^f^™^-^SS^^SS^S\^A Phone, 312-822 0C22 - ToMree SK)-a22 4410 




PUBLICATIONS 



COMPUTER/ 
SOFTWARE 




FREE Guide to 
Master Tape Preparation 
Saves You Time and Money! 

1-800-468-9353 

www.discmakers.com 
info@discmakers.com 



888-222-4767 (toll free) 
Fax (919) 828-4485 

MxAALESQOCS0fT.COM 
mVW.IDCS0FT.COM 



COMPUTER/ 
SOFTWARE 



YOUNG SYSTEMS LIMITED 



(OHPBTEI SYSTEMS fOI 
TU MUSIC & IlltO INIUSTIT 

770-4A9-033 



MORE TH»M )0 YHBS Or EXPERIENCE 



CONFUSED ABOUT WHICH POS 
SYSTEM TO BUY? 

CALL ME, I' LL TELL YOU WHICH 
ONE NOT TO BUY 

(718)624*100. Ask for Joe 
Owner ol 12,000 sq. ft. Record Store 
BEAT STREET RECORDS 

Don'f make the same mistake I made 



RecordTrak 

^Ejja^^^^^^l inventory Management 

f_ b^I Fot Record Stores 



800-942-3008 



m 



PUBLICITY 
PHOTOS 



BLICITY 
RINTS 



WANTED TO BUY 




FREE 
Catalog, & Samples 



PICTI'RES 

1867 E. Florida St.. Surte SB 
Springfield. MO 65803 
(417)869-3456 Fax (417) 869-91B5 

■vv«v jEjllik Iu'l-s com 



SCRATCHED CDs WANTED 

Labels. Distributors. Manufacturers, 
Stores & Radio Stations 

1 Will Pay Cash Fox Your Returns 

Large Quantities Wanted - Will Trove) 
CALL:617-267-4152or 
emaxl inia@cdspinfl.com 



MUSIC MEMORABILIA 
WANTED 

Posters, record awards, promo 
tchotschbes like shirts, pens, press re- 
leases etc Dealer prices paid Call Sam: 
(773) 296-2248 or 
e-mail: ■JajB433@mcs.con 



HELP WANTED 



Entertainment company seeks 

DIRECTOR of LEGAL AFFAIRS 

Extensive knowledge of copyright 
laws & the ability to litigate is 
necessary. Salary negotiable. 
Please FAX resume to: 
212-721-7469 



WANTED: COUNTRY CD'S 

HIGHEST PRICE PAID FOR PROMOS, 
OVERSTOCKS & CUTOUTS. 
No Quantity too low or too high. 
FAX list & Info to: 207-285-7359 or 
CALL Turbin Ent: 207-285-7002 



HELP WANTED 



Northeast One Stop 1 



Due to tremendous growth, NEOS, a current NARM wholesaler of the year award winner 
seeks experienced one-stop & rack job sales representatives to join our team, if you are 
looking for a growing, as well as financially stable company, please call or 
fax your resume in confidence TODAY. 

One Stop Sales Professionals 

Several positions in our home office, located in beautiful upstate NY. are now 
available. Some non- relocating opportunities may also be available 
to those with an existing account base. 

Phone: 800-289-4487 x264 Fax: 518-785-5956 
Rack Jobbing Professionals 

We are looking for individuals with rack job sales or marketing expertise to augment 
our growing staffs in Albany. NY & Grand Rapids, Ml. 

Phone: 800-289-4487 x273 Fax: 51 8-785-5956 

All Inquires held in strict confidence 



P/T BOOKKEEPER 

Mid-stze independent catalog/compitouon 
label seeks p/t bookkeeper. Candle 
should have experience w/ Quickbooks & be 
familiar w/ the mustc industry. Good 
personality a must! FAX resume to Mara 
@: 212-463-9997. 



ADMIN MANAGER & 
ADMIN ASSISTANT 

MUSIC PUBLISHING company based in 
NJ has two openings in its admin dept. 
Major growth opportunity. Strong Excel & 
Word required. Some travel required for 
admin manager position. 
FAX resume & cvr Itr to: 201-785-0672 
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HELP WANTED 



ATLANTIC 

RECORDING 

] ATLANTIC] CORPORATION 



MANAGER, FINANCE 

Atlantic Recording Corporation, a New York 
based Time Warner division, seeks a 
meticulous, motivated professional to be 
responsible for artist & label deal analysis, 
monthly & quarterly statement preparation, 
budgeting, forecasting & artist joint 
ventures & label deals. Overseeing one Staff 
Accountant, you will also be heavily 
involved in trouble shooting. Requiring 4 + 
years of public accounting tVor private 
finance experience, solid accounting/ 
analytical skills, & proficiency in Word & 
Excel; Oracle & CPA a plus. Record company 
experience preferred. 

MUSIC INFORMATION 
ANALYST 

Seeking an individual to analyze information 
processing and use related to music 
promotion, sales & marketing This individual 
will plan automation projects associated with 
data analysis in the business departments 
and supervise production support for applica- 
tion and data processing reporting. The ideal 
candidate will have data analyse experience, 
project management, relational database 
design, and good communication skills. 
Experience m the music business is a must 
As an industry leader, we offer a fully 
competitive salary, comprehensive 
benefits & solid growth potential. 
Please forward your resume, which 
must include salary requirements & 
position to: 

Atlantic Recording Corporation 
1290 Avenue of Americas 
28th Floor - Dept HR/LS 
New York, NY 10104 



NATIONAL SALES ft 
MARKETING MANAGER 

Expanding Santa Monica based indepen- 
dent record label seeking an aggressive 
sales & marketing professional. Must have a 
substantial background in national sales & 
marketing with major retailers, strong music 
knowledge, good contacts & be able to work 
efficiently & effectively. 
Interested candidates, please SEND 
resume to: Dan Sell, 2700 Pennsylvania 
Avenue, Santa Monica, CA 90404 or 
FAX 1o: 310-315-9996. 



Attlsan Enltrtainmtnt, a major 
irxJeperxleni f*n prooXclion and dWnbufibn 
company, seeJo on experienced 

PRODUCT MANAGER 

for its Home Entertainment Division, 
Handle all aspects of marketing for 
sell-through, rental. & DVD releases. 
Stralegic positioning & execution of 
marketing plans, & defining 
budgetary parameters. Candidate 
must have demonstrated leadership 
skills & a solid understanding of 
consumer & trade promotions along 
with knowledge of the retail industry. 
Minimum 5 years marketing experi- 
ence, strong presentation skills, 
media buying. Excel required. 
Please SEND resume wtth salary 
history to: Artisan Entertainment, 
H R Department, 2700 Colorado 
Ave., 2nd floor, Santa Monica, CA 
90404. or FAX to: 310-255-3940. 
Equo! Opportunity Employer. 



ARTISAN 



MARKETING 
DIRECTOR 

New York office of international record label 
seeks Marketing Director. Candidate must 
have prior record company experience. 

PIMM FAX resume to: 2 12 664 8391 



Update 



CALENDAR 



JANUARY 

Jan 13-15. Mobile Beat Dl Show And Confer- 
ence, Tropica™ Hotel. Las Vegas. 716-385-9920. 

Jan 15-17. Second Southwest Florida Song- 
writers Festival, Fort Myers. Ha. 941-283-5166. 

Jan. 17-19. David Coursey's Showcase '99 
Sheraton Hotel & Manna. San Diego. 888-33-UPSIDE. 

Jan. 23, Backstage Pass Seminar, presented by 
Silver Lining Entertainment Inc.. Georgian Terrace. 
Atlanta, 888-836-8086. 

Jan. 23, Music Publicity Seminar, hosted by Gary 
Baker and Sheryl Northrop, University of Califomia- 
Los Angeles. Westwood, Calif. 310-825-0641, 
wwwunex.ucla.edu. 

Jan. 23, Entertainment Career Marketplace. 
Grand Salon in the Studenl Union. California State 
University-Northridge. Morthridge. Calif. 818-677- 
2130. 

Jan. 24-28, MIDEM 1999. Palais des Festivals. 
Cannes. 212-689-4220. 
Jan. 25. A History Of Women In Rock Concert. 

benefiting Zero Population Growth, Madison Square 
Garden. New York. 540-659-4171. 



LIFELINES 



BIRTHS 

Girl, Margie Loberman, to Racheal 
and BJ Loberman. Dec. 18 in Los 
Angeles. Father is VP of sales for 
Virgin Records. 

DEATHS 

Bryan MacLean, 52, of a heart 
attack, Dec. 25 in Los Angeles. Gui- 
tarist/vocalisty.songwriter MacLean 
was a founding member of the popu- 
lar '60s L.A. group Love. He ap- 
peared on the band's first three Elek- 
tra albums and contributed the 
notable songs "Orange Skies" to the 
group's 1967 album, "Da Capo," and 
"Alone Again Or" to its '68 set, "For- 
ever Changes." After his departure 
from Love, MacLean continued to 
play and write in L.A. and became 
deeply involved in religious work. In 
1985, his ballad "Don't Toss Us Away" 
highlighted the debut album by Lone 
Justice, the LjV. country/rock group 
fronted by his half-sister Maria 
McKee. The song became a top-five 
country hit for Patty Loveless in 1989. 
In 1997, Sundazed Music issued "If- 
youbelievein," a collection of previ- 
ously unreleased MacLean demos. 
He is survived by McKee and his 
mother, Elizabeth. 

Johnny Moore, 64, of respiratory 
problems, Dec. 30 in London. Moore, 
a former member of vocal group the 
Hornets, joined the Drifters in the 
mid-'50s and later served as the 
famed R&B act's lead vocalist 
through the '(Mis and '70s. He sang 
lead on the group's 1956 top 10 R&B 
hit, "Ruby Baby"; in May 1964, after 
the death of Drifters lead singer 
Rudy Lewis, he stepped in to lead the 
group on its last big pop hit. the No. 4 
smash "Under The Boardwalk." 
After the end of the Drifters' long 
tenure on Atlantic Records, Moore 
led a group under that name that 
recorded for Bell (later Arista) in the 
U.K. through the mid-'70s. 



Jan 25, The Artist's Way At Work With Mark 
Bryan. 12 week workshop, Bodhi Tree Annex, West 
Hollywood. 310-470-3635. 

Jan. 25-28, ComNet Conference, Convention 
Center. Washington, DC. 900-545-EXPO. 

Jan. 27-28. Online Advertising '99. Le Meridien 
Hotel. New Orleans. 800-647-7600. 

Jan. 28-31, 1999 National Assn. Of Music Mer- 
chants International Music Market, Convention 
Center. Los Angeles 800-767-NAMM. 

FEBRUARY 

Feb. 4-15, Seventh Annual Pan African Film & 
Art Festival. Magic Johnson Theatres, Baldwin Hills. 
Calif. 213-896-8221 

Feb 6, 21st Annual Tokyo Video Festival And 
Awards, Garden Hall of Ehisu Garden Palace, Tokyo. 
045-450-1489. 

Feb. 10. Nashville Music Awards. Ryman Audi- 
torium. Nashville, 615-321-2808. 

Feb 10-11. 1999 Live! Show And Awards. 
Alexandra Palace, London 0181-840-6111. 

Feb. 11-13, extravaganza '99, sponsored by the 
Nashville Entertainment Assn., various venues. 
Nashville. 615-327-4308, extravaganza@nea.net 

Feb. 14. 30th Annual NAACP Image Awards 
presented by the National Assn for the Advancement 
of Colored People. Civic Auditorium. Pasadena. Calif. 
323-937-2454. 

Feb. 16-17, Digital Broadcast Satellite Confer- 
ence: The Five Burning Questions. Sheraton Gate- 
way Hotel, Los Angeles. 831-643-2222, www.carmel- 
group.com. 



Feb. 17-21. 1999 Gavin Seminar, Hyatt Regency 
Hotel, New Orieans. 415-495-1990. ext 653, 

Feb .20, Six Steps To Songwriting Success With 
lason Blume. sponsored by Nashville Songwriters 
Assn, International and Songwriters »i the Round. Fort 
Lauderdale, Fla. 305-264-0094. 

Feb. 22, MusiCares Person Of The Year Dinner, 
honoring Stevie Wonder, Century Plaza Hotel. Los 
Angeles. 310-201-8816. 

Feb. 23-25, Great Lakes Broadcasting Confer- 
ence & Expo, Lansing Center. Lansing, Mich. 800- 
968-7622. 

Feb 23-25. REPlttech Europe, Messe. Vienna, 
914-328-9157. 

Feb. 24. 41st Annual Grammy Awards. Shnne 
Auditorium, Los Angeles, 310-392-3777, 

Feb 25. Rhythm t Blues Foundation's 10th 
Annual Pioneer And Lifetime Achievement Awards 
Sony Studios. Los Angeles, 310-854-1111. 

Feb. 27, How To Start & Run Your Own Record 
Label Seminar, New Yorker Hotel, New York. 212- 
688-3504, 

MARCH 

March 4-6. Million Dollar Black College Radio 
£ Musk Conference '99, Sumner Suites Atlanta Air- 
port Hotel. College Park. Ga, 404-766-1275. 

March 6, Cinema Audio Society Annual Awards, 

Sheraton Universal Hotel, Universal City, Calif. 818- 
752-8624. 

March 6-7 1999 New York Music And Internet 
Expo. New Yorker Hotel Grand Ballrooms, New fork. 
973-731-6864. 



GOOD WORKS 



l»ARING COUNTRY: The Crown 
Royal Untamed & True 2 tour, fea- 
turing Mark Chesnutt, Gary Allan, 
Chely Wright, and Keith Harling, 

kicks off Jan. 20 at Nashville's Ryman 
Auditorium. Part of the proceeds 
from the 40-city country tour goes to 
Share Our Strength, an anti-hunger 
organization. Contact: Daniel Sieger 
at 212-593-5883. 

RADIO-FRIENDLY: The second 
New York Metro Area Achievement 
in Radio Awards will benefit local 
chapters of the March of Dimes. It 
will be held Jan. 19 in New York. Con- 
tact Alexandra Levi at 212-244-4220. 



UONCERTS THAT CARE: Jewel, 
Paula Cole, and other's will perform 
Jan. 25 at New York's Madison Square 
Garden to raise money for Zero Pop- 
ulation Growth, an organization that 
supports birth control and population 
control. The concert is titled "A His- 
tory Of Women In Rock." Contact: 
Atlantic Records at 310-205-7450. 

Eve's Garden of Rock, a new tri- 
annual series inspired by Lilith Fair, 
will be held Jan. 23 at the Empty Bot- 
tle in Chicago to benefit Amnesty 
International. It will feature five 
female bands from the Chicago and 
Milwaukee areas. Contact: Kim Katz 
at 773-327-8915. 



E-C0MMERCE TOPS MUSIC INDUSTRY AGENDAS 



(Continued from page H) 

new committee assignments, Ro- 
sen says that she doesn't expect 
the changes to have an impact on 
record industry support on the 
Hill. However, she adds that the 
RIAA will be sorry to lose Senate 
Judiciary Committee ally Sen. 
Fred Thompson of Tennessee, who 
is leaving that committee to take 
an assignment on the Finance 
Committee. 

Another strong industry sup- 
porter, Rep. Barney Frank, ID- 
Mass., is leaving the House Intel- 
lectual Property Subcommittee to 
take another assignment on the 
House Banking Committee. 

"It's a disappointment Barney's 
leaving," Rosen says. "He'll stay 
on the [full] Judiciary Committee, 



though, and Howard Berman ID- 
Calif.] will take over as the rank- 
ing subcommittee guy. So that's 
good, and an important step." 

Rosen forecasts that it's going to 
be "a different world" from the 
last Congress. 

"You won't have, like, 'commer- 
cial enemies' this time around," 
she says. "I think the allies in this 
will be everybody who's looking to 
develop legitimate online busi- 
nesses — -everybody from the 
wires [telephone companies], to 
the mailers who ship the product, 
to the credit-card companies on 
down the line. And we'll be par- 
ticipating in the debate to make 
sure the record industry's inter- 
ests are protected." 



March 8-11. 1999 National Assn. Of Record- 
ing Merchandisers Convention I Trade Show. Las 

Vegas Hilton, Las Vegas. 609-596-2221. 

March 13. Bam Magazine's California Music 
Awards, Bill Graham Civic Auditorium. San Francis- 
co. 415-864-2333. 

March 21 Academy Of Motion Picture Arts And 
Sciences Awards. Shnne Auditorium, Los Angeles. 
310-247-3000. 

March 23-24, 10th Annual Digital Engineering 
Conference, Hasbrouk Heights. NJ. 703-907-7600. 

March 24. Gospel Musk Assn. Dove Awards. 
Nashville. 615-242-0303, 

APRIL 

April 8, Music I Marketing Seminar, Essei 
House, New fork. 212-536-5002, 

April 20-22. Billboard International Latin Mu- 
sic Conference t Awards. Fontainebleau Hilton. 
Miami Beach, 212-536-5002. 



MIDEM 

(Continued from ;«»/<' S) 

that will allow all labels to begin sell- 
ing digitally downloaded music online 
by the 1999 holiday season (Billboard, 
Dec. 26, 1998). 

That Ls, there will be representa- 
tives from the major labels and pub- 
lishers — along with leading figures 
from the International Federation of 
the Phonographic Industry and the 
Recording Industry Assn. of Amer- 
ica — who will meet and discuss 
issues with executives from Internet 
access providers and electronics and 
computer companies. 

"MIDNET will be something like 
a club where the members of SDMI 
will be able to discuss and explain 
and communicate," Roy says, 

MIDEM this year is taking place 
Jan. 24-28 in the Palais des Festivals, 
Cannes. Christophe Blum, the Reed- 
Midem Organisation's music division 
director, says that with three weeks 
to go before the event, the number of 
exhibitors and companies represent- 
ed on stands has already reached last 
year's final totals. 

He says that by Jan. fi, 407 stands 
had been booked, representing 1,479 
companies. One change this year is 
that there will no longer be a Man of 
the Year Award. Henceforward, the 
honor is to be known as the Person of 
the Year Award — a move precipitat- 
ed by the fact that this year's re- 
cipient is Frances Preston, presi- 
dent/CEO of US. authors' body BMI. 
Roy says the award will retain this 
title in future years. 

Of Preston, he says, "She deserves 
this award because she has been the 
trusted companion of thousands of 
songwriters and music publishers. 
She has encouraged both the busi- 
ness and the creative side of the musk 
industry, and she will continue to pro 
vide leadership in the coming years.' 

A number of senior politicians anr 
government officials are also due t< 
attend this year's MIDEM. Alread; 
confirmed are trade ministers froni 
the U.K., Sweden, and Poland. The 
Dutch trade minister is also antici- 
pated. Culture ministers from a 
number of European countries are 
also expected to attend. 
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Shape CD Sculpts Future Of Marketing 



Firm Finds Custom CDs Are Perfect Fit For Corporate Clients 



BY DAN DALEY 

ORLANDO, Fla.— Shape CD, an 
almost 2-year-old company based 
here, is trying to leverage the 
CD's high perceived value by lit- 
erally twisting its physical char- 
acteristics. 

The company, formed in April 
1997, takes clients' artwork and, 
using computer-assisted design 
software and a computer-con- 
trolled routing device, sculpts the 
CD to fit the artwork. The result 
is CDs and CD-ROMs in the 
shape of backstage passes, cor- 
porate logos, and product themes, 
all of which take the configura- 
tion well beyond its original mis- 




"The potential market for 
shaped CDs in retail, corporate, 
and entertainment applications is 
amazing even to us," says compa- 
ny president Rod Lowenstein, 
speaking from Shape CD's sales 
offices in Manhattan. 

Shape CD has done products 
for Keebler, Bridgestone, Labatt 
Brewing, Sprint, Intel, and Sea- 
gram. Entertainment clients 
include BMG, A&M, Warner 
Bros., Geffen, and MCA, as well 
as Universal Home Video and 
Disney. 

But beyond the novelty of the 
shape are other benefits, adds 



Lowenstein, who previously 
worked as VP of affiliate and ad 
sales and marketing at MTV Net- 
works. A recent promotion for 
Pepsi featured a CD in the shape 
of a backstage pass with a break- 
away tab used to drive customers 
to retail, offering a discount 
when redeemed at select music 
outlets. 

"So one shaped CD gives the 
consumer a unique souvenir with 
both perceptual and practical 
value, sometimes with unreleased 
tracks or an interview with the 
artist," says Lowenstein. "It also 
gives the promoter a controlled 
access device, because CDs 
already have well-developed anti- 
counterfeiting technology. And it 
brings people into the store after 
the show to buy the record. 
That's a lot more mileage than 
you get out of a conventional 
CD." 

Another Shape CD product 
consists of four to eight CDs eon- 
figured into pieces of a puzzle. 
Collecting all the pieces and solv- 
ing the puzzle could fuel an ongo- 
ing promotion. 

While the bulk of Shape CD's 
revenue comes from non-enter- 
tainment customers, the compa- 
ny has elicited interest from the 
entertainment and media indus- 
try. For examples, BMG ordered 
10 million units in the shape of 
Elvis Presley's profile for a 1998 
package commemorating the 20th 
anniversary of his death, and 
Universal commissioned shaped 
CDs as promotional soundtrack 
pack-ins for the recent anniver- 
sary releases of the videos for 
"Animal House," "The Sting," 
and "American Graffiti." 

Shape CD itself has a signifi- 
cant entertainment industry 
pedigree: It is a division of 
Transcontinental Inc., owned by 



Lou Pearlman, who created teen 
acts Backstreet Boys and 'N 
Sync. 

The CD-shaping technology 
was devised by a Germany com- 
pany. Shape CD has the exclusive 
license for the process in North 
America and can produce in 
excess of 1.5 million discs month- 
ly at its Kissimmee, Fla., plant, 
which has seven of the 20-plus 
systems in operation worldwide. 

For a disc to be produced, a 
client sends Shape CD artwork 
that is then scanned into several 
software programs to create a 
virtual template. The artwork 
and CD content — either audio or 
ROM data — is sent to one of a 
number of subcontractor replica- 



tion facilities, including Allied 
Digital and Cinram. 

The finished, printed CD is 
sent back to Kissimmee, where 
the coordinates of the scanned 
artwork images are loaded into 
another computer, which directs 
the operation of a custom-made 
router. The replicated discs are 
loaded manually, five at a time, 
aligned by a laser reference 
guide, and the machine cuts them 
to the preprogrammed shape. 
Short runs of finished, shaped 
discs are then packaged by hand; 
larger runs are sent back to repli- 
(Contitmed on woe 67) 





The original House of Records store in Santa Monica. Calif., in the 1950s. 

House Of Maris Strives To 
Remain Home For Collectors 



BY EARL PAIGE 

SANTA MONICA, Calif.— In 
keeping with this historic seaside 
city's renaissance, its oldest rec- 
ord store is in the process of 
reinventing itself. House of Rec- 
ords, established in 1952, has out- 
lived its original competitors, and 
now, with its 
new virtual 
store on the 
Internet, has 
begun another 
era. 

A collector's 
paradise, 

House of Records is a lot like a 
home living room or den. It's 
crammed with music: LPs and 
CDs are stashed everywhere, 
even under the counters. Yet as 
jammed as it is, in recent months 
a respectable selection of films 
on secondhand videotape, even on 
DVD, has appeared. Owner 
Philip Smith, a passionate collec- 
tor himself, realizes that many 
I music fans are also movie collec- 



tors. 

Founded by the late Jane Hill, 
House of Records initially sold 
78s and then added new 45s, with 
a portion of its sales generated 
by supplying music to customers 
of Hill's husband, who owned a 
jukebox rental company. In addi- 
tion to its 
retail compo- 
nent. House of 
Records quick- 
ly became the 
region's main 
music distribu- 
tor (a business 
it is no longer in), and the busi- 
ness flourished until the early 
'70s, when rising rents and the 
gentrification of Main Street 
forced Hill to move the store to 
Pico Boulevard in West Los 
Angeles. In 1980, House of 
Records returned to Santa Mon- 
ica, still on Pico Boulevard, but 
the store suffered as the popu- 
larity of CDs increased. 

(Continued on next page) 





Delivers Advanced 
Consumer Direct Fulfillment Solutions 

"The B&rfJJgk between the Web Retailer and the Consumer'' 



O Extensive product catalog with 
over 265,000 skus available 

OYour shopping catalog fueled by the 
All-Music Guide™ b the All-Movie Guide" 

•mm 

O We Pick-Pack-ff-Ship orders direct to 
your consumer under your retail identity 




CONSUMER DIRECT FULFILLMENT 

For more information contact: 
Natalie at 1-800-329-7664 ext. 4303 
e-mail: cdf@aent.com 
www.aent.com/cdf 
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HOUSE OF RECORDS STRIVES TO REMAIN HOME FOR COLLECTORS 

(Continued from preceding page) 



At this time. Hill reinvented 
her store. She renamed it Jane 
Hill's House of Old Records and 
catered mainly to collectors, who 
visited from all over the world. 
The store even appeared on 
Japanese TV in a series titled 
"The Heart Of America." 

"After her husband's death in 
1990, Hill, who suffered from ar- 
thritis, decided to retire," says 
Smith, who bought the store in 




The current House of Records store 
on Pico Boulevard in Santa Monica, 
Calif. 



1991. With Hill's guidance, Smith 
implemented some drastic 
changes, including introducing 
CDs to the store's inventory. He 
did this by putting his entire col- 
lection of CDs, as well as his LP 
collection, into the store's inven- 
tory. "I just closed my eyes and 
gave it all up," Smith says. 

In many ways, the spirit of Hill 
still dwells in the House of Rec- 
ords. Before she died, Smith 
says, he used to visit her regu- 
larly and often asked her for 
advice. "I keep a photo of her 
near my desk, and whenever I am 
faced with a problem or dilemma, 
I ask myself, 'What would Jane 
do?'" 

As business grew, he relocated 
just 10 blocks away, a location 
that received a boost when Trad- 
er Vic's, a hugely popular liquor 
chain, opened just doors away, 
ensuring constant traffic. As it 
is, the store is in the heart of 
Santa Monica's music community, 
right next door to the headquar- 
ters of the National Assn. of 
Recording Arts and Sciences and 
a stone's throw from McCabes, 
the venerable guitar store and 
concert venue. 

In recent years, Santa Monica 
has welcomed a large number of 
entertainment and multimedia 
companies moving from Holly- 
wood to "Silicon Beach," as Smith 
dubs it. "Sony Music, MTV, VH1, 
MGM, and a host of post-produc- 



newsline... 



TIME WARNER has reportedly held talks with CDnow about investing in 
the Internet music retailer, according to ZDNet, an online news service. 
The report also said that Jason Olim, CEO of CDnow, might be tapped to 
head Time Warner's electronic commerce operations. The companies 
declined comment. In October, CDnow agreed to acquire rival online 
music retailer N2K, operator of Music Boulevard, in a stock transaction 
valued at about $246 million. The deal is expected to close in February. 

SONY SIGNATURES says it is the exclusive tour, merchandising, and licens- 
ing agent for Ozzy Osbourne and Black Sabbath for the band's reunion 
tour. The company says that in addition to selling such merchandise as 
skateboards and hand-signed lithographs, it has signed Todd McFarlane 
Productions and McFarlane Toys to create a comic book series and a line 
of action figures. The comic book is expected to be published in midyear, 
and the action figures and figurines will be available at retail locations in 
May. 

QVC, the television shopping network, is holding its first QVC Music Ses- 
sion on Tuesday (12) to inform labels about opportunities to market artists 
and albums over its cable channels. The event, to be held 
annually, is expected to draw sales executives from such 
labels as RCA, Epic, Atlantic, Virgin, Mercury, and oth- 
ers. It will be held at QVC's Studio Park headquarters 



QVC 



in West Chester, Pa. Among the speakers will be Alan Rubens, GM of 
QVC's own label, Q Records, and Tom Merrihew, QVC's VP of enter- 
tainment merchandising. 

VIDEO SOFTWARE DEALERS ASSN. (VSDA) has won a major First Amend- 
ment court decision with an Oklahoma federal judge's ruling that the 1979 
film "The Tin Drum" does not violate child pornography laws. The case 
was filed when the police seized copies of the video from all Oklahoma 
City video stores that stocked it and from customers who had rented it. 
VSDA president Jeffrey Eves says the decision "has far-reaching impli- 
cations for the entire video industry." 



tion houses have added to Santa 
Monica's eclectic creative ener- 
gy," he says. Additionally, Santa 
Monica College is just a few 
blocks away. 

House of Records' new location 
has allowed Smith to increase the 
number of listening stations, add 
a dance vinyl section, and include 
videos. With the help of longtime 
employee Shawmel Garlington, 
House of Records has become a 
mainstay of the Santa Monica 
music scene. In addition to being 
the store's only full-time employ- 
ee, Garlington interns at Rhino 
Records, where he worked on the 
"Phat Trax" and "Smooth 
Grooves" series. "Shawmel has 
ears of gold, and I trust his judg- 
ment completely," says Smith. 
"House of Records owes much of 
its current success to Shawmel's 
unerring instincts." 

The South African-born Smith 
has an extensive background in 
music, and he is now an experi- 
enced businessman. As a student, 
Smith worked for the University 
of California-Los Angeles radio 
station, KLA, in production and 
as an award-winning DJ. While 
at the school, Smith produced 
campus concerts for such acts as 
Toad The Wet Sprocket and Jun- 
gle Brothers. He also worked on 
campus for the Archive of Popu- 
lar American Music, cataloging 
rare sheet music and records. 
Smith spent several summers 
working for the Twilight Dance 
concerts held on the Santa Moni- 
ca Pier. 

Smith now takes time out from 
his busy schedule to volunteer at 
local public radio station KCRW 
He has done computer consulting, 
in-studio assistance, and work in 
the music library for that NPR 
station. 

House of Records draws cus- 
tomers from all over Southern 
California and around the world. 
"Many of our customers are 
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HOME VIDEO. Scholastic Entertain- 
ment in New r York appoints Kathy 
Evans director of video marketing 
and distribution. She was president 
of K.E. Consulting. 

NEW MEDIA. Larry Shapiro is named 

senior VP of busi- 

^Uf& ness and legal 
affairs at Buena 
Vista Internet 
<*" ' Group in Bur- 
bank, Calif. He 
y j was VP/counsel 
^^f^^^ in the corporate 
Shapiro legal department 
at the Walt Dis- 
ney Co. 

Sunshine Amalgamedia in New- 
York names Theresa Duncan direc- 
tor of digital. She was director of 
interactive publishing at Nicholson 
NY. 




Pictured behind a stack of CDs is House of Records owner Philip Smith. 



music lovers who just want the 
latest top 40 CD at bargain prices 
or want a catalog CD to flesh out 
their collection," says Smith. In 
addition, audiophiles look for 
albums issued by Mobile Fidelity, 
DCC, or Classic Records. 

'The independent 
store owner must 
not only be 
knowledgeable 
about his products 
and clientele, he 
must also be 
dedicated' 



"Sometimes they'll want reis- 
sues or specialized mixes," Smith 
says. "Recent hot sellers have in- 
cluded Hendrix reissues, which 
featured great sound and full- 
size booklets, and the new 
Smashing Pumpkins LP that has 
a mono mix found only on the LP 
version. These customers often 
have turntables costing thou- 
sands of dollars, so spending $25 
or $30 on an audiophile pressing 
is not an issue for them. 

"Many of the tourists who visit 
Los Angeles are avid record col- 
lectors," Smith continues. "They 
come to House of Records to look 
for records and CDs which are 
hard to find or prohibitively ex- 
pensive in their home countries. 
We have regular customers from 
Germany, Japan, South Africa, 
England, and Australia, among 
others. 

"House of Records also con- 
nects with the entertainment 
industry," he adds. "The studios 
and record companies give us a 
fair amount of business. Many 
times they are looking for their 
own records." Also, musicians 
such as Sonic Youth's Thurston 
Moore and members of House Of 
Pain visit the store for inspira- 
tion for their projects and to add 
to their collections. 



Living up to its original slogan 
of "Collector's Paradise," House 
of Records has seen many pricey 
collector's items. "We've had a 
bunch of Beatles butcher covers, 
including a first stereo variation 
which sold for $2,500, David 
Bowie's rare 'Diamond Dogs' 
'genital' cover, which sold for 
$4,000, and the Beatles 'White 
Album' serial number 0000001, 
which fetched $3,500." 

The collector's market is grow- 
ing as the value of certain items 
has become more widely known, 
although Smith thinks that music 
is still relatively undervalued in 
comparison to art, coins, or 
stamps. "An album cover can be a 
limited-edition print and an icon 
of popular culture," he says. 
"Some of the covers were de- 
signed by renowned artists, such 
as Andy Warhol and David Stone 
Martin, and mint-condition cov- 
ers are becoming increasingly 
rare." 

In a world where the indepen- 
dent music store is often per- 
ceived as a dying breed. House of 
Records is flourishing. Smith 
says, "The independent store 
owner must not only be knowl- 
edgeable about his products and 
his clientele, he must also be ded- 
icated. I'm on a mission to suc- 
ceed." 

Despite the onslaught of music 
retail mergers, Smith still be- 
lieves there is room for the inde- 
pendent store. "The chains serve 
the average customers, and we 
take care of everyone else. Many 
people prefer a noncorporate 
environment. Our customers 
can't find what they are looking 
for in the chains. We're not 
threatened by them; we just try 
to pick up where they leave off." 

Does Smith see House of Rec- 
ords as the beginning of a chain? 
"We'll always be fiercely inde- 
pendent, but I won't rule out hav- 
ing several stores in the future." 
In the meantime, the House of 
Records' World Wide Web site 
(www.houseofrecords.com) is 
undergoing a redesign. "Once we 
get our products up, the sky's the 
limit," says Smith. 
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YOUR WEBSITE 




i.FiLL 



DIRECT-TO-CONSUMER FULFILLMENT 
FOR eCOMMERCE 



Introducing i.FILL by Valley Media 

i nd ustry- lead i ng d irect-to-consumer 
fulfillment services, world-class data 
and the largest selection of music, 
video and DVD for e-commerce. 

i.FILL, the name, is completely new, 

but we've been the direct-to-consumer 
fulfillment provider for the Internet's 
largest (and most demanding) e-tailers 
since day one. 

• No other company has half our direct-to- 
consumer experience. i.FILL is brought 

to you by Valley Media, the company that 
pioneered direct-to-consumer fulfillment 
for Internet retailers of music, video and 
DVD. Unnoticed by consumers, but 
essential to the industry, we've quietly 
fulfilled more than 5.5 million direct-to- 
consumer orders since 1992. 

• Over 287,000 SKUs available! 

235,000 music SKUs, 50,000 video 
titles, 2,200 DVD titles in stock and at 
your customer's door, in your box with 
your invoice, the next morning. 

• The industry's best database. 

i. FILL'S proprietary database is the same 
database used by SoundScan. It's timely, 
it's accurate and it's as complete as it gets. 



YOUR CUSTOMER 




THE BEST THING BETWEEN 
YOU AND YOUR CUSTOMERS 



• Accuracy, Fill and Location. 

Our accuracy on outgoing orders is over 
99.5% and our fill rate is over 92%. 
These are no typos. Our multi-million dollar, 
state-of-the-art California and Kentucky 
distribution centers keep your shipping 
costs as low as possible while reaching 
over 70% of the U.S. via 2-day Ground. 

If you're thinking about launching your 
own retail website or switching distributors, 
start thinking about getting in touch with 
i.FILL - we're the best thing between you 
and your customers. 



FiLL 

DIRECT TO CONSUMER FULFILLMENT 
FOR eCOMMERCE 



toll free: 800.845.8444 direct: 530.681.5442 
iiill@valley-mediii.cam 




Merchants & Marketing 




SOUTHWEST 
WHOLESALE 



records & tapes 

Unsurpassed Service 
Computerized Catalog 
Internet Fulfillment 
Weekly Mailer 
Great Import Selection 
Excellent Fills 
Over 170.000 Selections 
Posters & Promos 



6775 Bingle Road 
Houston, Texas 77092 

1-800-275-4799 

713/460-4300 
Fax: 713/460-1480 

11132 Winners Circle «08 
Los Alamitos, CA 90720 

1-888-423-7611 

562/493-2603 
Fax: 888/807-4072 

www.neosoft.com/ -sww 



Shopping.com Beats Boxlot 
With 'In Your Face' Prices 



RETAIL 
TRACK 

by Ed Chrlstman 



MS WE ALL KNOW from experi- 
ence over the last year, CD pricing 
on the Internet can sometimes he. 
well, insane. 

Case in point, the Dec. 28, 1998, 
edition of The Wall Street Journal 
has a half-page advertisement from 
Shopping.com, with the banner 
across the top of the ad reading "In 
Your Face Comparisons." For music, 
it carries more than 250,000 CD 
titles, of which the Billboard top 40 
CDs were priced at $8.97 each, 
every day. Then, 
it compared the 
prices of five 
titles at CDnow, 
Amazon.com, 
and Tower Rec- 
ords. At CDnow, 
according to the 
advertisement, 
Mariah Ca- 
rey's "#l's" was $12.58, $15.57 with 
shipping. At Amazon.com, the ad 
states, the price was $12.58, $15.53 
with shipping. At Tower, the store 
price was $13.99, the same as the 
company's online store price, $16.94 
with shipping. And at Shopping.com, 
that CD was $8.97, $10.94 with ship- 
ping. 

Of course, since Shopping.com 
doesn't buy directly from the 
majors, the online site is not in vio- 
lation of their minimum advertised 
price policies. So there is nothing 
the majors can do about the situa- 
tion. 

With that kind of pricing, con- 
sumers would be wise to shop there. 
For that matter, so would music mer- 
chants. Let's look at the numbers. 



i 



According to the Shopping.com site, 
shipping and handling costs are 
$1.97 for the first CD and 90 cents 
each for the second through fourth 
CD, with each additional CD being 
shipped for free. In other words, the 
maximum shipping charge is $4.67. 
So if a merchant was to order 50 
copies of the Carey title from Shop- 
ping.com, it would cost, including 
$4.67 for shipping, $453.17. 

Let's do our own "in your face 
comparison." Music merchants buy- 
ing directly 
from Sony Mu- 
sic Distribution 
would pay a 
boxlot cost of 
$11.33, which 
comes to $56650 
without ship- 
ping costs, for 
50 units of the 
title. Independent merchants buy- 
ing from, say. Universal One-Stop 
would pay a cost of $1 1 .97 per copy, 
which comes to a cost of $598.50. 
So accounts buying directly from 
the manufacturer would save more 
than $100, or more than $2 a copy, 
while independent merchants 
would save about $145, or nearly $3 
a copy. 

Some music merchants have al- 
ready done the math and are, in fact, 
buying from Shopping.com. One 
merchant told me he ordered and re- 
ceived 160 copies of a title from the 
online merchant. I wouldn't be sur- 
prised if, as they did during the Best 
Buy/Circuit City price war of 1994- 
95, other independent merchants 
(Continued on next page) 
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• Deepest selection of CD's, cassettes, 
VHS and DVD. 

• Internet real-time ordering with 
WebAmi. 

• New store specialists. 

• Sales-driven marketing with 
^/jcr/ weekly. 

• www.aent.com — 
Online information designed to 
support your business. 

• www.allmusic.com »W'i [H 
Voted Yahoo's ""Best music reference 
sight," offers artist/song-title look-up. 



ONE STOP GROUP 
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New Accounts: 800-635-9082 
Fax: 954-340-7641 



GIVE YOUR SALES 
A GREAT BIG 



HUG! 




He's friendly, furry, 
and huggable, and kids and 
parents everywhere love him. 
Now they can sing and dance 
along to twenty-four of his 
original fun-filled songs. 

Come on in and join 
the excitement. 

You'll feel warm 
and fuzzy all over. 
Sengs From 



BIG BLUE HOUSE 



Ship Date: 
January 12, 1999 

Street Date: 
February 16, 1999 



Visit Sear at 
wwvr.BearinlheBtrj6lueHouse.com 
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in rhythm 
with the 
world 
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SHAPE CD SCULPTS FUTURE OF MARKETING 

(Continued from /xige 63) 



cation plants for packaging, 
which can often be as unique as 
the discs themselves, such as a 
guitar case for a guitar-shaped 
CD. 

Shape CD production manager 
Frank Vazquez says that the 
laser-shaping process keeps the 
discs well within Red (audio CD) 
or White Book (CD-ROM) speci- 
fications for audio and that the 
physical restrictions of the 
process include keeping at least 
three opposite edges touching 
where the edge of a standard CD 
would be in the player tray, in 
order to keep the disc readable 
by the playback laser. CD-ROM 
discs, he adds, require a higher 
degree of symmetry because of 
the higher rotation speeds. 

The amount of data that a 
shaped CD can hold is contingent 



on how much space is left on the 
disc after the laser-shaping 
process is finished, which corre- 
lates to the final radius of the 
disc. For instance, a remaining 
radius of 52.91 millimeters allows 
for 51 minutes of playing time or 
470.02 megabytes of data space 
(the 120-millimeter radius of a 
standard CD holds 76 minutes of 
audio or 650 megabytes). 

The only other limitation of the 
shaped CD is that it is not rec- 
ommended for use in vehicle CD 
systems, because its nonsymmet- 
rical shapes can jam the eject 
mechanisms of some players. 

In terms of pricing, Shape CD 
has a schedule of one-time pre- 
replication charges, such as for 
glass mastering and machine 
setup. Unit pricing depends upon 
volume: A minimum listed run of 



RETAIL TRACK 

(Continued from preceding \mgej 

and small chains took advantage of 
this kind of loss-leader pricing. And 
this type of pricing will continue 
online as long as the stock market 
rewards sales volume increases 
instead of profit when valuing the 
shares of Internet retailers. So even 
as Shopping.com loses about, I esti- 
mate, $3 a unit on a Billboard top 40 
CD, I would expect it to enjoy stock 
price appreciations, thanks to sales 
growth fueled, in part, by indepen- 
dent merchants and small chains. 

Shopping.com, which trades on 
the Nasdaq exchange, closed Jan. 5 
at $12.06, down from $13.44, appar- 
ently due to reports of poor cus- 
tomer service. At that price, the 
company, which generated sales of 
about $4 million in the nine months 
that ended Oct. 31, 1998, still carries 
a market valuation of $72.4 million. 

SPEAKING OF DIRECT market- 
ing, Columbia House has sold its 
audiobook business to the Audio 
Book Club. The company declines to 
disclose terms of the deal or the 
amount of annual sales generated by 
the divested business. 

Richard Wolter, chairman/CEO 
of Columbia House, says that the 
company divested the operation be- 
cause "it is a small part of our busi- 
ness. We wanted to refocus on the 
opportunities provided by the 
[Internet] for our core businesses. 
The Internet is revolutionizing 
Columbia House's business." Those 
core businesses include Total E, the 
club's online store, the DVD Club, 
and Play, the record club created 
last year by Columbia House that 
doesn't use the "negative option" 
marketing tool used by traditional 
record clubs. In negative-option 
clubs, month members have to 
return a postcard declining product, 
or they receive a featured title each 
month. 

Trans world entertain- 
ment Corp. posted a lie increase 
in comparable-store sales for the 
nine-week holiday period that 



ended Jan. 2. During that time, the 
company enjoyed sales of $222 mil- 
lion, up 12% from $199 million re- 
ported during the same time peri- 
od in 1998-99. Total sales for the 
11-month period increased 24% to 
$653 million from $528 million; 
comparable store sales increased 
8%. 

In a statement, chairman/CEO 
Bob Higgins noted that the Albany, 
N.Y.-based company did a brisk hol- 
iday business, even though new re- 
leases sold less than expected. He 
added that he was "pleased" with 
the performance of the retailer's 
online store, but he didn't specify 
results. 



2,500 pieces has a unit price of 
$2.23; quantities in excess of 
250,000 have listed pricing of 
$1.54 per disc, including packag- 




ing. 

"The premium markets obvi- 
ously are the biggest of the three 
major markets for the Shape 



Despite those strong results, 
Wall Street, probably looking at 
meaningless sales volume increas- 
es from competing online mer- 
chants, was busy trading out of 
the stock, resulting in the stock 
dropping to $17.0625, down $1,125 
from the previous day's trading. 
At that price. Trans World has a 
market capitalization of $558.4 
million. 

Retail track hears that 

Virgin Records' urban product rep- 
resentatives, as well as Mike 
Mack, GM of urban music, 
switched companies to become part 
of EMI Music Distribution. You 



CD," says executive VP Alan 
Seigel; the others are promotion- 
al and retail. "This is a tremen- 
dous way in which U.S. corpora- 
tions can extend their brand 
equity. It also helps keep the con- 
cept of the CD itself fun and 
fresh. There's content, but the 
message for corporate America is 
definitely in the medium." 

One current customer is Sea- 
gram/Universal Studios' Strate- 
gic Alliance initiative, a recently 
inaugurated department de- 
signed to develop synergies 
among the company's divisions 
and headed by VP Bob O'Dowd. 
Shape CD recently did a promo- 
tion for Grolsch beer using music 
licensed from Geffen Records. 
(Both Grolsch and Geffen are 
owned by Seagram.) Geffen was 
able to promote several new 



might remember that once upon a 
time the urban reps were a part of 
distribution and then were 
switched to Virgin, way back when 
Capitol Records was getting out of 
R&B. Now, with Capitol's re-entry 
into that genre, the reps are back 
at EMI. 

MaKING TRACKS: I also hear 
that Sony a Askew, urban buyer at 
Camelot Music, will move to Min- 
nesota to become urban buyer for 
the Musicland Group. At the latter 
chain, those responsibilities were 
previously held by Kathy Dosdall, 
who still buys country, blues, 
world, and children's music. 



alternative rock acts on a CD 
molded into the shape of a 
Grolsch bottle. 

"Branding the product is what 
every marketer wants to do, and 
show'ing the package is critical to 
that," explains O'Dowd. "The 
Shape CD was as close as you 
could come to duplicating the 
package, and it delivered the 
music. We got a two to three 
times greater response to that 
promotion than we have from 
similar beer promotions in the 
past." 

Corporate America has been 
quite responsive to the potential 
of Shape CD's wares. The con- 
cept garnered the best of show 
award at 1997's Premium Incen- 
tive Show in New York, beating 
out 1 ,500 other entries. 

But Lowenstein adds that 
entertainment and media compa- 
nies have also responded enthu- 
siastically and that the stage is 
now set for Shape CD to pursue 
its own retail products, such as 
shaped discs carrying content 
that the company licenses. 

The goal, says Lowenstein, is to 
have Shape CD become an ancil- 
lary marketing arm for any num- 
ber of companies, conceiving and 
then executing promotions. 

"The possibilities are almost as 
endless as the shapes themselves," 
he says. "It can revolutionize the 
backstage pass industry, for 
instance, which is becoming a big- 
ger part of record promotion. It 
can project brand awareness in a 
way that a mouse pad or a key 
chain can't, because it also offers 
value-added in the form of con- 
tent. It's not a pet rock." 



Often IMITATED, Neuer Duplicated! 

1 



— <— la 




ONE STOP GROUP 



IK ONLY IT*?!! NATMHAi ONE STOP! 



New Accounts: 800-635-9082 
Fax: 954-340-7641 



posters new releases samplers dvd/vhs releases concert dates top sellers stickers contests indie retailer profiles fun coming soon weekly sales hot 100 window clings 



The Best Retailer Is 
An Informed Retailer 

Get Informed! 

Get^ped! 

amped weekly 
is brought to you by 

IS 

all music marketing 

a division of 



BILLBOARD JANUARY 16. 1999 



67 



Billboard. January 16, 


1999 


Top Pop Catalog Albums 


THIS 
WEEK 


LAST 
WEEK 


COMPILED FROM A KATIOMM MM PIE Of RETAIL STORE MASS MERCHANT AND «TTRWT 
SALES REPORTS COLLECTED. CO****ED. AND PROVIDED Ef* SpUndSC8n* 

ARTIST 1 1| 11 fill TITLE 

IMPRINT & NUMBCrvtuSTftlBUTiNG LABEL rSUG LIST PRICEI ■ ■ ■ ■ 


TOTAL CHART 
■■III- , 






— ■ no. 1 

BEASTIE BOVS A LICENSED TO ILL 

:ee lam *c . : : ">ri 2&w«eiu»t i 




2 


1 


METALLICA A METALLICA 

ELEKTRA6UI3- LEG U09&I6.98I 


386 


3 




PRINCE A THE HITS 1 
9'o>, i ■: i s : warner e^co 


21 


4 


— 


VARIOUS ARTISTS DISNEY'S CHRISTMAS COLLECTION 

AA J DIO'/EY 99987 '10 '18 10 98 


15 


5 


3 


PINK FLOYD A DARK SIDE OF THE MOON 

C*.PI"OL 4ryXl " 9ft 1 5 98!' 


1137 


6 


— 


PRINCE A' 1999 
WARNER BROS. 23720 - it 


154 


; 


22 


SUBLIME A' SUBLIME 

GASOLINE ALLEY 1 14 1 :■ MCA 1 1 9 9d 1 fc 98 


125 


> 


21 


BOB MARLEY AND THE WAILERS A 1 EGEND 

TIJEE GONG 846? 1 0" ISLAND 1 10 98 EQV1 T.9SI 


■193 


9 


31 


GUNS N' ROSES A APPETITE FOR DESTRUCTION 


396 


10 


lb 


BOB SEGER i THE SILVER BULLET BAND A' GREATEST HITS 

CAPITOL 30334' 1 0 :>K : 9 98'. 


219 


11 


18 


ALANIS MORISSETTE A JAGGED LITTLE PILL 

M49[9| » .voht.f.o OROO ;; 99 |-; n9 


184 


12 


16 


DAVE MATTHEWS BAND A' CRASH 


140 


13 


7 


GARTH BROOKS A THE HITS 

CAPITOL 28689 . - "V 


168 


U 


11 


JEWEL A PIECES OF YOU 

ATLANTIC 90 oo ■ 40 .•- GB 


151 


15 


24 


JAMES TAYLOR A GREATEST HITS 

WARNER BROS 3113* ' 99 1 1 98: 


Kl 


It 


23 


BARENAKED LADIES A ROCK SPECTACLE 

REPRISE 46193'WARNER BROS !09EiTE> 98lH 


6.1 


17 


12 


SHANIA TWAIN A THE WOMAN IN ME 

l.'ERCJRr '.JHoli:.';.^.. r '5 -:u 9- 


201 


13 


10 


CELINE DION A FALLING INTO YOU 

550 music 6754: tni: ;r 98 [q 17 9h 


147 


19 


40 


KORN A KORN 

IMMORTAL 1 06 3 i 1 191- 10.98 ft; lo 98'BH 


95 


20 


26 


JIMMY BUFFETTA SONGS YOU KNOW BY HEART 

MCA5633'(7 9EV11 98) 


411 


21 


14 


SOUNDTRACKA r.^risr 

.9..-I..-9 99-0-. ,\..M ; :voi i ; i ■ 


293 


22 


35 


METALLICA A ...AND JUSTICE FOR ALL 

ELfcrJRA 6081i UG : !0 9a 16 981 


456 


23 


19 


PINK FLOYD A- THE WALL 

COLUMBIA 36183* 1 1 0 98 f .19 1 98 


508 


24 


— 


VARIOUS ARTISTS A' DISNEY CHILDREN'S FAVORITES VOLUME 1 

[9-M Y 9GE.99 - < 


58 


25 


46 


KORN A LIFE IS PEACHY 


58 


20 


34 


LYNYRD SKYNYRD A SKYNYRD'S INNYRDS/THEIR GREATEST HITS 

MCA 42293 ' 98 19 98 


192 


27 


41 


TOOL A AENIMA 

VOLCANO31087*i:j -,:u ■• 


114 


2! 




DEF LEPPARD A VAULT - GREATEST HITS 1980-1995 


115 


29 


i; 


ADAM SANDLER A WHAT THE HELL HAPPENED TO ME? 


64 


30 


47 


STEVE MILLER BAND A GREATEST HITS 1974-78 

CAPITOL 46101 ■ 7 99 : 1 -9 


370 


31 


49 


METALLICA A' RIDE THE LIGHTNING 

VfOA. IRCE ELEKTRA ,99 -9f, EEO 1 10 98- 1 Ei 99 


397 


32 


44 


METALLICA A MASTER OF PUPPETS 

ELEKTRA fcC-99| | 0 10 ..H 10 99 


421 


33 


— 


SUBLIME A TO 02. TO FREEDOM 

C.A9CJNE ALLEY U474/MC4 17 98 10.981^ 


98 


34 


50 


AEROSMITH A BIG ONES 

GEFFEN24716i109a:7 99 


118 


35 


27 


SARAH MCLACHLAN A FUMBLING TOWARDS ECSTASY 

9ETT.VE«-.:s;;..9- ARISTA. 10 93 lS9HiCH 


219 


36 


20 


THE BEATLES A THE BEATLES 

CAPITOL 46443 10 09 • - 


226 


37 


■ 


TOM PETTY AND THE HEARTBREAKERS A' GREATEST HITS 

MCA 10613 1 10 98 17 98 


249 


38 


38 


FLEETWOOD MACA' GREATEST HITS 

.VAfi'lEEV BROS 0090! 9 99 :0 98) 


330 


39 


— 


PINK FLOYD A COLLECTION OF GREAT DANCE SONGS 

00UM*M Vf.so ilO.M EQT6 98> 


24 


40 


42 


DAVE MATTHEWS BAND A' UNDER THE TABLE AND DREAMING 

RCA 66449 10 J K 19 99 


184 


41 


— 


MADONNA A THE IMMACULATE COLLECTION 

SIRE 26440- WARNER BROS. (1 3-98TB.98) 


250 


42 


— 


THE OFFSPRING A SMASH 

i OII.M'H 904 90- 9 98 ,4 - - H@ 


7 


43 


43 


QUEEN A GREATEST HITS 

MOlLYWCOL'i ifcl.'fc^ l!0 98 EOjl 7 98; 


292 


44 


45 


CREEDENCE CLEARWATER REVIVAL A CHRONICLE VOL. 1 

FANTASV 2" 1 98 17 99 


281 


45 




VARIOUS ARTISTS A" ESPN PRESENTS: JOCK JAMS VOL. 1 

TOMMTEWV 1 1 JO 11998 10 98 


174 


46 




NIRVANAA NEVERMIND 

DGC 9 449V GEEEEN 1 1 0 98 1 E. 98 


261 


47 




AEROSMITH A AEROSMITH S GREATEST HITS 

.00. '.'9 - 57367 I7.9B EO, 1 1 98) 


300 


48 




VAN MORRISON A THE BEST OF VAN MORRISON 

POEEOOR 8419 0.AAM 1 .) '99 t i 1 ' 98 


408 


49 




METALLICA A' LOAD 

ELEKTRA 61923'EEG LlO 98T6 981 


110 


50 


48 


MILES DAVIS A KIND OF BLUE 

COLUMBIA 64935 1 7.96 EG 1 1 .981 


26 



Merchants & Marketing 



MFLP's 'Toddlers Sing' Highlights Young Voices 
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a numeral following the symbol. "Asterisk indicates vinyl LP is available. Most tape prices, and CD prices 
for BMG and WEA. labels are suggested lists. Tape prices marked EQ. and all other CD prices, are equiva- 
lent prices, which are proved from wholesale prices. ■ indicates past or present Heatseeker title, 
c 1999. BillboardjUPI Communications, and SoundScan, Inc. 



I OTS IN THE SPOTLIGHT: So 
simple it's, dare we say, brilliant, 
the recent release from Music for 
Little People (MFLP) — first in a 
proposed series — takes the con- 
cept of kids performing for kids 
and runs with it. "Toddlers Sing" 
features a winsome chorus of 2-, 
3-, and 4-year-olds tackling 22 
children's classics, backed by 
unobtrusive instrumentation (by 
grown-ups, of course, including 
album co-producers Leib Ostrow 
on guitar and recorder and John 
Alevizakis on guitar, bass, 
drums, and keyboards). "Tod- 
dlers Sing" also captures the 
kids' amusing (oh. all right, 
adorable) chatter surrounding 
each song. And while their pro- 
nunciations incorporate a variety 
of babyish lisps — which come 
across as more cute than annoy- 
ing — many of these tots sing 
right on key. Thus, a concept that 
has the potential to be ex- 
cruciating is highly listenable for 
parents as well as for their small 
ones. For this, the Redway, Calif. - 
based label, distributed by Kid 
Rhino, deserves a hand. 

As any parent who's ever 
raised a toddler knows, nothing 
makes these kids perk up their 
ears more quickly than the sound 
of their peers performing. (That 
goes for watching TV too; Bar- 
ney's enormous success was due 
as much to the appeal of his 
human pals as to His Purpleness 
himself.) Children's performers 
are plenty aware Eif this, which is 
why a major portion of toddler- 
and preschool-targeted albums 
feature an adult performer with 
a kids' chorus. "Toddlers Sing" 
isn't quite the first record to 
mainly feature kid vocalists — an 
independent series by a child 
ensemble called Meeka & Her 
Cool Cousins debuted a few 
years ago. and we remember an 
all-kid-performed album of Bea- 
tles classics that our 10-year-old 
Lily loved when she was a 
preschooler, though forgive us if 
we can't recall the title or artist. 
Yet "Toddlers Sing" is the debut 
of an all-toddler series. 

Ostrow (MFLP's co-founder) 
and Alevizakis rounded up 17 
musical tots to record "Toddlers 
Sing," along with a handful of 
adult musicians. (In addition to the 
co-producers, the adults include 
Jim Rothermel on penny whistle. 
Kit Walker on keyboards, Robert 
Powell on a variety of stringed 
instruments, and Lygia Ferra and 
Judy Nee on background vocals.) 
Selections include "Twinkle Twin- 
kle/Catch A Falling Star," "Down 
By The Station," "Wheels On The 
Bus," "Happy Birthday," "Where 
Is Thumbkin?," "Ring Around The 
Rosie," "Peas Porridge Hot," 
"Apples And Bananas," and others. 

Also new from Music for Little 
People is a rerelease of Lisa Mo- 
net's 10-year-old recording "Cir- 
cle Time: Songs & Rhymes For 
The Very Young," which includes 



f T play- 



by Moira McCormkk 

a variety of favorite children's 
tunes performed by the soprano 
folkie. 

All THAT JAZZ: Renowned 
pop art giant Roy Lichtenstein 

started taking alto saxophone 



Billboard. 



lessons in 1993 at age 70: his 
teacher was Hayes Greenfield. 
New York-based Greenfield, who 
has been teaching music to young 
people at an after-school pro- 
gram called the Door, confided in 
Lichtenstein that his dream was 
to put together an album of tra- 
ditional kids' songs done in a jazz 
style. The artist and his wife, 
Dorothy, offered to fund the 
entire project, and before Licht- 
enstein's death from pneumonia 
in 1997. Greenfield played him a 
demo tape of the album. 
"I can still see Roy driving 
(Continued on next ]wge) 
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ARTIST/SERIES TITLE 

IMPRINT CATALOG NUMBERyDISTRIBUTiNG LABEL (SHELF PRICE) 


1 


i 


26 


-^m No. 1 

VARIOUS ARTISTS DISNEY'S CHRISTMAS COLLECTION 

WALT DISNEY 60887 (10.98/16 98) 


2 


2 4 


VARIOUS ARTISTS MICKEY CHRISTMAS: VOL. 2 
WALT DISNEY 60803 (9 98 16 981 


3 


3 11 


READ-ALONG A BUG'S LIFE 
WALT DISNEY 60289 (6.98 Cassette) 


j 


4 


157 


VARIOUS ARTISTS A' DISNEY CHILDREN'S FAVORITE SONGS VOLUME 1 
WALT DISNEY 60605 IS.WI3 9!) 


*j 


S 


11 


R LOAD ALONG SIMBA'S FAVORITES 

WALT DISNEY 60307 (6.98 Cassette) 


g 


6 


9 


SING-ALONG A BUG'S LIFE 
WALT DISNEY 6097 1 ( 10.98 Cassette! 


7 


12 


30 


VARIOUS ARTISTS MORE SILLY SONGS 

WALT DISNEY 60632 (10.98/16.981 


8 


15 


31 


READ-ALONG MULAN 

WALT DISNEY 60306 (6.98 Cassette) 


9 


17 


142 


READ-ALONG A THE LION KING 
WALT DISNEY 60254 (6 98 Cassette) 


10 


22 


40 


MY FIRST SING-ALONG WINNIE THE POOH; SILLY OLD BEAR SONGS 
WALT DISNEY 60629 (6.98 Cassette) 


11 


BE ESTBT 


READ-ALONG THE ORIGINAL STORY OF WINNIE THE POOH 

WALT DISNEY 60279 (6 98 Cassette) 


12 


25 


108 


VARIOUS ARTISTS 20 SIMPLY SUPER SINGABLE SILLY SONGS 

WALT DISNEY 60819 (9.98/13.98) 


13 


13 


6 


VARIOUS ARTISTS CLASSIC DISNEY VOL. V - 60 YEARS OF MUSICAL MAGIC 
WALT DISNEY 60648 (10.98/15 98) 


14 


10 


17 


VARIOUS ARTISTS DISNEY'S GREATEST POP HITS 

WALT DISNEY 60637 (6.98/16 98) 


15 


11 


176 


VARIOUS ARTISTS A CLASSIC DISNEY VOL. 1 - 60 YEARS OF MUSICAL MAGIC 
WALT DISNEY 60865 (10 98/15.98) 


16 


HE-ENTRY 


VARIOUS ARTISTS A' DISNEY CHILDREN'S FAVORITES VOLUME 2 
WALT DISNEY 60606 (9.98/13.98) 


17 


RE-ENTRY 


READ-ALONG THE LITTLE MERMAID 

WALT DISNEY 60297 (6.98 Cassette) 


18 


18 


10 


VARIOUS ARTISTS RETURN TO PRIDE ROCK-INSPIRED BY DtSNEVS THE UON KING II 
WALT DISNEY 60639 (10.98/16.98) 


19 


RE-ENTRY 


VARIOUS ARTISTS A CLASSIC DISNEY VOL. II - 60 YEARS OF MUSICAL MAGIC 
WALT DISNEY 60866 (10.9a/15.98) 


20 


RE-ENTRY 


READ-ALONG WINNIE THE POOH * TIGGER TOO 
WALT DISNEY 60231 (6 98 Cassettel 


21 


24 | 8 


READ-ALONG LADY AND THE TRAMP 

WALT D SNEY .0:019 (6 99 Cassette) 


22 


RE-ENTRY 


READ-ALONG A TOY STORY 

•V9L0 DISNEY E90J2E.5 it 99 Cassette) 


23 


RE-ENTRY 


MY FIRST SING-ALONG WINNIE THE POOH: TIGGERIFtC SONGS 
WALT DISNEY 60630 (6.98 Cassette) 


24 


8 


7 


THE TeTLETUBBIES TELETUBBIES: THE ALBUM 

KID RHINO 75619/RHINO (10.98/16.981 


25 


9 


12 


veggie tunes a vtry vrr.r.ir Christmas 

LYRICK STUDIOS 9456 16 98/10.981 
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CHILD'S PLAY 

(Continued from preceding page) 

down the highway, singing along 
with the tape," says Greenfield in 
a prepared statement. 

Now the album has been re- 
leased on the Minneapolis-based 
independent Baby Music Boom. 
Called "Jazz-A-Ma-Tazz," it fea- 
tures tunes like "Oh Susanna," 
"This Old Man," "The Muffin 
Man," "Skip To My Lou," and 
"I've Been Working On The Rail- 
road." Richie Havens is among 
the guest vocalists on the album, 
along with Miles Griffith, Lisa 
Michel, and Charenee Wade. 
Greenfield included kid perform- 
ers as well. 

"The best way to bring jazz to 
kids is by using material that is 
fun and familiar to them," he 
says. 

KlDBITS: Denise Lifeson, cre- 
ator of the delightful toddler 
series "Club Baby," has a new 
arrival. "Carousel," the 10th 
album in the series, features 14 
original songs with tiny-tot 
appeal composed and performed 
by Lifeson. It's available from 
New Reality Productions of 
Queens, N.Y. . . . An original 
musical production of "The Frog 
Prince" from independent Call- 
ner Music in Hollywood is gath- 
ering much positive press. Pub- 
lishers Weekly lauds its "vivid 
characterizations and robust 
musical numbers." "The Frog 
Prince" is available on CD and 
cassette. 

The prolific Odds Bodkin, the 
only bardic storyteller we know 
of in the children's audio field, 
has a new release called "Little 
Proto's T-Rex Adventures." The 
sequel to Bodkin's popular "The 
Adventures Of Little Proto," fea- 
turing a dinosaur protagonist, 
"T-Rex Adventures" includes the 
artist's original music, character 
voices, and sound effects. It is 
available from Rivertree Produc- 
tions in Bradford, N.H. 
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The first ever Blue's Clues audio release! 



Get A Clue 
About Blue... 

•Winner of the Parent s 
Choke Gold Award! 

•The # I rated preschool 
show on TV!* 



•On a weekly basis, more 
preschoolers watch 
Blue's Clues than Barney, 
Arthur, or Sesame 
Street!* 



...and her 
Big Treasure 




The hottest preschool 
show since Sesame Street!" 
—TV Guide 




'Blue's Big Treasure will be available prior to Nicklodeon's prime time multi-million 
dollar network ei/ent Blue's Big Treasure Hunt airing March 14, 1999 

•Special interactive packaging with Colorforms "game pieces and a laminated game 
board — makes Blue's Big Treasure a musical adventure and game all in one. 

'Blue's Big Treasure Hunt will be supported by a print campaign in major parenting 
publications, a TV Guide ad, radio promotions and an on-air media campaign on 
Nick Jr., Nickelodeon and Nick at Nhe. 

•On-air and website sweepstakes timed around Nickelodeon primetime Blue's Big 
Treasure Hunt event. 

•CD and cassette will be cross-promoted with other Blue's Clues products. 



R4-75625-4 6x8 Cassette Blister $9.98 srp 
R 2-756 26- 2 CD Digipak $ 13.98 srp 

Street Date: February 16th |^ 
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DVD Provides Lift To Music Video 

Labels Release Titles Specifically Produced For Format 



BY CATHERINE APPLEFELD OLSON 

WASHINGTON, D.C.— The once- 
hushed sound of longform music 
video is a lot louder these days, 
thanks to the arrival of DVD Video 
and the persistence of companies 
that never gave up on the genre. 

While most labels have cut back on 
the number of longform music videos 
they release, the industry is embrac- 
ing the DVD format as a means to 
embellish concerts and other videos 
with superior audiovisual elements 
and supplementary footage. 

PolyGram Video has had success 
with the Three Tenors and a string 
of pop and rock discs. Sony Music 
issued 23 music-specific DVDs in 
1997 and '98, including the made-for- 
DVD "James Taylor Live At The 
Beacon," and has another 30 slated 
for this year. Warner Reprise dove 
into the market with nine DVDs, 
many of them new releases that the 
label debuted day-and-date with 
their VHS counterparts. 

The enthusiasm for DVD seems to 



be contagious. Elektra is set to re- 
lease a DVD-specific Metallica disc, 
and Warner Bros. Nashville is creat- 
ing a Travis Tritt disc that contains 
DVD Video, DVD Audio, and DVD- 
ROM components. But all parties 
are quick to note DVD's arrival does 
not mean the demise of longform 
cassettes — at least not yet. 

For starters, while support for 
DVD is strong across the board, 
there are barely 1 million DVD play- 
ers in U.S. homes. Additionally, the 
suppliers most aggressively churn- 
ing out music DVDs are the ones that 
continue to stick with a robust slate 
of music VHS titles. Yet the format 
unquestionably has taken hold. 

Aside from having superior audio 
quality, DVD is easily understood by 
consumers already well acquainted 
with the dynamics of a CD, accord- 
ing to Leslie Cohen, VP of business 
development for Sony Music. 

"You can navigate through the 
music program to a favorite segment 
or to a favorite part of a concert. It 



With Law-Priced Tapes, Eros Aims 
To Beat Piracy In U.S. Indian Market 



BY JIM BESSMAN 

NEW YORK— Trying to stem video 
piracy, Eros Entertainment, the 
major U.S. distributor of Indian the- 
atrical and video releases, has begun 
a program designed to educate 
retailers and consumers about the 
benefits of going legit The medium: 
low-priced tapes. 

The starting point is "Hum Aapke 
Hain Koun" (Who Am I To You), a 
1994 family title starring Salman 
Khan and Madhuri Dixit. Directed 
by Sooraj Barjatya, described as 
"the Walt Disney of India," the movie 
was a box-office smash. Cassettes 
have been priced at $7.99; video CDs, 
a precursor of DVD that is popular 
in Asia, are $9.99. 

Behram Shahparast, VP of mar- 
keting/distribution for the Englewood 
Cliffs, N.J.-based Eros, says the low 
sell-through price is needed to entice 
consumers who can't wait for the offi- 
cial video release and are used to 
"extremely rampant" bootleg copies. 

"These are generally camera 
[taped] copies sold to store owners for 
$4 and $5, without any labeling or 
packaging — just blank tapes with a 
generic computer label," Shahparast 
says. "So we thought, 'Let's give con- 
sumers a product they're not ased to, 
that's labeled, in a sleeve, and shrink- 
wrapped. An Indian buying an Indi- 
an tape is not used to that" 

Eros took what Shahparast calls 
the "middle route," pricing its sale 
titles between the low-end bootlegs 
meant for renting and more expensive 
domestic sell-through copies. 

"We felt we had to compete with 
the [pirate] option," Shahparast 



says. He adds that sales of "Hum 
Aapke Hain Koun" have been "ex- 
tremely successful" since it debuted 
in mid-October in time for Diwali, 
the Indian "festival of light" compa- 
rable to Christmas. 

"Indian store owners who initial- 
ly placed orders of 50 or 60 tapes to 
see how they went would call within 
a week and order 1,500 more," Shah- 
parast says, "and these are people 
who never actually sold VHS tapes 
legitimately. In fact, they only rent 
[pirated] tapes, since consumers 
have no patience to wait for the actu- 
al [non-pirated] versions." 

These dealers are mainly mom- 
and-pop operations unfamiliar with 
American movie video retailing. 

"They'd ask, 'How do we sell them?' 
We'd say, 'Just put them on the counter, 
and make a nice sign, and see how it 
goes,' " Shahparast says. He reports 
that domestic sales of "Hum Aapke 
Hain Koun" have topped 15,000. 
Another 10,000 have sold in Canada. 

"In the past we'd be lucky if we 
sold 1,000 tapes," he says. 

Eros will now apply the same pric- 
ing strategy to future releases. 
"Hopefully, we'll move enough prod- 
uct since it's a losing proposition oth- 
erwise," says Shahparast. "We'd love 
to sell at $19.95, but there's not 
enough of a market. Consumers are 
not used to owning tapes. That's a 
new thing for the Indian public." 

Eros' bread and butter remains 
theatrical distribution to Indian com- 
munities in the U.S. Most of the 
movies are examples of the vast 
Hindi-language musical genre 
(Continued on page ~J) 



gives you more control and a more 
enjoyable listening experience," she 
says. "We've found it useful to add 
features to music titles that marry 
the liner notes concept with the mu- 
sic video." 

All forthcoming Sony music discs 
will contain artist biographies and 
discographies with samples of songs 
and lyrics. Some will include promo- 
tional videoclips, artist commentary 
tracks, and behind-the-scenes footage. 

Sony also plans to release some 
titles featuring Internet links and 
(Continued on next page) 




Purple Pose. Lyrick Studios celebrates the 10th anniversary of Barney with the 
release this month of a new dlrect-to-video title featuring former and current cast 
members. "Sing & Dance With Barney" inaugurates a yearlong celebration con- 
sisting of themed events and products for children and families. The 55-minute 
cassette, which retails for $14.95 suggested list, has a companion audio title. "I 
Love To Sing With Barney." at $1 4.98 for CD and $9.98 for tape. 



Valley Media To Take The IPO Plunge; 
DVD Empire Eyes Format's Adult Niche 



The ONE AND ONLY: Spurred on by the Internet, 
Valley Media is going where few of its kind have gone 
before — public. The Woodland, Calif.-based distribu- 
tor has hired J.R Morgan as lead manager of the pro- 
posed stock offering and BancBoston Robertson 
Stephens as co-manager; their fix on demand will 
determine the number of available shares and price. 

As far as we can tell. Valley's stock offering is the 
first for a video distributor since Commtron, later ac- 
quired by Ingram, went public in the early '80s. It's 
no wonder: Distributors 
are high-risk, low-mar- 
gin operations that have 
to strive mightily to get 
Wall Street's attention. 

Valley thinks it knows 
the magic word, the 
same one that ignited 
last year's stock issues: 
E-commerce. The pre- 
liminary prospectus de- 
scribes Valley's New 
Media division, which 
includes Internet sales, support, and data, as the com- 
pany's "fastest-growing business." It garnered $51.1 
million in net sales for the six months that ended Sept 
30, 1998, compared with $8.2 million for the same peri- 
od in 1997. Valley is working hard to make itself indis- 
pensible to online retailers, providing them with 
"value-added services" such as proprietary databases 
that let consumers find what they want to buy. 

The bulk of Valley's revenue is still from brick-and- 
mortar accounts stocking music and movies. Video — 
including DVD — was a late arrival, but it has proved 
potent. Valley bought New Jersey-based Star Video in 
May 1997 for $37.9 million. By March 30, 1998, the end 
of that fiscal year, the addition had brought in sales of 
$234 million and the bulk of the increase in total rev- 
enue to $583.5 million. Only $102 million was attrib- 
utable to gains in full-line music distribution, accord- 
ing to the Securities and Exchange Commission (SEC) 
filing. 

For the year, Valley had a net profit of approxi- 
mately $2.6 million — razor-thin but in line with com- 
peting distributors. The situation isn't helped by the 
studios' revenue-sharing programs initiated over the 
past year. Valley has opted not to participate because 
"we haw not seen adequate demand from independent 
retailers to justify the expense." However, it acknowl- 
edges, "we risk losing market share to those distrib- 
utors who adopt revenue-sharing." 

In the long term, everyone will get burned, Valley 
tells the SEC: "We believe that these programs have 




by Seth Goldstein 



accelerated a shift . . . away from independent video 
rental stores and small chains in favor of the larger 
chains." That could shrink the market for distribution 
of rental titles, Valley contends. 

SECRET WEAPON: What would you choose to dif- 
ferentiate your DVD World Wide Web site from the 
competition? Remember, you're dealing with all sorts 
of offers from all sorts of online retailers, including 
Amazon.com, which decided last year it would start 
selling prerecorded vid- 
eocassettes and DVDs. 
It's tough for a newcom- 
er to get — and hold — 
buyers. 

Well, DVD Empire in 
Mars, Pa., figures that it 
has an edge, something 
no one else is offering, 
at least in the quantities 
president Jeff Rix ex- 
pects to sell. Rix's se- 
cret weapon is sex, the 
hard-core titles available from suppliers like Vivid 
Video. 

Let's be candid here: Porn isn't exactly a secret to 
anyone who's owned a VCR. Adult features were the 
backbone of the business in the years before the stu- 
dios started tapping their catalogs. Even afterward, 
hard-core never dropped below 10% of cassette rev- 
enue, although it remained the genre that dared not 
speak its name. Mainstream video retailers keep those 
titles behind locked doors. 

The same, more or less, holds for DVD and the 
Internet. Rix figures to capitalize on this potential 
to a degree unrealized in the cassette market. He 
says that adult titles, already 20%-25% of DVD 
Empire's revenue, will double their share in 1999. 
"Forty percent is a fair estimate," says Rix, who is 
doubling his warehouse space to handle increased 
porn and mainstream activity. If DVD Empire makes 
the great leap forward, it will be thanks to a deal Rix 
struck with Vivid in December. He's taking over 
design and management of Vivid's Web site, turning 
what had been a retailers-only service to one open to 
consumers. 

Once the commerce function is in place, "we split 
the revenues down the middle," says Rix. DVD Empire 
buys the Vivid titles on consignment and can return 
unsold inventory. "It's an incredible deal. There's a 
tremendous volume of sales in the adult arena, and 
DVD is starting to take it mainstream," he maintains. 
"Adult is one of the main reasons we can survive." 
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DVD PROVIDES LIFT TO MUSIC VIDEO 

(Continued front preceding page) 



multi-angle footage, which Cohen 
says "has more application for 
music than films right now." Sony's 
top-selling releases include those 
featuring Gloria Estefan, Stevic 
Ray Vaughan, Celine Dion, and 
Taylor. Cohen says the Taylor disc 
is outselling its VHS counterpart 
2-to-l. 

"Live At The Beacon" was con- 
ceived from the outset as a DVD and 
will serve as the template for future 
discs. "Any concert opportunity that 
arises will be conceived with DVD in 
mind," Cohen adds. Sony will release 
at least one DVD-specific title in the 
first quarter, as well as two addi- 
tional Dion discs and another featur- 
ing Estefan. 

Warner Reprise jumped on the 
bandwagon with DVDs featuring 
such acts as R.E.M., Eric Clapton, 
Alanis Morissette, Madonna, and 
Fleetwood Mac, which has given the 
label its top seller, "Fleetwood Mac: 
The River." John Beug, senior VP of 



film/video production and marketing 
for Warner Reprise, says a quick 
glimpse at the best-selling music 
DVDs points to the label's short- 
term strategy. 

"If you total the year-to-date sales 
on DVD, it's pretty clear what's 
working — there is a slightly older 
demographic," says Beug. In a move 
to satisfy that older demo, Warner 
Reprise will release a handful of tar- 
geted catalog titles in the first quar- 
ter, beginning with Frank Sinatra. 

"We will clearly try to improve 
and enhance the audio and video 
quality as much as possible, but 
these titles will not have a lot of bells 
and whistles," Beug says. "The 
shows stand on their own." 

For Rhino Home Video, DVD pro- 
vides a fresh way to dress up and 
release its catalog-heavy repertoire. 
Rhino has released music DVDs fea- 
turing Paul McCartney, Fleetwood 
Mac, Jimi Hendrix, and four 
episodes of "The Monkees" TV show 



featuring interview footage. 

"A lot of people who seem to have 
written off music video all of a sud- 
den are starting to see that music 
video is selling," says Amy Schorr, 
senior VP/GM of Rhino. "I've always 
maintained the problem with music 
video is not that it's not interesting, 
but people can't find it. There seems 
to be more visibility at retail now, 
which leads me into DVD." 

Rhino is remastering Alice Coop- 
er's "Welcome To My Nightmare" 
for April DVD release in wide- 
screen and with possible wrap- 
around footage provided by Cooper. 
Also due this spring are titles from 
Cheap Trick, the Grateful Dead, Ste- 
vie Wonder, and Pat Benatar. 

Schorr says Rhino might begin 
releasing jazz DVDs as part of its 
new Jazz Casuals line, consisting of 
concerts filmed in the '60s. Three 
concerts are to be included on one 
disc, a feat not possible on VHS, he 
notes. 



DVD can go short as well as long. 
In January, Islandlife's Palm Pictures 
and Rykodisc will launch a new series 
of DVD music singles. The discs con- 
tain two feature-length songs record- 
ed and mixed in several audio ver- 
sions, ranging from Dolby 5.1 
Surround Sound to Digital Theater 
Sound to 24-bit, 96-kilohertz stereo. 

"We started experimenting with 
singles because we think DVD is a 
great format for the artist," says 
David Beal, director of DVD devel- 
opment at Palm Pictures. Due Jan. 
26 is a Rykodisc DVD single featur- 
ing Mickey Hart and Palm singles 
featuring Sly & Robbie and Mocean 
Worker. Additionally, there are artist 
commentaries, album samplers, 
interactive interviews, and CD-ROM 
elements. 

"Part of what makes the DVD 
single so great is that these discs 
are really designed and tailored for 
the DVD format because they have 
an interactive element to them," 
Beal says. "On all of these discs, we 
have little bonus assets you can 
uncover." 

Beal considers VHS and DVD dif- 
ferent markets. "If you just want to 
play songs and watch videos, VHS is 
great. But music is not just about the 
songs but the sonic experience, and 
VHS has never been able to deliver 
a great sonic experience," he says. 
"DVD opened up a completely new 
opportunity for people to experience 
music in a three-dimensional world." 

Adds Ron Decker, director of 
product management at Rykodisc, 
"VHS has never really been a short- 
form format." The label has not re- 
leased any VHS longforms with the 
exception of a collection of David 
Bowie clips last year, he says. And 



Ryko has no plans to release VHS 
singles. "We are proceeding forward 
with DVD and not looking back." 

But for those focusing on embel- 
lished concert videos, the word is, 
Don't count VHS out. Almost all 
longform DVD titles are accompa- 
nied by tape releases. "I don't think 
the studios are planning to abandon 
VHS, and neither are we," Sony's 
Cohen says. 

In fact, Sony plans to use select 
DVD titles to help raise awareness 
of related VHS items. The forth- 
coming Estefan DVDs, for example, 
will contain "videographies" that 
list all of her existing VHS product 
and sample selected videoclips. 
"The market for DVD is robust, but 
it is not big enough to say, 'VHS 
doesn't work anymore,' " Cohen 
notes. 

Warner Reprise has no plans to 
release any music videos on DVD but 
not VHS, according to Beug. "We 
certainly think DVD has performed 
quite well, but we have a little ways 
to go before it really penetrates the 
marketplace." 

Rather than sink tape, Rhino's 
Schorr believes that DVD will actu- 
ally boost the tape format "DVD and 
VHS are almost two different busi- 
nesses. We are still selling the lion's 
share of our product on video," he 
says. "But DVD is going to be what 
really breaks music video open, be- 
cause the sound quality is so excep- 
tional and you can do a lot of things 
that are very creative in terms of 
added value. 

"Once retailers realize there is a 
market for this stuff, we will have a 
better opportunity to place all prod- 
uct at retail and will see an appro- 
priate increase in sales." 
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LECTED. COMPILED. AND PROVIDED BY 

Ml.. 

TITLE 

Program Supplier, Catalog Number 


Sugjeited 

List Price 


RECREATIONAL SPORTS . 




HEALTH AND FITNESS - 


i 


1 


6 


WWF: AUSTIN 3:16^NCENSOREO 

'.Vi:rl I '.Vn-V n, hwvr>- : . H ir-e ? ] - 


:(?; 




i 


i 


6 


NO. 1 

KICKBOXING: KNOCKOUT WORKOUT 

Anchor Bay Fr.lerlainment 29700 


5 95 


2 


4 


6 


WWF: SABLE UNLEASHED 

World Wrestling Federation Home Video 217 


1495 




2 


8 


6 


KATHT SMITH: TIMESAVER-UFT WEIGHTS TO LOSE WEIGHT 

Sony Music Video 51565 


U55 


3 


3 


6 


WWF: 'CAUSE STONE COLD SAID SO 

World Wrestling Federation Home Video 210 


1495 




3 


4 


7 


KICK BUTT 

Brentwood Home Video 12032 


It 93 


4 


8 


6 


WWF: UNDERTAKER THE PHENOM 

World Wrestling Federation Home Video 216 


1495 




4 


11 


? 


PAULA ABDUL: CARDIO DANCE 

Anchor Bay Entertainment 861 1 


U 


5 


5 


E 


WWF: BEST OF WRESTLEMANIA l-XIV 

World Wrestling Federation Home Video 214 


14 95 




5 


9 


6 


KATHY SMITH: TIMESAVER-CARDIO FAT BURNER 

Sony Music Video 51564 


II ■ 


6 


9 


6 


WWF: THE THREE FACES OF FOLEY 

World Wrestling Federation Home Video 218 


1495 




6 


2 


221 


YOGA JOURNAL'S YOGA PRACTICE FOR BEGINNERS 

Healing Arts 1088 


14 ■ 


7 


10 


e 


WWF: BEST OF SURVIVOR SERIES 1987-1997 

Wotk! '.'.'rl'Stling Fi^Lrat o:: ibrno Viilec 215 


1495 




7 


MEVl> 


BILLY BLANKS: TAE-BO WORKOUT 

Ventura Distribution TB2274 


v; K 


S 


11 


6 


WWF: D-GENERATION X 

World Wrestling Federation Home Video 212 


1495 




8 


7 


7 


MTV GRIND WORKOUT DANCE CLUB AEROBICS 

Sony Music Video 51602 


12 iS 


9 


2 


4 


N.Y. YANKEES: SEASON OF THEIR LIVES 

PolyGram Video 440059521 


IMS 




s 


3 


15 


TOTAL YOGA 

Healing Arts 1080 


9 9S 


10 


13 


6 


WCW: STING UNMASKED 

Turner Home Entertainment 97105 


:j i L 




10 


5 


6 


A.M. YOGA FOR BEGINNERS 

H.jjl cAits 1071 


9 98 


11 


6 


6 


MLB: RACE FOR THE RECORD 

PolyGram Video 440059037 


liX 




u 


6 


6 


P.M. YOGA FOR BEGINNERS 

Healing Arts 1186 


9 9! 


12 


7 


7 


1998 WORLD SERIES CHAMPIONS N.Y. YANKEES 

PolyGram Video 450057347 


U |j 




12 


13 


n 


PAULA ABDUL'S GET UP AND DANCE! 

Artisan Entertainment 60214 


9 9! 


13 


14 


6 


WWF: ROYAL RUMBLE '98 

World Wrestling Federation Home Video 200 


a is 




13 


12 


19 


DENISE AUSTIN: FAT BURNING BLAST 

Parade Video 1933 


1299 


14 


12 


3 


WWF: JESSE THE BODY' VENTURA: THE MOUTH. THE MYTH, THE LEGEND 

World Wrestling Federation Home Video 10802 


1495 




14 


11 


4 


KNOCKOUT WORKOUT 

Anchor Bay Entertainment 29699 


5 95 


15 


17 


6 


WWF: WRESTLEMANIA XIV 

World Wrestling Federation Home Video 10203 


13 'K 




IS 


10 


175 


THE GRIND WORKOUT HIP HOP AEROBICS* 

Sony Music Video 49659 


!■ it 


16 


15 


6 


WWF: MAYHEM IN MANCHESTER 

World Wrestling Federation Home Video 21 1 


14 95 




16 


14 


S 


VOGA FOR BEGINNERS: ABS 

Healing Arts 1188 


5 56 


17 


18 


6 


THE OFFICIAL 1998 NBA FINALS VIDEO 

FoxVideo (CBS/Fox) 0475 


19 98 




17 


15 


6 


DENISE AUSTIN: SIZZLER 

Parade Video 909 


12 98 


18 


NEW> 


WCW: RANDY "MACHO MAN" SAVAGE 

Turner Home Entertainment 97106 






18 


NEM>> 


POWER YOGA FOR BEGINNERS 

Healing Arts 60017 


9 9! 


19 


20 


s 


WCW: THE BEST OF HALLOWEEN HAVOC 

Turner Home Entertainment 97 104 






19 


19 


(1 


THE GRIND WORKOUT: FAT BURNING GROOVES* 

Sony Music Video 


I." N 


20 


RE-OTRY 


WCW: BEST OF BLAST AT THE BEACH 

Turner Home Entertainment 9700 






20 


RE-ENTRY 


THE FIRM: FAT BLASTER-TOTAL BODY WORKOUT 

BMfJ Video 804:7 J 


1'--.: 



♦ iTA gold certification for sate of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs. 25,000 units and SI million at sug- 
gested retail for nontheatrical titles. '' ITA platinum certification for sale of 250,000 units of a dollar volume of $18 million at retail for theatrically released pro- 
grams, or 50.000 units or $2 million at suggested retail for nontheatrical titles. C 1999. Billboard/BPI Communications and VtdeoScan Inc. 



t u r Explore two cent 



Explore two centuries of science 
fiction ih 
this four-hour 
defihitiue 
collection! 




4-pack gift box: Save SO! 
CaL#:WHE72019 • ... 
Suggested Retail: $59.98 •' 

Children of Frankenstein 
Cat. #. WH€71111 " 
Suggested Retail: SJ3,9»-'' 

Spaceships anO Aliens •' 
Cat.#:WHEniia, ' 
Suggested Retail: $19.98 

- March of the* Machines 
tat.lt:WHET!li13 . « 
Suggested Retail: SI 9.98/ 

Living in the Future 
Cat. #. WHE71114 
Suggested Retail: $19.98 



Aider Cut Off February 3. 1QQQ Street: February 23. 149Q 
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE SALES REPORTS. 








THIS WEEK 


LAST WEEK 


WKS. ON CH 


TITLE 


Label 

Distributing Label, Catalog Number 


Principal 
Performers 


Year of 
Release 


M 

e 
K 


Suggested 
List Price 










—m No. 1 










1 


1 


7 


ARMAGEDDON 


Touchstone Home Video 

li . :i Vista Home Enter!* : 1 ':!: 


Bruce Willis 
Ben Affleck 


1998 


PG-13 


19.99 


2 


3 


18 


TITANIC 


Paramount Home Video 833483 


Leonardo DiCaprio 
Kate Winslet 


1997 


PG-13 


29.95 


3 


6 


8 


SMALL SOLDIERS 


Universal Studios Home Video 84018 


Kirsten Dunst 
Gregory Smith 


1998 


PG-13 


2299 


4 


2 


4 


THE MASK OFZORRO 


Columbia TriStar Home Video 21693 


Antonio Banderas 
Anthony Hopkins 


1998 


PG-13 


19.95 


5 


S 


5 


DR. DOLITTLE 


FoxVideo 2762 


Eddie Murphy 


199! 


PG-13 


19.98 


« 


4 


4 


THE WEDDING SINGER 


New Line Home Video 
Warner Home Video N4659 


Adam Sandler 
Drew Barrymore 


1997 


PG-13 


14.9! 


7 


7 


10 


LION KING II: SIMBA'S PRIDE 


Walt Drsney Home Video 

Buena Vista Home Entertainment 8804 


Animated 


1998 


NR 


26.99 


8 


8 


136 


GONE WITH THE WIND 0 


MGMAJA Home Video 
Warner Home Video 907249 


Clark Gabte 
Vivien Leigh 


1939 


G 


19.95 


9 


9 


9 


GODZILLA 


Columbia TriStar Home Video 23126 


Matthew Broderick 
Hank Azaria 


1998 


PG-13 


14.95 


10 


11 


12 


THE X-FILES 


FoxVideo 0448 


David Duchovny 
Gillian Anderson 


1998 


PG-13 


22.9! 


11 


10 


9 


CATS 


PolyGram Video 4400479953 


Elaine Page 
John Mills 


199! 


NR 


24.95 


12 


12 


2 


THE PARENT TRAP 


Watt Disney Home Video 

Buena Vista Home Entertainment 1055 


Dennis Quaid 
Natasha Richardson 


1998 


PG-13 


22.99 


13 


13 


12 


LOST IN SPACE 


New Line Home Video 
Warner Home Video N4666 


William Hurt 
Gary Oldman 


1998 


PG-13 


22.98 


14 


15 


9 


SOUTH PARK: 3 PACK VOLUME 2 


Rhino Home Video 
Warner Home Video 36562 


Animated 


199! 


NR 


39.98 


lb 


17 


4 


GOOD WILL HUNTING 


Miramax Home Entertainment 

Buena Vista Home Enterta nment 1355903 


Matt Damon 
Ben Affleck 


1997 


R 


22.95 


16 


18 


10 


HOPE FLOATS 


FoxVideo 32234 


Sandra Bu lock 
Harry Connick, Jr. 


1998 


PG-13 


19.98 


17 


16 


7 


N THE MIX WITH N SYNC jV 


BMG Video 65000 


'NSync 


1998 


NR 


19.95 


18 


14 


44 


AUSTIN POWERS 


New Line Home Video 
Warner Home Video N4577 


Michael Meyers 
Elizabeth Hurley 


1997 


PG-13 


14.98 


19 


19 


118 


LADY AND THE TRAMP 


Walt Disney Home Video 

Buena Vista Home Entertainment 532 


Animated 


1955 


G 


26.99 


20 


23 


9 


SOUTH PARK: VOLUME 6 


Rhino Home Video 
Warner Home Video 36558 


Animated 


1998 


NR 


1495 


21 


25 


6 


TORI AMOS: THE COMPLETE 
VIDEOS 1991-1998 


Atlantic Video 83154 


Tori Amos 


1998 


NR 


19.98 


22 


22 


7 


BILLBOARD DAD 


Dualstar Video 

Warner Home Video 36519 


Mary-Kate & 
Ashley Olsen 


1998 


NR 


19.96 


23 


24 


29 


SPICE WORLD 


Columbia TriStar Home Video 02018 


Spice Girls 


1997 


PC 


19.95 


24 


20 


65 


HOW THE GRINCH 
STOLE CHRISTMAS! ♦ 


MGMAJA Home Video 
Warner Home Video M20101 1 


Animated 


19E6 


NR 


14.95 


25 


21 


6 


BACKSTREET BOYS: NIGHT 

OUT WITH THE BACKSTREET BOYS A 


Jive/Zomba Video 4 1 657 


Backstreet Boys 


1998 


NS 


19.95 


26 


26 


6 


U2: POPMART 


PolyGram Video 4400583033 


U2 


im 


NR 


19.95 


27 


27 


30 


BACKSTREET BOYS: ALL ACCESS 
VIDEO A' 


Jive/Zomba Video 4 1 589-3 


Backstreet Boys 


1998 


NR 


1998 


28 


RE-ENTRY 


JERRY SPRINGER -TOO HOT FOR TV! 


Real Entertainment 6502 


Jerry Springer 


1998 


NR 


24.99 


29 


RE-ENTRY 


JERRY SPRINGER-THE BEST OF 


Real Entertainment 6509 


Jerry Springer 


1998 


NR 


14.99 


30 


RE-ENTRY 


SOUTH PARK: VOLUME 5 


Rhino Home Video 
Warner Home Video 36557 


Animated 


1998 


NR 


14.95 


31 


29 


131 


GREASE: 20TH ANNIVERSARY 
EDITION ♦ 


Paramount Home Video 1 108 


John Travolta 
Olivia Newton-John 


1978 


PG 


14.95 


32 


32 


9 


SOUTH PARK: VOLUME 4 


Rhino Home Video 
Warner Home Video 36556 


Animated 


1998 


NR 


14.95 


33 


RE-ENTRY 


IMAGE OF AN ASSASSINATION 


MPI Home Video 72823 


Not Listed 


1998 


NR 


19.98 


34 


30 


24 


PLAYBOY S PLAYMATES REVISITED 


Playboy Home Video 

Universal Music Video Dist. PBV0830 


Various Artists 


1998 


NR 


19.98 


35 


39 


2 


PLAYBOY'S 45TH ANNIVERSARY 
PLAYMATE VIDEO CENTERFOLD 


Playboy Home Video 

Universal Music Video Dist. PBV0835 


Jaime Bergman 


1998 


NR 


19.98 


38 


RE-ENTRY 


IT'S A WONDERFUL LIFE 


Republic Pictures Home Video 20623 


James Stewart 
Donna Reed 


1946 


NR 


1998 


37 


36 


6 


1998 WORLD SERIES 
CHAMPIONS-N Y. YANKEES 


PolyGram Video 450057347 


Various Artists 


1998 


NR 


1998 


38 


34 


9 


KISS: PSYCHO-CIRCUS 


PolyGram Video 440010100 


Kiss 


1998 


NR 


16.98 


39 


33 


5 


THE ROLLING STONES: BRIDGES 
TO BABYLON-1998 LIVE IN CONCERT 


Eagle Rock Entertainment 
Image Entertainment 4139 


The Rolling Stones 


1998 


NR 


19 9! 


40 


38 


2 


MLB: RACE FOR THE RECORD 


PolyGram Video 440259037 


Various Artists 


1998 


NR 


1995 
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VSDA Promotes Game Giveaway, 
Insurance Deals For Members 



New YEAR'S RESOLUTIONS: 
The Video Software Dealers Assn. 
(VSDA) is ringing in the new year 
with two new member 
benefit programs. 

The trade organiza- 
tion has teamed with 
the game manufactur- 
er Electronic Arts 
(EA) in an exclusive 
deal that will offer free 
EA software to cus- 
tomers at VSDA mem- 
ber stores. 

Retailers that partic- 
ipate in the program 
will receive 1,500 cou- 
pons that consumers 
can mail in for the free 
EA game titles. 

Titles included in the offer are 
"U.S. Navy Fighters," "Madden 
'99," "Sim Town," "SimSafari," 
"Extreme Pinball," "SimAnt," 
"PGA Tour Pro Golf," "Triple 
Play," "Need For Speed II SE," 
and others. 

Consumers must pay a $5.95 
shipping and handling charge per 



SHELF 
TALK 




by Eileen 
Fitzpatrick 



order, and $1 .75 of each order will 
be donated to VSDA's program 
Fast Forward to End Hunger. 
„„„„„, This month VSDA 
will send dealers a free 
merchandising kit that 
includes the coupons 
and in-store display 
items to highlight the 
promotion. The coupons 
are good until June. 

In other benefit news, 
VSDA has secured in- 
surance broker Bower- 
master & Associates 
Commercial & Personal 
Insurance to shop for 
discount rates for mem- 
bers. 

VSDA had tested Bowermas- 
ter's service and discovered that 
the broker was able to reduce 
member premiums by 20%-50%. 

Bowermaster has set up a spe- 
cial toll-free number for VSDA 
members as well as an information 
hotline and a link to the VSDA 
World Wide Web site. The toll-free 
(Continued on next page) 
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• RIAA gold cert, for sales of 50,000 units or SI millton in sales at suggested retail. A RIAA platinum cert, lor sales of 100.000 units or $2 million in sates al suggested 
retail. ♦ tRMA gotd certification for a minimum of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs, or of at least 25,000 units and 
SI million at suggested retail for rwr theatrical titles. 0 IRMA platinum certification for a minimum sale erf 250.000 units or a dollar volume ol $18 mil lien at retail for 
theatrically released programs, and ot at least, 50,000 units and $2 million at suggested retail for nontheatneal titles c> 1999. Billtx>arcl' , BPI Communications. 
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Top DVD 


I Sales. 




| THIS WEEK 


1 LAST WEEK 


| WKS. ON CHART 


COMPILED FROM A NATIONAL SAMPLE OF — 
RETAIL STORE AND RACK SALES REPORTS J0r^ 
COLLECTED. COMPILED, AND PROVIDED BY ^jrgjg 

TITLE (Rating) (Pncel if" , .. „ _ 

Distnbutnri Label, dialog Number Pedormrari 


1 


1 


2 


BLADE (R> [21 93! 


No. 1 

New Line Home VideOj'Wamer 

Hr,n» Virla- 


A ■.„■ . 


2 


2 


3 


LETHAL WEAPON 4 (R> (24 98) 


Warner Home Video 16075 


Mel Gibson 

. Glcrver 


3 


NEw> 


THE AVENGERS (PG-13) (24.98) 


Warner Home Video 15873 


Ralph Fiennes 
Una Thurman 


4 


3 


3 


THE NEGOTIATOR (»> (24 98) 


Warner Home Video 16750 


Samuel L Jackson 
Kevin Spacer 


5 


4 


s 


THE MASK OF ZORRO (PG-13) (29 981 


Wumbrt TriStar Home VWeo 62169 


Antonio Barxteras 

Anthony Hopkins 


6 


5 


3 


DEEP IMPACT (PG-13) (29 98) 


Paramount Home Video 33082 


Morgan Freeman 
Robert Duvali 


7 


10 


4 


SIX DAYS. SEVEN NIGHTS (PG-13) 129991 


Toejchstone Home Videa'Buefia Vsta 
Home Entertainment 100O8 


Harrison Ford 
Anne Heche 


8 


7 


6 


GODZILLA (PG-13) 124.95) 


Columbia TriStar Home Video 23129 


Matthew Broderick 
Hank Azaria 


9 


N LW ► 


BASEKETBALL (R) (1998) 


Universal Studios Home Video 20430 


Trey Parker 
Matt Stone 


10 


6 


6 


GONE WITH THE WIND (G) (26 .99) 


MGM/UA Home VdeoWarner Home 
Video 063 11 


Clark Gable 
Vivien Leigh 


11 


1 


4 




Miramax Home EntertaiwnenL'Buena 
Vista Home Entertanrnerit 10005 


Matt Damon 
Ber M #rM 


12 


9 


6 


TOP GUN (PG) (29 99) 


ParaTixxjnt Heme Video 16927 


Tom Cruse 
Kelly McGilIrs 


13 


12 


5 


LOST IN SPACE (PG-13) (22 98) 


New bne Home Vioeo/Wamer Home 
Video N4667 


William Hurt 

. C. it, a i 


14 


13 


6 


U S. MARSHALS: SPECIAL EDITION 01 04991 


Warner Home Video 1 5625 


Tommy lee Jones 


15 


NEW ► 


WRONGFULLY ACCUSED IPG 13) (19 981 


Warner Home Video 16129 


Leslie Nietsen 


16 


11 


6 


CTIY OF ANGELS: SPECIAL ECKTHX TC-IJI 1243)) 


Warner Home Video 16320 


Nicolas Cage 


17 


IS 


4 


AUSTIN POWERS (PG-13) (2498) 


New bne Home VideoWarner Home 
Video 34b// 


Michael Meyers 
CTuabeth hwrtty 


18 


14 


6 


i(*r™«NiTO»aspt(*sra nam* 


UGV „A t ■/ii!' ; :'«< :■ 1- ■ 

Video M207132 


Pierce Brosnan 
MKhelte Yeoh 


19 


16 


6 


THE WEDDING SINGER (PG-13) (24 98) 


New Line Home Virteo.'VYarner Home 
Video N4660 


Adam Sandler 
Drew flarryriDrrf 


20 


17 


i 


THE HUNT FOR RED OCTOBER (PG) (29 98) 


Paramount Home Video 32020 


Sean Connery 



e> 1999. Billboard/BPI Communications and VldeoScan. Inc. 
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SHELF TALK 

(Continued from preceding jxtge) 

number is 888-825-4322 for members 
seeking more information about 
Bowermaster's services. 

VlVID EMPIRE: Online retailer 
DVD Empire has inked a deal with 
adult video supplier Vivid Video to 
become its exclusive distributor on 
the Internet. 

Under the deal. Empire will set up 
and maintain a new DVD World 
Wide Web site for Vivid, which will 
list all of Vivid's 300 adult titles. 

Vivid's current Web site will be 
shut down, and new and existing cus- 
tomers will be directed to the new 
site, vividdvd.com. Suggested list for 
the Vivid titles is $26.95 plus ship- 
ping- 

DVD Empire will reeeive a per- 
centage of Vivid's gross sales from 
the site. Currently, adult titles rep- 
resent about 15% of DVD Empire's 
overall sales. Vivid expects to ship 
approximately 500 units per day 
under the new deal with DVD 
Empire. 

In addition to features. Vivid dis- 
tributes product from the Playboy 
and Spice cable channels. 

In other Vivid news, the adult sup- 
plier's interactive division has signed 



3illboard. 



a deal with revenue sharer Rentrak 
Corp. and will begin offering high- 
definition DVD titles. 

AnIMAL INSTINCTS: Dream- 
Works Home Entertainment is effec- 
tively lowering the price of "Mouse- 
hunt" to $9.99 when consumers take 
advantage of a rebate offer. 

DreamWorks will lower the price 
of "Mousehunt" to $14.99 on Jan. 2(> 
and will offer a $5 rebate when con- 
sumers purchase "Antz," due in 
stores Feb. 9. 

Consumers can also take advan- 
tage of the rebate when they pur- 
chase the animated bug film and 
"Small Soldiers," "Paulie," "Babe," 
or "The Land Before Time VI." The 
latter two titles are from Universal, 
the exclusive distributor of Dream- 
Works product 

Of the group, however, only 
"Mousehunt" is being repriced. The 
other titles are priced between 
$19.98 and $22.98. 

HYBRID SERIES: Following the 
success of the "Lost In Space" DVD 
and DVD-ROM, New Line Home 
Video is offering a "Blade" DVD and 
DVD-ROM for the first quarter. 
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Top Video Rentals 








COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE RENTAL REPORTS. 


1 

c 


I LAST WEEr 


s 

£ 


TITLE (Rabng) 


Label Principal 
Distributing Label, Catalog Number Performers 


1 


1 


7 


ARMAGEDDON IPG ill 


No. 1 

Touchstone Home Video 

iierii Vsa Hdtk E'teoriiTtyT. 4165" 


Bruce Wills 

aw MBec* 


2 


? 


5 


THE NEGOTIATOR (R) 


Warner Home Video 6692 


Samuel L. Jackson 
Kevin ■ 


3 


3 


4 


THE MASK OF ZORRO (PG 13) 


Ctfurnt*a TriSUf Home V«Jeo 
21693 


Anton* BaMeras 

Arttrtoiy Hopkins 


4 


4 


5 


DR. DOUTTLE IPG-13) 


fwVrfeo 2762 


Eddie Murphy 


5 


5 


9 


DEEP IMPACT IPG- 13) 


Paramount Home Video 330821 


Morgan Freeman 
Robert Djvall 


6 


7 


8 


THE HORSE WHISPERER IPG-13) 


Touchstone Home Video 

BLtflia Visa Hone ErtattinnMii 1 3552:3 


Robert Radford 

v it -i ::' liana 


7 


6 


7 


SMALL SOLDIERS IPG-13) 


Universal Studios Home Video 
sac is 


Kirsten Duns! 
. ■ . Smith 


8 


8 


10 


HOPE FLOATS (PG 13) 


FoxVideo 32234 


Sandra Bulloch 

Harry Connie*, Jr. 


9 


12 


2 


SIX DAVS, SEVEN NIGHTS IPG-13) 


Toucttslone Home Video 

Riffli Vsu ttore tntenairwrt 152 /"MS 


Harrison Ford 
Anne Heche 


10 


9 


13 


A PERFECT MURDER [Rl 


Warner Home Video 16643 


Michael Douglas 
G.v,-ie:h Pal t raw 


11 


10 




4 


SLIDING DOORS IPG-13) 


Pwmount Home Video 335763 


GrtvnWh Paltrow 
Jack Hannah 


12 


U 


6 


FEAR AND LOATHING 
IN LAS VEGAS OB 


Universal Studios Home Video 
83657 


Johnny Depp 


13 


14 


11 


THE X-FILES IPG-131 


FrjxVideo 0448 


Daw) Duchovtiy 
Gillian Anderson 


14 


13 


9 


GODZILLA IPC-13) 


Columbia TriStar Home Video 
23123 


Matthew Brodehck 
Hank Azaria 


15 


15 


c 


CANT HARDLY WAIT IPG-13) 


CrjIumbiB TriStar Home Video 

08457 


Jenifer Love Hewitt 

Eton tan 


16 




LETHAL WEAPON 4 (R) 


Warner Home Vrfeo 16075 


Mel Gibson 
Danny Gtover 


17 


RE-ENTRY 


THE SPANISH PRISONER (PG) 


Columbia TriStar Home Video 
01996 


Campbell Scott 
Steve Martin 


18 


16 


11 


THE LAST DAYS Of DISCO IR) 


WyGram V«*o 4381509366 


Kate Beckinsale 
Chloe Se.'igny 


19 


13 


16 


CITY OF ANGELS (PG13) 


Warner Home Video 16320 


Nicolas Cage 


20 


1? 


I 


THE OPPOSITE OF SEX (R) 


Columbia TnStar Home Video 

01837 


Ctoslina Ricci 



♦ IRMA gold certification for a minimum of 125,000 units or a dollar volume of $9 million at retail 
for theatrically released programs, or of at least 25,000 units and SI million at suggested retail for 
nonttieatrical titles. IRMA platinum certification for a minimum sale of 250,000 units or a dollar 
volume of $18 million at retail for theatrically released programs, and of at least. 50,000 units and 
$2 million at suggested retail tor rontheatncal titles. C' 1999, Billboard/BPI Communications. 



The title, available for $24.98, ean 
be played on both a DVD player and 
computers with a DVD-ROM drive. 

Consumers who play the disc on a 
computer will be able to access 
highlights from the 1998 ComicCon 
comic book convention and the 
film's original script; they can also 
link to a series of vampire bulletin 
boards. 

The widescreen DVD also con- 
tains an isolated score with com- 
mentary by Mark Isham, who com- 
posed the film's score; the theatrical 
trailer; cast and crew biographies; 
and filmographies. 

In some store locations, New 
Line's "Lost In Space" DVD and 
DVD-ROM sold twice as well as its 
cassette counterpart, retailers say. 

FAMILY TIME: In conjunction 
with its 75th-anniversary celebra- 
tion, MGM Home Entertainment is 
lowering the price of several titles in 
its Family Entertainment collection 
and will offer a $,'1 rebate with mul- 
tiple purchases. 

MGM is adding "Courage Moun- 
tain," "The Courtship Of Eddie's 
Father," "Warriors Of Virtue," and 
"Larger Than Life" to the Family 
banner; each is priced at $14.95. 

Consumers who buy any two titles 
in the collection can receive a $3 
rebate. Other eligible titles include 
"All Dogs Go To Heaven," "All Dogs 
Go To Heaven 2," "A Cry In The 
Wild," "National Velvet," "Please 
Don't Eat The Daisies," "The Prin- 
cess Bride," and others. 

The rebate and family line will be 
advertised in Parents, USA Week- 
end, People, Family Fun, and Fam- 
ily Circle. 

LOW-PRICED TAPES 

(Continued from jxige 70) 

known as Bollywood cinema. These 
movies are generally fluffy ro- 
mances interspersed with lavish 
dance sequences. Eros also handles 
art movies and older classics target- 
ed at more limited audiences. 

To facilitate its low pricing, Eros 
teams with various sponsors, includ- 
ing Tilda Rice, which sponsored 
"Hum Aapke Hain Koun." Sponsor- 
ship, though, can sometimes be too 
much of a good thing. 

"Unfortunately — and fortunate- 
ly — Indians are used to these tapes 
being loaded with ads," says Shah- 
parast. "It's pathetic; every 10 min- 
utes there's an ad. But there are only 
a couple during 'Hum Aapke Hain 
Koun' and none on the DVD." 

That DVD version came out in late 
November at $27.99. "We've moved 
most of our [cassette] units, so we're 
concentrating on DVD now," Shah- 
parast says. Eros' DVD offerings, 
subtitled in English, now consist of 
12 titles of the company's 800 avail- 
able movies going back to 1955. 

But Eros faces a stiff challenge 
from DVD bootleggers as well. 

"Pirates have really stunk up the 
market," Shahparast says. "They're 
making pirate DVDs out of ours. 
There's a constant threat, and we 
have to fight it every single day." 
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TITLE, Imprint 

Distributing Label, Catalog Number 


Principal 
Performers 


j|3 












1 


1 


5 


'N THE MIX WITH -N SYNC A 

BMG VhMo 65OO0 


'NSync 


1995 


2 


2 


1 


NIGHT OUT WITH THE BACKSTREET BOYS A ' 

J>.e/Zambe Video 41657 


Backstreet Boys 


19 91 


3 


3 


J 


CUNNING STUNTS 

EleMra Entertainment 40202 


Metallic* 


I99S 


4 


4 


31 


ALL ACCESS VTDEOA' 

Jwe/Zomba Video 4 1 569-3 


Backstreet Boys 


1998 


5 


i 


6 


LIVE AT WEMBLEY 

Virgin Music V«to 2439 


Spice Girts 


19 98 


6 


6 


6 


SECOND COMING 

PolyGfWn Video 8006300591 7 


Kiss 


29 96 


7 


7 


9 


HANSON TOUR '98: ROAD TO ALBERTANE A 

PolyGram Video 4400586253 


Hanson 


1995 


8 


10 


6 


THE COLLECTION: VOLUME 1 

Epic Music Video Sony Music Video 697 1 5 


Bone Thugs-N-Harmony 


19.95 


9 


9 


10 


PSYCHO flRTUS 

PolyGram Video 4400101000 


Kiss 


1695 


10 


8 


55 


A NIGHT IN TUSCANY • 

-,■ ,l.m n Video 4*00553973 


Andrea Bocelli 


24.95 


11 


12 


7 


THE COMPLETE VIDEOS: 1991 1998 

Atlantic VirJeo 83154 


Tori Amos 


1991 


12 


11 


13 


VHi DIVAS LIVE • 

Epic Mus>c Video Sony Music Video 50175 


Can'ftT, iijuEsrtr, tatv Fraiari 
3-arut*anifAwfi>y 


1998 


13 


13 


7 


BRIDGES TO BABYLON: 1998 LIVE IN CONCERT 

Eagle Rock Entertainment image entertainment 4734 


The Rolling Stones 


1991 


14 


15 


71 


THE DANCE A 

Warner Reprise Video 3-38486 


Fleetwood Mac 


1998 


15 


19 


7 


POPMART 

i\: ,-r,r.,fi v 


U2 


19.95 


16 


24 


10 


WELCOME TO THE VIDEOS 

Getter Home Video MCA Musk Video 39557 


Guns N' Roses 


16 98 


17 


20 


2 


VOLUMEN 

Elektra Entertainment 40199 


Bjork 


19 98 


18 


NEW ► 


VIDEOPLASTY 

Interscope Video Universal Music Video Dist. 90302 


Pnmus 


19.98 


19 


21 


s; 


WHO THEN NOW? 

Epic Music Video Sony Music Video 501 53 


Kom 


1998 


20 


16 


22 


SINGLE VIDEO THEORY 

i ; Music Video Sony Music Video EV50161 


Pearl Jam 


1498 


21 


26 


12 


LIVE AT THE BEACON THEATRE 

Columbia Musk Video Sony Music Video 501 71 


James Taylor 


19.98 


22 


35 


3 


SUVIVAL OF THE ILLEST 


Various Artists 


!!S: 


23 


22 


11 


ALL DAY SINGIN' AT THE DOME 

Soring Hill Video Chordant Dal. Group 44360 


Various Artists 


7998 


24 


RE-EHTRY 


BACKSTREET BOYS: THE VIDEO 

MVO Video 3899 


Backstreet Boys 


19.95 


25 


33 


27 


SHOCKUMENTARY • 

PolyGram Video 57595 


Insane Clown Posse 


19.98 


26 


17 


11 


ATLANTA HOMECOMING 

Spring Hill Video Chordant Dist. Group 44359 


Various Artists 


29.91 


27 


3i 


16 


LIVE IN CONCERT 

Jive/Zomba Video 41624 


Backstreet Boys 


19.95 


28 


25 


11 


wnw 1QQQ 

Sparrow Video Chordant Dtst Group 43200 


Various Artists 


12.98 


29 


29 


56 


KAut AuAllia 1 1 ML MALMINL 

Epic Musk Video Sorry Music Video 19 V5016O-3 


Rage Against The Machine 


1998 


30 


RE-ENTRY 


QTDFFTC IC 1*J ATI* Ul 1 Wr A 

Del Jam Home Video PolyGram Video 5682 1 


Jay-Z 


14.95 


31 


RE-ENTRY 


na i~AMr nc i ire 
ur ij'imc ur Lire 

Priority Video 53425 


Snoop Dogg 


1998 


32 


J9 


42 


ULAU IU 1 Ml WUKLU 

Interscope Video universal Music Video Dist. 90150 


Marilyn Manson 


1895 


33 


14 


IIS 


LES MISERABLES: 10TH ANNIV. CONCERT 

VCl Columbia TnStar Home Video 88703 


Various Artists 


24 9S 


34 


a 


45 


GIRL POWER! UVE IN ISTANBUL 

Virgin Musk Video 92111 


Spice Girts 


1998 


35 


30 


59 


ONE HOUR OF GIRL POWER 

Warner Home Video 363553 


Spce Girts 


1495 


36 


27 


23 


IN CONCERT 

Columbia TriStar Home Video 2105 


Sarah Br gi tma i 


1998 


37 


.11 


S 


THE VIDEOS 86-98 

Warner Reprise Video 3-38504 


Depeche Mode 


2498 


38 


13 


31 


GARTH LIVE FROM CENTRAL PARK 

Orion Home Video 101 19 


Garth Brooks 


19.95 


39 


36 


17 


THE ROYAL ALBERT HALL CELEBRATION 

PolyGram Video 44005739 


Andrew Lloyd Webber 


1995 


40 


23 


253 


UVE SHIT: BINGE & PURGE A 

Eiektra Entertainment 5194 


Metal lica 


19 98 



RIAA gold cert, tor sales of 25,000 units tor video singles; • RIAA gold cert for sales <A 50.000 units lor 
SF or LF videos; A RIAA platinum cert, for sales of 50,000 units lor video singles; A RIAA platinum cert, 
for sales of 100,000 units for SF or LF videos; 0 RIAA gotd cert, tor 25.000 units lor SF or LF videos certi- 
fied prior to April 1. 1991; ♦ RIAA platinum cert, tor 50.000 units for SF or LF videos certified prior to 
April 1, 1991. £1999, Billboard/BPI Communications. 
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Boston Rises To No. 8 Radio Market 



The Closer I Get To You. Roberta Rack, left, cozies up with Robert Murphy, 
center, and Fred Winston of WXXY/WYXX Chicago at a recent party celebrating 
Murphy's return as morning host of Chicago's Heart and Sou). Rack's show, 
"Brunch With Roberta Flack," airs on the station 8-10 a.m. Sundays. 



newsline... 



CHANCELLOR RECOHDS? When the Los Angeles Times shook up the radio 
industry Dec. 15 with its report on a Chancellor/A&M/Bryan Adams 
marketing deal, the article contained a confirmation of the long-rumored 
news that there exists a "very good chance that we will begin signing 
artists to our own record label," said Chancellor senior VP John Madi- 
son. This could be the trend to watch in 1999. 

LUKE REAPPEARS ACROSS THE STREET. Former album WRCX (Rock 
103.5) Chicago PD Dave Richards has resurfaced at crosstown modern 
WKQX (Q101), replacing PD Alex Luke. The move reunites Richards 
with the Mancow Muller morning show. 

KYNG GETS AN ATTITUDE. KYNG (Young Country) Dallas has been repo- 
sitioned as the New 105.3 FM, Superstar Country. The station's new- 
slogan is "Superstar hits and a young country attitude." 

UP THE LADDER. Chancellor taps former Gannett Radio president Gerry 
DeFrancesco as senior VP/GM of top 40 W10Q (Q102) Philadelphia, re- 
placing Daniel Savadove. And David Burke, general sales manager at 
KHOW Denver, is the new GM at Chancellor's AC KIMN, oldies KXKL, 
and N/T KRRF, reporting to new VP/market manager Bob Visotcky. 
Album KLOS Los Angeles vet Rita Wilde is named PD; the longtime 
music director had been acting PD since John Duncan's departure. 

DILLON JOINS JOURNAL. Veteran programmer Dave Dillon, a VP of pro- 
gramming at Capstar since that company purchased his previous 
employer, SFX Broadcasting, last May, joins Journal Broadcast Group 
in the newly created position of VP of radio programming. 



BY CHUCK TAYLOR 

NEW YORK— The past year in 
radio brought a number of signifi- 
cant changes to the top 10 radio 
metros, foremost among them the 
Boston market's step up from No. 10 
to the eighth-largest metro in the 
U.S. 

The significant change, according 
to a new report from New York- 
based Interep Research, is based 
upon an annexation of areas not 
previously included in the Boston 
radio metro. That revision added 
more than 400,000 people to the 
market in 1998 (for a total radio 
market population of 3.7 million), 
thus pushing Boston above Wash- 
ington, D.C. (3.6 million), and Hous- 
ton (3.5 million). Arbitral re-ranked 
the city in its fall 1998 ratings 
report. 

SAME CITIES, DIFFERENT RANKINGS 

Overall, the communities in the 
top 10 remain the same, just in a 
slightly different order: New York 
at No. 1 (14.3 million) and Los Ange- 
les at No. 2 (10.2 million), followed 
by Chicago (7 million), San Francis- 
co (5.7 million), Philadelphia (4.1 
million), Detroit (3.8 million). Dallas 
(3.8 million), Boston, Washington, 
and Houston. 

Among other changes among the 
top 10 markets, the median age of 
listeners continued to inch upward, 
from 33.5 in 1996 to 33.8 in 1997 to 
34.2 in 1998. 

The national median age is 35. 
New York, Philadelphia, San Fran- 
cisco, and Boston all rank above the 
U.S. median. 

In addition, the percentage of the 
total population represented by U.S. 
Hispanics rose in seven of the top 10 
markets, according to Arbitron. The 
largest percentage increase w : as in 
New York, rising 1.4% from last 
year to 18.7%. 

The black population in these 
metros remained fairly constant, 
showing a very slight decrease in 



most markets. The largest percent- 
age decreases were in New York, 
dropping 1.2% to 16.6%, and Wash- 
ington, with a drop of 1.2 percent- 
age points to 25%. 

EXTREMES OF THE DISTRICT 

Washington, in fact, possesses a 
number of extremes when weighed 
against the other top 10 radio mar- 
kets. It has the largest percentage 
of listeners between 25 and 54, at 
60%. The market at the other ex- 
treme, with the lowest percentage 
of 25-54s, is Philadelphia, with 52% 
in that age bracket. 

Washington also has the highest 
percentage of college graduates, at 



38.5%. Detroit ranks lowest, with 
14%. D.C. also has the highest medi- 
an income, at $66,516, compared 
with the city with the lowest medi- 
an income, Los Angeles, at $46,261 . 

The New York market reports the 
highest total income, at a whopping 
$471.7 billion, followed by Los Ange- 
les, Chicago, San Francisco, and 
Washington. The lowest total income 
is in Houston, at $96.5 billion. 

Among occupations, D.C. pre- 
dictably possesses the highest per- 
centage of professional/managerial 
workers, at 40%. In the lowest posi- 
tion among the top 10 metros is 
Detroit with 26%. followed by Hous- 
ton at 28%. 



In Southeast, Radio Cited As 
TV Stations' Best Ad Medium 



JOHNSON CITY, Tenn.— A recent 
study of TV stations in the top 10 
Southeast markets finds that radio 
advertising is the most effective off- 
air advertising/promotional outlet 

Almost twice as many respon- 
dents indicated radio as the most 
effective advertising option com- 
pared with the second-place selec- 
tion, direct mail. 

The top five chosen as most effec- 
tive (see chart, this page) are radio 
commercials, direct mail, newspaper 
advertisements, billboards, and 
World Wide Web sites. 

Radio was also found to be the 

most commonly used off-air outlet. 

Following radio in that category are 
Web sites, vehicle lettering, newspa- 
per advertisements, direct mailings, 
and billboards. 

The information is based on sur- 
veys sent to program and promotion 
directors in the top 10 Southeastern 
TV markets as ranked by Nielsen: 
Atlanta; Tampa-St. Petersburg- 
Sarasota, Fla.; Miami-Fort Laud- 



erdale, Fla.; Orlando-Daytona 
Beach-Melbourne, Fla.; Charlotte, 
N.C.; Raleigh-Durham, N.C.; Nash- 
ville; Greenville-Spartanburg- Ashe- 
ville, N.C.; Norfolk-Portsmouth- 
Newport News, Va.; and Memphis. 

The 1998 study was conducted by 
mass communication faculty at East 
Tennessee State University in John- 
son City. 



Perceived Effectiveness 


Of TV 


Stations' Advertising Options 


Medium 


Points 


Radio Advertising 


2.-, 


Direct Mail 


13 


News|Ki|>er Advertising 


12 


Billboards 


10 


World Wide Web Sites 


7 


Vehicle Lettering 


6 


Yellow Page Listings 


3 


Source: East Tennessee State 
University 
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www.billboard.com 



The 1999 Radio Power Book contains all the 
information to make your job easier. 

Locate Thousands of Listings in a Snap: 

Comprehensive listings of radio stations in all 15 formats covered by 
Airplay Monitor Consultants: ♦ Complete Label Promotion Directory 
♦ Arbitron Ratings and History for Top 100 Markets ♦ BDS and How 
It Works 

Order your copy now for 595 (plus S6 shipping and handling) by calling 1-80O-344-7119. 
Fax your order to (732) 363-0338 or mall this ad with check or money order to: 
Billboard Directories, P.O. Box 2016. Lakewood. NJ 08701 

Please add appropriate sales lax in NY. NJ, PA. CA, TN. MA. IL. OH, VA & DC, 
Orders payable in U.S. funds only. All sales are final. 
To advertise call Alyse Zlgman (323) 525-2308 
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Adult Contemporary 
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j£ 


to 
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TITLE 

IMPRINT & NUMBER/PROMOTION LABEL 


ARTIST 










No. 1 




CD 


1 


1 


13 


I'M YOUR ANGEL 


♦ R. KELLY & CELINE DION 

6 MCA1 At No. 1 


CT) 


3 


2 


15 


TRUE COLORS 


PHI OO V 


CD 


2 


3 


19 


FROM THIS MOMENT ON 


♦ SHANIA TWAIN 








:•— , 
VOL. 


4 


4 


10 


WHEN VOU BELIEVE ♦ AWtr- r« ISTON ft MARIAH CAREY 

Ah OA.>_JLUt.'BIA L;-.LAMVi'Jfi..i 


s 


5 


5 


24 


I'LL NEVER BREAK YOUR HEART 


♦ BACKSTREET BOYS 


(X 


6 


6 


17 


I'LL BE 

ATLANTIC 8419! 


♦ EDWIN MCCAIN 


7 


7 


? 


24 


THIS KISS 

.'. -v l!" 0. 1 


♦ i. ',!'-■ H 


CD 


8 


9 


9 


ANGEL 

V.A-'tE- iu\:.ET lO'^'REPROE 


♦ SARAH MCLACHLAN 


9 


10 


S 


49 


YOU'RE STILL THE ONE 


♦ SHANIA TWAIN 


10 


9 


10 


S3 


TRULY MADLY DEEPLY 


♦ SAVAGE GARDEN 


11 


11 


11 


35 


TO LOVE YOU MORE 


♦ CELINE DION 


12 


13 


12 


52 


AS LONG AS YOU LOVE ME 

ml ALEJM Cjl 


* ACKSTREET BOYS 




12 


13 


10 


HANDS 


♦ JEWEL 


14 


16 


It 


47 


MY FATHER S EYES 


♦ ERIC CLAPTON 


15 


15 


15 


41 


TORN 

RCA ALtlJM CUT 


♦ NATALIE IMBRUGLIA 


QD 


14 


14 


12 


THE POWER OF GOOD-BYE 


♦ MADONNA 


17 


21 


18 


27 


AFTER ALL THESE YEARS ANNE COCHRAN ft JIM BRICKMAN 


QD 


19 


17 


13 


I HEAR YOUR VOICE 


LIONEL RICHIE 




17 


19 


15 


FEELS LIKE HOME 


LEANN RIMES 


20 


18 


21 


22 


I DON'T WANT TO MISS A THING 


♦ AEROSMITH 




22 


20 


15 


MV ONE TRUE > RIEND 


♦ BETTE MIDI 










■ Hot Shot Debut * 


© 


NEW ► 


1 


WRITTEN IN THE STARS ELTON JOHN ft LEANN RIMES 


01) 


27 


23 


19 


MOTHER I MISS YOU 


JOHN TESH WIIH DAUA 


(24) 


26 


26 


7 


THE LAST DAY 

WARNER BROS ALBUM CUT 


MARILYN SCOTT 


QD 


23 


25 


14 


HIGH 


LIGHTHOUSE FAMILY 


Adult Top 40 










No. 1 




CD 


1 




18 


LULLABY 

5MG ALBUM PITTffYHHMlW 


♦ SHAWN MULLINS 

6 w*»:> at Nc 1 


CD 


2 




13 


HANDS 

ATLANTIC ALBUUCUT 


♦ JEWEL 


3 


3 




25 


SAVE TONIGHT 


♦ EAGLE-EYE CHERRY 


CD 


4 




13 


ANGEL 

WARNER ■s.JNSH UWRfPRISL 


♦ SARAH MCLACHLAN 


CD 


5 




20 


MY FAVORITE MISTAKE 

MM ALBUM CUT 


♦ SHERYL CROW 


CD 


6 




20 


JUMPER 

ELE«TRA ALBUM CUT/EEG 


♦ THIRD EYE BLIND 


CD 


8 


8 


16 


SLIDE 

waf-v:i- hhci: album r.vT 


♦ GOO GOO DOLLS 


CD 


7 


6 


15 


THANK U 

>M<> HiC» AL nt M !>.'! »( I^ISt 


♦ ALANIS MORISSETTE 


9 


9 


9 


38 


IRIS 

WAK'iLI- _ JV.-' ^ : J-JL 1 - ■•■ JJl ■■■ I't ,! 


♦ K J SCO DOLLS 


10 


10 


10 


30 


ONE WEEK 

REPRISE 


♦ BARENAKFD LADIFS 


11 


11 


11 


41 


REAL WORLD 


♦ '.'!'. 1 


© 


14 


13 


14 


SWEETEST THING 


♦ U2 


13 


12 


12 


51 


I'LL BE 

LAVA 84191,'ATLANriC 


♦ EDWIN MCCAIN 




13 


14 


14 


BACK 2 GOOD 

lA.'A A|b. M AV<V'. 


♦ MATCHBOX 20 


© 


15 


21 


6 


IT'S ALL BEEN DONE 


♦ BARENAKED LADIES 


16 


18 


15 




TORN 

HOI HBUM ::.II 


♦ \ATAI : r '.'0 = 001 Ifi 


© 


17 


17 


10 


YOU GET WHAT YOU GIVE 


♦ 01 w !Ai • 


11 


20 


20 


56 


TIME OF YOUR LIFE (GOOD RIDDANCE) • GREEN DAY 


19 


16 


16 


19 


INSIDE OUT 


♦ EVE 6 


20 


21 


18 


26 


HOOCH 


♦ EVERYTHING 


© 


19 


19 


15 


FIRE ESCAPE 

>* j| . ''WOOD ALBUM CUT 


♦ FASTBALL 


22 


23 


22 


22 


THIS KISS 


♦ FAITH HILL 


© 


26 


23 


16 


FROM THIS MOMENT ON 


♦ OO.I A Tv'.'AIIJ 


24 


22 


27 


11 


KISS ME ♦ SIXPENCE NONE THE RICHER 

SQUINT B5904VCOLUMB A 


© 


24 


25 


10 


FATHER OF MINE 


♦ EVERCLEAR 





Radio 

Z100 New York Parties Like It's 1999 At Jingle Ball 




WHTZ (Z100) New York's Jingle Ball last month featured a 
boots-kicking performance from country crossover queen 
Shania Twain, who performed six cuts from her current 
"Come On Over" set, including the recent top five hit "From 
This Moment On." 



Among the top live acts of the night was Barenaked Ladies, 
who performed their No. 1 Hot 100 single "One Week," as 
well as their current hit "It's All Been Done." (Photo: Chuck 
Pulin) 




The Brian Setzer Orchestra rocked this town with a swinging Z100 assistant PD Paul "Cubby" Bryant, left, and PD Tom 



set for Z1 OO's top 40 audience, many of whom have likely 
never heard of the Stray Cats. 



Poleman, right, flank performer Shawn Mullins, who per- 
formed songs from his new Columbia album, "Soul's Core." 




Shown backstage with 98* at the fifth annual Jingle Ball are 
Z100 morning show co-host Elvis Duran, left; PD Tom Pole- 
man, third from left; and morning team member Christine 
Nagy, right. 



Members of "N Sync, complete with outer space costumes, 
sent girls into a different universe — crying, shaking, scream- 
ing, and adoring— with their extraordinarily well-received 
mini-concert. 




Members of the Goo Goo Dolls, whose "Iris" was the No. 1 
song of the year at Z1 OO, celebrated the Jingle Ball finale 
with friends and Z100 PD Tom Poleman, left. 



Among the surprise guests at the Jingle Ball was Lauryn t 
who spoke to the sold-out audience about the new Z100 
college scholarship fund, called "Give Back And Get." 
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2 
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!§ 


TRACK TITLE 

(MPftlNTiTDOWOTICW LASn 


ARTIST 










— ^ No. 1 




CD 


1 


1 


8 


LULLABY 6«<*ssINol 
■;r.'r, ccl '.' • 


SHAWN MULLINS 


CD 


2 


2 


8 


SAVE TONIGHT 


EAGLE-EYE CHERRY 


CD 


3 


3 


8 


HANDS 

■I-..VM 


JEWEL 


4 


4 


4 


8 


HAVE YOU EVER? 

ATLANTIC 


BRANDY 


CD 


5 


5 


8 


JUMPER 

ELEKTRA EEG 


THIRD EYE BLIND 


CD 


6 


/ 


8 


ANGEL 

WARNER SUNSE' 


SARAH MCLACHLAN 


CD 


7 


6 


8 


IRIS 

WARNtHSUNSt: REPRISE 


GOO GOO DOLLS 


CD 


9 


12 


B 


SLIDE 

WARNER BROS 


GOO GOO DOLLS 


9 


8 


9 


8 


MIAMI 

COIUMB A 


WILL SMITH 


CD 


10 


10 


8 


I'LL BE 


EDWIN MCCAIN 


GD 


11 


8 


8 


MY FAVORITE MISTAKE 

A&M 


SHERYL CROW 


QD 


13 


13 


8 


(GOO MUST HAVE SPENT! A LITTLE MORE TIME ON YOU N SYNC 

RCA 


QD 


14 


14 


8 


TOUCH IT 

UPTOWN UNIVERSAL 


MONIFAH 


14 


12 


16 


8 


LATELY 

PENDULUM .RED ANT 


DIVINE 


QD 


16 


15 


8 


ONE WEEK 

HiPH 


BARENAKED LADIES 


QD 


17 


11 


3 


THANK U 

MIWEMCK /REPRISE 


ALANIS MORISSETTE 


17 


15 


17 


8 


DOO WOP (THAT THING) 

RUTHOUSE 


LAURYN HILL 


QD 


20 


19 


I 


FROM THIS MOMENT ON 

MEROJRT 


SHANIA TWAIN 


19 


1? 


19 


6 


TAKE ME THERE BLACKSTREET & MYA FEAT MASE S EtUNKY BUNK 


20 


19 


20 


8 


TOO CLOSE 

APISTA 


NEXT 


QD 


24 


21 


8 


REAL WORLD 

LAVA . ATLANTIC 


MATCHBOX 20 


QD 


22 


23 


8 


INSIDE OUT 


EVE 6 


23 


21 


22 


8 


CRUSH 

EL'EL AMERICA - . . 


JENNIFER PAIGE 




23 


26 


8 


I'M YOUR ANGEL 

JIVE 


R. KELLY & CELINE DION 


QD 


26 


24 


8 


ARE YOU THAT SOMEBODY? 

BLACKGROUND ''ATLANTIC 


AALIYAH 


26 


25 


25 


8 


...BABY ONE MORE TIME 

JIVE 


BRITNEY SPEARS 


QD 


NEW ► 
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1999 

WARNER BPOS 


PRINCE 


28 


27 


27 


7 


YOU GET WHAT YOU GIVE 

MCA 


NEW RADICALS 


QD 


29 


31 


5 


BACK 2 GOOD 


MATCHBOX 20 


QD 


30 


32 
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IT'S ALL BEEN DONE 

RE Plrnl 


BARENAKED LADIES 


QD 


RE-EMTRT 


6 


1 DON'T WANT TO MISS A THING 

COLUMBIA 


AEROSMITH 


32 


31 


29 


8 


BECAUSE OF YOU 

MOTOWN 


98 DEGREES 


33 


28 


28 
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LUV ME, LUV ME 

FLYTE TYME *ICA 


SHAGGY FEATURING JANET 


34 


32 


34 
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TEARIN' UP MY HEART 

RCA 


•N SYNC 


QD 


40 


40 
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CLOSING TIME 


SEMISONIC 


QD 


37 
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BELIEVE 

WARNER BROS. 


CHER 


QD 


39 


37 
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THIS KISS 

WARNER BROS 


FAITH HILL 
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35 


39 
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ALL 1 HAVE TO GIVE 


BACKSTREET BOYS 


39 


34 


36 
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CAN 1 GET A... JAY-2 FEAT, AMIL (OF MAJOR COINZ) AND JA 

DEF .'AM MERCUHT 


40 


38 


30 


8 


THE POWER OF GOOD-BYE 

MAVERICK .WARNER BROS 


MADONNA 
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Full Force Still A Power To Be Reckoned 
With As '80s Pedigree Inspires New Hits 



UETTIIn" BUSY ONE TIME: When 
the six brothers and cousins behind 
Full Force won the amateur-night 
competition at New York's legendary 
Apollo Theater four weeks in a row in 
the late 1970s, they knew they were 
on the pathway to recording stardom. 

But when the family act's demo tape 
was returned by label after label, the 
gold-paved road began to feel tar- 
nished, and the act realized it had to 
find an alternative port of entry. 

The group's co-manager and 
father/uncle, Steve Salem, had a sug- 
gestion: Why not produce, then build 
a name and work it from there? 

"Our big dream was making it as a 
group, as a recording act," says Full 
Force's Bowlegged Lou. "I was so 
against just writing, because I just 
wanted the limelight. But we knew we 
were great writers, and we decided to 
give it a try." 

The resulting effort made Full 
Force a brand name on '80s radio as 
the hitmaking team behind smash 
tracks from Lisa Lisa & Cult Jam, 
James Brown, and Samantha Fox. 

It didn't hurt that the members 
often credited themselves on the 
labels of the artists' records — a com- 
mon practice today, a la Puff Daddy, 
Jermairie Dupri, and many dance 
music producers — and appeared as 
their ubiquitous '80s trendy-fashioned 
selves in videoclips for artists they'd 
produced. It worked, too. By the mid- 
'80s, the group was an established 
entity and was signed to Columbia 
Records, where it released three 
albums that hit The Billboard 200. 

A decade later, the Force is in the 
spotlight again via a bountiful second 
wind, now helping guide the top 40 
sounds of songs like Allure With 
U2's smash remake of "All Cried 
Out"; the cuts "I Just Wanna Be With 
You" and "Everything I Own" on 
multi-platinum act 'N Sync's debut 
album; "Missing My Baby" from 
Selena's "learning Of You"; and the 
current single from the Backstreet 
Boys, "All I Have To Give." 

Full Force has taken an even might- 
ier step, linking with Lou Pearlman's 
Trans Continental Entertainment in 
Orlando, Fla, for a production deal that 
created TransFbrce Entertainment 

"I always thought they brought a 
unique dance sound that gave their 
music a sort of street feel in the '80s, 
with groups like Lisa Lisa & Cult 
Jam. It didn't all sound the same," 
says Jay Michaels, music director at 
top 40 KRBE Houston. "Now, they're 
chosen acts to work with that they can 
bring a new sound that's distinctive to 
this decade. They've updated their 
sound and have chosen to work with 
relevant people. I think they've made 
good choices all along the way." 

"There are several factors to the 
success of Full Force," adds Jeff Fen- 
ster, senior A&R VP for Jive Records, 
whose acts include Backstreet Boys, 
Britney Spears, Imajin, and, in the 
'80s, Fox — all of whom Full Force have 
worked with. "They've always had a 



commercial outlook. For instance, with 
Backstreet Boys and 'N Sync, they 
consider what teenage audiences, 
especially girls, want to hear about 

"They also have such an enthusi- 
asm for what they do," Fenster adds. 
"They've always been hungry, and I 
think that ties in to their ability to 
keep a young perspective." 




by Chuck Taylor 

The Full Force success story began 
in 1984 with co-production of the leg- 
endary rap song "Roxanne, Roxanne" 
from U.T.F.O., which hit the top 10 on 
Billboard's R&B singles chart. Says 
Lou, "When we started with them, 
there were no female rappers. That 
record started that trend, I think." 

The same year, the group scored a 
No. 1 hit on the Hot Dance Music/Club 
Play and Hot Dance Musie/Maxi-Sin- 
gle Sales charts with "I Wonder If I 
Take You Home" from Lisa Lisa & 
Cult Jam. The act, created by Full 
Force, became its signature. "We were 
auditioning girls to sing," Lou says, 
"and we loved the fact that [Lisa Lisa] 
was Latin, because there were no 
Spanish girls into R&B, hip-hop, and 
dance. It hit big overseas first, then 
came to the U.S., and it just went crazy. 
We were so surprised." 




Following that, Full Force got its 
dream signed in ink with its own 
record contract In 1985, it scored a 
top 20 R&B hit in the U.K. with "Alice, 
I Want You Just For Me!" Then came 
pay dirt: first with Lisa Lisa's two 
classic singles "Head To Toe" and 
"Lost In Emotion," which both topped 
the Hot 100 and R&B charts, then 
with the No. 1 R&B single "Thanks 
For My Child" by Cheryl "Pepsii" 
Riley, an intense ballad written and 
pnxluced by Full Force about the chal- 
lenges of single motherhood. 

Then came successes with Brown 
("I'm Real" and "Static") and the fond- 
ly regarded Fox era, via "Naughty 
Girls (Need Love Too)" and "I Wanna 
Have Some Fun." 

But by the close of the '80s, as is so 
often the case, another sound and a 
host of new names rolled around, leav- 



ing Full Force with little work and 
few prospects. "In this business, there 
are ups and downs, peaks and val- 
leys," says Lou. "When we were going 
through our slow period, a lot of peo- 
ple got amnesia, saying, 'What have 
you done for us lately?' We weren't 
getting a lot of meetings, and we 
struggled, but we continued to believe 
in ourselves and never gave up." 

The group's resurgence began in 
the mid-'90s with production of the 
Selena cut. The members were the 
last producers outside of her family to 
work with her, the burgeoning Latin- 
flavored artist was murdered in 1995. 

"We happened to see a video and 
instantly fell in love with her and want 
ed to work with her," says Lou. "We 
met up with her brother, who told us 
she [covered) a lot of Lisa Lisa songs." 

It was shortly thereafter that Dave 
McPherson, then of Jive Records and 
now senior VP of urban A& R at Epic, 
showed interest in a pair of songs writ- 
ten by Full Force. One of those was 
"All I Haw To Give," recorded by then 
new Jive act Backstreet Boys. Their 
band manager, Johnny Wright also 
handled another boy band: 'N Sync. 
This gave Full Force what became a 
potent second link to the power-pop 
movement of the last few years. 

Full Force's savvy in working with 
those youth acts, says Erik Bradley, 
music director of rhythmic top 40 
WBBM (B96) Chicago, comes from 
an inherent ability to hit the button. 
"That group's biggest asset is that 
they know how to make hits, as evi- 
denced with their past with acts like 
Lisa Lisa and now with the Back- 
street Boys and 'N Sync," he says. 

"I think they've helped give these 
youth acts a more mature sound," he 
adds. "The young-skewing acts of the 
'90s have a more mature sound than 
groups like New Kids On The Block 
or early New Edition that came out 
in the last decade. Backstreet Boys 
and 'N Sync have gotten play on AC 
radio, which takes it to another level 
and makes them more mass-appeal." 

Full Force has also worked with 
Take 5, Wild Orchid, and upcoming 
artists Don Phillip, C-Note, Inno- 
sense, and Trey D. It also collaborat- 
ed with Backstreet Boy Howie D. on 
tracks for the Boys' new album, set 
for release this spring. "We've been 
writing some great stuff with him. 
The brother has got skills," says Lou. 

And remaining intact is Full 
Force's will to be a star act on its own 
accord. Its first album in four years 
is anticipated to hit the racks in the 
first quarter of the year. 

Seldom leaving open an opportu- 
nity to posture good-naturedly, Lou 
reasons, "We just keep sustaining in 
this business. All the street DJs from 
back in the day know that we were 
ahead of our time and on the fore- 
front of some of the trends of music 
innovation. With this kind of long- 
lasting diversity, we hope the Full 
Force legacy will roll along for years 
to come." 
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BY CARRIE BELL 



Imitation is the sincerest form of flattery, which 
is why Los Angeles-based act Orgy gets off on 
doing covers of songs by bands that inspired it, 
like Dead Or Alive or Sisters Of Mercy. 

"It's challenging to create something that feels 
like a song that you might create but also does jus- 
tice to the original," says guitarist Amir Derakh. 
"We've always done covers for fun, not to claim 
them as ours or to turn them into hits." 

An ironic statement considering that Orgy's ver- 
sion of New Order's "Blue Monday" is No. 21 on this 
issue's Modern Rock Tracks and has earned the 
band a lot of attention. Even more strange is that it 
wasn't even the remake it planned on including on 
"Candyass." 



"When we were recording up in Lake Tahoe 
[Nev.], we'd drive into Reno for provisions and fun. 
I'm a CD junkie, so I'd always stop at the record 
stores. One outing we picked up New Order and 
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Derakh, Orgy 



started playing around with it in the studio. We 
were so pleased with it that we decided to put it on 
the album and save other options for later." 
Derakh admits he was anxious about the reac- 
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ONE CREED 
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PSYCHO MAN BLACK SABBATH 

m iin :in epic 
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STILL RAININ' ♦ JONNY LANG 
WANDER THIS WORLD 


ji 


11 


in 


19 


CELEBRITY SKIN ♦ -OLE 
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GOT YOU (WHERE 1 WANT YOU) ♦ THE FLYS 
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WHAT'S THIS LIFE FOR ♦ CREED 
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YOU WANTED THE BEST KISS 
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SOFT SECOND COMING 
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NOW THAT YOU'RE GONE INDIGENOUS 

THINGS WE DO PACHYDERM 
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PSYCHO CIRCUS ♦ KISS 
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1 DONT UKE THE DRUGS (BUT THE DRUGS UKE ME) ♦ MARILYN MANSON 

MECHANICAL ANIMALS IVGTH NCiiTLRSCOrE 


46 


39 


40 


4 


NOBODY KNOWS ADDICT 

STCNES B>G CATrV? 
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tion. "We're talking about one of the biggest club hits 
ever, but people have latched onto it Their reunion 
announcement has only helped us. Nov.' we are being 
played alongside them. Quite a compliment if people 
think it stands up next to the original." 

Derakh says New Order and other '80s goth acts 
influenced the rest of "Candyass." "Throw in some 
'90s industrial and drum'n'bass, and you have our 
orgy of sound," he says. 

Hence the group's name? Derakh, who is mixing 
the new Danzig album, says the meaning came 
after the group was named. "Actually, Jay (Gordonl 
spray-painted the word on his bass ease one day off 
the top of his head, and it stuck. It does always get 
a reaction and makes people remember our name." 



JANUARY 16, 1999 



Modern Rock Tracks 


■ 


it! 


B 


n 


TRACK TITLE ARTIST 

ALBUM TITLE (IF ANYI Ml : h!U I , I- , 'j'. , :i \ LABEL 


CD 


1 


1 


IS 


— ^ No. 1 
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Week of December 27, 1998 

ffi VVhsn You Bfltitn* / Matish Carey And 

Whitney Houston 
(2) You Get What You Give / New Radicals 
<3> PfBtty Fty (For A White Guyl / The Offspring 
® Thank U / Alenis Monasette 
© To Zton / Lauryn Hill Featuring Carlos 

Samaria 
® Key 0* Love / Misia 
CD Until You Come Back / Whrtney Houston 
® Hands /Jewel 
® Switetest ThiftB / U2 
© The Future Of The Future / Oeep Dah With 

Everything Bui The Girl 
■" Tli,' i:f v f!,tv ,' MlS .. 
© Automatic / Hikatu Utada 
O I'm Your Angel / Celine Dion Duel Wrth 

A Kelly 

Q Baby. This Is For Reel / Leila 

© Believe / Cher 

© Smoke / Natalie Imbrugka 

& Love And Harmony / Take 6 

© Troptcalia/ Beck 

© Feel This Way / Zebrahead 

© Kaioetarinaiyotunoeshioio / UA 

0 AIR Ljus Pa Mig / Bo Kaspers Orkester 

© Body Movm' / Beastie Boys 

© La Fete / Clementine 

© Human Bemgs/Seal 

© Take Mt There / Backstreet And My* 

Featuring Mass And Blinky Blink 
® I Don't Want To Miss A Thing / Aerosmrth 
© Fever / Triceratops 
© Love Him / Donne Lewis 
© You And Me / Sean Oliver 
© Love Like This / Faith Evans 
© Walk On By / Dionrte Warwick 
© Makbu / Holt 
3 Crush / Jennifer Paige 
© Across The Universe / Fiona Apple 
® Don't Be Afraid / One Little Creature 
© Kicking My Heart Around / The Black 

Crowes 
© Outside / George Michael 
© Smofcin' Billy / Thee Michelle Gun Elephant 
© Spoon / Cftaka Khan 
® Mysterious Times / Sash 
& I Know How 2 Love U / Nadirah 
© You Ware There / Babyface 
© When You're Gone / Bryan Adams With 

Melanie C. 
© Happy To Be Here / Dave Stewart 
® Water, flower / Silva 
© Woman / Urban Species 
^ Appla - II - v One. Only Yau / Momoe 

Shimano 
© SI.de/Goo Goo Dolls 
© Have You Seen Her / Ray Hayden 

M One Week / Barenaked Ladies 

Selections can be heard on 
"Sapporo Beer Tokio Hoi 100" 
every Sunday 1 PM-5 PM on 
J-WAVC/81.3 /7M in TOKYO 



B1.3Fm MUfiUE 

Station information available al: 
htlp://www.j-wavB. co.jp 
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FOR WEEK ENDING JANUARY 10, 1999 



Austin Music Network Buusts 
Personnel, Adds Programs 



MUSTIN MUSIC MAKEOVEK: 
It seems like almost every city in 
America has a music program on 
local cable TV But the city of 
Austin, Texas, is in the unique posi- 
tion of having its own 24-hour 
cable music channel. 

The Austin Music Network: 
Austin's Music + Arts Channel 
has long prided itself in presenting 
an eclectic mix of music from local 
and national artists. And now, 
recent changes at the channel indi- 
cate that it wants to bring its 
standing in the music industry to 
another level. 

The Austin Music Network can 
be seen locally on Time Warner 
Cable's channel 15. "The city of 
Austin holds the contract 

for the channel," says 

Austin Music Network 
communications director 
Jim Ellinger, "but re- 
cently, the city handed 
over management of the 
channel to a private firm 
called the Music Man- 
agement Group." 

The "new" Austin 
Music Network began to 
emerge last November 
by switching from a non- 
commercial format to a 
commercially supported 
outlet. New staffers also 
came on board, including 
Ellinger; GM Rick Mel- 
chior, a 20-year veteran in TV 
production; and music director/tal- 
ent coordinator Don Harvey, a 
longtime Austin music figure who 
co-owns the Austin Rehearsal 
Complex and has been a drummer 
for local heroes Charlie Sexton 
and Joe Ely. 

Others who round out the staff 
are music director Buckner 
Cooke, who works with Harvey in 
selecting videoclips and booking 
talent, and senior executive direc- 
tor Samm Pena. Longtime Austin 
Music Network artistic director 
Tim Hamblin has exited. 

On Dec. 5, 1998, the channel 
staged an ambitious 25-hour live 
music marathon featuring more 
than 70 Austin acts performing 
continuous sets on the air. Artists 
who participated in the marathon 
included Ely, Jimmie Dale 
Gilmore, David Garza, Sixteen 
Deluxe, Kinky Friedman, Tish 
Ilinojosa, and W.C. Clark. 

Plans for the revamped Austin 
Music Network include a slate of 
new shows, which Melchior says 
will launch in late January/early 




February. "The concept is maga- 
zine-styled shows," he adds. "It's 
all about the genre." 

The programs include "High 
Country" (which will focus on 
country music), "Contours" (jazz 
and lounge music), "Classic Morn- 
ing" (classical), and "High Praise" 
(contemporary Christian and 
gospel). The new shows, which will 
be shown on weekends, will fea- 
ture Austin artists, but the music 
won't be exclusively about local 
artists, says Melchior, who will 
oversee the programming. 

According to the channel's exec- 
utives, there are no plans to cancel 
current Austin Music Network 
series, such as Texas music-ori- 
ented "What's The 
Cover?," "Texas' Best," 
and "Wake Up! Austin"; 
world/Latin music-ori- 
ented "No Borders"; 
R&B/hip-hop show 
"Fly"; and new-artist 
show "Breakin' In." 
These programs, which 
are aired throughout the 
week, will switch to a 
Monday-through-Friday 
schedule once the new 
weekend programs are 
added. 



by Carlo 
Hay 



PRODUCTION NOTES 



Local show spot- 
light: This issue's 
spotlight is on pop/rock 
show "TuneZ,"which has been on 
the air since 1997. 

TV affiliate: WGTW Philadel- 
phia. 

Program length: 60 minutes. 

Time slot: 10 p.m. Saturdays. 

Key staffers: Alan Box, execu- 
tive producer/co-host; Danielle 
Bonner, music director/co-host. 

Following are the top five clips 
for "TuneZ" for the week that 
ended Dec. 26, 1998. 

1. Green Day, "Nice Guys Fin- 
ish Last" (Hollywood/Reprise). 

2. Semisonic, "Singing In My 
Sleep" (MCA). 

3. *N Sync, "Merry Christmas, 
Happy Holidays" (RCA). 

4. Will Smith, "Miami" (Colum- 
bia). 

5. Marilyn Manson, "I Don't 
Like The Drugs (But The Drugs 
Like Me)" (Nothing/Interscope). 

On THE MOVE: Production 
companies the End and Gigantic 
have moved to the same address. 
They can now be reached at 433 S. 
Beverly Drive, Beverly Hills, Calif. 
90212. 



LOS ANGELES 
Faith Hill teamed up with direc- 
tor Peter Nydrle for her "Let Me 
Let Go" clip. 



Dave Meyers directed Mytown's 
"Party Song." 

Morgan Lawley directed Allison 
Moorer's "Alabama Song." 



Billboard Video Monitor 

THE MOST-PLAYED CLIPS AS MONITORED BY BROADCAST DATA SYSTEMS 

"NEW ONS" ARE REPORTED BY THE NETWORKS (NOT BY BDS) FOR THE WEEK AHEAD 



14 hours daily 
1899 9th Street NE. 
Washington. D C. 20018 

1 DeboMhCatNcMoys Supposed loBtHw 

2 Jay-Z. Hard Knock Life (Ghetto Anthem) 

3 Total, Tnppin' 

4 Brandy, Have You Ever? 

5 Blackstreet L Mya, lake Me 1 here 

6 Busta Rhymes, Gimme Some More 

7 112 Feat. Mase, Love Me 

8 Lauryn Hill. Doo Wop 

9 R. Kelly, Home Alone 

10 2Pac, Changes 

1 1 Faith Evans, Love Like This 

12 Dru Hill, These Are The Times 

13 Brian rVkKnight. Hold Me 

14 Gerald Levert, Taking Everything 

15 R. Kelly. When A Woman's Fed Up 

16 Tevtn Campbell, Another Way 

17 Kirk Franklin, Revolution 

18 R. Ketty & Celine Dion, I'm Your Angel 

19 Foxy Brown, Hot Spot 

20 Tyres*, Sweet Lady 

21 Shanks, When I Close My Eyes 

22 Ntxt, I Still Love You 

23 Wiewf Hctstwi I Manjh Caen ATiet >\ Brine 

24 Method Man, Judgement Day 

25 Will Smith, Miami 

26 Maxwell, Matrimony: Maybe You 

27 Men Of Vukm, Do You Feel Me 

28 Redman, I II Bee Dat 

29 Jermaine Dupri F/Kerth Sweat & 
R.O.C., Going Home With Me 

30 Ghetto Mafia, In Decatur 

— NEW ONS »*■— 

No New Ons This Week 



SHE 



Continuous programming 
2806 0 pry Land Dr., 
Nashville, TN 37214 

1 Wynonna, Woman To Woman 

2 The Wilkinsons, Fly (The Angel Song) 

3 Toby Keith, Getcha Some 

4 Shania Twain, That Donfl hipress Me Much 

5 Faith Hill, Let Me Let Go 

6 Rjndt Tnrrh, Spnt D1 A Boy, Wisdon C* A Man 

7 John Michael Montgomery, Hold On To Me 



8 Lee Ajin Womack, A tide Past Little Rock 

9 Diamond Rio, Unbelievable 

10 Garth Brooks, It s Your Song 

11 Jo Dee Messina, Stand Beside Me 

12 Sara Evans, No Place That Far 

13 Patty Loveless. Can't Get Enough 

14 Deana Carter, A,%ance Ot The Head 

1 5 Wade Hayes, Ton Up From The Floor Up 

16 Chad Brock, Ordinary Life * 

17 Deryt Dodo, A Bitter End * 

18 Th* KWeyi. Scmefo3/i OU The* Watchng * 

19 Tracy Lawrence. I'll Never Pass This Way 

20 Jesucj Andrews, I Will Be There Fo> You ' 

21 Dixie Chicks, You Were Mine * 

22 Ty Herndon, Hands Of A Working Man * 

23 The Tractors, Shortening Bread * 

24 TravilTnB,r«MwLoofangtNwMySN)«)ei" 

25 Linda Davis, I'm Yours 

26 Shania Twain, F-om This Moment On 

27 Aaron Tipptn. For You I Will 

28 Garth Brooks, Teann' It Up 

29 Sammy Kershaw. One Day Left To Lrve 

30 Olivia Newton-John, Precious Love 

31 Joe Dime. Poor Me 

32 Soift Sab Fw. J ftjwm Jd tfSsKBeB K/WKi 

33 Larl While, Take Me 

34 Mark Nesler, Slow Down 

35 Charlie Robison, B-aHre'-l 

36 Gary Mian, I'll Take Today 

37 Alison Krauss, I Give You To His Heart 

38 Terri Clark, You're Easy On The Eyes 

39 Dwight Yoakam, These Arms 

40 Dolly Parton. Hie Salt In My Tears 

41 Blachhawk, There You Have It 

42 Jon RanoalJ, She Donl Beieve In Fairy Tares 

43 Allison Mooter, Alabama Song 

44 T. Graham Brown, Wine Into Water 

45 Billy Ray Cyrus, Under The Hood 

46 Shannon Brown, I Won't Lie 

47 Monte Warden, Someday... 

48 Pam Tillts, I Said A Prayer 

49 Clint Daniels, When 1 Grow Up 

50 Ctnxfii Chuch. W*T i If* Mjltrr Wm You Bltry 

* Indicates Hot Shots 

m NEW ONS 
No New Ons This Week 



iMTEEfajir 



Continuous programming 
1515 Broadway, NY. NY 10036 

1 The Offspring, Pretty Fty [For A While Guy) 

2 Will Smith. Miami 

3 Jewel. Hands 

4 Brandy, Have You Ever? 

5 Master P, Kenny's Dead 

6 Beastie Boys, Body Mown' 

7 Green Day, Nice Guys Finish Last 

8 Ump Bizkit, Faith 

9 Lenny Kravrtx. Fly Away 
lOEverlast, What It s Uke 

1 1 Jay-2. Hard Knock Lie (Ghetto Anthem) 

12 Jennifer Love Hewitt, How Do I Deal 

13 Collective Soul, Run 

14 2Pac, Changes 

15 New Radicals. Yoj Get What You Give 

16 Lauryn Hill, Doo Wop 

17 Blackttreet !■ Mya. Take Me There 

18 Oks Of '99, Volte Brick In The Wan (Part 2) 

19 Natalie ImbnagHa, Smoke 

20 DMX, RuW Ryders' Anthem 

21 Barenaked Ladies, It's All Been Done 

22 Metallic*. Turn The Page 

23 Bint a Rhymes. Gimme Some More 

24 Deborah tea, Vtecy s Supposec Trj Be Hr 

25 Outkast, Rosa Parks 

26 Marilyn Manson, I Don't Like The Drugs 

27 Spice Girts, Goodbye ' 

28 Aaliyah. Are You that Somebody? 

29 Method Man, liingeinent Day 

30 Everclear, Father Of Mine 

31 Ftys, Got You 

32 Cake, Now There 

33 Hole, Malibu 

34 R. Kelly t Celine Dion, I'm Your Angel 

35 Brian Setter Orchestra, Jump Jive An' Wail 

36 Tyrese. Sweet Lady 

37 Dru Hill. These Are The Times 

38 Alanis Morlssette, Uninvited 

39 Third Eye Blind. Jumper 

40 Jay 7 Feat. Amil & Ja, Can I Get A... 

41 Wi^rkuiWltljrv»rjni.W«irajW«( 

42 Goo Goo Dolls, Ins 

43 Marian Carey, My All 

44 Dave Matthews Band, Crush 

45 Mo Thugs Family. Ghetto Cowboy 

46 Faith Evans, Love Like This 

47 Britney Spears, Baby One More Time 

48 Goo Goo Dolls, Slide 

49 U2, Sweetest Thing 

50 Timbaland. Here We Come 

** Indicates MTV Exclusive 



foxy Brown. Hot Spot 
Marian Carey, I Still Believe 
Juvenile, Ha 

Stardust. Mum.;. Snunds bVtier Win You 



Continuous programming 
1515 Broadway, NY, NY 10036 

1 Goo Goo Dolls. Ml 

2 Eagle-Eye Cherry, Save Tonight 

3 Shawn Mulltns. Lullaby 

4 Sheryl Crow, My Favorite Mistake 

5 Jewel, Hands 

6 Barenaked Ladies, It's All Been Done 

7 Alanis Mortssette. Thank U 

8 Sugar Ray, Fry 

9 Goo Goo Dolls, Slide 

10 Hootie & The Btowfish, Omy Lonely 

1 1 Lenny Kravitz, Fly Away 

12 Brian Setter Orchestra, Jump Jive An' Wail 

13 Prince, 1999 

14 Third Eye Blind, Jumper 

15 R.E.M., Lotus 

16 Sugar Ray, Every Morning 

17 Smash Mouth. Walkin' On The Sun 

18 Fastball. The Way 

19 U2, Sweetest Thing 

20 Billy Joel. We Didn't Start The F«re 

21 U2. New Year's Day 

22 R.E.M., It's The End Of The World... 

23 Timbuk3, The Future's So BngM. I Gotta... 

24 Semisonic, Closing Time 

25 Shania Twain, You're Slill The One 

26 Paula Cole, I Don't Want To Wail 

27 Third Eye Blind, Semi-Charmed Life 

28 Madonna. The Power Of Good -Bye 

29 Third Eye Blind, How's It Going To Be 

30 Sarah McLachlan. Angel 

31 Green Day. Time Of Your Life 

32 Celine Dion. My Heart Will Go On 

33 Barenaked Ladles. One Week 

34 New Radicals. You Get What You Give 

35 VrtiHy rtouttn I ton* Oef WV^u Wrw 

36 Dave Matthews Band, Crush 

37 Usa Loeb, All Day 

38 Alanis Morissette. You OughU Know 

39 Matchbox 20. 3 AM 

40 Sarah McLachlan. Adia 

41 Aerownith. I Don't Want To Miss A Thing 

42 Manah Carey, My All 

43 Shania Twain, From This Moment On 

44 Lauryn Hill. Doo Wop (That Thing) 

45 R, Kelly t Celine Dion, I'm Your Angel 

46 Rolling Stones, GfclTM Shelter 

47 Collective Soul, Run 

48 Kim Carries, Bette Davis Eyes 

49 Matchbox 20, Push 

50 Paula Cole. Me 

-~^m NEW ONS 

Mariah Carey, I Still Believe 

HurmGjft Harm IsrH, M r* Hunan ftdj faga) 

Hole, Mahbu 

Rufus Wain right, Aon) Fools 



THE CLIP LIST 



A SAMPLING OF PLAYLISTS SUBMITTED BY 
NATIONAL I LOCAL MUSIC VIDEO OUTLETS FOR 
THE WEEK ENDING JANUARY 16, 1999. 



Continuous programming 
1221 Collins Ave 
Miami Beach. FL 33139 

AMERICA'S NO. 1 VIDEO 

R. Kelly, When A Woman's Fed Up 

BOX TOPS 

Kirk Frankkn, Revolution 

Deborah Cox, Nobody's Supposed To Be Here 

Total, Tnppin' 

The Offspring. Pretty Fry (For A White Guy) 

2Pac, Changes 

DJ QuiK, Hand N Hand 

Busta Rhymes, Gimme Some More 

Five, it's The Things You Do 

Master R Kenny's Dead 

RZA. Holocaust 

Juvenile, Ha 

Britney Spears, Baby One More Time 
Faith Evans, Love Like This 
TO, Westside 

Bizzy Bone, Nobody Can Stop Me Now 

Destiny's Child, Get On The Bus 

Tyrese. Sweet Lady 

Brandy, Have You Ever? 

Dru HW, These Are The Times 

Blackstreet. Take Me There (Remix) 

Outkast, Rosa Parks 

Cool Breeze. Watch For The Hook 

Aaliyah, Are You That Somebody? 

Limp Bukrt, Faith 

NEW 

David Michael Anthony, Love Come Down 

Deborah Cox, Nobody's Sicposed To fit rim fflami) 

Godsmack. Whatever 

Heather Nova, Head & Shoulder 

Ini Kamoze, Kingstock 

Keith Sweat F/Snng, I'm Not Ready 

Lo Fidelity All Stars, Battleflag 

Marian Carey, I Stiti Believe 

Silk, IF You 

Tear The Club Up Thugs. Push Em Off 
The Roots F/Erykah Badu. You Got Me 
Tin Star. Head 

Uncle Sam. When I See You Smile 




Continuous programming 
1515 Broadway 
New York. NY 10036 

NEW 

Cool Breeze. Watch For The Hook 

DJ QuIK, Hard N Hand 

Everclear, One Hit Wonder 

Lenny Kravrtz, I Belong To You 

Monkey Malta. Work M> Body 

The Roots F/Erykah Badu. You Got Me 

Tin Star, Head 

Tino. Tino's Drum Lessons 




Continuous programming 
299 Queen St West 
Toronto. Ontario M5V2Z5 

David Usher. St Lawrence (new) 

Chef, Chocolate Salty Balls (new) 

Collective Soul, Run (new) 

Foxy Brown. Hot Spot (new) 

All Saints, Under The Bridge (new) 

Class 01 99. Arother Bnck In The Wall (new) 

Jay-2, Can I Get A . (new) 

Michelle. Lift Me Up (new) 

Orgy, Blue Monday (new) 

Sugar Ray, Every Morning 

Britney Spears, Baby One More Time 

Barenaked Ladies, it's All Been Done 

U2. Sweetest Thing 

Sky, Some Kinda Wonderful 

The Offspring. Pretty Fly (For A While Guy) 

Maestro, Stick To Your Vision 

Eagle Eye Cherry. Save Tonight 

Goo Goo Dolls, Slide 

Jay-Z. Hard Knock Lite (Ghetto Anthem) 

Shawn Mullini. Lullaby 




Continuous programming 
1111 Lincoln Rd 
Miami Beach. FL 33139 

Aterciopefados, Maligna (Heavy) 
El Senor Gonzales, Burtuias De J aeon (Heavy) 
Fona Apple. Across The Universe (Heavy) 
Kom, Got The Life (Heavy) 
Maldtta Vecindad. Cocodnlo (Heavy) 
Metalhca. Turn The Page (Heavy) 
R.E.M., Daysleeper (Heavy) 
Shakira. Oega, Sordomuda I Heavy) 
Goo Goo Dolls, Slide (Heavy) 
Titan, C'mon Feel The Noise (Heavy) 
Ella Baila Sola, Y Qu^iera {Medium) 
Fanh No More, I Started A Joke (Medium) 
Faithless, God Is A DJ (Medium) 
Gaud Negro, Tiempo De Libetar (Medium) 
Kiss, Psycho Circus (Medium) 
La Fkx De Lingo, La Ley (Medium) 
Lenny Kravitz, Fly Away (Medium) 
Manu Ch.ro Desaparecideo (Medium) 
Midnight Oil, Redneck Wondetand (Medium) 
Natalie Imbruglia, Sr-c-.e (Meiium) 



2 hours weekly 
3900 Main St 
Philadelphia, PA 19127 

2Pac. It's All About You 
Method Man, Judgement Day 
Total, Tnppin' 

Brian McKnight. Hold Me 
Outkast, Skew It On The BarB 
Bounty Killer, It s A Party 
Kurrupt, Gimmewulchaget 
Master P, Kenny's Dead 
Beenie Man, Tell Me 
Redman, II Be That 
R. Kelly, Heme Alone 
Butta Rhymes, Gimme Some More 
Voices Of Theory, Wherever You Go 
Faith Evans, Love Uke This 
Nonchalant, Take It There 




Five hours weekly 
223-225 Washington St 
Newark, NJ 07102 

Beastie Boys. Body Mcvn' 

Seal, Human Beings 

Barenaked Ladies. It's All Been Done 

Monster Magnet, Powertrip 

Afghan Whigs, Something Hot 

Fun Lovin' Criminals, Love Unlimited 

Brian McKnight. Hold Me (Remix) 

Eels, Last Stop. The Town 

Love 1 Rockets, Holy Fool 

Eve 6, Leecti 

R. Kelly t Celine Dion, I'm Your Angel 

Big Bad Voodoo Daddy, Mr. Pinstripe Suit 

Oasis, Acquiesce 

112 Feat. Mase. Love Me 

Harvey Danger. Private Helicopter 

Third Eye Blind, Jumper 

Soul Coughing, Circles 

Cannibus. Negronometry 

Fiona Apple, Across The Universe 



CMC 



CALIFORNIA MUSIC CHANNEL 

1 5 hours weekly 
10227 E 14th St 
Oakland, CA 94603 

Brandy, Have You Ever? 

Dru Hill, These Are The Times 

Xscape. My Little Secret 

Blackstreet, Take Me There (Remix) 

Faith Evans, Love Like This 

K Sync (God Must Hav Spent) A Little More.,. 

Backstreet Boys, All I Have To Give 

112 Feat. Mase, Love Me 

Outkast, Rosa Parks 

Britney Spears, ...Baby One More Time 



78 



BILLBOARD JANUARY 16. 1999 



NETTWERK, EMI IN JOINT VENTURE 

(Continued from page 1) 



are distributed in 



CEO Terry McBride. Nettwerk 
America will market select artists 
signed to Capitol (U.S.), EMI Music 
Canada, EMI affiliates around the 
world, and Nettwerk Canada. Acts on 
Nettwerk Records are distributed in 
the U.S. by EMI 
Music Distribu- 
tion. (The excep- 
tion is Sarah 
McLachlan, who is 
on Nettwerk/ 
Arista except in 
Canada, where 
she is distributed lott 
by EMI Music 
Canada.) 

In addition, Nettwerk Canada acts 
will be signed exclusively to Capitol 
in the U.S. when and if they are 
judged ready for a major-label deal. 

"We've never had an exclusivity 
deal [in the U.S.] before," says 
McBride. "We've ahvays shopped our 
artists. But at a certain point, you get 
wry tired of shopping." 

Among the Nettwerk Canada 
artists who will now be signed to 
Capitol for the U.S. is Tara MacLean. 
Nettwerk's roster includes Delerium, 



Skinny Puppy, and Autour de Lucie. 

The link with a major label had 
been on McBride's mind for a number 
of years. McBride says he paired with 
Roy Lott, president of Capitol 
Records and deputy president of 
EMI Recorded Music North Ameri- 
ca, because of the strong relationship 
the two had developed during Lott's 
years at Arista. 

Lott says he patterned the Nett- 
werk America venture after Arista's 
deal with Dedicated Records. "Basi- 
cally, we set up a small unit of people 
that were able to launch some rec- 
ords, including Beth Orton, and devel- 
op her at a time when if she'd been on 
Arista, she wouldn't have been devel- 
oped because she was coming out the 
same time as Sarah McLachlan and 
Abra Moore, and there weren't 
enough slots," says Lott, "So this deal 
gives us another outlet in the U.S. 
market for our Capitol roster, Nett- 
werk Canada, and EMI acts world- 
wide. This gives us an artist-develop- 
ment grass-roots approach short of 
having to set up a second label." 

Nettwerk America will ha™ offices 
in Nettwerk's already-existing 



branches in New York and Los Ange- 
les. Its headquarters will be located 
in the L.A. office, which is run by 
Nettwerk U.S. GM Marivi Magsino. 
Also overseeing the venture, along 
with McBride and Magsino. will be 
^^^^^ Vancouver-based 
""1S|a 

f W^T. dent Ric Arboit 
and VP Mark 

■ Jowett. 

McBride says 

' ' ' 1 ■ 

KjHHi number of label 
mcbride staffers in Nett- 
werk's L.A. office 
to triple from five to 15 to accommo- 
date the Nettwerk America work- 
load, while the New York office will 
continue to have three label staffers. 

The deal also extends Nettwerk's 
Canadian distribution deal with EMI 
Music Canada for another five years. 

Additionally, EMI Music Canada 
stands to benefit from the deal state- 
side, in that, because of its already 
close ties with Nettwerk, it may find 
more of its records worked by Net- 
twerk America or signed to Capitol. 

In recent years, EMI Music Cana- 



INDIE UNREST SPURS EVES' VSDA EXIT 

(Contin ued from page H) 

Eves will serve as a consultant to the 
board and will continue to serve as 
chairman of Home Video Entertain- 
ment Events, a joint venture of the 
VSDA and Advanstar Communica- 
tions to operate trade shows. 

Eves' troubles came to a head in 
November, when upstate New York 
chapter president David Stevenson of 
Big Picture Video started a petition 
to oust him (Shelf Talk, Billboard, 
Dec. 5, 1998). The petition's main 
complaint was that Eves had not been 
proactive in addressing pricing deais 
that studio suppliers allegedly give to 
large chains such as Blockbuster 
Video and Hollywood Video. 

Groundswell support for the peti- 
tion began to emerge, and, according 
to retail sources, many independents 
failed to renew their VSDA member- 
ship for 1999, setting the stage for 
Eves' departure. 

"There have been a lot of changes 



4TH-QTR. DIVX BOOST 

(Continued from page 8) 

virtue of a highly visible holiday pro- 
motion, which included free discs 
and free disc rentals, Toshiba's $299 
entry-level unit was probably the 
best-selling of the 40 open DVD 
models in some 10,000 outlets. 

Divx gained its foothold at 700-800 
locations stocking three brands sell- 
ing for $400-$500 each, notes Circuit 
City spokesman Josh Dare. "We 
were very pleased by the perfor- 
mance" of Thomson Consumer Elec- 
tronic's ProScan model, considered 
Circuit City's top performer, says 
Dare. The Panasonic unit only 
arrived in December, in time to 
replace Zenith's Divx-enhanced play- 
er, which has virtually sold out 

Zenith will have an upscale 
replacement in stores later this year, 
joining entries from Kenwood, JVC, 
Pioneer, and Harmon Kardon. Retail- 
el's should hare a choice of eight units 
in 1999, Dare adds. 



going on for the independent retailers 
in the last 18 months, and there was a 
concern that VSDA wasn't looking out 
for the plight of the independent retail- 
er," says Tower Video VP and VSDA 
board member John Thrasher, "and a 
few were able to muster enough sup- 
port to cause Eves to resign." 

Thrasher adds that he was 
"shocked" at the turn of events and 
calls the resignation "unfortunate 
and regretful." 

VSDA issued a statement praising 
Eves' accomplishments, which in- 
clude a 30% increase in membership 
and increasing the organization's rev- 
enue from $2.5 million in 1994 to $16 
million in 1998. 

"Jeff's contributions have never 
been appreciated," says former VSDA 
chairman Mitch Lowe. "He was the 
right man at the time because VSDA 
had little direction and no organiza- 
tion. He's a great administrator." 

The search committee will consist 
of existing board members and may 
include past board members who were 
on the committee that hired Eves. 



Vrieling would not speculate on 
possible candidates, but industry re- 
ports have placed New Line Home 
Video executive VP Michael Karaffa 
and Independent Video Retailer 
Group (IVRG) president Bob Webb 
on the short list. 

Industry sources indicate that 
Karaffa is negotiating his own exit 
from New Line, but Vrieling says he 
hasn't approached Karaffa about re- 
placing Eves. 

A New Line spokesman would not 
comment about Karaff a's pending exit 

Webb, a retailer since 1983, start- 
ed the IVRG last year as a w y ay to 
rally indie dealers that felt they were 
being ignored by the VSDA. The 
group is threatening to file an anti- 
competitive lawsuit against Block- 
buster and the studios. The lawsuit 
has yet to be filed. 

Webb now chairs VSDA's education 
committee and says he'd be interest- 
ed in pursuing the post. 

"VSDA needs a new vision and 
new direction," says Webb, "and an 
insider needs to take the helm." 



da has had trouble getting its records 
released on EMI-distributed labels in 
the U.S. (although its Virgin roster 
goes through Virgin U.S.). Says 
Deane Cameron, president of EMI 
Music Canada, "We found homes for 
a lot of our EMI Canada artists in the 
U.S., but it just wasn't within the 
EMI system ... 1 can't expect all of 
our releases to come out in the U.S., 
but I think it will be a lot better now 
because of the Nettwerk deal and be- 
cause Roy has had a lot of experience 
with Canadian music." 

Cameron expects the first EMI 
Music Canada artist to benefit from 
the new deal to be Moist singer David 
Usher. His solo debut album, released 
on EMI Canada eight months ago, 
will come out in the U.S. through 
Nettwerk America later this year. 

Records worked by Nettwerk 
America will carry that designation 
on the packaging. Worldwide, Net- 



twerk will now rely on EM I affiliates 
for distribution. Previously, it had uti- 
lized a number of distributors outside 
of North America. "We used eight or 
10 companies," says McBride, "which 
has been a pain in the ass. What this 
really does for us is creates a two-way 
system. Not only will we have stuff 
going out through EMI's worldwide 
affiliates, there's an opportunity for 
us to look at [releases) from their ter- 
ritories that we can license." 

Although he has no plans to devel- 
op more co-ventures, Lott says that 
such niche deals arc the wave of the 
future. "You have to think about hew 
to take an artist from zero to 100,000 
units. How do you do that in a unique 
way? You can't just operate by having 
250 or 300 staffers touch every rec- 
ord. You can't respond quickly enough 
in the marketplace. This kind of core 
marketing group is what I think is 
critical to the future of the business." 



EC PLANS ACTION OVER COPYRIGHT EXEMPTIONS 



(Contimted from page 5) 

based on fair-use exemption provi- 
sions of the international Berne Con- 
vention copyright treaty — it has the 
option of taking the controversial 
exemption back to Congress for a 
legislative fix, or, in effect, standing 
its ground, which insiders say would 
bring the matter into the courts, 
cause retaliation by the EC, or both. 

An EC spokesman says that under 
WTO settlement proceedings, the 
WTO — if it finds in the Commission's 
favor — can oblige the US. to amend 
its copyright legislation. 

The EC says that it estimates 
European collection societies and 
their songwriters could lose between 
$3.8 million and $6.8 million annually 
as the result of the exemptions. 

The Commission agreed to act fol- 
lowing a complaint to it by the Irish 
authors' body the Irish Music Rights 
Organisation (IMRO) over the Copy- 
right Extension Act's "homestyle 
exemption" (BillboardBWfet/n, Jan. 
5). This provision means that many 
stores, bars, and restaurants are 
exempted from performance royal- 
ties if they play music to their cus- 
tomers via a "homestyle" TV or 
radio. I M RO has long argued that the 
popularity of Irish music in the U.S. 
means this exemption greatly 
reduces its members' income. 



CHRYSALIS MUSIC TEAMS UP WITH CAA 

(Cont inued from page 5) 



up with a different mousetrap. 

"I realized that a talent agent is not 
a music publisher, so I told him that 
perhaps a publishing administration 
service could be part of CAA's own 
menu of services," he continues. 
"From there, I had talks with Clay 
Myers, who had moved from Rcba 
McEntire's publishing to become a 
point person for CAA in Nashville. 
Late last summer, we finalized an 
arrangement there, with Clay sending 
up young talent that was not signed to 
record companies, with the two com- 
panies sharing co-publishing." 

Neither Light nor Myers was 
available for comment by press time. 

As for Chrysalis Music activities as 
a whole, Levy reports that the com- 
pany's 1998 fiscal year — which ended 



Aug. 31, 1998 — was the best year in 
the company's history. Particularly 
healthy, Levy says, have been 
mechanical licenses, growing a record 
119% over the previous fiscal year. In 
fiscal '98, Chrysalis songs were on 22 
platinum and 21 gold albums. 

Looking ahead, Chrysalis antici- 
pates 20 albums to be released over 
the next year in which it will control 
no less than 50% of the featured 
songs. "That's seven times more con- 
trolled albums than Chrysalis has 
ever had in a given year," says Levy. 

"Secondary exploitation has been 
geometric," he adds. "Chrysalis has 
licensed more songs in film, TV pro- 
ductions, and commercials than ever. 
Synchronization income was up by an 
unprecedented 142%." 



In addition to the opening of the 
Nashville office and its CAA rela- 
tionship, Chrysalis under Levy's di- 
rection has negotiated publishing 
deals with Canada's biggest inde- 
pendent label, Nettwerk Records. 

Levy, a member of ASCAP's and 
the National Music Publishers' 
Assn.'s boards, also claims to have 
produced the first CD-ROMs for 
marketing a publisher's catalog. 

Chrysalis Music was formed by 
British music men Chris Wright 
and Terry Ellis and is now publicly 
traded on the London exchange. 
Levy joined in 1996 after operating 
his own publishing operation, which 
he formed after a 14-year associa- 
tion with MCA Music, the last 1 1 as 
president. 



In April 1997, IMRO presented its 
complaint to the European Commis- 
sion, which, in a decision published 
Dec. 22, 1998, ruled that the argu- 
ment was "well-founded." The Com- 
mission agreed that the homestyle 
exemption results in millions of dol- 
lars in losses for European Union 
artists. 

The Commission says that the U.S. 
Copyright Act "appears to be incon- 
sistent with the obligations of the 
country" under the rules of the 
WTO. It notes that the exemption has 
been "a catalyst for negative public 
and private attitudes" toward paying 
royalties for music. 

The Commission adds, "Powerful 
lobbies of music users have system- 
atically (and successfully) resisted 
efforts by the collecting societies to 
effectively license and to collect rea- 
sonable fees." In such circumstances, 
the Commission states, the home- 
style ruling is a barrier to interna- 
tional trade. 

Says a Commission spokesman, 
"Meetings have been held, and letters 
have been exchanged with the relevant 
U.S. authorities to discuss this matter 
further, aimed at finding an amicable 
solution to the problems." 

He adds, "In these circumstances, 
it appears that the interests of the 
[EUJ call for initiation of WTO set- 
tlement proceedings." 

IMRO, which presented its com- 
plaint to the Commission in April 
1997, is backed by the pan-European 
authors' body GESAC. Welcoming 
the Commission's decision to act, 
IMRO chief executive Hugh Duffy 
comments, "This is a historic ruling 
and a victory for thousands of authors 
and composers all over Europe." 



FDR THE RECORD 

Sony Discos dominated the 
U.S. Latino market in 1998, cap- 
turing 21 of 34 chart categories. 
EMI Latin was second, winning 
four categories. A reference in 
the Dec. 26, 1998, Table of Con- 
tents inaccurately stated the 
distance between first and sec- 
ond places. 
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Final Nominations For The 41st Annual Grammy Awards 



Following are the nominat ions for 
the 41st annual Grammy Awards, 
except for classical, which will 
appear in next week's Bill 'board. 

Record of the year: "The Boy Is Mine," 
Brandy & Monica, Atlantic and Arista. Produc- 
ers: Dallas Austin, Brandy, Rodney Jerkins; 
"My Heart Will Co On," Celine Dion, 550 Music 
and Sony Classical. Producers: Walter Afanasi- 
cft James Horner; "Iris," Goo Goo Dolls, Warn- 
er Sunset/Reprise. Producers: Rob Cavallo, Goo 
Goo Dolls; "Ray Of Light," Madonna, Maver- 
ick/Warner Bros. Producers: Madonna, William 
Orbit; "You're Still The One," Shania Twain. 
Mercury Nashville. Producer: Robert John 
"Mutt" Lange. 

Album of the year: 
"The Globe Sessions," 
Sheryl Crow, A&M. Pro- 
ducer: Sheryl Crow; "Ver- 
sion 2.0." Garbage, Almo 
Sounds. Producer: Gar- 
bage; "The Miseducation 
Of Lauryn Hill," Lauryn 
Hitl. farfhouseyColumbia. 
Producer: Lauryn Hill; 
"Ray Of Light," Madonna, 
Maverick/Warner Bros. 
Producers: Marius de Vries. Patrick Leonard, 
Madonna, William Orbit; "Come On Over," Sha- 
nia Twain, Mercury Nashville. Producer: 
Robert John "Mutt" Lange. 

Song of the year "I Don't Want To Miss A 
Thing," Diane Warren, songwriter; "Iris," John 
Rzeznik, songwriter; "Lean On Me," Kirk 
Franklin, songwriter; "My Heart Will Go On," 
James Horner, Will Jennings, songwriters; 
"You're Still The One," Robert John "Mutt" 
Lange, Shania Twain, songwriters. 

Best new artist: Backstreet Hoys; Andrea 
BocelH; Dixie Chicks; Lauryn Hill; Natalie 
Imhruglia. 
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GOO GOO DOLLS 



POP 



Best female pop vocal perfiwmance: "My 

Favorite Mistake," Sheryl Crow, A&M; "My 
Heart Will Go On," Celine Dion, 550 Music and 
Sony Classical; "Can't Take My Eyes Off Of 
You," Lauryn Hill, Ruffhouse/Columbia; 
"Torn," Natalie Imhruglia, R( 'A; "Adia," Sarah 
McLachlan. Arista. 

Best male pop vocal performance: "Save 
Tonight," Eagle-Eye Cherry, Work Group; "My 
Father's Eyes," Eric Clapton, Reprise; "Any- 
time," Brian McKnight, Motown; "Lullaby," 
Shawn Mullins. Columbia: "You Were Meant 
For Me," Sting, Pangaea. 

Best pop performance hy a duo or frroup 
with vocal: "I Don't Want To Miss A Thing," 
Aerosmith, Columbia/Sony Music Soundtrax; 
"One Week," Barenaked Ladies, Reprise; "Iris," 
Goo Goo Dolls, Warner Sunset/Reprise; 
"Crush," Daw Matthews Band. RCA; "Jump 
Jive An" Wail," the Brian Setzer Orchestra. 
Interscope. 

Best pup collaboration with vocals: "How 
Come, How Uing," Bahyface & Stevie Wonder, 
Epic: "Kisses Sweeter Than Wine," Jackson 
Browne & Bonnie Raitt, Appleseed; "I Still 
Have That Other Girl." Elvis Costello & Burt 
Bacharach. Mercury; "I'm Your Angel." R. 
Kelly & Celine Dion, .live; "Shenandoah," Van 
Morrison & the Chieftains, Wicklow. 

Best pop instrumental performance: "The 
X-Files Theme," the Dust Brothers, Elektra/ 
EEG; "Big Country," Be la Fleck & the Fleck- 
tones. Warner Bros.; "My Heart Will Go On 
(Love Theme From Titanic)," Kenny G, Arista; 
"Follow Me," Pat Metheny Group, Warner 
Bros.; "Sleepwalk," the Brian Setzer Orchestra, 
Interscope. 

Best dance recording: "When Will You 
Learn," Boy George, Centaur Entertainment; 
"Around The W r orld." Daft Punk, Virgin 
Records America; "Heaven's What I Feel," Glo- 
ria Estefan. Epic; "Disco Inferno," Cyndi Lau- 
pcr. DreamWorks; "Ray Of Light," Madonna, 
Maverick/Warner Bros. 

Best pop album: "Pilgrim," Eric Clapton, 
Reprise. Producers: Eric Clapton, Simon 
Climie; "Let's Talk About Love." Celine Dion. 
660 Music/Epic. Producer: Humberto Gatica; 
"Left Of The Middle," Natalie Imbrugtia, RCA; 



CROW 



"Ray Of Light," Madonna, Maverick/Warner 
Bn is. lVoducers: Mad' mna, William < h-bit; "The 
Dirty Boogie," the Brian Setter Orchestra, 
Interscope. Producer Peter Collins. 

Best traditional pop vocal performance: 
"The Birthday Concert," Shirley Bassey, DRG; 
"Michael & George: Feinstein Sings Gershwin," 
Michael Feinstein, Concord Jazz; "Jack Jones 
I'aints A Tribute To Tony Bennett," Jack Jones, 
Honest Entertainment; "The Pleasure Of His 
Company," Maureen McGovern, Sterling; "Live 
At Carnegie Hall — The 50th Anniversary Con- 
cert," Patti Page, DRG. 

ROCK 

Best female rock vocal performance: 

"Ras|il terry Swirl," Tori Amos, Atlantic; "There 
Goes The Neighltorhood," 
Sheryl Crow, A&M; "Glass 
House," Ani DiFranco, 
Righteous Babe; "Uninvit- 
ed," Alanis Morissette, 
Warner Sunset/Reprise; * J 
"Can't Let Go," Lucinda 
Williams, Mercury. 

Best male rock vocal 
performance: "Everybody 
Here Wants You," Jeff 
Buckley, Columbia; "Al- 
most Saturday Night," 
John Fogerty, Reprise; "Haw A Little Faith In 
Me," John Hiatt, Capitol; "Fly Away," Lenny 
Kravitz. Virgin Records America; "Your Life 
Is Now," John Mellencamp. Columbia. 

Best rock performance by a duo or group 
with vocal: "Pink," Aerosmith, Columbia; "The 
Way," Fastball, Hollywood; "Celebrity Skin," 
Hole, DGC/Geffen; "Bitter Sweet Symphony," 
the Verve, Virgin Records America; "Heroes," 
the Wallflowers, Epic/Sony Music Soundtrax. 

Best hard rock performance: "Psycho-Cir- 
cus," Kiss, Mercury; '"The Dope Show." Mari- 
lyn Manson, Nothing, 'Interscope; "Fuel," Metal- 
tica, Bofctlii/BBQj "Most High," Jimmy Page 
& Robert Plant, Atlantic; "Do The Evolution." 
I "earl Jam, Epic. 

Best metal performance: "Bullet Train," 
Judas Priest, CMC International; "Better Than 
You," Metallica, Elektra/EEG; "Fried Chicken 
And Coffee." Nashville Pussy, the ErwUve/Mer- 
cury; "No Shelter," Rage Against The Machine, 
Epic/Sony Music Soundtrax; "Du Hast," 
Rammstein, Slash/Motor Music. 

Best rock instrumental performance: "El 
Distorto De Melodica," Everclear, Capitol; 'The 
Roots Of Confidence," Pat Metheny Group, 
Warner Bros.; "Take California," Propeller- 
heads, DreamWorks; "A Train Of Angels," Joe 
Satriani, Epic: "Trouble Is . . . ," Kenny Wayne 
Shepherd I&nd, Revolution; "The Ironic Twist," 
Jimmie Vaughan, Epic. 

Best rock song: "Bitter Sweet Symphony," 
Richard Ashcroft, Mick Jagger, Keith Richards, 
songwriters; "Celebrity Skin," Billy Corgan. 
Eric Erlandfton, Courtney Love, songwriters; 
"Closing Time." Dan Wilson, songwriter "Haw 
A Little Faith In Me," John Hiatt, songwriter, 
"Uninvited," Alanis Morissette, songwriter. 

Best rock album: "The Globe Sessions," 
Sheryl Crow, A&M. Producer: Sheryl Crow; 




GARBAGE 

"Premonition," John Fogerty, Reprise. Produc- 
ers: John Fogerty, Elliot Scheiner; "Garbage," 
Garbage, Almo Sounds. Producer: Garbage; 
"Celebrity Skin " Hole, DGC/Geffen. Producer 
Michael Beinhorn; "Before These Crowded 
Streets." Daw Matthews Band, RCA. Producer: 
Steve Lillywhite. 

Best alternative music performance: 
"from the choirgirl hotel," Tori Amos, Atlantic; 
"Hello Nasty;" Beastie Boys. Grand Royal/Capi- 
tol; "Is This Desire?," PJ Harvey, Island; 
"Airbag/How Am I Driving?," Radiohead, Capi- 
tol; "Adore." Smashing Pumpkins, Virgin 
Records America. 

Mi 

Best female K&B vocal performance: 

"Are You That Somebody?," Aaliyah. Black- 
ground/Atlantic; "Tyrone," Erykah Badu, 
Kedar/ Universal; "A Rose Is Still A Rose," 
Aretha Franklin, Arista; "Doo Wop (That 




Thing)," Lauryn Hill, Ruffhouse/Columbia; "I 
Get Lonely," Janet Jackson, Virgin Records 
America. 

Best male R&B vocal performance: "Mat- 
rimony: Maybe You." Maxwell, Columbia; "The 
Only One For Me," Brian McKnight, Motown; 
"My Way," Usher, LaFace; "1 Know," Luther 
Vandross, Virgin Records America; "St. Louis 
Blues," Stevie Wonder, Verve. 

Best K&B performance hy a duo or group 
with vocal: "The Boy Is Mine." Brandy & Mon- 
ica, Atlantic and Arista; "Lean On Me," Kirk 
Franklin With Mary J. Blige, R. Kelly, Bono. 
Crystal Lewis & the Family, Gospo 
Centric/I nterscope; "Nothing Even Matters," 
Lauryn Hill & D'Angelo. Ruffhouse/Columbia; 
"All My Life," K-Ci & JoJo. MCA; "Stay," the 
Temptations, Motown. 

Best R&B song: "All 
My Life," Hory Bennett, 
JoJo Hailey, songwriters; 
"The Boy Is Mine." 
Brandy, Lashawn Daniels, 
Fred Jerkins III, Rodney 
Jerkins, Japhe Tejeda, 
songwriters; "Doo Wop 
(That Thing)," Lauryn 
Hill, songwriter "Ijean On 
Me," Kirk Franklin, song- 
writer; "A Rose Is Still A 
Rose," Lauryn Hill, songwriter. 

Best R&B album: "Live." Erykah Badu. 
Kedar/Universal. Producers: Erykah Badu, 
Norman "Keys" Hurt; "Never S-a-y Never," 
Brandy, Atlantic- Producer: Rodney .Jerkins; "A 
Rose Is Still A Rose," Aretha Franklin. Arista; 
"The Miseducation Of LOJUJU Hill," RuIThouse/ 1 
Columbia. Producer Lauryn Hill; "Embrya," 
Maxwell, Columbia. Producer: Musze. 

Best traditional R&B vocal performance: 
"Beliew In Me," Regina Belle. MCA: "Live! One 
Night Only," Pttti LaBelle, MCA; "To Make Me 
Who I Am," Aaron Neville. A&M; "Phoenix 
Rising," the Temptations, Motown; "I Know," 
Luther Vandross, Virgin Records America. 

RAP 

Best rap solo performance: "Dangerous," 
Busta Rhymes, Elektra/EEG; "Lost Ones," 
Lauryn Hill. Ruffhouse/Columbia; "Hard 
Knock Life (Ghetto Anthem)," Jay-Z, Roc-A- 
Fella/Def Jam; "Gone Till November." Wyclef 
Jean, Ruffhouse/Columbia; "Gettin* Jiggy Wit 
It," Will Smith, Columbia. 

Best rap performance by a duo or group: 
"Intergalactic," Beastie Boys, Grand Royal/ 
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Capitol; "Money Ain't A Thang." Jermaine 
Dupri Featuring Jay-Z. So So Def/Columbia; 
"Deja Vu | Uptown liabyl." Ixirtl Tariq & Peter 
Gunz; Codeine /Columbia; "Rosa Parks," Out- 
Kast, LaFace; "Ghetto Supostar (That Is What 
You Are)," Pras Michel Featuring 01' Dirty Bas- 
tard & Introducing Mya, Interscope. 

Best rap album: "Capital Punishment," Big 
Punisher, RCA/Loud; "Life In 14T2— The Orig- 
inal Soundtrack," Jermaine Dupri, So So Def/ 
Columbia. Producer Jermaine Dupri; "Vol. 2 
. , . Hard Knock Life." Jay-Z, Roc-A-Fella/Def 
Jam; "Harlem World," Mase, Bad Boy; "The 
Love Movement," A Tribe ("ailed Quest, Jiw. 
Producer the Ummah. 

COUNTRY 

Best female country 
vocal performance: "Love 
Still Remains," Emmylou 
Harris, Red House; "This 
Kiss." Faith Hill. Warner jf-i" 
Bros. Nashville; "You're 
Still The One," Shania 
Twain, Mercury Nashville: 
"A Little Past Little Rock," 
Lee Ann Womack, Decca; 
"There Goes My Baby," 
Trisha Yearwood, MCA 
Nashville. 

Best male country vocal performance: 

"Nothin' But The Tailbghts," Clint Black, RCA 
Nashville; "To Make You Feel My Low," Garth 
Brooks, Capitol; "If You Ever Haw Forever In 
Mind," Vince Gill, MCA Nashville; "Holes In 
The Floor Of Heawn," Stew Wariner, Capitol 
Nashville. 

Best country performance by a duo or 
group with vocal: "How Do You Fall In Low," 
Alabama, RCA Nashville; "Wild One," BR5-49, 
Arista/Nashville; "There's Your Trouble," Dixie 
Chicks, Monument; "Dance The Night Away," 
the Mavericks, MCA Nashville; "2.8 Centa," the 
Wilkinsons; Giant. 

Best country collaboration with vocals: 
'•Same Old Train," Clint Black, Joe Diffie, Merle 
Haggard, Emmylou Harris, Alison Krauss, 
Patty Loveless, Earl Scruggs. Ricky Skaggs, 
Marty Stuart, Pam Tillis, Randy Travis, Travis 
Tritt & Dwight Yoakam, Columbia Nashville; 
"My Kind Of Woman/My Kind Of Man," Vince 
Gill & Patty Loveless, MCA Nashville; "Just To 
Hear You Say That You Love Me," Faith Hill 
With Tim McGraw, Warner Bros. Nashville; "If 
You See Him/If You Sec Her," Reba MeEntire 
And Brooks & Dunn, MCA Nashville and 




TWAIN 



Arista/Nashville; "Where Your Road Leads." 
Trisha Yearwood & Garth Brooks, MCA 
Nashville. 

Besl country instrumental performance: 

"Reuben's Train," Doc & Merle Watson With 
Sam Bush, Marty Stuart, T Michael Coleman £ 
Alan O'Bryant, Sugar Hill; "The Ride," Jerry 
Douglas With BeJa Fleck, Sugar Hill; "Lone- 
some Ruben," Randy Scruggs, Earl Scruggs & 
Jerry Douglas, Reprise; "A Soldier's Joy," 
Randy Scruggs & Vince Gill, Reprise; "Get Up 
John," Ricky Skaggs & Kentucky Thunder, 
Skaggs Family/Rounder. 

Best country song: "Holes In The Floor Of 
Heawn," Billy Kirsch, Steve Wariner, song- 
writers; "If You Ewr Haw Forever In Mind," 
Vince GiU, Troy Seals, songwriters; "This Kiss," 
Beth Nielsen Chapman. 
Robin Lerner, Annie 
Roboff, songwriters; "To 
Make You Feel My Love," 
Bob Dylan, songwriter; 
"You're Still The One," 
Robert John "Mutt" 
Lange, Shania Twain, 
songwriters. 

Best country album: 
"Sevens," Garth Brooks, 
Capitol. Producer: Allen 
Reynolds; "Wide Open 
Spaces," Dixie Chicks, Monument Pnxlucers: 
Blake Chancey, Paul Wbrley; "Faith." Faith Hill. 
Warner Bros. Nashville. Producers: Byron Gal- 
limore. Faith Hill. Dann Huff; "Come On Over." 
Shania Twain. Mercury Nashville. I*roducer: 
Robert John "Mutt" l^ange; "Where Your Road 
Leads," Trisha Yearwood, Mt^A Nashville. Pro- 
ducers: Tony Brown, Trisha Yearwood. 

Best biuejcrass album: "Home Sweet Home," 
Doc & Merle Watson With Sam Bush, Marty Stu- 
art, T Michael Coleman & Alan O'Bryant, Sugar 
Hill; "Songs From The Homeplace," Jim & Jesse, 
I*in«'astle; "American Beauty," Nashville Blue- 
grass Band, Sugar Hill; "Bluegrass Rules!," 
Ricky Skaggs & Kentucky Thunder, Skaggs 
Family/Rounder; "Clinch Mountain Country," 
Ralph Stanley & Friends, Rebel. 

NEW AGE 

Best new age album: "Sound Of Wind 
Driwn Rain," Will Ackerman, Windham Hill; 
"Loud marks," Clannad, Atlantic; "The Water 
Garden," Alex de Grassi, Tropo; "Gaia On- 
bashira," Kitaro, Domo; "Grand Passion," John 
Tesh. GTSR „ . 

(Continued on next page) 
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DIVERSE GRAMMY NOMINATIONS ENCOURAGE RETAILERS, LABELS 

(Continued from page 1) 



multiple genres," says Len Cosimano, 
VP of merchandising for the 228-store, 
Ann Arbor, Mich. -based Borders 
Books & Music. 

Nominated in the field this year 
arc country sensations the Dixie 
Chicks, opera singer Andrea Bocel- 
li, teen idols Backstreet Boys, pop 
newcomer Natalie Imbruglia, and 
R&B/hip-hop star and Fugees mem- 
ber Lauryn Hill, who leads all nom- 
inees with 10 nods. It marks the first 
time a classical artist has been nom- 
inated in the general new-artist cat- 
egory since Leontyne Price in 1961. 

"Many of these acts will benefit 
from their nomination because 
they'll get exposure on the Grammy 
broadcast that they might not have 
gotten otherwise," says Tim Devin, 
manager of Tower Records' Lincoln 
Center location in New York. "We 
always have people coming in and 
asking for artists that they normal- 
ly wouldn't ask for after the show." 

"It's very well-rounded," agrees 
Stan Goman, executive VP/COO of 
the 1 19-store, West Sacramento- 
based Tower Records. "Some of 
them aren't exactly new artists, but 
other than that, it's great. The Dixie 
Chicks are great; it's great to have a 
country act in there. Andrea Bocel- 
li's ["Romanza"] was the No. 2 seller 
for us behind 'Titanic' this year. " 

Goman predicts the Dixie Chicks 



will gain the most from the nomina- 
tion. "This will help them cross over," 
he says. (For more on country nomi- 
nations, see story, page 30.) 

For Bocelli, the awareness 
brought about by his nomination gets 
his name before an even wider audi- 
ence just as Philips is preparing his 
next album, which will consist of 
popular repertoire instead of oper- 
atic fare. "Sogno," Italian for dream, 
will be released this spring. 

"The [timing] couldn't be better 
for us," says Kevin Gore, senior 
VP/GM at PolyGram Classics & Jazz. 

In terms of pushing the three 
Bocelli albums already in the U.S. 
market, the nomination is a way to 
capitalize on the diverse marketing 
plan the label has already developed. 

"We're doing exactly what we've 
done nonstop since the release of his 
first album in the U.S. late last year," 
says Gore. "We're pursuing another 
phase of aggressive consumer print, 
radio, and television advertising in 
conjunction with retail vehicles to 
position all three Bocelli recordings 
to the adult music buyer." 

He says the label is examining ways 
to tie in the new-artist nomination 
through stripping the information 
onto print ads or stickering albums. 

In addition to her best new artist 
nod, Hill is nominated for a record- 
setting nine other awards, the most 



for a woman. (Her tally bests the eight 
Bobbie Gentry received in 1967.) 

When asked how the label planned 
to exploit the numerous nominations 
to further sales of her Ruff house/ 
Columbia album "The Miseducation 
Of Lauryn Hill," a Columbia repre- 
sentative said, "Lauryn's music is 
our marketing tool." 

The record for most nominations 
in one year is 12 — set by Michael 
Jackson in 1984 and matched by 
Babyface in 1997. 

Women dominated the nomina- 
tions, which were announced Jan. 5. 
Other top nominees included Shania 
Twain and Sheryl Crow, both of 
whom received six nods; Madonna, 
with five; and Celine Dion and 
Brandy, both with four. 

Producer/writer Robert John 
"Mutt" Lange, nominated for his 
work on records by his wife, Twain, 
tied with engineer Jeff Balding for 
five nominations, the most for any 
male this year. Vince Gill and Kirk 
Franklin both received four nomina- 
tions, as did producer William Orbit, 
producer/engineer Tchad Blake, and 
engineer Pat McCarthy. 

The Grammys are voted on by the 
more than 9,000 members of the 
National Academy of Recording Arts 
and Sciences. The Grammy Awards 
will air Feb. 24 on CBS from the Los 
Angeles Shrine Auditorium. 
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FINAL NOMINATIONS FOR THE 41 ST ANNUAL GRAMMY AWARDS 



(Continued from preceding page) 
JAZZ 

Best contemporary jazz performance: 

"After Hours," George Duke, Warner Bros.; 
"Imaginary Day," Pat Metheny Group, Warner 
Bros.; "Live & More," Marcus Miller. GRP/ 
PRA; "Club Nocturne," YeUowjackets, Warner 
Bros.; "World Tour," Joe Zawinul & the Zawin- 
ul Syndicate, Zebra. 

Best jazz vocal performance: "This Time 
It's Love," Kurt Filing, Blue Note; "Maiden Voy- 
age," Nnenna Freelon, Concord Jazz; "I Re- 
member Miles," Shirley Horn, Verve; "My 
Buddy— Etta Jones Sings The Songs Of Buddy 
Johnson," Etta Jones, HighNote; "That 
Day . . . ," Dianne Reeves, Blue Note. 

Bext jazz instrumental solo: "For Heavens 
Sake," Kenny Barron, Verve; "My Funny Valen- 
tine," Randy Brecker, Arkadia Jazz; "Rhum- 
bata," Chick Corea & Gary Burton, Stretch; 
"Body & Soul," Benny Golson, Arkadia .lazz; "My 
Favorite Things," David Liebman, Arkadia Jazz. 

Best jazz instrumental performance, indi- 
vidual or group: "Native Sense— The New 
Duets," Chick Corea & Gary Burton, Stretch; 
"Night And The City," Charlie Haden & Kenny 
Barron, Verve; "Gershwin's World," Herbie 
Hancock, Verve; "Points Of View," Dave Holland 
Quintet, ECM; "Tokyo "96," Keith Jarrett, Gary 
Peacock & Jack DeJohnette, ECM. 

Best large jazz ensemble performance: 
"Count Plays Duke," Count Basie Orchestra, 
MAMA; "Remembrances," Jon Faddis, Chesky; 
"Further Adventures," Bill Holman & the 
Netherlands Metropole Orchestra, Koch Jazz; 
"Lickety Split — Music Of Jim McNeely," Jim 
McNeely & the Vanguard Jazz Orchestra, New 
World; "Theme For Monterey," the Gerald Wil- 
son Orchestra, MAMA. 

Best Latin jazz performance: "Contact," 
Ray Barretto & New World Spirit, Blue Note; 
"Paquito D'Rivera & The United Nation Or- 
chestra," Paquito D'Rivera & the United Nation 
Orchestra, Jazz MCG; "Central Avenue," Dani- 
^^^^^^^^ lo Perez, Impulse!; "Obse- 
■ v sion," David Sanchez, 
: j Columbia; "Hot House." 
I t9 'WiH Art ur.. Sandoval, N2K 
Encoded Music; "Bele Bele 

;V : | Valdes, Blue Note. 

GOSPEL 
Best rock gospel 

FRANKLIN album: "Some Kind Of 

Zombie," Audio Adrena- 
line, ForeFront; "Amplifier," Big Tent Revival, 
Ardent/ForeFront; "You Are There," Ashley 
Cleveland, Cadence/204; "God Fixation," Petra. 
Word; "Sixpence None The Richer," Sixpence 
None The Richer, Squint Entertainment. 

Best pop/contemporary gospel album: 
"Mission 3:16," Carman, Sparrow; "Supernat- 
ural," dc Talk, ForeFront; "Steady On," Point 
Of Grace, Word/Epic, "Live The Life," Michael 
W Smith, Reunion; "This Is My Song," Deniece 
Williams, Harmony. 

Best Southern, country, or bluegrass 
gospel album: "They Gave The World A Smile: 
The Stamps Quartet Tribute Album," James 
Blackwood Quartet & the Light Crust Dough- 
boys, Light Crust Doughboys; "Faithful," the 
Cathedrals, Homeland; "Down By The Taber- 
nacle," Bill & Gloria Gait her & Their Home- 
coming Friends, Spring House; "Just As I Am," 
Andy Griffith, Sparrow; "The Apostle — Music 
From & Inspired By The Motion Picture," var- 
ious artiste, Sparrow/Rising Tide. 

Best traditional soul gospel album: "Just 
Right For A Miracle,*' Bishop G.E. Patterson 
Presents Ranee Allen & the Soul Winners' Con- 
ference Choir, Podium; "New That I'm Here," 
Beverly Crawford, Warner Alliance; "He Lead- 
eth Me," Cissy Houston, House of Blues; "Live! 
My Soul Feels Better Right Now," Delia Reese, 
Homeland; "Been There Done That," the Rev. 
Timothy Wright & the BJ. Mass Choir (Fea- 
turing Myrna Summers), Savoy. 

Best contemporary soul gospel album: 
"Songs From The Heart," Yolanda Adams, Ver- 
ity; "Finally," Karen Clark-Sheard, Island 
Black Music; "The Nu Nation Project," Kirk 
Franklin, Gospo Centric; "Pages Of Life — 
Chapters I & II," Fred Hammond & Radical 
For Christ, Verity; "Everlasting Love," CeCe 
Winans, Sparrow/Pioneer Music Group. 

Best gospel choir or chorus album: "Just 
Churchin','* Bobby Jones k New Life With The 
Nashville Super Choir, Nathan Young, choir 
director, Gospo Centric; "Love Alive V — 25th 
Anniversary Reunion," the Love Center Choir; 
Jonathan Grier, Edwin M. Harper, Walter L. 
Hawkins, Rusty Watson, Maggie Wincher, choir 
directors, Gospo Centric; "Pastor Hezekiah 
Walker Presents The LFT Church Choir— Live 
At Love Fellowship Tabernacle," LFT Church 
Choir; Pastor Hezekiah Walker, choir director. 
Verity; "Reflections," the Associates, O'Landa 
Draper, choir director, Warner Alliance; 
"Strength," New Life Community Choir, John 
R Kee, choir director. Verity 



LATIN 

Best Latin pop performance: "Atado A Tu 
Amor," Chayanne, Sony Latin; "Senor Bolero," 
Jose Feliciana, Rodven; "Celebrando 25 Ahos De 
Juan Gabriel: En Concierto En El Palacio De 
Bellas Artes," Juan Gabriel. Ariola/BMG US. 




DAVE MATTHEWS BAND 

Latin; "Cosas Del Amor," Enrique Igtesias, 
Fonovisa; "Vuelve," Ricky Martin, Sony Latin. 

Best Latin rock/alternative performance: 
"Caribe Atomico," Aterciopelados, Ariola/BMG 
US. Latin; "Fin De Siglo," El Tri, WEA Lati- 
na, "Traccion Acastica," Enanitos Verdes, Poly- 
Gram; "Suenoe Liquidos," Mana, WEA Latina; 
"Donde Estan Los Ladrones?," Shaldra, Sony 
Latin. 

Best tropical Latin performance: "Contra 
La Corriente," Marc Anthony, RMM; "Suave- 
menle," Elvis Crespo, Sony Tropical; "Mi Vida 
Es Cantar," Celia Cruz, RMM. "El Rumbero Del 
Piano," Eddie Paunieri, RMM; "Live At Bird- 
land— Dancemania '99," Tito Puente, RMM; 
"Babalu Aye," Chucho Valdes & Irakere, Bembe. 

Best Mexican-American music perfor- 
mance: "Casas De Madera," Ramon Ayala Y 
Sus Bravos Del Norte, Freddie; "Entre El Amor 
Y Yo," Vicente Fernandez, Sony Discos; "Eufo- 
ria," La Mafia, Sony Discos, "Los Super Seven," 
Los Super Seven, RCA Nashville; "Colgado De 
Un Arbol," Los TerriWes 
Del Norte, Freddie. 

Best Tejano music 
performance: "Live ... En 
Concierto," Fiebre, Fred- 
die; "Fanaticos," Jaime Y 
Los Chamacos, Freddie; 
"Said And Done," Flaco 
Jimenez, Barb Wire Pro- 
ductions/Virgin Records 
America; "Leyendas Y 
Raices," Leyendas Y 
Raices, Freddie; "2000," 
Little Joe & La Familia, EMI Latin. 

BLUES 

Bent traditional blues album: "A Tribute 
To Howlin' Wolf," Henry Gray, Calvin Jones, 
Sam Lay, Colin Linden & Hubert Sumlin with 
special guests, Telarc Blues; "Long As I Have 
You," John Hammond, 1 Vint hlank; "Got To Find 
A Way," Luther "Guitar Junior" Johnson & the 
Magic Rockers, Telarc Blues; "I Got To Find Me 
A Woman," Robert Lockwood Jr., Verve; "Any 
Place I'm Going," Otis Rush, House of Blues. 

Best contemporary blues album: "Sing It!," 
Marcia Ball, Irma Thomas & Tracy Nelson, 
Rounder; "Heavy Love," Buddy Guy, Silvertone; 
"Life, Love & The Blues," 
Etta James, Private Music; 
"Slow Down," Keb' Mo', 
OKeh/550 Music; "Deuces 
Wild," B.B. King, MCA 





FOLK 

Best traditional folk 
album: "Chattanooga, 
Sugar Babe," Norman 
Blake, Shanachie; "Slant 6 BOCELLI 
Mind,'* Greg Brown, Red 
House; "Long Journey Home," the Chieftains 
with various artists, Wicklow, "Friends Of 
Mine," RamWin* Jack Elliott, HighTone; "Banjo 
Sounds," Mike Seeger, Smithsonian Folkways. 

Best contemporary folk album: "Mermaid 
Avenue," Billy Bragg & Wilco, Elektra/EEG; 
"Corazon," Steve Earle, E2/Waroer Bros.; "Spy- 
boy," Emmylou Harris, Eminent; "Step Inside 
This House," Lyle Lovett, MCA/Curb; "Car 
Wheels On A Gravel Road," Lucinda Williams, 
Mercury. 

REGGAE 

Best reggae album: "Inna Heights," Buju 
Ban ton, VP; "Many Moods Of Moses," Beenie 
Man, VP; "Friends," Sly & Robbie, EastWest 
Ajnerica/EEG; "Ska Father," Toots & the May- 
tals, Artist Only!; "Psychedelic Souls," Wailing 
Souls, PDw Wow. 

WORLD MUSIC 

Best world music album: "Odu," King 
Sunny Ade, Atlantic/Mesa; "Miss Perfumado," 
Cesaria Evora, Nonesuch; "Quanta Live," 
Gilbert o Gil, Atlantic/Mesa; "Ore mi," Angehque 
Kidjo, Island; "Contact From The Underworld 
Of Redboy," Robbie Robertson, Capitol. 
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HUM 

Best polka album: "Polka Party With Brave 
Combo — Live And Wild!," Brave Combo, Easy 
Disc; "Push It To The Limit," Lenny Gomulka & 
Chicago Push, Push; "Memories," Walter 
Ostanek, World Renowned Sounds; "Let The 
Sunshine In," Del Sinchak Band, Peppermint; 
"Dance With Me," Jimmy Sturr & His Orches- 
tra, Rounder. 

CHILDREN'S 

Best children's musical album: "Changing 
Channels," Cathy Fink & Marcy Marxer, 
Rounder Kids. Producers: Cathy Fink, Marcy 
Marxer; "Elmopalooza!," the Sesame Street 
Muppets with various artiste, Sony Wonder. Pro- 
ducer John Boylan; "In My Hometown," Tom 
Chapdn, Sony Wonder. Producers: Tom Chapin, 
Jon Cobert, .John Fbrster, Michael Mark; "John 
McCutcheon s Four Seasons: Autumnsongs," 
John McCutcbeon, Rounder Kids. Producers: 
Bob Dawson. John MeCutcheon; "The Play- 
ground," Tony Bennett, RPM/Columbia. Pro- 
ducers: Danny Bennett, Tony Bennett 

Best children's spoken word album: "The 
Children's Shakespeare," various artiste. Dove 
Audio. Producer: Stefan Rudnicki; "Disney's 
Mulan Read & Sing Along," June Foray, Walt 
Disney. Producers: Ted Kryczko, Randy Thorn- 
ton; "Disney's The Lion King II: Simba's Pride 
Read-Along," Miguel Ferrer, Watt Disney. Pro- 
ducer: Randy Thornton; "Elmo's New Laugh," 
Sony Wonder. Producer: Ed Mitchell; "The 
Patchwork Quilt & Other Stories From Around 
The World," Sharon Kennedy, Rounder Kids. 
Producers: Bing Broderick, Sharon Kennedy, 
Steve Neteky; "Weezie And The Moon Pies," 
Bill Harley, Round River. Producer: Bill Harley. 

SPOKERDOCUMENTARY 

Best spoken word album: "Beloved" (Toni 
Morrison, author), Toni Morrison, Random 
House Audio Books; "Spi- 
ders In The Hairdo: Mod- 
ern Urban Legends" 
(David Holt, Bill Mooney. 
authors). David Holt & Bill 
Mooney, High Windy 
Audio; "Still Me" (Christo- 
pher Reeve, author), 
Christopher Reeve, Ran- 
dom House Audio Books; 
"The Virtues Of Aging" 
(Jimmy Carter, author), 
Jimmy Carter, Dove Audio; 
"Wobegon Boy" (Garrison Keillor, author), Gar- 
rison Keillor, Penguin-HighBridge. 

Best spoken comedy album: "Give Me 
Immortality Or Give Me Death," Fires ign The- 
atre, Rhino; "I'm Telling You For The Last 
Time," Jerry Seinfeld, Universal; "Pure Drivel," 
Steve Martin, Simon & Schuster Audio; "Total- 
ly Committed," Jeff Foxworthy, Warner Bros. 
Nashville; "The 2000 Year Okl Man In The Year 
2000," Mel Brooks & Carl Reiner, Rhino. 

MUSICAL SHOW 

Best musical show album: "Cabaret" (new- 
Broadway cast), Jay David Saks, producer 
(Fred Ebb, lyricist; John Kander, composer), 
RCA Victor "Chicago The Musical" (the Lon- 
don cast recording), Thomas Z. Shepard, pro- 
ducer (FVed Ebb, lyricist; John Kander, com- 
poser), RCA Victor; The Lion King" (original 
Broadway cast recording), Mark Mancina, pro- 
ducer (Lebo M, Mark Mancina, Tim Rice, Jay 
Rifkin, Julie Taymor, Hans Zimmer, lyricists; 
Elton John, Lebo M, Mark Mancina, Jay Rifkin, 
Hans Zimmer, composers), Watt Disney; "Rag- 
time The Musical" (original Broadway cast 
recording), Jay David Saks, producer (Lynn 
Ahrens, lyricist; Stephen Flaherty, composer), 
RCA Victor "The Wizard Of Oz"(1998 cast re- 
cording), Robert Sher, producer (Harold Arlen, 
MY. Harburg, lyricists; Harold Arlen, E.Y. Har- 
burg, Herbert Stothart. composers), TVT 
Soundtrax. 

C0MP0SING 

Best instrumental composition: "Almost 
12" (from "Left Of Cool"), Bela Fleck. Future 
Man, Victor Lemonte Wooten. composers (Bela 
Fleck & the Flecktones, artist), Warner Bros.; 
"Ellis Island" (from "Latin From Manhattan"), 
Bob Mintzer. composer (Bob Mlntzer Big Band, 
artist), DMP; "The Midnight Blues" (from The 
Midnight Blues— Standard Time Vol. fi"), Wyn- 
ton Marsalis, composer (Wynton Marsalis, 
artist), Columbia; "Romance" (from 'Theme For 
Monterey"), Gerald Wilson, composer (the Ger- 
ald Wilson Orchestra, artist), MAMA; 'Tango 
Remembrances" (from "Soul Of The Tango"), 
Jorge Calandrelli, Astor Piazolla, composers 
(Yo-Yo Ma, artist), Sony Classical. 

Best instrumental composition written for 
a motion picture or for television: "Amistad," 
John Williams, composer, DreamWorks; "Bul- 
worth," Ennio Morricone, composer, RCA Vic- 
tor, "City Of Angels" (from "City Of Angels- 



Music From The Motion Picture"), Gabriel 
Yared, composer, Warner Sunset/Reprise; 
"Rush Hour," Lalo Schifrin, composer, Aleph; 
"Saving Private Ryan," John Williams, compos- 
er, DreamWorks. 

Best song written specifically for a motion 
picture or for television: "I Don't Want To Miss 
A Thing" (from "Armageddon"), Diane Warren, 
songwriter ( Aerosmith, artist), Columbia; "My 
Heart Will Go On" (from "Titanic"), James 
Horner, Will Jennings, songwriters (Celine Dion, 
artist), 550 Music and Sony Classical; "Tomor- 
row Never Dies" (from 'Tomorrow Never Dies"), 
Sheryl Crow. Mitchell Froom, songwriters 
(Sheryl Crow, artist), 
A&M; "True To Your 
Heart" (from "Mulan"), 
Matthew Wilder, David 
Zippel, songwriters (98 
Degrees, Stevic Wonder, 
artiste) Walt Disney; "Un- 
invited" (from "City Of 
Angels"), Alanis Moris- 
sette, songwriter (Alanis 
MorisseUe, artist), Warner 
Sunset/RepriBe. 




CLAPTON 




ARRANGING 

Best instrumental arrangement: "In The 

Still Of The Night" (from "Sinatraland"), Patrick 
Williams, arranger (Patrick Williams & His Big 
Band, artist), EMI -Capitol Entertainment Prop- 
erties; "Moon Of Manakoorah" (from "Further 
Adventures"), Bill Holman, arranger (Bill Hol- 
man & the Netherlands Metropole Orchestra, 
artiste), Koch Jazz; "Waltz For Debby" (from "I 
Rememl)er Bill— A Tribute To Bill Evans"), Don 
Sebesky, arranger (Don Sebesky, artist), RCA 
Victor "What Are You Doing New Year's Eve?" 
(from "Big Band Christmas"), Rob McConnell. 
arranger (Rob McConnell & the Boss Brass, 
artist). Concord Jazz; "Where Or When" (from 
"Happy Radio Days"), 
Michel Lo grand, arranger 
(Michel Legrand. artist), 
Erato. 

Best instrumental 
arrangement with 
accompanying vocals: 
"Breath Of Heaven 
(Mary's Song)" (from 
"Breath Of Heaven"), 
Patrick Williams, arranger 
(Vince Gill, artist), MCA 
Nashville; "I Believe/YouH 
Never Walk Alone" (from "Higher Ground"), 
Jeremy Lubbock, arranger (Barbra Streisand, 
artist), Columbia; "The Look Of Love" (from 
"Avenues Of Love"), George Duke, arranger 
(Marilyn Scott, artist), Warner Bros.; "Nessun 
Dorma," Rob Mounsey, arranger (Aretha 
Franklin, artist). Arista; "St Louis Blues" (from 
"Gershwin's World"), Herbie Hancock, Robert 
Sadin, Stevie Winder, arrangers (Herbie Han- 
cock, artist), Verve. 

PACKAGING 

Best package: "Big Bad Voodoo Daddy," 
Brad Benedict, Andy Engel, art directors (Big 
Bad Voodoo Daddy, artist), Coolsville/EM I -Capi- 
tol; "Los Super Seven," Gina R Binkley, Susan 
Baddy, art directors (Los Super Seven, artist), 
RCA Nashville; "Ray Of Light," Kevi n Reagan, 
art director (Madonna, artist), Maverick/Warn- 
er Bros.; "Readings By Jack Kerouac On The 
Beat Generation," Chika Azuma, art director 
(Jack Kerouac, artist). Verve; "Yield," Ames 
Bros., Pearl Jam, art directors (Pearl Jam, 
artist). Epic; 

Best package, boxed: "The Best Of William 
Burroughs From Giorno Poetry Systems," Mark 
Michaelson, art director (William Burroughs, 
artist). Mouth Almighty; "The Complete Hank 
Williams." Jim Kemp, Virginia Team, art direc- 
tors (Hank Williams, artist). Mercury Nashville; 
The Ella Fitzgerald And Duke Ellington Cote 
DAzur Concerts On Verve," Chika Azuma, art 
director, (Duke Ellington, Ella Fitzgerald, art- 
iste). Verve; "Miles Davis Quintet 1966-1968," 
Janet Boye, Arnold Levine, art directors (Miles 
Davis Quintet, artist), Columbia/Legacy; "Miss 
Peggy Lee," Andy Engel, Johnny Lee, art direc- 
tors (Peggy Lee, artist), Capitol/EM I -Capitol 
Entertainment Properties. 

ALBUM NOTES 

Best album notes: "Charles Mingus: Pas- 
sions Of A Man — The Complete Atlantic 
Recordings 1966-1961," Joel Dorn, Tom Dowd, 
Andrew Homzy, Patrick MilKgan, Sue Mingus, 
Tina Marisa Rocchio, Stefano Zenni, album 
notes writers (Charles Mingus, artist), Rhino; 
The Complete Hank Williams," Daniel Cooper, 
Colin Escott, album notes writers (Hank 
Williams, artist). Mercury Nashville; "From 
Where I Stand: The Black Experience In Coun- 
try Music," Bill Ivey, Bill C. Malone, Claudia 
Perry, John W Rumble, Ron Wynn, album notes 
writers (various artists), Warner Bros. 



Nashville; "Miles Davis Quintet 1965-1968," Bob 
Belden, Todd Coolman, Michael Cuscuna, album 
notes writers (Miles Davis Quintet, artist), 
Columbia/ Legacy; "New York Philharmonic: 
The Historic Broadcasts 1923 To 1987," Sedg- 
wick Clark, Barbara Haws, Kurt Masur, Alan 
Rich, Robert Sherman, Steven Smolian, album 
notes writers (New York Philharmonic, artist), 
New York Philharmonic Special Editions. 

HISTORICAL 
Beat historical album: "The Complete 
Hank Williams," Colin Escott, Kira Florita, 
compilation producers (Hank Williams, artist). 
Mercury Nashville; "Have A Nice Decade: The 
'70s Pop Culture Box," Bill Inglot, David 
McLees, Gordon Skeene, compilation producers 
(various artiste), Rhino; "The Jazz Singers: A 
Smithsonian Collection Of Jazz Vocals From 
1919 To 1994," Robert G. O'Meally, Bruce Tal- 
bot, compilation producers (various artists), 
Smithsonian Collection of Recordings; "New 
York Philharmonic: The Historic Broadcasts 
1923 Tb 1987," Sedgwick Clark, compilation pro- 
ducer (New York Philharmonic, artist). New 
York Philharmonic Special Editions; "The Pet 
Sounds Sessions," David Leaf, Mark Linett, 
Brian Wilson, compilation producers (the Beach 
Boys, artist), Capitol/EMI-Capitol Entertain- 
ment Properties. 

PRODUCTION 
Best engineered album: "Breath Of Heav- 
en," Vince Gill, MCA Nashville. Engineer: Al 
Schmitt; "Contact From The Underworld Of 
Redboy," Robbie Robertson, Capitol. Engineers: 
Howie B., Andy Bradfield, Jamie Cernigha, Mar- 
ius de Vries, Chris Fogel, Tim Gordine, Troy 
Matthews, Pat McCarthy, Dane Ngahuka, Ran- 
dall PrescoU, Carmen Rizzo, Tim Stroh, Jim Wil- 
son; "Firecracker," Lisa Loeb, Geffen. Engineers: 
Bob Clearmountain, Juan Patino; "The Globe 
Sessions," Sheryl Crow, 
A&M. Engineers: Tchad 
Blake, Trina Shoemaker, 
Andy Wallace; "The Nu 
Nation Project," Kirk 
Franklin, Gospo Centric. 
Engineers: Gerald Bail- 
lergeau, Chris Bell, Kevin 
Bond, Bassy Bob Brock- 
man, Mick Guzauski, Fred 
Hammond, Ray Hammond, 
Tim Kimsey, Victor "Vinno" 
Merritt, Mark Williams. 




MAXWELL 



PRODUCER, N0NCLASSICAL 

Producer of the year: Michael Beinhorn; 
Tchad Blake; Rob Cavallo: Sheryl Crow; Lau- 
rynHill. 

REMIXER 

Remixer of the yean Steve "Silk" Hurley; 
Frankie Knuckles; Masters At Work; David 
Morales; Roger Sanchez. 

MUSIC VIDEO 

Best shortform music video: "Pink," Aero- 
smith, Columbia. Georges Bermann, Jim Czar- 
necki, producers, Doug Nichol, director; "Bach- 
elorette," Bjork, Elektra/EEG. Georges 
Bermann, Julie Fbng, producers, Michel Gondry, 
director, "Ray Of Light," Madonna, Maverick/ 
Warner Bros. Nicola Doring, producer. Jonas 




AEROSMFTH 

Akerlund, director; "All Around The World," 
Oasis, Epic. Bart Lipton, producer, Jonathan 
Dayton, Valerie Farts, directors; "Do The Evo- 
lution," Pearl Jam, Epic. Terry Fitzgerald, pro- 
ducer, Kevin Altieri, Todd Mc Far lane, directors. 

Best longform music video: "They Wanted 
The Highway," Fastball, Hollywood. Mark Dkfaa, 
Ondi Timoner, producers, Ondi Timoner, direc- 
tor; "Inspired By Bach: Six Gestures — No. 6," 
Yo-Yo Ma, Sony Classical. Niv Fichman, pro- 
ducer; Patricia Rozema, director; "Rock And 
Roll Heart," Lou Reed, Fax Lorber Associates 
IncYWinStar Home Entertainment. Karen 
Bernstein. Timothy Greenfield-Sanders, Tamar 
Hacker, producers, Timothy Greenfield-Sanders, 
director; "Tele Void," Scott Rockenfiekl & Paul 
Speer Featuring Sir Mix A- Lot . Miramar Pro- 
ductions. Michael Boydstun, producer/director 
"Robert Altman's Jazz *34: Remembrances Of 
Kansas City Swing," various artiste, Harry 
Belafonte, narrator, Rhapsody Films. Robert 
Alunan, produce r/director. 
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INTERNATIONAL RETAILERS TAKE STOCK 

(Continued from page 1) 



dramatically during the last week of 
the year. 

In the U.K., leading retail consult- 
ing firm Verdict Research Ltd. fore- 
cast in November that 1998's Christ- 
mas sales would be "the worst for two 
decades." However, HMV operations 
director Wilf Walsh says, "We had a 
pretty good Christmas, despite the 
doom-and-gloom merchants trying to 
diss our industry, and we're in good 
shape." 

Across the English Channel, 
France's leading retailer, FNAC, al- 
so reported healthy sales, although 
anxiety over the dominance of TV- 
advertised albums in the local mar- 
ket continues. 

According to one label source, 
Japanese sales in the last week of 
1998 and the first few days of the 
new year are down as much as 20% 
from the same period a year ago. 
Certainly, international product in 
Japan sold rather poorly during 1998 
(see story, page 42), although Mari- 
ah Carey's "#l's" compilation (Co- 
lumbia) proved a notable exception 
during the last quarter. 

Released Nov. 18, 1998, the album 
had sold 325 million copies (includ- 
ing imports) by the year's end, push- 
ing it past "The Bodyguard" sound- 
track (2.8 million units) as Japan's 
all-time top-selling foreign album. 

Tower Far East managing director 
Keith Cahoon also singles out Whit- 
ney Houston's new Arista album, "My 
Love Is Your Love," as a strong sell- 
er from the international sector. 

The major Japanese domestic sell- 
ers at the year's end included female 
vocalist Misia's "Mother Father 
Brother Sister" album (Arista Ja- 
pan), a steady performer since its 
June 1998 release. Also among the 
top-selling domestic titles was King 
Records' boxed CD set of soundtrack 
albums from the popular "Evange- 
lion" animated series. 

Nevertheless, retailers suggest 
that much demand for CDs was 
siphoned off by the "Titanic" video, 
which has shipped more than 5 mil- 
lion copies in Japan. 

Although declining to give actual 
figures for the chain's U.K. sales, 
HMV's Walsh says, "In terms of 
Christmas itself, we had positive like- 



a license allowing more interactive 
and aggressive programming, have 
not been established. 

RIAA VP/deputy counsel Steven 
Marks plans to speak with Nullsoft 
representatives in the near future. 
He says the organization will begin 
an "educational outreach" to make 
sure SHOUTcast Webcasters are 
aware of licensing issues. 

"We would expect people to 
respect the rights of artists and the 
record companies," says Marks. "If 
they don't comply with the (forth- 
coming] statutory license, we hope 
they will stop Webcasting, and if they 
do comply, they will be able to get a 
license separately." 

Compounding matters, a compo- 
nent built into the WinAmp player 
allows users to record these streamed 
Webcasts onto their hard drives. 

Bob Kohn, chairman of GoodNoise, 
a record label that sells legitimate 



for-like growth, unlike a lot of other 
U.K. retailers." 

Verdict Research had said that 
overall, UK sales in November would 
rise by only 0.8% over 1997, and in 
November by just 3% — well below the 
level of seasonal expansion leading 
U.K. retailers have been used to. 

Subsequent reports from major 
U.K. merchants have indicated mixed 
performances across the entire retail 
sector, with many consumers delay- 
ing their holiday shopping in order to 
take advantage of last-minute price 
reductions by anxious retailers. 

The post-Christmas sale season is 
now in full swing in the U.K., and 
Walsh says HMV has had "an ex- 
tremely strong start to our sale" 
across its 108 outlets. 

"It's no secret," he adds, "that 
people have been holding out later 
and later in terms of waiting for bar- 
gains. The first week in January has 
been as big for us as one of the 
Christmas weeks. It's been extreme- 
ly positive, with double-digit like-for- 
like growth." 

Looking to the first quarter, Walsh 
calls the lineup of new releases "pret- 
ty good," although with an eye on the 
"Titanic" effect on 1998 sales, he cau- 
tions, "I think it's going to be harder 
following [1998 in| video than audio. 
There's some specific acts there that 
we would expect to do well with, such 
as Kula Shaker [Columbia] and Cast 
[Polydor] — the more left-field al- 
bums, which suit us." 

Jim Batchelor, head of product for 
Virgin Megastores in the U.K., 
agrees that the first-quarter release 
schedule "looks very promising, with 
strong studio albums from Blur, Kula 
Shaker, Stereophonies, and Under- 
world." He also singles out highly 
touted new London Records signing 
Gay Dad as a potential breakthrough 
act in the new year. 

Batchelor says Virgin performed 
"very strongly, with sales volumes 
exceeding expectations" in the U.K. 
during the holiday period, although 
he bemoans the "considerable amount 
of discounting in the marketplace, 
which saw many key albums sold at 
below 10 pounds [$16] for a period of 
time. That's disappointing given the 
nature of the product" 



MP3 downloads, believes this may be 
the issue looming over SHOUTcast 

"This is not an ASCAP or BMI 
issue," says Kohn. "They shouldn't 
have any difficulty tracking sites and 
licensing those sites for those per- 
formances. The issue may become, If 
the consumer can make a [high-qual- 
ity] MP3 file from these broadcasts, 
how will the music publisher be able 
to track when these recordings are 
made [and collect fees]?" 

This is especially pertinent when 
users have the ability to select what 
songs they would like to record, says 
Kohn. In the case of a random- 
playlist broadcast, however, it is a 
problematic legal question to deter- 
mine whether a mechanical royalty 
will be owed to publishers, he says. 

For Nullsoft's part, Lord says the 
company hopes to work with all 
interested rights organizations. 



Describing such activity as "very 
short term," Batchelor adds that Vir- 
gin made a conscious decision not to 
take part in this "dangerous ploy." 

Christmas 1998, in Batchelor's view, 
was "a very 'pop' market, with lots of 
teen or mainstream artists in the 
[U.K.] top 40— Robbie Williams, Steps, 
B*Witched, and Boyzone — coupled 
with an incredible number of greatest 
hits/best ofs." 

However, he complains that "nei- 
ther of those factors were particu- 
larly good news for Virgin. There 
was a distinct lack of new music or 
artist studio albums in the top half of 
the chart." Singles volume at Virgin, 
he notes, was down in the final quar- 
ter of 1998, compared with 1997. 

TV AO CONCERNS IN FRANCE 

In France, Thierry Hidoux, man- 
ager of the record division at FNAC, 
says the chain enjoyed "good year-end 
sales," although the period saw better 
results for video than audio product. 

"In video, we had a number of big 
titles, while in audio we had only a 
few, and except for the 'Titanic' 
soundtrack this year, it w r as essen- 
tially French albums. It's a shame 
that the traffic in the outlets created 



tween 1995 and 1994. 

In album sales by configuration, 
CD sales were up 14.6% over the pre- 
vious year, while cassette sales were 
dow n 10.4%. CD sales accounted for 
81.3% of total album sales in 1998; 
cassettes, 18.4%; and vinyl, 0.3%. The 
previous year, CDs accounted for 
77.4% of all album sales; cassettes 
were 22.4%; and vinyl, 0.2%. 

However, an alarming trend in the 
numbers is the weakness in a sector 
of the catalog category, says Sound- 
Scan CEO Mike Fine. 

SoundScan breaks out sales be- 
tween current catalog, and deep cat- 
alog, with current sales including 
those within the first 15 months of a 
title's release (12 months for jazz and 
classical). After those cutoff points, 
any sales generated by a title are 
counted as catalog until three years 
after its release, after which all sub- 
sequent sales from the title are 
counted as deep catalog. 

In 1998, current album sales 
totaled 455.1 million, or 64% of all 
album sales, while overall catalog 
sales totaled 255.9 million, or 36% of 
all album sales. In 1997, current 
album sales were 390.7 million, or 
59.9%, while overall catalog sales 
were 262.3 million, or 40.1%. The 
shift between the two categories was 
about four percentage points, with 
current albums growing and catalog 
sales declining. 

Fine points out that deep cata- 
log sales have remained steady 
over the past two years, with that 
category accounting for 25.9% of 
all album sales in 1998, as com- 
pared with 26.2% in 1997. The 
softness is in the newer catalog 
titles, those album sales that are 
tracked from the 12- or 15-month 
point of an album's availability to 
the three-year point. That catego- 
ry suffered a 20.5% decline in 
sales, with 1998's unit sales total- 
ing 72.05 million, or 10.1% of that 



over Christmas didn't help people to 
discover new talent and new trends." 

However, he says that "on the 
whole, 1998 has been positive, 
although all our best sellers were 
TV advertising-supported products, 
and we feel that because the market 
is on a drip-feed of TV ads, the 
space for other product is getting 
smaller. This is a problem because 
in [the TV-advertised] market, we're 
in direct competition with the 
hypermarkets, so we have more of a 
margins problem than a turnover 
one." 

Hidoux also blames price hikes by 
the majors in France for a poor per- 
formance in the singles market dur- 
ing the holiday period and over the 
year in general. "The majors in- 
creased the price of singles during 
the year; now they are too expen- 
sive," he says. 

LATE START IN NETHERLANDS 

Juan da Silva Ls purchase director 
at the Rotterdam, Netherlands-head- 
quartered Free Record Shop chain, 
with some 200 outlets in the Nether- 
lands, Belgium, and Norway. "Christ- 
mas sales started very late again," he 
says. "It was only really booming 
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SALES REPORT 
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R&B' 
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* Titles may appear in more than one genre 
Consequently, rap is heavily represented in 
the R&B total. 

SOURCE: SOUNDSCAN 



year's overall album sales, vs. 
1997's total of 90.6 million, or 
13.9% of that year's total. 

"That's a bad omen," says Fine. 
"It might indicate that over the last 
year the industry has been develop- 
ing hits instead of artists." 

In looking at market share by dis- 
tributor, WEA was No. 1 with an 
18.2% share, followed by Sony Mu- 
sic, with 16.6%; the independents 
were third, with 15.6%. In current 
album market share, Sony was the 
No. 1 distributor, with a 17.5% share, 
followed by WEA, with 17.3%, and 
BMG, with 14.4%. For singles, BMG 
was the No. 1 distributor, with 
27.1%, followed by WEA, with 
18.5%, and PolyGram Group Distri- 
bution, with 17%. 



three days before Christmas — and 
then we had a problem in the stores 
to serve all the customers at once." 

He adds that Free Record Shop 
business in the Netherlands was up 
over 1997's pre-Christmas period 
and that "multimedia [product] is 
booming for us," although CD sales 
rose "just a little" during the holiday. 

In its Belgian and Norwegian 
operations, Da Silva notes that 
despite turnover being up, margins 
remain under pressure. 

Da Silva picks out U2, Use 
DeLange, George Michael, Alanis 
Morissette, De Dyk, Madonna, "and 
a lot of compilations" as being among 
the album-sales highlights of the pre- 
Christmas 1998 period. But with sin- 
gles, he says, "in volume, we were up, 
but in money we were down." 

He attributes this to a change in 
popularity of singles formats. "We 
are selling more and more two-track 
singles," he explains, rather than the 
more expensive three- or four-track 
versions. 

Assistance M preparing this story 
was provided by Re~mi Bouton in 
Paris and Steve McChire in Takip. 



MUSIC SPECIALISTS MIXED 

Music specialty chains enjoyed a 
4.6% increase in album sales in 1998, 
with the total rising to 409.4 million 
units, vs. 1997's 391.4 million units. 

Despite the rise in units, however, 
the percentage of albums sold at mu- 
sic chains declined slightly, with the 
sector accounting for 57.6% of album 
sales in 1998, vs. 60% in 1997. 

Independent retailers' share of 
the album sales pie grew in 1998; the 
sector accounted for album sales of 
100.8 million units, or 14.2% of the 
total, in 1998, vs. 199Ts total of 86.6 
million, or 13.3%. Rack accounts also 
were on the rise; in 1998, they ac- 
counted for 193.7 million units, or 
27.3%, vs. 1997's total of 171.8 mil- 
lion, or 26.3%. And nontraditional 
merchants, a category that includes 
TV sales, Internet sales, venue sales, 
and mail order, reached 7 million 
units in 1998, or 1% of total album 
sales, vs. last year's total of 2.2 mil- 
lion units, or 0.3%. 

Also on the upswing in 1998 was 
the R&B genre, which accounted for 
a leading 22.8% of album sales in 
1998, as compared with 21.7% in 
1997. Units totaled 161.9 million in 
'98 vs. 141.6 million in 1997 (see 
graph, this page). 

However, in tracking genre sales, 
titles may appear in more than one 
genre, resulting in double-counting. 
According to SoundScan COO Mike 
Shalett, the genres most heavily 
affected by double-counting are 
R&B and rap, and classical and 
soundtracks. 

Of the genres, rap, which ranked 
third, showed the biggest percent- 
age change, gaining almost two 
points — from 9.5% of total album 
sales last year to 11.4% in 1998. 

After R&B, the second-largest 
genre of those tracked by SoundScan 
was alternative rock, which totaled 
113.5 million units in 1998 to account 
(Continued on page H5) 



NEW SITE RAISES WEBCAST ISSUES 

(('ontiwLed from page 10) 



U.S. MUSIC INDUSTRY MARKS STRONG REBOUND IN '98 

(Continued from page 1) 
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42 


7 


THERE YOU HAVE IT 

BLACKHAWK lARISTA NASHVILLE 


I 


1 


12 


HAVE YOU EVER? 

BRMtCn IATI/.V I «.-• il ■. ! 




39 


11 


7 


SPIRIT OF A eOY. WISDOM OF A MAN 

RANDY FRAVIS (DREAMWORKS INASHVll F: 


I 


3 


25 


SAVE TONIGHT 

tftolt LvE I'HFRRYiWORKWi.. 




40 


49 


6 


STAND BESIDE ME 

io orr MFSSlNA (CURB! 


3 


2 


IS 


LULLABY 

SHAWN MULL INS ISMIVCOl UMHIAl 




41 


38 


9 


YOU'RE BEGINNING TO GET TO ME 

LLLIW'lLl'lGtiV V v.:..: 'ii - li NAim'LLE); 


I 


4 


14 


HANDS 

JFWFi lAT. ANTIC) 




42 


39 


11 


YOU'RE EASY ON THE EYES 

TTRRI CLARK (MERCURY" (NASHVILLE 


3D 


5 


17 


SLIDE 




43 


41 


7 


FOR YOU 1 WILL 

AARON WIN [LYRIC STREET) 


f 


7 


22 


JUMPER 

IMiRD LYt BLIND [fcLEK'fWEEG] 




« 


4E 


7 


FOR A LITTLE WHILE 

TIM MCCRAYV 1 CURB) 


7 


6 


20 


LXK) WOP (THAT THING) 

LAURVN HILL (RUFLHIXiSilXQLUMBIAI 




45 


42 


4 


WHEN A WOMAN'S FED UP 

R KELLY 


! 


8 


11 


NOBODY'S SUPPOSED TO BE HERE 

DCBORAHCOX^CI^IAi 




46 


43 


13 


PRETTY FLY (FOR A WHITE GUY) 

I Hi Off (.F'RING I'd IMF) .1 


T 


11 


s 


TAKE ME THERE 

BJDGTITT I W. fir IUS1 1 BLMY BJW i NTURCCPE , 




47 


44 


12 


SWEETEST THING 

U2 ISLAND!' 


10 


> 


13 


CAN 1 GET A... 




48 


37 


7 


ROSA PARKS 

OUlKAST IIAF ACE/ ARISTA) 


11 


12 


10 


ANGEL 

MRWUDAlHilA i-*>,.k*,:s iL.'liT KtFfiliEl 




41 


47 


4 


IT'S ALL BEEN DONE 

BARENAKEO LADIES IREPRISEI 


12 


13 


40 


IRIS 

GOO GOG DOLLS (WARNER SUNSET/REPRISE) 




50 


55 


10 


WHEN YOU BELIEVE 

iYy-i"*-! YCLS'T. 1 YWU-CVl' EANaF*.:k<SCE !: EV 


13 


ID 


15 


LATELY 

D-VlhE (PENDULUM.RED ANT) 




D 


57 


4 


1 DONT WANT TO MISS A THING 

MA"K C Y+F SN' ITT 


14 


14 


47 


I'LL BE 

EDW'iN MCCAIN 'lAVAATLANIlC; 




K 


68 


33 


1 DONT WANT TO MISS A THING 

AEROSMiTH fCOLUMBIAI 


D 


19 


19 


FROM THIS MOMENT ON 

SMANIA TWAIN (MrRCURY! 




3 


55 


2 


EVERY MORNING 

SUGAR RAY I v.A .-.| -ir 


is 


15 


9 


MIAMI 

WILl 5MITI- iCCLUMg A! 




54 


51 


J 


TRIPPIN' 

TOTAL (EAT MESSY EL JO T" BAE 1 SLiYYAHlSTA) 


17 


16 


6 


THESE ARE THE TIMES 




55 


57 


7 


WHAT IT'S LIKE 

EVERLAST (TOMMY BOY) 


11 


It 


48 


TOO CLOSE 

NEXT 1 ARISTA* 




56 


65 


6 


WRONG NIGHT 

REBA (MCA NASHVILLE 


19 


20 


20 


MY FAVORITE MISTAKE 

SHERYL CROW CAiLM) 




57 


48 


17 


SOMEONE YOU USED TO KNOW 

COLLIN RAVE IEPIC (NASHVllLEU 


20 


17 


8 


ANGEL OF MINE 

MONICA (ARISTA) 




58 


71 


5 


HOLD ON TO ME 

.Cm HDAAEL WCNTSSULAt ■ 


21 


21 


32 


INSIDE OUT 

eve -i ihca: 




5S 


50 


12 


LET ME LET GO 

FAITH HILL iiVARNIR BROS INASHVILLE1) 


22 


34 


21 


THIS KISS 

fai'hhm .y.ARr.rs ■■■ 




a 


65 


5 


UNBELIEVABLE 

Miami y.j ah mai: ia , i 


21 


28 


13 


I'M YOUR ANGEL 

R HFLLY A CCLINE DION , 




61 


54 


11 


...BABY ONE MORE TIME 

BRITNEY SrEARS DIVE) 


24 


22 


16 


HOW DEEP IS YOUR LOVE 




si 


67 


26 


THE FIRST NIGHT 

MONICA (ARISTA 




» 


29 


ARE YOU THAT SOMEBODY? 

AALIYAH ATLANTIC 




63 


53 


4 


HEARTBREAK HOTEL 

HWrKTWUSKfi teat FmEVAKiaLLIFttFJMISD 


26 


2! 


10 


'SCO BUST HAVE SPOfTl * UTTLE HORE TIME Of) TDU 

'N SYNC ■■ - 




14 


61 


20 


FATHER OF MINE 

EVERCLEAR .'CAFVOL 


27 


26 


20 


TOUCH IT 

MONK- AH lUPICWN'UNIVERSALI 




65 


60 


8 


BACK 2 GOOD 

MATCH EM* 20 (LAVA/ATLANTIC) 


2S 


24 


9 


LOVE LIKE THIS 

IAI-H f VANS :-,A!l H::v,.ft sj A 




56 


62 


12 


NEVER THERE 

A- i A 1 ' R MIC, Ml R: R ' 


29 


31 


11 


ONE WEEK 

BARENAKED LADIES \RF-Pfi iSC) 




67 


(4 


4 


FADED PICTURES 

CASE FEATURING )OE DEE JAFA FAERDURYI 


30 


23 


12 


HARD KNOCK LIFE (GHETTO ANTHEM) 

JAV-ZSROC-A-FtLLA'C'-F JAM.'MtRtNWY) 




66 


75 


4 


NO PLACE THAT FAR 

SAHA EVANS IRCA i NASHVILLE ( 


31 


29 


H, 


FLY AWAY 

LENNY KRAVIT2 (VIRGIN) 




69 


70 


2 


EX-FACTOR 

UMJRYN HILL [RUFFHOOSEOOLUMBlAI 


32 


27 


8 


CHANGES 

2PAC lAUARU.'CEArH ROWl\TERSCOPEI 




70 


63 


7 


HOME ALONE 

R KELLY FEAI KEI I H MURRAY (j(VE) 


33 


— 


1 


1999 

PRINCE (WARNER BROS.) 




71 




14 


WIDE OPEN SPACES 


34 


33 


9 


YOU GET WHAT YOU GIVE 

NEW RADICALS (MCA) 




72 


58 


8 


MS EL IN DISGUISE 

BRANDY (ATLANTIC) 


3b 


32 


16 


THANK U 

ALAM... ML-HlcotPt IMAV'-H : -.H.-.P^ ■ 






74 


2 


SILLY HO 

TLC (LAF ACE/ARISTA) 


36 


35 


10 


RIGHT ON THE MONEY 

ALAN JACKSON (ARISTA NASH V ILL El 




74 


59 


12 


HUSBANDS AND WIVES 

BROOKS S DUNN (ARISTA NASHVILLEl 


» 


36 


8 


WRONG AGAIN 

MARTINA MCBRTDC (RCA (NASHVILLE)) 




75 


72 


16 


THE POWER Of GOOO-BYE 

MADONNA ► v. . 
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7 


YOU'RE STILL THE ONE 

EHANIA IV.AIN [MERCURY 


2 


1 


5 


TORN 

NAIALIE MBRUCL A RCA 


3 


3 


5 


REAL WORLD 

U.ATCHBCA 2D .LAVAATLANTFC) 


4 


7 


4 


CRUSH 

)E^NIF[R PiVCf [EDFL AUFRCAYyClIYVyOCCi 


5 


6 


5 


I'LL NEVER BREAK YOUR HEART 

BACKSTREET BOYS (JiVE) 


( 


5 


IS 


TIME OF YOUR LIFE (GOOD RIDDANCE) 

GFYFEN DAY (REPRISF) 


7 


12 


I 


TRULY MADLY DEEPLY 

':[ ' iLJMBIA) 


8 


7 


! 


THE WAY 

1 AS ' CAE . ihijii -YVlYJll 


9 


11 


I 


CLOSING TIME 

SEfAISDNIC IFACA) 


10 




! 


3 AM 

l/A-RNDlji i'D (LAVA AlLANt IR 


11 


10 


i 


ALL MY LIFE 

K Cl A IOIO (MCA) 


12 


9 


ii 


TEARIN* UP MY HEART 

N SYNC (RCA) 


13 


17 


8 


AS LONG AS YOU LOVE ME 

BACKSTREET BOYS (JTVt) 



14 


13 


3 


WHERE THE GREEN GRASS GROWS 

TIM MCGRAYV (CURB) 


15 


21 


10 


ANYTIME 

RRI/.N MCKNIGHT IMOTOYYNI 


16 


22 


7 


THE BOY IS MINE 

BRANDY A MONO IATLAMIC) 


17 


16 


2 


DONT LAUGH AT ME 

MARK VALES IMERCURY INASRV1LEEII 


IS 


15 


27 


YOU MAKE ME WANNA... 

USHER ILAEACLARISTAI 


19 




7 


STIU NOT A PLAYER 

RIG PUNISHFR FEATURING :OE ILOUD/RCAI 


20 


14 


8 


CAN'T TAKE MY EYES OFF OF YOU 

LAURYN HILL .HUE F HOUSE COLUMBIA) 


21 




e 


1 DONT WANT TO WAIT 

PAULA COl F ; lA.AGC '.VARNI : t &ROS.) 


22 


20 


is 


WALKIN' ON THE SUN 

SMASH MOU'H KMERSCOPEI 


23 


25 


9 


SEX AND CANDY 

MARCY PLAYGROUND [CAPlTCX 1 


24 


19 


3 


MOVIN' ON 

■: ■ -i- - ;n .r.'.s-ST. vrypv::" 


25 


23 


7 


MAKE IT HOT 

W ull ih| IVFiiC v YJIl'FASFWFST'FFDi 



TITLE (r^bhsher - Licensing Org } Sheet Music Dist 

40 1999 (Controversy, ASCAP/YVB. ASCAP) 

68 ALL THE PLACES (I WILL KISS YOU) (Teirvor, 
DMI/Nate Lowe s, BMI/MCA, ASCAP/JcFmroit. 
ASCAP/BMG, ASCAP/StoCk AO. ASCAP) HL 

83 ANGEL IN DISGUISE [EMI Blackwood BHI/Ensign. 
BMI/Zamba. BMVPmk Jane. SESAC) HL/WBM 

31 ANGEL OF MINE (WB. ASCAP, 'Motown Tunes. 

ASCAPAravon, ASUP/PolyGram InMrnatiorial. 

ASCAP/RhettffTyrne. ASCAP) Hu'WBM 
IB ANGEL (Sony/ATV Son £ s, BWI/Tyihs. BMI/Sludic 

Nomade SOCAN) HL 

33 APE YOU THAT SOMEBODY? (YVB ASCAP/Herbalicious, 
ASCAP^Blach Fountain ASCAP/Fos Film BMI) IrVBM 

4 ...BABY ONE MORE TIME (7omba ASCAP/Grantsville. 
ASCAP) i'l'E V 

71 BACK 2 GOOD (EMI Blackwood. BMI/BidntS. 
BMl/Melusrc. ASCAP) HL 

6 BECAUSE OF YOU (An Chrvsahs Scandinavia. 
ASCAP/Murlyn. ASCAP) VYBM 

52 BELIEVE CXenoinama. BMI.Ttrve Dnxte, BMI/Wamer- 
Tamerlane, BMlYYamer Chapaell. PRSI VYBM 

S6 A BITTER END (BMG, ASCAP/Keaba, ASCAP/Milens. 
ASCAPAogzy Bayou. ASCAP) HL/WBM 

19 CAH I GET A.„ (Lil Lu Lu, BMI/DJ Irv, BML'Ja , BMl'EMI 
Blackwood. BMI) HL 

91 CELEBRITY SKIN Ittrthe, May I. BMI/Hcho Echo. BMI) CLM 
43 CHANGES (Joshua's Dream BML/Musir; Corp. Of 

America. BMI/Zappo. ASCAP/WB. ASCAP) HL/WBM 

89 COME AND GET WITH ME (Keith Sweat. ASCAP/FMI 
April. ASCAP;Wu BMI) HL 

9 DOO WOP (THAT THING) (Sony/ATV Tunes. 
ASCAP/Obverse Creation. ASCAP) HI 

66 EVERY MORNING (McG, BMIWarner CJiapoflli, 
BML/See Squamd. BMI) 

82 EX-FACTOR ISan-j.'ATV tunes, ASCAF.'Otirtise CiEntCT, 

A30>P,'^L^.-tMI ^P.'^iws-BMG, mttj h% BW) 

79 FADED PICTURES (Zomba ASCAP/Hiely, 
ASCAP/Tsllest Tree, ASCAP/WB. ASCAP) WBM 

75 FATHER OF MINE (Evergteam, BMI/Montalitois. 
BMI^mmongreeri. BMI.'lrving. BMI) WBM 

92 FIRE ESCAPE tfuwturws. ASCAP/tMl April. ASCAP) HL 

35 THE FIRST NI6HT (So So Del. ASCAP/IMI April, 
ASCAP/Marshai. ASCAP/ Jo bete. ASCAP) HL 

41 FIT AWAY (Miss Bessie. ASCAP) CLM 

72 FIT (THE ANGEL SONG) (Gotten Ptioeno 
SOCAHKiayasongs, SOCANVHory Bourke, BMI) WBM 

56 FOR A LITTLE WHILE {Magnalune, SESAC/Famtly Style. 
SESAC/Oacier Park. SCSAC/Moratne. SESAC/Maiaco, 
BMI/-EMI April ASCAP/Ptiil Vassar. ASCAP) HL 

49 FOR YOU I WILL {.tamstem Cumberland. BMI.'BaDy 
Mac. BMI:CJ.tttnlisli, BMLt^jna Boy, BMI) WBM 

12 FROM THIS MOMENT ON .Song;. Of PolyOam Ml 
BML'loon Echo. BMWomba, ASCAP) WBM 

21 GHETTO COWBOY (Mo Thugs ASCAP/Siet 
ASCAP/Layzie Bone. ASCAP/EMI Apnl, ASCAP) HL 

30 (GOD MJST HAVE SPENT) A LITTLE MORE TIME ON 
YOU (Banun Beat. BMLMuue Corp Of Amenta, BMI) HI 

37 GOODBYE (Windswept Pacrf-c, ASCAP/PolyGram 
luternaturtal. ASCAP) HbWBM 

11 HANDS (WB, ASCAP/Wiggr, lootTi. ASCAP/No Tomato. 
ASCAP) WBM 

39 HARD KNOCK LIFE (GHETTO ANTHEM) (Ul Lu Lu, 

8M1/FMI Blackwood, BMl/45, ASCAP/lnstantJy, 
ASCAP/WB, ASCAP/Helene Blue. ASCAP/MPL 
Commumcations. ASCAPI HL/WBM 

1 HAVE YOU EVER? iKi'dhLm^, ASCAP) W6V 

77 HEARTBREAK HOTEL (Jungle Few. BMI/EMI BlacktvoM, 
BMtSoulvant BMI/MarsKai. ASCAP .'EMl Apnl. ASCAP) HL 

50 HOLD ME IPnh&am Ir.tematonal. ASCAP/Cancelled 
Ijncti, ASCAP.'S'am U Well, ASCAP/T2 & Under BMIAricky 
Track, BMl>'Jelly's Jams. ASCAP/ Jumping Bean, BMD HL 

65 HOLD ON TO ME (R^nscr^ BMl'Bayou Boy. BMI) HL 
II HOME ALONE CZomba. BMi/fl KeHy. BMI/The Pnce is Right, 
BMI/MCA ASCAP/Zombfl. ASCAPI I hotK. ASCAP) HLWBM 

90 HOOCH (EMI April, ASCAP/Circfe e Inc , ASCAP) HL 
29 HOW DEEP IS YOUR LOVE (Sony/ATV Songs, 

BMI/Music Everyone Craves. BMt/North Avenue, 

ASCAP/EMI April, ASCAP/Nyrraw ASCAP/Da IsJl. 

ASCAP.'Tunky rfobte, ASCAP/famous. ASCAP) HI 
86 HUSBANDS AND WIVES (Sony/ATV Tree. BMI) HL 
100 I CAN DO THAT (Hudson Jordan. ASCAP/Wixen, 

ASCAP/Farnous. ASCAP/Mnod Swing, BMI] HL 

67 I DONT WANT TO MISS A THING 'Ren ASCAP) 
WBM 

24 I DON'T WANT TO MISS A THING (R«.iwr£S. ASCAP) 
WBM 

22 I'LL BE tFMI Apnl, ASCAP/Harnngton ASCAP) HL 
3 I'M YOUR ANGEL Uc-mba. BMf^.KtHly. BMI) WBM 

28 INSIOE OUT (Less Than Zero, BMI/Fake And Jaded. 
BMI/SotithfieJd Road. BMI) HL 

20 IRIS (EMI Virgin, BMI/Scrap Metal, BMI) HL 

88 IT MUST BE LOVE (AJmo. ASCAP/Crarg ttakhardt. 
ASCAP/Magnasong. B Ml/Red Quill. BMI) WBM 

57 IT'S ALL BEEN DONE (Treat Baker, SOCAIVWB. 
ASCAP) WBM 

97 IT'S THE THINGS YOU DO (Chetron. STIM/Pico, 
ASCAP/BMG ASCAP/Megasong APS, STIM/Careers- 
BMC. BML'Sony/ATV/Sony/ATV Tunes, ASCAP) HL 

76 I WILL GET THERE (Realsangs. ASCAP) 

15 JUMPER (3EB. BMI/EMI Blackwood. BMI) HL 

94 JUSTTHEW0OFUS!AM 1 iia.ASC»P,'Bli^,ASCAP) 

5 LATELY a«iy Roy, 8MI/Slav TuTu Five. BMI./Howcott, 
BMHrving, BMI/Witcn BMI/Hit Street. BMfWindswept 
Pacific. BMI) WBM 

73 I^MELnGOIDiarrioiKJMine.ASCAP/LltTleShopOt 
Morgansongs. BM(/Morgan. BMI) HL/WBM 

13 LOVE LIKE IHIS Oyiiii (Lsb, fiMULinice Cuir UHllW 
Blackwood. BML/oVomer 4 Brother. ASCAP/Snxwi 4 We, 
BMblieriwd's DtPef. flMbWamer-Tafiieriane, BMtilommy 
lymi. BMI) HL/WBM 

34 LOVE ME (Rerfee, ASCAP/Kabnmia . ASCAP/Justin 
Combs, ASCAP/EMI April. ASCAP/M Botha. ASCAP) HL 

7 LULLABY IShawn Mulltns. BMI/EMI Blackwood. BMI) HI 

84 LUV ME. LUV ME (Street Tufl. ASCAP.'Warner-Tameriane, 
BMlTlyte Ijitie. A5CW/MCA. ASCAPI HUWBM 

23 MIAMI areybaH. ASCAP/Pladis. ASCAPvSlam U Well. 
ASCAP/Jelly's Jams. ASCAP/Sony/ATV Tunes. 
ASCAP/Portrail Solai, ASCAP/DPJJ. ASCAP) HL 

25 MY FAVORITE MISTAKE (Warner -Tamerlane. BML/DId 
Crow, BMI/Trottsky, BMI/Wnsn. BMI) WBM 

95 MY LITTLE SECRET (So So Del. ASCAP/EMI Aoril. 
ASCAP/Jucy Time, ASCAP/Air Control. ASCAP/Slack 
AD , ASCAP/BMG. ASCAP) HL 

78 NEVER THERE (Stamen, BML'EMI Blackwood, BMI) 

2 NOBODY'S SUPPOSED TO BE HERE (Wdosi. 
ASCAP/Famaiis. ASCAP) HL 

60 HO PLACE THAT FAR ISony/ATV Tree, BMI/Wenonga, 
BMiyHarnstein Cumberland, BMI) HL/WBM 

36 ONE WEEK (Treat BaLer, SDCAH/WB. ASCAP) WBM 
54 THE POWER Of GOOD-BYE (WB. A5CAP/W«bo Gel, 

ASCAP/EMI Aprf, ASCAP/fulme fumrture. ASaP) HL/WBM 

53 PRETTY FLY (FOR A WHITE GUY) (Underacb^ver, 
BMl/Wixen, BMI) 

59 PUSHIN' WEIGHT (Gangsta Boogie, ASCAP/WB, 

ASCAP/Trebae. ASCAP/Chocotate Thunder, ASCAP] WBM 
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— -m NO. 1 




38 


29 


27 


SO INTO YOU 

TAMlAi , WEST WARNER BROS 


i 


i 


9 


...BABY ONE MORE TIME 

YllliY.E , SPEAFF5UIVE) 1 YtL al t«. 1 




39 


y. 


26 


LOOKIN' AT ME 

FAASEFTAT DADDY -A | ,ac --. 


: 


2 


16 


NOBODY'S SUPPOSED TO BE HERE 

DEBORAH CFM 1 A 1 -' 




40 


Si 


5 


TALK SHOW SHHH! 

SHAE )ONES:Y- - i '. ,1 >■ ■ 


3 


1 


7 


I'M YOUR ANGEL 

Fi. ALLEY 4 CF.LIME DFON (JIVEI 




41 


34 


24 


THE BOY IS MINE 

BRANDY 4 MONICA A'LANtlC 


4 


4 


2 


HAVE YOU EVER? 

(AIJAYIFIC 




12 


5: 


32 


WHEN THE LIGHTS GO OUT 

FIVE AAIE.IA 


5 


5 


16 


BECAUSE OF YOU 

SY8 DEGREES IMOFOYVNi 




43 


41 


20 


SPLACKAVELLIE 

-■li -~L T N, ).(--): LI Y.'alI AI'IE'A 


6 


8 


i; 


TRIPPIN' 

TOTAL (FEAT MSSY ELLCTTl BAD EC AB ETA 




44 


32 


22 


TIME AFTER TIME 

INOJ ISO SO DEF iZOLUMBIAI 


; 


9 


3 


GHETTO COWBOY 

M0 TMJOS FMflLT MO NLCS - KKESSfli 'FVI"Y 




46 


48 


30 


COME WITH ME 

PUFF DADDY ■ - I )IMMY RACE (EPIC) 


s 


6 


19 


LATELY 

DIVINE FESDULUAA'RED ANF 




46 


36 


29 


STILL A G THAF.G 

SNOOP DOGGINO LIMII.'PRYOFOTY) 


3 


7 


4 


GOODBYE 

SI'IUE LilRES 1VIRC '. 




47 


50 


37 


MY ALL 

MARIAH CARE Y (COLUMBIA) 


10 


11 


10 


LOVE LIKE THIS 

FAIFH FVANS (BAD BOY ARISFAi 




46 


40 


13 


MY LITTLE SECRET 

ASCAPEISOSO: ' "I ' 


11 


I] 


13 


LOVE ME 

112 FEATURING MASE (BAD BCY. ARY5TA, 




46 


42 


11 


MONEY'S JUST A TOUCH AWAY 

KAO LCFIAI aRALE LEVEK' v : =F 


.12 


I'j 


7 


HOLD ME 

EPAS VC'NS-l ; EA( 'I.Y.E i.i.'fl: ll-'AY'. ' 




50 


56 


28 


RAY OF LIGHT 

MADONNA - ' ■ ■ :-. 


13 


13 


12 


PUSHIN' WEIGHT 

(OF CUBE FFAT MR SHORT K.HOP i ' FIORIT' 




51 


'.4 


31 


MY WAY 

USHER l Al ACE ARISTA 


14 


i; 


5 


1 DONT WANT TO MISS A THING 

MAR. n,ESM;TT iCErOA! 




52 


42 


23 


GOODBYE TO MY HOMIES 

MASTER P (NO tIMIT PRIORITY 1 


15 


15 


10 


DOO WOP (THAT THING) 

LAURYN HILL FY El' 1 MLYJSL'LOLUMEUA 




66 


45 


5 


LIFE AINT EASY 

CUOPATRA r.'A.L ■ V. A' '. ■ ■ H 


IE 


12 


7 


FROM THIS MOMENT ON 

SHAN1A TWAIN IMERLUH ' (NASHVILLE 1 




54 


54 


20 


THINKIN' BOUT IT 

GERALD I EVERT ( A * v., - 1 ■ 1 


a 
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1 WILL GET THERE 

BOYY il MEN 




55 


37 


IS 


JUST THE TWO OF US 

WILL SMITH (COLUMBIA) 


.IS 


22 


14 


WHEREVER YOU GO 

VOICL5 n) heiJ'vy ;h O L A REE AY, 1 




If 


60 


55 


SOMCTHK IKIlT IK TUT .CAHIU II M tl» 1«J 

ELTON JOHN (ROCKELA4MI 


19 


14 


45 


THIS KISS 

FAIFH HILL (WARNER BBOS tNASMVILLE)) 




57 


6F, 


12 


INVASION OF THE FLAT BOOTY B—"S 

TOO SHORT iSHORT.'llVEi 


20 


19 


13 


COME AND GET WITH ME 

L.WEAT FEAT L.'.LOF DLFiS 




66 


16 


15 


IF 1 LOST YOU 

TRAVIS TRITT IWAANEa BROS. (NASHVILLEl) 


21 


21 


14 


ALL THE PLACES (1 WILL KISS YOU) 

AARON HALL HACA 




96 


62 


9 


LET THE MUSIC HEAL YOUR SOUL 

BRAVO All STARS . Af/FOICA 


22 


1! 


23 


THE FIRST NIGHT 

VIOf. : A 




so 


55 


8 


DONT LET THIS MOMENT END 

GLORIA ESTEFAN i 


23 


21 


10 


IT'S THE THINGS YOU DO 

r|VE AF 1 




61 


49 


IS 


HOW DEEP IS YOUR LOVE 

CRL'HL. 'EA' FEEUAS :i(lA.n: FEE jAU'.rFi 


24 


2.1 


12 


WHATCHA WANNA DOT 

MLAY FEAI :-JA-.IF 'A'LSOS NO LIUII.*^CF(IT>, 




62 


64 


10 


ENJOY YOURSELF 

A. (htllAK UN VIR-.AI i 


25 


28 


7 


BELIEVE 

CFIER (WARNER BROS 1 




63 


61 


2 


NO DOUBT 

MA. IN i.l'.T 


26 


i! 


2 


MORE FREAKY TALES 

TOO SHORT ISHOHF jivLl 




64 


69 


14 


BETTER DAYS 

VYEFEAi AON S PA'|)AY EO'lln.Y-Y im ani: 


27 


24 


19 


1 CAN DO THAT 

HONTELL JORDAN (DEE JAWMERCURYI 




65 




7 


MUSIC SOUNDS BETTER WITH YOU 

STAROUS1 (ROLJILVIRGIN) 


2S 


30 


11 


CANT GET ENOUGH 

Al.llf WA, FFAT A.IPI-AF. SAAOO iPCCKIi YlLLiYAY.. 




66 


2D 


9 


SOMEONE YOU USED TO KNOW 

CCLUN RAYF (EPIC (NASHVILLE)] 


29 


25 


16 


WESTSIOE 

' C.3CKY,Y)flK EPtCl 




51 




1 


ANOTHER WAY 

TEVIN CAMPBELL (QWEST YWARNEH BROS 


30 


26 


24 


1 STILL LOVE YOU 

NtAI (AHIStAI 




61 


73 


76 


HOW DO 1 LIVE 

LEANN RiMES (CURB 


31 


2! 


14 


THE POWER OF GOOD-BYE 

MADONNA MAYER C*. WARNER BROS ' 




69 


71 


22 


CRUEL SUMMER 

ACE Dv- BASE I ARlSTAl 


32 


33 


8 


(DO YOU1 WANNA RIDE 

REEL TIGHT (G- FUNK/RESTLESS) 




70 


67 


27 


FRIEND OF MINE 

KELLY PRICE IT-NECMSLAND) 


33 


32 


7 


FLY (THE ANGEL SONG) 

THE WlAFVSJNi'OLFAT AAS-(,lllE,«rF(S: 'N»iHFUi> 




71 


63 


24 


DAYDREAMIN' 

FATYANA AIKMJI.YVCFiK.TRGl 


34 


29 


22 


NOBODY ELSE 

FYRESI RCA 




72 




15 


IF YOU COULD READ MY MIND 

:nfy :v-i .[-aimt rnn- OT-'Viva-j,..- may,,.. 


31 


S3 


4 


WATCH FOR THE HOOK 

aw: ay txmmmcmmmwmm 




73 


67 


45 


I'M ALRIGHT/BYE BYE 

10 Ot£ MESSINA ICURB) 


36 


35 


4 


NO PLACE THAT FAR 

SARA EVANS IRCA |HHHVILLEH 




74 


75 


26 


TURN IT UP IREMIXI/FIRE IT UP 

BUSTA RHYMES (ELEKTRATEG) 


31 


42 


9 


IF 1 CANT HAVE YOU 

LF.O (LYTE FUNKY ONES! IFEAI KAYO (LO&Cl 




75 


58 


11 


WHENEVER YOU'RE NEAR ME 

ACE DA BASE lARlSIA! 
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RIGHT ON THE MONEY (EMI BlaChwood. BMI,<T>brKlee. 
BMI/EMI Apnl. ASCAP/Phil Varssar, ASCAP] HL 
ROSA PARKS IGnat Boot). ASCAP^hrysalis. ASCAP) WBM 
SAVE TONIGHT (Dwsel 2, STIM/WB. ASCAP/Warner 
Chappell, PRS) WBM 

SIUY HO (D A R P , ASCAP/EMI Aoril, ASCAP) 
SLIDE ICornsi 01 Oa'k And Kent. BMI/EMI Virgin. BMI) HL 
SOMEONE YOU USED 10 KNOW (MeWn* Howard, 
ASCAP/Bi£ Giant. BMI/Wa<7>erTameiiane. BMI) WBM 
SPIRIT OF A BOY, WISDOM OF A MAN (WB. 
ASCAP/Big Iractor, ASCAP/War Bride, ASCAP) WBM 
STAND BESIDE ME (Hamstem Cumbeiland. BMti WBM 
SWEEtEST THING J'n'yGram International. ASCAP) HL 
17 TAKE ME THESE (Zomba ASCAP/EMI Apnl, 

ASCAP/Marshal, ASCAP/Justin Combs. ASCAP/M adelma 
Nelson, ASCAP/Mason E^tha, ASCAP/Michael foster. 
ASCAP/Tuncs By NckeliWeon. ASCAP) KUWBM 
99 TALK SHOW SHHH! (Famous ASCAP^Wudson Jordan. 

ASCAP/Morrtell Jordan. ASCAP] 
42 THANK U (MCA. A SCAP/Auro station. ASCAP) HL 
44 THERE YOU HAVE IT (Wariaer Tamerlane. 
BMI/Ttancha Belita, BMI/Careers-BMG 
BMI/Sontaoner, BMI) HL/WBM 
2$ THESE ARE THE TIMES (ECAF, BMI/Demis, 

ASCAP/E2. ASCAP/EMI Aoril. ASCAP) HL 
16 THIS KISS IPuctalesia. BMI/Nomad Nornan. 
BMI/Warner-Tarnerlane. BMI/Almo. ASCAP/Anwa, 
PSCfiP/BHC, ASCAP) WBM 
27 TOO CLOSE (Naughty. ASCAP/Da What I Gotta. 
ASCAP/Uh, Oh, ASCAP/Neutral Gray. ASCAP/Pure 
Low. ASCAP/WB, ASCAP/EMI April. ASCAP) HUWBM 
32 TOUCH IT .lusun Comb-,. ASCAP/EMI April. 



ASCAP/Ctnet Joseph. ASCAP/Sing A Song. ASCAP/WB, 

ASCAP/BakoiJa House, ASCAP) HL/WBM 
10 TRIPPIN' (Mass Corrtusion ASCAP/WB, ASCAP/D. 

Ertracrderiary, ASCAPAirgmia Beach, ASCAP) WBM 
74 UNBELIEVABLE .Mighty Nice. BMI/AI AndetMnfi, 

BMLWindswept Pacific BMI.iV, Life's Wort, BMI: HUWBM 
93 WESTSIOE (Sorty/ATV Tunes. ASCAP/StrcM, TO, ASCAP/EMI 

l^mod. BMliStead* Wtc.r EV ■Temi. BMLTcur Kriglits, 

BMi v j Sii: Corp 01 America. BMLTIeutial Gray, ASCAP) HL 
98 WHATCHA WANNA DO? (Takm Care Of Business. 

BMiyMirtdtr. ASCAP) 
68 WHAT ITS LIKE (IrtsJi Intellect. ASCAP/l-EJoy. ASCAP] 
51 WHEN A WOMAN'S FED UP (Zonba. BMLH Kety. BMI) WBM 
64 WHEN YOU BELIEVE (SKG. ASCAP/Songs 01 SKG. 

BML/ECAF, BMIrCLM 
87 WHEREVER YOU GO (Sure II Hi] ASCAP/WB, 

ASCAP ('Slack Panther. BM I/Famous, ASCAP/Ensign. 

BMI/Mflbdious Foal. ASCAP) HL/WBM 
80 WIDE OPEN SPACES (Pie Eyed Gioocee 

BMl/Groobee, BMI) HL 
45 WRONG AGAIN (Still Wnrlung For The Man. BMI/Dyad. 

BMDHL 

70 WflOhC NIGHT IWwnei-TamBilarKi. BMtriellmayrnen. 

BMl<Starstnjck Aneel. BMtDead Solid Pertea. BUI) Hl/WBU 
31 YOU GET WHAT YOU GIVE (Grosse Point Harlem. 

BML/Future Furniture, BMI/EMI Blackwood, BMI] HL 
47 YOU'RE BEGINNING TO GET TO ME (Hamstein 

Cumberland. ASCAP/Sony/ATV Tree. BMlrBlmd 

Sparrow. BMI/O-Tex. BMI) HL/WBM 
55 YOU'RE EASY ON THE EYES (Hamstein Cumberland. 

BMl/Sorty/ATV Tree, BMI/Chns Waters BMl/PolyGram 

Internatiotnal, ASCAP/Ti^n-OOO, ASCAP) HL/WBM 
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TITLE ARTIST 

PRODUCER 1 SONGWRITER) IMPRINT & NUMBER'PROMOTION LABEL 


Z 

2 

M 




3 


9 


12 


HAVE YOU EVER? * 1 «™t at No. 1 ♦ BRANDY 

0 FOS'EP (D.WARREN) iCHDI !V) ATLANTIC 84198 


1 


50 


35 


40 


7 


HOLD ME A ♦ BRIAN MCKNIGHT (FEATURING TONE & KOBE BRYANT) 

PO* E & ^C'*4E 6 MCKNIGHT 5 B*RNES J C OLIVIER J 6ARNES K BARNES) tC) £DJ (T) MOTOWN B6G8BS*? 


35 


® 


66 


G3 


6 


STAND BESIDE ME ♦ JO DEE MESSINA 

lj in' t h "Ul, 1 ■ ' _ j ' : rt idd ai di iu n n 

D Uj*L LIML.n t I T,' J -_iMA J a* .:■ Ai L " » ■ Jo 1 ^ b^P "LDl-j v ,. 1. 


51 


CD 


2 


2 


16 


NOBODY'S SUPPOSED TO BE HERE A ♦ Dt BORAH COX 

A CRAWFORD. M JORDAN IS FRAWFCflP 17 JORDAN) (C) (D) (Tl IX) ARISTA 13550 


2 


52 


47 


58 


5 


BELIEVE A ♦ CHER 

M TnVLCfi B '■■n'l'i Hi'j.j 'i5 : MTitNNEN P BARRY 5 hi (T) I'v i (X) ViAKKi - 0->OS. W576* 


47 


3 


1 


1 


12 


I'M YOUR ANGEL A ♦ R. KELLY & CELINE DION 

R KELLT iR.ltELLTt ICI ID) (Tl [V) JIVE 42557 


1 


(53) 


56 


57 


11 


PRETTY FLY (FOR A WHITE GUY) ♦ THE OFFSPRING 

0 JERD£N i'THE OFFSPRING) (V) COLUMBIA ALBUM CUT 


53 


CD 


4 


4 


9 


...BABY ONE MORE TIME • ♦ BRITNEY SPEARS 

M.MARTIN. RAMI <U MARTINI J ill JIVt a2"jJfj 


4 


54 


44 


43 


14 


THE POWER OF GOOD-BYE * ♦ MADONNA 

MADONNA. W OR8 T P LE.O\-»^D IMADC'CNA.R NOWELS) ICI ID) (VI MAVCRICK lTloOWAH'JrP RPC? 


11 


5 


i 


3 


19 


LATELY A ♦ DIVINE 

J.MOWCOTT D PARKS i w ElAKt R C KEUT) ICI ID) (Tl PENDULUM 15316/RED ANT 


1 


GD 


58 


49 


14 


YOU'RE EASY ON THE EYES ♦ TERRI CLARK 

K SIEGALL il 3HAPIR! L WATERS . (Vl MERCURY tNASHV(LL£t ALBUM CUT 


40 


6 


6 


5 


16 


BECAUSE OF YOU A ♦ 98 DEGREES 

BAG, BL CODS HY ARMOR A BAGGE.A BIRGISSON.C KARLSSON.P TUCKER) (0 (Dl MOTOWN 86C8J0 


3 


® 


64 


61 


7 


FOR A LITTLE WHILE TIM MCGRAW 

[ICiALUMOHE.J STR0UD.I MClif.AW(P VASSAL S MAMME,; '.'AND vH: CURB ALBUM CUT 


56 


CD 


12 


12 


17 


LULLABY ♦ SHAWN MULLINS 

S MULLINS IS MULLINS) (V) SMG ALBUM CUT/COLUMBIA 


7 




61 


66 


4 


irS ALL BEEN DONE ♦ BARENAKED LADIES 

S ROGERS. LUECNAFD BARENAKED LADIES PAGE) REPRISE ALBUM CUT 


57 


CD 


13 


13 


17 


SAVE TONIGHT ♦ EAGLE-EYE CHERRY 

P. KVIMAN il CHERK*; WORK ALBUM CUTERG 


8 


® 


60 


70 


4 


WHEN A WOMAN'S FED UP R, KELLY 

fi.KEUY (R.KELLY) JIVE ALBUM CUT 


58 


9 


3 


7 


10 


DOO WOP (THAT THING) • ♦ LAURYN HILL 

l HILL (L HILL) ICI (O) CD (V) 00 RUFFHOUSE 7=.^:OL'JMB^ 


1 


59 


26 


30 


12 


PUSHIN' WEIGHT ★ ♦ ICE CUBE FEATURING MR, SHORT KHOP 

N.O.X)EHCE CUBE. MR SHORT KHOP , WHNSON) ir: in *:-Pfl-"?irY 53456 


26 


10 


7 


8 


11 


TRIPPIN' • ♦ TOTAL (FEATURING MISSY ELLIOTT) 

'.I ELLIOT', j PEARSON M E.LiOTT.D pEPR'PFJN T MO&LEY ; (CI (D) (T) (A) BAD BOY 7918S»'AR1STA 


7 


n 


54 


51 


6 


NO PLACE THAT FAR * ♦ SARA EVANS 

f, WIL5DN.B CANNON '5 -'.'Af.^ T " ' (Dl IV) RCA (NASHVILlEl 65584 


54 




16 


15 


13 


HANDS ♦ JEWEL 

J KILCHER J MLCHER R.LEOAfiti ATLANTIC ALBUM CUT 


11 


61 


55 


59 


7 


ROSA PARKS OOUTKAST 

OUTKAST i >\ PAT")" \ .\ BENJAWIN 1 ' . t' : ■'■■~\ M " 1. 1 A" 1ST A 


55 


12 


10 


6 


33 


FROM THIS MOMENT ON * ♦ SHANIA TWAIN 

R.J.LANGE (S. TWAIN, HJ.LANGEI iC) (01 IV) MERCURY (NASHVILLE 566450 


4 


62 


52 


46 


9 


SOMEONE YOU USED TO KNOW * COLLIN RAYE 

l RAYf R.WORLEY H J WALKER Jll iR LtL T.JOHNSON) iC) ID) EPIC LNASHYILLEl 7901 1 


37 


13 


9 


10 


10 


LOVE LIKE THIS • ♦ FAITH EVANS 

£ LAWfiT^CE.,: L ys?-j ' " i • ^N r r : - »'i r i-i . . fl-U P' r. '. . 'rVi'PIjj.N ^- h _<jtT?j! ,[ i J 1 T 1 i.l BAD 60V 791 : ■' 


7 


63 


63 


67 


7 


SWEETEST THING • U2 

S LILL'YYHIIL F' LA.N'JIS.B LN'J 'J. IL.LAND PLFJ'.U L L I 


63 


® 


18 


16 


17 


SLIDE ♦ GOO GOO DOLLS 

"AVA- L ji..'J GOO DOLLS : J Hi tZNIK i WAPNE"? ~.->; Al. P iM ( . 1 


14 


® 


72 


64 


10 


WHEN YOU BELIEVE ♦ WHITNEY HOUSTON & MARIAH CAREY 
BAJ3YFACE 'i SChiVART7,E!A3YFAC£) DREAMWORKS LP . ',: -p J, j" ..P' L'. 


51 


c® 


19 


17 


19 


JUMPER ♦ THIRD EYE BLIND 
S.ENKINS L"V ELEKTRA Al BUM CUT,!! G 


15 




® 


67 


65 


I 


HOLD ON TO ME* ♦ JOHN MICHAEL MONTGOMERY 

C PETLXZ.J M MONTGOMERY iB DALV.W.RAI76EAUP' IC) (Dl (V) ATLANTIC (NASHVILLE) 84197 


65 


(3D 


14 


14 


44 


— Greatest Gainer/Airplay h^— 

THIS KISS A ♦ FAITH HILL 

n OA! 1 MuPJ J1I1L ■ . 1 i; ', FHAF'MAN LI I p i WAFT.) P PpPj .'IPL-F,' _LEl 1 'PL F 


7 


(66) 


7'. 


_ 


2 


EVERY MORNING SUGAR HAY 

D.KAHNE '.SUGAR RAY.D KAHNEI LAVA ALBUM 


66 


® 


77 


82 


20 


1 DONT WANT TO MISS A THING • ♦ AEROSMITH 


1 


gd 


22 


24 


7 


TAKE ME THERE ♦ BLACKS! REET 8, MYA FEAT MASE & BLINKY BLINK 

T.RTLEY n RILEY.T SAVAGE .M NELSON. M.BETHAM FOSTER) INTERSCOPE SOUNDTRACK CUT 


17 


68 


39 


41 


14 


ALL THE PLACES (1 WILL KISS YOU) * ♦ AARON HALL 

M SEAL (A HALL 111. M SEAL) (C) (O) (T) MCA 554/3 


26 


(3D 


24 


25 


7 


ANGEL • ♦ SARAH MCLACHLAN 

V UARCHAND (S MCLACHLAN P MARCHANDJ !C) LDI ARISTA'.VARNER S'JN&ET &W ADIAlREPRISE 


18 


69 


69 


75 


5 


WHAT IT'S LIKE ♦ EVER LAST 

D ROSS, 1 GAMBLE. EVERLAST (E SCHRODY) TOMMY BOY ALBUM CUT 


69 


u 


21 


20 


16 


CAN 1 GET A... * ♦ JAY-Z FEATURING AMIL (OF MAJOR COINZ) AND JA 

1 GOTTI.UL' ROB b CARTER 1 LORENZO J ^TKiMS, R.MAYS) FT] DEF JAM ^JWJ'VlPrim 


19 


® 


85 


71 


6 


WRONG NIGHT RFRA 

D MALLOY R MCENT1RE (J R BOWLESI • MCA '.A* •■• ..• 


70 


! 20 


25 


22 


36 


IRIS ♦ GOO GOO DOLLS 

GOOCOLL5 ■ WARNl R PUNPI ' DDUNGIH^OI : 


9 


71 


74 


76 


4 


BACK 2 GOOD ♦ MATCHBOX 20 

M.SERLETIC IR THCMAS.M SER.E'iP ' FY) LAVA ALBUM CUTJATLANTIC 


71 


21 


15 


21 


9 


GHETTO COWBOY • ♦ MO THUGS FAMILY FEAT BONE THUGS N HARMONY 


15 


72 


62 


68 


6 


FLY (THE ANGEL SONG) * ♦ THE WILKINSONS 

T - Alt L "EN - .'J'<!" r ."N ; "n', ■ '- ,'. ■ \\'-f ', c M pill [: . GIANT V,>'i ,[■ . *fYV$l ISASMVIUE,' 


62 


AHESOEREON - .'■ : •'■ >'\":~' ' '. ■ OFFFFJ . FJ IP-; F .INFPi ■ P ISTLM.: P L UC ' l ; L . JP?LJV',llP 


13 


68 


62 


14 


LET ME LET GO ♦ FAITH HILL 

[' Ml.il 1 HILL ■ 1 At.' . M. 1. '.- .%"'■. iVAH\LI' BHOi: iNAi-HV LLE ALfcXM LL ' 


33 


(22) 


29 


26 


17 


I'LL BE * ♦ EDWIN MCCAIN 

M.SERLETIC IE MCCAIM (D)CYILAVAEU)9I/ATLANTIC 


5 


® 


84 


72 


5 


UNBELIEVABLE ♦ DIAMOND RIO 

1.' ■ i . I.'p '.I ' H'O !■ ' "< . '.: ' 1 i . ! 1 A^I^IA f.ASHVLLt ALsLU CUT 


72 


23 


27 


29 


9 


MIAMI ♦ WILL SMITH 

LES, POKE i TONE (WSMrTH.R TOBYS) PAPr.EF It SHELF. Y F S'lXF'.FY.I. SYT.ERS.IP COLUMBIA ALBUM CUT 


23 


75 


76 


S3 


9 


FATHER OF MINE ♦ EVERCLEAR 

ARALFAAKIS P Pll PP' Li.: . LP CAPITOL ALBUM CUT 


;Pj 


24 


20 


19 


5 


1 DONT WANT TO MISS A THING * MARK CHESNUTT 

M WRIGHT Fj WARREN: FpL' .'' OECCA 72078 


19 


® 


NEW ► 


1 


— Hot Shot Debut ■ 

1 WILL GET THERE * ♦ BOYZ II MEN 

. .AMT.LEWrSIPJ AARRLNi XI DREAMWORKS DRLT.R'GEFF EN 


76 


CD 


30 


27 


19 


MY FAVORITE MISTAKE ♦ SHERYL CROW 

S CROW S CPLJW.. TROTT) . ' AAM ALBUM CUT 


20 




31 


31 


10 


THESE ARE THE TIMES ♦ DRU HILL 

UJ.--tP._L THOMAS LPb-p.L. '-.Jl.'PL IVI UNIVERSITY ALBUM COTjISLAND 


26 


77 


73 


77 


4 


HEARTBREAK HOTEL ♦ '.V-HP !■.- i Hi I '. )■-'- F pi 1 -i F VA'iS j. Kf : 1 Y PRICi 

P" II PPPP- K.PRl 1, IP LPPI'PPP.K PARI t, T SAYAGI ARISTA ALBUM CUT 


73 


(3D 


34 


39 


49 


TOO CLOSE A ♦ NEXT 

WGEE.O ,Fj*-" LKGISF.F . 0"P V - , H FiiPF h FPFWl, P 1 ; LPL.D Ml. IFF: . E MLOP! ■ AAi«: . ICI '01 ' ill ARISTA 13456 


1 


71 


79 


84 


10 


NEVER THERE ♦ CAKE 

JMCCREA IUPPRLJ. L.APK 1 PJH N ALBUM CUT.'Mt RtLURY 


78 




32 


34 


26 


INSIDE OUT ♦ . 

D.GILMDRE ;M OOLLINS.EVE b! RCA ALBUM CUT 


28 


79 


83 


86 


4 


FADED PICTURES ♦ CASE FEATURING JOE 

JOE LJ THOMAS,: FHOMRSOf, DEF JAAI SOUNDTRACK CUTMERCURY 


79 


29 


28 


28 


15 


HOW DEEP IS YOUR LOVE • ♦ DRU HILL FEATURING REDMAN 

:i.-CH Nj'ILTH£UT'*CAWPPELL P LCLSNj T Pi.PPfi A L PIT-SELL U VCPEAF F NOrLI LCIBj [TTBLANLTOF JAM SJJWMKKUIW 


3 


®) 


89 


78 


20 


WIDE OPEN SPACES A ♦ DIXIE CHICKS 

P.WORLEY.B CMANCEY IS GIBSON) (C) (Dl IV) MONUMENT 79003 


41 


QD 


36 


35 


7 


(GOD MUST HAVE SPEND A LITTLE MORE TIME ON YOU ♦ N SYNC 

C STURKEN.E ROGERS (C STURKEN.E. ROGERS) RCA ALBUM CUT 


30 


81 


82 


87 


g 


HOME ALONE ♦ R KELLY FEATURING KEITH MURRAY 

GONE R PF1 , Y K PP'IPF K VllRRAY: JIVE ALBUM CUT 


65 


31 


33 


36 


7 


ANGEL OF MINE MONICA 

RJERNNS IR LAWRENCE.! POTTS) ARISTA ALBUM CUT 


31 




87 




2 


EX- FACTOR LAURYN HILL 

LHIU L -ILL ARERGMAN M EEF':MiS U -JMLPFH F F ijii LF'.FP p Fj = CE L A'XP'F =UF : -0p^E i.EUM LVFLpUM".! 


82 


QD 


37 


33 


24 


TOUCH IT * ♦ MONIFAH 

J KNIGHT |J UNHJHT SCRFWFACF T SPAHL . J Gl LOOP PP. C: iPI " UPTOWN PftJ'.l ' JNIVI H L.AL 


9 


83 


78 


81 


10 


ANGEL IN DISGUISE BRANDY 

R JERKINS, BRANDY 'R JFRFINS L DPNIFLP • JERPPSb Hi T FjRi.'Aft T HALF ATLANTIC ALBUM CUT 


75 


QD 


41 


47 


31 


ARE YOU THAT SOMEBODY? ♦ AALIYAH 

TIMBAIAND (T IA0SIH 5 GARRI TT BLACkGROUND SOUNDTRACK CUTJATLANTIC 


21 


84 


81 


79 


8 


LUVME, LUVME ♦ SHAGGY FEATURING JANET 

..AV.lLFWtF IKIPRP III' .FA'PO FIIFPf | J PP. LP 'PP. ~ 'PL' VP', LP ,VH l[ , Fj 'L-PL'"7I PPlAL 'pP ■ " 


76 


34 


17 


18 


13 


LOVE ME • ♦ 112 FEATURING MASE 

LbPSI-YlUTE V . IJ . C IF: FAO F0' .'PI FP '.PP.*.' 


17 






90 




2 


SILLY HO Tl C 

CifPTRCN ID AUSTIN) LAI AUE ALBUM 


85 


35 


23 


23 


23 


THE FIRST NIGHT A ♦ MONICA 

J.DUPRI 1 1 OUPPI.T PAVAG! M MCLLD0 )' SAWYER) (Ci'DI ",. i X P PJ0TP 1 3L 07 


1 




86 


80 


60 


14 


HUSBANDS AND WIVES BROOKS & DUNN 
0.O!X?K,K. BROOKS. R.DUNN IR.MlLLERI ARISTA NASHVILLE ALBUM CUT 


36 


QD 


40 


37 


16 


ONE WEEK * ♦ BARENAKED LADIES 

S. ROGERS. D LEONARD. BARENAAED LACHES (E.ROBERTSON) P 0 . ' REPRISE 17174 


1 


17 


65 


69 


14 


WHEREVER YOU GO * ♦ VOICES OF THEORY 

j^i - v 1 1 p r~ r ipv ■ IONE5 r Eir * : - i* 1 \\'~'~ art H R HARRiSl (CI \ 0) H O LA. 34 1 0 TS'RED ANT 


36 


37 


II 


11 


J 


GOODBYE * ♦ SPICE GIRLS 

R STANNARD.M RC .VL 5p- OE GiRLS R STANNAR0.VI RC'WE: (MUX) VIRGIN 38652* 


11 


® 


91 


85 


16 


IT MUST BE LOVE TY HERNDON 

D JOHNSON ~ ITCMHARDT J SUNDRUO) ' V 1 LPIf \Ait*"i ILL: . AiiiL'W LL 1 


38 


QD 


46 


50 


7 


YOU GET WHAT YOU GIVE ♦ NEW RADICALS 

G. ALEXANDER C ~L F 7- 'i OF ~ pi 0 MCA ALBUM CUT 


38 


19 


51 


56 


13 


COME AND GET WITH ME • ♦ KEITH SWEAT FEATURING SNOOP DOGG 

K SWEAT W1Z fK SWEAT L MCCALLUM) (C) ID) ELEKTRA 640SO/EEG 


12 


39 


38 


38 


11 


HARD KNOCK LIFE (GHETTO ANTHEM) * ♦ JAY-Z 

MARK 45 KING IS CARTER W AMES 0 STRPJUSE M LhARK M (Tl RCC A FELLA'DEF JAM 5P*493'jVERCURY 


32 




90 


96 


88 


20 


HOOCH ♦ EVERYTHING 

J EBERT 1 EVERYTHING) BLACKBIRD ALBUM CUT.SIffE 


69 




IE-E 


NTS- 


28 


1999 * ♦ PRINCE 

PRINCE 1 PRINCE' 1 ICiOKV' WARNER BROS 01SSI 


12 




91 


95 


93 


17 


CELEBRITY SKIN ♦ HOLE 

M BE1VIORN ; , .i . '. i ■ i".*. DGC AlBLiM CUT GEffEN 


85 




45 




16 


FLYAWAY 4> LENNY KRAvTTZ 
L.KRAVITZ (LKRAV1T2) VIRGIN ALBUM CUT 


41 




92 


97 


90 


10 


FIRE ESCAPE ♦FASTBALL 

, RAiM"ND fA^TBAl 1 !M /-JNICiA; |V> HOLLYWOOD ALBUM CUT 


86 


42 


43 


32 


16 


THANK U ♦ ALANIS MORISSETTE 

■ ■■: \ >,« ; ' I • ij iJ.LLn.K_n MAVERICK ALBUM CUT/REPRISE 


17 




93 


71 


73 


16 


WESTSIDE* ♦ TQ 

u W:! [• • ",r ' V >'■'"". v v. ".-"'Mi '.w- .> ■ > .'• ■ ivwaj , v:; ; - • ajf ", a - . . . 


12 


43 


42 


44 


7 


CHANGES ♦ 2PAC 

A.5HAXUR (T SHAKUR D EVANS B HORNSBt"! AMARU DEATH ROW ALBUM CUT'INTERSCOPE 


38 




94 


92 




10 


JUST THE TWO OF US A ♦ WILL SMITH 

SAUCE IW.SMUH.H WITHE t^i W S.AI 1:H K WAOONAl 'j i (M) (Tl (X) COLUMBIA 7903)8' 


20 


© 


(9 


45 


11 


THERE YOU HAVE IT * ♦ BLACKHAWK 

M. BRIGHT," 0LB0 SIS.tJCGARD.R GILES) 'C :0 "p: ARISTA NASHVILLE 13134 


44 




95 


93 


91 


13 


MY LITTLE SECRET * ♦ "SOU L 

J.DUPRI U DUPfi .MSEAL.L.SCOTTl (C) (D) (T> [VI IX! SO SO DEF ■ l>:'3&C0LL!M8IA 


9 




50 


48 


21 


WRONG AGAIN * MARTINA MCBRIDE 

M MCSPIC'E R.WOflLEY F L.JAMES. C WEIL ICI (O) (V) RCA (NASHVILLE) 65456 


45 




® 


100 


97 


3 


A BITTER END * ♦ DERYL DODD 

■■, cmaivcEy vouNG'i i z\- 1 D i C'jLljuii .v ina^v.i Li .''■«::.! 


96 


® 


53 


51 


11 


RIGHT ON THE MONEY ALAN JACKSON 

K STLGALL (C.BLACK.P.VASSARl VI ARISTA NASHVILLE ALBUM CUT 


46 




97 


70 


74 


10 


ITS THE THINGS YOU DO * ♦ FIVE 

M MAKT!N.jAKE IM MARTIN. G.SKAH1N.H CRICHLOW.FlVE:) (C) (Dl IT" 1 1 ARISTA 13569 


53 


QD 


43 


4? 


12 


YOU'RE BEGINNING TO GET TO ME * CLAY WALKER 


39 




98 


86 




7 


WHATCHA WANNA DO? * ♦ MIA X FEATURING CHARLIE WILSON 

OKLl.CRA i B'fi WLMN.O SCOTT) (C) ID) (T) NO UMIT 53459i'PRIORITY 


41 




59 


55 


9 


SPIRIT OF A BOY, WISDOM OF A MAN ♦ RANDY TRAVIS 

-R. 0 L".: '.(PPL H IPPv i IT LiP L 0 B'JN'Mp DREAMWORKS (NASHVILI ALBUM CUT 


48 




99 


99 


95 


3 


TALK SHOW SHHH! * ♦ SHAE JONES 

M JOPDAN.AC^AWFOfiD'AI JORDAN .A.C-iAWFORD) iC! IDi M3 If. UNIVERSAL 


55 


QD 


57 


53 


15 


FOR YOU 1 WILL * ♦ AARON TIPPIN 

P VICMAKIN ft TIPPIN 1 '.PftPT II M \ES.ER: ICI 10) (VT LYRIC STREET 164033 


49 




100 


88 




18 


1 CAN DO THAT • ♦ MONTELL JORDAN 

T BISHOP (M .IC^DAN T BISHCP'j (CHDKT1 DEF JAM 56610&MERCURV 


14 



O Records with the greatest airplay and sales gains this week. Greatest Gainer/Sates and Greatest Airplay are awarded, respectively, tor the largest sates and airplay increases on the chart. Ovkteoctip available. * Indicates retarl single available; GolrJ and Platinum singles are otherwise indicated.* Retail Launch: Indicates 
first week thai retail release impacls song's chart position. Airptay-only songs are not eligible for the Hot 100 unfit they reach the Cop 75 of the Hot 100 Airplay chart •Recording Industry Assn. Of America (RIAAO certrficahon lor sales of 500.000 units ARIAA certification for sales of 1 million units, with additional million 
indicated by a number following the symbol, (Q Cassette single available. ID) CO Single available. (M) Cassette maici-singie available (T) Vinyl mur-single available. (V) vinyl single available. (X) CD man single available Catalog number is tor ID) * Indicates (Dl unavailable, m which case, catalog number Is tor (C>. (X). (T) or 
(M) respectively, based on availability. O 1999. Billboard/BPI CommunicaDons and SourxtScan. Ik. 
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'98 LATINO SALES SET RECORD 

(Continued from page 1) 



annual account of the domestic His- 
panic record business also confirms 
a trend first revealed in SoundScan's 
1998 half-year Latin distributor 
sales report released last August. 
That is, Latin indies no longer are 
the largest distributor of Spanish- 
language product in the U.S. 

Their place has been taken by 
Sony Discos, whose market share 
increased from 22.1% in 1997 to 
27.9% in 1998. Sony also led the pack 
in SoundScan's half-year report. 

By contrast, the indies' market 
share is plummeting. Their take of 
the distributor pie sank from 24.2% 
in 1997 to 19% in 1998. 

Sony, the only self-distributed 
imprint in the stateside Latin mar- 
ket, helped the distributor share of 
the majors to continue to migrate 



northward. 

Latino majors now distribute 81% 
of Spanish-language product in the 
U.S., up from 75.8% in 1997. The 
increase in major-label distribution 
nearly coincides with the swoon in 
market share from 16% in 1997 to 9.9% 
in 1998 by Fonovisa, the leading His- 
panic indie that was involved last year 
in an investigation of alleged payola. 

The volatility of market-share 
performances of the indies and Sony 
was offset by slight market-share 
decreases of three major distribu- 
tors: EMI Music Distribution, down 
from 19.1% to 18.3%; WEA, down 
from 14.8% to 14.2%; and BMG, 
down from 9.2% to 8.7%. 

One major distributor enjoying a 
market-share gain was Universal, 
whose parent company, Seagram, 



acquired PolyGram last year. 

Universal's 1998 market share of 
1 1 .9%— a combined tally of 6% for 
the former PolyGram Distribution 
Group and 5.5% for Universal — 
boosts the label from the cellar of 
Latino distributors in the U.S. into 
sixth place. 

Latin record executives and retail- 
ers attribute the surge in the U.S. 
Latin industry to a flurry of block- 
buster releases by established 
recording artists. 

Sony Discos president Oscar Llord 
reckons that apart from the slate of 
product by big-name artists, the state- 
side Latin sector grew because the 
Anglo chains were more actively push- 
ing Spanish-language product In addi- 
tion, he notes, there was an increase in 
the number of Puerto Rican retailers 
reporting to SoundScan. 

Nonetheless, Llord, who says Sony 
is aiming for a 30% market share in 
1999, also opines that the growth rate 
of the domestic Hispanic industry 



U.S. MUSIC INDUSTRY 

«'util!in:f(l fmm V'"lf s:: 

for 16% of all album sales. In 1997, 
alternative rock accounted for 106.7 
million, or 16.4% of sales. So as a 
percentage of album sales, alterna- 
tive rock declined four-tenths of a 
percentage point, even though it 
enjoyed a 6.3% increase in total 
units sold. 

Country music albums followed 
the pattern of alternative rock, with 
units rising while market share de- 
clined. Country albums totaled 72.6 
million units in 1998, accounting for 
105% of total album sales. In 1997, 
when they totaled 70.7 million units, 
the genre claimed 10.8% of album 
sales. 

Soundtrack album sales were 8.6% 
of total album sales in 1998, account- 
ing for 61.5 million units as tracked 
by SoundScan; heavy metal album 
sales were 4.1%, with 29.3 million 
units; jazz was 2.5%, with 17.8 million 
units, w r hile classical was 2.3%, new 
age 1%, and gospel 0.8%. 

(While SoundScan breaks out 
album sales by most genres, it 
doesn't track album sales for the 
broad category of rock.) 

Market data are determined by 
Hartsdale, N.Y.-based SoundScan, 
which collects point-of-sale informa- 
tion from retail, rack accounts, and 
other nontraditional merchants for 
all formats and configurations. The 
accounts that provide the data gen- 
erate 85% of U.S. music sales, and 
SoundScan then projects totals for 
the entire U.S. market 

In determining annual sales for 
comparative purposes for the years 
'98 and '97, SoundScan used its re- 
porting year, which consisted of 53 
weeks and ended Jan. :j. But for con- 
figuration data and genre data, 
SoundScan has excluded sales for 
the week that ended Jan. 3 from this 
year's data and concluded with the 
week that ended Dec. 27, making the 
comparison a 52-week year for both 
sets of data. 

In contrast, the Market Watch 
data on page 90 of this issue include 
sales from the Jan. 3 week, with the 
totals there based on a 53-week year, 
thus the discrepancy between the 
two sets of data. 



will slow down this year to about 
10%, because "we are not going to 
have the flood of superstar releases 
to the level we had last year." 

Given that scenario, Llord says 
that one of Sony's "main objectives 
this year is breaking some of our 
new artists that we've signed and 
fortify ourselves in the area of spe- 
cial product lines." 

Also attempting to score with 
new artists is WEA Latina VP/GM 
George Zamora, who says that the 
U.S. Latin sector should expand in 
1999 "by 8% or 9%." 

Zamora points out that a factor 
for maintaining the market uptick 
will be high-grade product that will 
appeal to bilingual consumers. 

"The competition has been intense, 
so the product quality is better than 
it has ever been," says Zamora. "And 
the recordings are being directed 
toward a younger crowd that under- 
stands both English and Spanish." 

Concurring with Zamora is Ana- 
marfa Cesena, marketing director of 
Ritmo Latino, a 28-store chain based 
in Neptune, N.J., that is the largest 
Latin indie in the U.S. 

Cesena confirms that the U.S. 
Latin industry's 21% spurt in 1998 
closely matched the percentage 
jump in sales at Ritmo Latino. 

"One reason the market is grow- 
ing is that record labels are paying 
more attention to their product," 



(Continued from page 8) 

of trading using the new currency 
has been a voyage of discovery — for 
both them and their customers. 

HMV Europe operates in two 
countries that are using the euro, 
Germany and Ireland. The chain's 
finance and systems director, John 
Clark, says, "I'm not sure that it's of 
interest to anybody in Ireland 
whether we're doing dual pricing or 
anybody else is. There's a marked 
reluctance within the Irish people to 
bother about something that's not 
really going to affect them for the 
next 18 months to two years." 

Clark adds, "Let's not forget there 
are no euro notes or coins around, 
and the objective of dual display is 
really to warm people up — to accli- 
matize and educate them." 

He notes that there may be diffi- 
culties in that process in the EU's 
largest market Germany, where the 
deutsche mark is particularly 
entrenched in the public psyche. 

At Virgin Megastores, Jo McNich- 
olas, head of product for northern 
Europe, says, "Virgin Megastores in 
Austria and Benelux have been 
accepting euro transactions since 
Jan. 1. We're in the process of 
investing in upgrading systems to 
introduce dual pricing over the com- 
ing months. In Austria, our stores 
now have the ability to show cus- 
tomers the price of products in both 
euros and schillings. Belgium will go 
live in March, with Holland follow- 
ing in April. Upgrading of tills and 
printers is under way in Benelux 
and Austria to enable us to introduce 
dual pricing in these countries by 
Easter." 

McNicholas adds that the company 
wiD be playing its part in trying to pro- 
mote the new currency with a series 



U.S. Market Share By 
Distributor: Latin Albums 



SONY DISCOS 




says Cesena. "Look at how many 
campaigns they're doing to promote 
their product — they're being much 
more aggressive on TV, radio, and 
print ads. And it's not only during 
big sales periods like Christmas — 
you see it constantly. And that has 
had a huge influence on our sales." 



of promotions over the coming months. 
In France, Virgin's flagship Mega- 
store on the Champs Elysees in Paris 
began displaying dual pricing and 
accepting payment in the euro Jan. 2. 

"We have entered the euro very 
fast to prove to the people that we are 
not only proactive in our musical 
choices and showcases but also with 
a currency in which we believe," says 
Virgin Stores CEO Jean-Noel Rein- 
hardt" 

Assistance in preparing this story 
ivas provided by Re'rni Bouton in 
Paris. 



WARNER BUYS CHINA 

(Continued from page 8) 

director since 1994, has resigned to 
pursue other interests, although 
it's understood that he will contin- 
ue as a consultant on some label 
projects. 

China A&R director Chris Check- 
ley and director of radio/TV promo- 
tions James Bland y have left, as have 
four other staff members, leaving a 
total of eight. 

"Sadly," says Green, "for China 
Records to continue as a label look- 
ing to successfully develop and mar- 
ket new artists, certain operating 
costs needed to be reduced." 

However, he remains optimistic 
about the label's future: "I expect 
China's current artists and staff to 
fulfill their potential within the 
Warner Music U.K. structure and 
look forward to assisting in this." 

Assistance in preparijig this story 
tvas provided by Dominic Pride and 
Mark Solomons. 




by Theda Sandiford-Waller 



HaPPILY EVER AFTER: Brandy's "Have You Ever?" (Atlantic) jumps 
3-1 to become the second No. 1 single of the 1999 chart year. The song is 
also ranked No. 1 on the Hot 100 Airplay list, with 85 million audience 
impressions from airplay at 251 stations. The limited-edition single is 
ranked No. 4 on the Hot 100 Singles Sales chart, selling 400,000 units. 

Typically, the week after the holidays sees singles sales plummet 30%- 
50% from the pre-holiday highs. Thus, sales are off by 35%. Singles totals 
will slip again next issue, quite possibly by a larger margin than 35%, part- 
ly because of the terrible weather gripping most of the country. 

Even though unit sales of "Have You Ever?" were down 13% to 81,000 
units, the single's showing is better than most other titles on Hot 100 Sin- 
gles Sales, where only one title, Too $hort's "More Freaky Tales" 
(Short/Jive), at No. 26, posts a gain. Bullets were awarded to any Hot 100 
Singles Sales title that declined less than 25% from the previous week. 
This issue, there is no Greatest Gainer/Sales award, because Too $hort 
musses the Hot 100. 

The chart-topping success of "Have You Ever?" is significant because 
the title topped the Hot 100 without an aggressive sale price and posi- 
tioning program at retail. In this day and age, this feat is uncommon with- 
out the benefit of such programs. 

Attention anti-singles industry wonks: Here's the proof you've been ask- 
ing for. It is possible with careful planning and execution to reach the sum- 
mit of the Hot 100 without giving product away and devaluing an artist in 
the eyes of consumers! 

COUNTDOWN TO 1999: It's really 1999, and 17 years after Prince's "1999" 
first hit the Hot 100, the single is back for its third chart run. In 1982, "1999" 
peaked at No. 44. It returned a year later, peaking at No. 12. There has been 
consistent recurrent airplay of "1999" for years, but airplay picked up dur- 
ing the holidays to signal the coming of the new year. The song received 38 
million audience impressions from airplay at 378 stations, enough to re-enter 
Hot 100 Airplay at No. 33 and the Hot 100 at No. 40. On New Year's Day 
alone, "1999" received 1,638 spins for 17.8 million audience impressions. 

Despite the song's age, 2,700 units of the reissued single scanned at 
retailers' cash registers. Expect a brief chart run this time around. When 
the single's combined Hot 100 chart points fall below No. 50, it will return 
to recurrent status. 

Bullets BRIEFING: Specialty programming during extended holiday 
weekends always wreaks havoc, propelling older titles upward on the Hot 
100 Airplay and Hot 100 charts at the expense of newer, developing titles. 

If you peruse the airplay chart, you'll notice some bulleted titles have 
been on that chart for 30 weeks or more. Among the countdown benefi- 
ciaries are Nos. 12, 18, 22, 29, and 52. Several airplay-only titles on the 
Hot 100 posted audience gains on Hot 100 Airplay but fell in rank, so they 
didn't earn bullets on the airplay chart For this issue only, on songs that 
gain at least 2 million audience impressions, we've waived the policy that 
dictates radio-onlv titles must bullet on the airplay list to bullet on the Hot 
100. The waiver yields bullets at Nos. 7, 26, 30, 32, 38, 41, 46, 53, 55, 57, 58, 
and 63. 

Theda Sandiford-WaUer can be reached vki E-nmil at theda(a biliboard.com 
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O Albums with the greatest sales gains this tttek. •Recording Industry Assn. 01 America tRIAA) certification for sales of 500,000 album units. A RIAA certification for shipment of 1 million units, with multi platinum titles indicated by a numeral following the symbol. Foe 
boxed sets, and double albums with a running time that exceeds two hours, the RIAA multiplies shipments by the number of discs and/or tapes 'Asterisk indicates LP is available. Most tape prices, and CD prices tor BUG and WEA labels, are suggested lists. Tape prices 
marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase, Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums removeorrooi Heatsee kers this week, 
■indicates past or present Heatseeker title. G 1999, BillboaroVBPI Communications, and SoundScan, Inc. 
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BILLBOARD YEAR END CHARTS 
THE ARISTA FAMILY #1998. 



TOP 40: 

# 1 Pop Label - Arista 

#1 Pop Artist - Usher (LaFace) 
#1 New Pop Artist - Next (Arista) 
#1 Hot 100 Singles Artist - Usher (LaFace) 
#1 Hot 100 Single - 'Too Close"/Next (Arista) 
#1 Hot 100 Singles Artist, Duo/Group - Next (Arista) 
#1 Hot 100 Singles Artist/Male - Usher (LaFace) 
#1 Hot 100 Singles Imprint - Arista 
#1 Hot 100 Singles Label - Arista 
#1 Hot 100 Singles Sales - "The Boy Is Mine"/ 
Monica (duet with Brandy) Arista 

R&B: 

#1 R&B Label - Arista 

#1 R&B Artist - Usher (LaFace) 

#1 New R&B Artist - Next (Arista) 

#1 R&B Artist, Duo/Group - Next (Arista) 

# 1 R&B Artist/Male - Usher (LaFace) 

#1 Hot R&B Singles Artist - Next (Arista) 

#1 Hot R&B Single - "Too Close"/Next (Arista) 

# 1 Hot R&B Singles Imprint - Arista 
#1 Hot R&B Singles Label - Arista 

#1 Hot R&B Singles Sales - "The Boy Is Mine"/ 

Monica (duet with Brandy) (Arista) 
#1 Hot R&B Singles Airplay - "Too Close"/ 

Next (Arista) 



RAP: 

#1 Hot Rap Label - Arista 

#1 Hot Rap Artist - Mase (Bad Boy) 

#1 Hot Rap Imprint - Bad Boy 

DANCE: 

#1 Hot Dance Label * Arista 
#1 Hot Dance Imprint - Arista 
#1 Hot Dance Club Play Imprint - Arista 
#1 Hot Dance Maxi-Singles Sales - "The Boy Is Mine"/ 
Monica (duet with Brandy) Arista 

COUNTRY: 

# 1 Country Artist, Duo/Group - Brooks & Dunn 

(Arista Nashville) 

JAZZ: 

# 1 Contemporary Jazz Label - Arista 

#1 Contemporary Jazz Artist - Kenny G (Arista) 

# 1 Contemporary Jazz Album - Greatest Hits/ 

Kenny G (Arista) 

# 1 Contemporary Jazz Imprint - Arista 
#1 Combined Jazz Label - Arista 

#1 Combined Jazz Imprint - Arista 

# 1 Jazz Catalog Album - Miracles - The Holiday Album/ 

Kenny G (Arista) 



JUST WATCH US IN #1999! 



WWW.ariSt3.C0rn © 1999 Anata Record*. Inc., a unit ol BMC Entertainment 
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BROOKE GOES 'LIVE' ON HER OWN LABEL, BAD DOG 



by Geoff Mayfield 



HAT A DIFFERENCE A WEEK MAKES: The w eek that includes 
New Year's Day tends to be one of the year's busier weeks. But com- 
ing off the tremendous rush that gift shopping brings to Christmas- 
week sales, the sums from New Year's week always look pale. 

Witness the current Billboard 200, where only one of the albums 
listed on last issue's chart — the soundtrack to "The Faculty" (136- 
59) — manages to show a gain over prior-week sales. Thus, the film- 
related set sees a 77-place jump, a much higher leap than an album 
usually realizes from a 17% gain. By default, "The Faculty" wins the 
issue's Greatest Gainer award. The only other title that shows a gain 
is another soundtrack, "Blade," which re-enters at No. 147 with a \% 
sales boost following the film's recent home video release. 

Aside from those two, every other album on the chart, including the 
four new entries and 23 re-entries, sold less than they did during Christ- 
mas week. To accommodate for this shift, bullets on this issue's sales 
charts are awarded to the titles that see the smaller declines. If all titles 
lose sales from the prior issue — as happens on the current Top Country 
Albums list — the chart has no Greatest Gainer, and the Pacesetter is 
awarded to the album with the smallest percentage sales drop. 

Although the comparison with Christmas week makes New Year's 
week look anemic — album volume is less than half of the units sold 
during Christmas week (see Market Watch, page 90) — a comparison 
with other high-volume shopping weeks shows how busy stores actu- 
ally are during the year's final week. The almost 18.9 million units 
moved during the tracking period that ended Sunday Jan. 2, is 35% 
more than the industry saw during the week that included the long 
Presidents Day weekend in February (13.9 million), and 43% more 
than Easter week's volume in April (13.2 million). 

The New Year's week volume is even fatter when compared with the 
sales of non-holiday frames. The week that ended Aug. 16, 1998, for 
example, moved about 12.8 million copies, while the one that closed 
March 15, 1998, did just a shade more than 12 million. 

FlRST SHALL BE LAST: A quirk of the calendar means that there 
were actually 53 weeks in SoundScan's 1998 analysis, a phenomenon 
that has not occurred since 1992, prior to the introduction of Billboard's 
Market Watch feature. Consequently, this issue's Market Watch can- 
not post numbers from the same week of 1998, because the week that 
included New Year's Day was actually the year's first tracking week 
(see page 90). 

Out of curiosity, I compared the 1997-98 New Year's week with the 
one that juxtaposed '98 and '99. I found the most recent one had the 
better numbers, up 19.6% over the 15.8 million units sold in the week 
that ended Jan. 4, 1998. Considering the severe weather that hit much 
of t he Midwest and Northeast on the weekend of Jan. 2-3, the improve- 
ment is significant. We're going to guess, for instance, that not a whole 
lot of music was sold in Chicago during the first weekend of 1999, as 
the city dug out from at least 19 inches of snow. 

The 248,000 copies sold by current chart-topper DMX fall shy of 
the 284,000 that placed Celine Dion's "Let's Talk About Love" at No. 
1 in the Jan. 17, 1998, issue, but every other title in the current top 10 
outsells its 1998 counterpart. The runner-up to Dion in last year's Jan. 
17 issue, for example, was Garth Brooks' "Sevens" with 156,000 units, 
a mark exceeded by each of this issue's top five albums. The current 
No. 10 title by Lauryn Hill stands at 113,000, compared with the 
103,500 that put Aqua at the same rank in the comparative chart. 

I WAS DREAMING WHEN I WROTE THIS: You just knew the 
dawn of 1999 would bring an onslaught of airplay for the classic Prince 
hit "1999." In my case, it was the second song I heard a New 7 York radio 
station play when I took an afternoon drive on New Year's Day. All in 
all, the song garners enough plays to re-enter The Billboard Hot 100 
(see Hot 100 Singles Spotlight, page 85). 

So it's not surprising that the Prince best-of collection "The Hits 1" 
and his breakthrough "1999" album, from whence the track hails, both 
make their first-ever appearances on Top Pop Catalog Albums. At, 
respectively, Nos. 3 and 6, the two combine to sell more than 37,000 
copies. The chart, by the by, says "Prince" instead of his symbol 
because these albums were from the years when you could pronounce 
his name. 



Hi 



ELP: January's usually soft numbers should see some bumps dur- 
ing the next two weeks. Next issue's charts will show what effect the 
announcement of Grammy nominations will have on sales. Don't be 
surprised if Lauryn Hill's album rises from attention over her 10 
nods. The following issue's charts will show r the impact of the Mon- 
day (11) telecast of ABC's American Music Awards. The program 
runs earlier this year than it has in past years, two weeks ahead of 
1998's air date. 



(Continued from page 1) 

"It has been such an exhilarating 
and empowering experience," says 
Brooke, referring to being dropped 
from Refuge/MCA last year and her 
subsequent decision to start Bad Dog 
Records, which will be distributed by 
Koch International. "It's like, 'Duh, 
why didn't I think of this five years 
ago?' Right now, this is the most awe- 
some place to be." 

Since Dec. 1, 1998, the 10-track 
"Jonatha Brooke Live" has been 
available exclusively at Brooke's 
World Wide Web site (www. 
jonathabrooke.com) and by mail order. 

"I'm checking my E-mail — looking 
at incoming orders and reading what 
fans have to say," says the singer/ 
songwriter. "It's truly gratifying. 
And being in the driver's seat, I see 




exactly what's going on. I'm the one 
I have to yell at. I'm totally re- 
sponsible to me. There's no record 
company president above me. I'm it !" 

"Jonatha Brooke Live" includes 
material from her salad days as a 
member of the Story ("Grace In 
Gravity" and "The Angel In The 
House") along with memorable 
moments from her two solo albums 
("Plumb" and "lOe Wings"). 

Brooke's original concept for the 
album was to merge older and newer 
recordings in a manner that was sim- 
ilar to her live work. "I wanted it to 
be more raw in sound and approach," 
she sayss. 

But after many attempts, Brooke 
realized that this method wasn't 
working as a studio project. So, for 
fun, she decided to record nine shows 
during a tour last summer. 

"The original versions were so 
good as recordings that trying to re- 
record them in the studio wasn't spe- 
cial enough," Brooke says. "At that 
point, I decided to go back and listen 
to the live tapes. It all sounded so 
cool. It totally captured the vibe I had 
hoped to capture in the studio." 

Once that was decided, Brooke had 
the daunting task of picking the 
album's 10 songs. 

Brooke says the performances 
determined which songs made their 
way onto the album. "I was looking 
for those magical moments," explains 
the singer, whose songs are published 
by Dog Dream Music/ASCAP and 
administered through MCA Music. 

Brooke points to the live rendition 
of "10c Wings" for one such moment 
"It's taken from a Boston show 
where my whole family was in the 
audience. I was both terrified and in- 
spired to sing this song with all of 
them staring at me." 

She also recalls the evening at New 
York's Town Hall when she re-har- 
monized the classic "Always." Says 
Brooke, "A song that old, one so lyri- 
cally dated, came to life again. Cou- 



ple that with Gerry Leonard's heav- 
enly guitar work, and you've got 
something tremendously special." 

In addition to Leonard, the album 
features such talented musicians as 
Ingrid Graudins, Nick D'Virgilio, 
Brian Blade, Duke Levine, Mike 
Rivard, Gerri Sutyak, and Tom Ham- 
bridge. Brooke plays bass on two 
songs ("Because I Told You So" and 
"At The Still Point"). 

The set's first single, the noncom- 
mercial "Because I Told You So," was 
delivered to triple-A and college sta- 
tions the week of Jan. 4. 

"She's the queen. She rules. We 
love Jonatha," says Bruce Warren, 
PD at WXPN Philadelphia, who has 
been a staunch supporter of Brooke 
since her days with the Story. "This 



album spotlights her awesome per- 
formances and her ability to work in 
a stripped-down atmosphere." 

Warren says the station has al- 
ready added "Because I Told You So" 
and will program additional songs 
from "Jonatha Brooke Live" closer to 
its retail release. 

Dennis Constantine, PD at KINK 
Portland, Ore., calls the album stun- 
ning. "I haven't heard many live re- 
cordings that are as powerful as this 

'We can't get this 
album soon 
enough' 

one," he says. 

Asked about Brooke's newfound 
status as an independent artist and 
label owner, Warren says, "These 
days, there are so many ways of al- 
ternative marketing methods. I be- 
lieve more and more artists will be 
doing what Jonatha's doing." 

"We are in a very good situation," 
says Patrick Rains, who manages 
Brooke. "We have no major-label 
timetable to follow; which allows us to 
be much more flexible." 

Rains says that once the album is 
released to retail, it will be available 
from "other Internet sales sources" 
besides Brooke's site. 

Rains is also looking to nontradi- 
tional music outlets. "We are cur- 
rently in discussion with Starbucks 
to sec about the possibility of selling 
the CD [in their coffee shops]. We'll 
certainly get the CD into bookstores 
like Borders and Barnes & Noble, 
too, because they've been huge sup- 
porters of Jonatha." 

Brooke, who is booked by Wayne 



Forte at New York-based Entourage 
Talent, will embark on a tour in 
March. At press time, confirmed 
cities include Dallas, Boston, New 
York, Philadelphia, Los Angeles, San 
Francisco, Seattle, and Portland. 

Terry Currier, owner/buyer for 
Portland-based Music Millennium, 
says Portland is "Jonatha Brooke 
central." 

"We've always done extremely well 
with Jonatha," he says. "She did an 
in-store for 'lOc Wings,' and we sold 
over 200 CDs. Later that night, we 
set up a stand at her show and sold 
another 200." 

"I put her in the same category as 
Joni Mitchell: a singer/songwriter 
who's not afraid to try something new 
and not afraid of reinventing herself," 
adds Currier. "And like Mitchell, 
shell do this without losing her orig- 
inal fan base." 

Currier is eagerly awaiting his 
shipment of "Jonatha Brooke Live," 
noting that hardcore fans are telling 
him that they've already ordered the 
CD online. "We can't get this album 
soon enough," he says. 
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Exclusive Album Reviews 

Buckwheat Zydeco 

"Trouble' 
(Tomorrow Recordings) 

John Eddie 
"Seven Songs Since My 
Lost Confession' 
(Lost American Thrill Show) 
Ben Hepner: Dedication 
Craig Rutenburg. piano 
(RCA Red Seal) 
Ben Hepner Sings 
German Romantic Opera 
North German Radio Symphony 
Orchestra. Donald Runnicles 
(RCA Red Seal) 

Lynn Miles 

"Night In A Strange Town' 
(Rounder) 



News Updates Twice Daily 

Hot Product Previews 
Every Monday 



A new Billboard Challenge begins every 
Thursday This week's champ 
is the elusive Ratboy 



News contact Julie Taraska 
ltarasko@billboard.com 
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AN UPDATE ON BBMG IZVBNTS & I lAI'PHNlNCS 



Two New Books Capture 
'Hoopla' Of Rock, Hollywood 

Robert Sennett's latest book, 
"Hollywood Hoopla," has also been 
added to Billboard's shelves. In his 
book, Sennett paints a glittering 
picture of the golden age of Holly- 
wood publicity taking place during 
the 1930s and '40s. The leg- 
endary Hollywood publicity 
and promotion machine is ex- 
amined from the views of the 
studio publicity department*;, 
Hollywood night life, and the 
enormous power of the gos- 
sip columnists. 

Packed with fascinat- 
ing anecdotal material 
and over 70 never-before- 
seen vintage photographs, 
"Hollywood Hoopla" pro- 
vides not only a rich, enter- 
taining history of the silver 
screen but also of the development 
of popular taste in 20th-century 
America. 

Both hooks haw been widely dis- 
tributed and are available nation- 
wide in local bookstores. 



Billboard Books has released two 
books for the new year. Bill Milkow- 
ski's "Rockers, Jazzbos and Vision- 
aries," features interviews with 30 
of contemporary music's most out- 
spoken and significant figures. 
Notables such as Keith Richards, 
Stevie Ray Vaughan, 
Wynton Marsalis, and 
Frank Zappa talk about 
their music and their 
influences. This collection 
of probing interviews con- 
ducted by Milkowski over 
the last 20 years gets to the 
bottom of age-old questions 
within the music industry 
Musicians speak their minds 
in a wholly uncensored and 
uninterrupted fashion, 
focusing on their inspirations 
and aspirations, their view of the 
music industry, its collaborators 
and critics. Baring the truth, 
Milkowski presents the industry's 
most intriguing and gifted artists, 
up-close and personal. 





Veteran radio reporter Frank 
Saxe joins Airplay Monitor in New 
York as writer/reporter. He will 
contribute to all four Monitors 
with a special emphasis on enhanc- 
ing Airplay Monitor's coverage of 
business and regulatory news. 

Previously, Saxe 
worked for the trade 
publication, Radio 
Business Report. In 
this position, he cov- 
ered radio topics 
from a Washington 
perspective includ- 
ing the FCC, Congress, and the 
Justice Department. He also 
wrote a monthly radio advertising 
column. Saxe spent several years 
in radio broadcasting in Albany as 
a new r s reporter/anchor for 
news/talk WROW-AM and as a 
state-capitol reporter for 
news/talk WCBS-AM. 

Saxe replaces Dana Hall, who 
was previously promoted to man- 
aging editor of R&B Ail-play Mon- 
itor. 



Bob Allen has been named box- 
score/talent touring database 
manager for the talent and tour- 
ing division of BPI Communica- 
tions. His responsibilities include 
compiling boxscores for Amuse- 
ment Business, Bilboard, and Hol- 
lywood Reporter. In 
addition, he will 
maintain the tal- 
ent/touring database 
and tracking touring 
information for 
Amusement Busi- 
ness, Bilboard, and 
Billboard Online. In this new posi- 
tion, Allen reports to Linda 
Deckard, managing editor of 
Amusement Business. 

A BPI veteran, Allen has been 
working as an administrative 
assistant in Nashville. Prior to 
that, he was an entertainer at 
Busch Gardens, the Old Country 
in Williamsburg, Va. 

Allen graduated Texas A&M 
University with a B.A. in music 
education. 




Music & Marketing Seminar 
Essex House • New York City • April 8, 1999 
Billboard International Latin Music Conference & Awards 
Fontainebleau Hilton • Miami Beach • April 20-22, 1999 
Billboard Dance Music Summit 
Sheraton Colony Square • Atlanta • July 14-16, 1999 
Billboard/Airplay Monitor Radio Seminar & Awards 
Fontainebleau Hilton • Miami Beach • October 7-9, 1999 
Billboard Music Video Conference & Awards 
Loews Santa Monica Beach Hotel • Santa Monica • November 10-12, 1999 
For more information, contact Michele Jacangelo Quigley at 212-536-5002 



Visit our Web site at http://www.billboard.com 

Contact Sam Bell at 212-536-1402/1-800-449-1402. 
E-mail: sbell(« biIlboard.com 



New Math Generation: 3 x 1999 = 40 



T 01! HAD TO SEE this one coming. In fact, you 
should have seen it coming 15 years ago. In one of the 
most expected chart events of the century. Prince re- 
enters The Billboard Hot 100 at No. 40with "1999" 
(Warner Bros.). The original recording garnered 
enough airplay during the transition from 1998 to "99 
and sold enough copies in stores to l-eturn to the chart. 

This is actually the third chart- 
ing of "1999." The single first 
entered the Hot 100 the week of 
Oct. 30, 1982, ultimately |>eaking at 
No. 44. The title reappeared the 
week of June 4, 1983, this time 
peaking at No. 12. But even then, 
didn't you expect to see the song 
back on the chart in 1999? And 
won't "2001: A Space Odyssey" be 
reissued two veal's from now? 

The classic vei'sion of "1999" had to compete with a 
new version recorded by The Artist Formerly Known 
As Prince and released on his NPG label. "1999 '99." 
which is what I would have called it. did receive some 
airplay, especially on morning shows, but not enough to 
join the original on the Hoi 100. 

The re-entry means that "11KI9" has lieen on the Hot 
100 for a total of 28 weeks in three chart runs. That 
makes it Prince's longest-running single, ahead of "The 
Most Beautiful Girl" (26 weeks) and "L" Got The Look" 
(25 weeks). Because the title has been on the Hot 100 
for more than 20 weeks, if it falls below No. 50. it will lie 
removed from the chart. With the novelty of the new- 
year passing quickly, airplay could evaporate, which 
would send "1999" tumbling off the chart next issue. 

Even if that happens, this is Prince's highest chart 
appearance since "I Hate U" w ent to No. 12 in 1995. He 
has 31 top 40 hits, but "1999" was already included in 




by Fred Brmtson 



that total, so it does not increase with this re-entry. 

Meanwhile, everyone should be scrambling to release 
a song about the year 2000. Swedish girl group Popsie 
has the edge, with an infectious ditty titled "Year 2000" 
on its current EM I Sweden album. I would issue it as 
soon as possible. 

' EyER,' SAY 'EVER': Brandy 
scores the second pop No. 1 of her 
career — and the first on her own — 
as "Have You Ever?" (Atlantic) suc- 
ceeds R. Kelly & Celine Dion's 
"I'm Your Angel" (Jive) after that 
single's six-week reign. "Ever" is 
the ninth No. 1 for Diane Warren, 
ending her tie with Carole King 
for thiifl place among female song- 
writers with the most chart-top- 
pers. Warren is now tied with Madonna for second 
place, The leader of the pack is Mariah Carey with 12. 

Brandy's good fortune is only half of Warren's happy 
news this issue. The only debut on the Hot 100 is her 
song "I Will Get There," recorded by Boyz II Men for 
the DreamWorks soundtrack "The Prince Of Egypt." 
That other princely single "When You Believe" by 
Whitney Houston and Carey has just become com- 
mercially available. 

As' IF: You can find George Michael & Mary .1. 
Blige's remake of Stevie Wonder's "As" only on the 
import version of Michael's greatest-hits collection on 
Epic. But R&B radio stations have discovered it any- 
way and aii? giving it enough airplay to entitle the song 
to a No. 77 debut on Hot R&B Singles & Tracks. Now 
we'll see if domestic airplay will lead to a domestic 
release. 
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' Due to discrepencies in the SoundScan reporting years, there is no corresponding data available from 1997. 







■ ES4-PT 




■VI ARK 


t ¥ S» 


i-i are: 












— -1 








WEA 


SONV 


POD 


INDIES 


QMC, 


EMD 


UNIVER 


TOTAL ALBUMS 


17.6% 


17% 


15,6% 


15.1% 


13.5% 


11.1% 


10.1% 


CURRENT ALBUMS 


16.9% 


17.8% 


15.9% 


12.8% 


16.1% 


10.4% 


10.3% 


TOTAL SINGLES 


13.8% 


7.8% 


15.2% 


9.3% 


41.1% 


7.7% 


5.1% 



HOUNDfcD FIGURES 



COMPILED FROM A NATIONAL SAMPLE OF RETAIL. STORE ANU RACK 
SALES REPORT8 COLLECTED. COMPILED, AND PROVIDED BY 



■ mm 



90 



BILLBOARD JANUARY 16. 1999 




bums Of The Year!" 



Nominated for 4 Grammy Awards 





















Best R&B Album J 
' A Rose Is Still A Rose ] 









Best Female R&B Vocal Performance 
"A Rose Is Still A Rose" 
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-Time Magazine 12/21/98 






The triumphant continuation of a 
remarkable year in which she stole 
the show at both The Grammy 
Awards and VH1's Divas Live... 
and delivered one of the most 
acclaimed albums of her career: 

"This is Franklin's most rewarding album in more than 
two decades. The queen's long reign continues!" 

-Time Magazine 12/21/98 

"What DIVA really stands for: Divine Incomparable 

VirtUOSO Aretha." -Entertainment Weekly 1/1/99 



"She really is the Queen Of Soul. First, there's the sheer 
health of her voice, life surging through it with enough 
power to make her almost a monument, the vocal 
equivalent of the Grand Canyon. If I were less inhibited 
I would have jumped from my seat about a dozen times, 
screaming her name." _ WaM street journal 12/9/98 

. With the first note of A Rose Is Still A Rose, 
Aretha Franklin serves notice that her 30-year reign as 
Queen Of Soul isn't about to end. After all this time, 
this rose remains in full bloom." _ USA Today 3/10 /98 

. Subtle and sexy, a miraculous immersion 
in hip-hop gravity, flow and humor by one of pop music's 
greatest living singers. This is what becomes a legend 

mOSt. -Rolling Stone 3/19/98 

"A vocal tour de force, unleashing Ms. Franklin's impro- 
visatory genius. There is anguish in her voice and ten- 
der eroticism; she sings with determination and fury and 
the transforming power of passion linked to virtuosity." 

-Jon Pareles. New York Times 4/5/98 

"The achievement of A Rose Is Still A Rose is as much 
cultural as personal. At its heart is Aretha Franklin's 
voice. Its power is so ineffable that no one has ever 
satisfactorily described it in words. All her great 
performances are infused with suffering, and all her 
suffering is infused with joy. And no sentient human 
can resist that freedom." 

-Robert Christgau, The Village Voice 3/17/98 

"The Queen Of Soul Still Reigns!" - NeW sweek 3/9/98 

Nominated for four 1999 NAACP Image 
Awards for A Rose Is Still A Rose. 

It will lead to her brand new hit, 
"In The Morning" b/w "The Woman" 
from A Rose Is Still A Rose. 
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A LOST 
ART 
RETURNS 
TO 



LONDON 




The art of calm, unobtrusive service. Once enjoyed by guests at the grand houses of England, 
now enjoy ed by guests at mil lanesborough, hyde park corner. an elegant residence, where a 
personal bltler will carry out requests with unruffled efficiency. 'i ims renaissance of the art 

OF SERVICE GRANTS JUST ONE CONCESSION TO THE MODERN WORLD: STATE OF HIE ART TECHNOLOGY. In 
EA< II GUEST ROOM. HAND-MADE PERIOD FURNITURE CONCEALS A W EALTH OF MODERN CREATURE COMFORTS. 
FOR THE DISCERNING TRAVELLER, THERE IS NOW JUST ONE LONDON ADDRESS. 
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Rosewood Hotels & Resorts 

TEL:01 7 I 259 5599 FAX:01 T I 259 5606 EMAIL: inf<><!'>lancsborough.co.uk WEB SITE: lanesborough.com 
HYDE PARK CORNER LONDON SWIX 7TA 



